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U.S. Music Business Jumps 
20% To $12 Billion In 1994 



BY DON JEFFREY 

NEW YORK— Music became a $12 
billion business in the U.S. in 1994 — 
20% above the previous year — with 
net unit shipments of music passing 
the 1 billion mark for the first time, ac- 
cording to figures released by the 
Recording Industry Associa- 
tion of America. 

Fueling that growth were an 
increase in the number and 
size of retail stores and the 
continued rise in popularity of 
the higher-priced CD format. 

The RIAA says record com- 
panies booked net shipments of 1.12 
billion units of albums, singles, and 
music \ideos last year, an increase of 
17.5% over 1993's 955.6 million units. 
The $12 billion figure— up from $10 
billion in 1993 — represents the dollar 
value of those shipments. It is calculat- 
ed at suggested list price. (The figures 
represent gross shipments minus re- 
turns.) 

Midsize Mod Radio 
Proves Its Savvy 

■ BY ERIC BOEHLERT 

NEW YORK— With just 83 commer- 
cial stations on the air, the modern 
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The trade group attributes the siz- 
able gains in unit shipments and dollar 
value mostly to expansion at retail. 
More and bigger stores, many of which 
are committed to maintaining a deep 
catalog of product, have boosted sales 
on the wholesale level. 
But the KlAA's dollar value does not 
represent the amount that 
U.S. consumers spent on mu- 
sic last year, because the ma- 
jority of product is sold at a 
discount to suggested list 
price. In addition, the RIAA's 
numbers do not take into ac- 
count the inventory that re- 
mains unsold in stores. 

Year-end results from market re- 
searcher SoundScan show that the to- 
tal number of music units sold at retail 
last year increased only 4A% to 713.7 
million from 683.2 million in 1993. 

An RIAA spokesman says the 
group's results are not indicative of 
retail sales but of activity among its 
(Continued on page 



Polara Defines New Scene 

Restless Set Mixes '60s Pop, Synth 



BY DEBORAH RUSS ELL 

LOS ANGELES — As 
the rock'n'roll renais- 
sance of the late '70s and 
early '80s defined the 
role that Minneapolis 
would play in the devel- 
opment of modern rock, 
the teenage Ed Acker- 
son took his cue to form 
a band, helm his own la- 
bel, and establish him- 
self as a sound man, producer, and 



promoter. 
Today, 




ED ACKERSON OF POLARA 



Ackerson fronts the 
emergence of a new local 
scene, coined "Sota 
Pop," as the leader of 
the sonically adventur- 
ous Polara. The band's 
self-titled Clean Rec- 
ords debut, which hit the 
streets Feb. 14 via 
Twin/Tone-Restless 
Records, captures the 
unique sensibilities of a 
(Continued on }xige 22) 



Franklin, Family Cross Lines 

Gospo-Centric Act Multichart Success 



■ BY CARRIE BORZILLO 

LOS ANGELES— Kirk Franklin is 
not your average gospel performer. 
The 25-year-old singer has a body- 




DAVE MATTHEWS MANN 
BAND 

rock format is easily the tightest-knit 
among the major music players. 
Though the circle is small, not all pro- 
grammers are reading from the same 
page. 

(Continued on page IfJJ 



Nortena's Corridos Paint 
Underbelly Of Mexican Life 



BY SAM QUINONES 



MEXICO CITY-WTien Pancho Villa 
and Emiliano Zapata 
rode the deserts and 
hills of Mexico during 
the Mexican Revolu- 
tion from 1910-17, 
blood flowed like a 
swelling river as the 
pair struggled to gain 
control of the country. 

Trailing behind Vil- 
la and Zapata were 
songwriters who put the violent ex- 
ploits of the two folk heroes to verse 
and music. These musical sagas, 
which came to be called corridos, 



were authentic depictions of the duo's 
raids against the government and 
their battlefield encounters. 

Nowadays, corri- 
dos thrive in nuisica 
nortena (northern 
music), a hybrid, pol- 
ka-rooted genre from 
the northern Mexi- 
co/southern U.S. bor- 
der, tied inexorably 
to colorful parables 
about Mexico's socio- 
political ills, such as 
drug-related violence, unemploy- 
ment, and immigration. Artists per- 
forming nortena music are known 
(Contiuufd on page !,t<) 



guard, has had female fans rip his 
clothes off, counts controversial nip- 
per Ice Cube and the racy R. Kelly 
among his fans, and cites Elton John 
as an influence. 
One of the Fort Worth, Texas, na- 
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tive's first musical endeavors was 
turning John's rock classic "Benny 
And The Jets" into a gospel song. 

It is Franklin's youthful appeal and 
the success of "Why We Sing," which 
crossed over from gospel to R&B radio 
(Continued on page J.i) 
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Channel Surfing With 
RCA's Dave Matthews 

SEE PAGE 141 



IN VIDEO NEWS 



Video Dealers Cut 
Orders To Avoid Glut 

SEE PAGE 1 O 




star Ystar \ n, 1: one of a collection of celestial objects 
which emits radiant energy and powerful light. 2: a planet 
or configuration of planets which is held by astrology to have 
the power of influencing the unfolding of fortune or destiny. 
3: an artist who has had such a powerful effect on his art 
form so as to literally create a genre: as in Contemporary 
Jazz (see: "BREEZIN'," "GIVE ME THE NIGHT," 
"WEEKEND IN L.A.," etc.). 4: one who is a landmark 
addition to the stellar collection of artists who 
appear on the last two pages of this magazine. 
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Goo Goo Dolls' Blue-Collar Guts 



"These are people of incredible conviction — they will not budge," 
says Buffalo, N.Y.-born guitarist/singer .Johnny Rzeznik of the Pol- 
ish heritage that underlies the gallant roar of his band, the Goo Goo 
Dolls. "My ancestors were peasants from around Krakow who 
came to the East Side of Buffalo in 1913, right before the outbreak 
of World War I. From what I understand about Polish history, 
tanks would roll over these people, and they'd still live on, stub- 
bornly praying the rosary. I admire that level of guts." 

And it shows, grittily and gloriously, in every concussive facet 
of the Goo Goo's chronicles, as exemplified by the megapop band's 
incomparable fifth album, "A Boy Named Goo" (Metal Blade/ 
Warner Bros.), due March 14. Masters of the hard-spanking mel- 
ody line and other grand, aggressive gestures, this passionate 
power trio (chief songwriter Kzeznik, bassist Robby Takac, depart- 
ing drummer George Tutuska, and tour replacement Mike Malinin) 
hails from the western extremity of the Niagara frontier, and the 
members' creative isolation feeds a combative 
tunefulness at the mighty end of the modern rock 
spectrum. 

Slackerdom only occasionally is accused of gen- 
erating anthemic uplift, yet at least half of "A Boy 
Named Goo" has the tense invigoration of the 
headiest video twitch game, plus enough thumping 
human tenacity to urge the alienated back onto the 
streets. Fight songs like the band-composed "Eyes 
Wide Open" or the Rzeznik-penned first single 
"Only One" — and his "Ain't That Unusual," "Long 
Way Down," and "Flat Top" (with its somber quip 
that "conscience keeps us quiet while the crooked 
love to speak") — are each exceptional in their 
undogmatic demands for restoration of a common 
dignity. 

"What makes rock'n'roll worthwhile for me 
these days," says the affable Johnny, "is the real 
feeling that there's a musical movement right now 
that's part of an organic social movement. I notice 
all the kids have their bullshit detectors turned on, 
and that's a positive sign. Let's just hope the fuck- 
ing marketing people leave us all alone." 

In the case of the Goo Goo Dolls, they have so far been spared 
any commercial conditioning beyond a gradual upgrade in the sonic 
level of their releases. Their primitive "Goo Goo Dolls" debut on 
the Mercenary label was picked up in 1987 by Celluloid Records. 
Next came the "Jed" album on Death/Enigma (1989), which led to 
major-label visibility with "Hold Me Up" (1990) for Metal Blade/ 
Warner Bros., a move coinciding with the stylistic enrichment of 
their punishing pop vision. 

"Our influences are the Sex Pistols, the Damned, Devo, and the 
Plasmatics," says Rzeznik (the first "z" is silent), "and we wanted 
to do something with the same energy, but just a little more 
melodic." 

By 1993's "Superstar Car Wash" record for Metal Blade/Warner 
Bros., the band's gleeful wall-of-gall approach to high-volume 
mellifluence had attained a drenching new dither on tracks like 
"Fallin' Down" and "Already There." Here was a beautiful noise 
capable of resounding beyond the confines of the Great Lakes re- 
gion. 

But the Goo Goos still scrambled for rent money. Rzeznik was 
fresh off the road grind and "fooling with open tunings" in his East 
Side apartment a year ago, when he began plinking what would 
prove the apex of "A Boy Named Goo." A distressed acoustic 
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by Timothy White 



rocker called "Name" is "about the difference between being 15 and 
28" in a youth culture that sacrificed its sense of purpose: "You 
grew up way too fast/ And now there's nothing to believe/ And re- 
runs all become our history." 

Like so much of "A Boy Named Goo," "Name" describes a gener- 
ation suspended between the Old World and the Lost World. "I was 
15 years old and majoring in plumbing at McKinley Vocational 
High School in Buffalo, when I started writing songs with titles like 
Tm Not Gonna Run,' " Johnny recalls with a soft laugh. "I didn't 
want to do dog work for the rest of my life, but I lived in an ethnic, 
working-class place that was a real throwback. Still, my grandfa- 
ther was the kinda guy who had actually helped arrange — not en- 
tirely legally — for people to get their passports to America. So the 
challenge is to find a way to dig deeper inside yourself for a new 
direction." 

Born Dec. 5, 1965, to postal clerk Joseph Rzeznik and the former 
Edith Pomeroy, Johnny grew up with four older 
sisters on Clark Street near the corner of Kent 
Street ("We called it the Superman corner"). 

"My family opened a bar on the East Side when 
they first got here," says Rzeznik, "so I was used 
to being around self-employed merchants, which is 
how I decided to be a plumber. The year I turned 
15 was rough because that's also when both my 
parents died; my father was a bad alcoholic who 
died from drinking, and my mom was gone six 
months later 'cause she was so lonely. If it hadn't 
been for my sisters, I wouldn't have made it" And 
if it hadn't been for rock'n'roll, Rzeznik wouldn't 
have had a reason to try. 

New York state's second-largest city (pop. 
357,900), Buffalo began as a key Erie Canal port 
whose post-Civil War trade boom attracted hordes 
of immigrants and industrialists. The tough, fre- 
quently snowbound blue-collar outpost was 
plagued in recent decades by unemployment, but 
lately has regained its former boom status due to 
a tariff-lifting 1989 trade pact with Canada; Buffalo 
remains a sports- and tavern-loving party town 
whose 4 a.m. bar closings often prompt 5 a.m. traffic jams on the 
bridges back to Ontario. 

"Frankly," says Rzeznik, "I was 19 and drunk the night we 
started the Goo Goo Dolls. I'd worked as an assistant plumber for 
only one day, when I quit and enrolled at Buffalo State U.; I was 
playing in the Beaumonts, a hardcore group named for [actor) 
Hugh Beaumont [the father in TVs "Leave It To Beaver"] when 
1 met Robby [Takac], who was in my cousin's metal band. We 
jammed and drank and named our new group after this spooky toy 
we saw in 'True Detective' magazine, a baby's rubber head you 
moved with your fingers." 

And "A Boy Named Goo" shows how far such game impulses can 
take gutsy young citizens of the Blizzard City. 

"No matter where you're from, you've still gotta learn to keep 
your perspective," says Rzeznik. "When I wrote 'Only One,* some 
people thought it was about Kurt Cobain's death, but it was in- 
spired by a Buffalo rock star who got into bad stuff. Fact is, that 
kinda thing happens to anybody who gets high on their own fumes. 

"Our music is saying that it's best to keep yourself more process- 
oriented than outcome-oriented," he adds with unbudgeable surety. 
"If you can somehow do things from the bottom of your soul, but not 
get hung up dwelling on them, then that's a good, unselfish feeling." 
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TWO SOUNDTRACKS THIS 'FRIDAY' 

Priority Records has entered the movie business, and its 
first release, "Friday," a comedy starring Ice Cube, will 
have two soundtracks — one featuring rap and the other 
containing old-school R&B. J.R. Reynolds, R&B music 
editor, has the story. Page 23 

MAKING THEIR MARK ON THE WEB 

As more record companies set up sites on the Internet's 
World Wide Web, the challenge is to draw users with 
unique and innovative offerings. Enter* Active editor Mar- 
ilyn A. Gillen reports. Page 128 

DURAN DURAN COVERS NEW GROUND 

Pop band Duran Duran has recorded an album of cover 
versions of songs by artists ranging from Public Enemy 
to the Temptations. "Thank You," set for release April 4 
on Capitol, should expose these songs to a new audi- 
ence, as well as display the band's musical versatility. 
Dance music editor Larry Flick reports. Page 16 
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Commentary 

Jazz's Rich Legacy Deserves Support 



1 BY GERI ALLEN 



During Black History Month the 
country joins African- Americans in cele- 
brating our vibrant culture, one that is 
full of inspirational stories of the human 
capacity to not only survive unthinkahle 
tragedy, but to shape and create new 
and imaginable beauty from it. 

As a child I heard my father's record 
collection over and over: Billie Holiday, 
Charlie Parker, Nat "King" Cole, The- 
lonious Monk, Duke Elling ton, Count 
Basie, Miles Davis, Dizzy Gillespie, 
Sarah Vaughan, Mary Lou Williams. 
These great artists were then, and will 
always remain, beacons of light for us as 
a people and for the world. 

I experienced these masters as a child 
and watched their carriage and projec- 
tion closely. I n the midst of all the indig- 
nities they experienced, I saw only their 
strength and impeccable dignity, and 
heard their innovations in music, which 
continue to transform the world even 
now. They were connected to their cul- 
ture. There was a lifeline between the 
community and these artists; one fed 
and kept the other. 

Each of these artists, while com- 
pletely unique in his or her individual 
expression, was also firmly rooted in the 
jazz tradition. This linkage extends back 
to Jelly Roll Morton and beyond, to 
Africa. Jazz is an oral and written tradi- 
tion. The music is passed down from 
generation to generation, with each of 
our greatest artists assimilating all the 
information and techniques from his or 
her predecessors. Each achieved an in- 
dividual voice by the nature of the crea- 
tive choices he or she made. Each of 
these masters, the ones who remain 
close to the front of our consciousness, 
made big choices. And the choices they 
made were often responsible for the ma- 
jor shifts music has taken in the last 100 
years. Informed choices, and the quality 
of those choices, creates innovation. 

Choices represent true freedom. This 
connotes not having to settle for the 
choices others would have made for you. 
I made a choice: to experience jazz. I 
had other choices, but I loved jazz and 
all it stood for. The artists, the innova- 
tors, and the personalities inspired me. 
Yet the magnitude of who they were, 
and are today, continues to humble me. 
lama fan of this music. I love the tim- 
bres, the rhythms, and the varieties of 
expression that are elemental to the 
richness of it. 

When 1 was 6 years old, attending 
Hally Elementary Public School in De- 
troit, I took a beginning instrumental 
class. We had a variety of string, wood- 
wind, brass, and percussion instruments 
to choose from. Exposed to all these in- 
strumental possibilities, I eventually 
found the right instrument fur me: the 
piano. I was 7 when I began piano les- 
sons. The piano was the instrument, lit- 
erally and figuratively, for the forma- 
tion of my understanding of 
commitment. Early exposure to music 
provided a foundation for the develop- 
ment of my ability to commit. Commit- 
ment and her sister, perseverance, cre- 
ate opportunities. 



Music, although an excellent one, is 
not the only path to be followed for the 
development of life traits. All of the cre- 
ative arts share this harmonious chord. 
And sports certainly cannot be ex- 
cluded. Anyone who has witnessed Mi- 
chael Jordan in action would be hard 
pressed not to acknowledge his per- 
formance as art. The parallelism should 
he obvious. 



'Choices 
represent true 
freedom.' 




Geri Allen Is a jazz 
pianist and Blue Note 
recording artist. 



Where do most children first encoun- 
ter the opportunity to start making 
these choices for themselves? Public 
schools. Unfortunately, our music, art, 
and sports programs are the first to be 
leveraged in times of financial crisis, 
and children suffer the loss of these 
choices. Lack of choices only limit one's 
freedom. These choices should be made 
available as early as possible. 

Public television and public radio are 
also extremely vital sources of informa- 
tion and knowledge. These give us equal 
access to what's going on in the world of 
the arts. These are our lifelines to our 
communities. In the midst of this very 
conservative climate, we once again hear 
talk of the loss of choices. The possibility 
of losing public television and radio is 
ever-increasing. Both of these media have 
afforded us the advantage of experiencing 
some of the many artistically diverse al- 
ternatives available. These two sources of 
expression are invaluable. All who believe 



in freedom of choice should heighten their 
commitment to keep our public access 
systems on line by providing even greater 
support. 

Let us also recognize the nonpublic, 
risk-taking entities, both radio and televi- 
sion, that are committed to supporting 
lore that is far too seldom heard or seen. 
Black Entertainment Television's Jazz 
Central features live jazz, for example. 
The response to Jazz Central has been 
overwhelming, and ratings are continuing 
to grow. And I could never forget the 
countless hours spent listening to WJZZ, 
"Detroit's Jazzy One." 

At its greatest, music is a beacon of 
bright light reminding us of the best parts 
in ourselves. The creative arts have done 
that throughout time. We go into trances, 
transcend the physical plane, to find our 
identity. We recognize in those moments 
of connection a way of being. We prepare 
to meet those splendid moments of reali- 
zation by fighting to stay above the sur- 
face, working a band, recording an album, 
making the music in large and small 
crowds. Artists experience these chal- 
lenges to connect with people, because it 
is this connection that allows music to live 
vibrantly. As I travel and perform, I see 
it in the faces of the people who make time 
to come and participate in the moment. 
Jazz has always been a musical culture 
that was inclusive and full of variety. This 
welcoming nature comes from its African- 
ness, and that is a part of its greatness. 

As Michigan Congressman John Con- 
yers reminds us, jazz is a national treas- 
ure. Let's celebrate our living legends in 
jazz, our icons, our innovators and mas- 
ters who remain to inspire and enlighten, 
and those new innovators and masters 
who represent the future of jazz. Let's 
give back to the source in a true spirit of 
celebration. 





LETTERS 
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AMAZING BREADTH OF MUSIC 

I was recently sorting my back issues 
of Billboard. Out of curiosity, I looked up 
a bunch of "Music To My Ears" columns. 
What an amazing breadth of music Timo- 
thy White has chosen to write about. I 
think it is so cool that the editor in chief 
of the trarie-publication-of-trade-puhlica- 
tions chooses to devote his column each 
week to music where the sole criteria is 
that of quality, putting genre and the size 
of the issuing label aside. Hats off to you 
for giving voice to music that is inclusive, 
nonsexist, nonhomophobic, nonracist, 
etc. 

I also wanted to take the time to let 
White and his staff know what a huge, 
amazing, tangible difference his column 
has made in our work in spreading the 
word about Dar Williams (Billboard, Jan. 
28). For music not aimed at the main- 
stream of pop success to receive notice 
from you guys makes a big, big differ- 
ence for us down here in the trenches. 

Charlie Hunter 
Young/Hunter Management 
Chesterfield. Mass 



UNDERGROUND OLDIES? 

Let me make sure I got this straight. Ac- 
cording to your story on WDRE's format 
change (Billboard, Feb. 11), the station 
dramatized its switch to "underground" by 
interrupting a 15-year-old recording and re- 
placing it with a 17-year-old recording. I 
suppose in the world of radio programming, 
this passes for progress. 

Scott Isler 
Brooklyn. N Y 

SANTA AD HITS HOME 

I saw the commentary by Dick LaPalm 
(Billboard, Jan. 128), and it reminded me of 
where I was when that ad came out. I was 
a hawk at times during the Vietnam War, 
but when I saw that ad it really affected me. 
It was like a bucket of cold water thrown in 
my face. I suddenly saw the war for what it 
was, an unfortunate debacle that would take 
a decade or two to straighten out. I, at that 
moment, gave peace a chance. My hat went 
off to LaPalm then, and I am so glad he's 
still in the business. He truly understands. 

Daniel S Markus 
Dream Street Management Inc. 

Los Angeles 



Articles and letters appearing on this page serve as a forum tor the expression of views of general interest The opinions offered here are not necessarily those ol Billboard or its management. 
Letters should be submitted to the Letters Editor. Commentaries should be submrtted to Commentary Editor Susan Nunziata, Billboard, 151 5 Broadway. New York. N.Y. 10036. 
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Vid Stores Hedge 1st-Quarter Buying 

Tide OfXmas Returns Begets Reluctance 




Top Of The Hilliard. BMG executives congratulate the Jan Garbarek/Hilliard 
Ensemble on the success of the ECM album "Officium," which has spent five 
months on Billboard's Top Classical Albums chart. Shown following the group's 
appearance at the Cathedral St. John The Divine are, from left, Guenter Hensler, 
president. BMG Classics; Steve Vining, VP of sales and marketing, RCA Victor; 
James Glicker, senior VP of international marketing, BMG Classics; Carl Pritzkat, 
U.S. label director. ECM; John Potter. Gordon James. Rogers Covey-Crump, and 
David James, the Hilliard Ensemble; Rudy Gassner, president/chairman, BMG 
International; Jan Garbarek: and Manfred Eicher. founder of ECM and producer 
of "Officium." 

Label Reps Urge Europe 
To Fight China's Piracy 



■ BY JEFF CLARK-MEADS 



LONDON — The international record 
industry is pressing the European 
Union to raise the stakes in its battle 
to persuade China to clamp down on 
pirate-music product. 

International labels' body IFPI 
says the 15-nation Union should emu- 
late the tough stance adopted by the 
U.S. 

A delegation from the TFPI met in 
early February with the EU's trade 
department, DG1 — a department 
headed by British former minister Sir 
Leon Brittan — and was told that the 
Chinese piracy problem remains a pri- 
ority. 

This assurance, though, is barely 
satisfactory to the labels' representa- 
tives. IFPI director general Nic Gar- 
nett, while pleased that the depart- 
ment takes the matter seriously, says, 
"We want a more committed ap- 
proach, a more visible approach. We 
told DGl we want to see a more ag- 
gressive and more vigorous position 
from the EU. 

"We expressed concern to them 
that the world is viewing this as an 
American problem, but there is very 
significant European involvement be- 
cause three of the majors are Euro- 
pean corporations." 

To date, the Union has adopted a 
low-key attitude, preferring to exert 
subtle political pressure on China 
through the nascent World Trade Or- 
ganization rather than implement 
sanctions under its Commercial Policy 
Instrument, the so-called "European 
301." 

However, the tenor of the EU's ac- 
tivities may have changed with its 
Feb. 15 public pronouncements that it 
supports the more overtly aggressive 
policy of the U.S. 

The test of its intentions will be 
whether the Union decides to com- 
mit to the problem with the same 
magnitude of resources as U.S. au- 
thorities have. At present, the 
amount of time and effort being ap- 
plied in the U.S. is far greater than 
that in the Union. 

Garnett says, "It's pleasing to know 
we have the support of Sir Leon and 
that he has this high on his agenda, but 
he has many other issues to deal with 
in many other parts of the world." 

Garnett says meetings with DGl 
are continuing — as they have done 



over the last two years — and he is 
hopeful that the music industry may 
be on the verge of new initiatives in 
the battle. 

He points out, though, that it is not 
just the music industry that is suffer- 
ing. He maintains that the approxi- 
mately 30 optical-disc pressing plants 
in China are capable of producing CD- 
ROMs and movies on laserdisc, and he 
describes the plants as currently "out 
of control." 

The first priority, Garnett main- 
tains, is to persuade the Chinese au- 
thorities to implement copyright law 
and bring legal control to the plants. 

He fears, though, that this may not 
be the way the authorities assert their 
power. "My great concern is that they 
will make an example of somebody 
and execute them for piracy," Garnett 
says. "That is not what we need. We 
need consistent enforcement." 



■ BY BILL HOLLAND 



WASHINGTON, D.C.— The Re- 
cording Industry Assn. of America, in 
cooperation with the International In- 
tellectual Property Alliance, named 
Bulgaria, Indonesia, and Turkey as 
the most serious global copyright in- 
fringers in a Feb. 15 trade filing. 

The 1 1 PA filed its report with the 
U.S. Trade Representative, calling 
for an immediate review of trade poli- 
cies with those nations. 

(In a related development, RIAA 
President Jay Berman told Billboard 
that Bulgarian officials visiting here 
on a trade mission Feb. 14, after hear- 
ing about the IIPA filing, made a 
pledge to close a factory that pro- 
duces more than 20 million pirate 
CDs a year, which are shipped to all 
parts of Europe, the main reason Bul- 
garia tops the list of infringers.) 

China, which already has triggered 
an announcement of U.S. tarriff sanc- 
tions after failing to meet a Feb. fi ne- 
gotiations deadline for the closing of 
29 illegal CD plants, is also on the top- 
pirate nation list It now faces a Feb. 
23 deadline for imposition of sanctions 



■ BY EILEEN FITZPATRICK 



LOS ANGELES — A wave of conser- 
vatism has swept over video dealers' 
ordering patterns in an attempt to 
avoid the flood of top titles that nearly 
drowned retailers in late 1994. 

Although most retailers say overall 
sales were strong during the holiday 
season, some big-name titles failed to 
meet expectations. 

As a result, the fourth-quarter 
cleanup continues as retailers return 
millions of copies of ".Jurassic Park," 
"Snow White And The Seven 
Dwarfs," "The Flintstones," and 
"Beethoven's 2nd." 

To combat the flood of returns, 
MCA/Universal Home Video says it 
will drop the price of "Jurassic Park" 
from $24.98 to $14.98 Feb. 24. 

The title also will be repromoted to 
coincide with NBC's May 7 telecast. 
Details of the re-promotion are ex- 
pected in April (Billboard, Feb. 11). 

The supplier reduced the price of 
"The Flintstones" ($19.98) and 
"Beethoven's 2nd" ($24.98) to $14.98 
Feb. 6. 

But MCA is enjoying an 85% sell-off 
rate for "Land Before Time II: The 
Great Valley Adventure," which has 
sold through its initial order of 2 mil- 
lion units with reorders of 600,000 
units, according to distributor sources. 
The title was released Dec. 2f>. 

"The initial buy was conservative," 
says MCA VP of marketing Craig Re- 
lyea. "But reorders have been consis- 
tent and strong." 

Relyea credits the after-Christmas 
release date and McDonald's sale of 
the original "Land" as contributing 
factors. 

"Having a new title in stores during 
a peak traffic period and McDonald's 
refreshing consumers' minds about 
[the original] worked," Relyea says. 

New Line Home Video VP of sales 
Kevin Kasha reports a 48% sell-off 
rate for "The Mask," of which 7 million 



(Billboard, Feb. 18). 

New negotiations with the USTR 
in Beying are in progress. 

The three new countries identified 
by the IIPA will be placed on the 
USTR "Priority Foreign Countries" 
Special 301 list and flagged as major 
violators. They will be subject to ne- 
gotiations, reviews, and, if remedies 
an not forthcoming, trade sanctions. 

Bulgaria tops the list because of 
government-sanctioned piracy: The 
Bulgarian government is part owner 
and operator of the largest pirate CD 
plant in Europe. 

The RIAA has complained that pi- 
rate product from that factory has 
disrupted business in the Western 
and Eastern Europe music markets. 

According to recent investigations 
by the international IFPI sound 
recording trade group, product from 
the Bulgarian plant is responsible for 
the 98% piracy rate there among for- 
eign recordings, 60% of which are 
American repertoire. 

Both Indonesia and Turkey have 
been on the USTR's Special 301 list 
since 1989 and have avoided final 
showdowns by repeating pledges of 



units were shipped in January. 

But, like MCA, Kasha says retailers 
held back on orders until the last 
minute. "A number of accounts were 
disappointed with some fourth-quar- 
ter titles, and our orders weren't as 
strong at first," says Kasha. "It wasn't 
a 'Mask' issue: It was an open-to-buy 
and a shelf-space issue." 

Confident with the title's perfor- 
mance. New Line has set up reorder 
patterns with its key accounts. Kasha 
says. 

Despite increased shelf space and 
an overall profitable holiday season, 
retailers and suppliers have toned 
down their first-quarter goals. 

"Retailers were skittish and bought 
more conservatively on first-quarter 



■ BY SETH GOLDSTEIN 



NEW YORK — Regional video retailer 
Choices Entertainment has landed its 
biggest catch in a yearlong quest to 
transform the 10-store venture into a 
national power. 

After a string of agreements reeling 
in about 15 chains of similar size, 
Choices announced Feb. 13 it had 
signed a nonbinding letter of intent 
with Palmer Video in Union, N.J., 
which owns and operates 46 outlets in 
New Jersey and New York. Palmer, 
with estimated revenues of $25 million, 
had topped the industry's list as the 
chain most likely to go public in 1995, 
following in the footsteps of Portland, 
Ore.-based Hollywood Entertainment. 

Instead, Palmer leads the pack of 
five arrivals bringing Choices' store 
count to 264 and combined sales to 
$125 million. The remaining newcom- 
ers have not been named, but trade 



greater enforcement. 

These countries have affected the 
record industry with CD and cassette 
piracy, along with market-access re- 
strictions and still-flimsy copyright 
laws that the IIPA and* RIAA call 
"useless." 

Copyright infringement problems 
encountered by the movie, publishing, 
and software industries also con- 
tributed to the selection of the Priori- 
ty Foreign Country watch list coun- 
tries. 

After a review of the complaints, 
the USTR will call for a six-month ne- 
gotiations timetable. If negotiation 
demands are not forthcoming, trade 
sanctions may be imposed. 

Placed on the next-tier Priority 
Watch List are piracy-problem coun- 
tries Greece, India, Korea, Saudi Ara- 
bia, and the Philippines. All were on 
last year's second-tier list. 

Countries added this year to that 
list are the Russian federation and 
Brazil. 

Four countries have been removed 
from the new IIPA list for improve- 
ments in their copyright laws: Aus- 
tralia, Cyprus, Egypt, and Spain. 



titles," says Sacramento, Calif.-based 
Video Products Distributors senior 
VP of marketing and purchasing Mar- 
ty Jorgensen. "There were some prob- 
lems in the fourth quarter, and be- 
cause of it you saw more reasonable 
goals and lower expectations." 

The most notable example of that is 
"The Lion King," which by most ac- 
counts has the potential to top both 
"Beauty And The Beast" and 
"Aladdin." Combined sales on the two 
titles are more than 43 million units, 
according to Buena Vista Home Video. 

However, as previously reported 
Buena Vista will ship about 18 million 
units of the title and hold back be- 
tween 20% and 30%- of preorders in an 
(Continued on page 



sources indicate Video City in Bakers- 
field, Calif., is one of them. CEO Rob- 
bie Lee was not available for comment 
at deadline. 

If the purchases go through by late 
summer, as the parties anticipate, 
Palmer president Peter Balner will 
join Choices as executive VP. Landing 
Balner, a board member of the Video 
Software Dealers Assn., gives Choices 
the creditability observers say it needs 
to maintain expansion momentum. 
Balner, who reportedly has had dis- 
cussions with other acquisition-mind- 
ed retailers like John Taylor of 
Tonight's Feature in Columbia, S.C., 
should also help attract the rest of the 
money Deeded to close the deals. 

"We have some financing already in 
the bank," says Choices VP Donald 
Ross. "More is being discussed." Ross 
and partner John Maioriello run Los 
Angeles-based J.D. Store Equipment, 
which is buying out Choices, head- 
quartered in Morrisville, Pa., and is 
masterminding the purchases that 
have put Choices comfortably ahead of 
Tonight's Feature and Giant Video, 
also on the acquisition trail. 

'Taylor won't have sufficient size to 
play," even though he recently signed 
two chains (Billboard, Feb. 18), says 
another retailer. With 1995 sales of 
$40 million-$50 million, "he's a distant 
third," this executive adds. Giant 
Video is slightly bigger at $60 million. 
By comparison. Choices may be close 
to $200 million by year's end, exclud- 
ing J.D. Store's estimated sales of $18 
million-$20 million. 

To complete the transactions, pub- 
licly traded Choices is issuing 15 mil- 
lion shares of common stock to com- 
plete the J.D. merger, 72 million for 
the 21 chains now committed, and $55 
million in cash. Choices currently is 
quoted at about $1.50 a share on the 
Nasdaq Electronic Bulletin Board, 
bringing the total outlay to about $163 
million, or 1.3 times revenues. 

Most Wall Street analysts consider 
that ratio reasonable, although Dennis 
McAlpine of Josephthal Lyons & Ross 
in New York suggests the low-priced 
stock could be a problem. "Clearly, 
there's a bunch of financing to do," he 
says. Where possible Choices is pay- 
ing with shares, offering cash only for 
the best properties, sources indicate. 

By that standard, they say, cash 
ought to be a good portion of Balner's 
payment, especially since he can enlist 
(Continued on page 143) 



RIAA Names 3 Piracy-Infringing Nations 

Bulgaria, Indonesia, Turkey Could Face Sanctions 



Video Chain Choices Rolls 
Along On Buying Spree 
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Winwood Gets finer' 
With Island Boxed Set 



BY PAUL VERNA 



NEW YORK— One of the most gifted and 
mercurial artists in pop music, Steve Win- 
wood, has had his share of accolades in his 
30-year career, but until now he had nev- 
er been honored with that distinction be- 
stowed on so many other musicians of his 
caliber: a boxed set 

All that will change on March 21, when 
Island Records — the label for the bulk of 
Winwood's work — plans to release a four- 
disc retrospective titled "The Finer 
Things," after Winwood's 1988 hit. 

The set spans the entirety of the Brit- 
ish artist's career, from his prodigious be- 
ginnings as keyboardist/vocalist/song- 
writer for the Spencer Davis Group, 
through his groundbreaking work with 
Blind Faith and Traffic, to his fusion ex- 
periments with Stomu Yamastha's Go and 
Winwood/Kabaka/Amao, and culminating 
(Continued on page 152) 




Guided By Voices Debuts On Matador 

Lo-Fi Pop Act Not Alien 9 To College Crowd 



BY CRAIG ROSEN 



LOS ANGELES— Veteran Dayton, 
Ohio-based cult band Guided By Voic- 
es is primed to come up from the un- 
derground this year with the release 
of two albums of new material and a 
boxed set featuring some of its early 
work. 

On March 14, the band will make its 
debut on Matador with "Alien Lanes," 
a sprawiing 28-song collection of psy- 
chedelic-flavored pop, recorded with 
GBVs trademark "lo-fi" production. 

GBV also is working on another 
new album, tentatively due in October 
or November, which is being recorded 
mostly in 24-track studios with Kim 
Deal of the Breeders serving as pro- 
ducer. 

Meanwhile, St. Louis-based inde- 
pendent Scat Records is releasing 
"Box," a six-LP/five-CD boxed set, 
Feb. 28. The vinyl version contains six 
LPs — 1987's "Devil Between My 
Toes," 1988's "Sandbox," 1989's "Self- 




GUIDED BY VOICES 

Inflicted Aerial Nostalgia," 1990's 
"Same Place The Fly Got Smashed," 
1992's "Propeller," and an additional 
album of 10 unreleased tracks from 
1989-94, dubbed "King Shit And The 
Golden Boys." The CD version omits 
"Propeller," which is available in its 
entirety on the CD of the 1993 album 
"Vampire On Titus." 

"Box," which will be manufactured 
and distributed by Matador, will carry 



a $50 list price for the vinyl and CD 
versions. Only 300-500 of each of the 
original albums featured in "Box" 
were pressed at the time of their ini- 
tial release. 

Despite all the action, GBV vocalist 
Robert Pollard only recently quit his 
day job as a fourth-grade teacher. 
"Last year was one of the toughest 
years of my life," says Pollard. "I had 
to try to teach, do lesson plans, and 
grade papers, and at the same time 1 
had to work tours and do interviews. 
It was just too much." 

It was in the summer of 1992 that 
the band first began to garner atten- 
tion. Robert Griffin, owner of Scat, 
was visiting the retail store Used Kids 
Records in Columbus, Ohio. "One of 
the guys that worked there suggested 
that I talk to Robert [Pollard]," he 
says. After the initial contact, Pollard 
sent Griffin a copy of "Propeller," 
which the band had recorded for its 
own Rockathon label. 

(Continued on imqe 155) 



New Acts Grab 
The Spotlight At 
Germany's Echos 



BY DOMINIC PRIDE 



MUNICH — After last year's surge of 
new talent ran through the veins of 
Germany's charts, 
^KS^^ the Feb. 14 Echo 
Wr^^^^^ ceremony 
ML was living proof 
^■(^ \\ tnat tne country's 
M$ music scene had un- 
^K" M \ dergone a massive 
|t i*f ' infusion of new 
■^^^P / blood. 
westernhagen Berlin's techno- 
goddess Marusha, 
the cheeky, poppy Lucilectric, rock- 
ers Selig, and soul-based Six Was 
(Continued on page 149) 



France's Victoires 
Honor New Faces, 
Rap, Rai, Funk Acts 

■ BY EMMANUEL LEG RAND 

PARIS — The French music indus- 
try celebrated a 
new generation 
of acts with its 
annual Victoires 
de la Musique 
awards, pre- 
sented Feb. 13 
at the Palais des 
mc solaar Congres here. 

The Victoires 
had an unexpected flavor of rejuve- 
(Continued on page 149) 
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0± Adelphi/Genes Starts Issuing 
50-Volume Blues Vault Series 




BY CHRIS MORRIS 



Music Of Ireland. The principals of Celtic Heartbeat, the new Atlantic-distributed 
label devoted to authentic Irish music, meet with Atlantic executives to discuss its 
first release, "The Celtic Heartbeat Collection." Shown, from left, are Karen 
Colamussi. Atlantic VP of marketing; Paul McGuinness, Celtic Heartbeat principal 
and co-founder; Barbara Galavan, Celtic Heartbeat label head; Vicky Germaise, 
Atlantic VP of product development; David Kavanagh, Celtic Heartbeat principal 
and co-founder; and Jason Flom, Atlantic senior VP, 



LOS ANGELES— Thirty years ago. 
Gene Rosenthal was a record collector 
who used his reel-to-reel tape equip- 
ment to copy rare, expensive blues 
78s. He soon branched into recording 
the long-lost country blues perform- 
ers who were being rediscovered in 
the heat of the '60s folk-music boom. 

Today, the fruits of Rosenthal's 
youthful labors are at last becoming 
available in a series of packages of 
previously unreleased recordings on 
the Adelphi/Genes Blues Vault Series. 
This major work of blues archaeology 
by the Silver Spring, Md.-based label 
ultimately could run to over 50 vol- 
umes. 

"This is like a five-year release 



RCA Revitalizes Jazz Rosters, Imprints 

Bluebird Restarted; Groovetown To Be Launched 



■ BY JEFF LEVENSON 

NEW YORK— In a restructuring 
aimed at sharpening the musical 
identities of its jazz imprints, RCA is 
reactivating the Bluebird label and es- 
tablishing a new imprint, Groovetown, 
as well as refocusing its other two la- 
bels. 

Each label— Bluebird, RCA, Novus, 
Groovetown — will 
emphasize a specif- . g ^ 
ic subgenre of jazz. "I^P**^ 
The labels will be 
run by national di- 
rector Paul Ramey 
and A&R director Brian Bacchus, with 
marketing and promotion to be han- 
dled by RCA's existing staff. 



"We're attempting to revive the 
presence of jazz at RCA," says Ramey. 

"The idea is to sign 
new artists and re- 
organize so that we 
become full-ser- 
^111!^!^1L L vice, tapping four 
distinct kinds of 
jazz — archival, contemporary, straight- 
ahead, and soul-funk — and present 
them to their respective audiences." 

Bluebird, the oldest of the imprints, 
was founded in 1932 and for the last 
two years has been 
compiling archival 
material, but has 
had no program of steady releases. 
The label, devoted to reissues, was offi- 
cially reactivated in January with titles 



from Dizzy Gillespie, Sonny Rollins, 
Duke Ellington, and Glenn Miller. 
Four additional releases are scheduled 
every other month; 
the next batch, in 
March, is to include 
works from Elling- 
ton, Fats Waller, 
Muggsy Spanier, 
and Bennv Good- 
man. Celebrated gTOOVetOVJll 
producer Orrin 
Keepnews is commandeering the reis- 
sue program. 

The RCA imprint, which will empha- 
size the contemporary side of the jazz 
roster, will feature two new arrivals: 
keyboardist Alex Bugnon and singer/ 
(Continued on page 15J) 
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schedule we're looking at here," 
Rosenthal says of the Blues Vault ef- 
fort. 

The collections will help sate the ap- 
petite of a devoted, growing cadre of 
country-blues listeners, many of 
whom were first alerted to the genre 
by the 1990 CD release of Robert 
Johnson's seminal 
"The Complete 
Recordings," now 
certified platinum. 

"It's a steady 
market," David 
Starr of the roots- 
oriented retail out- 
let Antone's Re- 
cords in Austin, hurt 
Texas, says of the 
country-blues buyer. "When an album 
on an artist who's a bit better known 
like Skip James or Robert Wilkins 
comes out, you see a little more inter- 
est. There is definitely a dedicated 
market for it. It's always going to be a 
steady seller." 

To date, the Blues Vault Series has 
released five albums: a two-CD 
"Memorial Anthology" devoted to 
Avalon, Miss., patriarch Mississippi 
John Hurt, which includes an inter- 
view with Hurt conducted by Pete 
Seeger; "She Lyin'," a set by Bento- 
nia, Miss., titan Nehemiah "Skip" 
James; "Remember Me," a powerful 
collection by Memphis' bluesman- 
(Contimied on page 15$) 
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Reggae Greats Honor Marley's 50th 

Concert Kicks Off Tribute Year In Jamaica 



■ BY GARRY STECKLES 

KINGSTON, Jamaica— Feb. 6 would 
have been Bob Marley's 50th birth- 
day, and as millions of fans celebrated 
the event around the globe, his family 
and friends sang and danced at a mas- 
sive party on the sprawling grounds 
of 56 Hope Road, the uptown mansion 
that the Third World's first superstar 



called home. 

"I'm so happy," Bob's widow, Rita, 
said at the birthday bash, which was 
the culmination of six frenzied days of 
activity in Jamaica and the unofficial 
kickoff to a year of Marley-related 
celebrations. "This means so much to 
me. I feel good, I feel positive, I feel 
joyous." 

Marley died of cancer in Miami on 




In photo at left. Toots Hibbert performs at the 50th birthday celebration for Bob 
Marley. In photo at right, Rita Marley and Jamaican prime minister P.J. Patterson 
display a plaque commemorating sales of 10 million copies worldwide of the Bob 
Marley album "Legend." (Photos: Chuck Pulin.) 



Grammy 'Cybercast' Debuts Online 

Behind-The-Scenes Coverage Offered 



■ BY MARILYN A. GILLEN 

NEW YORK— The Grammy Awards 
are going online — and backstage — as 
part of what NARAS calls the first- 
ever awards show "cybercast" 

Not exactly a simulcast, the 
planned computer connection aims 
to offer a complementary audio/ 
video feed to the traditional televised 
broadcast, giving viewers with ac- 
cess to the Internet a look at what's 
going on backstage and behind the 
scenes during the March 1 awards 
ceremony. 

"This opens up an aspect of the 
awards that the typical person would 
not normally have access to," says 



Michael Greene, president/CEO of 
NARAS, the recording academy. 
"And issues of access are what the In- 
ternet's all about" 

The computer link extends beyond 
the March 1 awards show itself, giv- 
ing net surfers looks at the Feb. 27 
MusiCares dinner in honor of Tony 
Bennett, for instance, and taking 
them to preshow rehearsals and 
postshow parties. 

"We're aiming for soup-to-nuts 
Grammy Week coverage — if some- 
thing interesting's happening at 3 
a.m. March 2, we'll be there letting 
you know about it or see it," says 
Adam Curry, founder of New York- 
(Continued on page 1£5) 



May 11, 1981, at the height of a 
recording and touring career that 
took him — and reggae — from the 
ghettos of Kingston to international 
fame. He had a string of hit singles 
and albums on the Island label 
throughout the '70s and early '80s 
and, in death, has become even more 
celebrated, with his records continu- 
ing to sell consistently well through- 
out the world. 

Rita Marley was joined on a spe- 
cially erected stage by a potpourri of 
reggae artiste — including six Marley 
children, the Wailers band, a handful 
of veterans who learned their trade 
with Marley in the grim alleys of 
Kingston's Trenchtown ghetto more 
than three decades ago, and a cross- 
section of today's lop acts. 

(Continued on page 155} 




Coming Out Party. Teldec's new release "Sensual Classics, Too" is feted by the 
magazine The Advocate at a party at the club King in New York. The album, 
promoted as "over 75 minutes of musical passion for men," features selections by 
Tchaikovsky, Schubert. Mozart, Ravel, Chopin, and other composers. Shown, from 
left, are Stefanie Spina, promotions director, The Advocate; David Lawrence-Kuehn. 
director of sales, Atlantic Classics; Joe Landry, account manager, The Advocate; 
Don Tuthill, associate publisher. The Advocate; Kevin Copps. VP/GM, Atlantic 
Classics; and Theodoor Lap, VP of marketing. Teldec Classics International. 



Steven Curtis Chapman Leads Dove Noms 

Grant Named In Several Categories 



Twila Paris, Amy 

■ BY DEBORAH EVANS PRICE 

NASHVILLE— The nominations for 
the 26th Annual Dove Awards are an 
interesting mix of new blood and sea- 
soned favorites. Perennial nominee 
Steven Curtis Chapman leads the 
field with nominations in eight cate- 
gories. Twila Paris has seven nomina- 
tions, and Amy Grant and Steve Tay- 
lor each have six. 

Among newer acts, Point Of Grace, 
last year's new-artist winner, was 
nominated in the best-group, best- 
artist, and song-of-the-year cate- 
gories, and Clay Crosse earned nomi- 
nations in the new artist and male vo- 
calist categories. In the latter 
category, he'll compete with Gary 
Chapman, Bryan Duncan, Steven 
Curtis Chapman, and Larnelle Har- 
ris. 

Among the other new artists re- 
ceiving nominations are Brian Bar- 
rett (country album and country 
song) and Audio Adrenaline (rock 
song). Former Stryper front man 



Michael Sweet got his first Dove nom- 
inations as a solo artist in the new 
artist, rock song, and rock album cat- 
egories. Margaret Becker, Christine 
Dente, and Susan Ashton each were 
nominated as solo artists and also re- 
ceived their first 
Dove nod for the 
trio project "Along 
The Road." 

Charlie Daniels, 
who has won 
Grammy and CMA 
awards, is up for 
his first Doves. Two songs — "Sunday 
Morning" and "Two Out Of Three"— 
from his album, "The Door," were 
nominated in the country-song catego- 
ry- Amy Grant is in the same situation 
in the song of the year category, in 
which "Children Of The World," writ- 
ten with Tommy Sims and Wayne 
Kirkpatrick, is competing with "We 
Believe In God," written by Grant and 
Wes King. 

In the songwriter of the year cate- 
gory, Charlie Peacock, Ray Boltz, 




Steven Curtis Chapman, Twila Paris, 
and Wayne Kirkpatrick are compet- 
ing for top honors. If Chapman wins, 
this will be his seventh-consecutive 
year of taking the top prize in this cat- 
egory. 

Chapman's nominations include 
categories such as artist, song, male 
vocalist, contemporary song, and al- 
bum of the year. Taylor's nominations 
are indicative of the artist's versatili- 
ty: He is named in such varied cate- 
gories as producer of the year and 
best video for "Cash Cow." He also di- 
rected the Newsboys-nominated 
video "Shine." 

The Doves are voted on by more 
than 3,000 members of the Gospel 
Music Assn. The awards will be pre- 
sented April 27 at the Grand Ole Opry 
House in Nashville and will be aired 
live on the Family Channel at 8 p.m. 
EST. The program will air again on 
the Family Channel April 29 at 10:30 
p.m. EST. Chicago TV station WGN 
plans to repeat the broadcast within 
(Continued on page IW 
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RECORD COMPANIES. Jerry Blair is 

promoted to senior VP of promotion 
for Columbia Records in New York. 
He was VP of top 40 singles promo- 
tion. 

Larry Weintraub is promoted to 
VP of artist development and artist 
relations at A&M Records in Los An- 
geles. He was director of artist devel- 
opment 

Michael Reinert is named VP of 
business affairs for PolyGram Hold- 
ing Inc. in New York. He was an at- 
torney at Mayer, Katz, Baker, Lei- 
bowiti & Roberts, P.C. 

Terry Tolkin is promoted to VP of 
A&R for Elektra Entertainment 
Group in New York. He was A& R rep- 
resentative. 

James Dowdall is promoted to VP 
of A&R for Island Records in New 
York. He was director of A& R. 

Jenny Lockwald is promoted to VP 
of artist development for Sparrow- 
Communications Group in Nashville. 




BLAIR WEINTRAUB 



She was director of national promo- 
tion. 

Elektra Entertainment Group in 
New York promotes Mary Ann Mas- 
tropaolo to VP of human resources 
and office administration and Vir- 
ginia Vasquez-Haverick to senior di- 
rector of contract and \ideo adminis- 
tration. They were, respectively, 
assistant VP of personnel and office 
services, and director of contract ad- 
ministration. 

Steve Ellis is appointed senior di- 
rector of national promotion for Curb 
Records in New York. He was nation- 




REINERT 



al director of adult formats for At- 
lantic Records. 

Jaymi Chernin is named director 
of promotion and marketing for Capi- 
tol Records in Hackensack, N.J. She 
was promotion and marketing manag- 
er for Elektra. 

Bruce Ekstein is named director of 
promotion research and analysis at 
MCA Records in Los Angeles. He was 
microcomputer specialist for MCA 
Records/Uni Distribution information 
systems. 

Ron Wiggins is named national 
manager of urban sales and market- 



ing at Rhino Records in Los Angeles. 
He was urban marketing specialist for 
Cema Distribution. 

Elizabeth Cho is promoted to na- 
tional sales director for Restless 
Records in Los Angeles. She was as- 
sistant to the national sales director. 

Kobyn Fishman Kerner is named 
director of marketing for the con- 
sumer products division of Jim Hen- 
son Productions in New York. She 
was director of business development 
and marketing for MCA Inc. 

DISTRIBUTION. Bob Freese is appoint- 




MASTROPAOLO FREESE 



ed VP of national accounts at Sony 
Music Distribution in New York. He 
was VP of sales and marketing for 
Liberty Records. 

PUBLISHING. Scott Francis is named 
senior director of business affairs for 
Sony Music Publishing in New York. 
He was an attorney at Mayer, Katz, 
Baker, Lcibowita ft Roberts, P.C. 

Dianna Maher is promoted to VP 
of Magnatone Music Publishing, for- 
merly known as Moraine Music 
Group, in Nashville. She was creative 
director. 
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Duran Duran Gives Thanks' To Fans 

Band Covers Wide Range On Capitol Set 



I BY LARRY FLICK 



NEW YORK— Duran Duran bassist 
John Taylor says the title of the vener- 
able pop act's forthcoming set of cover 
tunes, 'Thank You," is more than an 
expression of gratitude to the bands 
that influenced him and his cohorts. 

"We are just so damned thrilled to 
be putting out another album," he 
says with a laugh. "Strange as it may 
sound, the experience of completing a 
project that actually finds its way to 
the public is incredibly spiritual and 
somewhat humbling — even after all of 
these years. Recording these songs, 
which have always meant so much to 
us, just made the process all the more 
a tingly, exciting experience." 

Taylor says the group's Capitol al- 
bum, which is slated to hit retail April 
4, was initially inspired by Bryan 
Ferry's "These Foolish Things" and 
David Bowie's "Pin-Ups," a pair of re- 
nowned cover albums that were re- 
leased in 1973. "We wanted to bring a 
different energy to familiar songs, 
while also paying proper tribute to 
those who have given us the inspira- 
tion to make music," he says. 'Those 
albums were perfect examples of how 
that can be accomplished." 

The seeds of "Thank You" were 
planted in 1992 during the sessions for 
their last long-player, "The Wedding 



Album." After pruning down what 
Taylor describes as a "mile-long" list 
of potential selections, the act began 
to cut tunes in different cities while on 
a Hi-month world tour. 

The songs on "Thank You" span 
several genres. Classic rockers, such 
as Bob Dylan's "Lay Lady Lay" and 
"Crystal Ship" by the Doors, are 
placed alongside interpretations of 
hip-hop anthems like "911 Is A Joke" 
by Public Enemy's Flavor Fav and 
Grandmaster Flash & Melle Mel's 
"White Lines." Among the other 
songs on the set are Iggy Pop's "Suc- 




DURAN DURAN 



Don Dixon's Sweet Return 
On The Growing Sugar Hill 



■ BY DAVID MENCONI 

DURHAM, N.C.— There's nothing 
too unusual about an artist releasing 
an album on Sugar Hill Records, the 
renowned folk/bluegrass independent 
label, and promoting it by performing 
on the similarly styled "Mountain 
Stage" radio program. Except when 
the artist is pop/rock veteran Don 
Dixon, who makes his Sugar Hill de- 
but March 29 with the album "Roman- 
tic Depressive." 

The partnership is a stretch for 
both artist and label. Dixon is known 




DON DIXON 



best as a rock producer, most notably 
for R.E.M., the Smithereens, and his 
wife Marti Jones. Dixon's biggest suc- 
cess under his own name came with 
the quirkv pop hit "Praying Mantis" in 
1987. 

Sugar Hill, meanwhile, has carved 
out its niche with rootsier music from 
acts like the Red Clay Ramblers and 
Doc WatMm. However, the label has 
had recent success in the album alter- 
native format with acts like Robert 
Earl Keen. Album alternative stations 
will figure prominently in Sugar Hill's 
promotion plans for Dixon, who repre- 
sents a logical next step for the label. 

"Even though it's rock-oriented mu- 
sic, what Don does is not incongruent 
with what we do in other genres," says 
Sugar Hill director of marketing Bev 
Paul. "We've been gradually broaden- 
ing our horizons over the last three 
years. Robert Earl Keen and Townes 
Van Zandt, particularly, have opened 
some doors for us." 

"Romantic Depressive" is Dixon's 
first album of new material since 
1989's "EEE," which was released on 
now-defunct Enigma Records. The 
new album consists of songs written 
and recorded over a four-year period 
and is very much of a piece with 
Dixon's other records, mining a low- 
key pop/soul vein. 

Highlights include 'The Righteous 
Side Of Love," with a hook that's a 
dead ringer for the Searchers' classic 
"Needles And Pins"; the John Hiatt- 
esque piano ballad "I Should Know- 
Better" (co-written with Red Clay 
(Continued on page 20) 



cess," Elvis Costello's "Watching The 
Detectives," and "Ball Of Confusion" 
by the Temptations. 

Despite the abundance of recent 
cover albums, neither Capitol nor 
Duran Duran are fearful of a backlash. 
"I think the hard work we've put into 
each song will win out in the end," 
Taylor says. 

Tom Corson, VP of marketing at 
Capitol, agrees. "The truth is also that 
a large portion of Duran Duran's audi- 
ence has not heard a number of these 
songs. Something like [Velvet Under- 
ground's] 'Perfect Day,' for example, 
(Continued on page 18) 




'Suck-ceasful' Single. MCA executives congratulate recording group the 
Murmurs on the success of the single "You Suck," from the band's self-titled 
MCA album. Shown backstage after the group's recent show at Fez in New 
York, from left, are Mike Farrell, regional sales manager, New York region, Uni 
Distribution Corp.; Reed Glick. the band's manager; Randy Miller, executive 
VP of marketing, MCA Records; Heather Grody and Leisha Hailey of the 
Murmurs; Mickey Eichner. senior VP, MCA Records; and Michael Rosenblatt, 
senior VP of A&R, MCA Records. 



It May Sing Some Blue Notes, But 
Lowe's Impossible Bird' Takes Flight 



LOWE LIFE: Nick Lowe is such a convivial rac- 
onteur that it seems downright wrong to even ex- 
pect that he should do anything other than talk his 
way through life. But the fact remains that he's 
also a skilled singer/songwriter who has never got- 
ten his due stateside, other than for a brief flirta- 
tion in 1979 when the infectious single "Cruel To 
Be Kind" reached No. 12. He is currently touring 
behind his new Upstart Records album, "The Im- 
possible Bird," with opener Jim Lauderdale. 

The album has been getting 
rave reviews not only for 
Lowe's undeniable pop crafts- 
manship and biting British wit, 
but also for its surprising emo- 
tional depth. The stripped- 
down style shows off Lowe's 
disquieting, weather-beaten vo- 
cals and Bill Kirchen's twangy 
guitar. 

"It's lovely that people think 
this record is so grown up and 
highearted, as it should be, 
since I'm 46 now," says Lowe, adding with a bitter- 
sweet chuckle, "The sort of depressing side of it is 
how trite and shallow people must have thought I 
was in the past, and they're so amazed that I can 
get anything out." 

One of the most affecting tracks on the album is 
Lowe's "The Beast In Me," a song written for his 
former father-in-law, Johnny Cash. Cash's take 
on the song appears on his current "American Re- 
cordings" album. 

"John's version is starker than mine," says 
Lowe. "Mine is more affectionate. I think of the 
beast in me as being something of a bumbling git, 
so I have a certain type of affection for the beast 
in me who makes me do these sort of horrible 
things, because it's really rather hopeless." 

In addition to his own compositions, "The Impos- 
sible Bird" includes a cover of "True Love Travels 
On A Gravel Road," written by A.L. Owens and 
Dallas Frazier. Until fans told him, Lowe did not 
know Elvis Presley had recorded the song. "I 
went into Sam The Record Man's shop in Toronto 
and bought it, and it's really not very good," says 
Lowe. "Percy Sledge's version is a knockout, but 
Elvis must have been so famous then that no one 
would tell him, 'You haven't got that bit right.' " In 
fact, Lowe says if he had heard Presley's version 
first, he never would have recorded it. 

Ray Price's "I'll Be There" closes the somewhat 
woebegone album on an upbeat note. Lowe rejects 
the notion that "The Impossible Bird" is depress- 
ing, "but it is a record about being blue," he admits. 
"It's not my sad story, you know. It's a record 
about what 1 think it feels like [to be blue]." In 




by Melinda Newman 



other words, although the songs may have been in- 
formed by some of Lowe's own experiences, to as- 
sume the album is autobiographical would be in- 
correct. 

He says, "Picture, if you will, two people in a bar: 
one sitting there recounting in every detail the 
breakup of his relationship; the other sitting with 
a face sort of twisted into a rictus of sympathy, but 
with fhis] mind wandering off elsewhere, toying 
with the glass, occasionally saying, 'Oh yeah.' If 
I'm making this record and I'm 
the one talking about the 
breakup of his thing, I don't see 
why I should inflict that on my 
lovely friends and my lovely 
fans. So I make up a character 
to write the tune, and if I don't 
interfere too much with the 
process and start trying to butt 
in with, 'Hey, just a minute, 
something like that happened 
to me once, too,' then the char- 
acter stands a very good chance 
of coming up with something good and heartfelt." 

Less plot development was involved when it 
came to penning the song that has provided Lowe 
with his big payday: "(What's So Funny *Bout> 
Peace, Love And Understanding," a '70s hit for 
Elvis Costello, landed on the gazillion-selling 
soundtrack to "The Bodyguard" via a version by 
Curtis Stigers. 

And just how many people does Lowe think 
bought the album because his song is on there? 
With complete authority, he answers, "I'm 110^ 
sure that none did. I've had a lot of people come up 
at shows with my records to sign from all over the 
world, the most obscure things, and not one person 
has shoved a copy of 'The Bodyguard' under my 
nose and asked me to sign it." 

But then, being a multi-multimillion-selling art- 
ist has never really been Lowe's style, which is one 
of the reasons he has no hard feelings about being 
dropped by Warner Bros. "I know what the score 
is. I know I'm a difficult act to market. Warner 
didn't hear my new album. The accountants just 
came in and said, 'Who's selling and who ain't? 
R.E.M.. would you step this way. Mr. Lowe, would 
you please leave the building. Please have your 
desk cleared by three this afternoon.' But they 
were very decent. They gave me the masters ... I 
think my days with the majors are finished be- 
cause I don't want the same thing for myself as a 
major label, like international pop stardom. I'm not 
remotely interested in . . . that. In fact, if it ever 
looked like there was any danger [of that happen- 
ing], I would take drastic steps to make sure that 
it didn't occur." 
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Radiohead Creeps Past Early Success 

Capitol Preps U.S. Radio For Dive Into The Bends ' 



■ BY BRETT ATWOOD 

LOS ANGELES— Radiohead is 
ready to kill "Creep." The British 
modern rock act wants to prove that 
its 1993 breakthrough single was no 
fluke. 

To that end, Capitol is exposing 
several tracks to radio in anticipa- 
tion of the April 4 release of Radio- 
head's sophomore album, "The 
Bends." 

In November, the label previewed 
the cut "My Iron Lung" on a com- 
mercial EP. The four-track disc, 
which was serviced to college and 
commercial, modern rock radio, also 
contains three new non-LP tracks. 

"That was only meant to be a fan- 
based item," says Perry Watts-Rus- 
sell, Capitol VP of A&R. "It wasn't 
a proper first single. We really 
didn't even pursue radio airplay for 
it." 

In the U.S., the next commercial 
single will be "Kake Plastic Trees," 
which is due March 6. In the U.K., 
Parlophone will release "High And 
Dry" as the next single. 

A 12-inch vinyl EP with two addi- 
tional album tracks, "Planet Telex" 
and "Just," will be serviced on 
March 6 to some 650 college and 
commercial modern rock stations. 
Capitol also is servicing the four- 
track platter, which contains an ex- 
tended mix of "Planet Telex," to 
dance clubs. 

Radiohead plans to tour the U.K. 
and Canada in March, with a U.S. 
tour set to follow in April. 

In the past few months, modern 
rock radio has warmed considerably 
to newer British acts like Oasis, Por- 
tishead, and the Stone Roses (Bill- 
board, Jan. 28). 

"The Bends" could benefit from 
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this movement, says Clark Staub, 
Capitol's senior director of market- 
ing. 

However, KCXX Riverside, Ca- 
lif., PD Chuck Summers does not 
think the current mood will trans- 
late into automatic airplay for the 
British quintet. 

"I don't necessarily believe that a 
trend is even developing," says 
Summers. "Radiohead won't be able 
to ride on the coattails of radio suc- 
cess by other U.K. bands. If it's a 
strong record, it will do well. A soph- 
omore album is always a challenge." 

The Oxford, England-based act 
found U.S. acceptance in 1993 with 
its first single, "Creep." The song 
became the slacker anthem of the 
summer, reaching No. 2 on the Mod- 
ern Rock Tracks chart. 

However, its follow-up single, 
"Stop Whispering," failed to ignite 
much interest and stalled at No. 23 
on the modern rock chart. 

Some retailers say that Radio- 
head needs a strong lead single to 
avoid the sophomore slump. 

"I'm a bit leery about ['The 
Bends'l, but only because just one 
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single broke from the last album," 
says Judy Neubauer, director of re- 
tail advertising and promotions for 
Simi Valley, Calif.-based Tempo, 
which has 30 stores in California and 
Hawaii. "If there isn't a song that 
equals the quality of 'Creep' on this 
album, it might not do that well." 

Band manager Bryce Edge says 
that Radiohead is prepared to do 
whatever it takes to overcome the 
one-hit-wonder stigma. 

"Unlike Oasis and many other 
overseas bands, Radiohead has 
never been championed in the U.K. 
press," says Edge, who manages the 
band with Chris Hufford. "Ameri- 
cans tend to be very critical if a band 
is shoved at them — particularly if 
they can't play live." 

Last year, the British press pub- 
lished several reports that the U.K. 
act was on the verge of splitting up 
midway through its two-year tour. 

"We probably toured for too 
long," says singer/guitarist Thorn 
Yorke. "We weren't talking to each 
other anymore. We had been going 
for over two years on the strength of 
one song. I just didn't feel good 
about the state of the band." 

Toward the end of that tour, 
Radiohead found itself playing some 
unorthodox places, including seven 
small venue dates in Mexico. 

(Continued on page 21) 
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SOUTH BY SOUTHWEST 

musk & media conference 

"An intimate party of 4,000. . . " 

-Los Angeles Render 



March 15-1 9 J 995 
Austin Convention Center 
Austin, Texas 

By day, the conference presents on exciting trade show and brings together 
music business leaders, journalists and artists from across the globe for panel discussions 
and workshops to discuss topics in the music industry and media fields. 
By night, showcasing for these industry professionals, ore up-and-coming groups 
and solo artists of all musical styles, from across North America and overseas. 

REGISTRATION RATES & DEADLINES: 

(payment must be received or postmarked by deadline date.) 
S295 - February 24, 1 995; S350 • Walk up registration. 
After March 2, FAX or telephone credit cord registrations only or bring payment to conference. 

FOR MORE INFORMATION, write SXSW, Box 4999, Austin TX 7876S 
Tel. (512) 467-7979; FAX (512) 451-0754; E-mail: 72662.2465 O compuserve.com 
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Zomba Blazes Multigenre 
Trail From Latin To Jazz 



UENRE GROWTH: Traditionally 
R&B-oriented Zomba Music's hit- 
making process might be termed 
"genre development." The publisher 
has become successfully linked to 
song and artist/writer development 
that crosses genres, from pop, R&B, 
and country. And, as a result of a re- 
cent deal that brings the Mexican 
catalog of the Grevers to Zomba, 
Bob Grever will head the music pub- 
lisher's new Latin music division, 
which already has brought a new La- 
tin group, Los Filis. into the fold. 

"The most visible success story is 
new Capitol/ 
Metro Blue 
artist Andru 
Donalds," 
says VP/GM 
David Renzer 
Sr. Currently 
top 40 on the 
Hot 100 Sin- 
gles chart, 
Donalds was 

developed by Zomba writer/pro- 
ducer Eric Foster White and signed 
to Capitol. 

Renzer cites other "artist develop- 
ment" success stories such as Keith 
Murray, on Zomba sister label Jive 
and developed by Zomba writer/pro- 
ducer Erick Sermon; Horace 
Brown, an Uptown artist who was 
discovered by members of Jodeci; 
and Joe, signed to Mercury with the 
help of Zomba. 

"While Zomba continues to suc- 
cessfully compete for the big ticket- 
priced signing in all genres of mu- 
sic — Breeders, Juliana Hatfield, 
the Grever catalog — the artist devel- 
opment success stories are exciting 
examples of publishers working 
closely with their writers to discover 
and help break new talent." 

In the country field, Zomba is cur- 
rently enjoying a No. 1 single by 
Tim McGraw, and Mike Hollands- 
worth has brought on a new act, 
Baker/Meyers, which has signed a 
label deal to Curb/Atlantic under 
Mike Curb. Also, Zomba writer 
Gary Baker is a Grammy-nominated 
co-writer of the All-l-One hit, "I 
Swear." 

Zomba's successful record in 
R&B was reinforced last year by its 
spot as the No. 1 Hot R&B Publish- 
ers. In pop singles, it ranked No. 4. 
The recognition of this high standing 
is reflected beyond the charts with a 
total of seven Grammy nominations. 

PuB SAMPLERS: It's never dull 
on the publisher CD-sampler front 
these days. Newcomers include an 
unusual "Hurt So Bad" disc, a coop- 
erative effort by the four publish- 
ers — Leeds Entertainment, MCA 
Music, Teddy Randazzo Music, and 
PolyGram Music — that own a por- 
tion of the rock'n'roll standard. The 
disc contains the three hit versions of 
the song performed by Little 
Anthony & the Imperials (1965), 
the Lettermen (1969), and Linda 
Ronstadt (1980). In addition, there 
are three special, newly recorded de- 
mos for R&B, a Spanish version 




by Irv Lichtman 



("Siento Morir"), and a contempo- 
rary jazz instrumental by Stefan 
Karlsson The CD also features liner 
notes by Bobby Hart, who along 
with Teddy Randazzo and Bobby 
Weinstein are the co-authors of the 
song. Words & Music's copy arrived 
from Leeds Entertainment's Leeds 
Levy, along with four Band-Aids to 
protect, presumably, a hurtin' heart. 

Another entry is a two-CD sam- 
pler, "The Songs Of Elton John & 
Bernie Taupin," that Alan Warner, 
an old hand at this sort of thing, has 
compiled for Warner/Chappell. 

Warner has 
penned a brief 
paragraph on 
each of the 30 
songs showing 
its chart his- 
tory, both in 
the U.K. and 
the U.S. . . . 
Finally, 
Chrysalis Mu- 
sic VP of business affairs Jeff Bra- 
bec announces a compilation, "25 
Years Of Chrysalis Music," which 
contains works by Paul Anka, 
Jethro Tull, Frankie Miller, Alvin 
Lee and Ten Years After, Blondic, 
Pat Benatar, Shaquille O'Neal, 
Paddy Maloney & the Chieftains, 
Billy Idol, Portishead, Tears For 
Fears, Domino, and Outcast. 

A RHYME FOR JULE: ASCAP 
hosted a memorial tribute to the late 
composer Jule Styne at the Majestic 
Theatre in New York Feb. 9. One 
charming lyric offered didn't have a 
Styne tune — or any for that mat- 
ter — but it had the words of Stephen 
Sondheim, who wrote the lyrics for 
Styne's "Gypsy" music: Jule/You 
never took things coolly/Your syntax 
was unduly/Unruly/But Jule/I love 
you truly." 

FoLLOW-UPS: Nonesuch Rec- 
ords' second- and fourth-quarter re- 
leases this year will be continuations 
of its series of tributes to the great 
talents of Broadway and Hollywood. 
In the second quarter, the label ex- 
pects to release another George & 
Ira Gershwin project, "Oh, Kay!," 
starring Dawn I'pshaw. In the 
fourth quarter, caberet/concert star 
Michael Feinstein pays tribute to 
writer Hugh Martin, and, in a fol- 
low-up to a big Nonesuch hit from 
last year, the label will issue "Gersh- 
win Plays Gershwin: The Piano 
Rolls, Vol. 2," as assembled by pro- 
ducer Artis Wodehouse. 

PrINT ON PRINT: The following 
are the best-selling folios from Music 
Sales: . 

1. Pink Floyd, "The Division Bell." 

2. The Lemonheads, "The Best Of 
The Lemonheads." 

3. Bob Dylan, "Bob Dylan's Grea- 
test Hits." 

4. Bob Geldof, "Loudmouth: The 
Best Of Bob Geldof & The Boom- 
town Rats." 

5. Raffi, "Bananaphone." 



Our Lady Peace Jumps Canadian Border 

Relativity Sows 'Starseed' At U.S. Radio, Retail 



I BY LARRY LeBLANC 



TORONTO— Four months prior to 
the March 21 U.S. release of 
"Naveed," the debut album by Can- 
adian alternative rockers Our Lady 
Peace, Relativity Records began 
seeking American radio and retail 
support. 

On Dec. 6, Relativity serviced 
modern rock and album rock radio 
and selected retailers in the U.S. 
with a three-song cassette featuring 
two album tracks, "Starseed" and 
"Supersatellite," along with a cover 
of Neil Young's "The Needle And 
The Damage Done," from Sony 
Canada's Young tribute, "Borrowed 
Tunes." Last month, the label fol- 
lowed the initial mailing by sending 
out promotional postcards and fli- 
ers, as well as a promotional 7-inch 
vinyl version of the Neil Young song 



DURAN DURAN 

(Cimlini/ed frvm /wye 16) 

will probably draw a different reaction 
from them than material with a more 
mainstream radio history." 

Capitol will launch the album Feb. 
27, when it begins to solicit airplay for 
"White Lines" from modern rock and 
top 40 rhythm/crossover stations and 
club DJs. The track will be the flipside 
of the set's first official top 40 single, 
"Perfect Day," which will be available 
in early April. 

However, some top 40 program- 
mers already have jumped on "White 
Lines" — thanks to a 12-inch U.K. 
pressing that was leaked to several 
stations. "We're pounding the heck 
out of it," says Garett Michaels, PD of 
WFLY Philadelphia. "We got that 
early copy of it, and it tested ex- 
tremely well. Duran Duran has always 
been a great band for us. Once people 
hear there's something on the way, 
our phones start to light up." 

Other components of Capitol's mar- 
keting plan for "Thank You" are in 
various stages of planning. Corson 
says a summer concert tour is being 
planned to run from July-September. 
Close to confirmation is a 30-minute 
MTV special that would include inter- 
view footage of the band, as well as in- 
terviews with artists whose material is 
covered on the album. Also in negotia- 
tion are in-store autograph sessions in 
Los Angeles and New York and a eon- 
cert special with Disney television for 
the fall. 

As Capitol puts its promotion and 
marketing pieces in place, Taylor is di- 
viding his time between working on 
original material for the next Duran 
Duran album — which he says could be 
done by the end of 1995 — and finish- 
ing a long-in-progress second album 
by his side project, the Power Station. 
He hopes to have the occasional band's 
album ready for release in the fall by 
Capitol. 

"The Power Station album has 
that big, big sound, while the new 
Duran songs [are] taking us in a 
fresh direction," he says. "Doing 
'Thank You' gave us a chance to 
look within and confirm our pur- 
pose, which is to constantly push 
forward — and that's what we're al- 
ways going to do." 





OUR LADY PEACE 



and a CD-single of "Starseed." 

"This is a terrific band who've 
made a terrific record," says Paul 
Bibeau, rock product manager for 
Relativity Records in New York. 
"We're taking the time to set it up 
and get industry people talking 



about it." 

"We've already got some stations, 
like [modern rock] KEDJ in Phoe- 
nix, carting up the cassette and 
playing 'Starseed,' " says Bibeau. 
Other modern rockers playing the 
song include WNNX Atlanta, 
WAAF Boston, KRQT Houston, 
and WBRU Providence, R.I., he 
says. 

From a hospital bed in Calgary, 
Alberta, where he's been sidelined 
from touring by a slipped disc, the 
group's vocalist/lyricist Raine 
Maida says the band — whose other 
members are guitarist Mike Tur- 
ner, bassist Chris Eacrett, and 
drummer Jeremy Taggart — looks 
forward to working in the U.S. mar- 
ketplace. 

"One of the best decisions we've 
made is signing with Relativity 
(Continued oti pmjt *.'!) 
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Music Publisher 
Tommy Vatando 
Dies Of Stroke 



BY IRV LICHTMAN 



NEW YORK — Tommy Valando, 
whose Valando Music emerged as one 
of the most impressive independent 
music publishing catalogs in the late 
1940s, died Feb. 14 of pneumonia, fol- 
lowed by a stroke, at St. Mary's Hos- 
pital in West Palm Beach, Fla. 

Valando, who was in his '70s, start- 
ed his career in music publishing in 
the '40s with Joy Music, an important 
independent of the era. In 1946, in 
partnership with star crooner Perry 
Como, he started Laurel/Valando 
Music. 

The dapper Valando found success 
with a number of individual song hits 
and as the publisher of emerging tal- 
ents from the world of musical the- 
ater, including Stephen Sondheim, 
Rick Besoyan, Jerry Bock & Sheldon 
Harnick, John Kander & Fred Ebb, 
and Stephen Schwartz. Some of the 
show scores he published include: 
"Little Mary Sunshine" by Besoyan; 
"Fiorello!" and "Fiddler On The 
Roof* by Bock & Harnick; "Cabaret" 
by Kander & Ebb; "Company," "Fol- 
lies," and "Sweeney Todd" by Sond- 
heim; and "Godspeir by Schwartz. 

Valando Music also spawned major 
music publishing executives, among 
them Jay Morgcnstern, now execu- 
tive VP of Warner/Chappell Music 
and CEO of Warner Music Publica- 
tions, and Frank Military, senior VP 
in New York of Warner/Chappell. 

In 1969, Valando sold his catalog 
holdings to communications giant 
Metromedia, becoming a major 
shareholder in the company. Moving 
to Metromedia's new publishing unit 
at the time were Morgenstern, who 
had joined Valando's operation in 
1958, and Military, who joined the 
company in 1959. In the early '70s, 
Metromedia sold the catalog to a now 
defunct music-publishing unit of The 
New York Times, which, in turn, sold 
the catalog, among other acquisitions, 
to investors that included publishing 
mogul Freddie Bienstock. 

In recent years, Valando operated 
the Valando Music Group, which in- 
corporated ASCAP and BMI compa- 
nies. He continued a relationship with 
Sondheim on such scores as "Sunday 
In The Park With George" and "Into 
The Woods;" the firm also published 
David Shire & Richard Maltby Jr.'s 
"Baby," among other scores. With 
Sondheim, Valando had a co-publish- 
ing deal. The company will continue 
under the aegis of his brother, Arthur 
Valando, in New York. 

Valando was also a theatrical pro- 
ducer, having been involved in such 
productions as "Jerome Robbins' 
Broadway," and Neil Simon's "Lost 
In Yonkers." 

Among Valando's charitable en- 
deavors was support for such groups 
as Stop Cancer, Young Playwrights 
Festival, the Nicholas Institute Of 
Sports Medicine And Athletic Trau- 
ma. 

In addition to his brother, Valando 
is survived by his wife, Elizabeth, and 
daughter, Patricia. Private funeral 
services will be held in New York. 
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You demand experience and 
commitment behind the scenes. 
Aon Entertainment/CNA gives you both. 



Aon Entertainment has been a leader 
in entertainment insurance since 1962. 
We focus our efforts exclusively on ser- 
vicing the entertainment industry' and 
we understand the specific needs of the 
music industry. 

The CNA Insurance Companies have 
been committed to offering property/ 
casualty products and value added ser- 
vices continuously for nearly one hundred 



years. Their loss control experts can 
help you prevent many claims and help 
reduce insurance costs by creating a 
safer workplace. If a claim should arise, 
CNA has the expertise to handle 
it quickly. 

Experience and commitment are what 
you can expect from Aon Entertainment/ 
CNA. Contact your independent agent or 
broker for more information. 




Complete, customized insurance for the music industry. 



Aon 



Ann Rntrrlaiwnenl.Ltd. 
Insurance Services I -800 -235 -2202 



Los Angeles • New York • Chicago • Tin 
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DON DIXON'S SWEET RETURN 

(Continued from jxirje Id) 



Rambler keyboardist and longtime 
Dixon cohort Bland Simpson); the 
slinky soul instrumental "Good Golly 
Svengali"; and the anti-draft commen- 
tary "Lottery Of Lives." 

"The record has two sides. Side A is 
about the dysfunctional romance, with 
that same guy who sings all my songs 
singing about his lack of girlfriend," 
says Dixon, referring to himself in the 
third person. "Side B is more about 
things, rather than people — slightly 
more politically pointed stuff." 

Even though it's been six years 
since Dixon's last record, he still has 
been busy. He remains an in -demand 
producer, having handled last year's 
"A Date With The Smithereens" and 
upcoming albums for James 
McMurtry (on Columbia) and ex-Gua- 
dalcanal Diary front man Murray 
Attaway (on DGC). He's even done ad- 



vertising jingles for Busch and Sprint; 
session work with Mary Chapin Car- 
penter on the single and video for her 
No. 1 country hit "Shut Up And Kiss 
Me"; and a series of New York City 
performances of the musical "King 
Mackerel & The Blues Are Running." 

In fact, it was a New York "King 
Mackerel" performance in October 
that led Dixon to sign with Sugar Hill. 
Label president Barry Poss met there 
with Dixon manager Harry Simmons, 
who later sent him a tape of the "Ro- 
mantic Depressive" material. Poss ex- 
pressed interest, and a deal was 
quickly struck. 

"I was the last person in the world 
who thought Batty would like this rec- 
ord," Dixon says. "We hadn't even 
been thinking about Sugar Hill, but it 
makes sense. I like the integrity of 
what they do, and they seem in touch 



with the indie crowd that likes what I 
do. I don't think Hole fans will buy 
this album in droves. But fans of song- 
writers like Robert Earl Keen ought 
to understand it" 

Dixon will record his "Mountain 
Stage" show April 1 in Greenville, 
S.C., with his touring band of percus- 
sionist Jim Brock and Spongetones 
guitarist Jamie Hoover. The segment 
will be broadcast sometime in May. 
Further tour plans were still being de- 
cided at press time. 

"The extent [of touring] will obvi- 
ously depend on the financial situation 
at any given moment," says Dixon. "I 
have some producing commitments I 
have to live up to because I still have 
to make a living, and touring at my 
level can be an incredible drain. But 
we'll be out there. The East Coast will 
see us a lot; the West Coast some." 




Founded in 1945 to teach 
the popular music of the day. 
Berklee has continued its tradition 
of preparing students for careers in 
contemporary music, from jazz and 

to rock and pop. This April 15th 
salute issue gives you an insider's look at 
this esteemed college. 

Features will include: 

•An overview of Berklees history and current 
curriculum 
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•A piece detailing Berklee s program for awarding 
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MIAMI: In a lot of ways, the Goods are the ultimate local band. Up- 
beat, devoted, and loaded with great rock songs, it has been playing 
most dubs in South Florida and going through all the scene's ups and 

downs for six years. The band — 
keyboardist/vocalist John Ca- 
macho and brother Jim on bass, 
Kasmir Kujawa on drums, and 
Tony Oms on guitar — is pushing 
a new 12-song CD, "Mint," via a 
series of showcases and a release 
party at Miami's Hard Rock 
Cafe. The exposure has helped 
earn the album's first single, 
"I'm Not Average," the No. 1 
slot on local rock station 
WSHE's "Top 10 At Ten." Pick- 
the goods ing the dozen songs for the CD— 

among the dozens written by the 
band — was the hardest part of the recording process, says John Ca- 
macho. "It's easy to write 'campfire songs.' but not a great song," he 
says. "Here we set out to write great universal pop songs to focus 
in on what we're really about. We all do some writing, but it has to 
have 'the Goods sound.' After being together six years, the bottom 
line in succeeding is working together well." The act has been work- 
ing harder in the past year than ever before, and it seems to be pay- 
ing off. After packing the local clubs for months, the band played a 
showcase at Nashville's Ace Of Clubs and in Orlando for the state- 
wide Jammy Awards, where it was honored as best pop group. Its 
next showcase is planned for Tuesday (21) at Don Hill's in New York. 
Contact Tovar Management Group at 305-275-8242. 

SANDRA SCHOLIUM 



TOLUCA LAKE, CALIF.: Hog creates commercial, alternative pop- 
punk that is infested with hooks, drive, energy, and Buddy Holly/ 
Dick Dale speed riffs. This three-piece act combines the sounds of 
Green Day, the Clash, and a Kiss/Sex Pistols hybrid. Guitarist/vo- 
calist Kirk Miller says, "This project stems from years of anger and 
rejection. We finally sold out . . .just joking. Everything just seemed 
to come together for us. The songs wrote themselves." The group's 
powerful song structure and memorable choruses are attracting ma- 
jor label A&R attention and drawing crowds to the hottest under- 
ground clubs in Los Angeles. The hand has been together for six 
months and plans to release a six-song EP in March on its own label. 
Advance copies already have found their way into eager A&R hands. 
Ironically, during the day. Miller works for the company that deliv- 
ers gold and platinum records to the labels. Contact Ross Schwartz 
at 310-284-7882. jeff blue 



MILWAUKEE: Local singer/songwriter Peggy James has a lot going 
for her: emotive lyrics and melodies that work together in smartly 
crafted songs; a stunning voice operating in several emotional regis- 
ters; and a new, self-released CD called "Crossroad Moment," pro- 
duced by guitarist Mike Hoffman from the Milwaukee-based band 
Carnival Strippers. Like a big-city version of Iris DeMent, James 
is a country singer at heart who doesn't fit the current sound of 
Nashville. She's too eclectic. "I grew up with country & western — 
the whole flavor got into my 

blood. No matter what I do, it 

doesn't leave. Even when I'm do- 
ing a rock song, there's still that 
flavor there," she says. "Cross- 
road Moment" crosses the 
boundaries of country, pop, and 
rock and rubs elbows with the 
kind of heartland sound associa- 
ted with the Jayhawks. Al- 
though James has seldom per- 
formed outside of Milwaukee, 
where she is a popular club at- 
traction, she recently acquired a 

road-worthy band whose rhythm section formerly backed Brian 
Ritchie (Violent Femmes) on various solo projects. Contact James 
at 414-964-6580. 

DAVE LUHRSSEN 




PEGGY JAMES 
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OUR LADY PEACE JUMPS 

(Continued from gggg 18) 

rather than with Epic or Columbia, 
who we were also talking to," he 
says. "We're the type of band that 
needs a smaller label and a long- 
term commitment. [Success] didn't 
happen for us overnight in Canada, 
so we figure it's not going happen 
that way in the States either." 

Released in Canada last March, 
"Naveed" — a Middle Eastern name 
for a bearer of good news — has sold 
46,000 units in Canada, according to 
Catherine McKae. manager, do- 
mestic marketing and artist devel- 
opment for Sony Music Entertain- 
ment (Canada). 

The band's current Canadian sin- 
gle, "Supersatellite," released Jan. 
10, is No. 40 on The Record's con- 
temporary album radio chart for 
the week of Feb. 20. 

"Within two albums, this band 
could be platinum (100,000 units] or 
double platinum in Canada," says 
McRae. "We initially thought the al- 



CANADIAN BORDER 

bum would attract an 18-24 demo- 
graphic, which it has, but we've also 
found tremendous interest from 
high school-level kids," 

For the album's leadoff single 
here last February, Sony Canada 
chose "The Birdman," one of the 
set's least accessible tracks. "We 
deliberately chose a single which 
wasn't an immediate, commercial, 
hit-radio single and then serviced it 
specifically first to campus radio to 
build a street buzz on the band." 



says McRae. 

"We knew 'Birdman' wouldn't do 
well at radio," says Maida. "What it 
did was allow us three months to 
tour with other bands and get bet- 
ter. Now we're all confident about 
our live show. We're not intimidated 
by playing with anybody." 

Ten months of touring throughout 
Canada — including opening shows for 
Blind Melon and Canadian acts I 
Mother Earth, 54*40, and I\ire — helped 
to develop the group's profile in Canada 



in the past year. But it was 12-week, 
heavy-rotation airplay of the George 
Vale-produced video of "Starseed" on 
MuchMusic, Canada's national video 
network, that gave the band its biggest 
boost. The track peaked at No. 18 on 
The Record's contemporary album ra- 
dio chart. 

"We're in debt to MuchMusic for 
e.\|X)sing the band because radio was re- 
luctant to play the band early on," says 
McRae. 

Maida says extensive touring has 



been the cornerstone of the band's 
strategy from its beginning two years 
ago. "We didn't want to count on video 
or anything like that," he says. 'Video 
ended up being good to us, but, at the 
same time, I'm not a big believer in 
video. Our philosophy early on was to 
play live and get people to come to the 
band that way." 

Our Lady Peace hopes to employ the 
same heavy-tour strategy for the U.S. 
"We'd like to keep them out on the road 
for as long as possible," says Bibeau. 



RADI0HEAD 

(Continued from page 17) 

"The first show we did was in a re- 
ally dirty club," says Yorke of the 
Mexican swing. "There were three 
tiny wooden tables that were used 
as a barricade. The only way off 
stage in the back was through a lit- 
tle window. We had just finished 
this large tour with James in Eu- 
rope, and it was about as different 
an experience from that as humanly 
possible." 

Yorke says mental fatigue and 
physical illness caused Radiohead to 
cancel its appearance at England's 
Reading Festival last year. 

Illness is something that has 
plagued Yorke since childhood. "I 
was a sickly child," he says. "The 
content of my lyrics shows that I am 
almost obsessed with my health. If 
I get ill on tour, it really does some- 
thing to me emotionally. I just can't 
go anywhere in that state." 

Things began to change for the 
better when Radiohead finally set- 
tled down to prepare new material 
for the second album. 

"We wanted to make this new rec- 
ord a year and a half ago — but the 
U.S. success of 'Creep' kept us from 
going into the studio," says bassist 
Colin Greenwood. "The delay added 
a seasoned street spirit that proba- 
bly would not have been there if we 
had recorded it earlier. It's a lot 
more relaxed than our first record." 

The title for the new album re- 
flects the stress caused by the 
band's pain-filled, rapid rise to fame. 

"I guess we just came up too fast," 
says Yorke. 
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A dream was realized when Ken Irwin, Marian Leighton Levy and 
Bill Nowlin turned their love for folk music into ROUNDER 
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Kendall Hayes 
Dies; Penned 
Country Hits 

NASHVILLE — Kendall L. Hayes, 
writer of the top song in the history of 
Billboard's country charts, died Feb. 
10 at his home in Danville, Ky., of liv- 
er cancer. He was 59. 

Hayes was working as a bookkeep- 
er in 1961 when country star Leroy 
Van Dyke scored with a version of the 
Hayes composition "Walk On By." 
The single went to No. 1 on Bill- 
board's country charts, where it re- 
mained for 19 weeks, and to No. 5 on 
the pop chart. In its 100th anniver- 
sary issue, published in November 
1994, Billboard proclaimed the single 
the No. 1 country charter of all time. 

(Although "Walk On By" was by all 
measures Van Dyke's biggest record, 
the singer's signature song was his 
first hit, "Auctioneer." from 1957.) 

According to the song's publisher, 
Lowery Music of Atlanta, "Walk On 
By" has been recorded "25 to 30" 
times. It has made Billboard's coun- 
try' charts four other times via singles 
by Donna Fargo, Asleep At The 
Wheel, Robert Gordon, and Perry 
LaPointe. 

Other Hayes compositions were 
recorded by Johnny Wright, Hank 
Locklin, and Eddy Arnold. 

A performer as well as a song- 
writer. Hayes toured in the Grand Ole 
Opry road shows in the '60s. 

He is survived by his wife, two sons, 
and a brother. 



P0LARA 

(Contin ued (mm page .')) 

leader whose influences run the 
gamut from Abba to Kraftwerk. 

Those influences came together in 
the course of a year during which 
Ackerson had sworn off the band 
scene in favor of a full-time gig as pro- 
ducer for such local acts as Balloon 
Guv and Hovercraft (See story, page 
104). * 

"I was determined to be creatively 
celibate," says Ackerson, whose pre- 
vious band, the 27 Various, had re- 
leased five albums (two on his own 
Susstones label, and three on Clean). 
"I was burned out and determined to 
take a break." 

But creative forces, embodied by 
musicians John Strohm of Blake Ba- 
bies/Antenna/Velo-Deluxe fame. 
Matt Wilson of Trip Shakespeare, 
and Matt Olson of Balloon Guy. 
forced Ackerson to change his tune. 

"All these lovely collaborators 
came out of the woodwork and se- 
duced me into getting back into the 
whole band thing," he says of Polara, 
which also includes Jason Orris and 
Jennifer Jurgens. "And all of a sud- 
den I felt good about it. The vibe was 
really good." 

The vibe captured on Polara's full- 
length debut melds Ackerson's pri- 
mary '60s pop influences with sounds 
inspired by the early German synth 
bands Faust, Neu, and Kraftwerk, as 
well as English and Belgian house 
music (Billboard, Feb. 11). 

A self-described "gear freak," Ack- 
erson layered a plethora of guitar, 
drum, and keyboard sounds on the al- 
(Continued on page 1&5) 
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Billboard's April 29 issue highlights Hawaii's 
music industry, with comprehensive 
reporting on the state of its talent, retail, 
distribution, and radio. We'll also take a 
look at the 1 995 Hoku Awards' nominees 
and the buzrsurrounding the event. 

Let Billboard spread your message around 
the island and to our 200,000 readers in 
107 countries. 
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John P. Kee & Choir 'Show Up' On Charts 

Secular Promos Aid Gospel Success of Verity /Jive Artist 



■ BY CARRIE BORZILLO 

LOS ANGELES — Fueled by Veri- 
ty/Jive's decidedly more secular ap- 
proach, "Show Up!," John P. Kee's 
1 1th album, debuted at No. 7 on the 
Heatseekers Album chart Feb. 1 1. It 
was the highest debut for a gospel al- 
bum in the chart's three-year histo- 
ry- 

The title reached No. 6 the follow- 
ing week on Heatseekers. This week, 
it stands at No. 14. 

The album also debuted at No. 28 
on the Top Contemporary Christian 
chart and hit No. 17 on the Top 
Gospel Albums chart in the Feb. 18 
issue of Billboard. 

"We went for a secular approach 
instead of a gospel approach," says 
James "Jazzy" Jordan, senior direc- 
tor of marketing for Verity and Jive. 
"We immediately bought time on 
BET and got [Kee] on the cover of 
secular magazines like BRE and 
[Jack The Rapper's Mellow Yel- 
low]." 

The label also took a cue from sec- 
ular artist promotions, such as "win 
before you can buy it" giveaways, 
and used them at gospel radio sta- 
tions. 

On Feb. 18 and 25, the gospel tele- 
vision network INSP will broadcast 
Kee's upcoming concert home video, 




JOHN P. KEE 



which will hit retail March 28. 

"The biggest thing gospel music 
needs is exposure," says Jordan. "If 
we can provide it, then we're giving 
the world a balance in music. Gospel 
is filling in some void from less-than- 
great R&B artists." 

Jordan also cites the success of 
newcomer Kirk Franklin (see story, 
page 5) and R&B radio's willingness 
to support gospel acts as factors in 
Kee's success. 

Like Franklin, Kee also attracts a 
younger audience. 

Kee describes his music as Sunday 
morning harmonies with hip-hop 



rhythms. "This has really infiltrated 
the secular industry," says Kee, an 
acknowledged former cocaine dealer 
and addict who now leads a 30-mem- 
ber choir that includes former gang 
members and drug users. "Even 
when you listen to the radio, there is 
so much of what we do there." 

According to SoundScan, "Show 
Up!" has sold more than 19,000 
copies to date. 

Violet Brown, urban music buyer 
for the 360-store Wherehouse En- 
tertainment chain based in Tor- 
rance, Calif., says, "Each of John's 
albums are real strong for us. This 
one just happens to be a particularly 
great album." 

Jaquie Haselrig, host of WGCI- 
FM Chicago's "The Music Of Love 
And Inspiration," says the songs 
"Show Up!" and "Made Up Mind" 
are getting a good response from lis- 
teners, but only time will tell if Kee 
has the crossover potential of 
Franklin. 

"Kirk's album was out for a while, 
this one has just come out, so who 
knows?" says Haselrig. 

When Kee isn't performing, his 
New Life Productions, which is 
staffed by choir members ranging in 
age from 21-33, runs an inner-city 
youth program in his hometown of 
Charlotte, N.C. 



Priority Enters Film Biz With 
'Friday' Movie, Soundtracks 



FRANKLIN, FAMILY CROSS LINES WITH MULTICHART SUCCESS 

(Continued from jxtge 5) 



(Billboard, Dec. 3, 1994), that has made 
him a star. The self-titled, debut album 
of his group, Kirk Franklin & the Fam- 
ily, released on Gospo-Centric/Sparrow 
in June 1993, is the most successful title 
from a new gospel act in years. 

This week, the album moves from No. 
10 to No. 8 on the Top R&B Albums 
chart and holds steady at No. 99 on The 
Billboard 200. The week of Feb. 18, 
Franklin became a Heatseekers Impact 
Artist when his album broke into the 
top half of The Billboard 200 by jumping 
21 positions to No. 99. That same issue, 
it was No. 3 on the Top Gospel Albums 
chart 

The album debuted on the gospel 
chart on July 24, 1993, at No. 32 and 
reached the top of that chart on Dec. 11, 
1993. 

It then crossed over to the Top Con- 
temporary Christian chart where it 
peaked at No. 18 on Feb. 19, 1994. The 
title also spent 31 weeks on the Heat- 
seekers chart 

Gospo-Centric is making plans for a 
May release of Franklin's second al- 
bum, "Whateha Lookin' 4," which is said 
to be even more youth -oriented than the 
debut 

Franklin's February 1994 appear- 
ance on "The Arsenio Hall Show" was 
an important turning point in his career, 
says Vicki Mack Lataillade, presi- 
denfCEO of the 2-year-old Gospo-Cen- 
tric label. 

According to Lataillade, the label 
never intended to cross Franldin over to 
the R&B market "When he went on Ar- 
senio is when it started," she says. "It 
did a whole lot for sales. Gospo-Centric 
is a youth-oriented label, and we want to 
provide alternative music for black 
youths. Our focus was to get a broad au- 
dience, but I had no idea [we'd be so suc- 
cessful]." 

Lataillade says when R&B WGCI- 
FM Chicago added Franklin to its holi- 
day concert in December 1994, album 



sales shot up dramatically. Suddenly, 
Other R&B stations across the country 
began to notice Franldin. 

Elroy Smith, PD at WGCI, says he 
actually got turned on to the song after 
learning that WOWI Norfolk, Va., had 
success with it 

"It helped bring WGCI and the black 
community closer (together]," says 
Smith. "This is a song that some knew 
prior to us playing it from their choirs. 
It's a song that really makes you feel 
good and touches your heart. Others 
make you snap your fingers, but the 
ones that touch your heart are the ones 
that become standards." 

Once the word-of-mouth spread 
among R&B outlets about "Why We 
Sing," EMI Christian Music Group's 
new Chordant Distribution arm, which 
is the link to Cema for Sparrow and 
Gospo-Centric began to market the al- 
bum to the mainstream, 

"We worked hard with the Cema ur- 
ban reps to have the record set up at re- 
tail as the R&B radio airplay was hit- 
ting," says Hugh Robertson, VP of sales 
and marketing for Chordant. "Phase 
one of the plan was placing an ad in Bill- 
board's R&B Airplay Monitor. We went 
from three stations to about 50 in a few 
weeks. Then we serviced it to 299 sta- 
tions and did mailings and flyers." 

Phase two of the mainstream mar- 
keting plan began after Christmas, 
when more trade advertisements were 
placed; the independent promotion 
firm, Coast II Coast Marketing, was 
hired in January. 

"This is a phenomenon that hasn't 
happened since 'Oh Happy Days' by the 
Edwin Hawkins Singers," says Alan 
Lott, co-owner of Los Angeles-based 
Coast II Coast 

If the single continues to pick up air- 
play at R&B radio, Coast II Coast may 
attempt to cross "Why We Sing" even 
further to top 40 radio. 

Keith Solis, music director of R&B- 



formatted KJMZ Dallas, says the 
song — the first gospel cut the station 
has ever played — got immediate reac- 
tion when the station first aired it "It's 
because there's so much crap out 
there," says Solis. "People need a 
change from killing and rape. This song 
has something they want to hear." 

Violet Brown, urban music buyer for 
the 350-store Wherehouse Entertain- 
ment chain based in Torrance, Calif., 
says word-of-mouth helped build 
Franklin. Due to the rise in interest in 
gospel music, Brown says, Franklin 
"sells as well as any secular act" 

Franklin says he's thrilled that he can 
reach a young audience. 

"There's not too many young black 
guys ray age doing gospel," says 
Franklin, who is also the Quaker Oats 
spokesman and winner of two Dove and 
two Stellar awards. "A lot of these kids 
don't have role models, and it's good for 
the kids that walk around with baggy 
pants and bandanas to see a young 
brother doing [gospel music]." 

Adds Lataillade: "I've never seen a 
gospel artist get his clothes ripped off 
him at a show. It's his magnetism. Peo- 
ple just seem to be very excited about 
this young man talking about the 
Lord." 

She says his R&B appeal may have 
more to do with his style and youth 
than with his music. "His music is 
straight up gospel. If there's an R&B 
flavor, it's him. He's young, and his 
presentation is young." 

Robertson agrees. "He's a young, 
hip-looking guy who wears cool clothes 
that transcend gospel and hip-hop," he 
says. 

Franklin has been performing on 
weekends consistently since the al- 
bum's release and is scheduled to per- 
form at gospel music festivals this sum- 
mer at all seven Six Flags theme parks. 
The series begin Mav 6 in Valencia, 
Calif. 



BYJ.R. REYNOLDS 



LOS ANGELES— Priority Records 
hopes it will have a good "Friday" at 
retail, with two albums set for release 
in conjunction with the comedy film of 
the same name, starring Ice Cube. 

The first album, the "Friday" 
soundtrack, which includes new cuts 
from such rap heavy-hitters as Cube, 
Dr. Dre, Cypress Hill, Scarface, 2 
Live Crew, and Tha Alkaholiks, is due 
April 11. 

The album also includes new tracks 
from the Isley Brothers, Bootsy 
Collins, and Bernie Worrell, as well as 
old-school favorites by Rick James, 
Zapp, and Rose Royce. 

To further tap into the growing 
nostalgia for classic R&B, the label 
will release a second album, tentative- 
ly titled "Old School Friday: More 
Music From The Motion Picture," 
May 9. 

"Friday" marks Priority's first for- 
ay into the movie business through its 
newly established subsidiary, Priori- 
ty Films, which produced the film in 
association with Ice Cube's Ghetto 
Bird Productions. The film is the first 
feature-length production from Ghet- 
to Bird. 

A company spokesman says Priori- 
ty Films will continue to pursue fea- 
ture-film ventures. 

Priority Records president Bryan 
Turner serves as the film's executive 
producer, and its script was written 
by Cube and DJ Pooh. 

Turner says the success of the indi- 
vidual artists on "Friday" will make 
the album a sales winner. 

The soundtrack was produced by 
Cube, his manager Pat Charbonnet, 
and Priority executive director of 
business and legal affairs Andrew- 
Shack. 

"The easiest part was figuring out 
which artists to use on the album," 
says Shack. "The hardest part was 
the logistics of putting the project to- 
gether and getting the artists to 
record the kind of music we wanted." 

Logistics proved challenging be- 
cause other than Cube and new Prior- 
ity signing Mack 10 E-A-Ski, all the 
other artists who appear on the al- 
bums are signed to other labels, and 
scheduling recording time was diffi- 
cult. 

Although the album is stickered, 
neither the film nor the album are 
"gangsta" projects. 



"The film is a comedy about a day 
in the life of Craig Jones (played by 
Cube), an average South Central L.A. 
homeboy," Turner says. "The sound- 
track is a musical reflection of what's 
going on in the film." 

Although the film is set in the '90s, 
Shack says the soundtrack has a 
"funky old-school feel. The contempo- 
rary artists on the soundtrack drew 
from the old artists of the past on this 
album." 

The film's producers used old- 
school-styled "working" tracks dur- 
ing production. "Because the [work- 
ing] tracks were so close to what we 
wanted, we ended up asking those 
artists to record on the project," says 
Turner. 

To kick off the project, Priority is 
releasing the first single, Dr. Dre's 
"Keep Their Head Ringin*," March 7. 
"We'll be going out with promo CDs, 
vinyl, and cassettes to street teams, 
club pools, and mix shows the week 
before we drop the single," says 
Turner. "When we service 'Keep 
Their Head Ringin',' it will go first to 
R&B, then immediately to crossover 
stations." 

The video for the single features 
images of Dre along with snippets 
from the film. Priority initially will 
service The Box, BET, and local video 
programs. MTV will be serviced after 
public awareness of the project is in- 
creased. 

BET MD Gregg Diggs says music 
videos featuring snippets from a film 
can be a two-edged sword. "It can ini- 
tially help promote awareness of the 
single," he says, "but what happens is 
it decreases the video's lifetime, be- 
cause of the film's mass exposure." 

Diggs adds labels often senice an- 
other clip without the film snippets to 
maintain airplay. 

To promote the album, Priority 
plans to conduct movie- ticket and al- 
bum giveaways and other tie-ins with 
major-market radio stations. It also 
will conduct advertising campaigns 
and co-op buys with stations. 

Special movie screenings of "Fri- 
day" will be offered to independent 
retailers to build core community 
awareness. The label plans in-store 
co-op campaigns throughout April 
and May. 

Priority also is planning a press 
party prior to the film's release, to be 
held on a soundstage that features re- 
(Continued on page 152) 



Billboard Online Offers 
Software For Windows 



NEW YORK — Billboard Online, 
the electronic-information senice of 
the 1 II ■ - I Music Group, has added 
Windows software to its previously 
available DOS and Macintosh ver- 
sioas. Windows gives Billboard Online 
users enhanced presentation and in- 
terface graphics, plus the efficient 
jKiint-and-click functionality, instant 
retrieval, downloading, and printing 
capabilities of DOS and Macintosh re- 
leases. 

Billboard Online, launched last 
spring, provides access to 10 years of 
Billboard charts and four years of 
Billboard articles, as well as Euro- 
pean airplay charts from Music & Me- 



dia and Billboard's new London- 
based Music Monitor. 

The extensive research archive also 
includes i latatmscs from the All Musk- 
Guide, Amusement Business maga- 
zine, the Recording Industry Assn. of 
America (gold and platinum certifica- 
tions), and the Music Video Source. 

Billboard Online, a co-venture with 
Houston-based Telescan Inc., re- 
quires a personal computer and a mo- 
dem to gain access. Users pay a one- 
time service charge for the software 
and usage fees based on connect time. 
For further information, contact 
Vince Beese at 212-53H-1402 or 800- 
449-1402. 
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24 


12 


K-DEE lench mob 1002 (10.96/1! 98> ASS, GAS OR CASH (NO ONE RIDES FOR FREE) 


27 


25 


18 


USHER LAFACE 26COESARISTA i9 9aT5 981 


USHER 


28 


22 


15 


VICIOUS EPIC STREET 57857-/EPIC 19 98 ECY15.98) 


DESTINATION BROOKLYN 


29 


20 


50 


RACHELLE FERRELLt) Manhattan 93769/capitol (9.9 


113 981 RACHELLE FERRELL 


(30) 





1 


SHANIA TWAIN MERCURY 52268* 110 98 Ed 15 98) 


THE WOMAN IN ME 


31 


23 


6 


TODD SNIDER MARGARITAVIUE UO67/MCAIt0.9&'15.96) 


SONGS FOR THE DAILY PLANET 


32 


30 


11 


RUSTED ROOT MERCURY 522713 19 98 £0*15.96) 


WHEN 1 WOKE 


33 




3 


RICHARD CLAYDERMAN rodven 3139 (10 96/16.98) 


ONE MUSICAL WORLD 


34 


32 


27 


DEAD EYE DICK ichiban6501 111 98/16.96) 


A DIFFERENT STORY 


35 


27 


16 


LORDS OF ACID WHITE LBLSzAMERICAN 45574-,-WARNER b 


BOS 110 98/16 981 VOODOO-U 


36 


35 


5 


GILLETTE s o s 11102,200111 98/15 98) 


ON THE ATTACK 


37 


23 


3 


MASSIVE ATTACK VIRGIN 39683 (9 98/15.98) 


PROTECTION 


38 


36 


7 


DRU DOWN RELATIVITY 1222 (9.98/16.98) 


EXPLICIT GAME 


39 


31 


3 


DINK CAPITOL 30333 19 98/13.96) 


DINK 


(40) 




19 


FREEDY JOHNSTON elektra 61655/eeg 110.9B/15 98) 


THIS PERFECT WORLD 



POPULAR*UPRISINGS 

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART . BY CARRIE BORZILLO 



1EARTFELT DEBUT: Can- 
adian singer/pianist Diana 
Krall made her U.S. debut on 
Valentine's Day with "Only 
Trust Your Heart," released on 
GRP Records. 

While hardcore jazz enthusi- 
asts know Krall from her debut, 
"Stepping Out," released on 
Canada's Justin Time Records 
in 1993, GRP is aiming its 
sights even higher and going for 
a broader audience domesti- 



f ' 



Making Waves. The latest 
Orange County, Calif,, 
export is MCA's Water, 
whose mellow, acoustic- 
based rock'n'roll was the 
recent subject of a feature in 
the Orange County 
Register. The band's debut, 
"Nipple," is due March 14. 
The first single, "Spin," will 
be serviced to modem rock, 
album alternative, and 
album rock in mid-March. 



cally. 

"She has a following with jazz 
musicians, such as Kay Brown, 
Christian McBride, and Stan- 
ley Turrentine, who play on the 
album," says Deborah Kern, 
product manager at GRP. "Now 
we want to open the doors to 
the rest of the world, and the 
press so far is helping us do 
that." 



"Only Trust Your Heart," 
which was produced by GRP 
president Tommy LiPuma 
(George Benson, Natalie 
Cole), has earned praise in such 
publications as The Hartford 
(Conn.) Courant, Jazz Times, 
and CD Review. 

The 29-year-old Nanaimo, 
British Columbia, native also 
has appeared on CNBC, and 
her video for the R&B classic 
by Louis Jordan, "Is You Is Or 
Is You Ain't My Baby," is airing 
on BET's "Jazz Central" show. 

On Feb. 7, Krall 
embarked on a tour 
that will last 
throughout most of 
1995, including two 
shows during the 
NARM Convention 
in San Diego on Feb. 
24-25. She's also vis- 
iting jazz radio sta- 
tions and retail out- 
lets during the tour. 

Alternative 

PUSH: "Music For 
The Jilted Genera- 
tion," the second al- 
bum from English 
techno/dance/pop 
act the Prodigy, will 
make its way to the 
U.S. when Mute/XL Record- 
ings releases it here Feb. 28. 

The album was originally re- 
leased in the U.K. in July 1994 
and has been certified platinum 
overseas. 

Mute's plans for the group, 
led by 23-year-old Liam How* 
let t. is to bring it to alternative 
audiences for the first time. 

"They have roots firmly 
planted in the rave and dance 
community," says Mark Folia- 
dis, VP/GM of Mute, "but 
through all their touring and 
MTV play in Europe, it's a nat- 




Blessed. Cincinnati-based R&B quartet Blessid Union 
Of Souls' debut single "I Believe" is racking up top 40 and 
top 40/adult airplay on such outlets as KKTX Portland, 
Ore., WXKS Boston, and WSTR Atlanta. The single is 
from the group's first album, "Home," due March 21 on 
SBK/EMI. 



REGIONAL HEATSEEKERS #1' 



MOUNTAIN 
Wox3,rtayt«.OMftxx<|hro<m)»i < rr»f 



WEST NORTH CENTRAL 
Ma* Mat torn UndH 




NORTHEAST 
letters To Cleo. Aurora Gory Mce 



EAST NORTH CENTRAL 
Subway, Good Tiros 




MIDDLE ATLANTIC 
Rancid, ltd Go 



SOUTH ATLANTIC 
New Ufa/John P. Km, Show Up! 



SOUTH CENTRAL 
WodeHo yw, OW Emjuafi to Cnow Soltsr 



V 



THE REGION 


AL ROUNDUP 


Rotating top-10 lists of best-sailing titles by new & developing artists. 


MOUNTAIN 

1. v, j. 1c Hi,f. Old Enough To Know Better 

2. Larl White. Wishes 

3. Ad* it) Sandler, Tliey're All Gonna Laugh... 

4. Rancid. Let's Go 

3. 4 P.M.. Mows The Time 

6 Type O Negative, Bloody lOwes 

7. Alison Kraud, No« That I've Found Vou 

8. R0L Paste. Rutrues* By Law 

9. The Flaming Lip*. T'jnin-usiions From , 
10. Corrosion Of Conformity. Deliverance 


NORTH EAST 

1. Lettere To Deo. Aurora Gory Alice 

2. The Flaming Upi, Transmissions From... 

3. Adam Sandler. They're All Gonna Laugh.. 

4. Throwing Mute*. University 

5. Rancid, Let's Go 

6. Sponge, Rotting Pinata 

7. Oasts, DenrMey Mayne 

f). Janete Walters, jainie Walters 
9. Vkleus, L>ett<nalirjn Brooklyn 
10. The Roots, Do You Want More'""' 1 


ural transition that it could 
cross over to alternative now." 

Mute is planning to bring the 
Prodigy to the U.S. to possibly 
open for a more alternative- 


leaning act or headline clubs on 
its own in early April. 

Last week. Mute serviced the 
full album to college, modern 
rock, alternative-leaning top 40, 



and select top 40 and top 40/ 
crossover radio stations. Also, a 
12-inch featuring three mixes of 
"Poison" was sent to mix shows 
and clubs. 

The label is planning to re- 
lease "Poison," "Voodoo Peo- 
ple," and "No Good (Start The 
Dance)" as singles, but radio 
will dictate the order in which 
the singles are released and the 
songs for which the label will 
make videoclips, says Fotiadis. 

In 1994, the Prodigy took 
home MTV Europe's best dance 
act award. 

Irish eyes. 

j ' Irish singer/ 

songwriter 
Mary Black 
makes her U.S. 
major-label de- 
but March 21 
with "Looking 
Back" on Curb/ 
Atlantic, accom- 
panied by a 
" 1 spring tour and 
a 60-minute TV 
special titled 
"The Music Of 
Ireland." 

The special 
airs on TNN on 
St Patrick's Day 
and features Black perform- 
ing a few songs with country 
great Emmylou Harris in 
"unplugged" style. 

The album features 10 
songs from four of her previ- 
ous albums. 

THEY'RE BACK: Philadel- 
phia-based, acoustic-oriented 
rockers the Badlees have re- 
turned to its first label, Rite- 
Off Records, which will re- 
lease the band's latest effort, 
"River Songs," on Feb. 28. 
"Angeline Is Coming 



Home" will be serviced to al- 
bum rock, album alternative, 
and modern rock on March 3 
via the Album Network's 
"TuneUp" CD sampler. On 
Feb. 26. album rock WTPA 
Harrisburg, Pa., will premiere 
the album live on the air. 

Last year, in support of its 
Sharkstooth release, "The 
Unfortunate Result Of Spare 
Time," the band performed as 
part of Anheuser-Busch's "In- 




Worldly. Philadelphia- 
based quintet Echolyn 
head out on an East Coast 
club tour from March 1 -23 
in support of its major- 
label debut, "As The 
World." due on 550 
Music/Epic March 7. The 
first single, the album's 
title track, was serviced to 
album rock programmers 
in mid-February. 



Concert" program for new 
bands at the Tsingtao Beer 
Festival in China. 

TlD BITS: "No More Love" 
from God Lives Underwa- 
ters self-titled Onion/Ameri- 
can Recordings debut EP will 
be featured in Keanu Reeves' 
new TriStar movie, "Johnny 
Mnemonic," which opens in 
June. 
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Shocking Lyrics Earn '90s R&B 
Monstrous Popularity, Backlash 




0 KNOWLEDGE 



Throughout February, Billboard is 
co in m e m 0 ra ting Bla ck Histo ry 
Month with a series of articles on the 
evolution of black songivriting in 
America. This fourth installment 
coverx the '90s, 

■ BY J.R. REYNOLDS 

LOS ANGELES— In the early 
'90s, R&B lyrics written for shock 
value became more commonplace, 
and hip-hop acts 
like N.W.A. and 
2 Live Crew 
cursed their way 
to platinum cer- 
tification with al- 
bums like "Efil4- 
zaggin" and 
"Banned In The 
U.S.A.," respec- 
tively. 

But obscenities uttered by bad- 
boy rap acts led to a national back- 
lash among concerned parents and 
politicians, who submitted censor- 
ship legislation. 

Feeling the pressure, many main- 
stream music retailers refused to 
carry releases with lyrics-warning 
stickers. 

Qwest/Warner Bros, spoken- 
word artist D-Knowledge says, "It's 
easy to write about sexual or violent 
impulses. But it's more difficult to 
write about emotions and things 
that trigger them, and artists today 
are going the simple route." 

D-Knowledge's debut album, "All 
That And A Bag Of Words." was re- 
leased Feb. 14. The artist, who is 
working on a doctorate in sociology 
at UCLA, says gangsta rappers dis- 
cuss reality but only on a basic level. 

"It's what you do with (the discus- 
sion] that counts," hp says. "I dis- 
cuss a lot of the same things they do 
but use methods and instruments 
that make a person dig deep into 
themselves for answers to why cer- 
tain things are happening." 

Another byproduct of hardcore 
themes was the formation of grass- 
root hip-hop groups that wrote lyr- 
ics counter to the more popular vio- 
lent and misogynistic raps. 

Arrested Development's "3 
Years, 5 Months & 2 Days In The 
Life Of . . ." was released bv Chrys- 
alis in 1992, followed in 1998 by Di- 
gable Planets' "Reachin' (A New- 
Refutation Of Time And Space)." 
Both groups fused hip-hop with 
jazzy instrumentals and delivered 
rhymes that reflected positive so- 
cial themes. 

Though both acts received critical 
acclaim, their commercial appeal 
was short-lived. 

While "3 Years . . ." spent 1'S 
weeks on the Top R&B Albums 
chart, peaking at No. 3, the act's lat- 
est album, "Zingalamaduni," spent 
just 10 weeks on the chart and 
peaked at No. 20. where it debuted. 

Digable's Pendulum debut "Rea- 
chin*. . ." spent 32 weeks on the Top 
R&B Albums chart, peaking at No. 




S; its latest album, "Blowout 
Comb," stayed 13 weeks on the 
chart, peaking at No. 13. 

In 1993. the appeal of explicit lyr- 
ics among young record-buyers ap- 
peared to explode when former 
N.W.A. member Dr. Dre made his 
solo debut on Death Row with "The 
Chronic." 

Saucy lyrics, combined with a 
new, slow-cool form of hip-hop 
called g-funk, propelled the album 
to No. 1 on The Billboard 200 and 
the Top R&B Albums chart 

As hip-hop eased its traditionally 
uptempo pace, it became even eas- 
ier for young R&B artists to incor- 
porate hip-hop into their music. 

In 1993, Capitol R&B recording 
act D.R.S. recorded the gang- 
banger funeral anthem "Gangsta 
Lean," which was No. 1 on the Hot 
R&B Singles chart for six weeks. 

On the sexually explicit side, such 
R&B acts as Luke's H-Town and 
Keia/Elektra act Silk experienced 
similar No. 1 chart success with sin- 
gles such as "Knockin' Da Boots" 
and "Freak Me," respectively. 

"Ridiculous" is 
how James Jack- 
son, VP of pub- 
lishing/GM for 
Motown Music, 
describes bla- 
tantly sexual 
songs. "I don't 
gravitate to 
moore them too much 

because they 
aren't exactly creative. 

"When Silk came with 'Freak 
Me,' I thought it was a novelty and 
cute, but there are so many groups 
[whose! whole thing is 'how raunchy 
can I be?' 

"The mark of good songwriting is 
being able to use [tools like] meta- 
phors to hint at sexuality, to be pro- 
vocative but not shocking." 

White the promiscuous side of 
R&B grew, more conservative R&B 
artists continued to draw their 
share of listeners. 

Silas/MCA artist Chante 
Moore — whose debut album "Pre- 
cious" was certified gold and 
peaked at No. 20 on the Top R&B 
Albums chart in 1992 — specializes 
in metaphoric themes relating to 
love and relationships. 

Moore says she doesn't write in- 
your-face sexual lyrics because of 
her attitude toward relationships. 

"Some people like it when you're 
straightforward, but I tend to take 
a more romantic approach to [mak- 
ing! love," she says. 

Her current album, "A Love Su- 
preme," peaked at No. 11 on the 
Top R&B Albums chart. 

The lyricist/vocalist dismisses the 
theory that explicit lyrics are a gen- 
erational phenomena. 

"I'm still pretty young myself and 
know plenty of men and women who 
prefer listening to less suggestive 
songs." she says. 

Midway through the decade. 



R&B seems to be moving toward 
less hurtful or provocative lyrics. 

"Listen to Mary J. Blige's rec- 
ord," says Motown's Jackson. "She 
sends messages like she just wants 
to be happv and to fill your life with 
God. 

"Even Biggie Smalls, who 
rhymes about sex, money, and mur- 
der, says things like, keep ya gun in 
its place; don't shoot up the place; 
'cause I want to get with that girl! 
It's about being happy these days 
because things in our society are 
just too dismal." 



Assistance in preparing this story 
was provided by Havelock Nelson 
in New York. 



Pebbles' Mature 'Heart' 

MCA Preps An Adult Slant 



I BY J.R. REYNOLDS 



LOS ANGELES — For her third MCA 
album, vocalist Pebbles wanted to re- 
flect her growing maturity — both vo- 
cally and as a woman. She also wanted 
a less single-driven project that would 
stand on its own as a complete work of 
art. 

The result is "Straight From My 
Heart," due April 25. 

The set's 12 ballads and midtempo 
tracks have meatier musical and lyrical 
textures than her 1988 hits "Girlfriend" 
and "Mercedes Boy" and 1990s "Giving 
You The Benefit," which went to No. 1 
on the Hot R&B Singles chart. 

Pebbles says, 'That's not me any- 
more. This album is about warmth and 
intimacy. And to do that, we took away 
a lot of the loudness that was present 
on my earlier projects." 



Pebbles used a less-is-more approach 
to make "Straight From The Heart." 
She says, "It started with the melodies 
and the beats, then we worked on get- 
ting just the right 
moods." 

That done. Peb- 
bles and the al- 
bum's other pro- 
ducers — includ ing 
Sean "Puffy" 
Combs, Tony Rich, 
Alex Richbourg, 
pebbles Organized Noize. 

and Kyle West^- 
avotded much of the electronically en- 
hanced highs and other effects that 
coated previous records. 

"The keys of the songs are a lot 
lower," she says. "I'm right where I 
need to be [register-wise], so my vocals 
(Continued on next page) 




Sire's Seal Influenced By R&B Greats; 
Kashif Offers Tips On Music Biz Survival 



LYRICS ARE WHAT makes ZTOSire/Warner Bros, vo- 
calist Seal one of today's most intriguing artists, and many 
of the British performer's influences come from American 
R&B. 

"I listen to lots of At Green, Stevie Wonder, and Joni 
Mitchell," says Seal. "Marvin Gaye was my hero. I love 
the way he seduced you into sharing his beliefs, and I'm 
sort of the same way. 

"I hate lyrics that try to 
ram views down your 
throat. I think music 
should be about sharing 
your opinion." 

Seal, who sings in the 
same register as Gaye, 
cites the late artist's "I 
Want You" as one of his fa- 
vorite albums. 

"His delivery makes you 
believe the content of his 
lyrics. Even if it's a cheesy 
line, the way he delivers it 
makes you believe he's sincere." he says. 

Seal's current self-titled, platinum-certified platter com- 
bines soulful pop sounds with lyrics that address a pleni- 
tude of life experiences, He deals with popular issues such 
as love, honor, and respect. 

Seal also confronts the concept of death. 

In "Prayer For The Dying," the artist explores his feel- 
ings regarding death, seeking to comfort those who, for 
whatever reasons, are now facing it 

"It's meant to be an offering of hope. When I wrote it, 
I asked myself, Nvhat is it I could say to make myself and 
other people feel better.' I tried to show compassion for 
the pain and uncertainty associated with death." 

Seal says American radio's format system stifles oppor- 
tunities for black artists to reach broader audiences. He 
feels fortunate to receive top 40 airplay but would also like 
to be heard on R&B stations. 

Says Seal, "Because [American! radio has the attitude 
that [fragmenting audiences | is how they gain listeners, it 
keeps black acts pigeon-holed." 

Book CORNER: Producer/artist/author Kashifs "Ev- 
erything You Better Know About The Record Industry" 
is a penetrating look at the ins and outs of the recording 
business. 

Released through Brooklyn Boy Books, it offers more 




by J. R. Reynolds 



than simple, sweeping generalizations about the business; 
it is a practical, insightful view of the industry. 

The 350-page book is available via the author's Los 
Angeles-based Recording Industry Information Service 
(RIIS). Not only is this book a must read for record busi- 
ness freshmen, its comprehensive scope allows even music 
veterans to gain a broader understanding of the biz. 
Another upcoming volume of interest is "Race To Sur- 
vive," the autobiography of 
blues artist Etta James, 
w r hich is due from Random 
House in May. The book 
was written with the as- 
sistance of music author 
David Ritz, who is cur- 
rently working on the auto- 
biography of Aretha 
Franklin. 

Elsewhere, journalist 
Rita Elizabeth Hender- 
son, who wrote The Boyz 
II Men Success Story: De- 
fying The Odds," and the book's publisher, Aynderson 
Press, have been sued for unspecified damages by the Mo- 
town group for breach of contract. 

The suit states that Henderson created her own literary 
agency after the original agency resigned and hired her 
own company to represent the project — without the ap- 
proval of Boyz II Men, whose career is recounted in it. 

EsSENCE MUSIC FEST: Essence magazine is cele- 
brating its 25th anniversary with a three-day music festival 
July 1-3 at the New Orleans Superdome. 

Artists scheduled to perform include B.B. King, Luther 
Vandross, Boyz II Men, Anita Baker, Maze featuring 
Frankie Beverly, Patti LaBelle, Barry White, Gladys 
Knight, Earth, Wind & Fire, Mary J. Blige. Aaliyah, 
Johnny Gill, Bobby Blue Bland, Ramsey Lewis, Dianne 
Reeves, Denise LaSalle, Cassandra Wilson, Ruth 
Brown, and the Ohio Players. 

Queen Latifah and comedians Bill Cosby and Sinbad 
will host the show. 

In addition to concert performances, the 120.000 people 
expeeted to attend will be offered empowerment and en- 
richment seminars, which also will be held at the dome. 

The Essence Music Festival Ls a joint venture by Es- 
sence Communications and concert promoter George 
Wein and Festival Productions. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL 
STORE SALES REPORTS COLLECTED, COMPILED, 
AND PROVIDED BY 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS ON 
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ARTIST TITLE 

LABEL 4 NUMBEHDISTRIftUTtNG LABEL ISUGGFSTfO LIST "ftlCf OR FOJIVALENT TOR CASSLTTEXD! 


PEAK 
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* * *No. 1 * * * 






1 


2 


2 


11 


MARY J. BLIGE A UPTOWN U098-:5 98] 6 wwt« Nc 1 MY LIFE 


1 


2 


1 


1 


3 


TOO SHORT DANGEROUS 41553/JWE 110 9*15.98) 


COCKTAILS 


1 


3 


3 


3 


13 


TLC A'' LAI ACE ?6009 ARtSTA (10 9EV16 981 


CHA2YSLXYCOOL 


2 


4 


4 


4 


24 


BOYZ II MEN A' MOTOWN 0323 0 0.98/16 981 


II 


1 


(5) 


5 


6 


22 


THE NOTORIOUS B.I.G. • BAD BOY 730CO-. arista 19 9S'I5 9 


91 READY TO DIE 


3 


6 


6 


5 


5 


BROWNSTONE MJJ 578?7.'EPIC CO 93 TO. :s 981 


F // G ).' THE BQTTOI.' UP 


4 


u. 


7 


7 


2: 


BRANDY A Atlantic IU6IC.M1 '9 sa lt 98 


BRANDY 


6 


8 


10 


14 


10 


^S^?,**™? IS"""" ' K ' RK fRWKUN AN ° ,HE " MILV 


i 


9 


8 


8 


19 


BARRY WHITE A mm sjoi i^rspective (9.9syi3 981 


THE ICON IS LOVE 


1 


10 


11 


12 


13 


METHOD MAN • c-f Ay wai s:tt-tt- i':..anc ic: :t,ydi 


Ties: 


1 


11 


12 


9 


5 


SOUNDTRACK 550 MUSIC/EPIC S0UN0TRAX669447EPIC (10 98 £0/16.981 HIGHER LEARNING 


9 


12 


9 


10 


12 


ICE CUBE • PRIORITY 53921' (10.98/15.981 


BOOTLEGS I B-SIDES 


3 


13 


14 


15 


17 


SCAR FACE A RAPALOT 39946'ftlOO TRYBE 1 10.98/ 15.98) 


ll-L DIARY 


2 


14 


13 


13 


17 


SOUNDTRACK A DEATH ROWTNTERSCOPE 9Z484/AG I10.9B/16.9 


MURDER WAS THE CASE 


1 


U 


16 


22 


18 


THUG LIFE INTERSCOPE 92360AG 19 9*15 981 


I/O UME 


6 


It 


20 


19 


23 


GERALD LEVERT • EASmEST 9241CVEEG (10 98/15.981 


GROOVE ON 


2 


17 


18 


16 


22 


ANITA BAKER A ELEKTRA61555/EEG (10.96/16 981 


RHYTHM CI LOVt 


1 


11 


17 


21 


34 


BONE THUGS N HARMONY A' 

RUTHLESS 5526'.«ELAIIVIT> (/ 98,12 98) TJB 


DREEPIN ON AH COME UP (EP) 


2 


19 


19 


\y 


34 


BLACKSTREET • INTERSCOPE 9235 LAG 110 98/15.98) 


BLACKSTREFT 


7 


20 


21 


1 1 




SMIF-N-WESSUN WRECK 2005*.'NERVOUS 19.98/15 981 


DAH SHININ' 




21 


15 


18 


20 


SOUNDTRACK A MERCURY 522915 110.96 EGV16.98) 


JASON'S LYRIC 


1 


22 


22 


20 


14 


SADE EPIC 66686* 110 98 E0/16.98) 


THE BEST OF SADE 


7 


(23) 


26 


28 


3 


SUBWAY BIV 10 530354'MOTOWN 19.98/13.981 ■ 


GOOD TIMES 


23 


24 


25 


23 


12 


REDMAN • RAL 523846*/lSlANO (10.9a 16 98) 


DARE 12 A DARKSIDE 


1 


29 


27 


29 


3? 


69 BOYZ RIP IT 6901 (8.98/15.96IBT9 


NINETEEN NINETY QUAD 


13 


26 


2i 


24 


4 


THE ROOTS DGC 24708/GEFFEN I1098/159BIH 


DO YOU WANT MORE!!!!??! 


22 


27 


23 


25 


13 


SPICE 1 • JIVE 41547 110.98/16 98) 


AMERIKKKA'S NIGHTMARE 


2 


21 


28 


26 


21 


CRAIG MACK BAD BOT 730017ARISTA (9 98/15 98) 


PROJECT FUNK DA WORLD 


6 


® 


32 


38 


13 


HOWARD HEWETT CALIBER 21008 19 98/14 981 


ITS TIME 


29 


30 


29 


27 


22 


GLADYS KNIGHT mca icm, ic 9a : h qa. 


JUST FOR YOU 


6 


(D 


33 


32 


14 


™'™wV 0» Y ., m , THE MOST BEAUTIFUIXEST THING IN THIS WORLD 


5 


32 


31 


34 


5 


95 SOUTH RIP-IT 9501* 110 98/16 98) 


ONE MO' GEN 


29 


33 


36 


43 


28 


IMMATURE • MCA 11068 19 98/15.98) D 


PLAYTYME IS OVER 


26 


! 34" 


37 


51 


11 


H-TOWN LUKE 212* 110 96V] 7 981 


BEGGIN' AFTER DARK 


21 


39 


30 


30 


13 


CHANTE MOORE Silas ih67/mcaiio.98/15.96) 


A LOVE SUPREME 


11 


(36) 


39 


31 


21 


LUTHER VANDROSSA LV 57775MPIC 110.98 EOj'16.981 


SONGS 
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37 


35 


39 


20 


KARYN WHITE WARNER BROS 45400 ■'. 10 9a 1 15.98) 


MAKE HIM DO RIGHT 


a 


39 


M 


33 
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GEORGE DUKE warner Bros 4575*, nc or is 98/ 


ILLUSIONS 


33 


39 


45 


46 


20 


JADE G/ANT 24558 WARNER BROS. (10.98/15.981 


MIND. BODY i SONG 


16 


40 


44 


45 


15 


Iench «OB 1002 11098/15 981 ■ ASS ' < - AS 0R CASH ,N0 °" E BIDtS F0R FREE1 


33 


41 


43 


17 


15 


R.B.L. POSSE IN A MINUTE B700 (9 98/16 98) ■ 


RUTHLESS BY LAW 


23 


42 


38 


40 


12 


SLICK RICK DEF JAM/RAL 52384/" ISLAND 1 10 9S 16 981 


BEHIND BARS 


11 


43 


42 


44 


25 


THE JERKY BOYS • SELECT 9241 t7AG 110.96715 98) 


THF JFRKY BO'S ? 


16 


44 


49 


49 


33 


BIG MIKE • RAP A-LOT 539077PBIORITV 19.98/15.981 


SOMETHIN' SERIOUS 


4 


49 


40 


42 


25 


CHANGING FACES • SPOILED ROTTEHTJIG BEAT 92369-/AG (9 98/15 98) CHANGING FACES 


1 


49 


46 


35 


10? 


RACHELLE FERRELL • MANHATTAN 93769/CAPIT0L 19 98/13.5 


«>■ RACHELLE FERRELL 


25 


47 


51 


36 


10 


VANESSA WILLIAMS • WING 526172/MERCURY (10.96 EQ/16. 


18) THE SWEETEST DAYS 


25 


49 


41 


50 


83 


TONI BRAXTON A* LAFACE 26007/AHrSTA [9.98/15.981 


TONI BRAXTON 


1 


49 


54 


48 


117 


KENNY G A r ARISTA 18646 (10 98/15 981 


BREATHlf SS 


2 
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52 


52 
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THE DAYTON FAMILY po broke 5433 19 9ai5 981 


WHAT'S ON YOUR MIND 


42 


51 


53 


72 


23 


USHER LAFACE • - TP 


USHER 


25 
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VARIOUS ARTISTS THuMP4710(109ftl598J 


OLD SCHOOL LOVT SONGS 


52 


53 


47 


37 


IT 


VICIOUS EPIC STREET 57857MPIC 19 98 EQ/1S 981 ■ 


DESTINATION BROOKLYN 


37 


54 


48 


41 


14 


SOUNDTRACK Hollywood tiswim uo 9tvi6 98i 


A LOW DOWN DIRTY SHAME 


14 


99 


50 


53 


20 


JOHNNY "GUITAR" WATSON WILMA 7l007' l > SELLMARKj99(V15961 BOW WOW 


48 


99 


55 


54 


64 


SNOOP DOGGY DOGGA' DEATH ROW,'INtERSCOP£ 92279*.'AG (iO-9B;'1b 981 DOGGY STYLE 


1 


97 


57 


56 


14 


PETE ROCK & C.L. SMOOTH 

FlF'-trj. oi-v,;- fxr, :ic .shs 


THE MAIN INGREDIENT 


9 


99 


56 


61 


66 


R. KELLY A' JIVE 41527 (10.98/15.981 


12 PLAY 


1 


99 


60 


69 


.' 


HAVOC & PRODEJE G W K/PUMP67iaWAJllOCK (9 .9*115.98) 


KICKIN' GAME 


59 


rTuTi 
LPUJ 
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JT 


62 


16 


L1L 1/2 DEAD PROBITY 53937* l99a't?96>Bl 


THE DEAD HAS ARISEN 


39 


(ID 


70 


64 


33 


KEITH SWEATA UEKTRA6I5WrIEG 110 9R'i6 981 


GET UP ON IT 


1 


92 


58 


66 


78 


BABYFACE A' EPIC 53558* U0.9B ECV1&.98) 


FCW THE COOL IN YOU 


2 


93 


67 


58 


15 


BRAND NUBIAN ELEKTRA 61682*,'E£G 1 £0.98/15 98) 


FVFRVTHING IS EVERYTHING 


13 


94 


59 


67 


33 


DA BRAT A SO SO DCFWORK 66164</COLUMQIA {9.98 60/15 98) 


FUNKDAFIED 


1 


99 


62 


71 


38 


AALIYAH A BLACKGR0UND41533*, JiVEl9.9a'13.98) AGE AIN'T NOTHING BUT A NUMBER 


3 


99 


71 


74 


38 


HEAVY D A THE BOYZ • UPTOWN :099B*;MCA C0.9ai59at 


NUTTIN' BUT LOVE 


1 


97 


11 


03 


21 


BEBE & CECE WINANS CAPIT0L 28216 110 98.15,98) 


RELATIONSHIPS 


19 


99 


61 


59 


91 


JANET JACKSON A' virgin gj^s :ic98,:6.98> 


:anlt 


1 


89 


72 


73 


36 


WARREN G A' VIOLATOR.^. 523335'/1*iLAND(l0.9e/15 98l 


REGULATE ...G FUNK ERA 


1 


70 


64 


57 




MEN AT LARGE EASTWEST 92459EEG !10 98,15,98) 


ONE SIZE FITS ALL 


17 


- !1 


88 


88 


29 


BARRY WHITE MERCURi' 522459 (10.98/15 98) 


ALL TIME GREATEST HITS 


71 


72 


76 


/5 


76 


MAR 1 AH CAREY A' Columbia 53205* i to 98 eovi6.9fl) 


MUSIC BOX 


1 


73 


5B 


65 


42 


OUTKAST • LAFACE 2601OVAR1STA (9.98/15 98) SOUTHERN PLAY AUSTICAOILLACMUZIK 


3 


.-J4, 


83 


77 


72 


AARON HALL • Silas loaiQMCA (9.98/15.98) 


THE TRUTH 


7 


75 


69 


60 


24 


U.G.K. JiVE 4152* <8.M'15 9B>Bi 


SUPERTIGHT 


9 


76 


65 


68 


12 


PRINCE WARNER BROS 45793* (10 96/16 981 


PRINCE (THE BLACK ALBUM) 


18 


(77) 


96 


87 


19 


DRU DOWN RELATIVITY 1222 (9.98/16 981 ■ 


EXPLICIT GAMES 


46 


79 


82 


99 


56 


T;!*^ R C c™ 5 ftt ENTER ™ E WU TANG 136 CHAMBERS) 


8 


79 


£.8 




39 


ALL 4 ONE A J BUTZiATLANTlC 8258S'AG {10.98/15-98) 


ALL-40NE 


12 


90 


61 


82 


14 


SHAQUILLE O'NEAL • jiveai550* no 98, 15 98) 


SHAQ FU DA RETURN 


19 


81 


79 


80 
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SOUNDS OF BLACKNESS AFRICA TO AMERICA 
PERSPECTIVE 9006 (9 .98/15 .981 BR ° AMERICA 


THE JOURNEY OF THE DRUM 


15 


82 


86 


85 


32 


EIGHTBALL A MJG SUAVE 40002 (9.98/15 98) 


ON THE OUTSIDE LOOKING IN 


U 


83 


90 


93 


70 


SALT-N-PEPA A 1 NEXT PIA TEA UtONOON 8283 92*, 'IS LAND 1 10 98, 


16 981 VERY NECESSARY 


6 


94 


89 


83 


19 


NAJEE EMI 30789 CO 9& 15 981 


SHARE MY WORLO 


23 


99 


94 


86 


36 


PATTI LABELLE • MCA 10870(1098/15.98) 


GEMS 
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99 


91 


97 


12 


J. LITTLE ATLANTIC 82 705/AG 19.9&T5 981 


PUTTIN' IT DOWN 


64 


97 


84 


81 
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GOLDY DANGEROUS i 15S4.JTVE ', 10.9&15 9B) B 


IN THE LAND OF FUNK 


28 


88 


78 


70 
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LORDS OF THE UNDERGROUND 

PENDULUM 30710" 'fMI I10.9616 98J 


KEEPERS OF THE FUNK 


16 


99 


99 


84 


116 


SOUNDTRACK A ' arista 18699* uo 98/15.98) 


THE BODYGUARD 


1 


90 


80 


99 


60 


ZAPP & ROGER • REPRISE 45143,'WARNERBROS I109a'15,98) 


ALL THE GREATEST HITS 


9 


91 


93 
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PHIL PERRY GRP 4026/MCA (9 98/15 98) 


PURE PLEASURE 


76 


92 


75 


76 


10 


SOUNOTRACK PRIORITY 53948 (10 98/16 .98! 


STREET FIGHTER 


34 


0? 
94 


63 


55 
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l^dSmIJca 1 !?^!! 98) LOUD "95 NUDOER BuDDERS E.P. 


55 


(94) 


RE-ENTRY 


J8 


VARIOUS ARTISTS thump 4O10 19 .98/15 .98) 


OLD SCHOOL 


35 


.9b; 


RE-ENTRY 


3J 


INCOGNITO TALMN LOUO 52203&VERVE l9.9a'13 98tB 


POSITIVITY 


54 


96 


87 
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MYSTIKAL BIG BOT 12 (9 98/14 981 


MYSTIKAL 


87 


97 


85 


90 
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DEION SANDERS BUST IT 2421 (10.98/16 98) ■ 


PRIME TIME 


85 


(96) 


RE-ENTRY 


98 


DR. DRE A J DEATH ROW/INTERSCOPE 57128'/PR*ORITY (10 96/16.98) THE CHRONIC 
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99 


95 


78 


12 


VARIOUS ARTISTS tommy- boy i 109 (6 98.15 98) 


MTV PARTY TO GO VOLUME 6 


41 


100 


92 
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CD Albums with the greatest sales gams this week, •Record^ Industry Assn, 01 America (RtAA) cenrticalion (or shipment of 500,00 album units (260,000 for EPs) ARIAA certification tot shipment of 1 million units (500.000 for EPs). with multiplatinum titles indicated by a numeral fol- 
lowing the symbol "Asterisk indicates LP is available. Most tape prices, and CO pnees for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale pnees. Greatest Gamer shows chart's largest unit 
increase Pacesetter indicates biggest percentage growth. Heatseeker impact shows artists removed from Heatseekers this week. B indicates past or present Heatseeke* title *; 1995. BillboaroVBPI Communications, and SoundScan, Inc. 



MCA PREPS AN ADULT SLANT FOR PEBBLES' MATURE HEART' 

(Continued from preceding page) 



turned out more naturally. 1 like my 
voice raw." 

Equally important is the lyrical con- 
tent, says Pebbles, who wrote or co- 
wrote six songs. 

"I wanted to make sure the right 
song was matched with the right lyri- 
cist," she says. "I picked folks who 
could come with the sound and moodi- 
ness that represented where I am cur- 
rently in my life." 

At various points on the album, there 
are interludes of ambient chatter at the 
imaginary "Club Laid Back," which 
give the alburn a nightclub-like tone and 



pay tribute to her early career roots as 
a club artist 

The adult-slanted "Straight From 
My Heart" poses a risk for Pebbles 
since it was the uptempo tracks on her 
self-titled 1988 debut and 1990 follow- 
up. "Always," that propelled the albums 
to No. 5 and No. 12, respectively, on the 
Top R&B Albums chart 

However, as Pebbles has grown — 
she's 30, married, owns Savvy Records 
and her own artist management com- 
pany — so have her fans. 

MCA senior VP of artist develop- 
ment Glen Lajeski says, "The album's 



target market is 25-plus, but young 
people can relate to her songs because 
thev deal with love, relationships, and 
life. 

"Fans expect her to still be 'Mer- 
cedes Boy,' but her voice has matured, 
and they'll be pleasantly surprised." 

The midtempo first single, "Like The 
Last Time," sets the mood of the album; 
it is scheduled for release March 30. 

Though the single is adult-oriented, 
it features hip, contemporary beats that 
may win over younger fans. To hedge 
bets, youth -oriented remixes will be 
produced for clubs. 



While the label would like to gain 
young fans, it does not plan to forfeit 
the album's mature intent. 

Lajeski says, "Our biggest challenge 
is letting people know that this isnt a 
dance record. To accomplish that, we're 
going for massK'e initial video- and air- 
play of the single." 

R&BAnainstream radio stations will 
be serviced first followed by crossover 
outlets. Then top 40/mainstream, fol- 
lowed by AC and other adult formats, 
will be approached. 

Early in the campaign. Pebbles will 
be featured in fashion spreads in con- 



sumer publications such as Elle, Glam- 
our, Essence, and Vanity Fair. Adver- 
tising in those magazines will come 
later. 

The label also will approach business 
publications to take advantage of Peb- 
bles* many business-related endeavors. 

"Advance mailers have already gone 
out and we'll soon be sending out pro- 
motion cassettes with selected tracks," 
says Lajeski. 

The label plans to service the video 
prior to the single. Appropriate local 
programs will be targeted, along with 
BET and VH1, followed by MTV. 
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IF YOU LOVE ME 
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COME ON 
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CREEP 
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WHY YOU WANNA PLAY ME OUT? 
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CANDY RAIN 

SOUL FOR REAL (UPTOWNVMCA) 


41 
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LET'S GET IT ON 

SHABBA RANKS 
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I'M GOIN' DOWN 

MARY J BEIGE IUPTOWN/MCAI 
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LOVE Of MY LIFE 

BEBE 1, CECE W1NAN5 (CAPITOL! 
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| APOLOGIZE 

ANITA BAKER (ELEKTRA/EEG) 
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THIS LOVE IS FOREVER 
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BABY 

BRANDY (ATLANTIC 1 
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BEFORE 1 LET YOU GO 
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THIS UL' GAME WE PLAY 
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DEAR MAMA 
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1 WANNA BE DOWN 

BRANDY ! ATLANTIC} 


49 
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20 


8E HAPPY 

MARY J. BUG£ (UPTOWMMCA) 
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FABU (BIG BEAT/ATLANTIC) 
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1 BELONG TO YOU 
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OLD SCHOOL LOVIN' 
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FREAK LIKE ME 
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CAN 1 STAY WITH YOU 
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DON'T SAY GOODBYE GIRL 
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PRACTICE WHAT YOU PREACH 

BARRY WHITE (AAMPERSPECTIVE) 
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ALWAYS AND FOREVER 
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ASK OF YOU 

RAPHAEL SAAOW (EPtCl 


55 


45 


17 


£HA^L 040 LL YWOOD) 


IB 


18 


11 


BIG POPPA 
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SOUL SEARCHIN' . . . 
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FOR YOUR LOVE 
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CAN'T HELP MYSELF 
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1 






CONSTANTLY 

IMMATURE (MCA) 


ii 




1 


KUT KLOSE (KEIA/ELEKT RA/EEGI 
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MY LIFE 
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ANSWERING SERVICE 
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CRAZY LOVE 

BRIAN MCKNIGHT (MERCURY) 
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THIS IS HOW WE 00 IT 

MONTEU JCRDAN (PMP RAIvISLANDj 
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RUB UP AGAINST YOU 

FREDDIE JACKSON (STREET IIFE,SC0TT1 RROS 1 
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1 MISS YOU 

N II U (ARISTA) 
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WATER RUNS DRY 

BOY 7 II WEN (MOTOWN) 
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17 
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FOOLIN' AROUND 

CHANGING FACES (SPOILED ROTTENUG BEAT! 


.63 


7Q 


2 


IF ONLY YOU KNEW 

PHIL PERRY (GRP/MCA) 
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RODEO STYLE 
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WHERE 1 WANNA BE BOY 
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WITH OPEN ARMS 
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U WILL KNOW 
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HOOK ME UP 
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EVERY DAY OF THE WEEK 
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BLACK COFFEE 
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THINK OF YOU 
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SLIDE 
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DANCE 4 ME 
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WHY WE SING 
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YOU WANT THIS 
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HERE COMES THE HOTSTEPPER 
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FOE THA LOVE OF $ 
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WOMAN TO WOMAN 
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CAN WE START ALL OVER 

JONATHAN BUTLER (MERCURY) 
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GET DOWN 
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FOR YOU 
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1 CAN CALL YOU 
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69 BOYZ (RIP-IT) 
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I'LL MAKE LOVE TO YOU 
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BACK t FORTH 
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LETS TALK ABOUT IT 
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AT YOUR BEST IYOU ARE LOVE) 
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FLAVA IN YA EAR 
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WHEN CAN 1 SEE YOU 
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WHEN YOU NEED ME 
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SENDING MY LOVE 
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I'D GIVE ANYTHING 
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1 DONT WANT TO KNOW 
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HOW MANY WAYS 
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YOUR BOOY'S CALLIN' 
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STROKE YOU UP 
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BELIEVE IN LOVE 
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1 MISS YOU 
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CAN WE TALK 

TE.'IN EAMPRF1 1 ■GJ^FST.WARNER BROS 1 


21 
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I'M NOT OVER YOU 

CE C£ PENISTON IAAAI T'EHSPECTIVE 1 
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GET UP ON IT 

KLIIH SWEAT (ELEKTRAtEGJ 


23 
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WILLING TO FORGIVE 

ARETHA FRANKLIN (ARISTAJ 
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NEVER KEEPING SECRETS 

BAE'-FACE IEPIC) 
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ALWAYS IN MY HEART 

TEVIN CAMRBLIL (OWESTAVARNER BROS 
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TITLE (Publisher - Licensing Org ) Sheet Music Dtst 

51 1-LUY (Zomba, BMI/E 40. BMI/Tooe Only, BMLTutl 
Keel, ASCAP/TlDvaland Cash, ASCAP) 

U AGE AIN'T NOTHING BUT A NUMBER (Zoroba. 
BMI/R Kelly. BMI) WBM 

63 ALWAYS AND FOREVER (Rodsongs, ASCAP/Almo, 
ASCAP] WBM 

24 ANSWERING SERVICE (Divided. BMiyZomba, 
BMLHamal, BMITWarner-Tameflarw. BMII 

1 BABY (Human Rhythm. BMIAoung Legend. 
ASCAP/Icstasnl. ASCAP/Chrysalis. ASCAP) 

7 BEFORE I LET YOU GO (Danri. ASCWZornba ASCAP/MCA, 

ASCAP/Tadai. ASCAP/Dxvey Pooh. ASCAPvQauncey Black. 

ASCAPAVB. ASCAP/Pbytwit ASCAP) WBM 
17 BE HAPPY (MCA. ASCAP/Maty I Bhge, ASCAP/Doocti. 

ASCAP/TwelYe And Under ASCAP/Justin Publishing 

Co.. ASCAP/EMI April, ASCAP) 
6 BIG POPPA/WARNING (Tee Tee, ASCAP/Justm 

Publishing Co . ASCAP^MI Apni. ASCAP) HL 

65 BLACK COFFEE 'f Ml April, ASCAP/Bee Mo Easy. 
ASCAP/E-Z-Dui-tt. ASCAP) 

79 BREAKDOWN (Zomba. BMl/CPMK, BMI/Sa>a. 
BMI/Troutman. BMI) WBM 

43 BRIHG THE PAIN [E^nm-BMC. BM'RtUDr Sharp BM) HL 
57 BROOKLYN ZOO (Wu-Tang. BMI) 

2 CANOT RAIN iFMl April. ASCAP.'J -7 Diw I" 
ASCAP/WB. ASCAP/EveMe. BMI/Twefve And Under 
ASCAP/Slam U Well. BMI) WBM/HL 

10 CAN I STAY WITH YOU (Fcaf. BMl/Sony. BMI) HL 

61 CAHT HELP MYSELF iTrycep, BMlwillesden, BMUlamal. 
WLOeveiaritt s Own, BMVZornba, BMI) WBM 

64 CANT WAIT (Stone City. ASCAP/Nshonal League. 
ASCAP/Cold ChiHm', ASCAP/WB. ASCAP/Tunhy NoWe. 
ASCAP/Enck Sermon, ASCAP) 

71 CAN WE START ALL OVER AGAIN uTomba. ASCAP/Io 
Skin. ASCAP/WB, ASCAP/Hentage Hill, ASCAP) WBM 

69 COCKTALES (Zomba, BT^Srand. BMt'Zmta ASCAP) WEN 
3B COME ON (Flyte Tyme ASCAP,?iew Perspective, 

ASCAP/Seven Songs, BMI/Super, BMI) 

13 CONSTANTLY (EMI Apnl. ASCAP/Millhill. BHVJesse 
Powell. BMLTeron Beat BMI) HL 

4 CREEP (OA.R.P . ASCAP) HL 
» OAAAM! (Alley, BMI/Tna. BMI/Nortolk. BMI) 
Z8 DANCE 4 ME (Sony, ASCAP/Babydon. ASCAP/Mad 
Macklm. ASCAP^uJygram Intl. ASCAP/Back 2 Da GettD, 
ASCAP/Big Herb's. BMlWarner- Tamerlane BMI) VfBM 

62 DONT SAY GOODBYE GIRL fWB. ASCAP/Gratrtude 
Sky. ASCAP/TeadBach. ASCAP) WBM 

17 DOWN 4 WHATEVA (FROM A LOW DOWN DIRTY 
SHAME) (Zomba, ASCAP/Art & Rhythm, 
ASCAP/Pockelown, ASCAP/EMI, ASCAP/EMI April. 
ASCAP/iazae B. ASCAP/EMI Virgin. ASCAP) WBM 

30 EVERY DAY OF THE WEEK/IF THE MOOD IS RIGHT 
(Aimato. ASCAP/lrvtng. BMLUtUe ierald Jr., BMl/Ju Ju Bee. 
BMIWB, ASCAP/Ortsha. ASCAP/Stone Jam. ASCAP) WBM 

33 FOE THA LOVE OF $ (Dollar: -N -Sense, BMI/DJ.Yella, 
BMl/RuthVass Attack. ASCAP) 

21 FOOLIN' AROUND (Zomba, BMI) WBM 

98 FORGET I WAS A G (Warner Tamerlane, BMI) WBM 

26 FOR YOUR LOVE (Steveiand. ASCAP) 

U FREAK LIKE ME (Hanes. Hill And Valentine, ASCAP) 
IB GET DOWN (For Ya Ear. ASCAP/Justin Publishing Co.. 
ASCAP/EMI April, ASCAP) HL 

63 GET LIFTED (Zunba, ASCAPtIIucc ASCAP/Enck Sermon. 
ASCAP/Wndswepl Pacific, ASCAP/Ungrtude. BMI) 

42 HERE COMES THE HOTSTEPPER (FROM REACT TO 
WEAR) (Salaam Remi ASCAP/Pme, PRS/Longitude. 
BMtilrvmg, 6MI/9 Sounds. BMI) WBM 

48 HOOK ME UP (Booty Ooty, BMI) 
6 I APOLOGIZE (Al Baker's, BMVHentage Hill, ASCAP.VYB 
ASCAP^nUuj ASCAP/Parsley Park. ASCAP) WBM 

14 I BELONG TO YOU/HOW MANY WAYS (Three Boy; 
From Newark. ASCAP/Polygram. ASCAP/lady Ashlee. 
BMI/Jay Bird Alley BMl/Black Hand ASCAP/Zomba. 
BMLfiaphc. BMI/MCA, ASCAP) WBM 

41 I CAN CALL YOU (Hee Bee Doointt, ASCAP/Unit 4, 

ASCAP/WB. ASCAP) 
» I CAN GO DEEP [FROM A LOW DOWN DIRTY 

SHAME) (Today's Crucial. BMI/Me And My Boy. 

BMI/Watner-Tameflane. BMI] WBM 

52 IF ONLY YOU KNEW (Warner ■ Tamerlane BMI) WBM 

3 IF YOU LOVE ME (Stone Jam. ASCAP/Ness. Nitty & 
Capone. ASCAP.Onsha. ASCAP/WB. ASCAP/Brown 
Girl, ASCAP/Night Rainbow, ASCAP/EMI April. 
ASCAP/Stow Flow. ASCAP! WBM 

12 IF WW THINK YOU'RE LONELY HOW (AWco BHMni BM) 
SB I UKE 1Nu Soul, ASCAP/Almo Irving, BMlShort Dots, BMI) 
39 I'M GOING ALL THE WAY (New Perspective. 
ASCAP/EMI April, ASCAP) 

15 I MISS YOU (3 BoyiFrom Newark. ASCAP/Polygram 
ImH ASCAP/Sura Light. BMI) 

37 I NEVER SEEN A MAN CRY (AAA I SEEN A MAN DIE) 
(N-Fhe Wafer. ASCAPftM .BbKkwaod. BMlStratfri Cash. BMI 

74 I NEVER STOPPED LOVING YOU (Wh* tu ti Yads. 

16 I WANNA BE DOWN (Human Rhythm. BMI/Young 
Legend, ASCAP/Chiysahs. ASCAP) WBM 

97 I WISH (New Perspective. ASCAP) 

55 JUST ROLL (Little Los, BMI) 

50 KITTY KITTY (Down Low, ASCAP, 'Drop Science. ASCAP) 

27 LET'S GET IT ON (Second Generation Rooney Tunes. 
BMl/Sony Tunes, ASCAP) 

35 LOVE OF MY LIFE (EMI Blackwood, BMtBenny s Muse, 
eMfSony Tunes, ASUP/Yeaow DepttanL ASCAP) 

75 LOVE THANG [fiikhe Dm h. ASCAP/MCA, 
ASCAP/Anlmo. ASCAPTMI April, ASCAP.1H Kid. ASCAP) 

34 MAD IZM (Channel Live. ASCAP/ American, ASCAP) 
77 MAMA SAID (MCA, A5CAP/BMG ASCAP) 

67 THE MOST BEAUTIFULLEST THING IN THIS WORLD 
(Zomba . ASCAP/IIIKruc. ASCAP/Enck Sermon. 
ASCAP/EMI April, ASCAP/Bouina. ASCAP) WBM/HL 

89 NEVER FIND SOMEONE LIKE YOU (Famous. 
ASCAP/No Pain No Gain, ASCAP) 

44 NIXA (Don Vicious BMlBovtrta. ASCAP/EMI Apnl, ASCAP) 

66 NO HOOK (Sharj LyiKS, ASCAP/thrysalis. ASCAP.'Zomba. 
ASCAP/Ranr Sharp. ASCAPAYu-Tang. ASCAP) 

88 NOT ENOUGH HOURS IN THE NIGHT (Realsongs. 
ASCAP) WBM 

95 NLTHIN BUT FLAVOR {Dope On Rastt A3J>f .*Auri ASCAP 
81 OH YEAH! Criai^ry. ASCAP VVafm Ch*p* ASCAP/f CD . 

ASCAf lore*- ASCAP.Cantraa ASCAP.Uran ASCAP) WBM 
54 OLD SCHOOL LOVIN' (EMI Blackwood, BMI/Clunte' 

7. BAUAana Brane. BMI/lnstgn. BML'Suga Wuga. 

BMI/Tunes On The Verge Of Insanity. ASCAP/ Fa mo us 

ASCAP/Too True. ASCAP) 
9 ON BENDED KNEE -IlytB lyne AXAp.^lApri. ASLAJ'J yVW^ 

70 PIMP OF THE YEAR (Triple Gold, BMI/Doubte D 
BMDHartem. BMIA1/B/0 Itself. EMI/August Moon, BMI) 

19 PRACTICE WHAT YOU PREACH (Seven BMfSuper. 
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Hot R&B Singles Sales 
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TITLE 

ARTIST (LABEL/DISTRIBUTING LABEL! 
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TITLE 

ARTIST (LABEL/DISTRIBUTING LABEL) 




i 


4 


* * NO. 1 * * 

BABY 

BRANOV (ATLANTIC) 3 wire » No 3 


38 


26 


21 


U WILL KNOW 

B M U (BLACK MEN UNITED) 1 MERCURY) 


39 


29 


6 


RODEO 

95 SOUTH (RIP-IT) 


X 


2 


[0 


CANDY RAIN 

SOUL FOR REAL i PIl.hVj mi 


'40. 


45 


4 


OH YEAH! 

RnrilN W**L5 ILLTOWV.WP T.CJNK 


,3, 


5 


6 


BIG POPPA 

THE NOTORKXJS BIG (BAD BOY; ARISTAJ 


41 


30 


29 


FLAVA IN YA EAR 

CRAIOMACK ROY'AfflST* 


~r 
1 


4 


14 


IF YOU LOVE ME 

enOWNSTONE (MJJitPIC) 


42 


34 


23 


I BELONG TO YOU HOW MANY WAYS 

TONI BRAXTON ... ■-■■'■ 


5 


3 


15 


CREEP 

TIC (LAfACEj'AftlSTA) 


43 


33 


16 


BE HAPPY 

MARY J. BUGE IL'^Ti.AN MLA 


- c 


6 


10 


THIS LIL" GAME WE PLAY 

SUBWAY IBIV IQ'MOTOWM 


44 


40 


6 


WHERE 1 WANNA BE BOY 

MiSSJC\ES!SrtPSUN) 


1 ' 

J_ 


6 b 


2 


IF YOU THINK YOU'RE LONELY NOW 

K-CI HAILEY OF JOOECI (MERCURY) 


45 


35 


18 


YOU WANT THIS 

JANET JACKSON IVIRGIN) 


A. 


8 


9 


GET DOWN 

CRAW MACK i BAD BOY/ARISTA) 




46 


36 


11 


THA BUTTERFLY 

WAY 2 REAL (SO-IO JAMI 


J- 


16 


3 


FREAK LIKE ME 

ADIn*HOW»ROWECXArxw,tASWEST.ttGi 


47 


38 


2? 


THUGG1SH RUGGISH BONE 

BONE THUGS N HARMONY (RUTHLESS) 


10 


7 


21 


BEFORE 1 LET YOU GO 

BLACKSTREH '. 1 i" i- -.r.r ■ 


48 


37 


7 


PROCEED 1 

THE ROOTS IDQC/GEFFEN) 


11 


9 


14 


CONSTANTLY 

IMMATURE (MCA: 


31 


40 


12 


SUKIYAKI 

4 P.M INEXTPlATEAUrlONOOfWSlANO) 


fi 

ii 


15 


S 


MAD IZM 

CHANNEL UVE 1CAPTTOL) 


'M 


49 


11 


EVERY DAY OF THE WEEK 

JADE 


n 


11 


15 


1 MISS YOU 

N II U (ARISTA) 


3 


61 


9 


OAAAM! 

THA ALKAHOLIKS fLOUDRCAj 


14 




1 


E-4CMP FATURING LEVTTI) (SCK WIO IT/JWEJ 


52 


39 


14 


PIMD ftC rur veto 

ORU DOWN HtLAnviri 






1 


FOE THA LOVE OF S 

BONE THUGS H HARMONY (RUTHLESS) 


Jl 


55 


5 


SUPA STAR 

GROUP HOME iPAYDAY/FTRR) 


16 


12 


1 1 


WHUTCHA WANT? 

NINE PROf LEI 




54 


2 


GET LIFTED 

KEITH MURRAY :jJv(: 


,\l 


19 


4 


TAKE A BOW 

MilLIC^KJ T.WVtHILX'ilK-LV,AH'Jt4 HHtlS , 


55 


41 


20 


GET UP ON IT 

KEITH SWEAT lELEKTRAEEO 


IB 


3D 


15 


CAN 1 STAY WITH YOU 

KARYN WHITE IWARNER BROS ) 


56 


dO 


8 


HEAVEN & HELL 

RAEKWON rEA GHOST FACE KILLER (LOUD) 


IS 




2 


BROOKLYN ZOO 

OL DIHTY BAMAKU l:f.'l>M t:;.' 


57 


31 


11 


RECORD JOCK 

DANA DANE MAvERiCM : - 


■511 




4 


THINK OF YOU 

USHER (LAFACE/ARISTA) 


5fi 


-J 


15 


CAN'T HELP MYSELF 

&ERALC LtVERT IEASTWE5T EEG) 


21 


13 


14 


ON BENDED KNEE 

BOY7 II MEN (MOTOWN) 


.59 


60 


2 


RELEASE YO' DELF 

METHOD MAN (DCF JAMiRAUISLAND) 


22 


U 


39 


TOOTSEE ROLL 

69 BOYZ4RIP ITI 


"60. 


72 


7 


NUTTIN BUT FLAVOR 

1. N^IAM-H III" Wf( ■ (.M*f'H !-.l 


?3 


25 


5 


TOUR 

CAPUTON iSIGNET/RALj 


61 


43 


4 


(SHE'S GOT) SKILLZ 

ALU-ONE - , . . v i\ ■ 


24 


14 


2 3 PRACTICE WHAT YOU PREACH 


62 


56 


3 


WHY YOU WANNA PLAY ME OUT 1 

TRlSHA COVINGTCN '.ULLiV? A; 


2 b 




1 


SHOOK ONES PART II 

MOBB DEEf UC JH f"^ 1 


S3 


47 


17 


HEAVY 0 1 THE BOYZ (i^TOWN'UCAi 


21 


23 


9 


WOMAN TO WOMAN 

ii .'.'Hi. ; fain F.'i.y.\ .',-v- ft: 


64 


51 


2 


BACK SEAT (WIT NO SHEETS) 

H-TDWN (LUKE) 


27 


17 


:& 


FOOLIN' AROUND 

r»-j.!^\:,v.vr, rr-vurc r\mr, nr/.T 




65 


54 


19 


THE MOST BEAUTIFULLEST... 

Kf 1 TH MURRAY <JIVEI 


Ti 




1 


CAN'T WAIT 

hU Ii* AN HiLI 1 1 AM)i 




66": 




1 


REMEMBER WE 

DA BUSH BABEES IREPRISE) 


29 


22 


i , BRING THE PAIN 

10 METHOD MAN fDtr jAAt.RAL'lStAND- 


67.; 




1 


OOH LAWD (PARTY PEOPLE) 

■■ M 'hi /.NO -' H '.■--"'■■ II 1-iBAT, 


30 


20 


15 


KITTY- KITTY 

69O0Yi u\r ii 






1 


MAD PROPS 

DA VOUNGSTA'S (EASTWEST'EEGj 


31 


24 




COCKTALES 

TOC SHORT I JIVE] 


69 


69 


IC 


VOCAB 

FUGttS 1 1HANZLAIOW CREW: ..HUFFHCUSt: 


32 




1 


LETS GET IT ON 

SHABBA RANKS ttPK.) 


70 


67 


3 


HOOK ME UP 

JOHNNY '[;,] IflK- W A IS.; IN iVi lf.'J 


33 


27 


11 


NIKA 

VICIOUS 1 EPIC STREET-EPIC) 






13 


THE SWEETEST DAYS 

VANESSA WILLIAMS (WINCvPOtYGRAM) 


H 
36 


53 


2 


NO HOOK 

sha:iuilk [''Nt ai iivt: 


72 


52 


18 


TtCTOC 

LORDS Of THE UNDERGROUND (PENDULUM! 


46 2 

28 15 


THIS IS HOW WE DO IT 

MONTELL 10HOAS (PMPfHAL'ISLAND) 


'.n 




i 


1 LIKE 

KUT KLOSE •t'A,ai> , l'A'EiG 


1 NEVER SEEN A MAN CRY 

SCARFACE IRAP A LOT.'NOO TRY BE) 


74 


55 


13 


SHAME 

lHAHt (HOLLYWOOO.JIVE) 


37 i ■ ■ ! 1 APOLOGIZE 

I I 1 ANITA BAKER (ELEKTRA/EEG! 


75 


57 


2 


SHADOW OF A G 

STR8 G lAAM,PERSrr':" .1 
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BMI.Diwded, BMI/Zamba. BMlYfarner- Tamerlane, 
BMI/Ramal BMI) WBM 
94 PROCEED I (Grand Nee.az. BMI/ScottyKatt, ASCAP) 

92 RECORD JOCK (Tickle Tout Fancy. ASCAP/Cats On The 
Pro* ASCAP/f amous. ASCAP/Vent Itar. ASCAP/WyrJa, 
ASCAP/Im Skxb, mm. ASCAP/Mavenck. ASCAP] 

72 RODEO (Downlow Quad, BMIyBrop Science ASCAP) 
S6 RUB UP AGAINST YOU Otirat BMI Ware -Tamertre. BM: 
GO SHAME (FROM A LOW DOWN OIRTY SHAME) 

OJnichappell. BMt/Milis & MiUs. BMtl 
59 (SHE'S GOT) SKILLZ (Songcase. BMI) WBM 
65 SHOOK ONES PART II (luveniks Hell. ASCAP) 

73 SUOE (Rambusti, ASCAP/MCA. ASCAP/EMI April, 
ASCAP/Full Kael. BMI) WBM 

SO SlYDE (Laurie-Bee. ASCAP) 

« SO FINE (New Perspective, ASCAP/EMI April ASCAP) 

94 SUKIVAH {Toshiba. BMiVlMl. BMLUetcttwooil GMil HL 

93 SUPA STAR (Copyright Control) HL 

76 THE SWEETEST DAYS (Spurt Line. BMiaongmide 

BMI/Big Mystique. BUI/EMI Vir£in, BMI/Kazioom 

ASCAP/F amous. ASCAP) HLYi'BM 
40 TAKE A BOW (Ecaf, BMl/Sony. ASCAP/Webo Girl 

ASCAP) WBMvHL 
62 TAKE TOU THERE (Pete Rock, ASCAF/Smotith 

Flowing. ASCAP, One Step Bey on d BMI) 
91 THA BUTTERFLY (Interiaitti BMI) 
32 THANK tOU (Black Panther BMI/VaniJerpool. 

8ML/Ayn»n. BMVShawii Patrick. BMt/Ensign. BMI/EM1 

Apnl. ASCAP/D AR P , ASCAP) 
23 THINK OF YOU (Chuck Life. ASCAP/Starwv ASCAP.Oiyna 



Baby. BMiVIanice Combs BMVEW Eta*wwd, 8MVUR N 

ASCAP/Clieck Man. ASCAftWB. ASCAP) HL 
25 THIS IS HOW WE DO IT (Mo Swar«. ASCAP/0|i s, 

BMI/Det Ameocan BMI) 
5 THIS UL' GAME WE PLAY (Divided. BMli?on>ba, 

BMI/Ramal, BMI/Warrwr-Iamertine. BMII WBM 
53 THIS LOVE IS FOREVER (Power Players, BMI/Balanga. 

BMLlakwa. ASCAP/Wamer ChappeB. ASCAP) 
99 TIC TOC (LOTUG, ASCAP/Martey Marl, ASCAP/EMI 

Apnl, ASCAP) HL 
49 TOOTSEE ROLL (Downlow Quad, BMI) 
45 TOUR (Det American Songs, ASCAP) 
IS TURN IT UP (Fryte Tyme, ASCAP/EMI Apnl, 

ASCAPVTen-Eigfit Tunes & Help The Bear. BMI/Bovma, 

ASCAP/EMI Blackwood. BMI) WBM 
31 U WILL KNOW (FROM lASON'S LYRIC) (Poryeiam. 

ASCAP/Polygram InTI, ASCAP/Ah-choo. ASCAP/ 12 AM. 

ASCAP r'Ve Indies Nside ASCAP) 
22 WHERE I WANNA BE BOY (Potential, BMI/Missjones, 

BMt'Ron G. BMI) 
36 WHUTCHA WANT? (Protoons. ASCAP/Pratty Helen, 

ASCAP/Lickshot Lyrics, ASCAP) 
29 WHY YOU WANNA PLAY ME OUT? (BritrH. ASCAP) 
71 WITH OPEN ARMS (Feel The Beat. BMI/Stone 

Diamond BMI) WBM 
20 WOMAN TO WOMAN (Irwifi. BMVAjr. t Nuttvn' Gon' On 

Bui Fu kin . ASCAP/O^O Itself. ASCAP-WB ASCAP) WBM 
47 VOU WANT THIS/70 S LOVE GROOVE (Black Ice. 

BMI/Stone Agate, BMlTtyte Tyme. ASCAP/Jobete. 

ASCAP/EMI Apnl. ASCAP) WBM 
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COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, 
R&B RADIO PLAYLISTS, AND RETAIL SINGLES SALES 
COLLECTED, COMPILED, AND PROVIDED BY SoundScan 

■ ■■■■II 
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TITLE 

PROCUCER (SONQWftlTFR) 


ARTIST 

LABEL & NUMBlP-OISIRIBU'ING LABLL 
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1 


1 
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* * * NO. 1 * * 

BABY 3 Mrti at N*. 1 

K.CWXJCH <K CROUCH.K JONtS.R PtTURSOM) 


♦ BRANDY 

(CXTHWtX) ATLANTIC 87 173 


CD 


2 


3 


13 


CANDY RAIN ♦ SOUL FOR REAL 

HEAVY DPOKE.RLD MOT LOVER TONE IHfJlVY D.T ROB".5L)f. . C OUVER.S.8ARNES) <C"T X UPlOwN C J*>- l/CU 


CD 


4 


4 


17 


IF YOU LOVE ME # 

D HALL 10 CHAMSERS.N.GILBERt.D HALL K MADISON t SERMONR SMITH 


♦ BROWNSTONE 

C .M- ,f i ;.. K'l 1 7^71? EC - 


4 


3 


2 


16 


CREEP A 

D AUSTIN 10 AUSTIN} 


♦ TLC 

( c: i mi n: ixj laface ? io^Kmin 


CD 


7 


15 


12 


THIS LIL' GAME WE PLAY 

G LEVERT.E NICHOLAS IG LEVER I.E. T NICHOLAS 1 


♦ SUBWAV (FrATl.RING 70?: 
■:c.i eiv ;rj i.irjv;wf. 


CD 


9 


11 


7 


BIG POPPA/WARNING 

C THOMPSON SEAN COMBS 'THE NOTORIOUS BIG 1 


♦ THE NOTORIOUS B.I.G, 

ICl IDi ill BAD BOY ;-901SMfBSTA 


7 


5 


5 


22 


BEFORE 1 LET YOU GO 

T RIIFY IT RllPf I SILVERS M RILEYC HANNIBAL O HO Li STEP. A DICKEY1 


♦ BLACKSTREET 

ICl !M1 (T) IXJ INTERSCOPE StSZ: 1 


i 


8 


8 


12 


1 APOLOGIZE 

P . F»\:-lMr:-,u .'. !:.\H R ■■: ^,PTMO',:i , C HAM BE RSI 


♦ ANITA BAKER 

ICl (D! ELEKTRA 6i*97.EEG 


9 


6 


6 


15 


ON BENDED KNEEA 

J LAM T LEWIS i i HARRIS ill T 1EWISI 


♦ BOYZ II MEN 

(CmXI MOTOWN B60 24* 


® 


11 


13 


14 


CAN 1 STAY WITH YOU 


♦ KARYN WHITE 

(CI ID) WARNER BROS 18007 


CO) 


18 


22 


4 


FREAK LIKE ME 

MASSORDfRif MANES M . At LNTlRE.L.HILU 


♦ ADINA HOWARD 

[ Hi mi MlCCA DON 'LAjFiVES! 6i4Si EE j 


© 


21 


- 


2 


IF YOU THINK YOU'RE LONELY NOW 

J MTUME IB WCA1AC* P LtOTTFNR GRIFTINI 


♦ K-CI HAILEY OF JODECl 

ICl MERCURY B56 572 


13 


12 


14 


14 


CONSTANTLY 

l PRINCE.O PEARSON !l PRINCE, O PEARSON J POWE-L.T BEAL! 


♦ IMMATURE 

(C) (Tl 00 MCA 54948 


14 


10 


7 


24 


1 BELONG TO YOU/HOW MANY WAYS ♦ TONt BRAXTON 

i.i V: ' 1 l-f ''PEP- e-LNlLiPD.'.I'Lfl'H.-ArvHtHfiLP-.'il'A.'li:''. !.'.'l-".', M LLtP < i U ' i 1 '.: 1 -10'' i J iC* i S-'lM.'. 


CO) 


16 


18 


15 


1 MISS YOU 

, Ml RIIFRT '■ 'IfRiif P| L' HO,VAPD 


♦ N II U 

I'C) IDi ARISTA 1 2!t& 


16 


15 


9 


26 


1 WANNA BE DOWN • 

A CROUCH (K CROUOI. K.JONES 


♦ BRANDY 

ICl IT) 1X1 fi.TLA.NriC 


17 


14 


12 


17 


BE HAPPY 

SEAN COMBS.POKE IM , BLIGE A OEl VAi LE.S COMBS,.' C Jl iVIEPj 


♦ MARY J. BLIGE 

j - f-Tj,vr, i ;-. '' yr.r. 


(3D 


19 


19 


9 


GET DOWN 

EASY MO BEE iC MACKI 


♦ CRAIG MACK 

tC) iDi IT) BAD BOY 7-501 2,'ARiSTA 


19 


13 


10 


23 


PRACTICE WHAT YOU PREACH • 

B WHITE G LEVERT.T NICHOLAS IB WHITE, G LEVERT E T NICHOUSl 


♦ BARRY WHITE 

ICl IX) AAM 0'7a r PERSPECl IVE 


20 


20 


17 


10 


WOMAN TO WOMAN 

OJ QUIK.ARCHIE.JEWEU. I BANKS, MARION. TWKjPENI 


♦ JEWELL 

(C) DEATH ROW98lBt>.NTERSCOPt 


21 


17 


16 


16 


FOOLIN' AROUND ♦ CHANGING FACES 

R.KELLY IR.KELLVT iCl IT, I " SPOILED HOTTEV/BIG BEAT 9B207.ATLANTIC 


22 


22 


21 


13 


WHERE 1 WANNA BE BOY 

RON G IT JONES.R BOWSERI 


♦ MISSJONES 

(C) UlSTEP SUN ?14< 


(23) 


27 


33 


6 


THINK OF YOU 

SEAN COMBS, C THOMPSON [C. THOMPSON, 0. JON ES.E. EVANS. U RAYMOND 


♦ USHER 

(C) IM) {Tl IX) LAjTACC 2-4094/AfilSTA 


® 


NEW ► 


1. 


★ ★★Hot Shot Debut* ★★ 

ANSWERING SERVICE GERALD LEVERT 

G LEVERT, t NICHOLAS IG LEVERT, E I NCHOtAS) ICl EASTWEST 644&WEEG 


(25) 


29 


60 


3 


★ ★ ★ Greatest Gainer/Airplay ★ ★ ★ 

THIS IS HOW WE DO IT ♦ MONTELL JORDAN 

O PIERCE.M JOROAN (M JORDAN.O PIE RCE.R WALIERSI IC) (M) (T) PWPAEAL 851 46aiSLAND 


26 


NEW^ 


I 


FOR YOUR LOVE 

S WONDER IS WONDER) 


♦ STEVIE WONDER 

(C) EDI (VI MOTOWN 86C 290 


© 


38 


« 


3 


LET'S GET IT ON 

l.' C PCONTf 1.' MOPALFS P GOPC-JN '.' POC'lE Y 1.' MC-ALI 


♦ SHABBA RANKS 

(C> (Tl EPIC 77B33 


21 


25 


31 


5 


DANCE 4 ME 

C EILIOT.H MIDDLETOR IWILLIAMS MACK HN.M DOLETON1 


♦ CHRISTOPHER WILLIAMS 

(C) GIANT 17989 


29 


26 


26 


12 


WHY YOU WANNA PLAY ME OUT? 

.L -.U.,M /, r/.-'.i.v. .chnsjn:. 


♦ TRISHA COVINGTON 

<C) (M) IT) COLUMBIA 77269 


30 


24 


20 


14 


EVERY DAY OF THE WEEK/IF THE MOOD IS RIGHT 

R JERALD.C MILLS (A_ARMATO,R.JERALD.K. MILLER. G. CHAM BERS.D. HALL! 


♦ JADE 

lOGIANT : t-988 


31 


23 


24 


22 


U WILL KNOW (FROM 'JASON'S LYRIC") 

B MCKNIGHT D ANGELO CD ANGELO.L ARCHER) 


♦ B M.U. (BLACK MEN UNITED) 

(C) (D) (V) MERCURY 356 200 


32 


NEW ► 


1 


THANK YOU ♦ BOYZ II MEN 

BOYZ II MEN, D.AUSTIN (M.S MCCARY.N MORRIS ,W MORRIS.S STUCKMAN.D AUSTIN) IC) (D) TT) MOTOWN 860 274 


(3D 


63 




2 


* * * Greatest Gainer/Sales * * * 

FOE THA LOVE OF $ ♦ BONE THUGS N HARMONY FEATURING EAZY-E 
TELIA ( BONE , EA2 Y-E .TELIA) IC) IT) 00 RUTHLESS S54a/RElATIViTY 


C3€ 


37 


45 


7 


MAD IZM 

.',i :,h! ■ n >.' :h...\N - dm 1 


♦ CHANNEL LIVE 

ICl (T) CAPITOL M313 


35 


40 




2 


LOVE OF MY LIFE 

A MARC-JfvJ MAP DIN IB WINANS.K T NOMAS 1 


BEBE & CECE WINANS 

(C! CAPrOi 58327 


36 


32 


32 


10 


WHUTCHA WANT? 

R LEWIS ID KEYES.R LEWtSl 


♦ NINE 

(C)(T| (XI PROFILE W26 


37 


30 


29 


17 


1 NEVER SEEN A MAN CRY (AKA 1 SEEN A MAN DIE) 

H JORDAN. S 0 iOF IB IORDAN,, .CMNSON.M DON) 


♦ SCARFACE 

ICIIDl'TlRAPAlOl 36461/NOO ' R " B 1 


(D 


NEW ► 


1 


COME ON 

J JAM.! (.(WIS [J HAHWISi III I LEWS. J WKir.HT.R WWTF) 


♦ BARRY WHITE 

(C.l (V) AAM 5«90 972,'VERc>PtCHVt 


(D 


46 


46 


7 


I'M GOING ALL THE WAY 

J JAM. T.LEWIS U WRIGHT A BENNETI-HESBfl 


♦ SOUNDS OF BLACKNESS 

|,:. Hi "tRSPECIIVE w; 4-80 


(D 


44 


58 


4 


TAKE A BOW ♦ MADONNA 

BABTFACE.MADONhiA 1 BA8T FACE . M ADON N A j iC) ID) IT) (V) iXJ MAVERlCK.'S.RE ISOOQ'WARNER BROS 


3D 


NEW ► 


1 


1 CAN CALL YOU 

PORTRAIT (PORTRAIT) 


♦ PORTRAIT 

(C) CAPITOL 58264 


42 


28 


n 


24 


HERE COMES THE HOTSTEPPER (FROM "READY TO WEAR") A ♦ INI KAMOZE 

S.REMi (1 KAWOjTL.S C BBS.HrNWH DOMINO * KONLEY, K.NIW ,C)(H) IT? COLUMBIA 7 7614 


43 


35 


39 


16 


BRING THE PAIN 

PR'NCE RAXEEM (C SMITH, R DIGGSl 


♦ METHOD MAN 

:CI (Ml (Tl LIEF JAAVRAL 853 964,'ISLAND 


44 


39 


42 


14 


NIKA 

:,U'! ■■■ ljj i.m • -.■ nt i j •',:._[ > Lvs-L'-hi P. 1 :-. [ k. 


♦ VICIOUS 

lCiim.iti fpic zw-:n 77ft04.rcr. 


45 


51 


55 


5 


TOUR 

S BRDWN.DTNAJWIK. DUO !C BA (LEY, R WALTERS) 


CAPLETON 

ICl IT) SIGNET 162'FAL 


46 


•ji 


59 


5 


SO FINE 

t.m\ CONDtTION (ODELL SliXtlV) 


♦ MINT CONDITION 

(C) PERSPECTIVE 587 478 


47 


31 


2; 


19 


YOU WANT THIS/70'S LOVE GROOVE • 

JJAM.T.trWl:"-.. I.'-I>.S:";IM J l,M>r>3N 1 WORIS II' ' i iTWISI 


♦ JANET JACKSON 

iCl (Ml 'T: >' VICfilN -'-Hi?,' 


® 


48 


52 


8 


HOOK ME UP 

.S.M ', 1 «V.', T M i-. 


JOHNNY 'GUITAR' WATSON 

:ci wi'.M/. ■ i.n : ■ 1 - 


49 


41 


35 


38 


TOOTSEE ROLL* 

95 SOUTH (DA' SWAT TEAM) 


♦ 69 BOYZ 

(CMM) (TKX/RIP IT 69U 



THIS 
WEEK 


LAST 

WEEK | 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE 

PRODUCER (SONGWRITER) 


ARTIST 

LABEL I NUMBER-DISTRIBUTING LABEL 


50 


36 


43 


14 


KITTY KITTY 

THE BASS MECHANICS (DA' S.WA.T TEAMt 


♦ 69 BOYZ 

(C) [MXTHXI RIP-IT 6921 




NEWI> 


1 


1-LUV 

STUDIO TON IF STEVfNS.M W'MITFMOIS.L KING.DCASHI 


♦ E-40 (FEATURING LEVITI) 

IC) (T) SICK WiD II ^b'jVJiVE 


© 


56 


64 


4 


IF ONLY YOU KNEW 

B.J. EASTMOND, P.PERRY (D.WANSEL.C BIGGS,* GAMBLE 1 


PHIL PERRY 

(CIGRP/MCA 30S8 


53 


45 


41 


18 


THIS LOVE IS FOREVER 

M SEWARO.H.HEWETT IC COWAN. N KAN. EL) 


♦ HOWARD HEWETT 

. l.fL.ii:. JC<:~ 


54 


33 


25 


18 


OLD SCHOOL LOVIN' ♦ CHANTE MOORE 

L STEWART, K HARRELL IC M0ORE.P L STEWART, T HARRni .G STEWART.M STEWART) (C) (T) (X} SILAS S4929MCA 




65 




2 


JUST ROLL 

YOUNG tATHUN 11 GRADY J 


♦ FABU 

:c'iiri :» » ., Bf- AT i^[.,",ii.jr,[':- 




NEW|> 


1 


RUB UP AGAINST YOU 

3 1 EVERT. i Ml i- - AS G 1 ! .'1 "1 t T Nil HI i| ASI 


♦ FREDDIE JACKSON 

ICl STREET LIFE 7B01&SCGTT1 BROS 




NEW ► 


1 


BROOKLYN ZOO 

0(_ DIRTY BASTAHD (R JONES) 


OL DIRTY BASTARD 

(C) (Tl IX) ELEKTRA 64477,'EEG 


■ 58 J 


77 




2 


1 LIKE 

j HOWCOTT.E Of FiCiH D PARKS U Mi.iACOTT.E OFF ICFR.T DUNCAN! 


♦ KU I KLOSE 

• MIA. LL Rh t-J i'SA EtG 


S9 


49 


49 


10 


(SHE'S GOT) SKILLZ 

G ST CiAlR T O'BRIEN (G ST. CLAIR T O'BRIEM 


♦ ALL-4-ONE 

[CI (Tl IX) BLITZZ ar-221AILANTlC 


60 


42 


34 


14 


SHAME (FROM 'A LOW DOWN DIRTY SHAME') 

M.CHAPMAM.T. THOMAS f J. FINCH, R CROSS) 


♦ ZHANE 

(C) a) (X) HOLLYWOOD 42269/ JIVE 


tl 


47 


38 


16 


CAN'T HELP MYSELF 

■ li -"I i mi h;.l>' i 1 K' : - U." 


♦ GERALD LEVERT 

(C) (D) EASTWEST 98208'EEG 


t2 


34 


28 


13 


DON'T SAY GOODBYE GIRL 

MRf-DA MICHAEL tV-LDE N i S .M.W ALDEN B.S^CHAi'ACh.S.J L":AKL'TAi C! 


♦ TEVIN CAMPBELL 

Dl Vi ai OWES I iB2!j4.<WA«NEH BROS 


(3 


43 


33 


15 


ALWAYS AND FOREVER 

W AFANASIEFF iR TEMPFRTOM 


♦ LUTHER VAN DROSS 

(C) (Dl m (X'j LV 77J35.-EPIC 


(64J 


NEWI» 


1 


CANT WAIT 

E SERMON IE SERMON. R NOBLE R JAME5A HAROYI 


♦ REDMAN 

ICl lli XAL 84 1 466/1SI AND 




NEW ► 


1 


SHOOK ONES PART II 

MOBB DEEP IK.MUCHITA.T.XJHNSON) 


♦ MOBB DEEP 

ICl LOUD M294,'RCA 


(it) 


91 




2 


NO HOOK ♦ SHAQUILLE O'NEAL FEAT. PRINCE RAKEEM THE RZA AND METHOD MAN 

PRINCE RAKEEM IS C'NEAL.K BA'LEY .RiAl IC) CD (XI UVE 42284 


67 


55 


r >: 


19 


THE MOST BEAUTI FULLEST THING IN THIS WORLD ♦ KEITH MURRAY 

E SERMON IK MURRAY. E SERMON. C.JASPER. E.ISLEY,M ISLEY,R.B.ISLEY,0 ISLEY.H ISLEYI (C) (M) iTl (XI JIVE 42249 


68 


54 


48 


18 


BLACK COFFEE 

EASY MO BEE.P ROCK I EASY MO BEL.f fftXK HEAVY D) 


♦ HEAVY D & THE BOYZ 

(C) (Tl IX) UPTOWN 549}1'MCA 


69 


57 


53 


7 


COCKTALES 

SHORTY 8 IT SHAW, SHORTY B) 


♦ TOO SHORT 

(Ci (Tl DANGEROUS 42255/JtVE 


70 


60 


66 


11 


PIMP OF THE YEAR 

ANT BANKS (D. ROBINSON A. MOON. T. THOMAS) 


♦ DRU DOWN 

ICl IT) RELATIVITY 1223 


(S) 


73 


97 


3 


CAN WE START ALL OVER AGAIN 

B , EASTMONDiJ BUTLER !J BUTLER. 1 SKINNER, B j EASTMOND) 


♦ JONATHAN BUTLER 

(C) MERCURY 856 570 


72 


58 


73 


6 


RODEO 

"ME BASS MECHANICS (DA' S W A T TEAM) 


♦ 95 SOUTH 

ICIIMUDIXI RIP-IT 9511 


73 


52 


36 


12 


SLIDE 

I I'll. 'I'M: It . Df.KAK[>_ I DUPR ,M ,FAI 


EL DEBARGE 

ICi REPRISE 18407 


74 


68 


92 


3 


1 NEVER STOPPED LOVING YOU 

K C. PORTER. S.MCKINNEY IS MCKINNCYA MOORE.A BROWNI 


PATTI LABELLE 

r.. MLA : i-j'j] 


i 75,. 


75 


74 


4 


LOVE THANG 

J.QUINDC IN.MtCOtLSJfFfERIES.llURU.M SPARKSi 


SWEET SABLE 

IC) IT) STREET LIFE 78014,'SCOni B^ilS 


76 


64 


61 


15 


THE SWEETEST DAYS 

K THOMAS (W.WALDMAN J UND.P.GALDSTONI 


♦ VANESSA WILLIAMS 

Ci [v ivi ;>;■ y<iNf. Kf., 1 ii;VFK.;:i,R'r 


77 


67 


76 


4 


MAMA SAID 

i;whn :r: umisRm:*! i '.;w-am 


♦ CARLEEN ANDERSON 

(CUT) VIRGIN 38460 


78 


71 


68 


16 


WITH OPEN ARMS 

G DUKE (R FERRELL.D ROBINSON) 


♦ RACHELLE FERRELL 

(C) MANHATTAN 5a?58jCAPITOL 


79 


72 


63 


19 


BREAKDOWN ♦ FU-SCHNICKENS 

R.MRKPATRICA IR.ROACHFORD.L.MATURINC.R KIRKPATRICK.L.TROUTMAN.R.TROUTMAN) (C) (Ti IX) JIVE 42244 


80 


66 


71 


11 


SLYDE 

BLACK MON {WASHINGTON, HICKS.AOAM, WEBSTER, DOZER r MILtER, LOCKET T) 


♦ CAMEO 

(OW2F 30017RAGJNG BULL 


C8_D 


65 


81 


3 


OH YEAH! ♦ ROTTIN RAZKALS 

NAUGHTY BY NATURE (BARR.RAY.KELLEY .LAPIIEAD, RICH C) (CI (D) IT) ILLTDWhVMAD SOUNDS &60 26aW0TOWN 


82 


80 


72 


10 


TAKE YOU THERE 

PROCK fP.PHULIFS.C PLNN K EKJRK1 A : ULtH .r, J WRlOHTl 


♦ PETE ROCK & C.L. SMOOTH 

(C)(TIELEKlRA64496>tEG 


@ 


87 




2 


GET LIFTED 

E SERMON IK MURRAY E SERMON. H CASEY) 


♦ KEITH MURRAY 

ICl IT) JIVE 42282 


84 


86 


83 


9 


SUKIYAKI ^4 P.M. 

M P DESANTIS.J.MELILLO <H NAKAMURA.fi El> ICl (X) NEXT PLATFAUi'LONDON B57 687.';SlAND 


85 


li 


67 


20 


TURN IT UP ♦RAJA-NEE 

J JAM, T.LEWIS (J.HARRIS 1 I.T LEWIS, RAJA-NEE. R ISLEY.M ISLEY.O ISLEY r E ISLEYI (C) (T) PERSPECTIVE 7472 


86 


62 


57 


10 


AGE AIN'T NOTHING BUT A NUMBER 

R KELLY (R KELLY) 


♦ AALIYAH 

(0 00 BLACK GROUND 42273/JIVE 


87 


70 


56 


14 


DOWN 4 WHATEVA (FROM "A LOW DOWN DIRTY SHAME*) ♦ NUTTIN' NYCE 

ART & RHYTHM 1 CAMPBELL. WALLACE .PONDER. ROMEO, LAW) IC) (T) (X) POCKET TOWNiHOLLYWOOO 42261/JIVE 


88 


83 


69 


12 


NOT ENOUGH HOURS IN THE NIGHT 

K ANDES ID WARREN 1 


♦ AFTER 7 

Of AMI \H\Jlt 


!,8J_,, 


NEW ► 


1 


NEVER FIND SOMEONE LIKE YOU 

M SHARRON D SEMBELLD (M :i>HARRON.D.SEMBELLOI 


♦ KEITH MARTIN 

(OlxjRuffhoijSC ^ L r s 1 ' :i;;m8ia 


90 


69 


70 


17 


1 CAN GO DEEP (FROM 'A LOW DOWN DIRTY SHAME") 

M CHAPMAN. T THOMAS IM. CHAPMAN, T. THOMAS, T. EVANS. K VON) 


♦ SILK 

IC) m 00 HOLLYWOOO 42264/JIVE 


91 


76 


84 


8 


THA BUTTERFLY WAY 2 REAL 

BAM.G T BOOIE M C (ELAM.G.T .BODIEE MX ) IC) <MJ (T) IX) 50-LO JAM 8107i'INTERSOUND 


il 


61 


62 


11 


RECORD JOCK ♦ DANA DANE 

BATTLECAT (MCLEESE. GILLIAM .SALMON JOHNSON! (C) fDl (T) Li F ESTY I E S/W AVE R ICK 18055WARNER BROS 


93 


89 


87 


3 


SUPA STAR 

D) PREMIER (J HEATH.) FEEDER) 


♦ GROUP HOME 
ICl (T) PAYDAY 127 019/FFRR 


94 


79 


79 


6 


PROCEED 1 

GRAND NEGAZ ITROTTER.THOMPSON.ABDtJL-BASl T.HUBBARD. 5 TORCH) 


♦ THE ROOTS 

(C) (T) DGC 19380/GEFFEN 


95 


95 


90 


7 


NUTTIN BUT FLAVOR ♦ FUNKMASTER FLEX & THE GHETTO CELEBS 

FUNKMASTER FLEX IA.TAYIOR.BI2 MAftKIE.Ol DIRTY BASTARD. C BROWNI (C) IT) !XI WRECK 201 ItvNERVOUS 


96 


90 


93 


9 


DAAAM! 

-V,:. ' if r',,, mm Njt.'l H SMI'H! 


♦ THA ALKAHOLIKS 

IC) U) CXI LOUD 64204/RCA 


97 


78 


65 


8 


1 WISH 

L.ALEXANDER. PROF. T ILALEXANDER.T TOLBERT) 


♦ SHANICE 

!C) MOTOWN 860 246 


91 


84 


82 


17 


FORGET 1 WAS A *G" 

K WHITEHEAO (K WHITE HEAD, F.JOHNSON) 


♦ WHITEHEAD BROS. 

(CI IT) (XI MOTOWN 2271 


99 


82 


77 


18 


TIC TOC ♦ LORDS OF THE UNDERGROUND 

M MARL (D.KEL1YA WARDRICK.MAHLEY MARL) (C) (Ml (T) PENDULUM 5824&TMI 


100 


S3 


94 


16 


BACK SEAT (WIT NO SHEETS) 

B BURRELL (SIKK.DINO.SHAZAM.Ol) 


H-TOWN 

(CUM) (T) LUKE 181 



( ) Records witfi the greatest airplay and sales gains this week. ♦Videoclip availability. # Recording Industry Assn. Of America (RIAA) certiticaiion for sales ot 500.000 units, t 
the symbol. Catalog number is for cassette single. 'Asterisk indicates catalog number is (or cassette maxi-slngte; regular cassette single unavailable. (C) Cassette single availability. 
(VI Vmyl single availability. [X) CD maKi-smgle availability f 1995. Bil'ooarQ.'BPI Comm.mication^ 



. RIAA certification for sales of t million units, with additional million indicated by a numeral following 
(D) CD single availability. (M) Cassette maxHSingte availability. (T) Vinyl maxi-single availability. 
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HaNG IN THERE BABY: "Baby" by Brandy (Atlantic) holds on to the 
No. 1 position on the Hot R&B Singles chart. For the past two weeks it 
has not had a bullet because sales were down considerably compared to 
its first week out. However, it steadily is growing at radio, and once the 
sales balance out, you could see this "Baby" re-bullet. This doesn't mean 
that it is safe and secure at No. 1. It is very possible that "Candy Rain" 
by Soul For Real (Uptown) or "If You Love Me" by Brownstone (MJJ/ 
Epic) will slip in there before all is said and done. 

NeXT STOP NO. l? "This Li!' Game We Play" by Subway (Biv 10/Mo- 
town) pulls into the top five this week. At this rate, it could find itself at 
No. 1 in just a couple of weeks. Right on its tail is "Big Poppa/Warning" 
by the Notorious B.I.G. (Bad Boy/ Arista). Most of "Big Poppa" points are 
coming from sales, which is usually the case for most rap records. It is No. 
1 at WEJM Chicago and top five at WJMI Jackson, Miss., KKDA Dallas, 
and KKBT Los Angeles. 

HoTSTEPPER'S: "Freak Like Me" by Adina Howard (Mecca Don/ 
Elektra) continues to slide up the chart with ease. It has the second largest 
increase in total points on the entire chart. "Freak Like Me" is top five 
at WXVY Baltimore, WUSL Philadelphia, WBLS New York, and WQQK 
Nashville. "If You Think You're Lonely Now" by K-Ci Hailey of Jodeci 
(Mercury) has the largest increase in total points, even though it is losing 
points in airplay. This is the first full week of sales, and since this song 
has been getting serious airplay since November, its big sales figures are 
no surprise. 

ShOW AND TELL: "This Is How We Do It" by Montell Jordan (PMP/ 
RAL) wins the Greatest Gainer/Airplay award for the second week in a 
row, proving that he really does know how to do it. It is No. 1 at WMYK 
Norfolk, Va., and top five at WXYV Baltimore and WGCI Chicago. "Foe 
Tha Love Of $" by Bone Thugs N Harmony featuring Eazy-E (Ruthless) 
gets the Greatest Gainer/Sales honors. "Foe The Love" is top 10 at WEJM 
and is top 20 at WJMI Jackson, Miss., and WFXA Augusta, Ga. 

CuPID'S ARROW: Valentine's Day turned out to be a big release date 
for singles, as there were no major albums issued this week. There are five 
new debuts in the top 50 of the Hot R&B Singles chart. "Answering Serv- 
ice" by Gerald Levert (East West) leads the pack and is the Hot Shot Debut 
at No. 24. This gives him four titles on the R&B singles chart as a producer/ 
songwriter, including "This LiT Game We Play" by Subway and "Rub Up 
Against You" by Freddie Jackson (Street Life/Scotti Bros.), which also de- 
buts this week at No. 56. You go G. "Answering Service" is top 10 at 11 
stations, including WJLB Detroit, and WUSL Philadelphia, and WZAK 
Cleveland. 

Another great songwriter/artist makes his way back after a three-year 
hiatus. Stevie Wonder, who has not released a single since "These Three 
Words" in November 1991, debuts at No. 26 with "For Your Love" (Mo- 
town). It already is top five at six stations, including KJLH Los Angeles, 
WZAK Cleveland, and WPLZ Richmond, Va. All you Stevie fans can look 
for his upcoming album "Conversation Peace" on March 21. 



BUBBLING UNDER 



HOT MB 
SINGLES 



2 

_r 


i 

i 


•: 


TITLE 

AHTIST (LABFL, DISTRIBUTING LABEL! 


1 


: 


2 


WHEN U CRT 1 CRT 

JESSE (CAPITOU 


2 


10 


2 


WE GOTTA RUN 

CASSFRINE 'WARNFS BROS 1 


t 


J 


4 


SEX ON THE BEACH 

WHITEHEAD BROS (MOTOWN) 


4 




2 


MAO PROPS 

DA rOUNCSTAS (EASTWEST/EECI 


i 




1 


TARE n TO THE FRONT 

VYBE (ISLAND) 


S 


4 


13 


HEAVEN I HELL 

RAEKWON FFA GHOST FACE KILLER (lOUO> 


7 


> 


2 


RELEASE TO' OELF 

METHOD MAN CDEF JAMvRAL/ISLAND) 


1 


11 


2 


OOH LA WD (PARTT PEOPLE) 

D J SMURF WRAP IC HI BAN 


! 


12 


? 


IS IT MP 

MONTECO (FEATURING IMMATURE! (MCA) 


10 


2 


8 


GET IT RIGHT 

LSO (UTOPIATJELLMARRI 


11 




1 


THIS nME 

CHANTE MOORE (SILAS/MCA) 


12 


U 


! 


SEX WIT YOU 

HEAVY D A THE BOTZ (UPTOWN. VGA l 


13 




t 


REMEMBER WE 

OA BUSH BABEES (REPRISE) 



4 


i 

i 


5 


TITLE 

ARTIST (LABELDISTRlBUTING LABEL) 


14 


8 


8 


STRANGE 

BOOGIEMONSTERS (PENDULUM/EMI! 


15 


23 


2 


BECAUSE OF YOU 

DWr MI.'FKF FASTWFST.FEG 


16 


5 


5 


SHADOW OF A G 

STRS G lAAM'PERSPECTIVEl 


n 


lb 


3 


CRADLE TO THE GRAVE 

THUG UFE (OUT OA GUTTA INTERSCOPE) 


18 


16 


2 


DIAL A JAM 

COOLK) A THE 40 THEVZ [ATLANTIC) 


19 


9 


4 


I'M GOIN' DOWN 

v^N-VEE IPMPRALISLANDI 


20 




1 


LOVE CAN BE SO COLD 

GEORGE DUKE (WARNER BROS 


21 


13 


( 


PRETTY (BEFORE 1 GO TO BED) 

RAVYON (VP) 


22 




1 


MUST BE THE MONEY 

DElON SANDERS (BUST IT) 


23 




1 


1 LIKE WHAT YOU'RE DOING TO ME 

)OY* AtLAS ISLAM) 


24 


19 


4 


MOVE IT LIKE THIS 

K7 (TOMMY BOY) 


2S 




; 


CHILL WITH THAT 

ILL AL SKRATCH (MERCURY) 



Bubbling Under lists the top 25 tingles under No 100 
which have not yet charted 



R&B 



To Elektra, He's 
Not Just Another 
Or Dirty Bastard 

Brooklyn bastard: a» it nur- 
tures and develops OV Dirty Bastard 
"from the ground up," Elektra Enter- 
tainment is hoping crossover and ur- 
ban radio will eventually respond to its 
grass-roots efforts. 

The company's marketing strategy 
involves taking the rugged rapper's 
solo debut album, "Return To The 36 
Chambers: The Dirty Version," from 




by Havelock Nelson 

the hip-hop world to the world at large. 
The plan for the set, which ships March 
28, revolves around the artist's associa- 
tion with Wu-Tang Clan. 

Bom Russell Jones, 01' Dirty Bas- 
tard is a loose part of that gold-selling 
Loud/RCA collective. His moniker 
came courtesy of his cousin (and Wu- 
Tang ringleader) the RZA, and func- 
tions as a convenient description of his 
distinctive raw and soulful vocal style. 

Jones breaks his hip-hop handle 
down: "I'm dirty because when I step 
to a mike I come uncut; I speak my 
mind from the heart. The oY comes 
from the fact that I was influenced by 
the old school — everybody from Al 
Green and Millie Jackson to the Su- 
garhiil Gang. And the bastard part is 
there because there is no father to my 
style." 

"Brooklyn Zoo," the new album's 
first single, was released Jan. 21, four 
days after being shipped to mixers at 
rap and college radio. 

A supporting clip for the cut was 
shot by director Diane Martell and 
was to be serviced to BET, MTV, and 
the Box the week of Feb. 13. 

Additionally, journalist Bonz Ma- 
lone interviewed Jones for a "Boxtalk" 
segment 

Elektra is adopting a 'Very aggres- 
sive" advertising stance for the 01' 
Dirty project. Says Elektra senior VP 
of marketing Steve Weinberg, "On the 
account level, well be using a 'coming 
soon* streamer to let people know the 
album is coming. We'll be advertising 
on the Box until April, long after our 
street date." 

The label will also be making use of 
stickers and posters, as well as sniping 
areas around major markets such as 
New York, Philadelphia, Los Angeles, 
Chicago, Washington, D.C., and the 
San Francisco Bay area a week before 
the album's drop date. 

"Everything we'll be doing in this 
first phase is to solidify 01' Dirty's base 
and have this record take off from 
there," says Kleinberg. "We know 
there's a built-in base. And we know, 
from having gotten feedback from 
those who have heard the record, that 
we have something very substantial." 

Jones says "Return To The 36 
Chambers: The Dirty Version" is an 
extension of Wu-Tang Clan's debut 
work, with a twist 

(Continued on {Mtge JJ) 
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TITLE ■■■■■II ARTIST 

LAHE.L t MUM BERDIST RlBUTlNG LABEL ■ ™~ 


CD 


1 


1 


6 


* * * NO. 1 * * * 

BIG POPPMWAHNING ♦ THE NOTORIOUS B.I.G. 
(C)(D)CT)8AOBOY7.9015/AillSTA 5 «*<*» it No 1 


rr\ 
{jj 


2 


2 


a 


GET DOWN ♦ CRAIG MACK 

!CI ID) IT) BAD BOY 7-9012/ARISTA 


CD 


4 


4 


10 


MAD IZM ♦ CHANNEL LIVE 

(CH'ICAPITCv. 58313 


CD 


NEVH> 


1 


1-LUV ♦ E-40 (FEATURING LEVITI) 

: ;- in>. ir • •...--..! 


CD 


NEW ► 


1 


FOE THE LOVE OF $ ♦ BONE THUGS N HARMON Y/EAZY-E 

IC! IT) (X) RUTHLESS 5 WOVREiAT 1 VI TY 




3 


3 


12 


WHUTCHA WANT? ♦ NINE 

ICIIT) (X) PROFILE 5*26 


CD 


40 


34 


3 


* * * Greatest Gainer* * * 

BROOKLYN ZOO OL DIRTY BASTARD 

IC) (T) CO ELEKTRA 6«T7;IEG 


i 


5 


i 


39 


TOOTSEE ROLL A ♦ 69 ROY. 7 

IC: 1 M 1 !T;.iXi SIP IT tit] 1 


CD 


9 


8 


5 


TOUR CAPLETON 

ICHT. SIGNET 162 RAL 


® 


NEWlV 


1 


SHOOK ONES PART II ♦ MOBB DEEP 

IC> ID) <T) LOUD 64294/RCA 


an 


NEWK- 


I 


CANT WAIT ♦ REDMAN 

ICl (Ti RAL 851 466.1SLAN0 


ii 


7 


10 


IE 


BRING THE PAIN ♦ METHOD MAN 

-_. IV T. >;f 1AM r,j, Gf-f if,,. i-:l.*ND 


13 


6 


7 


IS 


KITTY KITTY ♦ 69 BOYZ 

tO IMI IT) CXI fllP-H 6921 


14 


8 


6 


7 


COCKTALES ♦ TOO SHORT 

.: ■ il ;iAN:,:(i;n 5 ,i?^iijivE 


IS 


10 


9 


14 


NIKA ♦VICIOUS 

IC; 1M1 IT) FPIC STREET 77B0-VEPIC 


3D 


23 




2 


NO HOOK ♦ SHAQUILLE O'NEAL/RZA/METHOD MAN 

(CUT) (X) JIVE AS28-1 


17 


11 


11 


16 


1 NEVER SEEN A MAN CRY (1 SEEN A MAN DIE) ♦ SCAR FACE 

(C) 101 (T; RAP-A LOT 3*J6l,'N00 TRYBE 


11 


12 


20 


6 


RODEO ♦ 95 SOUTH 

ICXMI IT! (XI RIP-IT Mil 


(19) 


19 


14 


4 


OH YEAH! ♦ ROT TIN' RAZKALS 

iC) IDi ILLTOV.N.VAD SOLNGS S6< .■ '.' 


20 


13 


12 


29 


FLAVA IN YA EAR A ♦ CRAlG MACK 

(C) (Dl 1M) <Tl BAD BOY ; a<xr. .*mS?A 


2| 


IS 


16 


II 


THA BUTTERFLY WAY ? REAL 

'Ci iMi 1T1 >:. » in -AM HJ07. STfRSOUNC 


22 


n 


17 


28 


THUGGISH RUGGISH BONE ♦ BONE THUGS N HARMONY 

(C) (Tl RUTHLESS 552 7iHELAT'VITY 


23 


16 


13 


9 


PROCEED 1 ♦ THE ROOTS 

<C)(T) DGC 1938CVGEFFEN 


(24) 


29 


25 


13 


DAAAM > ♦ THA ALKAHOUKS 

(O (Tl (X) LOUD 64204,<RCA 


25 


18 


18 


16 


PIMP OF THE YEAR ♦ DRU DOWN 

1.C1 f Tl RE LA ~ 1 V P Y 1221 


2C 


25 


19 


J 


SUPA STAR ♦ GROUP HOME 

(Ci (Ti payday : ; - cig ffsr 


(27) 


30 




2 


GET LIFTED ♦ KEITH MURRAY 

i'Ci iT: J VE 12282 


28 


21 


24 


16 


HEAVEN & HELL ♦ RAEKWON FEAT. GHOST FACE KILLER 

(Cl (T| LOUD 64204, RCA 


29 


14 


15 


11 


RECORD JOCK ♦ DANA DANE 

ICM0>m LIFESTYl ES-'MAvTRICK l4306S'WAPhtR BROS 


30 


28 




2 


RELEASE YO' DELF ♦ METHOD MAN 

<T> DEF JAM/RAl 854 1 S&'ISLANO 


W) 


34 


23 


7 


NUTTIN BUT FLAVOR ♦ FUNKMASTER FLEX/GHETTO CELEBS 

ICl (T) LX1 WRECK <i01 16.%Lfi-VOUS 


32 


20 


21 


17 


BLACK COFFEE ♦ HEAVY D & THE BOYZ 

ICl IT. til JP-QWS 5J93:.'MCA 


33 


24 


22 


19 


THE MOST BEAUTI FULLEST THING IN... ♦ KEITH MURRAY 


(34) 


NEWlV 


1 


REMEMBER WE ♦ DA BUSH BABEES 

ICllTJRFPftlSF. 19092 




39 |- 


2 


OOH LAWD (PARTY PEOPLE) D J. SMURF 

:CI IMI tV, 1X1 WRAP 9S." 1 '1, I 1CHIBAN 


3D 


re Firm 


2 


MAD PROPS ♦ DA YOUNGSTA'S 

(C) m IX) EAS TWIST 64483/EEG 


37 


32 


27 


u 


VOCAB ♦ FUGEES (TRANZLATOR CREW) 

,: IMI II-*' «l..f'K>US( 'fil CCUMBIA 


31 


22 


26 


11 


TIC TOC ♦ LORDS OF THE UNDERGROUND 

(C! (Ml IT) PENDULUM &e24d'EMl 


39 


25 


3' 


3 


SHADOW OF A G ♦ STR8-G 

CO (Ml IT] TUFF fiRFAK. '.Mfl SaO-'AtM 


40 


33 


28 


24 


PLAYAZ CLUB ♦ RAPPIN' 4-TAY 

(Ci i.Dl (Mi C IXi CHRYSALIS 58i67,tMl 


41 


38 


35 


12 


TAKE YOU THERE ♦ PETE ROCK & C.L. SMOOTH 

(O (Tl ELEKTRA M49&TEG 


42 


31 


30 


20 


BREAKDOWN ♦ FU-SCHNICKENS 

(C) (Tl (Xi JIVE <2244 


43 


36 


29 


34 


TAKE IT EASY ♦ MAD LION 

(C) fM:. ill WEEDED ZOlZtS-NEHVOUS 


44 


27 


32 


24 


PARTY ♦ DIS N DAT 

(Ci(MHt) EPIC STREET 7753BvEPrC 


3D 


NEWlV 


1 


69 TEMPO MISTAKEN IDENTITY & QUEENS DELIGHT 

(C) (OUT) T P RECORDS 63103 


« 


42 


33 


20 


FA ALL VALL ♦ DA BRAT 

.CMMMT1 IXiSOSODEt W-ORH ?59*'COL.UMB»A 


47 


35 


41 


12 


RIDE OUT ♦ D.J. TRANS 

Cl :w- A T T T.JDf . iu?. 


41 


46 


39 


3 


CRADLE TO THE GRAVE ♦ THUG LIFE 

:ci (Mi it: ■ - r F- 1 :: : . ■■ ■- . ■ : j j 


3D 


BE EKTBT 


26 


JUICYAJNBELIEVABLE • ♦ THE NOTORIOUS B.I.G. 

tO (D) IMI IT) BAD BOY 7 9004/ ARISTA 


so 


43 




2 


ROCK ON ♦ FUNK DOOBI EST 

;CMT) 1MMORTA1.EPIC S'REET 7779*mC 



( ) Records with the greatest sales gams thrs week . ♦ Videoclip availability. • ReconJing Industry Association 
of America (RIAA) certification tor sales of 500,000 units. A RIAA certification for sales of 1 million units Catalog 
no a for cassette singte 'Asterisk indicates catalog number rs for ci»ssetTema>:i -single, cassette single uriavailable 
(C) Cassette single availability. (0) CD smgte availability 1M) Cassette maxt-stngte availability (T) Vinyl maxi-singte 
availability. (X) CD maxi-smglc availability. <p 1996. BiHboard/BPI Cornmori cations, and SoundScan. inc 
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N.Y. Hits Home With Crop Of New House Indies 



InTO THE GROOVE: New York's 
Nervous Records throws its street 
muscle behind the gospel-like house 
energy of promising new Miami act 
M-Five, who make an excellent first 
impression with "Lift Me Up." Fea- 
turing an impassioned performance 
by newcomer Brad Raker, the track 
contrasts a raw, soulful basslint? with 
zipping faux-rave synths and blippy 
sound effects that will trigger me- 
mories of "Feel What U Want" by 
Kristine W. Producer Josh Wink 
takes the track down a deeper 
groove path with a dub that tempers 
his usual keyboard experimentation 
with a beat that is easily accessible to 
most house formats. His ideas re- 
spectfully complement the original 
concept by Tracy McKcnzie, Raker, 
and Mike Mucci, rather than wipe it 
from view — a refreshing change of 
postproduction pace and our single 
of the week. 

Relatively young King Street Rec- 
ords subsidiary NiteGrooves quickly 
is advancing in its bid for a separate 
street image with the release of two 
way-hot, producer-driven EPs. The 
four-cut "Two Fisted Love" by Bill 
Coleman and Louie "Balo" Guz- 
man smolders with the same kind of 
dark'n'trippy heat as its 1993 What- 
ever Girl hit "(You Need Some) Acti- 
vator." Each cut merits close atten- 
tion, though the wickedly infectious 
"Attitude" and "Nope Dope!" likely 
will break out as a key jam for DJs 
searching for hypnotic tools for 
peak-hour programs. 

Al Mack holds up the other end of 
the NiteGrooves banner with "Trax 
Of Color," another four-cut EP that 
brightly illustrates his ability to 
wrap lush keyboard lines around 
skittish house beats. Though not as 
instantly memorable as "Two Fisted 
Love," this set takes welcome resi- 
dence in both the brain and booty af- 
ter a couple of spins. Spend most of 
your time with "Jazz In The Proj- 
ects." 

Another New York indie making 
quick inroads in a relatively short pe- 
riod of time is New Breed Records. 
Specializing in acid jazz (for lack of 
a better term), the label is home to 
the revered DJ Smash Hunter, who 
serves the children a lovely time with 
"Party Platter," an EP of wriggling 
funk rhythms that are peppered with 
hip-hop and jazz spices. "Say Ow" in- 
spired crazy heinie action with its 
Shaft-like guitar rolls and throaty, 
male vocal whoops. "Gettin* Dizzy," 
with its horn-coated beats and fuzzy 
bassline, is a little more of a chill trip. 
It's delish. 

Also strong on the New Breed tip 
is "Hustletron" by DJ Hall, who 
shades his funk beats with a sooth- 
ing, ambient keyboard texture. 
Kinda spacy and ethereal, this EP 
seems designed to slowly heat up an 
evening or bring it to a meditative 
close. Either way, it jams wonder- 
fully. 

Ex-Rumourz singer Sara Parker 
steps solo on New York's Vestry 
Records with "My Love Is Deep," a 
contagious pop houser produced by 
Michael Rosenman and Ellen 
Parker. She brings a loose and play- 




fry Larry Flick 



ful vocal style to the track — a nice 
change of pace from the oh-so-seri- 
ous chest pounders that normally 
crowd the dancefloor. Sturdy post- 
production by the increasingly visi- 
ble Armand Van Helden gives the 
track a frenzied, trancelike vine that 
has become typical of his work. This 
time, he seems to be haunted by the 
ghost of Giorgio Moroder's 70s-era 
work; listen closely and you will hear 
the influence. Lenny Bertold's mix 
is equally strong, and it makes better 
use of the actual song and vocal — 
which is always much appreciated. 

Chicago's S.O.S. Records broad- 
ens its horizons beyond the humor- 
laden output of 20 Fingers to include 
the more sexy and seductive work of 
Amazing Manfred, who works up a 
respectable sweat on "Let Me Be 
Free." Strictly for the dubby at 
heart, this track relies heavily on a 
muscular bassline and percolating 
breaks, capped by the occasional 
sounds of men groaning in ecstasy 
and layered harmonizing of the cut's 
title. Five mixes are included, with 
the intention of drawing attention 
from pop-minded spinners and un- 
derground taste makers. With in- 
strumental work as tightly struc- 
tured as this, we would love to see 
what Amazing Manfred would do 
with a whole song. 

Compilations i r us: The now 

of multi-act, dance-music collections 
never seems to slow down. Although 
the overall quality of most of them 
has greatly improved, imagination in 
concept and visual design is in short 
supply. Here are several sets that 
deserve to rise above the current 
crop circulating: 

New York's long-running Maxi 
Records issues a reminder of its rich 
five-year history with "Maxi-Mum: 
Dancefloor Capacity," an album that 
places recent pop-friendly hits like 
"Fuk Dat" by Sagat alongside 
harder underground classics like 
"Move Your Waistline To The Bass- 
line" by Deja Vu, and "Helpless." 
the first single to successfully herald 
the talents of production team Mood 
II Swing (actually, we have been 
wondering whatever happened to 
the track's gifted lead singer Sil- 
vano). This is essential for aficiona- 
dos of the Big Apple's unique house 
sound. 

By the by, Maxi begins shoring up 
material for its next album with 
"That Ain't Right," a sassy and soul- 
ful kicker by newcomer Judy Alban- 
ese. The double pack of remixes pro- 
vides house heads with several solid 
versions, while also courting radio 
with a downtempo, jeep mix that is 
juicy enough to hang comfortably 
with hits by the hip-hop vixens of the 
moment. 



Another New York indie, C&S 
Records, launches a promising series 
of moody electronic music collections 
with "Ambient Extractions," which 
offers a scholarly view of the often 
underplayed club genre by slotting 
cuts by such influential figures as 
David Sylvian ("Words With The 
Shaman") and Brian Eno ("In The 
Dark Trees") next to young turks 
like John Blackford ("Ending Of 
The Beginning") and Aslralasia 
("Genesis: The Spark Of Life"). This 
is easily one of the more compelling 
and durable ambient sets we have 
encountered in recent months — 
thanks to the variety of tones and 
textures represented, which range 
from dubby and psychedelic to ethe- 
real and jazzy. Such a broad creative 
scope provides enough twists and 
motion to hold your attention for the 
disc's entire 60 minutes. 

When it comes to compilations, 
few do it better than the smart folks 
at Los Angeles-based Moonshine 
Records. Not only do they keep filler 
tracks to a bare minimum, they also 
work overtime to continually mine 
fresh groove ground and establish 
trends. "The Trip-Hop Test" docu- 
ments the experimentation of such 
acts as the Dust Brothers, Single 
Cell Orchestra, Skylab, and Tran- 
quility Bass, all of which deftly are 
melding elements of hip-hop, acid 
jazz, ambient, and techno to exhila- 
rating effect. The seeds of the sound 
were planted within the ever-fertile 
West Coast club scene and have been 
blossoming in the U.K. recently. The 
inclusion of musings by mainstream 
names like Paul Weller and Saint 
Eticnnc will help bring the curious 
to the fold, though the jams from the 
lesser-known acts ultimately will 
keep you coming back for more. 

Also on tap from Moonshine is 
"Drum & Bass 3," which gives new 
fans of jungle music a primer to the 
sturdy catalog of the rightly revered 
U.K. indie label Suburban Base. The 
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1. COTTON EVE JOE REDNEX wium 

2. EVERYTIME YOU TOUCH ME 

MOBY [if KTM 

3. MY LOVE IS DEEP SARA PARKER vestot 

4. HEARTBEAT JIMMY SOMERVILLE 

lONDOU IMPORT 

5. THESE SOUNDS FALL INTO MY 
MIND KENNY "DOPE" PRESENTS 
THE BUCKETHEADS hfnhy street 

MAXI SINGLES SALES 

1. COTTON EYE JOE REDNEX bamerv 

2. 1-LUV E-40 itvz 

3. HAPPY MAN MICHAEL WATFORD (astwest 

4. WHY DO WE MAKE LOVE? 
MICHAEL KYLE web 

5. IT DON'T MATTER TEN THIEVES 

BREAK A DAWN 

Breakouts Titles with future chart potential, 
based on club play or sales reported thrs week. 




Never Enough Waterllllles. Kinetic/Warner Bros, recording act Watertillies made 
a party pitstop in Miami during its recent U.S. club tour to celebrate the budding 
ciub success of its latest single. "Never Get Enough." The track sports post- 
productions by the act, as well as Junior Vasquez. Pictured, from left, are Brad 
LeBeau. Pro-Motion; Sergio Goncalves, Warner Bros.; Ray Carroll, Watertillies; 
producer/DJ David Morales; Jill Alikas-St Thomas. Watertillies; Steve Lau, Kinetic 
Records. (Photo; Misha Kogan) 



compilation serves as an intro to the 
newly formed Sub Base U.S.A. Rec- 
ords, which will be distributed by 
Moonshine here. DJ Hype beat- 
mixes 17 startling jams that include 
the highly notable and single-worthy 
"Alive & Kicking" by Red One, 
"Heavenly Body" by Dextrous, and 
"Keel The Magic" by Sophisticated 
Bad Boyz. 

On LINE: Rampant rumors of Ru- 
Paul's on-again, off-again deal with 
Tommy Boy Records finally are laid 
to rest with the official word that the 
two have amicably parted ways. No 
one is commenting for the record, 
though Ru's manager, Randy Bar- 
bato, notes that the drag-superstar 
now is assembling material for an as- 
yet-unsigned album, "Snatched For 
The Gods," with longtime collabora- 
tor Jimmy Harry, "Supermodel" pro- 
ducer Eric Kupper, and Uncanny Al- 
liance's Brinsley Evans. We cannot 
imagine Ru being a free agent for 
more than a minute or so . . . New 
Jersey's venerable Smack Produc- 
tions posse joins the competitive fray 
of independent record companies 
with Smack Music: The Label. Ever- 
vibrant belter Colonel Abrams and 
producer Paul Simpson christen the 
company with a pair of nifty movers, 
"So Proud" and 'The Ding-Ding EP," 
respectively. In the planning stages 
are records by DJ Disciple, former 
Aly-us member Kaylin-X, and a duet 
by Abrams and Ultra Nate (which 
should be an inspired pairing of 
voices), all of which should start circu- 
lating sometime next month. Smack 
Music: The Label is based in Tea- 
neek, N.J., and is fronted by director 
of promotion Steve DeParr . . . The 
U.K. -rooted (Jo Beat! Records contin- 
ues to keep import-savvy punters 
well-fed with a steady stream of tasty 
treats. Two of its better singles at the 
moment are "Young Hearts" by 
(;ioworm and "Oh! What A World" 
by Sister Bliss. The former continues 
along the pop-injected grooveline of 
previous hits, while the latter swoops 



with trance-colored keyboards (con- 
cocted with the aid of the ever-fab 
Hollo 1 and a dishy vamping by Co- 
lette. Both singles come in double 
packs, overflowing with state-of-the- 
floor mixes that transcend regional 
borders. Eternal props to the label's 
A&R staff for working hard to create 
records that do not require major 
surgery in order to connect in differ- 
ent territories . . . Hi-NRG icon 
Jeanie Tracy is about to release her 
first album in nearly a decade. "It's 
My Time" will ship in May on Pulse- 
8 Records, after being preceeded this 
month by a reissue of the title track, 
a 1994 underground hit, sporting new 
mixes by Serious Rope and Tin Tin 
Out. Concurrent with the album's re- 
lease will be a duet with soul legend 
Bobby Womack on the tune "Mans- 
world," which will be geared toward 
bringing Tracy back into the main- 
stream pop overseas. This project is 
still up for grabs domestically. An 
early preview r of the set hints at its ac- 
cessibility to the U.S. market ... Al- 
though we are more than ready for 
long-overdue new music by 
EastWest's Michael Watford, there 
is minor solace in the recent, freshly 
refurbished "Happy Man," which is 
lifted from his 1998 eponymous debut. 
Producer Charles Dockins and the 
folks at Unruly Productions deliver a 
batch of slinky mixes that comple- 
ment both Watford's unique baritone 
voice and the song's infectious hook. 
Twould be nice to see the label mus- 
ter up some energy behind a radio 
push. Regardless, this solid single will 
keep us sated — but only for a few mo- 
ments. Time to get that second album 
together, folks . . . Crafty German 
rave act U96 is back with a jaunty 
new disc, "Club Bizarre," which 
shows it successfully trying smoother 
keyboard sounds that complement 
the simple, but cute hooks anchoring 
each cut. The first single, "Love Reli- 
gion," has already gone gold (250,000 
copies) in Germany. We are still 
awaiting news of the album's lucky 
stateside label. 
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( 


-1 
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EVERLASTING LOVE t 


* , ! ■ n ■ 


( 2 :■ 


5 


; 


8 


CONTROL RADIOACTIVE W953/MCA 


♦ TRAGI LORDS 


3 


3 


4 




DIDN'T I KNOW (DIVAS TO THE DANCEFLOOR... PLEASE) EMOTIVE 761 


E.G. FULLALOVE 


4 


2 


2 


11 


SPEND SOME TIME F:El ' :)J' '.1N'.i.FA--.MF.! Fif::Mi:ytK, ♦ THE BRAND NEW HEAVIES 




9 


13 


6 


YESTERDAY WHEN 1 WAS MAO EMI 58319 


♦ PET SHOP BOYS 


{V 


11 


16 


5 


COME BACK RADIOACTIVE 5A9571MCA 


LONDONBEAT 


7 


8 


10 


11 


MR. MEANER (MIS-DE MEANOR) EIGHT BALI 047 THE MACK VIBE FEATURING JACQUELINE 


8 


1 


1 


11 


DON'T BRING ME DOWN }/. A 


♦ SPIRITS 


(9) 


16 


29 


4 


KEEP GIVTN* ME YOUR LOVE COLUMBIA 77794 


♦ CE CE PENISTON 


(JO) 


15 


19 


i 


COLOR OF MY SKIN : I T iNr. 


SWING 52 


11 


10 


3 




CALL ME ELEKTRA 661 72/EEG 


DFFP 1 TP 


(12) 


18 


Z5 


5 


HANDS UP •■- 


CLUBZONE 


13 


7 


6 


11 


1 GET LIFTED STRICTLY RHYTHM 017 


BARBARA TUCKER 


(14 


34 





2 


YOUR LOVING ARMS SIRE 661WEEG 


F.ll . IF RAY MARTIN 


15 


6 


5 


12 


AWAY FROM HOME lOOC 59004 


• DR. Al BAN 


(.16) 


25 


44 


3 


1 MUST BE FREE -J.it 6 8K RA0I«A. 


KIM SIMS 




31 


43 


3 


PROMISE ME NOTHING ■ ' •■• e- ■ -i '.' 


REPERCUSSIONS 


■Hr 


28 


34 


4 


GOTTA BE FREE G /ONE 440 60VISLAND THE MACK MACHINE FEATURING KAREN B'ERNOD 


14 




S 


11 


1 BELIEVE CHAMPICWEASTWEST 95B1CVEEG 


3RD NATION 


(20) 


30 


39 


3 


WHITE LINES CAPITA PROIW 


DUKAN JUHAK 




27 


40 


J 


KEEP ON LUVIN' KJi! Li::: 


MAYDIE '.'V: E5 


22 


j ] 


20 


10 


DON'T LEAVE ME THIS WAY KG 1 »; 


♦ THELMA HOUSTON 


23 


12 


12 


10 


SHOWER ME WITH LOVE CRESCENT MOOTt'EPC SOUNDTRAX 7770A7EPIC 


LAGAYLIA 


?i 


1/ 


17 


I 


WHATCHUGOT REPRISE -1 'BP v.^r.f ■> r-RCi 


GROOVE COLLECTIVE 


25 


13 


9 


13 


WITCH DOKTOR STRICTLY RHYTHM l?295 


ARMANO VAN HELDEN 


26 


26 


33 


5 


SWAMP FEVER BOLD' STARS 2005 


OELTA LADY 










* * * Power Pick* * * 




- 27 -' 


49 


- 


2 


NEVER GET ENOUGH KINETIC/REPRISE 41S79.WARNER BROS 


WATERLILLIES 


28 


22 


22 


7 


CLOSE TO YOU CURB EDEL ;;□.'.' 


FUN FACTORY 


29 


24 


24 


6 


LICK IT SOS 1008 


ROULA 


30 


20 


15 


8 


1 FEEL LOVE WHIP. IB.SMIjR CAN 4 :K7 ,' WA'^LR BRCS 


» MESSIAH 


JL : 


39 




2 


JUMP FOR JOI EIGHT BALL 051 


JOI CARDWELL 


(32) 


37 


46 


3 


1 LOVE SATURDAY M'JTE.EL! K'B.A fi 1 7. EEC 


♦ ERASURE 


( 33 ) 


45 




2 


PAUL'S PAIN STRICTLY RHYTHM 12315 T. BRISTOL i M. PICCHIOTTI PRESENT NIGHTMAN 




23 


23 


E 


REAL CRESCENT MOOtiEPtC SOUNDTRAX 77702/EPIC 


DONNA ALLEN 


35 


32 


3b 


5 


GIVE IT TO ME HARD BEAT 9401 


STICKS & STONES 


Jb, 1 


46 


— 


2 


SITUATION INTERSCOPE 98182'ATLANTIC 


TOM JONES 


^ Tt\ 
W' J 


44 


48 


3 


BOTTOM HEAVY TRIBAL AMERICA 58224/1 R S 


DANNY TENAGLIA 


(38 ) 


43 




2 


1 LIKE MOTOWN PROMO 


SHANICE 


39 


40 


45 


4 


JUST CAN'T TAKE IT E ,EG«L«r. RFGGIE ROUGH PEATUHING ANNETTE TAYLOR 


40 


29 


21 


10 


BLACK 800K GASOL •*£ AllEv ma=a m,:a 


♦ EY.C. 


41 


35 


37 


5 


SIOIKI MANGO PROMOASLANO 


BASRA MAAI 


42 


19 


14 


14 


NEWBORN FRIEND ZTT/SIRE 41 76a.WAP.NEP. BROS 


♦ SFAI 










* * * Hot Shot Debut* * * 




43 


NEW* 


1 


WHEN DO 1 GET TO SING "MY WAY . . . : v. 


♦ SPARKS 


44 


42 


28 


10 


JOY TO THE WORLD COLUMBIA PROMO 


MARIAH CAREY 




NEW ► 


1 


ATOMIC CHRYSALIS 58340.EMI 


» BLONDIE 




33 


27 


17 


CHANGE MAXI 2019 


LAFHUL 




NEW* 


1 


HOW 1 LOVE HIM i M-.'PP Tr.'.'M - 


CYNTHIA 




NEW* 


: 


DONT LAUGH SORTED 2013aNERVOUS 


WINX 


49 


47 


S3 


4 


FAT BOY S O S. 1006 


MAX-A-MILLION 


50 


48 


32 


IC 


ROSIROB'S BORIQUA ANTHEM COLUMBIA PROMO C + C MUSIC FACTORY FEATURING TRILOGY 













MAXI-SINGLES SALES 




THIS 
WEEK 


LAST 
WEEK 


> WKS 
AGO 


z 

5 o 


COMPILED FROM A NATIONAL SUB- SAMPLE OF POS (POINT OF SALE! EQUIPPED KEY DANCE RETAIL 
STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN. INC SOUddScan 

TITLE ■■■llll ARTIST 
LABEL A NUMBER/DISTRIBUTING LABEL ■■■■■■■ 












* * * No. 1 * * * 






1 


1 


1 


4 


BABY m (XI ATLANTIC 85594.AG J «**« ! No 1 


♦ BRANDY 


2 


2 


4 


10 


CANDY RAIN IT) IX) UPTOWN 549057MCA 


♦ SOUL FOR REAL 


3 


3 


2 


13 


CREEP IM) (Tl (X) LAFACE 2 4088/AJtlSTA 


♦ TLC 


4 


4 




2 


GET LIFTED (Tl JIVE 42281 


♦ KEITH MURRAY 












* * * Greatest Gainer * * * 






49 




2 


CAN T WAIT :T RAL851 467/ISLAND 


♦ REDMAN 


_ 




7 


5 


3 


BROOKLYN ZOO [Tl IX) ELEKTRA 66166/EEG 


♦ OL DIRTY BASTARD 




7 


6 


— 


2 


RELEASE YO 1 DELF LE : .A 1 ,' PAL F.L..1 .a'j -_.'.'.: 


♦ MtlhOD MAN 


1 


5 


3 


6 


BIG POPPA/WARNING !T! BAD BOY 7 901 VARISTA 


♦ THE NOTORIOUS 6 1 G 


9 


9 


7 


5 


TOUR (Tl SIGNET 1627RAL 


CAP. ETON 




f 


1/ 




2 


THIS IS HOW WE DO IT MuTi Fyo-p.u API 4f.PIS.ANr 


♦ MONTELL JORDAN 


_ 




15 


11 


3 


FREAK LIKE ME IT: Ui MECCA DONEASTWEST 661 TEvEEG 


♦ ADINA HOWARD 


12 


11 


6 


9 


GET DOWN (Tl BAD BOY 7 9013.ARISTA 


♦ CRAIG MACK 


13 


8 


12 


12 


WHUTCHA WANT? (T) IX) PROFILE 7426 


♦ NINE 


14 


12 


8 


15 


THE RHYTHM OF THE NIGHT (Tl IX) EASTWEST 95S08/EEG 


CORONA 


15 


10 


10 


31 


ANOTHER NIGHT iM: Ti ARISTA 1 2725 


♦ REAL MCCOY 


run 


16 


15 


19 


DREAMER (Ml (II (X) MCA 54922 


♦ LIVIN' JOY 


17 


13 


9 


8 


NUTTIN BUT FLAVOR IT HI WRECK 201 16,'NERYOUS ♦ FUNKMASTER FLEX & THE GHETTO CELEBS 




18 


14 


11 


MAD IZM (Tl CAPITOL S5313 


♦ CHANNEL LIVE 


C») 


19 


16 


6 


EVERLASTING LOVE IT) ix E='C 77775 


♦ GLORIA ESTEFAN 




20 


14 


13 


10 


SUPA STAR IT) PAYDAY 120 0537FFRR 


♦ GROUP HOME 












* * * Hot Shot Debut* * * 




21 


NEW* 


1 


LET'S GET IT ON IT) EPIC 77819 


♦ - 




| 


RE-ENTRY 


6 


MOVE IT LIKE THIS IMI IT) IX] TOMMY BOY 633 


♦ K7 




23 J 


NEW* 


1 


IF YOU LOVE ME (M) (T) (X) MJJ 77733'EPIC 


♦ BROWNSTONE 




24: 


29 


2 


NO HOOK IT) 00 JIVE 42278 ♦ SHAQUILLE O'NEAL FEAT PRINCE RAKEEM THE RZA & METHOD MAN 




25) 


NEW* 


1 


REMEMBER WE IT) REPRISE 4L943/WARHERBRO$. 


♦ DA BUSH BABEES 




26 


26 




3 


THINK OF YOU IMI IT) (X) LAFACE 2 409S'AH1STA 


♦ USHER 




27; 


33 




2 


HOLD ON IT) (X) ELEKTRA 66168/EEG 


♦ BRAND M.PIAI. 




28) 


NEW* 


1 


FOE THA LOVE OF $ IT) IX) RUTHLESS 5540'RELATIYrTY ♦ BONE THUGS N HARMONY. EAZY E 


29 


21 


26 


12 


BEFORE 1 LET YOU GO IMI (T) IX) INTERSCOPE 9580&AG 


♦ BLACKSTREET 


30 


27 


21 


17 


BRING THE PAIN IMI (Tl DEF JAM.'RAL 853 965ASLANO 


♦ METHOD MAN 


31 


28 


19 


3 


MAD PROPS (T) (X) EASTWEST 661 74/EEG 


♦ OA YOUNGSTA'S 


32 


22 


17 


6 


DON'T LAUGH (Tl SORTED 201 30'NERVOUS 


WINX 




33 


24 


18 


10 


KITTY KITTY (M) (Tl (X) RIP-fT 6903 


♦ 69 BOYZ 


134: 


47 


28 


3 


HOW 1 LOVE HIM (Ml IT) TIMBER! 65LVTOMMV BOY 


CYNTHIA 


35 


34 


25 


6 


PROCEED 1 (T) 0GC 2?004TiEFFEN 


♦ THE ROOTS 


36 


23 




9 


TAKE A BOW :': i«i MAVERICK/SIRE 4]887,WARNER BROS. 


♦ MADONNA 


37 


20 


20 


12 


NIKA(M) IT) EPIC STREET 77717/EPIC 


♦ VICIOUS 


(38) 


41 


34 


5 


LICK fT IM] (T) IX) S O S 1008 


ROULA 




39 


39 




2 


SKY HIGH IT) (XI CRITIQUE 1 5536 


♦ NEWTON 




40 


NEW* 


1 


CHILL WITH THAT IT) MERCL'R* 856 625 


♦ ILL AL SKRATCH 




41 


31 




2 


ROCK ON IT) IMMORTAUEPIC STREET 77800.EPIC 


♦ 1 UNKDOOBIEST 


42 


j; 


39 


: 


CALL ME (II IX) ELEKTRA 66) 72/EEO 


DEEE L TE 


(43) 


HE-ENTRY 


10 


TAKE YOU THERE (Tl ELEKTRA 6618DEEG ♦ PETE ROCK & C-L. SMOOTH 




44 


37 


33 


34 


TOOTSEE ROLL ;Mi I IX - P 1 


♦ 69 BOYZ 


45 


43 




2 


1 LOVE SATURDAY ITi (XI MUTE'ELEXTRA 66171 LEG 


« ERASURE 


,46., 


RE-ENTRT 


4 


FAT BOY IMI (T) ixi S O S 10O6 


MAX-A-MILLION 




47 


40 


22 


8 


PRETTY (BEFORE 1 GO TO BED) vr- I ' .P'iie 


♦ RAYVON 


(48) 


RE-ENTRT 


3 


OH YEAH1 IT) HLTOWN.MAO SOUNDS 0261/MOTOWN 


♦ ROTTIN RAZKALS 


49 


25 


27 


13 


1 BELONG TO YOU/HOW MANY WAYS :Mi u IX) LAFACE 2 4090/ARISTA 


♦ TONI BRAXTON 


50 


38 


41 


.1! 


TURN THE BEAT AROUND Thai chescem WOON EPIC SOCNDTRAX 7,'63I.TPic ♦ GLORIA ESTFFAN 



O "'ties with the greatest sales or dub play increases this week. ♦Videoclip availability. Catalog number is for vinyl maxi-sirtgle. or cassette mam-single if vinyl rs unavailable. On Sales chart- (Ml Cassette maxi-single availability- (Tl Vinyl maxi-single availability. (X) CD 
maxi-single availability. C 1 1995. BillboaroVBPI Communications 



THE RAP COLUMN 

(Continued from page dO) 

"For the first time, |fans] are gonna 
see inside my whole . . . head," he says. 
'They're gonna see all sides of me: a 
cool skle. a happy side . . . everyliiing. 
My album is just entertainment. I 
wouldn't say my shit is New York; I 
wouldn't say it's West Coast. I'd just 
say it's 01' Dirty." 

BaRKING DAWG: Ron Resnick, 

the former Sleeping Bag/Fresh exec 
who made a brief stop at Savage Rec- 
ords, is back in the indie-label game 
with a new name— PJM. Chance. His 
new record company, Sleepin' Dawg 



Records, will be distributed by In-A- 
Minute Records. 

Sleeping Bag, which closed in 1991, 
was a cutting-edge hip-hop/danee label 
that featured such artists as Man- 
tronix, EPMD, and Joyce Syms. 

For the new venture. Chance plans 
to translate the same qualitative A&R 
and focused marketing strategies that 
made Sleeping Bag an '80s power- 
house. 

The label's first release will be the 
Just-Ice album, "Kill The Rhythm 
(Like A Homicide)." Its tracks, pro- 
duced by KRS-ONE, Prince Ice, Big 



Ed Moore, Mark V, and O.C. Rod- 
riguez, build on new-school sensibili- 
ties while maintaining the steely tough- 
ness the artist is known for. 

Sleepin' Dawg is also set to release 
in April a compilation album of new- 
comers. Scheduled for the set are Ant 
Dog, from Marin County near San 
Francisco, Mad Monkey from Man- 
hattan, and Runaway Slaves from Bal- 
timore. More artists will be announced 
later. 

"Although I will certainly include vi- 
able artists from everywhere, the Big 
Apple will likely be the album's epicen- 



ter," Chance says. 

Sleepin' Dawg also plans a long- 
player inspired by the Black Panther 
party of the '60s. The project is being 
spearheaded by Kool Moc Dee. who 
also has a role in the forthcoming 
Mario Van Peebles-directed "Pan- 
ther." 

Among others featured on the set 
are Chuck D., C.L. Smooth, Paris, 
KRS-ONE, Melle Mel, the Last Po- 
ets, and the Watts Prophets. Look 
for this long-player in May. 

BREAKDOWN: Two catchy, radio- 



friendly hip-hop/ragga jams to get 
with are the Mike Nice-produced 
"Do What U Want" (Tommy Boy) by 
Blak Panta and "I Like" (Weeded) 
by Skeeta Ranx . . . Nexx Level Pro- 
ductions, which has produced tracks 
for Flatlinerz, MOP, and others, has 
expanded and started a label, Nexx 
Level Entertainment. The label's 
opening salvo is gravelly voiced 
Smoothe Da Hustler's gangsta- 
limpin "Hustlin'," backed with Da 
Punisher's urban-gothic jaunt 
"Run." Both cuts were produced by 
D/R Period. 
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Bluegrass Society Honors Krauss 

Cited For Best Set, Song, Female Vocals 



Happy Holiday. SESAC composer Chip Davis celebrates the continuing success 
of his Mannheim Steamroller Christmas albums with Dianne Petty, SESAC's VP 
ol creative, following a Steamroller concert in Memphis. 



■ BY EDWARD MORRIS 

NASHVILLE — Alison Krauss was vo- 
ted the big winner at the 21st annual 
convention and awards show ol" the So- 
ciety For The Preservation Of Blue- 
grass Music Of America held here Feb. 
2-5. The singer, fiddler, and producer 
won in the bluegrass album and song 
categories for her work with the Cox 
Family and in two female vocalist divi- 
sions. 

Voting was conducted by the several 
hundred convention registrants. (At 
press time, attendance was still being 
tallied.) 

Other multiple-award winners were 



Country Folk Can't Cotton To Rednex Video 

Also, Label Growth Alters Fan Fair Show Schedule 



Memo to the civil rights commission: 

As we understand it, the commission's duty is to curb 
flagrant abuse of America's oppressed minorities. Well, 
grab your briefcases — you're in for a litigious ride. It 
seems members of the Nashville community have gone 
into severe and righteous shock upon hearing about the 
release in the C.S. of a thoroughly abominable music 
video from Jive Records called "Cotton Eye Joe" (Bill- 
board, Feb. 18). 

Their distress does not arise from the song itself — 
which has been a revered element of country music 
since Roy Aeuff was in knickers. Nor does their com- 
plaint center on the fact that the whole package — save 
the song — is of foreign origin and issued by a Swedish 
group hideously named Rednex. What really chafes 
them is the video's depiction of country folk as drooling, 
gap-toothed, tobacco-spitting, sister-grabbing cretins. 
You know, like "Hee 
Haw." 

This is, of course, an 
outrage. Are we hillbillies 
less deserving of govern- 
ment protection than 
other despised groups? 
Have we not labored to 
erase such demeaning 
stereoty|K*s? 

Yes, we have. The coun- 
try music industry has 
spent a fortune to project 
for us images of urbanity 

and hip wholesomeness. It has virtually deified Vince 
Gill for his possession of these qualities. It has hired 
bold graphic designers and flexible statisticians and re- 
ceptionists who unfailingly pronounce their terminal 
Vs." 

After all these efforts, are we to accept being vilified 
within our own frontiers? We beg your intercession 
against these cultural interlo|H*rs. Who do they think 
they're dealing with? Canadians? 

MaKING TI I E ROUNDS: The proliferation of labels 
lias led Fan Fair to consolidate and lengthen some of 
its shows this year. Here's the tentative schedule: Mon- 
day, June 5, 7-10 p.m., bluegrass show: Tuesday, June 
(J, 10 a.m. -noon, Curb Records: June <>, 2:30-4:30 p.m.. 
Mercury; June 6, 7-10 p.m., MCA and Decca; Wednes- 
day, June 7, 10 a.m. -12:30 p.m.. Liberty and Patriot; 
June 7. 2-1:30 p.m. Warner/Reprise and Asylum; June 
7. 7-10 p.m.. BNA and RCA; Thursday, June 8, 10 a.m.- 
12:30 p.m., Atlantic and Giant; June*8, 2:30-4:30 p.m.. 
Arista; June 8, 7-10 p.m., Columbia and Epic; Friday, 
June 9, 10-11:30 a.m.. Polydor; Saturday, June 10, 10 
a.m.-<> p.m., the Grand Masters Fiddling Championship 
at Opryland, USA. 




by Edward Morris 



Several of Billy Joe Walker Jr.'s fellow pickers 
turned out for the guitarist's recent showcase at Nash- 
ville's 328 Performance Hall. Among the faces in the 
crowd were Liberty Records* Clcve Francis, Patriot 
Records' Bryan Austin, and Liberty Masters Series' 
Matt Rollings- Walker was celebrating the release of 
his Liberty Masters Series album. "Life Is Good" . . . 
Garth Fundis has left his post as VP of A&R at RCA 
Records, and Bruce Greenberg is out as Liberty's GM 
. . . The Songwriters Guild Of America capped its 
"Building A Songwriting Career "95" activities Feb. 11 
by presenting awards to the writers of the top five Bill- 
board country singles of 1994 . . . Robert Vega and 
Diane Painter have joined Capricorn Records as pro- 
duction director and art director, respectively . . . Kevin 
Neal has been appointed to a vice presidency at Buddy 
Lee Attractions . . . Jack Purcell has moved up to the 
post of national promotion 
director at Warner/Re- 
prise, Nashville. 

Robin & Linda Wil- 
liams note in their cur- 
rent newsletter (under 
the droll headline "Brush 
With Greatness") that 
they are almost in the 
running for three Gram- 
mys: Their song "The 
Other Side Of Town" is on 
the Seldom Scene's 
"Like We Used To Be" al- 
bum, a bluegrass nominee. They sang harmony with 
Iris DeMent on her contemporary folk Grammy con- 
tender, "My Life." And they provided harmony as well 
for the title cut on Mary Chapin Carpenter's "Stones 
In The Road" album, which is up for record of the year 
and best country album. 

MaRK YOUR CALENDAR: The Music City News 
Country Songwriters Award will air live on TNN 
March 8 at 9 p.m.. Eastern time. Mel Tillis and Linda 
Duvis will co-host the two-hour special . . . The Nash- 
ville Songwriters Assn. International holds its "Navi- 
gating The Road To Songwriters Success," March 9-12 
at various locations in Nashville . . . The Urban Music 
Conference is set for April 7 at the Regal Maxwell 
House Hotel in Nashville and Apiil 8 at Middle Tennes- 
see State University's recording industry department 
in Murfreesboro. Details are available from 
Thomas Cain at BMI's Nashville office. 

SlGNINGS: Steve Kolander to International Man- 
agement Services, Nashville, for management . . . 
Charlie Kelley to an artist deal with Sony-distributed 
Blue Eve Records. 



the Cox Family, John Hartford, Char- 
lie Waller, and the Del MeCoury Band. 

The complete list of categories and 
winners includes: 

Entertainer of the year — Little Roy 
Lewis; SPBGMA Preservation Hall induct - 
ees — Red Allen, Hazel Dickens. John Hurt- 
ford, F.mmylou Harris. 

Bluegrass album of the year — "1 Know 
Who Holds Tomorrow," by Alison Krauss & 
the Cox Family (Rounder Records); wing of 
the year — "I Know Who Holds Tnmomiw," 
written by Ira Stanphill, performed by Ali- 
son Krauss & the Cox Family; bluegrass 
songwriter — Sidney Cox. 

Contemporary female vocalist — Alison 



Krauss; traditional female vocalist — Wibna 
Lee Cooper overall female vocalist — Alison 
Krauss. 

Contemporary male vocalist — Charlie 
Waller; traditional male vocalist — Doyle 
Lawson; overall male vocalist— Charlie 
Waller. 

Cuntem|)orary bluegrass gospel group — 
the Cox Family; traditional bluegrass gospel 
groups — the tarwis Family; overall bluegrass 
gospel group— the Marksmen Quartet. 

Entertaining hluegrass hanii— the Rarely 
Herd; bluegrass vocal group — Illrd Tyme 
Out; bluegrass instrumental groups — the Del 
McCoui-y Band; overall bluegrass group — 
(('(intituled mi }M<]e -i?) 



Tin Pan South Songwriter Fest 
Debuts Amateur Song Contest 



NASHVILLE— This year, the Tin 
Pan South Songwriter Festival, to be 
held in Nashville, April 17-22. will get 
a new feature — the "It All Begins 
With A Song" contest. 

The festivities will he organized and 
conducted by the Nashville Songwrit- 
ers Assn. International. American Air- 
lines, Arby's, Loews Hotels, and 
Washburn Guitars will sponsor the 
contest jointly. 

Open to anyone who does not derive 
his or her main income from songwrit- 
ing, the competition will be judged by 
an as-yet-unnamed [>anel of music in- 
dustry professionals. There is no en- 
try fee. 

The contest winner will receive two 
airline tickets to Nashville and accom- 
modations for six nights at Loews 
Vanderbilt Plaza. Arby's will donate a 
three-hour songwriting lesson with a 
professional songwriter. 

Second- and third-place winners 
each will earn a Washburn guitar. 

Details on registering for the con- 
test are available from Tin Pan South, 
P.O. Box 129002. Nashville, Tenn. 
37212. 



All entries must be postmarked by 
March 25. Winners will be notified 
April 3. 

The first-place winner will perform 
at a Tin Pan South Club Date evening. 

More than 300 professional pop, 
rock, country, and folk songwriters 
are slated to take part in this year's 
festival. On the eve of opening day, 
April 17, thei-e will be the Legendary 
Songwriters Acoustic Concert at the 
Ryman Auditorium, followed the next 
day by the Tin Pin South Songwriters 
Golf Classic at the Hermitage Golf 
Course. 

Songwriters Alex Harvey, John 
Hiatt, Kim Carries, Lari White, and 
others will perform the evening of 
April 18 at 328 Performance Hall. 

The four remaining evenings will be 
devoted to Club Nights performances 
at various Nashville nightclubs. 
Among the songwriters scheduled to 
perform are Jimmy Webb, Chris- 
topher Cross, Randy Bachman, Ri- 
chard Leigh, Pat Alger, Peter 
McCann, Gary Burr, Steve Dorff, 
Dave Gibson, Julie Gold, and Jon 
Vezner. khwari) morris 



Veterans Overstreet And Ewing To Tour 



NASHVILLE— The Bobby Ro- 
berts Co. here has packaged ace 
singer/songwriters Paul Overstreet 
and Skip Ewing for a spring and 
summer concert tour. Plans are for 
the two to appear by themselves for 
most dates; for others, they will 
travel with a common band. 

Although both men have had ma- 
jor-label deals before — and a string 
of hits to go with them — neither is 
with a label at this time. 

Steve Peck, who is booking the 
joint act, says he expects the tour 
will start in February and probably 
last for no more than six months. 

"I don't think they ever worked 
together Hike this] before," says 
company VP Stephanie Maynard, 
"but they've been writing some 
| songs) together." 

Peck says he is targeting venues 
in the 1,000-seat range for the duo, 
whose concert will be between 
$10,000 and §15,000 per date. 

As a recording act for RCA, Over- 
street had such top 5 hits as 



"Daddv's Come Around," "Seem" 
My Father In Me," "All The Fun," 
and "Richest Man On Earth." He 
was the BMI songwriter of the year 
for five consecutive years. 

On MCA, Ewing scored top 10s 
with "I Don't Have Far To Fall," 
"Burnin' A Hole In My Heart," and 
"It's You Again." His songwriting 
credits include the Collin Raye hit 
"Love, Me" and Randy Travis* "If I 
Didn't Have You." 

EDWARD MOKKIS 



FOR THE RECORD 

Contrary to the date given in the 
Feb. 18 issue of Billboard, specially 
priced advance tickets to Fanfest 
are now on sale and will remain so 
until March 1. After that, regular 
ticket prices will apply. Fanfest will 
be held May 5-7 at the Los Angeles 
Fair & Exposition Complex. 



BILLBOARD FEBRUARY 25. 1 995 



33 



Bfeogd TOP COUNT RY ALBUMS 



COMPILED FROM * NATIONAL SAMPLE 
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5 

(A 

5 


s 
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WKS. ON CHART 


ARTIST TITLE 

LABEL & NUM6ER<DISTRIBUT1NG LABEL (SUGGESTED LIST PRICE OR EQurvALENT FOR CASSETTE/CD) 


PEAK POSITION 










* * * No. 1 * * ★ 




1 


1 




9 


GARTH BROOKSA''l.!3EPr. 296e9(l(l?3.'159e> 9nttoi 


No 1 THE HITS 


1 


CD 








* * * Greatest Gainer * * * 




2 


2 


47 


TIM MCGRAW A ' CLKfl 77659 !9 98'15.981 


NOT A MOMENT TOO SOON 


1 


3 


3 


3 


26 


THE TRACTORS A ARISTA 18728 19. 9&15. 98| IB 


THE TRACTORS 


2 


(JJ 


i 


4 


57 


JEFF FOXWORTHY A 

WARNER BROS 4531* (9 98.' 1 5 98' tJQ 


YOU MIGHT BE A REDNECK IF... 


4 


CD 


5 


11 


3 


SAWYER BROWN CURB 77689(30. 9&'15. 98) 


GREAILS1 1' IS l'i'«J-:vJ96 


5 


CD 


6 


5 


33 


ALAN JACKSON A ARISTA 18759 (10.96/15.98) 


WHO 1 AM 


1 


7 


7 


9 


20 


CLAY WALKER • GIANT 2*582 WARNER BROS. (10.98/15 981 


IF 1 COULD MAKE A LIVING 


7 


1 


9 


10 


42 


REBA MCENTIRE A MCA 10994 (10.98/15.98) 


READ MY MIND 


2 


1 


8 


8 


14 


GEORGE STRAIT ▲ MCA 11092 (10.96/15.98) 


LEAD ON 


1 


10 


11 


16 


3 


NEAL MCCOY ATLANTIC 82727/AG (10 98/15 981 


YOU GOTTA LOVE THAT 


10 


CD 


13 


12 


29 


JOE DIFFIEA EPIC WSSnSQNV (10.98 BtflUtl 


THIRD ROCK FROM THE SUN 


6 


u 


10 


7 


19 


MARY CHAPIN CARPENTER A 

COIUMBIA 64327/SONY (10.98 EQ'i<S.98i 


STONES IN THE ROAO 


1 


13 


12 


6 


20 


BROOKS & DUNN A ARISTA 18765(10.98/15.981; 


WAIT1N' ON SUNDOWN 


1 


CD 


16 


15 


36 


VINCE GILL A MCA 11047 110 96/15.981 


WHEN LOVE FINOS YOU 


2 


15 


14 


13 


20 


ALABAMA • RCA 66410 (10 98/15 98) 


GREATEST HITS VOL. 3 


12 


16 


15 


14 


3 


HANK WILLIAMS, JR. CURB MCG 77690.<aiRB (9.98/15.98) 


HOG WILD 


14 


GD 


17 


21 


54 


THE MAVERICKS • MCA 10961 (9.9&'15.98)D 


WHAT A CRYING SHAME 


6 


CD 


20 


20 


35 


DAVID BALL • WARNER BROS 45562 I9.9&15 98l 


THINKIN' PROBLEM 


6 


QD 


23 


22 


36 


TRACY BYRD • MCA 10991 (10 9*15 98) 


NO ORDINARY MAN 


12 


20 


19 


18 


49 


JOHN BERRY • UBERPr 80472 I9.9813.98l TS 


JOHN BERRY 


13 


QD 


21 


19 


55 


JOHN MICHAEL MONTGOMERY A J ATLANTIC 82559/AG (10.98/15 .98) KICKIN' IT UP 


1 


22 


18 


17 


42 


PAM TILLIS • ARISTA 18758(9 98/15.981 


SWEETHEART'S DANCE 


6 


QD 


22 


25 


6 


WADE HAYES C0tUMSIA66412/SONV(7.98EaOl .98) ■ 


OLD ENOUGH TO KNOW BETTER 


22 


24 


25 


23 


21 


TRACY LAWRENCE • ATLANTIC 82656/ AG (10.98/15 981 


1 SEE IT NOW 


3 


25 


24 


26 


34 


LARI WHITE RCA 66395 19.98/15.981 H 


WISHES 


24 


26 


26 


24 


72 


REBA MCENTIRE A 1 MCA 10906<]0.9&'15.98) 


GREATEST HITS VOLUME TWO 


1 


27 


2? 


28 


66 


FAITH HILL A WARNER BflOS. 45389 (9 98/15 981 B 


TAKE ME AS 1 AM 


7 


28 


28 


27 


54 


BLACKHAWK • ARISTA 18708(9 98/15 98) 


BLACKHAWK 


15 


29 


29 


33 


126 


GEORGE STRAIT A' mca 10651 (10 .98/15.9B) 


PURE COUNTRY ISOUNDTRACKI 


1 


QD 


33 


37 


30 


DIAMOND RIO ARISTA 1874519.98/15 98) 


LOVE A LITTLE STRONGER 


13 










* * ★ Hot Shot Debut* * * 




QD 


NEWtV 


1 


ALISON KRAUSS NOW THAT 

1TB 


IVE FOUND YOU: A COLLECTION 


31 


32 


31 


32 


14 


DOUG STONE t*Z 66803,'SaNV HO 98 EQ'i5 98) 


GREATEST HITS VOLUME ! 


29 


33 


30 


30 


25 


PATTY LOVELESS • EPIC 6416&50W !9 98 E&'15 98) 


WHEN FALLEN ANGELS FLY 


8 


QD 


34 


39 


1 = 


CLINT BLACK • RCA 66419 (10 96/16 98) 


ONE EMOTION 


8 


35 


36 


35 


20 


TOBY KEITH • mjlYDOR 523407 UQ.Mr'l 5.98) 


BOOMTOWN 


8 


QD 


40 


40 


123 


Mv^mtM * L0T AB0UT UVIN ' IAN0 * UTTlE ' B0UT L0VEI 


1 



THIS WEEK 


LAST WEEK 


2 WKS AGO 


WKS. ON CHART 


ARTIST TITLE 

LABEL t NUMBEFiVDISTRIBUTING ! .'Mil 1 Si >C,C,\ vl 3 LIST PRtCE OR EQUIVALENT) 


PEAK POSITION 


37 


37 


38 


20 


LITTLE TEXAS • WARNER BROS. 45739(10.98/15.98) KICK A LITTLE 


10 


QD 


41 


42 


6 


SHENANDOAH liberty 31109 (io.98rlS.98i OB IN THE VICINITY OF THE HEART 


38 


39 


32 


36 


76 


GARTH BROOKS A LIBERTY 80857 (10.98/16.96) IN PIECES 


1 


40 


36 


34 


14 


AARON TIPPIN RCA 66420 110 98/15 98) LOOKIN' BACK AT MYSELF 


19 


41 


39 


31 


14 


BILLY RAY CYRUS • MERCURY 526081 (10 .98 EQ/16.98) STORM IN THE HEARTLAND 


II 


42 


43 


41 


137 


MARY CHAPIN CARPENTER A' ^ 0N C0ME 0N 

COLUMBIA 4888:. 10 98 Ed 15 98) U WMC UM 


6 


43 


38 


50 


70 


VARIOUS ARTISTS A 

SSfzSvSS^A (io.wis.96> COMMOfJ THREAD: a* 68 0F 


1 


44 


K 


45 


183 


BROOKS & DUNN A ARISTA 18658 (9.98/15.96) BRAND NEW MAN 


3 


QD 


47 


53 


25 


KEN MELLONS EP C 5374&SONY(9.98ECVl5 9aiffl KEN MELLONS 


42 


46 


44 


43 


103 


BROOKS & DUNN A' AfiiSTA 18716 (109&i5 9B) HARD WORKIN' MAN 


2 


QD 


48 


48 


34 


SAMMY KERSHAW • MERCURY 522125(10.98 EQf 1 5.981 FEELIN' GOOD TRAIN 


9 


QD 


50 


57 


17 


JOHN ANDERSON BNA 6641 7 19 96/15 981 COUNTRY TIL 1 DIE 


48 


49 


4: 


29 


18 


GEORGE JONES MCA 11096 (10.98/15.98) BRADLEY'S BARN SESSIONS 


23 


50 


51 


54 


40 


TRAVIS TRITTA WARNER BROS. 45603 (10 96/15.96) TEN FEET TALL & BULLETPROOF 


3 


51 


46 


45 


H 


MARTINA MC BRIDE • RCA 66288 (9 98,15 98: ES THE WAY THAT 1 AM 


14 


52 


54 


60 


128 


VINCE GILL A 1 MCA 10630(10.98/15.96) 1 STILL BELIEVE IN YOU 


3 


QD 


57 


56 


53 


NEAL MCCOY • atlant c 5?50a ag i ;o 16 ' 5 r, Bi ES NO DOUBT ABOUT IT 


I] 


54 


53 


55 


55 


COLLIN RAYE • EPIC 53952/S0NY (9 98 EO/15 9B) EXTREMES 


12 


QD 


71 


75 


17 


★ * ★ Pacesetter * * * 

l£r$*iT ■A^^Vn . KEITH WHITLEY/A TRIBUTE ALBUM 
SNA bbilb 1:0 9Bi 15.98) 


43 


56 


45 


44 


22 


MARK CHESNUTT DECCA 11094.'MCA HO 98 15 98) WHAT A WAY TO LIVE 


15 


57 


52 


52 


51 


RICK TREVINO COLUMBIA 53S60VSONY (10.98 EQ/15 96) B RICK TREVINO 


23 


C58) 


70 


65 


22 


CHARLIE DANIELS EPIC 64 1 82/S0NY (5.96 £0/9.981 SUPER HITS 


53 


59 


55 


64 


63 


MABAMA • RCA 66296 (9.98/15 98) CHEAP SEATS 


16 


60 


51 


63 


4 


RHETT AKINS 0ECCA 2 109tVMCA :10.96'15 981 m A THOUSAND MEMORIES 


60 


61 


58 


51 




WILLIE NELSON COiUMeiA 64184/SONY 15 98 ECV9 .98) SUPER HITS 


40 


62 


53 


62 


99 


DWIGHT YOAKAM A ; REPRISE 45241/WARNER BROS. (10.98/15.98) THIS TIME 


4 


63 


62 


66 


80 


CLAY WALKER A GIANT 2451 I/WARNER BROS. 19 .98/15 981 ■ CLAY WALKER 


8 


64 


59 


59 


92 


LITTLE TEXAS A WARNER BROS. 45276 i9.ttriS.98l BIG TIME 


6 


(65J 


NEWtV 


1 


SHANIA TWAIN MERCURY 522886 (10.98 EO/15.9B) ■ THE WOMAN IN ME 


65 


66 


64 


71 


4 


JEFF FOXWORTHY LAUGHING HYENA 2243 i4.96t8.98J THE REDNECK TEST VOLUME 43 


64 


67 


56 


49 


16 


VARIOUS ARTISTS • MCA 11097 (10 98/16.98) SKYNYRD FRYNOS 


8 


61 


60 


47 


15 


WILLIE NELSON LIBERTY/SBK 30420fTMH10 98/16 981 HEALING HANDS OF TIME 


17 


69 


69 


69 


118 


JOHN MICHAEL MONTGOMERY A' ATLANTIC 8242Q AG (9.9B/1 5.961 ■ LIFE'S A DANCE 


4 


70 


67 


70 


15 


CHRIS LEDOUX LIBERTY 28770 (10.96/15.96! HAYWIRE 


17 


71 


68 


58 


231 


GARTH BROOKS A LIBERTY 93866 (9.96/13.98) NO FENCES 


1 


72 


66 


72 


95 


TOBY KEITH A MERCURY 514421 (9.98 £0/13 98i Efl TOBY KEITH 


17 


73 


72 


74 


42 


RANDY TRAVIS • WARNER BROS. 45501 <10.9&'15.9B) THIS IS ME 


10 


74 


65 


68 


47 


VARIOUS ARTISTS A MCA 10965 (10 98/16 98) RHYTHM COUNTRY & BLUES 


1 


QD 


REENTRY 


5 


™""T£™* W «® THOUGHTS FROM A SHALLOW MIND 


48 



O Albums with the greatest sales gains this week. •Recording Industry Assn. Of America (R1AA) certification tor sales of 500,00 units. ARIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. "Asterisk indicates LP is available. 
Most tape prices, and CD prices for WEA and BMG labels, arc suggested lists. Tape prices marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gamer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth 
Heatseeker Impact shows artists removed from Heatseekers this week. OB indicates past or present Heatseeker title c 1995, Billboard'BPI Communications, and SoundScan, Inc. 



Billboard Top Country Catalog Albums 



COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND 
RACK SALES REPORTS COLLECTED, COMPILED. AND PROVIDED BY 

FOR WEEK ENDING FEBRUARY 25, 1995 



lllllll 



THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

LABEL & NUMBE REDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTDCO) 


WKS. ON 
CHART 




THIS 
WEEK 


LAST 
WEEK 




WKS. ON 
CHART 


1 


1 


PATSY CLINE A' MCA 12* I7.9a i2.98l 167 weeks it No 1 


GREATEST HITS 


197 




14 


Ii 


GEORGE STRAIT • MC» 10450 (9 98 15.98) 


TEN STRAIT HITS 


40 


2 


2 


REBA MCENTIRE A mca 1 79&12.98I 


GREATEST HITS 


195 




15 


16 


VINCE GILL MCA 10140 19.98/15 98) 


POCKET FULL OF GOLD 


7 


3 


3 


HANK WILLIAMS. JR. cu-B ntu t •»*, id 


GREATEST HITS. VOL 1 


11 




16 


19 


TANYA TUCKER • LIBERTY 91814 (9.96713.981 


GREATEST HITS 


23 


4 


4 


GEORGE STRAIT A*' MCA 42035 (7.9*1 2 98) 


GREATEST HITS. VOL. 2 


197 




17 


I* 


MARY CHAPIN CARPENTER A CCLUMBI4 46077.SOt.Y ii 


9BEQ.139S) SHOOTING STRAIGHT IN THE DARK 


21 


5 


5 


THE CHARLIE DANIELS BAND A epic 3879VSONY 1798 £0/1 1.98) 


A DECADE OF HITS 


197 




18 


17 


ALABAMAA RCA 6825 (7981! 98l 


ALABAMA LIVE 


bo 


6 


6 


JOHN ANDERSON A BNA 61029 19.9EVI3.96] 


SEMINOLE WIND 


2 




19 


24 


THE BELLAMY BROTHERS CURB 2146YMCA (4.98/1 1.98) 


GREATEST HITS VOL III 


20 


7 


8 


GEORGE JONES • EPIC 4O776/S0NY 45-98 EO/9.98) 


SUPER HITS 


182 




20 


23 


ANNE MURRAY A 1 LIBERTY 46D6B (7 9812 9B> 


CiSfiTfST t-.-j 


134 


8 


10 


HANK WILLIAMS MERCURY 823293 17 98 EQ'10 96) 


24 GREATEST HITS 


3 




21 


22 


CONWAY TWITTY A MCA 31236 (4.9871 1 981 


THE VERY BEST OF CONWAY TWITTY 


77 


9 


7 


LORRIE MORGAN A RCA 30210 19.96V13.9S) 


SOMETHING IN RED 


2 




22 


18 


ALABAMAA' RCA 7170* (9.98/13.96) 


GREATEST HITS 


189 


10 


a 


WAYLON JENNINGS A' «M am- :h 98: 


GREATEST HITS 


73 




23 


20 


DOLLY PARTON A RCA 4422- (798.1 ] 99 


GREATEST HITS 


129 


11 


9 


GEORGE STRAIT A' MCA 5567* I7.96V12.98) 


GEORGE STRAIT'S GREATEST HITS 


195 




24 




SAMMY KERSHAW A MERCURY 510161 9 98 Ed'13.98) 


DON'T GO NEAR THE WATER 


14 


12 


12 


KEITH WHITLEY A RCA 2277 (9 98/13 98) 


GREATEST HITS 


49 




25 




TRAVIS TRITT WARNER BROS. 26589 (9.98/13 9BI 


IT'S ALL ABOUT TO CHANGE 


3 


13 


15 


PATSY CLINE MCA 4036 (7 9812.98) 


THE PATS* CLINE STORY 


31 


Catabg albums are older titles wtikh are regrstenng significant sales, c 1995, BilttwatdSPI Communications and SoundScan, Inc. 



34 



BILLBOARD FEBRUARY 25, 1995 




THE 
OTHER 
SIDE OP 
COUNTRY IS 

FUN 

BREAK- 
THROUGH 




HEP 

NON-STOP 



It's continuous. 24 hours a day. 
More hot country videos than you can get anywhere else. 
The videos that hit all the right notes with music fans. 
It's hot country music and it's around the clock. 
CMT: Country Music Television. 



ALL DAY. ALL NIGHT. ALL VIDEO. ALL RIGHT! 




COUNTRY MUSIC Till VISION 



Bjiiboctd. HOT COUNTRY S 



COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 139 COUNTRY STA- 
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY. 7 DAYS A 
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


z 

~ is 

M 


TITLE ARTIST 

: i- SUNO.VOILH LABEL4 NUMBER/DISTRIBUTING LABEL 










* * * No. 1 * * * 




CD 


3 


1 


15 


OLD ENOUGH TO KNOW BETTER loeekatNo. 1 

...... 


♦ WADE HAYES 

:OiUMBIA J7739 


CD 


1 


3 




MY KIND OF GIRL 

1 »OBHi I l-)Ar PWORLEY 0 K HRAN lf.h-.-m M KMlL. 


♦ COLLIN RAYE 

EPIC 77773 


CD 


7 


13 


12 


BEND IT UNTIL IT BREAKS 

J i-pouo.J ANOERSON (J ANDERSON, I DELMORE 


JOHN ANDERSON 

[Yl BNA 64260 


CD 


6 


14 


10 


YOU CAN'T MAKE A HEART LOVE SOMEBODY 

T BROWN. G STRAIT tSCURK.J MACRAE) 


GEORGE STRAIT 

IC.' (V) MCA 5A%4 


5 


4 


E 


16 


HERE 1 AM 

E GORDY IR (TARATA) 


♦ PATTY LOVELESS 


6 


8 


12 


12 


TENDER WHEN 1 WANT TO BE ♦ MARY CHAPIN CARPENTER 

J JEI.MNOO M " CAR'": NTE R IM C CARPENTER) C)(V) COLJMB A .w/BU 


7 


2 


2 


15 


THIS TIME 

M.MIUTR M WCANALlYAI MIL-ER M UCANALLY) 


♦ SAWYER BROWN 

:CI CURB 76930 


CD 


10 


15 


7 


THIS WOMAN AND THIS MAN 

J STROUD' PENNKJ.M LUNN) 


♦ CLAY WALKER 

IVI GIANT 17996 


CD 


12 


17 


11 


FOR A CHANGE 

B BECKETT 0 J > 0 '.Hi - ill. I 


♦ NEAL MCCOY 
/.HAN! :H:.:L 


QD 


11 


16 


9 


AS ANY FOOL CAN SEE 

I LAWRENCE.f ANDCRSON tP NELSON, 


♦ TRACY LAWRENCE 

0 v i ATLANTIC 87180 


u 


5 


5 


15 


THE FIRST STEP 

J.CSUTCHFtELD I0CRIOER, V.THOMPSON; 


TRACY BYRD 


QD 


14 


19 


9 


WHEREVER YOU GO 

J.STROUDC SLACr; IC BLAC* H O 0HOLAS 


CLINT BLACK 


(3D 


18 


18 


14 


BETWEEN AN OLD MEMORY AND ME 


TRAVIS TRITT 


® 


17 


24 


I 


THINKIN' ABOUT YOU 


♦ TRISHA YEARWOOD 

!C) i Y) MCA 64973 


QD 


15 


20 


13 


UPSTAIRS DOWNTOWN 

N.LARNN.H 5HEDO (T KEITH .0 GCGO. R ' 


♦ TOBY KEITH 

iC> IV! POLYDOR 861 136 


QD 


19 


23 


10 


AMY'S BACK IN AUSTIN 

C DT.APOL PGRAUUTTLE TEXAS BSEALS.SA DAVIS: 


♦ LITTLE TEXAS 


QD 


20 


21 


13 


SOMEWHERE IN THE VICINITY OF THE HEART ♦ SHENANDOAH/ALISON KRAUSS 

D.COOK 6 .ARCUNTY R CHUDACOFT) LIBERTY ALBUM CUT 


is 


9 


8 


18 


LITTLE HOUSES 

J STRCJO ,3 )TONE I.' LAIESS EW NO 


♦ DOUG STONE 

[V! EP 0 77716 


QD 


22 


26 


11 


DOWN IN FLAMES 

M BRIGHT.! DUBOIS |M. CLARK. J STEVENS. 


BLACKHAWK 










* * * AlRPOWER* * * 




QD 


24 


31 


7 


WHAT'LL YOU DO ABOUT ME 

R.LANOIS ''D.LiNOEl 


DOUG SUPERNAW 
(a BtiA 64214 










* * * AlRPOWER* * * 




QD 


28 


38 


4 


WHICH BRIDGE TO CROSS (WHICH BRIDGE TO BURN) 


VINCE GILL 

(CI .VI MCA 54S70 


QD 


25 


32 


12 


LIPSTICK PROMISES 

R BENNETT In OULAS.T S1LLERS1 


♦ GEORGE DUCAS 


23 


16 


1 


15 


Ml VIDA LOCA (MY CRAZY LIFE) 

P.TILLIS.S FISHELL R.TILLIS.J LEARYI 


♦ PAM TILLIS 

IV) ARISTA 1-2759 


QD 


30 


34 


12 


TRUE TO HIS WORD 

CFARREN i iTLELE :. f ARREVG HARRISON', 


♦ BOY HOWDY 

C) CURB 76934 


QD 


32 


35 


7 


LOOK WHAT FOLLOWED ME HOME 

B-CHANCEY (D.BALl.T POLKj 


♦ DAVID BALL 

(CI flfl WARNER BROS. 17977 


QD 


35 


36 


10 


LOOK AT ME NOW 

BJ.WA1KER ■ LrZHMNli 3.WHITE.D GEORGE, TIRRO) 


♦ BRYAN WHITE 

(O IV) ASYLUM 64489 


27 


21 


4 


20 


YOU AND ONLY YOU 

C.HOWARD IC .ONES D MARTIN) 


♦ JOHN BERRY 

IVi .IBtR-Y 1SI3.,' 


QD 


36 


43 


4 


SO HELP ME GIRL 

J SLATE 1 D-FFIE H.PERDEW.A S a OCNERi 


♦ JOE DIFFIE 


QD 


34 


37 


14 


LITTLE BY LITTLE 

D COOK J. HOUSE. R BOWLES) 


♦ JAMES HOUSE 

ICUVtEPIC 7776-7 


30 


27 


28 


13 


SOUTHBOUND 

B. CANNON, N WILSON IM.MCANALLY) 


♦ SAMMY KERSHAW 

IC! (V) MERCURY 856 410 


31 


23 


10 


17 


TILL YOU LOVE ME 

T BROWN. K MOEVlH: = DlPlihu.n B,D-'R 


♦ REBA MCENTIRE 

ICIIVi MCA 54883 


32 


26 


22 


18 


NOT A MOMENT TOO SOON 


♦ TIM MCGRAW 
CURB ALBUM CUT 


QD 


39 


41 


6 


THAT'S HOW YOU KNOW (WHEN YOU'RE IN LOVE) 

G FUN DIS iL WHITE. C CAN NONI 


♦ LARI WHITE 

FVI RCA 64233 


34 


29 


25 


18 


GOIN' THROUGH THE BIG D 

M.WRIGHT IR ROGERS J WRIGHT M WRIGHT) 


MARK CHESNUTT 

'C)CV)DECCA 54941 


35 


33 


27 


19 


PICKUP MAN 

.L.-.T-: j dim r ih perdew - > - > ilho 


♦ JOE DIFFIE 

IC! (V) EPIC 77715 


CD 


41 


49 


4 


BUBBA HYDE 

M -u.V-.L. I .-JBJo L WISEMAN 0 NLLOuN 


♦ DIAMOND RIO 

IC. IVI ARISTA t 2787 


QD 


47 


59 


3 


THE BOX 


♦ RANDY TRAVIS 
WARNER BROS 17970 


QD 


58 




2 


THE HEART IS A LONELY HUNTER 

T BROWN R HCENTIRE (MP SANDERS.E.HILL.K, WILLIAMS! 


REBA MCENTIRE 
(V) MCA 54987 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


- 

°E 

"i« 
£x 
5 c_> 


TITLE 

PRODUCER ! SONGWRITER! 


ARTIST 

LABEL* NUMBEROISTRIBUTING LABEL 


QD 


12 


45 


6 


1 BRAKE FOR BRUNETTES 

M WRIGHT ) -.'.I.'";, - \ 


♦ RHETT AKINS 

.0! IV! DECCA 54974 


QD 


50 


5-: 


3 


GIVE ME ONE MORE SHOT 


ALABAMA 


QD 


56 


73 


3 


SONG FOR THE LIFE 


♦ ALAN JACKSON 


QD 


45 


47 


5 


1 SHOULD HAVE BEEN TRUE 


♦ THE MAVERICKS 


QD 


48 


50 


7 


WHOSE BED HAVE YOUR BOOTS BEEN UNDER 

R J.LANGE IS TWA'h.R ; LANGE) 


♦ SHANIA TWAIN 

. MERCURY 856 448 


44 


31 


11 


16 


I'LL NEVER FORGIVE MY HEART 

S HENDRIOIS.P LCOK R DUNN 1 0 JNN,D 01. 1 ON 


BROOKS 8, DUNN 

IV ' ARISTA 1-2779 


45 


40 


33 


19 


THIS IS ME 

K LEHN NG (T SHAPIRO.T MCHUGH) 


♦ RANDY TRAVIS 

IC) IVI WARNER BROS )BE*2 


46 


38 


29 


19 


NIGHT IS FALLIN" IN MY HEART 

L l ■ ' ivt I ; T DUBOIS II) ; IM1E 


DIAMOND RIO 
V i ARISTA 1-2764 


47 


43 


39 


20 


WHEN LOVE FINDS YOU 

T BROWN [V Gill U OMARTIANI 


♦ VINCE GILL 

IC! (V) MCA 54937 


48 


46 


46 


13 


LOSING YOUR LOVE 

S.HENOWCKS (V GILLK.FLEMING H DEVTTOl 


♦ LARRY STEWART 


49 


14 


42 


11 


1 CAN BRING HER BACK 


♦ KEN MELLONS 

ICKYIEPIC 77764 


(ED 


59 


72 


3 


BETWEEN THE TWO OF THEM 


TANYA TUCKER 

1 BUM CUT 


QD 


57 


55 


4 


BAD DOG. NO BISCUIT 

R LA NO S.J CARLTON [W <ltt -'ENS H FEHF-LLL 


♦ DARON NORWOOD 

GIAN) 1 ' 


52 


52 


51 


9 


TRYIN' TO GET TO NEW ORLEANS 

S.RIPLEY ,', RICHMOND i . - •'. K -H! '. I . , , 


♦ THE TRACTORS 

IVI ARISTA 1-2784 


53 


55 


54 


7 


LOVE IS NOT A THING 

R.SCRUGGS (M S CAWLtf ,K FLEMING.!.' A KENNEDY) 


♦ RUSS TAFF 

. REPRISE ;t)0.>9WARN!RBROS. 


54 


53 


52 


14 


THE RED STROKES 

A RETNO.OO,! D,A-ViR! '.!.".' i -• ■ D. ■ 0! ' ,: 0 DR-ODK5I 


♦ GARTH BROOKS 


QD 


60 


69 


3 


STAY FOREVER 

A -EYNG.DS.J ROO'lEr iB TENCH. KKETCHJMI 


♦ HAL KETCHUM 

. . CURB MCG 76929 


QD 


63 


65 


3 


LOOKING FOR THE LIGHT 


♦ RICK TREVINO 










* * * Hot Shot Debut* * * 


QD 


NEW ► 


1 


REFRIED DREAMS 

JO.B GALLIUORE (J.FOSTER.M, PETERSON) 


♦ TIM MCGRAW 

(C) IV) CURB 76931 


QD 


67 


64 


6 


THE KEEPER OF THE STARS 

T BROWN ID LtE.D MA -0 K STAlEy' 


♦ TRACY BYH.D 

MCA ALBUM CLT 


QD 


61 


58 


5 


TYLER 

1- 5HEDD □ DANIEL IP DANIEL L ROGGE) 


♦ DAVIS DANIEL 

(OiV: F'OL'DORBS) 3'TB 


CD 


70 




2 


LITTLE MISS HONKY TONK 

S HENDRICWS.D.COOK IR DUNN; 


♦ BROOKS & DUNN 

01 V.AR.STA 1-2790 


61 


54 


53 


14 


TAKE THAT 

J CRUTCHFItLD : . Bl.RR.T SHAPIRO) 


♦ LISA BROKOP 

PATRIOT 


QD NEW> 


1 


WHAT MATTERED MOST 

[; JOHNSON . 61 v MLLAL'i. )i 


♦ TY HERNDON 

i: .■ i! : - T :.i) 


QD 


68 


70 


4 


SEA OF COWBOY HATS 

B BEC-:n " :MEE 0 :) ,'.-n>- DOOE^jN.) MELTON 


♦ CHELY WRIGHT 


QD 


71 




2 


ANYWAY THE WIND BLOWS 

R L PHELPS.D PHELPS K LEHNING UJ CALEI 


♦ BROTHER PHELPS 

(CI IV! ASYLJM 64461 


65 


64 


57 


15 


ANGELS AMONG US 

J.UO L.M LEE ALABAMA (B H0B6S.D GOODMAN! 


• ALABAMA 

(CJ (V) RCA 62643 


CD 


69 




2 


SOMEBODY WILL 

J.LEO W ALOR DGE BCRISLLH S 0 JONES) 


TERRY MCBRIDE & THE RIDE 

ICI IV) MCA S4RBD 


67 


62 


48 


19 


HEART TROUBLE 

P WORLEY.L SEAY L' 1,'LBR Dt P DENNERLE Y 


MARTINA MCBRIDE 

EV) RCA 67961 


CD 


NEW> 


1 


GONNA GET A LIFE 

M WRIGH' )F DYCLS J lAUIXRDALL.i 


♦ MARK CHESNUTT 

"I . 0-CCA 64978 


69 


66 


66 


4 


DEJA BLUE 

:;;:Ai;i . [::.'-!0\ .i; wisi man d LOWERY! 


♦ BILLY RAY CYRUS 
IC) '. MERCURY 856 482 


QD 


NEW* 


1 


WHEN YOU SAY NOTHING AT ALL 

RSORUGGS B.SCHI 1/ t OVFRSTREET) 


♦ ALISON KRAUSS 8, UNION STATION 

vi BNA 64777 


QD 


NEW ► 


1 


SHE FEELS LIKE A BRAND NEW MAN TONIGHT 


♦ AARON TIPPIN 

iViRCA 64272 


QD 


NEW ► 


1 


1 DON'T KNOW (BUT I'VE BEEN TOLD) 

K STEGALLJ KELTON (W DENNIS) 


♦ WESLEY DENNIS 
■;C i iV; MERCURY 656 486 


73 


65 


6? 


5 


LOLA'S LOVE 

B CHANCEY.F WORLEY ID LINDEi 


NICKY VAN SH ELTON 

Id M COLUMBIA 77792 


74 


72 


71 


6 


TOUGHER THAN THE REST 

GRPOW'v ROWEN.B SPRINGSTEEN 


♦ CHRIS LEDOUX 

LIBERTY ALBUM LUl 


75 


73 


61 


12 


WORKIN' MAN BLUES 

B BOUTON.M POWELL.T JUBOAS IM HAGGARD) 


♦ JED ZEPPELIN 

'■' 0 ARtSTA '. ~.~ 7 -j 



CD Records showing an increase in detections over the previous week, regardless o( chart movement. Airpower awarded to those records which 
attain 2500 detections for the first time. ♦Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. <C> 
Cassette single availability. (D) CD single availability. (M) Cassette maxi-angle availability. (T) Vinyl maxi-slngle availability. (V) Vinyl single avail- 
ability. (X) CD maxi-single availability. % 1 995, BiilboaroVBPI Communications. 



HIT COUTH 


Y RECUR! 


EN1 


s 








1 


GONE COUNTRY 

K STEGALL IB MCWLL) 


♦ ALAN JACKSON 

ARISTA 




14 


12 


; 


5 


1 SEE IT NOW 

J STROUD IP NELSON.L BOON E.W.LEE! 


♦ TRACY LAWRENCE 

ATLANTIC 


2 


1 


1 


3 


TAKE ME AS 1 AM 

:. ■■■ NLi 1 • :: I. -1 h . -; L " AL : Y 


♦ FAITH HILL 

iVnll'l: 0 BI ; U) 




15 


14 


9 


7 


BABY LIKES TO ROCK IT 

1 . I ■ .V 1 1.' NL 1-1 i - .V ODIiMOND; 


♦ THE TRACTORS 

ARISTA 


3 






1 


DOCTOR TIME 

' BE !> NOi-iM 0 OOiOiOOr L 7) LOON 


♦ RICK TREVINO 

OOJJHBIA 




16 


13 


12 


7 


THIRD RATE ROMANCE 

B OANNO'I ). WILSON )R SMITH 


♦ SAMMY KERSHAW 

MERCURY 


4 


2 


3 


3 


IF YOU'VE GOT LOVE 

S HENDRICKS IS SESK N.M.O. SANDERS) 


JOHN MICHAEL MONTGOMERY 
-'LAV :;: 




17 


16 


17 


14 


WHAT THE COWGIRLS DO 

T BROWN <V.GIU-,fi.NIELSENl 


♦ VINCE GILL 

MCA 


5 


5 


5 


6 


LIVIN' ON LOVE 

K STEGALL (A JACKSON! 


♦ ALAN JACKSON 

ARISTA 




18 






1 


THE BIG ONE 

i ori-.w io ):-;» ) o ■< ■[ ■:■: - o oa) 


GEORGE STRAIT 
MCA 


6 


3 


2 


3 


IF 1 COULD MAKE A LIVING 

O-ROI.O IK OTEGAI .R MURRAFI A AOKOON' 


♦ CLAY WALKER 

GIANT 




19 


15 


15 


5 


WHEN THE THOUGHT OF YOU CATCHES UP WITH ME 

0 OHAKOE'V >D PA.l. 


♦ DAVID BALL 

WARNER BH'JS 


7 


4 


4 


6 


NOW 1 KNOW 

G FUNDIS (C RAINS.C GREENE, D.COOK) 


♦ _AK| WHIlt 

RCA 




20 


19 


21 


25 


WINK 

B BECKETT (B 0 PIERO.T OKA- RO 


♦ NEAL MCCOY 

AT , ANTIC 


I 


6 


10 


14 


XXX'S AND OOO'S (AN AMERICAN GIRL) 

O =LN0IS H 01IN00N \h RANLAL1 '.' BEHG 


161 SMA YFAHWOOD 
MCA 




21 


17 


19 


18 


DREAMING WITH MY EYES OPEN 

J STROUD (T ARATAI 


♦ CLAY WALKER 

GIANT 


9 


10 


6 


21 


BE MY BABY TONIGHT 

S. HENDRICKS (E.HILL R EAGAN) 


♦ JOHN MICHAEL MONTGOMERY 
ATLANTIC 




22 


22 


16 


11 


1 TRY TO THINK ABOUT ELVIS 

: GORDY.Jfl iG BL'RRI 


♦ PATTY LOVELESS 

EPIC 


10 


11 


14 


13 


DOWN ON THE FARM 

.1 * - RO.!D,B GALLIMORE iK K PHILLIP,! LASETERl 


♦ TIM MCGRAW 

CURB 




23 


18 


18 


11 


WHO'S THAT MAN 

N . ARKIN h OBI DO T KEHH) 


♦ TOBY KEITH 

POLYDOR 


11 


7 


1! 


13 


THIRD ROCK FROM THE SUN 

J.SLATEJ.DIFTIE (J.GREENEBAUM.S.WHIPPLE.T.MARTIN1 


♦ JOE DIFFIE 

f- 




24 


20 




19 


LOVE A LITTLE STRONGER 

M. POWELL, T DUBOIS (C, JONES, B CRH TtNDEN O SWINTI 


♦ DIAMOND RIO 

ARISTA 


12 


9 


15 


7 


SHE'S NOT THE CHEATIN' KIND 

;, : OO'.S HI mil n. iw jut.'. 


♦ BROOKS & DUNN 

ARISTA 




25 


21 


20 


5 


SHUT UP AND KISS ME 

1. JENNINGS, M C. CARPENTER IM C CARPENTER) 


♦ MARY CHAPIN CARPENTER 

COLUMBIA 


13 


S 


8 


7 


KICK A LITTLE 

C.DINAPOLI.D.GRAU, LITTLE TEXAS IP.HOWELL.O O'BRIEN.B SEALS) 


♦ LITTLE TEXAS 

WARNER BROS. 


♦Videoclip availability. Recunents are titles which have already appeared on the top 75 Single 
dropped below the top 20. Commercial availability is not indicated on me recurrent chart. 


> & Tracks chart for 20 weeks and have 
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COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITLE (Publisher - licensing Org ) Sheet Music Dist 

IS AMY'S BACK IN AUSTIN {Square Wast ASCAP,'Ho«lin 
Hits. ASCAP/Red Bta/os. 8W/Or.j<nal Hometoan Sheet 

6S ANGELS AMONG US (Beckiroo BMI/R-cMlte, BMI) 

ma 

64 ANTWAY THE WIND BLOWS (Audigram BMI) 

10 AS ANY FOOL CAN SEE (Sony Tree. BMLrTtnitt. BMI/ 

Gotten Reed, ASCAP'Ne* Clarion. ASCAP) HL/WBM 
SI BAD DOG. NO BISCUIT <Carem-8MG. BUl/Tour 0< A 

fond. BMI) HI 

3 BEND IT UNTIL IT BREAKS lAJmo. ASCAP/Holmes 
Creek ASCAP/Polypam Inll ASCAP/Fom ton; 
ASCAP) Hl.'WBM 
13 BETWEEN AN OLD MEMORY AND ME (EMI April 
AS CAP /KM h SttgaJ ASCAP/EMI Blackwood. BMI) HL 

10 BETWEEN THE TWO OF THEM (Alabama Band, ASCAP/ 
WiUfcountfy ASCAP) WBM 

1? THE 101 (Sometimes, You Win. ASCAP/AI Naliorts 

ASCAP/Necluroil Eclipse BMI/Careeis-BMG. BMI/ 

Mtnnelonka. BMI) WBM 
3G BUBIA HYDE (Almo ASCAP/Wamcr Tamerlane. BMI,' 

Uisler Cnadie BMI) WBM 
M DEJA BLUE (Almo ASCAP/EUddy Rabbit. ASCAP/ 

Or«am Catcher. ASCAP/Microplerus ASCAP) WBM 
19 DOWN IN FUMES (Watnp-Tjmerlane 3Wf\y*t 

Oulcbman. BMI/lelt Stevens BMI) WBM 

11 THE FIRST STEP ISl.'oudic aster BMI/U?, Kalo. BMI/ 



EMI April. ASCAP/ldes 01 March ASCAP) Hi/ ABM 
9 FOR A CHANGE (love This Toxn. ASCAP/AII Ovet Town 
BMI/Tree. B Ml/New Wolf. SMI) WBM/HL 
40 GIVE ME ONE MORE SHOT iMavpop. BMiyWildcou»Kv 
BMI) WBM 

34 COIN' THROUGH THE BIG D (Maypop, BMl'Wild country 

BMI/Roule Si> BMI/Sangs 01 Jasper B MI/EMI 

Blaclirood BMI) HL'WBM 
Gl GONNA GET A LIFE IWarner Source. SESAC/Dyinda 

lam. SESAC/Mighty Nice BMI/Laudmongs. BMII 
31 THE HEART IS A LONELY HUNTER IStarstiuck Wnlers 

Group. ASCAP/Mark D. ASCAP/Sony Cross Keys 

ASCAP/Ne* Haven. BMU WBM 
67 HEART TROUBLE (Irvmc BMI/Mtlemarch BMI) WBM 
S HERE I AM IMorganaclive ASCAP/Pot^s Bear ASCAPI 

WBM 

39 I BRAKE FOR BRUNETTES (Reynsont BMI/Howe 
Sound. BMl/Lawrer I Wile. BMI/Sony Tree BMI) HL 

49 I CAN BRING HER BACK ICupit BMI.'Cupit Memanes. 
ASCAP, 

U I DON'T KNOW [BUT I'VE BEEN TOLO) (Warner- 

Tamenjoe. BMI/lenEnLin. BMI) 
44 I LL NEVER FORGIVE MY HEART (Sony tree BMI/ 

Showhttv BMI/Acull-Rose BMI) HL/WBM 
42 I SHOULD HAVE SEEN TRUE (Sooy Tree. BMI/Rau< 

Male. BMl/nifht Rainbow. ASCAP/Mjtantas. ASCAPI HI 
SI THE KEEPER OF THE STARS (Songs Of PoJfOram SMI/ 

Pal Time. B Ml/New Haven. BMI.'Pulpit Reck BMI/ 



ARTISTS & MUSIC 



Hurrah BMI) HL/WBM 
22 LIPSTICK PROMISES (Polygram Inll ASCAP/Yeg-O- 

Muiic, ASCAP/Tom Collins BMll HL/WBM 
29 LITTLE BY LITTLE (A H Rollins. BMI/Teiascily BMI/ 

Maypop BMI/Hrldcountry BMl) W8M/HI 
II LITTLE HOUSES lAlabama Band. ASCAP/Wildtoufltrr. 

ASCAP/Acutf-Rose BMI) WBM 
60 LITTLE MISS HONKY TONK (Sony Tree BMI. Srowb j 

BMII 

73 LOLA'S LOVE (EMI Blackwood. BMl) HI 
21 LOOK AT ME ROW {Seventh Son, ASCAP.'fcew Court 
BMil WBM 

56 LOOKING FOR THE LIGHT ISlautuik Writers Group 
ASCAP/WB ASCAP/Pat'ii Janus ASCAP/Heart 01 A 
Child ASCAP) WBM 

25 LOOK WHAT FOLLOWEO ME HOME lEMI Blackwood 
BMi Fa-rest Hills. BMI) WBM/HL 
LOSING TOUR LOVE (Benefit BMI/liwtig. BMV 
Eactewood BMl/ Almo ASCAP/littie Nemo ASCAP) 




by Wade Jessen 

FlRST TIME OUT: Oklahoman Wade Hayes becomes the first debut artist 
of 1995 to reach No. 1 on Billboard's Hot Country Singles & Tracks. "Old 
Enough To Know Better" is one of three songs on the album of the same name, 
which is No. 1 on HeaLseekers and was co-written by Hayes and veteran Nash- 
ville tunesmith Chick Rains. Two additional titles on the project were co-writ- 
ten by Rains, whose writing credits include Johnny Lee's "One In A Million" 
ami "Down To My Last Broken Heart" by Janie Fricke. Columbia senior VP 
of promotion Debi Fleischer says this chart feat is especially gratifying be- 
cause a new Columbia artist hasn't topped this chart since Mike Reid did it 
in 1991 with "Walk On Kaith." 

C ROSS-COUNTRY: BNA's Doug Supernaw leads the Airpower pack this 
week with the Dennis Linde tune "What'll You Do About Me" (24-20). Both 
Randy Travis and the Forester Sisters have recorded the song. Label execs, 
responding to several radio stations concerned that the lyric describes violent 
or obsessive behavior, are making an alternative version available. Supernaw 
is joined in the Airpower circle by Vince Gill's "Which Bridge To Cross" 
(MCA) at No. 21. Gill turns in the required number of detections for Airpower 
status in just four chart weeks. Debbie Murray, MD at KIKK/KILT Houston, 
cites "Which Bridge," along with Clint Black's "Wherever You Go" (RCA) and 
George Strait's "You Can't Make A Heart Love Somebody" (MCA), among 
the most popular songs of the week. Both Strait and Black are among the head- 
liners at this year's Houston Livestock Show And Rodeo. 

PaSS THE SALSA: Tim McGraw (Curb) takes Hot Shot Debut honors on 
Billboard's Hot Country Singles & Tracks with the spicy "Retried Dreams" at 
No. 57. Five other new releases make their initial appearance on our chart, 
including Epic's newcomer Ty Herndon with "What Mattered Most" at No. 62. 
Meanwhile, Mark Chesnutt's "Gonna Get A Life" (Decca) checks in at No. (i8. 
Alison Krauss and her band Union Station debut at No. 70 with their cover 
of Keith Whitley's "When You Say Nothing At All." This track, which appears 
on BNA's Whitley tribute album and Krauss' new set, is the top raiuest-getter 
at WIVK Knoxville, Tenn., says PD/MD Les Acree. Aaron Tippin debuts at 
No. 71 with "She Feels Like A Brand New Man Tonight" (RCA), and Mercury's 
new traditionalist Wesley Dennis rounds out the week's debuts at No. 72 with 
"I Don't Know (But I've Been Told)." 

GrASS ROOTS: Alison Krauss takes the Hot Shot Debut trophy at No. 31 
on the Top Country Albums chart with the aforementioned "Now That I've 
Found You" (Rounder). A steady seller for the label with several prior blue- 
grass and gospel projects, Krauss' talents have added to the recent success of 
Shenandoah's "Somewhere In The Vicinity Of The Heart" (Liberty). The new 
Krauss album contains some previously released material and several new 
songs. Mercury's Shania Twain also debuts on the album chart at No. 65 with 
"The Woman In Me" on the strength of the debut single, "Whose Bed Have 
Your Boots Been Under." Meanwhile, Garth Brooks' "The Hits" (Liberty) re- 
mains planted firmly atop Billboard's Top Country Albums, his ninth week at 
No. L The Greatest Gainer award goes to Tim McG raw's "Not A Moment Too 
Soon" (Curb), increasing in excess of 3,000 units (No. 2), while the Pacesetter 
award goes to BNA's Keith Whitley tribute, with a 50% sales gain (71-55). 



WBM 

53 LOVE IS NOT A THING <Hi«taf 8MI/Buile BMl/Moon 
Catcher Bttl/EMI April ASCAP/My Pug. ASCAP) HL 

13 Ml VIDA L0CA (MY CRAZY LIFE) (Ben s future BUM 
Sony Tree BMI:DrearrCa:ner. ASCAP) HL/WBM 

2 MT KIND OF GIRL (Careers BMG B Ml/Alabama Band 

ASCAP/Wildcountry. ASCAPI WBM/HI 
4C NIGHT IS FALLOT IN MY HEART (EMI UzcUood BMI/ 

Lmde Manor. BMl/Righl Key. BMI) HL 
31 ROT A MOMENT TOO SOON C/omba RSCRP/Siw Boo. 

ASCAP) WBM 

1 OLD ENOUGH TO KNOW BETTER (Son* tree BMII HL 
3S PICKUP MAN ($on£wi.tei$ Ink. BMl/! em Wed£*. 
ASCAP) HI 

5* THE RED STROKES [Ko BTJM BMI; Sanderson, ASCAP/ 

Criterion. ASCAP/Escudilla. ASCAP/Mair* Bob ASCAP/ 

Ha Fences. ASCAP) WBM 
57 REFRIED DREAMS IZomba AS CAP/' Mill house. BMI/ 

Songs 01 PofrGfam. BMI) 
G3 SEA OF COWBOY HATS (Songs 01 PolyGram. BMI/Sony 

Cross Keys ASCAP/ Ben Hall ASCAP) HI 
71 SHE FEELS LIKE A BRAND NEW MAN TONIGHT (Acutl- 

Rose. BMI) 

21 SO HELP ME GIRL iSontwnteis Ink BMl/Teias Wedge 
ASCAP) HI 

GG SOMEBOOT WILL (Rick Han. ASCAP/Waiertown. 

ASCAP/BMG ASCAP) 
17 SOMEWHERE IN THE VICINITY OF THE HURT (Ensign 

ASCAP.H dcen Planet. BMI/Gouda. ASCAP/BuCRu. 

ASCAP) HI 
41 SONG FOR THE LIFE Ilessa BMI) 

30 SOUTHBOUND iBeginner ASCAP) WBM 

55 STAY FOREVER {MB ASCAP/Blue Gator ASCAP/ 
Maverick ASCAP.WB SMI/Hecktone BMl'Fweshadow. 

61 TAKE THAT (MCA. ASCAP/Gari Burt. ASCAP/CieaC 
Cumberland. BMI/Diamcnd Struck, BMI) HL/WBM 

G TENDER WHEN I WANT TO BE (Why Walk ASCAP) CLM 
33 THAT'S HOW YOU KNOW (WHEN YOU'RE IN LOVE) 

(Almo, ASCAP/laSongs Ascap/Taste Avctwn BMV 
Wacissa River BMI) WBM 

14 mi nun ABOUT YOU (Sierra Home. ASCAP/AMR 
A$CAP/&eai Cumberland SMI/Diamond Struck. BMI) 
WBM 

45 THIS IS ME (Great Cumberland BMI/Diamond Struck. 
BMVKicking Bird. BMI) WBM 
7 THIS TIME (Tiavehn loo ASCAP/'Beginnei ASCAP) 
WBM 

I THIS WOMAN AND THIS MAN I Almo ASCAP/Bamatuck. 
ASCAP/WB ASCAP/Lunn music. ASCAP) W8M 

31 TILL YOU LOVE ME (Little Big Toon. BMI/Amencan 
Made BMI/ MCA, ASCAP/Gary Burr ASCAP) HL/WBM 

74 TOUGHER THAN THE REST ttfiice Springing r,. ASCAP) 
WBM 

24 TRUE TO HIS WORD (farrenuff, ASCAP.'Full Keel. 

ASCAP/Fanen Curtis BMI/Mike Curb BMI/Augusl W.nd. 

BMl/Longitude BMl/Georgian My BMI) WBM 
52 TRYIN' TO GET TO NEW ORLEANS (Warner-Tamerlane. 

BMVDoy Rocking. BMI/Chmqaupm. BM/Nibws, 

ASCAP) WBM 

59 TYLER (Polygram Int'l, ASCAP/Oavrs Daniel. ASCAP/Ron 
Hatfkme. ASCAP) HL 

15 UPSTAIRS DOWNTOWN (Songs Ot PolyGram BMI/ 
TokKO, BMII HL 

20 WHAT'LL YOU DO ABOUT ME (Combine. ASCAP/EMI 
Blackwood. BMI) HL 

62 WHAT MATTERED MOST (Gary Burr ASCAP/MCA 
ASCAP/Augusl Wind BMI, 1 longitude BMI/AJberta s 
Paw, BMI) 

47 WHEN LOVE FINDS YOU {Benefit, RMI/Edward Grant. 

ASCAP/Middle C ASCAPI WBM 
70 WHEN YOU SAY NOTHING AT ALL (MCA. ASCAP/Oon 

Sctilit?. ASCAP/Screen Gems-EMI, BMI/Scarlet Moon. 

BMl) 

12 WHEREVER YOU GO ; Black tried BMI.'hving BMII WBM 

21 WHICH BRIDGE 10 CROSS (WHICH BRIDGE 10 BURN) 

(Benefit BMI/Sony Tree BMI) WBM 
43 WHOSE BED HAVE YOUR BOOTS BEEN UNDER (Shama 
Twain. BMI/frmoa ASCAP) WBM 

75 WORKIN' MAN SLUES (Sony Tree BMI) HI 

27 YOU AND ONLY YOU (Great Cumberland. BMI/Diamond 

Struck, 6MI/WB ASCAP/Might 6t. ASCAP) WBM 
4 YOU CAN'T MAKE A HEART LOVE SOMEBODY (Victoia 
Kay ASCAP/BMG A3CAP Little Beagle ASCAP) HL 



BLUEGRASS SOCIETY 

(Continued from page -iJ) 

the Del MeCoury Band. 

Winners in the individual instrument cat- 
egories were: Roy Huskey Jr. — bluegrass 
bass fiddle; Gene Wooten— biuegrass dobro; 
Tony Rice — biuegrass guitar; Ronnie 
MeCoury— biuegrass mandolin; J.D. 
Crowe — biuegrass banjo; Glen Duncan — 
biuegrass fiddle; old-time banjo— John 
Hartford; Chubby Wise^ — old-time fiddle. 

Biuegrass promoter — Norman Adams; 
radio station — WOBO Cincinnati; DJ — 
Charlie Douglas, WSM Nashville; and re- 
gional newsletter — "Central Indiana Blue- 
grass Assn. Newsletter." 

The SPBMA is headed by Chuck Stear- 
man, in Kirksville, Mo. 





Double Your Exposure in 

Billboard's 

1995 

U 

Country Music 

Sourcebook * 

This directory is the ultimate, one-stop, guaran- 
teed to be seen and used by key people in both the 
Nashville and country music markets worldwide. 

All listin gs conveniently published in a 6" x 9" 
format, are updated and verified to give you 
and your clients accurate information. 

Nashville listings include: 

Record companies, music publishers, 

venues, radio stations & more!! 

Country Music contacts include: 
Top charting artists, managers, agents, 
concert promoters & more!! 

Ad Closing : 3/27/95 
Publication: 5/17/95 

Here's what one user says about us: 

"We at KWRE ha ve literally worn out our copies 
of the sourcebook from previous years and the 
latest edition is once again jammed with 
information that is absolutely invaluable. ' 

SPACE IS LIMITED. CALL 
YOUR REP TODAY! 

NASHVILLE 
Lee Ann Photoglo 
(615)321 -4294 

NEW YORK 
Ken Karp, Ken 
Piotrowski. Pat Rod 
Jennings. Norm 
Berkowitz 
(212)536 
5004 

LOS 

ANGELES 
Gary Nuell. 
Jodie LeVitus. 
Lezle Stein. 
Deborah 
Robinson 
(213) 
525 
2308 
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Soho's India Puts Zest Back In Salsa 

India inks new salsa blend: 

Like her label mate Marc Anthony, 

Soho Latino's fast-rising songstress 
India brings a distinct soul/gospel fla- 
vor to salsa, a marketing term masquer- 
ading as a tired 



6 musical genre that 
is in dire need of a 
fresh, new slant. 
Musical labels 
aside, India pro- 
vides a hip vocal 
and musical bridge 
to young bicul- 
tural, urban La- 
IN01 * tinos eager to hear 

salsa blended with appealing and famil- 
iar Anglo grooves such as R&B and hip- 
hop. India's success in the Anglo dance 
market, combined with producer Sergio 
George's street sensibilities, allowed 
such a musical hybrid to emerge. 

Moreover, this striking native New 
Yorker, whose muscular high-end voice 



lllotas 




by John Lannert 



recalls Angela Bofill, is the first woman 
to bring sassy self-confidence to the 
salsa table. At last, distaff salsa fans 
have a female idol whom male salsa fans 
admire. Unsurprisingly, her latest al- 
bum "Dicen Que Soy" is a top 10 main- 
stay on the Billboard Latin 50. The 
eight^ong set already has yielded two 
huge hits: the weepy "Nunca Voy A 
Olvidarte" and the fiery, stand-up-to- 
that-man testimonial "Ese Hombre," 
which undoubtedly will be her signature 
song. 
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But listening to India's studio work 
and watching her perform arc two dif- 
ferent things. India's riveting miniset 
during the six-act "Concierto Del 
Amor" revue Feb, 1 1 at Madison Square 
Garden was a volcanic audio-visual as- 
sault that sprung the delirious soldout 
crowd of 20,000 from its seats on several 
occasions. 

To hear pulpit-shaking, gospel/soul 
intros wailed in Spanish with convincing 
authenticity served as powerful pro- 
logues to he-done-me-wrong narratives 
"Que Ganas De No Verte Mas" and 
"Ese Hombre." With dan cer-cum -con- 
tortion 1st Willie Ninja slithering on the 
stage between her legs as she belted out 
"Que Ganas," India affirmed to thou- 
sands of cheering Latinas in the house 
that role reversals are possible. 

While India dominated the proceed- 
ings at "Concierto Del Amor," other 
acts on the lineup fared well, particu- 
larly headliner Tito Rojas, a smooth 
veteran from Puerto Rico whose crowd- 
pleasing set was cut short by time con- 
straints. The longtime M.P. artist did 
manage, however, to get off a slinky 
version of his hit "Senora De Madru- 
gada" before exiting. 

Sony's salseros Luis Enrique, who is 
from Nicaragua, and Cuban-born Rev 
Ruiz each turned in entertaining shows, 
but neither drew excessive applause 
from a partisan Puerto Rican throng 
seemingly more interested in seeing 
homebred acts perform. By contrast, 
Rodven's trombonist Edgar Joel, with 
vocalist Anthony Colon, drew howls 
and applause from the audience when 
.Joel and his trombonists fastened the 
Puerto Rican flag onto their instru- 
ments. The leadoff act, Manny Manuel, 
turned in a crowd-pleasing performance 
that marked the ex-lead vocalist of Los 
Sabrosos Del Merengue as a future 
star. The handsome P.R. native espe- 
cially revved up the audience when he 
sang "Rey De Corazones," the galloping 
title track from his debut album, re- 
leased last year on RMM's upstart Mer- 
engazo imprint. 

The concert's promoter, Ralph Mer- 
cado, said after the show that the 4!/<- 
hour event was one act too long. He was 
right. Still, the breaks during set 
changes were brief, and much of the 
crowd stayed after seeing India, who 
was fourth on the bill. After all, there 
were many free agents in the audience, 
and no one seemed to be in much of a 
hurrv to leave. 
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IEXICO NOT AS: The Mexican peso 
crisis has prompted Warner Music Mex- 
ico to pare 25 employees from its ranks, 
with EMI Music Mexico letting go of 
five. So far, no other majors have cut 
staff. Earlier this month, Mexican labels 
hoisted their prices by 15%-25%, as the 
peso struggled to hover in the range of 
5.3-5.5 pesos to the dollar. Despite the 
generally tranquil attitude of Mexican 
labels execs in recent weeks, there still 
seems to be an uneasy, calm-before-the- 
storm vibe in the air. Meanwhile, the 
Mexican government mulls pegging the 
peso to the dollar and creating a cur- 
rency board to oversee the peso's per- 
formance . . . Check out the Boxscore 
section in the Feb. 18 issue of Billboard 
in which the Rolling Stones topped the 
listing by ringing up $11,784,755 in 
gross receipts for their four January 
shows at Hermanos Rodriguez Auto- 
dromo in Mexico City, which OCESA 
and BCL Group promoted. The Stones 
(Continued an next page) 
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ARTIST TITLE 
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CD 


1 


1 
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BRONCO 

F ■(■"!, .'! 


QUE NO ME OLVIDE 


2 


2 


12 




SELENA 


fOTOS Y RFXIIERDOS 


CD 


4 


13 


3 


LUIS MIGUEL 


TODO Y NADA 




11 


18 


4 


LOS REHENES 


PREGUNTAME A Ml 




7 


10 


|| 


LIBERATION 


VUELVE Ml AMOR 


6 


5 


5 


12 


CRISTIAN 


CON TU AMOR 


7 


| 


9 


14 


LOS MIER 


TE AMO 


CD 




11 


17 


LUIS MIGUEL 


♦ LA MEDIA VUELTA 


CD 


18 


16 


4 


BAN DA PACHUCO 


MITAD TU, MITAD YO 


in 


8 


3 


16 


SELENA 


♦ NO Mr QUEOA MAS 


<dL> 




25 


3 


MVRIAM HERNANDEZ 


♦ ESE HOMBRE 


12 




2 


18 


LA MAFIA 


♦ ME OUELE ESTAR SOLO 


13 


16 


15 


14 


PEDRO FERNANDEZ 


Ml FORMA DE SENTIR 


14 


15 


7 


12 


LOS TEMERARIOS 


QUE POCA SUERTE 


IS 


10 


4 


11 


FITO OLIVARES 


EL COLESTEROL 


16 


12 


8 


7 


MARCO ANTONIO SOLIS 


POPURRI 


17 


9 


6 


14 


LUCERO 

MFinor/fONOyiw 


SIEMPRE CONTIGO 
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24 
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LOS MIER 

-. ■ . 


BORDADA A MANO 


© 


19 


22 


4 


EDNITA NAZARIO 


COMO ANTFS 


20 


20 


23 


3 


OLGA TANON 


♦ ENTRE LA NOCHE Y EL DIA 


21 


14 


14 


6 


LOS TIRANOS DEL NORTE 

FONOVISA 


NO VOLVERE 


\MJ 


34 


- 


2 


SPARX 


QUE DEBO HACER 


23 


21 


19 


13 


LA DIFERENZIA 


LINDA CHAPARRITA 


(14) 


26 


35 


4 


PAQUITO HECHAVARRIA 


PIANO 




25 


26 


4 


EMILIO 

EMI LATIN 


DONDE ANDARA 


26 


23 


21 


$ 


FRANKIE RUIZ 

rapvEN 


MIRANDOTE 


27 


21 


28 


18 


SPARX 

■ NOV : 


♦ TE AMO, TE AMO, TE AMO 


CiT) 


36 


36 


4 


DIVINO 

EONOVISA 


LLORARAS 
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1 


FAMA 


AMOK PERDONAME 


CW) 


NEW ► 
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FITO OLIVARES 


CUPIDO BANDIDO 


31 


28 


30 


6 


ANNA ROMAN 


CARTA DE AMOR 




32 


31 


6 


LOS FUGITIVOS 


LA NOVIA 


(D 


RE-ENTRY 


9 


JORGE LUIS CABRERA 


MUSICA ROMANTICA 
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37 
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2 


LA TROPA F 


LAGRIMAS 


QD 
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DAVID LEE GARZA 

emi mriN 


UNA NOCHE MAS 


36 
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FAMA 

SOW 


♦ QUIERO VOLVERTE A VER 


37 


38 
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RICARDO ARJONA 


REALMENTE NO ESTOY TAN SOLO 


36 


35 
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LOS TRAILEROS DEL NORTE DECIR AMANTE 
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RE-ENTRY 
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RAMON AYALA JR. 


POR SUPUESTO QUE TE AMO 
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GRACIELA BELTRAN 

EMI LATIN 


TESORO 






POP 
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34 STATIONS 



1 LUIS MIGUEL vvtA LATINA 
TODO Y NADA 

2 MYRIAM HERNANDEZ wtft 
latina ESE HOMBRE 

3 EDNITA NAZARIO EMI latin 
COMO ANTES 

4 CRISTIAN MELODY/FONOVISA 
CON TU AMOR 

5 OLGA TANON WEA LATINA 
ENTRE LA NOCHE Y EL DIA 

6 LUCERO MELODYFOreOviSA 
SIEMPRE CONTIGO 

7 RICARDO ARJONA SONY 
REALMENTE NO ESTOY. . 

8 LAURA PAUSINI WEA LATINA 
AMOR1S EXTRAN0S 

9 EMMANUEL SONY 
QUIERO UN FJESO 

10 CHAYANNE SONY 
GAVILAN 0 PALOMA 

11 BRAULIOscnv 
SOLOS TU Y YO 

12 PEDRO FERNANDEZ poly 
GRAM LATINO Ml FORMA... 

13 RICARDO MONTANER emi 
LATIN EL MUNDO... 

14 JUAN GABRIEL ARIOLA'-BMG 
MURIENDO DE AMOR 

15 CHARLIE MASSO SONY 
AUN MF QL JSJ" " 



21 STATIONS 



1 PAQUITO HECHAVARRIA 

SONY PIANO 

2 FRANKIE RUIZ RODVEN 
MIRANDOTE 

3 GILBERTO SANTA ROSA 
SONY MAL HERIDO 

4 LUIS ENRIQUE if.N> 
ROMANTICOS AL RESCATE 

5 OLGA TANON WEA LATINA 
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6 TITO ROJAS M P 
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8 WILLIE COLON L RUBEN 
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D LUIS MIGUEL sVfA .atina 
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2 VICTOR MANUELLE SONY 
POR EJEMPLO 

3 ALEX D'CASTRO RODvEN 
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4 GIRO soi.'Sony 
SIENTEME 

5 ROBERTO ROENA M P 

I ■ i r, , i mi GLNIL 
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Selena Reigns At Tejano Awards 



I BY RAM IRQ BURR 

SAN ANTONIO. Texas— Selena do- 
minated the 15th annual Tejano Music 
Awards, winning six of 15 categories 
during a ceremony held here Feb. 1 1 at 
the Alamodome. The EMI Latin super- 
star was followed by label mate Emilio, 
who won three awards. 
^^^^^^^^^ Named female 
lljjfcj-. rr:tri1;i:iHT >r 1 hr 

^ , seventh consecu- 
F ^ ^Hj tive year, Selena 
w r J also won the al- 

K^r «■ ^ um °^ t ^ ie y ear - 

jfl orchestra cate- 

B gory, for the third 
T ^^^W .rS5 straight year with 
selena her smash hit, 

"Amor Prohibido." 
That record has been nominated for a 
Grammy in the best Mexican-American 
performance, which she won last year. 

Selena also collected hardware for 
female vocalist and record of the year 
("Amor Prohibido") and Tejano cross- 
over song ('Techno Cumbia"). The 21- 
year-old Lake Jackson, Texas, native 
shared the song of the year kudos with 
Pete Astudillo. Selena's English-lan- 
guage album for SBK is due out in 
May. 

Emilio — signed by Liberty Records 
in 1994 — won male entertainer and 
male vocalist, as well as vocal duo for 
his performance with label mate Ro- 
berto Pulido on "Ya Ahora Es Tardc." 
The next day, Feb. 12, Emilio made his 
second consecutive appearance at the 
San Antonio Livestock Show, |>erform- 
ing two soldout shows at Freeman Coli- 
seum. 

La Diferenzia, Arista-Texas' 



Grammy nominee this year in the Mex- 
ican-American category, won most 
promising band. The three latest al- 
bums by Selena ("Amor Prohibido"). 
Emilio ("Soundlife"), and La Diferenzia 
("La Diferenzia") appeared in the top 
10 of the Billboard Latin 50 in the Feb. 
18 issue. 

More than two-dozen artists per- 
formed or presented trophies at the Te- 
jano Music Awards, including Jay 
Perez, Emilio, Pulido, Stephanie Lynn 
& High Energy, Ruben Ramos, Gary 
Hobbs, Joe Jama, Pete Astudillo. Roel 
Martinez, Jorge Alejandro, La Difer- 
enzia, Fandango USA, and Libertv 
Band. 

The 1995 edition of the TMA marked 
the first time in three years that all the 
record labels participated in the 
awards. In April 1992, four labels — 
Sony Discos, Rodven, Freddie, and 
Fonovisa — pulled out, citing what they 
considered improprieties in the voting 
process. 

However, none of the labels offered 
any hard evidence to support their alle- 
gations. By last fall, the labels returned 
to the event Only Grammy winner Lit- 
tle Joe and Sony's flagship Tejano/pop 
act I -a Mafia still sat out the awards. 
The votes at this year's awards were 
compiled from random ballots sent to 
50,000 Latino households in Texas. 

The TMA capped a busy week of 
showcases and receptions spotlighting 
the Tejano music industry. On Feb. 10, 
the TMA Fanfair/Talent Showcase 
drew an estimated 20,000 fans to San 
Antonio's Market Square to see upstart 
acts, as well as receive free autographs, 
photographs, posters, and CD singles. 

Here is the complete list of winners: 
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Song of the year: "Bidi Bidi Bom Bom." Se- 
lena/Pete Astudillo. 

Most promising band: La Diferenzia. 

Male entertainer: Emilio. 

Female entertainer: Selena 

Male vocalist: Emilio. 

Female vocalist: Selena 

Vocal duo Emilio and Roberto Pulido. 

Album of the year orchestra Amor Prohi- 
bido." Selena. 

Album of the year, conjunto progressive Ya 
Me Canse." David Lee Garza 

Album of the year, conjunto traditional: Ties 
Ramitas." Hometown Boys. 

Tejano country song: She Can't Say I Didn't 
Cry. " Rick Trevino. 

Tejano crossover song: Techno Cumbia." Se- 
lena. 

Record of the year: Amor Prohibido," Selena. 
Instrumental: "El Tren.' Los Chamacos. 
Showband: Culturas. 



LATIN N0TAS 

(Continued from preceding page) 

also placed second, grossing $4,527,556 
in three concerts at Pacaembu Stadium 
in Sao Paulo, Brazil, which BCL and 
Promoter Marketing produced. The av- 
erage ticket price in Mexico City 
worked out to be just under a rather 
phat $58; the average ticket ducat in Sao 
Paulo was about $34.50 . . . Has country 
music arrived in Monterrey? A Mexi- 
can-glazed version appears to be at- 
tracting fans. The two biggest acts play- 
ing fiddle and steel guitar are Disa's 
Wild West and MCM's Caballo Do- 
rado, both of which could easily slide 
into Nashville — if they sang in English. 
Execs from the majors, such as Lydia 
Sulazar, label director of Warner Music 
Mexico's roots imprint Raza, are mull- 
ing the possibility of inking Mexican 
country artists. There also is a dance 
that goes along with this hybrid sound. 
Time to book these bands on "El Gran 
Viejo Opry." 



Mi 



llSCELLANEA: Despite the re-en- 
try of all major labels into the Tejano 
Music Awards this year, perennial TMA 
power EMI Latin still won 10 of 15 
awards . . . Speaking of Tejano, heralded 
country-miisic television program "Aus- 
tin City Limits" airs "Tejano Music Spe- 
cial" Saturday (25). Appearing on the 
show is an all -Arista/Texas lineup fea- 
turing Freddy Fender, Flaco Jimenez, 
La Diferenzia, Joel Nava, and Kick 
Orozeo. In January, Tribute Entertain- 
ment's "The Road" offered a fine seg- 
ment on Tejano music that included 
commentary from both Tejano stars (Se- 
lena, Emilio, Fender), and country no- 
tahles (Brooks & Dunn, Willie Nelson] 
. . . Latino rockers Gunhill Road, King 
Chango, Lotus, and Situacion Zero are 
booked to perform Feb. 20 at SOB's in 
New York. This rare rock en espanol 
happening in Gotham is being promoted 
by a local organization of Latino rock 
aficionados called Rock De Los "90s. 

ChART NOTES: Tropical stations 
WRYM-FM Hartford, Conn., and 
WRMQ-AM Orlando, Fla., have been 
dropped from the panel of reporting 
stations to Hot Latin Tracks. There now 
are 19 tropical/salsa stations and 113 to- 
tal stations. 

Bronco's "Que No Me Olvide" (Fono- 
visa) tops the Hot Latin Tracks for the 
third straight week and now holds an 
astonishing Ail-point lead over Selena's 
No. 2 entry, "Kotos Y Recuerdos." 
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ARTIST TITLE 

LABEL & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT) 


CD 
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* * NO. 1 * * 

I Sfi - "woi (998BNS 98) 4wklMNo , IMMORTAL BELOVED 


2 


2 


19 


BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS A CHANT 


CD 


3 


24 


C^i^, DOMINGO. PAVAROTTI (MEHTA) A THE 3 TENORS IN CONCERT 1994 


A 


4 


22 


L^S.':>r!*4 B *?^f?0 98 ECU 5 98) MOZART PORTRAITS 


CD 


S 


231 


CAR RE R AS, DOMINGO, PAVAROTTI (MEHTA) A , w rnpjr rp T 

LONDON 430433 (10 98 Ed 16 98) ,n l ~ ul ^ r - r< 1 


CD 


NEW* 


VARIOUS ARTISTS ^ SENSUAL CLASSICS. TOO 


7 


6 


22 


JAN GARBAREK/H1LLIARD ENSEMBLE nrn^nm 

ECM 21525 (9.98115 98] UI-HUUM 


CD 


NEW. 


K^,??5 1 E , (^^ HESTRA (SHAHAM) VIVALDI: THE FOUR SEASONS 


CD 


8 


7 


5fu^ N ™TO« munci "320 199815 981 « N BINGEN: CANTICLES OF ECSTASY 


a© 


NEW* 


no °s°h?m*6 ao» 16.981 PERFORMS PHILIP GLASS 


cm 


11 


107 


L.C.ULIA BAH IULI . r vri| . , nv/ r- Mr 
LONDON 436267 i ,0.9BEa i5 98) lr LUVt ML 


12 


12 


24 


ANONYMOUS 4 , 0VE . S , LLUS|0N 

HAflMONiA MUNDi (FRANCE) J07;O9 (13.98718 001 LUVC 3 'LLUOiur* 


13 


7 


7 


CHICAGO SYM. & CHORUS (NELSON) rnRFPKi MKFRFRF DP An 

NONESUCH 79348(1098^1598l GOKECKI: MISERERE, Or. 40 


14 


9 


17 


£ 6^ 3 " »"f SB*" 0RCH ' (SU ™ N) CARMINA BURANA 


IS 


10 


4 


MARIA CALLAS . . r*ii/i»jA 3 

EMI CLASSICS 55216 {9 9815 981 ^ ulvp " ft J 


TOP CLASSICAL CROSSOVER 
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1 


14 


* * NO. 1 * * 

SJaJSSSI ™I^'™ ILY ; VISION. MUSIC OF HILDEGARDVON BINGEN 


2 


Z 


55 


Zmf S 2"™Zt,B-, THE PIANO 


3 


3 


59 


?,T(^l I***'™* PERLMaN SCHINDLER'S LIST 


CD 


4 


20 


VSSSffJEKS* ».,.» BACH VARIATIONS 


5 


6 


22 


R?A M 62ro" L "*T Ml SB WIND 0F CHANGE 


6 


7 


22 


« P nml'!1? 6 ? OM, ^?9 S , DE Ml ALMA LATINA 


7 


5 


4 


LONDON SYMPHONY ORCHESTRA „ mr cnalar ce 
ANGEL 55344 (9 98/1 5 981 b 1 1NI>: l-UH 1 KtSS 


8 


B 


4 


™™.vocc "^-""'^i THE QUEEN COLLECTION 


9 


9 


lb 


JOHN W1I±IAMS&TIHE BOSTON POPS OROH. , T pnnii ucnu « tuint ir n 
SON* CLASSICAL 66294 19 98 ECV15 981 " 1 c/*i' inn-ivj ir n . . 


10 


15 


120 


J . A .^ E: ?. CALWAV . THE WIND BENEATH MY WINGS 


11 


11 


:oc 


S J o A oo'!?c r f8 Ea ,,5 98, PAVAROTTI & FRIENDS 


3D 


RE-ENTRY 


K^Etc!?!^ 99,15.99, ANDREW LLOYD WEBBER: LOVE SONGS 


13 
14 


12 
IS 


38 
61 


SV " P sT V 0RCHESTRA SYMPHONIC ROLLING STONES 


LONDON SYMPHONY (WILLIAMS) THE STAR WARS TRILOGY 


3D 


nr rnn J0HN WILLIAMS I THE BOSTON POPS ORCHESTRA , , wrr ,ijr-nTiLni r 

RE-tNIRl soN»cmSSICAL5J380l9 98 EQ]59BI UNI UKUt 1 1 AbLt 


TOP OFF-PRICE CLASSICAL™ 
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i 


31 


* * NO. 1 * * 

THE CHOIR OF VIENNA am ^^, MYSTICAL CHANTS 


CD 


2 


iO 


V .^° U5Ai, ? ISTS .. ROMANTIC CLASSICS 


CD 


s 


29 


w*iAa U o!o AR J9 S 9 T 6 S 99 : 20 CLASSICAL FAVORITES 


CD 


NEW* 


™ ARTISTS . - ROMANCE AND ROSES 


5 


1 


» 


!, A n'?,"™™™ ,4 ,8 eq, V'VALDI: THE FOUR SEASONS 
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by Jeff Levenson 

SENIORS AT PLAY: It's not quite the Geritol Bri- 
gade, but Columbia's "Legendary Pioneers" are a tad 
older than the usual run of jazz artists coveted by major 
labels. After introducing the series in 1993 (with works 
from George Wein, Doc Cheatham, and Alvin Batiste), 
Columhia decided to give the seniors a rest — until now, 
with this latest batch of titles, from pianist-vocalist Va- 
lerie Capers, altoist Lou Donaldson, and bassist Milt 
Hinton. 

Capers, whose "Come On Home" should offset the no- 
tion that she is vastly underrecorded, is one of jazz's spe- 
cial stories — the first sightless person to graduate from 
the Juilliard School Of Music (in the '50s), and now chair- 
man of the City University Of New York's Bronx Com- 
munity College. 

Donaldson, of course, first made his name in the '50s 
and '60s as a soulful, swinging, hard-bop specialist. His 
Columbia debut, "Sentimental Journey," finds him wink- 
ing in the direction of his chief inspiration and influence, 
Charlie Parker. 

Hinton, at 84 the one jazz artist least likely to end up 
in God's waiting room playing shuffleboard (Miami, I 
think it's called), is experiencing a renaissance of sorts: 
two books of photography and a featured role in the 
Oscar-nominated documentary film "A Great Day In 
Harlem." His "Laughing At Life" Is a long overdue re- 
minder that the few guys remaining who were actually 
around during jazz's formative years probably have a 
story' or two to tell. 

FOLLOWING A LITERARY BEAT: Drummer 
Arthur Taylor, who died Feb. 6 at the age of 65, was 



a rarity in jazz: a musician keen on documenting the 
thoughts and comments of his confreres. While living an 
expatriate's life in Europe during the '60s and 70s (first 
in France and then Belgium), Taylor interviewed many 
musicians who passed his way ( including Ornette Cole- 
man, Max Roach, Randy Weston, and Dexter Gor- 
don). 

Their exchanges were collected in Taylor's celebrated 
"Notes And Tones" (Da Capo Press), a book that exam- 
ined the far-from-home jazzmen's prevailing views on 
racism, music, drugs, life. Taylor, himself a complicated 
person who fronted a veneer of gentility while seemingly 
wrangling with a host of latent emotions, was bent on 
making a contribution that transcended the myriad re- 
cordings he had worked on. Those included John Col- 
trane's "Giant Steps," Miles Davis' "Miles Ahead," and 
Thelonious Monk's "Town Hall Concert." 

Though he was a musician's musician whose drum- 
ming was truly recognized for its swingful, understated 
elegance ( he had just finished a Verve recording with or- 
ganist Jimmy Smith, slated for issue in June), his legacy 
likely will include his words as much as his music. 

Trumpeter Art Farmer, a fellow expatriate who first 
worked with Taylor in the early "50s, offered this assessment 
of his late colleague: "It's one thing to talk about talking with 
jazz musicians, it's quite another to actually <k» it- Arthur had 
wonderful ears, which he used, whether he was playing on 
the bandstand or being a writer. He knew how to listen." 

StXTFF: Pianist Gonzalo Ruhalcabo, one of the esteemed 
few to make it to this year's Grammy's nomination list (best 
jazz instrumental performance, for "Rha|>sodia"), gets a 
guest shot bending the ivories the night of the telecast, 
March 1 . . . Producer and Prestige Records founder Bob 
Weirwlock, who made his first disc before some of us were 
bom (1949), has returned to the studio (this time as executive 
producer) to capture the Milestone debut of drummer Duffy 
Jackson. For those unfamiliar with Jackson's work, he Is the 
son of renowned bassist Chubby Jackson, has motored the 
big bands of Count Basie and Illinois Jacquet, and has 
earned the right to be considered a powerhouse. 
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by Heidi Waleson 

ClJT AND PRINT: It's hard to imagine who exactly 
will be the audience for the G4rard Corbiau film "Farin- 
elli," but opera fans will certainly want to catch it, or at 
least its soundtrack on Auvdis* label Travelling (distrib- 
uted by Harmonia Mundi). The picture is due for release 
in March and already has earned an Oscar nomination 
for best foreign film. (See Global Music Pulse, page 47.) 

For this highly romanticized tale hased on the life of 
castrato singer Farinelli (1705-1782), the filmmaker had 
to figure out how to create a castrato voice, given the fact 
that the traditional method for doing so is not legal in 
any state I know of. His solution was to use two singers, 
countertenor Derek Lee Ragin and soprano Ewa Mal- 
las Godlewska, to span Farinelli's 3V£-octave vocal 
range, then digitally fuse and homogenize the tone qual- 
ity of their voices in order to create a single voice. The 
result is a remarkable sound, combining male timbre and 
weight with female brilliance throughout the range. 

The plot, which has Farinelli (Stefano Dionisi) and 
his brother (Enrico Lo Verso) seducing women across 
the length of Europe in a unique one-two system, bor- 
ders on the absurd, but the long stretches of Farinelli 
singing, with full 18th-century baroque opera costumes 
and scenery, and the subplot about his conflict with Han- 
del (Jeroen Krabbe ). should prove absorbing for fans of 
18th-century opera — and maybe for some people who 
didn't know they were. According to Harmonia Mundi, 
the soundtrack sold 250,000 copies in Europe in six 
weeks, and Melvin Jahn, classical manager of Tower 



Records in Berkeley, Calif., has his sales campaign all 
ready with a catchy tag line: Music Minus Two. 

LETS EDUCATE: Here's a way to use some of that 
old video footage: repackage it as educational material. 
RCA Victor has started a new line, "Classic Encoun- 
ters," which features Robert Winter, the lecturer and 
musicologist who scored a hit with Voyager's CD-ROM 
interactive classical music series. For the first three 
RCA videos, Winter, who is engaging and amusing, does 
a stand-up talk with piano about each piece for a studio 
audience, occasionally crosscutting to the videotaped 
performance. 

He has particular fun with the teenaged Evgeny Kis- 
sin playing Tchaikovsky's Piano Concerto No. L A full 
performance of the work follows each talk (the other two 
initial releases feature the "1812 Overture" and "Eine 
Kleine Nachtmusik"). The videos are billed as "an intro- 
duction to classical music for children and adults" — well, 
even the diverting Mr. Winter is still basically doing mu- 
sical analysis, so it's probably not the way to your 8-year- 
old's heart. 



f HITHER PUBLIC RADIO: Attendees of the Music 
Personnel Conference in Nashville reported lots of dis- 
cussion about the crisis in classical music and public ra- 
dio's place in that. High on the agenda was a face-off be- 
tween stations that stick to a pure "western classical 
music" format and those that cast their nets wider for 
music and introduce Indian ragas and other national mu- 
sic styles in hopes of attracting new listeners. No consen- 
sus, needless to say, on that score. But some anecdotal 
evidence — a woman who launched a station in Kentucky 
set out suggestion boxes and went from nothing but Pa- 
chelbel's "Canon" to requests for Shostakovich — sug- 
gests that folks out there are listening where you might 
least expect it. 
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Vid Show Offers Dance Music's Faces 

LA.'s 'Groove TV 9 Spotlights Top DJs, Acts 



■ BY DEBORAH RUSSELL 

LOS ANGELES — A new music video 
show hopes to put a face on the dance 
genre by being personality driven. 
"Groove TV" debuted Feb. 4 via UHF 
outlet KMET LJl 

Hosted by radio personality Egil 
Aalvik (best known in radio circles as 
Swedish Eagle), the program is one of 
the only TV outlets to showcase the 
artistry of dance music's top DJs, 
including the hot French talent Laur- 
ent Gamier, rave-alternative DJ Ke- 
oki, artist/DJ/producer Moby, and 
the team of John Acquaviva & Richie 
Hawtin, among others. 

"There are those who say dance 
music is faceless," says Swedish Ea- 
gle, who also serves as executive pro- 
ducer of the weekly, hourlong pro- 
gram. "The whole concept of this TV 
show is to put a face on it." 

"Groove TV" reaches about 4.5 mil- 
lion L.A.-based households at mid- 
night each Saturday. The show is de- 
signed as a visual complement to the 
radio personality's syndicated pro- 
gram "Groove Radio," which, for 
nearly three years, has mixed such 
dance subgenres as techno, house, 
trance, ambient, trip-hop, jungle, reg- 
gae, and dancehall music. 

"This music needs an outlet so that 
the concepts of dance and its artists 
have a chance to grow," says Swedish 
Eagle, who hopes to expand the genre 
out of the club scene and onto the na- 
tion's airwaves. 

The premiere episode of "Groove 
TV" featured clips by Jam & Spoon, 
D:Ream, Portishead, Jaydee, Deep 
Forest, Ini Kamoze, Bob Marley & 
the Wailers, M-People, and T99. The 
show likely will be a popular outlet for 
such rising dance labels as Moonshine 
Music, Tribal America, Antler Sub- 
way, and ffrr. The latter already con- 
tributed clips by its artists Capella, 
M-Beat (featuring General Levy), 
and Orbital to the first installment of 
the show. 

Video play on each show may run 
uninterrupted for three or four songs 
in order to maintain a consistent 
dance-partv feeling, says Swedish 
Eagle. 



An interview and performance by 
Moonshine Music's Keoki is featured 
in a forthcoming episode, and actress/ 
singer Traci Lords, who is launching 
her own dance-music career with the 
Radioactive Records video "Control," 
is scheduled to co-host in the future. 
(Lords has expressed her hopes to 
become a DJ, too.) 

"Groove TV" is the latest undertak- 
ing by regional video producer Jon 
Faulkner. He also produces the alter- 
native-clip show "Notes From The 
Underground," which airs on KMET 
and is syndicated to 20 cities by the 
station's parent Network One. 

Faulkner and Swedish Eagle first 
met in the late '80s, when the radio 
personality, who then worked for al- 
ternative outlet KROQ L.A., hosted 
the now defunct "Request Video." 
Faulkner produced that show at the 
time. 

When KMET's GM recently sug- 
gested to Faulkner that he find a new 
video show to fill an open time slot, 
the producer says he immediately 
thought of Swedish Eagle. Faulkner 
contacted the dance-music aficionado, 
and together they launched the pro- 
gram. 

"It's really fun to do something new- 
like this," says Faulkner. "There's not 
a whole lot of overlap in the industry." 

Now that the show is in production. 



Faulkner says he is seeking to estab- 
lish cross-promotional ties with local 
club owners, independent retail out- 
lets, and magazines. 

Dance-music labels are encouraged 
by the promotional opportunities that 
may arise as a result of the new show, 
and some say they may step up pro- 
duction of shortform clips to further 
promote the music. 

"The genre has been neglected by 
radio and TV for so long," says Ste- 
phanie Smiley, who handles media 
and artist relations for three-year-old 
Moonshine Music. Most recently, the 
label has explored electronic distribu- 
tion of video via the Internet. 

Smiley says Moonshine "definitely 
will start checking into making more 
videos" if shows such as "Groove TV" 
catch on. 

For his part, Faulkner says he is 
confident that fans of dance music will 
catch on to "Groove TV" and will soon 
embrace its unique sensibilities. 

"This music attracts a very cult- 
type audience," Faulkner says. "It's 
such a tight scene, and the people 
are so avid about the music. You 
don't see it on other outlets. We're 
really looking at some unexplored 
territory." 

"Groove TV" is produced by Full 
Moon Productions in association 
with EAMC of Whittier, Calif. 
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LOS ANGELES 

• Woo Art International directors 
Mark Setiger and Fred Woodward 
recently reeled Hole's new Geffen 
video, "Violet." Anne Mullen pro- 
duced the clip; Debbie Samuelson 
executive produced. 

• H-GUN's Eric Matthies di- 
rected Low Pop Suicide's "Life & 
Death" video for World Domination 
Records. Matthies also produced the 
clip with Ronna Lauren. 

• Planet Pictures Inc. director 
Russell Bates is the eye behind Sam- 
iam's new Atlantic video, "Stepson." 
Shane Kelly directed photography; 



r VI. 



Just A Spoonful. Sugar's new Rykodisc video, "Gee Angel." is an Industrial 
Artists production directed by George Dougherty. Pictured, from left, on the set 
of the shoot are Rykodisc's Jeff Rougvie; Dougherty; band members Malcolm 
Travis and David Barbe; producer Danielle Shilling; band manager Kevin O'Neal; 
and band front man Bob Mould. 



Brian Homman produced. 

In addition, Planet director Gus- 
tavo Gar /on shot Jeff Lorber's 
Verve video "Say Love." Roger 
Tonry directed photography; Rex 
Lundy produced. 

• Shatasha's latest Ruthless Rec- 
ords video, "Free," is a Raven Knite 
Productions video directed by Brian 
Permann. Rae Haun and Aaron 
Smith produced. David West di- 
rected photography. 

NEW YORK 

• The Roots recently wrapped a 
video for their GRP track "Proceed 
II" on a Manhattan rooftop with 
Propaganda Films director Paul 
Boyd. Roy Ayers appears in the 
video. 

• Public Pictures director Abdul 
Malik Abbott lensed "In My Life 
Time," a new clip for Rock A Fella 
Records artist Jay Z. The clip mixes 
footage shot in New York and the 
Caribbean. 

OTHER CITIES 

• Automatic Productions director 
David Perez Shadi traveled to Paris 
to lens Alliance Ethink's Delabel 
\ideo "Respect." Remy Chevrin and 
Phillipe Lessourd directed photo- 
graphy on the shoot. Lisa Margulis 
and Stephanie Bruni produced. De 
La Soul's Vigna is featured in the 
clip. 

• Vancouver is the site of SNFU's 
Epitaph video "Big Thumbs," directed 
by H-GUN's Eric Matthies. Anna 
Brunnaro produced. 



'Jazz Alley' Moves Into Posh 
Digs Enhancing Production 
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Jazzed for the future: 

Kenny Burgmaier of Denver's "Jazz 
Alley TV" reports he recently moved 
his production headquarters to a 
20,000-square-foot studio in Arvada, 
Colo. The new facility includes a 400- 
seat theater, editing bay, and film-to- 
video transfer facility, which means 
the "Jazz Alley" crew now can pro- 
duce live concerts on tape and film, 
and shoot and edit short- and long- 
form videos, all under one roof. 

But the fancy new headquarters 
doesn't mean Burgmaier's restless 
crews will be spending a lot of time 
close to home. In fact, Burgmaier and 
company just returned from a "blues 
cruise" through the tropi- 
cal waters around Grand 
Cayman, Jamaica, and the ^^^h 
Bahamas. A special May 
installment of "Jazz Alley 
TV" will feature footage of 
live cruise-ship perform- 
ances by Dr. John, Taj 
Mahal, Roomful Of 
Blues, Rod Piazza, and 
more, which Burgmaier 
says he hopes to package 
into a longform home 
video. 

Jazz Alley also has pro- 
duced longform videos for 
the Subdudes, the Radia- 
tors, David Am ram. and 
Johnny "Guitar" Wat- 
son. 

As if that weren't 
enough activity: This busy 
entrepreneur reports he 
also is developing a film about the life 
of Louis Armstrong. And he contin- 
ues his efforts to raise financing for 
his proposed 24-hour Jazz & Blues 
Network. 

ReEL NEWS: Virgin's Lydia 
Samo and Devin Samo are set to 
helm the video production depart- 
ment at the new Work Group label, 
headed by Jordan Harris and Jeff 
Ayeroff. Amy Stanton is now senior 
director of video production at Virgin. 

In production: New York's Auto- 
matic Productions recently opened its 
doors in Santa Monica, Calif. Turn 
Fitzpatrick represents the directors 
roster on the West Coast. The firm's 
directors include David Kleiler, Dan 
Winters, Jesse Peretz, Ernie Fritz, 
David Perez Shadi, Curtis Wehr- 
fritz, Jeb Brien, Larry Jordan, and 
Chris Hafner . . . Michael Salomon 
has joined the directors roster at Pic- 
ture Vision. HeU be based out of the 
firm's Nashville office . . . Georgia 
Archer is back in the executive pro- 
ducer's chair at LA.-based Visages. 
Melissa Ruderman is now directors' 
representative at the company. The 
roster includes Daniela Federici, 
Sante D'Orazio, Kate Garner, Paul 
Archard, Davis Factor, Satoshi Sai- 
kusa, Paul Jasmin, Joseph Kahn, 
and Brian Russo . . . Director Jay 
Torres now is represented by North 
Hollywood-based Visual Artists . . . 
Keith Milton and Chelsea Pictures 
have moved to Hollywood Center Stu- 
dios at 1040 N. Las Palmas, Bldg. 7, 
Hollywood, Calif. 90038. 
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In network news: Gregg: Ricca is 
executive VP, MTV Networks . . . 
Brian Diamond is senior VP, MTV 
Production . . . Lisa Merger is VP, tal- 
ent development at MTV. 

NETWORKING: The Austin Music 
Network's Kent Benjamin, who 
spoke on the "Niche Programming" 
panel at Billboard's Kith Annual Mu- 
sic Video Conference in November, 
reports AMN recently began airing 
programs by his fellow Billboard pan- 
elists. Austin-based viewers now can 
see Charlene Warner's "Tropical 
Beat" and Kenny Burgmaier's "Jazz 
Alley TV." AMN also has picked up 

Mike Drumm's "Music 

Link" show. 

More billboard 

networking in action: 
Cyndi Lauper's new Epic 
video, "I'm Gonna Be 
Strong," is the latest pro- 
duction from Beth La- 
Mure's L.A.-based Daisy 
Force Pictures. LaMure 
linked with Lauper follow- 
ing Billboard's 15th Annual 
Music Video Conference in 
1993, during which the art- 
ist-cum-director spoke 
about her desire to lens her 
own clips. Lauper directed 
her new video in New York 
with celebrated DP Lazslo 
Kovacs. LaMure executive 
produced the shoot 

ThAT TODDLIN' TOWN: "Over 
The Edge," the New York-based al- 
ternative-clip show produced by Jack 
Wendorf, blew onto the Windy City's 
UHF outlet WJYS, channel 62, Feb. 
13. The 60-minute show airs Monday- 
Saturday at 2 a.m. WJYS reaches 
more than 3 million broadcast house- 
holds, as well as 1 million cable house- 
holds. "Over The Edge" also airs in 
markets in Pennsylvania, New York, 
California, and Louisiana. 

SllRF'S UP: Restless Records is 
targeting about 150 skate and surf 
shops nationwide to introduce Beo- 
wulf's new album, '"2 Cents," which 
hits the streets April 25. A video of 
death-defying skate and surf stunts, 
backed by five new Beowulf tracks, 
arrives in shops equipped with video 
monitors March 1. 

QuiCK CUTS: Video programmers 
who belong to the Music Video Assn. 
can receive a 50% reduction on the 
registration fee to the Bermuda Mu- 
sic Video Festival March 9-12. Quali- 
fied members will pay $99 to register. 
Contact MVA executive director Jill 
Karagezian in the association's New 
York office. 

VlDEO STAR: Regional program- 
mer David Balaban of Belleville, 
NJ.'s "The Music Machine" sports a 
fedora in Tom Scott's new GRP 
video, "Don't Get Any Better." Bala- 
ban shot his debut video after winning 
a programmers' contest sponsored by 
GRP. 
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FOR WEEK ENDING FEBRUARY 12, 1995 



Billboard Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

* * NEW ADOS * * LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS; OF CLIPS ADDED FOR THE WEEK AHEAD 



14 hours dally 
1899 9th Stret NE. 
Washington, D.C. 200 IB 

1 Heavy D 1 The Soyi, St* Wl You 

2 Portrait I Can Call You 

3 Brandy. Baby 

4 Boyz II Men, Thank You 

5 Immature, Constantly 

6 Soul For Real. Candy Ram 

7 The Notorious B.I.G.. fi-i Poppa 
S Jade, Every Day Of The Week 

9 Brovrnstont, If You Love Me 

10 Usher. Th.nk 01 You 

11 TLC, Creep 

12 Mary J. Blife. Be Happy 

13 Craif Mack. Get Down 

14 MfMfonti. Where i Wanna Be Boy 

15 Jewell, Woman To Woman 
1G Zhane, You're Sorry Now 

17 Lords Of The Underground, T c "^oc 

18 Christopher Williams, Dance 4 Me 

19 Vyfct. Take It To The Front 

20 Shaquille O'neal. No Hook 

21 Nine, Wnutcha Want 

22 Anita Baker, I Apologue 

23 Adina Howard. Freak Like Me 

24 Stevie Wonder, For Your Lowe 

25 Donna Summer. Melody Of Love 

26 Vicious, Nika 

27 Barry White, Come On 

26 Subway, This |Jf Game We Pity 

29 Chancing Faces, Fooim' Around 

30 N II U. i Miss You 

* * NEW ADDS * * 

Paw LaBelle. I Never Stopped 
TLC, Red Light Special 
Mary J. Blkge. I'm Coin' Down 
Cetstrtnt, We Gotta Run 
Khrrnau, 4 The Old Dewg 
Out Of Eden. Lovely Day 
MonMI Jordan. This Is How We Do It 
DJ Trans, R>deOut 



SHE 



Continuous programming 
2806 Oprytand Dr.. 
Nashville, TN 37214 

1 Patty Lovetess. Here I Am 

2 Garth Brooks, Ain't Gang Down „ 

3 Alan Jackson. Gone Country 

4 Wayton Jennings. Wild Ones 

5 Collin Raye. My Kind Of Girl 

6 little Texas, Amy's Back in Austin 

7 Mary Chapn Carpentar, Tender When I 

8 Neal McCoy, For A Change 

9 Doug Stone, Little Houses 



10 Wade Hayes, Od Enough To Know Better 

1 1 Sawyer Brown. This Time 

12 Toby Keith. Upstairs Downtown 

13 >r. .„«.*, .'sr.,. .;»-• . .• • 

14 Ty Hemdon. ;\~a: Mattered Most 

1 5 Tanya Tucker, Between The Two 01 Them 

16 OayWjIey.ThsWaTOArtTrvsMan 

17 Tracy Lawrence. As Any Fool Can See t 

18 The Tractors, Tryvr' To Get To New Ortasns t 

19 John Berry, you And Only You 

20 AawnTgppiaSr«FeelsLfceAr3ranrl.. t 

21 Tnsha Yearwood. Thinkm' About You t 

22 Bntfwr Pheps, Anyway The Woe Sows f 

23 Ask^AtTheWhrABnngitOnDown t 

24 Attson Krauss 4 Urwm Stabon. When You... * 

25 TheMaMrU&IShouUHMBeer.True 

26 Billy Ray Cyrus. De a B ue • 

27 Joe Dfffie. So Help Me G-n 

28 Hal Ketchum, Stay Forever 

29 Tracy Byrd, The Keeper 0< The Stars I 

30 James House. Little By Little 

31 Bryan White, Look At Me Now 

32 Davis Daniel, Tyler 

33 SuzyBogeussgOMAtUrs. One More For 

34 Randy Travis, The Box 

35 Daren Norwood. Bad Dog. No Biscuit 

36 Russ Taff, Love Is Not A Thing 

37 Lari White. That's How You Know 

38 George Duces. Lipstick Promises 

39 Rick Trevino. Looking for The Light I 

40 Chris LeDoux, Tougher Than Tne Rest 

41 Larry Stewart, Losing Your Love 

42 Ken Meltons. I Om Bung Hei Back 

43 Boy Howdy, True To His Word 

44 Shania Twain. Whose Bed Haw You Boob 

45 Chely Wright Sea 01 Cowboy Hats 

46 Marilyn Martin, Through His Eyes 

47 Canton Gregory. You CWnl Mm A Thing 

48 Sammy Kershaw. Southbound 

49 Dtttd BaL Look Wfat Fosowec Ve Home 

50 Diamond Rio. Bubba Hyde 

I Indicates Hot Shots 

* * NEW ADDS « * 

Doug Stent, Faith in Me. Faith in You 
Mark Chesnutt. Gonna Get A Lire 
Martina McSride. Where I Used To 
Stever KoJander. Black Dresses 

Continuous programming 
1515 Broadway, NY. NY 10036 

1 Green Day. When I Come Around 

2 Boyz II Men, Thank You 

3 TLC. Creep 

4 Nirvana. The Man Who Sord The World 

5 Tom Petty. You Wreck Me 

6 Weezer. Buddy Holly 

7 Offspring, Gotta Get Away 

8 Live, L'ghtnmg Crashes * 

9 Madonna, Take A Bow 

10 Brown stone. It You Love Me 

I I BlackstreeL Before I Let You Go 

12 Van Halen, Don't Tell Me 

13 Dts'rw. You Gotta Be 

14 Sheryt Crow. Strong Enough 



15 The Cranberries. Ode To My Family 

16 4 P.M., Sukiyak< 

17 K-Ci HaUey Of Jodeci. tf Vou Think... 

18 Bush. Everything Zen * 

19 Oasis. Live Forever * 

20 Dionne Farm. I Know ' 

21 Soundgardtn, Fen On Black Days 

22 Hoobe & The BlowtHh, Hold My Hand 

23 Rancid, Salvation 

24 The Flaming Lips. She Don't Use Je*V * 

25 The Notorious B.I.G., Big Poppa 

26 Dr Ore I ke Cube, Natural Bom Killers 

27 Portrshtad, SOui Times 

28 Dave Matthews Band. WhatWoukJ You Say 

29 Soul For Real. Candy Ram 

30 Bone Thugs N Harmony. Trugash Russjr-fr ... 

31 Aerosmlth, Walk 0" Water 

32 The Black Crowes, High Head Blues 

33 Brandy, ' Wanna Be Down 

34 R.E.M.. Bang And Blame 

35 Queensryche, B'dge 

36 SlomTemptoPlors, i-rerstate Love Song 

37 Immature, Constantly 

38 Collective Soul. Gel 

39 Inf Kamnze, Here Comes The Hotsteope' 

40 Danzig. Can't Speak 

41 Green Day, Basket Case 

42 Sponge, Plowed 

43 Eagles. Motel California 

44 Letters To Cleo, Mere & Now 

45 Stone Temple Pilots, Big Empty 

46 Red Hot Chi Peprjen, Soul To Soueere 

47 Warren G t Nate Dogg. Regulate 

48 Real McCoy, Another Night 

49 Bon Jovi. Always 

50 Dink, Green Mind 

** Indicates MTV Exclusive 
* Indicates Buzz Bin 

* * NEW ADDS * * 
Host. Violet 

Mary J, Blige. I'm Goin' Down 
Sound garden. The Day l Tned To Lrve 
Stevie Wonder, For Your Love 
Bon Jovi, Someday I'll Be Saturday Night 
Extreme, Hip Today 

OTNN 

THE NASHVILLE NETWORK. 
The Heart of Country 

30 houn weekly 
2806 Opryland Dr.. 
Nashvilte. TN 37214 

1 Alan Jackson. Gone Country 

2 Btfy Ray Cyrus. Storm In The Heartland 

3 Wade Hayes. Oa Enough ToKnow Better 

4 Mary CfcfJjfX Carpenter, Tender When I. . 

5 Garth Brooks. Ain't Going Down 

6 Garth Brooks. The Red Strokes 

7 Doug Stone, Little Houses 

8 Reba Mc Entire. Till Vou Love Me 

9 Patty Loveless. Here I Am 

10 Sawyer Brown, This Time 

1 1 Toby Keith, Upstairs Downtown 

12 Sammy Kershaw. Southbound 

13 ShenwrJoahAffeon Krauss. Somewhere lit 

14 Collin Rayt, My Kmd 01 Girl 

15 Tracy Lawrence. As Any Fool Ca- See 



16 Neal McCoy. For A Change 

17 Cray Water, Th,s Woman And This Man 

18 Brothw Phttps. Anyway The Wmd Blows 

19 CSMd BaL Lc» Wet Forced Me Horn; 

20 Pam Tillts. Mi V>da Loca 

21 Marty Stuart. Don't Be Cruel 

22 Atson Krauss I Uraon Station, Wren You ... 

23 Aaron Tlppin, Sne Feels Like A Brand ... 

24 James House, Little By Little 

25 Utile Tests, Amy's Back In Austin 

26 The Tractors, Tiyn To Get To New Drears 

27 Tnsha Yearwood, Thinkm' About You 

28 The Mavertdcs, I Should Have Been True 

29 Randy Travis, The Bon 

30 Billy Ray Cyrus. D*,a B ue 

* * NEW ADDS * * 

Patricia Conroy. What Do You Care 
Farmer's Daughter, Family Love 
Wayton Jennings, The Wild Ones 
Tanya Tucker. Between The Two 0> Them 
Wytkt 1 The Wild West Show, Hey Mana 



Continuous programming 
1515 Broadway. NY, NY 10036 

1 Madonna, Take A Bow 

2 Hoobe g The Biowfhh, Hold My Hand 

3 Dts'ret, You Gotta Be 

4 Tom Petty. You Wreck Me 

5 Eagles. Hotel California 

6 R.E.M.. Bang And Blame 

7 Boyz II Men, On Bended Knee 

8 Sheryt Crow, Strong Enough 

9 Dionne Ferris. I Know 

10 Bon Jovi. Always 

11 Tom Petty, You Don! Know How It Feels 

12 Vanessa Williams. The Sweetest Days 

13 Bonnie Raitt. You Got It 

14 Melissa Ethtridgt, I'm The Only One 

15 Gin Blossoms, A 1 so- ~::ad 

16 Sting. This Cowboy Song 

17 John Mellenctmp. Wild Night 

18 Mefcssj EBwooge. Come To !*fy Wndov. 

19 Gloria Esttfan, Everlasting Love 

20 Sheryt Crow. All I Wanna Do 

21 Gloria Estetan, Turn The Beat Around 

22 Madonna. Secret 

23 v*v Pay • bus • •• 

24 Boyz II Men, I'll Make Love To You 

25 Amy Grant/Vlnce Gill. House Of Love 

26 Almee Mann. That's Just What You Are 

27 Fretdy Johnston. Bad Reputation 

28 Counting Crows, Mr Jones 

29 Jon Secada, If You Go 

30 Janet Jackson, Thats The Way Love Goes 

• * NEW ADDS * * 



Victoria Williams, You R Loved 
Dts'ret, Fed So High 
Barry White, Come On 
Adam Ant, Wonderful 
Stevie Wonder, For Your Love 
Elton John, Believe 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING FEBRUARY 25, 1995. 



BOH 



Continuous programming 
12000 Biscayrw Bhrd 
Miami, FL 33181 

AMERICA'S NO. 1 VIDEO 

Deton Sanders. Must Be The Money 

BOX TOPS 

Bone Thugs N Harmony, Foe Tha Love 01 1 

Jewell. Woman To Woman 

Too Short, C"M»l« 

Havoc And Prodeje, G s On The Move 

Scarf ace, People Don't Believe 

N2Deep, Deep N2 The Game 

Thuglrte, Cradle To The Grave 

Craig Mack, Get Down 

Adina Howard. Freak Like Me 

TLC, Creep 

E-40. 1 Love 

Method Man. Release Yo' Dell 
Cooho. Mama I'm In Love 
N II U, I Miss You 
Shaquille O'Neal. No Hook 
Blecfcstrett. Before t Let You Go 
The Notorious B.I.G., Big Poppa 
Wascais. Dips 
Shatasha. Free 

Subway, Thts UP Game We Play 

YTN-Vtt, I'm Goin' Down 

Dr, Drt/lct Cube, Natural Bom Klllaz 

Boyz II Men. On Bended Knee 

69 Boyz, Kitty Kitty 

Changing Facts, Fool in' Around 

ADDS 

Bandit. All Men Are Dogs 
Bloods 8. Crips. Wish You Were Here 
Blues Traveler, Run Around 
Christopher Williams, Dance 4 Me 
Dana Barret, Check It 
Dt'l, True Hormes 
G.A.T.. Smiling Faces 
Kom, Blind 

M. Dec, Like Em Like That 
Snabba Ranks. Let's Get It On 



Sons Of Etas, Formaldehyde 
TLC, Red Light Special 

moR 

music" 

Continuous programming 

11500 9th St N 

St Petersburg. FL 33716 

J. IgkniasyD. Parson. When You Tell Me. . . 

Tom Scott, Don't Get Any Better 

Joe Diffie. So Help Me Girl 

Eagles, Hotel California 

Melissa EthtrMft, I'm The Only One 

Barry Manitow, i Can't Get Started 

Shenandoah/ Alison Krauss, Somewhere 

The Tractors, Try.n' To Get... 

Mary ChJpm Carpenter. Tender When I... 

Jim Jamison. I'm Always Here 

Roberto Pertra, Spanish Dancer 

Bonnie Raitt, You Got tt 

Thomas Dolby. Armageddon 

Gloria Estttan, Everlasting Love 

Wade Hayes, Old Enough To Know Better 

Sarah McLacMan. Hold On 

Steve Perry, M ssing You 

Alan Silvestri, I'm Forrest Gump 

Jarme Walters, Hold On 

Beatles. All My Loving 




Six hours weekly 

1 Centre Street. Room 2704 

New York, NY 10007 

Usher, Thinking Of You 
The Notorious B.I.G., Warning 
Jewell, Woman To Woman 
Da Bush Babets, Remember We 
Rachel l« Ferrell. With Open Arms 
Brandy. I Wanna Be Down 
Boyz II Men. On Bended Knee 
Da Youngsta's. Mad Props 
Kansas City Original, Bounce 
Rottin Razkals. Oh Yeah 
Society. Yes N Deed 
Nine, What Cha Want 
Channel Uvt, Mad Izm 



Adina Howard, Freak Uke Me 
Group Home. Superstar 
Blak Panta, Do What U Want 
Brand Nubian, Hold On 
Craig Mack, Can I Get Down 
Funkmaster Flex, Nuttin' But Flava 
Brownstone. H You Love Me 



Continuous programming 
Hawlty Crescent 
London NW1BTT 

Irti Kamoxe, Here Comes The Hotslepper 

Mark Oh, Tears Don't Lit 

East 17. Stay Another Day 

Rednei. Cotton Eye Joe 

Simple Minds . She's A River 

Captain Hollywood Project, Flying High 

Cranberries, Zombie 

U96, Love Religion 

Baby D, Let Me Be Your Fantasy 

Red Ntx. Old Pop m An Oak 

Bon Jovi. Always 

Sparks. When Do I Get To Sing 

Moby. Feeling So Real 

Boy zone, Love Me For A Reason 

Whignetd. Another Day 

Scorpions, White Dove 

Connelh. 74.75 

Oasis, Whatever 

Sg A Zag. Them Girts, Them Girls 
H.BJocfcx, Move 



Continuous programming 
2806 Opryland Dr 
Nashville, TN 37214 

Brian Barrett, I Know 
Newsboys, Shine 
Dtkoda Motor Co.. Truth 
Out Of The Gray, An We Need 
Tvrila Paris, What Am 1? 
Rich Mulllns. The Co«r Green 
Usa Beviii . Hold On 
DC Talk, Luv Is A Verb 



BtBe A CaCe Winans. M Anything. 

Kathy Troccoli, Mission Of Love 

lan. Come To Me 

Christrrorl. Listening 

M. W. Smith, Cross Of GokJ 

Margaret Becker, Deep Calling Deep 

Kim Boyct. Not Too Far. .LADDJ 



JJzfV 



One hour weekly 
216 W Ohio 
Chicago. IL 60610 

Offspring, Gotta Gel Away 
Mike Watt, Big Train 
Throwing Musts, Bright Yellow Gun 
The Cult, Star 

London Suede, We Are The P<gs 
PJ Harvey, Down By Tne Water 
The Stent Roses. Love Spreads 
Dionne Ferris, I Know 
Sugar. Gee Angel 

Hoodoo Gurus. You Open My Eyes 

Uz Ptttir. Whip Smart 

Dave Matthews. What Would Vou Say 

Bad Religion. Infected 

Simple Minds. She's A River 

Gashufrtr. Crooked Bird 



l/2-hour weekly 
46 Grftord St 
Brockton. MA 02401 

Rancid, Salvation 

Eric's Trip, Viewmaster 

Throwing Musts, Bright Yellow Gun 

Big Audio, Looking For A Song 

Corrosion Of CordDrmity, Clean My Wounds 

Sponge, Plowed 

Wool, Kill The Crow 

Kitchens Of Distinction, Now it's True 

Belly, Now They'll Sleep 

Offspring. Gotta Get Away 

Marilyn Manson, Lunch bo* 

Dionne Ferris, I Know 

Kevin Salem, Fatter 



Billboard/Phonolos 

Music Reference 
Library on CD-ROM 

Billboard presents the first truly complete 
music reference database on CD-ROM. 
A few keystrokes sives you instant 
access to Phonolog's vast database of information 
on recorded music. All you need is a PC and a 
CD-ROM player. 

An Essential Tool 

From Tchaikovsky to Tommy, you'll enjoy the 
complete searchability only this product offers. Not 
only will you save time, but you'll have ' u" with 
reference work which has been a chore until now. 

What's best, searches can be initiated by: 



-* 


Artist 


-» 


Composer 


- 


Group 


-4 


Conductor 


-• 


Sons Title 


-• 


Instrument 


- 


Album Title 


-* 


Orchestra 


- 


Record Label 


-* 


Guest Artist 




Format 


-i 


Any Keyword 



Over 1,000,000 Music Titles 

Our authoritative reference library includes details 
on over 80,000 albums plus 1,000,000 individual 
songs. Classical, Country, Pop, Rock and Jazz, plus 
everything in between. All neatly packaged on a 
single CD-ROM disc. 

The annual CD-ROM service of $595* includes 
complete data update discs 4 times a year, plus our 
easy-to-use instruction guide and helpline. 

•Plus one-time shipping charge of $25. 

YES! Sign me up for one year's 
subscription to the Billboard/Phonolog 
Music Reference Library on CD-ROM. 

Cj Charge my: Q Visa Mastercard ^Amex 

Card #: Exp. Date: 




Signature:. 



Q Bill my company - PO Required: #_ 

Name: 

Title: 



Phone: 



Fax: 



Company: . 
Address: 



City_ 



_State_ 



-Zip- 



Fill out and return coupon to: Lori Bennett 

Billboard Electronic Publishing, 4- 

1515 Broadway New York, NY 1 0036 

For fastest service, phone: (212) 536-1402 or tax: (212) 536-5310 




Pnonc>og rs a reotstered trademark of Trade Service 
Corporation. Copynght 1991 by Trade Service Corp 
Billboard is a rwrastartd trademark of BPI 
Commurvcabons, Inc Copynghl 1991 by BPI 
Communcttions. Inc All Fbghts Reserved All tints, 
logos trademarks, service marks, copyrights and other 
intellectual property nghts art used under hctnst from 
VNU Business Press Syncacahon International BV. 
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International 



European Indie Groups Make Their Stand 



Spanish Labels Fight Radio 3 Pop Plan 



Key Members Quit Italian Group AFI 



Coca-Cola To 
Quench German 
Musical Thirst 

■ BY WOLFGANG SPAHR 



HAMBURG — Coca-Cola is dou- 
bling its support for live music in 
Germany this year lo $1.5 million, 
but the sponsorship's focus will be 
limited to large-scale events. 

The program is using the ban- 
ner "Always Music" as an exten- 
sion of its long-established "Al- 
ways Coca-Cola" slogan. The 
name change reflects a shift in di- 
rection toward high-profile, first- 
division events, as opposed to its 
strategy of two years ago, when it 
sponsored individual bands. 

Coca-Cola's newly appointed, 
Essen-based music manager Ker- 
stin Bestmann says the aim of "Al- 
ways Music" is to build a solid cus- 
tomer base for the company 
among young people: 20% percent 
of Coca-Cola drinkers are be- 
tween ages 12-19, and 50* are un- 
der 29. 

To reinforce the message, a 
school-band competition called 
"Coca-Cola City Rock" has been 
launched for the youngest music 
fans. 

The school-band competition — 
for which 360 bands playing 160 
concerts in 16 cities will com- 
pete — also will be supported by 
concert promoter Marek Lieber- 
berg, the German Phono Acad- 
emy, BMG Ariola, and the World 
of Music (WOM) retail chain. 

Of the first-division events, 
Coca-Cola's sponsorship will bene- 
fit the Rock Am Ring and Rock Im 
Park festivals — which it supports 
jointly with MTV Europe — and 
six Rock Over Germany festivals 
this year. 

Coca-Cola has been involved in 
Germany's music scene for a 
while. The "MTV Coca-Cola Re- 
port" has been running on MTV 
Europe for seven years, and there 
is talk of a similar partnership 
with German music-TV channel 
VIVA. In addition, Coca-Cola has 
been presenting the "Coca-Cola 
Live Concerts" radio program on 
the Fritz, BR3, RPR, and SDR3 
stations since 1993 and will shortly 
expand to include NDR (N-Joy). 

Says Bestmann, "The name of 
Coca-Cola has always been linked 
with music. There was the cam- 
paign with Robin Beck and her 
song 'First Time,' and in 1993 we 
staged a big European music festi- 
val ("Coke Is The Music"| which 
was broadcast in 25 countries. 
Now we want to expand the use of 
music in advertising even fur- 
ther." 

The rationale for this marketing 
strategy, she says, is to support 
music to such an extent that it be- 
comes just as important for young 
people as sports. 

In fact, Bestmann predicts "mu- 
sic will replace youngsters' inter- 
est in spoils in the future." 
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■ BY HOWELL LLEWELLYN 



MADRID— The Spanish independ- 
ent music scene is in revolt. Seventy- 
one indie labels have formed the Co- 
ordinating Committee Of Independ- 
ent Record Labels to fight govern- 
ment plans to convert Radio 3 Pop 
into a network based on education 
programs, shows for pensioners, and 
the "dramatization of great works of 
universal literature." 

The problem is that state-run Ra- 
dio 3 has for more than 15 years been 
the only national radio network to 
dedicate several hours a day to alter- 
native and independent music, while 
the private music networks are tied to 
chart-based formulas. 

The plan, called Radio 3 Culture, 
was revealed at a meeting of the 
board of directors of Radio Television 
Espahola (RTVE), which includes 
Radio National de Espana (RNE), of 
which Radio 3 is a part. It is expected 
to be approved by late February. 

One of the most important allies of 
the outraged indies is Radio 3 direc- 
tor Carlos Garrido. He says, "I share 
their fears and am against the plan, 
but I doubt if many of the board 
members even know I exist" 

The board consists of political ap- 
pointees named by each party in the 
parliament, and its members rarely 
have inside knowledge of radio or mu- 
sical expertise. Their job is to see that 
RNE loses as little money as possible, 
and for obvious reasons few of them 
are likely to possess great interest in 
the independent music scene. 

Christina Hernaiz, a spokeswoman 
for the indies committee, says, "We 
calculate that Radio 3 will lose 12 
hours of music a day under the plan, 
and that will include all the specialist 
programs that are a beacon of light 
amid the deplorable radio formulas of 
the private networks." 

She adds, "The independent music 
situation in Spain in terms of access 
to TV and radio is frankly distressing 
even with Radio 3's support. But if 
this small support Is taken away from 
us, our records and artists will pass 
into the most absolute ostracism, and 
many of us will have to close our com- 
panies, which currently give work to 
thousands of people." 

The committee is planning protest 
conceits that will include sympathetic 
artists from the multinational labels, 
and "street events that will cause 
quite a stir," says Hernaiz. 

She says the committee has "abso- 
lutely nothing against the culture 
planned for Radio 3, but what they 
are doing is dumping these programs 
on the area of least resistance at an 
institutional level, the alternative mu- 
sic scene. Understandably, the other 
RNE nets [Radio 1 is mainstream 
pop. Radio 2 is classical, Radio 4 ex- 
ists only in Catalonia, and Radio 5 is 
24-hour news] do not want programs 
that only a few university students 
will listen to." 

Radio 3 Pop has pioneered new 
age, ethnic music, flamenco, jazz, folk, 
experimental music, and under- 



ground rock, an area that Hernaiz de- 
scribes as "a dynamic sector that does 
not ask for subsidies, which generates 
its own infrastructures, and employs 
thousands of creative talents." 

Hernaiz points out that even bull- 
fighting receives government grants 
as an official element of Spanish cul- 
ture, while the independent music 
scene is officially ignored. "We are 
not asking for a minister of nick as in 
France, or a state organization that 
helps new music forms, as in Belgium 
and Holland. We just want public ra- 
dio to consider independent music as 
a cultural fact." 

Garrido points out that music will 
still be a feature of the new Radio 3, 
and that the new programming will 
not take place until the plan is ap- 
proved. "If I am still director then, I 
will express my view, but I must say 
that the plan worries me, and I share 
the concern of the committee." 

RTVE describes the plan as one of 
"redefinition and reorganization" 
with the aim of converting Radio 3 
into "a network with a culture and ed- 
ucational content." It says. "RNE 
considers that in order to adapt to the 
character of public service that must 
override all its missions, the content 
[of Radio 8] must be changed in part 
for another [mission) that is emi- 
nently cultural." 

The plan was presented by RTVE 
director Jordi Garcia Candau and 
RNE director Diego Carcedo. Nei- 
(Continued on next }xige) 



■ BY PHILIPPE CROCQ 



PARIS — The French record indus- 
try grew only by 2.6* in value in 
1994 compared with the previous 
year. 

Statistics for 1994 released by the 
French record-industry organiza- 
tion SNEP say the value of record- 
company deliveries was Si. 21 billion 
compared with $1.15 billion in 1993. 

CD album sales rose by 8% in 
units and in value, while cassettes 
fell by about 14*. Single sales fell 
16* in value, and vinyl LPs 
decreased 11%. 

SNEP president Patrick Zelnick 
says the figures show the French 
music industry "becoming fragile" 
at a "crucial turning point after the 
CD explosion in the middle of the 
1980s." 

Zelnick cites the growth figures 
returned by the industry during 
that period — from a peak of 30* per 
year to 10* in 1990 — and suggests 
there are numerous causes for the 
stagnation. 

The most important, in his eyes, is 
the pressure on prices imposed by 
super- and hypermarkets, which in 
France claim 50* of record sales, 
compared with 30* in the U.K. "If 



■ BY MARK DEZZANI 



MILAN — Italy's independent music- 
industry association AFI is coming to 
terms this week with the defection of 
several of its principal members. 

RTI Music, the company owned by 
Italian prime minister Silvio Berlus- 
coni's Fininvest group, has left AFI 
to join the rival IFPI-recognized 
FIMI organization, which is home to 
Italy's multinationals and major-affil- 
iated indies. 

In addition, the RTI -distributed la- 
bel Sugar, BMG-Ricordi-distributed 
Carosello, and the Brescia-based 
dance indie Media officially have 
switched camps from AFI to FIMI, 
along with 16 smaller labels. 

The exodus of some of AFI's most 
important associates follows the 
breakdown of talks between AFI and 
FIMI last December that were aimed 
at reunifying the two bodies. Italy's 
majors broke away from AFI to form 
FIMI in 1992, claiming they were un- 
derrepresented, given their dominant 
market share. 

AFI claims the talks broke down 
over failure to agree on rights is- 
sues — mainly whether a major or its 
indie affiliate should own the master 
of any recording and over the distri- 
bution of income from neighboring 
rights. However, Gerolamo Domin- 
ioni Caccia, president of FIMI and 
managing director of Warner Music's 
Italian affiliate CGD, says, "The 
problem of rights seems to be an ex- 



we allow these stores to continue 
selling records at loss, we will kill off 
traditional retailers and even the 
specialized chains, like Virgin, 
FNAC, Madison, and Nuggets," he 
says. There are now only 250 tradi- 
tional record retailers in France — 
down from 3,000 in 1970. 

Zelnick sees a particular threat in 
ultracheap classic CDs imported 
from eastern Europe, which in 
France retail at between 5 to 10 
francs ($1 to $2). 

"This issue is at the top of SNEP's 
agenda," says Zelnick. "We must es- 
tablish with the Ministry of Culture 
a minimum price for records and re- 
define the practice of selling at loss." 

Zelnick says that SNEP is dis- 
cussing with the French fair-trade 
office a minimum wholesale price 
system aimed at preventing exces- 
sive differences among retail out- 
lets. 

Another key issue is the high level 
of value-added tax imposed on rec- 
orded product in France — 18.6* 
against 5.5* for other cultural 
goods. Zelnick calls on international 
labels body IFPI to take up the mat- 
ter with the European Union in 
Brussels. 

A major filip to record sales would 



cuse for other problems that AFI is 
experiencing. AFI wants to be an as- 
sociation of producers and artists, 
whereas FIMI is an expression of the 
Italian music industry as a whole. 

"AFI must understand that their 
position has changed," he says. "In 
the past year, they have lost 40* of 
their representational market share." 

RTI managing director Roberto 
Magrini says, "As vice president of 
AFI, I was one of the principal pro- 
tagonists in favor of reunifying the 
two organizations. Along with the 
other companies that have left AFI, I 
maintain that a unified front for the 
industry was one of the most impor- 
tant considerations. And since the will 
to achieve this was divided within 
AFI. those in favor of reunification 
decided to leave AFI on friendly 
terms." 

The latest defections from AFI fol- 
low the August departure of Italy's 
largest independent domestic pro- 
ducer/distributor, the Ricordi group, 
which was purchased by BMG Ariola. 

AFI president Franco Donato says 
he remains unfazed by the changes, 
and that he is optimistic that the indie 
association can survive and 
strengthen its position this year. He 
says, "There are innovative new com- 
panies being created all the time who 
are joining AFI. 

'The companies t hat left wanted to 
have a rapport with the majors at all 
costs," Donato says. "We are not 
(Continued on next fxtge) 



be provided by greater airplay for 
music — and especially French rep- 
ertoire — on radio and TV, Zelnick 
says. Under new legislation, radio 
stations as of this year must intro- 
duce a 40* quota for French prod- 
uct. French acts have a 48* share of 
record sales. 

Zelnick says it is urgent to plan 
now for the next generation of 
French artists. These artists would 
be aided by the government plan to 
set up a system of financial advances 
for new productions. In 1994, .$64.9 
million were invested in French pro- 
duction by SNEP member compan- 
ies, $19.4 million of which was spent 
on new talent. 

Among other specifics of the new 
SNEP data: total units: 112 milium, 
up 0.06* in 1993; value up 2.64*. 
CD albums: 87 million, up 8.1*; 
value up 8*. Cassettes: 25 million, 
down 14*; value down 15*. Vinvl 
LPs: 780,000, down 21* ; value down 
11*. Singles: 14.9 million, down 
20*; value down 16*. Cassette two- 
titles comprised 14* of singles 
sales; PolyGram halted production 
in March '94. Sony in December. 

The exchange rate used in thin story 
is 5. J? francs to the dollar. 
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French Music Biz Grew Just 2.6% In '94 

SNEP Cites Hypermarkets As One Cause Of Fragility 



International 



STAR TV To Air Satellite Radio Channels 

Asian Markets To Get Varied Musical Programming 



Arcade To Launch A Cable 
Music Channel In Holland 




Van Halen Play Live On European Radio 

AMSTERDAM — Van Halen performed what is claimed to be its first show 
to be broadcast live by European radio while on a two-day promotional trip 
here. 

The one-hour concert in Arnhem went out on the "Countdown Cafe," the 
weekly rock show of Dutch public broadcaster Veronica. The surprise gig 
was attended by 1,100 people, including Warner Music staff from the U.S. 
and Europe. 

Rob Schouw, marketing manager of Warner Music Benelux, says it was 
the first time the band had played live on radio in Europe. 

Gathered after the show, back row, from Left, are Warner Music Europe 
promotion consultant Jacqueline Ledent Vilain; Eddie Van Halen; band 
manager Ray Daniels; Schouw; Michael Anthony; Warner Music Benelux 
product manager Francois de Kock; Warner Music Benelux promotion 
manager Simon Mol; and Warner Music Benelux product manager Michiel 
ten Veen. Front row" Warner Music Europe marketing manager Jon Uren; 
Sammy Hagar; band manager Peggie Ceccione; Warner Bros. Los Angeles 
publicist Katrina Fernandez; and Alex Van Halen. 



U.K. Government Probes & 
Praises Music Biz Exports 



■ BY MIKE LEVIN 



HONG KONG— STAR TV will bol- 
ster its claim as Asia's biggest 
broadcaster when it airs the first of 
as many as seven satellite radio 
channels in late February or early 
March. 

WAVE is the experiment, a 
"barker" channel of 24-hour adult 
contemporary programming that 
will be used to "grab as many ears 
as possible," says Mike Mackay, 
general manager of the new opera- 
tion. 

"It's not meant to be a revenue 
generator. We are simply testing a 
product that hasn't been tried be- 
fore. There is a lot of excess capac- 
ity on the satellites [serving Asia], 
and we've got something to put up 
there." 

The channel will broadcast via a 
subcarrier frequency on an AsiaSat 
1 transponder throughout its 53- 
country footprint. Free-to-air 
broadcasts will be through spare 
television channels, FM modulators, 
or direct-to-home transmission. 




Two Million Fools. John Fogarty, 
center, of Minder Music Ltd. in the U.K., 
accepts a BMI citation for 2 million 
broadcast airplays in the U.S. of "Why 
Do Fools Fall In Love." Presenting the 
award are Christian Ulf-Hansen, 
director of U.K. writer-publisher 
relations, left, and Phil Graham, VP of 
European writer-publisher relations. 



PLAN FOR RADIO 3 POP 

(Continued from preceding page) 

ther was available for comment, and 
an RNE spokesman said he could 
make no comment until the plan had 
been approved or turned down. The 
latter is very unlikely, as the plan is 
backed by the ruling Socialist party, 
which, with support from Catalonian 
nationalists on the board, has a ma- 
jority. 

Hernaiz is head of promotion at 
Madrid record import company Run- 
ning Circle. Among other important 
labels on the committee are Nuevos 
Medios, Triquinoise, La Fabrica 
Magnetica, Fonomusico, Manzana 
Discos, Munster Records, Por Cari- 
dad Producciones, On The Rocks, 
Compadres, and Siroco Records. The 
71 concerns are based in Madrid. 
Barcelona. San Sebastian. Valencia, 
Tenerife, Bilbao. Pamplona, Castel- 
lon, and Zaragoza. 



Future channels will include clas- 
sical, jazz, country, rock, and world 
music, as well as programming tai- 
lored to individual markets, such as 
Indian film soundtracks and Taga- 
log broadcasts for Filipino overseas 
workers. 

Initially, STAR plans to market 
its radio channels as filler for stores, 
factories, hotels, and restaurants to 
develop consumer awareness. 
WAVE will have no news and 
weather voice-overs. 

Once the programming is ac- 
cepted, the next step is to create 
commercial stations through re- 
broadcasting by local affiliates or di- 
rect-to-home sales. The biggest 
question is whether radio can be 
view'ed as a panregional product, in 
the same way the network's V music 
channel has succeeded. 

With most broadcasters dealing 
to get into television, pan-Asian ra- 
dio has been criticized because of 
the individuality of domestic music 
tastes. 

The decision to get in now was 
made by Gary Davey, general man- 



AMSTERDAM— Dutch multina- 
tional record company Arcade, 
which has affiliates in 11 European 
countries, has unveiled a plan to 
establish two national, commercial 
television stations — including a 
music channel — in the Nether- 
lands (Billboard, Feb. 18). 

The company submitted an ap- 
plication to the Dutch authorities 
last week for the appropriate li- 
censes, and media analysts here 
believe Arcade will be given the 
permits it seeks. 

Fully financed by Arcade, the 
cable-delivered stations will be 
called Arcade TV and TV 10 Gold; 
Arcade TV will be a youth-oriented 
music station described by a com- 
pany spokesman as "the Dutch 



(Continued from preceding page) 

fighting the majors; however, our 
members want to stand firm to estab- 
lish the right terms for doing busi- 
ness with them." 

AFI retains more than 150 medium 
and small domestic companies that, it 
claims, represent a 30% market 
share — a figure hotly contested by 
FIMI, which claims to represent IKK? 
of the market. 

FIMI's Caccia says that much of 
the discrepancy can be accounted for 
by duplication of earnings from indie/ 
major collaborations. 'The dance in- 
die [and AFI memberl New Music 
distributes vinyl and CD singles for 
several majors, including PolyGram, 
Sony, and BMG-Ricordi. while Ala 
Bianca is distributed by CGD," he 
says. 

AFI's Franco Donato maintains 



ager of STAR and former boss of 
Sky Radio in the U.K., because of 
STAR'S ability to split signals for 
specific markets. For example, 
WAVE will broadcast in English 
through the southern part of the 
satellite footprint and in Mandarin 
within the northern range. 

WAVE general manager Mackay 
says the project is not as big a gam- 
ble as it might appear, because in- 
vestment costs are low and because 
Asian governments are privatizing 
radio frequencies far faster than 
they are television frequencies. 

Says Mackay, "You don't need a 
license if you deliver it though spare 
television channels or by an FM 
modulator. In places like India, ca- 
ble operators can use WAVE on 
spare TV capacity to promote other 
channels or even themselves. 

"Radio station rebroadcasting is 
just as simple. lAsian radio) licenses 
are owned by people who don't re- 
ally know what programming is. If 
we supply the right programming, I 
think our potential base is an affili- 
ate in every city." 



equivalent of MTV." TV 10 Gold 
will show nonmusic, established se- 
ries. 

Arcade already owns Holland's 
most popular radio station, Radio 
10 Gold, as well as two other radio 
stations in Holland, Love Radio 
and Classic Radio. 

Arcade says it is aiming for a 3<# 
share of the Dutch TV market with 
Arcade TV. Han Nieman, presi- 
dent of the Dutch advertising in- 
dustry trade body VEA, believes 
the station could have a bright fu- 
ture. "MTV is very popular among 
Dutch youngsters, and a Dutch 
equivalent could gain quite some 
impact," he says. 

WILL EM HOOS 



that figures relating to his members 
encompass domestic sales and distri- 
bution. "Royalty earnings from ex- 
ports would add a further ($62.5 mil- 
lion] to their overall figures," he says. 

While official revenue figures for 
FIMI members are expected by 
the end of the month, AFI says its 
market share is derived from the 
SI 56.3 million of revenues declared 
by its members. The principal indie 
earners still associated with AFI in- 
clude Nuova Fonit Cetra — 90 r £ 
owned by state broadcaster RAI 
and 10%"by BMG-Ricordi— which 
grossed $25 million in 1993, and in- 
die dance producer/distributor Dig 
It {$31.3 million). Time/Disco Magic 
($28 million), Flying ($18.8 million), 
and New Music ($12.5 million). 

In the wake of RTFs departure. 



LONDON— The British govern- 
ment says it sees no contradiction in 
its lauding the U.K. music industry 
for the success of its exports, while 
simultaneously mounting its second, 
official investigation into the busi- 
ness in two years. 

The first inquiry by the govern- 
ment's Monopolies & Mergers Com- 
mission (MMC) into the supply of 
recorded music in the U.K. is be- 
lieved to have cost record compan- 
ies up to $20 million to respond. The 
MMC's report, published a year 



AFI has announced several execu- 
tive changes. Freelance public-rela- 
tions agent Tania Sachs becomes 
press director, replacing Franco 
Crepax, who has left the organiza- 
tion. Nuova Fonit Cetra director 
general Carlo Latini becomes AFI 
vice president, replacing RTI man- 
aging director Magrini. 

One of AFI's initiatives is the cre- 
ation of the international indie rep- 
resentative body, FIPI, which is in- 
tended as a parallel to IFPI. 

The new organization will be un- 
veiled in Rome in March, says Don- 
ato, who adds that indie associa- 
tions from France, Canada, 
Belgium, Spain, and Germany al- 
ready have agreed to join or are ne- 
gotiating to do so (Billboard, Feb. 
11). 



ago, found no evidence of malprac- 
tice. 

Now the MMC is probing au- 
thors' body the Performing Right 
Society in another yearlong investi- 
gation. 

However, at a Feb. 9 high-profile 
function in honor of the music indus- 
try's export achievements, trade 
minister Ian Taylor said he did not 
think it inappropriate of the govern- 
ment to be investigating an industry 
that it now was praising. 

"MMC inquiries are often ex- 
tremely valuable because they air 
issues that are of public concern," 
he said. "They are therefore justi- 
fied on that basis." 

Taylor was principal guest at a 
high-profile even to launch the re- 
port by industrial research associa- 
tion British Invisibles. The docu- 
ment, which collates earnings of the 
whole music industry for the first 
time, shows that the U.K. record in- 
dustry earned $1.7 billion in over- 
seas sales in 1993 (Billboard, 
Feb. 18). 

The report reveals the bulk of the 
money — $967 million — was made by 
record companies, with publishers 
contributing $400 million, perform- 
ers making $155 million, and musi- 
cal instruments accounting for $132 
million. 

Taylor congratulated the music 
industry for its "positive contribu- 
tion to the British balance of pay- 
ments." JEFF CLARK-MEADS 



KEY LABELS LEAVE ITALY'S INDIE GROUP AFI 
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Van Halen's New Album Art 
Out Of 'Balance' In Japan 



■ BY STEVE McCLURE 

TOKYO — Even though it costs an av- 
erage of 400 yen ($4) more, the Ja- 
panese pressing of Van Halen's "Bal- 
ance" is outselling the import version 
five to one. That's because the al- 
bum's controversial cover, which fea- 
tures what appears to be a pair of na- 
ked Siamese-twin children, has 
proved a turn-off with Japanese mu- 
sic fans. 

Warner Music Japan spokesman 
Jonny Thompson explains that the 
"Siamese twin" cover (which is actu- 
ally a composite picture of the same 
child ) annoys some Japanese consum- 
ers because it reminds them of a well- 
publicized incident a few years back 
when a pair of Vietnamese Siamese 
twins were brought to this country to 
be separated by a .Japanese medical 
team. 

"Retailers have called us to tell us 
that people have come into their 
stores and said it's just gross," 
Thompson says. Anticipating such a 



reaction, WMJ used an alternative 
cover provided by its American par- 
ent company featuring an image of 
just one child. 

So far, the import version of "Bal- 
ance" has sold only about 50,000 units 
in Japan, despite beating the WEA 
Japan domestic version into stores by 
a week and selling for roughly $4 less. 
The domestic pressing, w r hich con- 
tains a bonus track for the Japanese 
market, has moved 250,000 units. 

"Our intention was to provoke 
thought, discussion, and reflection 
(with the cover art)/' Van Halen said 
in a media statement. "As parents, we 
consider children our most precious 
resource, never to be exploited or de- 
meaned." 

Despite WEA Japan's concerns 
about consumer reaction to the cover, 
Mike Inman. managing director of 
Virgin Megastores Japan, says Virgin 
hasn't had any negative reaction from 
its customers. 

"Both versions of the album are 
selling well," he says. 



Japanese Quake Concerts Set 

Music Industry Plans Charity Shows 



TOKYO — Japan's music industry is 
pulling together to help \ictims of the 
massive earthquake that shook the 
western Japanese city of Kobe Jan. 17. 

At a Feb. 14 press conference here, 
leading figures from all sectors of the 
industry announced that they will 
jointly sponsor three charity concerts 
March 7. 8, and 9 in the 10,000-seat 
Nippon Budokan arena. The concerts 
will feature a host of famous Jafjanese 
artists. 

"Those of us who are connected to 
the music industry have decided to 
help in this emergency, even though we 
know our power is very small," organ- 
izers of the concert series, titled 
"March Of The Music," said in a state- 
ment released to the press. 

Tickets to each concert will go for 
5,000 yen ($50) apiece, with proceeds 
going to relief agencies such as the Ja- 
pan Red Cross. Organizations sponsor- 



ing the concerts include the Recording 
Industry Assn. Of Japan, the Japan Mu- 
sic l*ublishers Assn., the Japanese Soci- 
ety For Rights Of Authors, Composers. 
And Publishers, the Japan CD Rental 
Commerce Trade Assn., and the All-Ja- 
pan Concert Promotion Assn. 

Artists volunteering their time to 
appear in the shows include Kome 
Kome Club, Chage & Aska, Miki Imai. 
Tokyo Ska Paradise Orchestra, and 
Bakufu Slump. 

In response to one reporter, who 
noted that the Rolling Stones will be 
playing a series of dates at the Tokyo 
Dome in early March, well-known con- 
cert promoter Jiro Uchino said he 
plans to ask the British band's man- 
agement whether any members of the 
group would be available to make an 
appearance at one of the charity 
shows. 

STEVE McCU'RE 




A Pet Project. Foreigner recently completed a video, directed by Seth Jarrett in 
New York, (or the single "Until The End of Time" from its current BMG 
International/Arista Records album "Mr. Moonlight." The video looks at human 
relationships through the eyes of a person's pets — a bird, a dog, and a fish. 
Gathered to discuss the clip, from left, are: Heinz Henn, senior VP A&R and 
marketing, BMG International; band members Bruce Turgon, Lou Gramm, Jeff 
Jacobs, and Mick Jones; and Nancy Farbman, VP of marketing and promotion 
for BMG International. In front is director Seth Jarrett. 



Canada 



WEA Picks Up Odds' New Set For Canada 

Vid Play, Tragically Hip Tour Help Raise Act's Profile 



■ BY LARRY LeBLANC 

TORONTO— When Kim Cooke, VP of 
A&R at Warner Music Canada, heard 
last February that the Odds had 
parted with Los Angeles-based Zoo 
Records, he quickly moved to sign the 
Canadian alternative-style pop band. 
The result is the Jan. 31 Canada-only 
release of the band's album "Good 
Weird Feeling" on the WEA label. 

Though the Vancouver-based quar- 
tet had recorded two critically ac- 
claimed Zoo albums, "Neopolitan" 
(1991) and "Bedbugs" (199=3), and had 
reached something of a cult status in 
North America, both albums have had 
disappointing sales. 

The debut has sold 5,000 units in the 
U.S. to date, according to SoundScan, 
and 11,000 units in Canada, according 
to Carol Wright, VP of artist market- 
ing at BMG Music Canada. The follow- 
up boasts U.S. sales of 11,000 units, 
and Canadian sales of 21,000 units. 

"I'd loved the singles, and the best- 
known tracks from their records, and 
wanted to be associated with them," 
says Cooke. "I knew they were primed 
for a breakthrough." 

The Odds and their manager Chris 
Blake, who also handles Toad The Wet 
Sprocket, were, however, highly appre- 
hensive about directly signing with a 
Canadian -based company that didn't 
have a firm commitment for an Ameri- 
can license of the finished album. 

"It was a big issue," says singer/gui- 
tarist Craig Northey. "There's always 
been the stigma of [a group] signing 
with a Canadian company, and then go- 
ing cup-in-hand from Canada to 
America [for a release]." 

From Vancouver's unique, inbred, 
vibrant, and insular musical commu- 
nity, thousands of miles away from the 
nearest major record label, the Odds 
members also had not forgotten their 
early days, when major Canadian- 
based labels ignored them. 

"In 1989, nobody P^d attention to us 
in Canada, but we had a couple of 
A&R guys from Los Angeles come and 
see us, so we headed there," says Nor- 
they. "Then a buzz started in Los 
Angeles, and we signed with Zoo. We 
were something different to American 
labels but, in Canada then, something 
different wasn't a popular idea." 

Cooke argues that Canadian acts to- 
day shouldn't discount signing at home. 
"By signing in Canada, a band has a 
major level of proprietary interest and 
commitment from the signing com- 
pany," he says. 

The Odds accepted Cooke's argu- 
ment and signed with Warner Music 
Canada. Cooke is now canvassing 
Warner-affiliatetl labels in the U.S. for 
release of the new album. 

"We felt if we made a great record, 
we had a chance [of T IS, success] doing 
it this way," says Northey. "Our feeling 
was there was no longer a stigma of 
moving from Canada to America, espe- 
cially with people connecting in the 
past year like [Canadian-based sign- 
ings| the Crash Test Dummies and 
Sarah McLachlan." 

The Odds also were duly impressed 
that Cooke had specific goals for their 
new recording. While he wanted to re- 
tain the band's well-honed |x>p sensibil- 
ity and quirky lyrical humor, Cooke 




was seeking a harder-edge rock ap- 
proach from them. "They're an amaz- 
ing live band, and that hadn't been cap- 
tured on record," he says. "This is the 
first album that comes close to captur- 
ing what they're about live." 

Northey stresses that the album's 
seven-week recording and mixing 
schedule, which was double the time it 
took to record their earlier albums, was 
a key factor in the set's quality. The 
more leisurely schedule provided them 
with time to deliberate on what they 
were recording and to retrack some 
things. 

"If somebody felt a song didn't make 
a connection but couldn't axplains why, 
we had time to redo the .song," he says. 

Additionally, it turned out the band 
needed time to regroup when drummer 
and founding member Paul Brennan 
decided to bail midway during session, 
and ex-Bryan Adams/Jimmy Barnes 
drummer Pat Steward was brought 
aboard to complete the lineup, which 
also includes bassist Doug Elliot and 
guitarist Steven Drake. 

Storing an abundance of material 
from a two-year recording layoff, the 
band had decided in advance not to test 
material live. "Playing live you might 
miss some element that the studio can 
offer in terms of perspective," Northey 
says. " 'Break The Bread' and 'Leave 
It There' were jammed out in the stu- 



dio and then immediately fleshed out. 
If we'd played them live for awhile, we 
might have done our best versions in 
Nanaimo [British Columhial or Bramp- 
ton (Ontario), not in the studio." 

One obstacle that has plagued the 
Odds in Canada has been their lack of 
profile. But that situation already has 
begun to change. MuchMusic, Can- 
aria's national video network, has put 
their video for the album's leadoff 
track, "Truth Untold," directed by 
Curtis Wehrfritz, in heavy rotation. In 
addition, the Odds currently are on the 
bottom end of the Tragically Hip's 20- 
date sell-out "Day For Night" tour 
across the country. 

All this is paying off. In the Feb. 20 
issue of Canadian trade The Record, 
"Good Weird Feeling" is listed as No. 
56 on the top retail album chart, and 
"Truth Untold" is No. 5 on its contem- 
porary album radio chart and No. 54 on 
its contemporary hit radio chart. 
"These chart numbers are far beyond 
anything they've done before," says 
The Record's "chart editor Paul Tuch. 

On the band's past lack of visibility 
here, Northey says, "Our records 
would come out earlier in America, and 
we'd start touring there. By the time 
we came to Canada, it was after the 
fact. The Tragically Hip tour is now 
certainly exposing our profile, and 
we're heading out again across the 
country in our own right afterwards." 

Northey admits the band is anxious 
to reach American audiences as well. 
"We may do one-off U.S. dates because 
I'd like the people who are waiting for 
this record to get it," he says. "But we 
want to have a fair crack at this coun- 
try before we start dividing our atten- 
tion." 
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13 


RESPECT ALLIANCE ETHNIK DELABE 


s 


NEW 


MOTTO MOTTO... BYOKO SHINOHARA WITH T. 


6 


10 


RIGHT BESIDE YOU SOPHIE B. HAWKINS 


6 


5 


IT'S COOL MAN XXL 


5 


5 


SECRET MADONNA Warner 






KOMURO ipc/sony 








7 


9 


HERE COMES THE HOTSTEPPER INI KAMOZE 


6 


3 


CHACUN SA ROUTE KATCHE. MANU I ORYEMA. 


6 


4 


CRAZY GONNA CRAZY TRF avsx trail 


7 


4 


CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN 






COLUMBIA 






GEOFFREY 4 TONTON VIRGIN 


7 


6 


POISON TOMOYASU HOTEL toshibaemi 






HOUYYVOOQAYtA 


8 


10 


WHEN DO 1 GET TO SING "MY WAY" SPARKS logic 


7 


6 


SATURDAY NIGHT WHIGFIELD polygram 


3 


10 


DA-YO-NE EAST END YURI eptcsony 


8 


6 


DO YOU WANNA GET FUNKY C+C MUSIC 


9 


7 


STAY ANOTHER DAY EAST 17 LONDON 


8 


9 


ALL 1 WANNA DO SHERYL CROW aim 


9 


NEW 


FUTARIHA KOIBITO CHISATO MORITAKA dm up 






FACTORY axuajWAVSortY 
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NEW 


LOVE IS ALL AROUND D.J. BOBO 


9 


11 


HERE COMES THE HOTSTEPPER INI KAMOZE 






aijajc 


9 


7 


CIRCLE Of LIFE ELTON JOHN HUimooowu 


11 


8 


COTTON EYE JOE REDNEX m 






COLUMBIA 


10 


5 


COROLLA II NI NOTTE KENJI OZAWA Toshiba,!!* 
ALBUMS 


10 
11 


9 
8 


INSENSITIVE JANN ARDEN UpWFGO 
GO ON MOVE REEL II REEL OuUITrrPGD 


12 


11 


MAX DON'T HAVE SEX WITH YOUR EX E-EROTIC 
BlOW UPYNTERCORO 


10 
11 


7 
8 


L HISTOIRE DE LA VIE DEBBIE DAVIS SONY 
REGULATE WARREN G & NATE DOGG island 


1 


1 


TOSHINOBU KUBOTA BUMPIN' VOYAGE Sony 


12 


12 


OUT OF TEARS ROLLING STONES vi-ksihceam 


13 


12 


FOREVER YOUNG INTERACTIVE mow upantercord 


12 


10 


I'LL MAKE LOVE TO YOU BOYZ II MEN MOTOWN 


2 


NEW 


VUKI UCHIDA JYUNJYOU KAREN OTOME MOYOU 


13 


18 


TURN THE BEAT AROUND GIORIA ESTEFAN epic. 


14 


15 


LOVE IS EVERYWHERE CAUGHT IN THE ACT ivx 


13 


20 


COTTON EYE JOE REDNEX WE 






KINQ 






SONY 


15 


14 


FEELING SO REAL MOBY intecord 


14 


17 


YOUR SONG BILLY PAUL VERSA 


3 


3 


MR. CHILDREN ATOMIC HEART TOY'S factory 


14 


11 


FUNKDAFIEO DA BRAT epiqson,- 


16 


NEW 


SCATMAN JOHN SCATMAN RCA 


15 


14 


LA CORRIDA FRANCIS CABREL COLUMBIA 


4 


2 


YASUSHI NAKANISHI IT'S ONLY A... Columbia 


15 


14 


THE SWEETEST DAYS VANESSA WILLIAMS 


17 


13 


MOVE YOUR ASS SCOOTER EDO. 


16 


12 


IS THIS THE LOVE MASTERBOY Barclay 


5 


4 


VAN HAL EN BALANCE YrSAUAf 


16 


19 


MEFsWrTYrWJD 

LUCKY ONE AMY GRANT aaw-pgo 


18 


16 


AN ANGEL KELLY FAMILY kel LIEE/EOU 


17 


15 


SYMPATHY FOR THE DEVIL GUNS H ROSES 
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VARIOUS MAX SONY 
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REDEMPTION RMB URBAN MOTOR 






GEFFEN 
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SHAMPOO WE ARE SHAMPOO Toshiba 
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I'LL MAKE LOVE TO YOU BOYZ II MEN fctorowrrvPGD 

TAKE A BOW MADONNA maveric*wea 
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18 


FLYING HIGH CAPTAIN HOLLYWOOD PROJECT 
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16 


FEEL THE HEAT Of THE NIGHT MASTERBOY 


8 

9 
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18 
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20 
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1 


BlOW UP 

ALBUMS 

CRANBERRIES NO NEED TO ARGUE ISLANO/ 
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20 
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18 


POLYGRAM 

ITS A RAINY DAY ICE MC POtYGRAM 
LOVE RELIGION U 96 motor 
ALBUMS 

SOUNDTRACK THE LION KING waliolsney 
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MERCURY 
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FRANCIS CABREL SAMEDI SOIR SUR LA TERRE 


WEEK 
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SINGLES 
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VAN HALEN BALANCE warmer bbosawa 
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MARK' OH NEVER STOP THAT FEELING URBAN, 






COLUMBIA 
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NO LIMIT IRENE MOORS & DE SMURFEN EMI 
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EAGLES HELL FREEZES OVER GEnwiji* 






MOTOR 
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SIMPLE MINDS GOOO NEWS FROM THE NEXT 
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WONDERFUL DAYS CHARLIE 10WN0SE polyoor 
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NIRVANA MTV UNPLUGGED IN NEW YORK DGC,uni 
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SIMPLE MINDS GOOD NEWS FROM... virgin 






WORLD VIRGIN 
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TEARS DONT LIE MARK' OH POliTJOfl 
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CRANBERRIES NO NEED TO ARGUE isianlvpgo 
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KELLY FAMILY OVER THE HUMP kei iytejedel 
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BOYZ II MEN II Motown 
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WEAROM NON JU MARCO BORSATO polytjor 
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BOYZ II MEN II mqtown,*gd 
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WESTERNHAGEN AFFENTHEATER WEA 
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CRANBERRIES NO NEED TO ARGUE island 
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MAX DON'T HAVE SEX WITH YOUR EX E ROTIC 
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OFFSPRING SMASH EPieapm 
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BON JOVI CROSS ROAD lAMBCuMERCURr 
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NIRVANA MTV UNPLUGGED IN NEW YORK geffen 






CUREAO 
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GARTH BROOKS THE HITS wiblciv. 
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VAN HALEN BALANCE WEA 
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SYL VIE VARTAN SYLVIE VARTAN phonogram 
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THE LA-LA SONG TALK OF THE TOWN -loch 
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PEARL JAM VITALOGY fPicvsoHY 
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STING FIELDS OF GOLD ajm 
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SOUNDTRACK FARNELLI auvidis 
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GEEN HOUSE MAAR STRAUSZ ANDRE RIEU 
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MERCURY 
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BON JOVI CROSS ROAD MERCURY/PGO 
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EAST 17 STEAM iondon.mftronomone 
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NEW 


EXTREME WAITING FOR THE PUNCHLINE polyoor 
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FLYING HIGH CAPTAIN HOLLYWOOD PROJECT 
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17 


MADONNA BEDTIME STORIES siftEjwEA 


12 


14 


GREEN DAY DOOKIE reprise 
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SOUNDTRACK PULP FICTION bmg 






BlOW UP4XJRECO 


13 


13 


VARIOUS ARTISTS DANCE MIX 94 qumity 


13 


12 


SOUNDTRACK DER KONIG DER LOWEN ROtYCOR 


12 


15 


ALAIN SOUC HON C'EST DEJA CA virgin 
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NEW 


OOHBABYI... ETERNAL ■ 
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16 


WEEZER WEEZER dgcuni 
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13 


NIRVANA MTV UNPLUGGED IN NEW YORK g-effen 
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MASTERBOY DIFFERENT DREAMS Barclay/ 
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9 


HYPER HYPER SCOOTER Em 
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18 


THE TRAGICALLY HIP DAY FOR NIGHT ucaajni 


IS 


15 


J. KADISON PAINTED DESERT SERNADE emi 












ALBUMS 


16 
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SHERYLCROW TUESDAY NIGHT MUSIC CLUB 


16 


17 


R.E.M. MONSTER warner 
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RENAUD A LA BELLE DE MAI virgin 
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IRENE MOORS 1 OE SMURFEN GA JE MEE NAAR 






A4VWPOD 


17 


18 


MADONNA BEDTIME STORIES WARNER 


19 


NEW 


SHERYL CROW TUESDAY NIGHT MUSIC CLUB 






SMURFEN emi 


17 


10 


AEROSMITH BIG ONES geffenawi 


18 


16 


ELVIS PRESLEY THE VERY BEST OF ELVIS aroia 


16 
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ANDRE RIEU STRAUS & CO. mercury 
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15 


TOM PETTY WILDFLOWERS warner brqsjwEa 
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H-BLOCKX TIME TO MOVE ARIOLA 
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COWBOY SONY 
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MARCO BORSATO MARCO POLYDOR 
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19 


JANN ARDEN LIVING UNDER JUNE um^cd 


20 


NEW 


SIMPLE MINDS GOOD NEWS FROM THE NEXT 


17 


13 
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CRANBERRIES NO NEED TO ARGUE ISLAND, 
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BOBSEGER GREATEST HITS CAPiTOlCEMA 


WORID VIRGIN 


WHITNEY HOUSTON THE BODYGUARD ARisia 






MERCURY 














18 


NEW 


M.C. SOL AAR PROSE COMBAT «*yoor 
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VAN HALEN BALANCE wbyyarnsr 
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BEATLES LIVE AT THE BBC emi 
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BON JOVI CROSS ROAD jambcO'MLRCury 
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STEPHAN EICHER NON CI BADAR GUARDA E 
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SIMPLE MINDS GOOD NEWS FROM THE NEXT 
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THINK TWICE CELINE DION eric 

NO MORE "1 LOVE YOU'S" ANNIE LENNOX RCA 
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CELINE DION THE COLOUR OF MY LOVE epic 
FREE THE SPIRIT PAN PIPE MOODS poevgramtv 
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LICK IT 20 FINGERS timltLyQwntown 

ALL 1 NEED IS LOVE INDIANA DMCEvvOHrrvvrxuMEi 
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LAST 
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SET YOU FREE N-TRANCE ail around the world 
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JIMMY NAIL CROCODILE SHOES EAST WEST 
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MERAVIGLIOSA CREATURA GLANNA NANN1NI 


WEEK 


WEEK 
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COTTON EYE JOE REDNEX internal affairs 
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SIMPLE MINDS GOOD NEWS FROM THE NEXT 






POLYDOR 
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ANOTHER NIGHT M C SAR & THE REAL MCCOY 
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I'VE GOT A LITTLE SOMETHING FOR YOU MN8 

1ST AVENUE-COLUMBIA 
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4 


WORLD VYRGIN 

THE BEAUTIFUL SOUTH CARRY ON UP THE 
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SHE'S A RIVER SIMPLE MINDS virgin 
SPACEMAN U S.U.R A time 
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HERE COMES THE HOTSTEPPER INI KAMOZE 

COLUMBIA 


6 
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HERE COMES THE HOTSTEPPER INI KAMOZE 

M1MM 
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CHARTS GO! Discs 

GREATEST HITS BOB SEGER & THE SILVER 
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ANYBODY, ANYWHERE GIORGIO PREZIOSO Buss 
CQWPfiotintSS 
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3 


PURE MASSACRE SILVERCHAIR SONY 
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7 


RUN AWAY (MC SAR 4) THE REAL MCCOY logic, 






BULLET BAND CAPiroi 




8 


ANOTHER DAY WHIGFIELD ewugt PrW^TWrw 


4 


2 


ZOMBIE CRANBERRIES iSLANO 






arista 


7 


6 


PORTISHEAD DUMMY 00' BEAT 






ENERGY 


9 


4 


STAY ANOTHER DAY EAST 17 LONDON 


a 


5 


TOTAL ECLIPSE OF THE HEART NICKI FRENCH 


a 


8 


M-PEOPLE BIZARRE FRUIT wconsiructwrca 




NEW 


PASSION NET2WERK Owa 
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7 


SELF ESTEEM OFFSPRING shock 






BAGS OF FUN 


9 


NEW 


CARTER THE UNSTOPPABLE SEX MACHINE 




9 


HYPER HYPER SCOOTER edel 
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8 


BEAUTIFUL IN MY EYES JOSHUA KADISON EM 
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REACH UP (PAPA'S GOT A BRAND NEW PIG BAG) 






WORRY BOMB chrysalis 






ALBUMS 
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e 


TOMORROW SILVERCHAIR SONY 






PERFECTO ALLSTRAZ PERrrcrcvEAST west 


10 


3 


LEFTFIELO LEFTISM HARD HANDS 




1 


MARCO MASINI IL CIELO DELLA VERGINE aicoioi 
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12 


A GIRL LIKE YOU EDWYN COLLINS MDS 


10 
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DON'T GIVE ME YOUR LIFE ALEX PARTY 


11 


12 


BLUR PARKLIFE rcocvPAAiORHONE 
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SIMPLE MINDS GOOO NEWS FROM virgin 


10 
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HOT HOT HOT ARROW festival 


11 


11 


CALL IT LOVE DEUCE LONDON 


12 
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DEFINITELY MAYBE OASIS CREATION 
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STING FIELDS OF GOLD aam 


11 


16 


HEFfE'S JOHNNY HOCUS POCUS shock 


13 


9 


ETERNAL ALWAYS & FOREVER avtnulemi 
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CRANBERRIES NO NEED TO ARGUE iSuwd 


12 


10 


COME OUT AND PLAY OFFSPRING shock 
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13 


INDEPENDENT LOVE SONG SCARLET WEA 


14 


14 


CRANBERRIES NO NEED TO ARGUE island 
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BON JOVI CROSS ROAD jambco.i.ercury 
PAOLO ROSSI HAMMAMET E ALTRE STQRIE 

LCLUWai*. 


13 


NEW 


TOTAL ECLIPSE Of THE HEART NICKI FRENCH 

SHOCK 


13 
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10 


COWBOY DREAMS JIMMY NAIL EASrwcsT 
RIVEROANCE BILL WHELAN SON 


15 
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NEW 
18 


MORRISSEY WORLD OF MORRISSEY parlophone 
R.E.M MONSTER warner 




7 


14 


19 


COMA MAX SHARAM WARNER 


15 


15 


THIS COWBOY SONG STING ASM 


17 


13 


GREEN DAY DOOKIE rerryse 




8 


LITFIBA SPIRITO emi 


15 


13 


ON BENDED KNEE BOYZ II MEN MOTOWN 


16 


9 


OPEN YOUR HEART M-PEOPLE mconsiruciiotrrca 


18 


19 


STING FIELDS OF GOLD asm 




9 


SADE THE BEST OF SADE EPIC 


16 


NEW 


WHAT'LL 1 DO JANET JACKSON yirginemi 


17 


12 


BUMP N' GRIND R. KELLY live 


19 


15 


BON JOVI CROSS ROAD iAMDCCvMERCURY 
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SOUNDTRACK FORREST GUMP epic SeOundtrw 


17 


14 


BABY COME BACK PATO BANTON VIRGINIAN 


18 


27 


TOCCATA & FUGUE VANESSA- MAE EM 
EVERLASTING LOVE GLORIA ESTEFAN EPIC 
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PURE PHASE SPIRITUALIZED ELECTRIC 






NIRVANA MTV UNPLUGGED IN NV wcge-ff^ 
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17 


ALWAYS BON JOVI jambcoamircury 






MAINLINE dedicated 
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SOUL FEELING KULCHA WARNER 
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MANSIZE ROOSTER SUPERGRASS parlophone 
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SHERYL CROW TUESDAY NIGHT MUSIC CLUB 
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SIGHT FOR SORE EYES M PEOPLE BMC 






DELICIOUS SHAMPOO roocvPARLOPHONE 
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EVERY DAY Of THE WEEK JADE giant 


22 


20 


R.KELLY 12 PLAY jrvc 
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OFFSPRING SMASH smock 
JANET JACKSON JANET vitontmi 
YANNI LIVE AT THE ACROPOLIS BMC 
SOUNDTRACK PULP FICTION mca 
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U WILL KNOW BMU mercury 
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LUTHER VANDROSS SONGS epic 
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ZOMBIE ORORO mm musc 
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24 
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NEW GENERATION SUEDE nude 


24 
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LET LOOSE LET LOOSE MERCURY 
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DANCING WITH TEARS... CABBELLERO mm musc 
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25 
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HERE AND NOW DEL AMITRI asm 


25 


28 


NIRVANA MTV UNPLUGGED IN NEW YORK gffffn 
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SENSITY WORLD JOEY psod.kt.an' r 
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1 FOUND LOVE/TAKE A TOKE C+C MUSIC 
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NEW 


LOUIS ARMSTRONG WE HAVE ALL THE TIME IN 
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THE REASONS IN YOU NINA cmbt^US 
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SOUNDTRACK FORREST GUMP ERIC 

CRANBERRIES NO NEED TO ARGUE island 

ENYA THE CELTS Warner 

PEARL JAM VITALOGY epicsony 

NIRVANA MTV UNPLUGGED IN NEW YORK geeten 

BOYZ II MEN II MOTOWN 
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NEW 
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THE WORLD emi 
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TAKE A TOKE C+C MUSIC FACTORY SONr 
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YOU ARE EVERYTHING MELANIE WIILIAMS & JOE 
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EXTREME WAITING FOR THE PUNCHLINE asm 
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THE WHOLE WORLD LOST ITS HEAD THE GO- 
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TOUCH ME DIGILOVE max music 
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BASKET CASE GREEN DAY RE RINSE 
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GLORIA ESTEFAN HOLD ME. THRILL ME, KISS ME 




10 
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VAN HALEN BALANCE WARNER 
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HARRY CONNICK JR. SHE COLUMBIA 
GREEN DAY DOOKIE WARNER 
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BULLET BAND CARitrA 
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LIGHTING SEEDS JOLLIFICATION trie 
THE HUMAN LEAGUE OCTOPUS ease west 
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CRANBERRIES NO NEED TO ARGUE istAND 
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R.E.M. MONSTER WARNER 
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STRONG ENOUGH SHERYL CROW Atu 


35 


NEW 


SUEDE DOG MAN STAR NUDE 
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LAURA PAUSINI LAURA PAUSINI daowarnca 
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BON JOVI CROSS ROAD iamscotmercury 
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EAST 17 STEAM lONOON 

CYNDI LAUPER TWELVE DEADLY CYNS , . . AND 




2 
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KULCHA KULCHA WARNER 
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YOU'RE NO GOOD ASWAD BUBSiiN 
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ANA BELEN/VICTOR MANUEL MUCHO MAS QUE 
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GREEN DAY DOOKIE warneo 
OFFSPRING SMASH epitaph 
SOUNDTRACK PULP FICTION mca 
SOUNDTRACK THE LION KING »oi«.<um 
E-TYPE MADE IN SWEDEN Stockholm 
VAN HALEN BALANCE warmer 
NOROMAN NORDMAN SONET 
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SINGLES 

STAY ANOTHER DAY EAST 17 PCLrGRAM 
HERE COMES THE HOTSTEPPER INI KAMOZE 
COLUMBIA 

OLD POP IN AN OAK REDNEX sxumioiA 
WHEN I'M CLEANING WINDOWS 2 IN A TENT 
SCANDINAVIAN 

THEM GIRLS. THEM GIRLS ZIG & ZAG son* 
THE RIDE BASIC ELEMENT EMIMNT* 
SCATMAN (SKI-BA-BOP-BA-DOP-BOP) SCATMAN 
JOHN 6M&AAI0LA 

SYMPATHY FOR THE DEVIL GUNS N' ROSES MCA 
COTTON EYE JOE REDNEX xaiakioui 
ZOMBIE CRANBERRIES island 
ALBUMS 

CRANBERRIES NO NEED TO ARGUE island 

THOMAS HELMIG STUPID MAN BMG 

ELVIS PRESLEY THE ESSENTIAL COLLECTION BMC 

kMflU 

SIMPLE MINDS GOOD NEWS FROM THE NEXT 
WORLD vmGiN 

AEROSMITH BIG ONES GFFFFJ. 
PA-PAPEGOJE PA PAPEGOJE sonv 
BON JOVI CROSS ROAD MMecOMIftCijH* 
NIRVANA MTV UNPLUGGED IN NEW YORK CitlLn 
SANNE SALOMONSEN UNPLUGGED virgin 
STING FIELDS OF GOLD pouoflam 
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ALBUMS 

LAURA PAUSINI LAURA PAUSINI WARNER 
CRANBERRIES NO NEED TO ARGUE island 
NIRVANA MTV UNPLUGGED IN NEW YORK geffln 
VARIOUS 5UPERMIX9 vieksco 
SIMPLE MINOS GOOD NEWS FROM THE NEXT 
WORLD virgin 

BON JOVI CROSS ROAD jamuclvmercuiw 
VAN HALEN BALANCE Warner 
VARIOUS TOP STAR 94/95 viosco 
MADREDEU5 0 ESPIRITO OA PAZ emi 
STING FIELDS OF GOLD asm 
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SINGLES 

THINK TWICE CELINE DION cue 
COTTON EYE JOE REDNEX internal affairs 
HERE COMES THE HOTSTEPPER INI KAMOZE 

COLUMBIA 

SET ME FREE X TRANCE ALE AAOUN0 THE WOULD 
THE DANCE. FRIENDS IN LOW PLACES GARTH 
BROOKS CARiTOl 

RUN AWAY MC SAR & THE REAL MCCOY arista 
LOVE ME FOR A REASON BOYZONE POLVDOR 
REACH UP (PIG DAG) PERFECTO ALLSTARZ 

PERFECTO 

RIVEHOANCE BILL WHELAN SON 

NO MORE "I LOVE YOU'S" ANNIE LENNOX RCA 

ALBUMS 

CHARLIE LAN0S80R0UGH WHAT COLOUR IS 
THE WIND Rrrc 

CHIEFTAINS THE LONG BLACK VEIL RCA 
CELINE DION THE COLOUR OF MY LOVE eric 
GARTH BROOKS THE HITS camol 
BEAUTIFUL SOUTH CARRY ON UP THE CHARTS 

GO' ENSCS 

CRANBERRIES NO NEED TO ARGUE island 
CHRISTY MOORE LIVE AT THE POINT (XUimba 
VARIOUS ENERGY RUSK K9 Dire 
SOUNDTRACK PULP FICTION MCA 
SINEAO LOHAN WHO DO YOU THINK I AM DARA 



AUSTRIA I*"*™" IFPI/AustFian Top 30) 2/18/95 



SINGLES 

OLD POP IN AN OAK REONEX echo 

ZOMBIE CRANBERRIES island 

TEARS DON'T LIE MARK' OH "Ol^mam 

AN ANGEL KELLY FAMILY emi 

COTTON EYE JOE REDNEX toe 

ODO VADIS IMPERIO Lew 

SING IT TO YOU LAVINIA JONES ■ 

STAY ANOTHER DAY EAST 17 LONDON 

IT'S COOL MAN XXL FEATURING P- "COOL MAN" 

STEINER ECHO 

CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN 
POEFOOfl 



CRANBERRIES NO NEED TO ARGUE island 

KELLY FAMILY OVER THE HUMP EMI 

NIRVANA MTV UNPLUGGED IN NEW YORK ceefen 

BON JOVI CROSS ROAD lAMBCEVMERCunr 

SOUNDTRACK THE LION KING Kxroon 

E.A.V. NIE WIEDER KUNST £u. 

CLAUDIA JUNG CLAUDIA JUNG EM 1 

ELVIS PRESLEY THE BEST OF THE KING S»G 

SHERVL CROW TUESDAY NIGHT MUSIC CLUB 

ASM 

SOUNDTRACK KONIG DER LOWEN ROligram 
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SINGLES 

OLD POPiN AN OAK REDNEX 8MG 

ZOMBIE CRANBERRIES isl>no.pol*grau 

BASKET CASE GREEN DAY warner 

STAY ANOTHER DAY EAST 17 lONOON 

HERE COMES THE HOTSTEPPER INI KAMOZE 

COLUMBIA 

CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN 

MUflMM 

I SAW YOU DANCING YAK I -DA MElu 
COTTON EYE JOE REDNEX awe 
ALWAYS BON JOVI jambcclwercur* 
THINK TWICE CELION DION ep.c 

ALBUMS 

JENTER OG SANN Dl DERRE SONET 
HERBERT VON KARAJAN LES PLUS BEAUX 
ADAGIOS POLYGRAM 
EAGLES HELL FREEZES OVER mca 
CRANBERRIES NO NEED TO ARGUE island 
SIMPLE MINDS GOOD NEWS FROM THE NEXT 
WORLD emi 

STING FIELDS OF GOLD polygram 
GARTH BROOKS THE HITS €Mi 
CHRIS REA THE BEST OF wa*ncr 
CHIEFTAINS THE LONG BLACK VEIL Bwg 
YAKIDA PRIDE uega 
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CASS PHANG SUDDENLY WAKE UP FROM A 
DREAM emi 

ALAN TAM FLY WITH ME polygram 
AMANDA LEE LOVE IN YOKOHAMA rock-* 
EKIN CHENG THE BEST SHOW two 
LEOKOO LAUGHING. SAYING. THINKING musc 
impact 

JACKY CHEUNG THIS WINTER IS NOT VERY COLD 

POLYGRAM 

SALLY YEH SIMPLE BLACK & WHITE WARNER 
CHRIS WONG LOVE STORY IN THE MORTAL 
WORLD fitto 

LESLIE CHEUNG ALWAYS IN MY HEART caphol 
artists 

FAYE WONG TO PLEASE MYSELF onepolv 



Mr! 



12,50 : 



0 '. 



2 ! 



GLOBAL 

MUSIC PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

NETHERLANDS: It seems the mania for tribute albums knows no bounds. A virtual who's who 
of the region's most happening acts (14 of them Dutch, two Belgian), including Bettie Serveert, 
Arno, Darryl-Ann, dEUS, Burma Shave, Shine, the Prodigal Sons, the Scene, Trockener 
Kecks, and the Nits, have contributed a total of 16 tracks to "Als De Rook Is Verdwenen" 
(Phonogram), an album of songs by the veteran singer/guitarist Boudewijn De Groot. Origi- 
nally a protest singer, De Groot was known in the '60s as the Dutch equivalent of Bob Dylan 
(although it was his friend Lennaert Nijgh who wrote the Dutch-language lyrics to most of 
his songs). Now 50, De Groot is still fondly remembered by the older generation of record buy- 
ers, but with such an impressive lineup of new acts on hand to reinterpret his work, younger 
fans will find this album the perfect introduction to a Dutch legend. WILLEM HOOS 

FRANCE: In 1992, the classical music soundtrack of Belgian director Gerard Corbiau's movie 
"Tous Les Matins Du Monde" (Auvidis) proved an astounding success, given its baroque style 
of music performed on period instruments. It sold 700,000 
copies worldwide, including 80,000 in the U.S. And the classi- 
cal soundtrack of Corbiau's new movie, "Farinelli," appears 
to be doing even better. While a good classical music album 
might sell between 1,000-5,000 copies a week in France, 
"Farinelli" has sold 100,000 copies (gold status) in just 10 
days. The movie tells the true, but dramatized, story of a cas- 
trated male singer who lived in the 1 7th century, a time when 
women were banned from singing in churches. .As a castrato, 
his job was to reach the high notes normally achieved only 
by women. The lead is played by Stefano Dionisi, a young 
Italian actor. Luckily for him, computerized mixing tech- 
niques were able to simulate the vocal sound of a castrated 
male singer by combining the voices of American counter- 
tenor Derek Lee-Ragin and Polish soprano Ewa Godlewska. This synthesized voice performs 
works by Handel, Giovanni Pergolesi, Porpora, and Riccardo Broschi. I'HlLirTEt'ROCO. 

EGYPT: Twenty years after her death, the legendary singer Oum Kultoum is still the biggest- 
selling act on cassette in the Arab world. Last year, her song "Inta Omri," a collaboration with 

.Muhammad Abdel Wahab originally released in 1964, sold J; 

more than 300,000 cassettes in this country alone. At the 
same time, another of her landmark recordings, "Al-Atlal" 
(Ruins), written by Riad Elsunbatti and first released in 
1966, sold more than 200,000 copies. Since her sudden death 
Feb. 3, 1975, many new artists have found fame throughout 
the Arab world by imitating Kultoum, and her songs are per- 
formed daily all around the globe, often as instrumental 
pieces that lend a sense of respectability to any occasion. Her 
appeal was, and still is, something all Arabs agree about, and 
she met many heads of state during her travels. Her arrival 
on the music scene in the early *20s had a tremendous im- 
pact, and by employing many top composers she encouraged 
the emergence of a new generation of talent, which changed 
the direction of Arab music. She is still sorely missed, and the young songwriters of today are 
badly in need of another artist like her to introduce their songs to a wider market. 

MUHAMMAD IIUAZI 

NEW ZEALAND: There were several reasons to explain why Dave Dobbyn (Pulse, Jan. 14) played 
such a blistering show at Auckland's Powerstation last month. It was the final gig of a lengthy, 
acclaimed national tour. His Neil Finn-produced album, "Twist" (Sony), was about to be certified 
platinum ( 15,000 copies), and plans were being finalized for a June release in three key territories: 
Australia (Epic), the U.K. (Columbia), and the U.S. (TriStar — the label that released Kiwi singer/ 
songwriter Shona Laing's recent album, "Shona"). And Dobbyn's wife is expecting their second 
child later in the year. But all these reasons to be cheerful aside, Dobbyn's show w r as a powerful 
reminder of just how much he has contributed to the musical culture of his homeland. The Kiwi 
perfoi*mer's long and varied set embraced the wiry rock songs and aching ballads of "Twist," 
made diversions to visit the Velvet Underground's "Sweet Jane" and the Beatles' "Rain," and 
showcased classic Dobbyn material from the past two decades, notably a fiery version of his gui- 
tar-driven hit "Be Mine Tonight," which he originally recorded with TV Dudes. With new man- 
agement by Grant Thomas (Crowded House, Tim Finn) and his finest album yet in hand, Dob- 
byn certainly had plenty to celebrate. And a loyal, sweaty, capacity audience was only too happy 
to acknowledge his continued success. graham reid 

U.K.: Mafia & Fluxy are fast joining the ranks of this country's premier rernLxers. The two 
brothers Leroy (Mafia) and Dave (Fluxy) Heywood from Tottenham, North London, have re- 
cently remixed Janet Jackson's "You Want This," Sting's "This Cowboy Song," and Aaliyah's 
current single, "Down With The Click." This high-profile activity follows years of saturating 
the reggae market with their unique sound both here and in Jamaica. The brothers credit their 
new manager, Jackie Davidson, for much of their newfound success. It was her publicity cam- 
paigns that helped to launch the mainstream careers of Shabba Ranks, Mad Cobra, Patra, 
and C J. Lewis, and since picking up the reins with Mafia & Fluxy she has steered the duo 
in the direction of stars such as Boy George, Danii Minogue, Chaka Demus & Pliers, and 
MC D. Inspired by the example of their heroes Sly & Robbie, Mafia & Fluxy have founded 
their own label, produced multi-artist compilations, and started to build a recording studio with 
a view to nurturing more U.K. talent. KENNEDY mensah 
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NORTENA'S CORRIDOS OFFER UNCENSORED DEPICTION OF MEXICO'S DAILY STRUGGLES 

(Continued from page 5) 




Los Tigres Del Norte, left, changed nortena music forever with their early 70s hit "Contrabando Y Traicion." The group 
continues to alter its lyrics and style, now distancing themselves from the violence and drugs that have marked nortena 
lyrics. Los Huracanes Del Norte, right, ran afoul of that underworld when several band members were injured by a car bomb 
last July while performing at a party for relatives of a jailed drug dealer. 



as nortenoa. 

"When the Mexican Revolution was 
going on, the songs spoke of what was 
happening," says prominent songsmith 
Enrique Franco, author of classic corri- 
dos such as "La Juala De Oro" and "Pe- 
dro Y PaJdo." 

"Before, people found out what was 
happening in other towns through the 
songs," says Franco. "It was like the 
news. Now there's no revolution. But 
other things are happening about which 
we have to speak." 

Indeed, nortena artists such as Los 
Tigres Del Norte and Los Huracanes 
Del Norte are Mexico's answer to 
American rap acts and, like the Anglo 
versemeisters, they have attracted their 
share of controversy. 

Many Mexicans abhor the corridos' 
violent images and lower-class cachet. 
Even Mexico's right-of-center National 
Action Party (PAN) has gotten into the 
act, criticizing nortena artists and song- 
writers for glorifying the drug trade. 

But leading nortena composers such 
as Teodoro Bello, who wrote the 1998 
corrido hit "Pacas De A Kilo" (Kilo 
Packs) says he and his counterparts pen 
hard-hitting lyrics about drugs and vio- 
lence, "because it's happening. It's not 
like we like the fact it's happening. It's 
like the press. You can avoid writing 
about it, but if vou don't, someone else 
will." 

Bello says that if he is accused of 
drug dealing, "I say the [political 1 par- 
ties do worse things than I do. With this 
peso devaluation, I'll go on TV tomor- 
row to tell people that this is a betrayal 
of the country." 

Los Tigres Del Norte band leader 
Jorge Hernandez, echoing rap artists' 
sentiments, says, 'The only thing that 
we do is sing about what happens every 
day. We're like interpreters, then the 
public decides the songs they like." 

Last year, Franco wrote and rec- 
orded a tune that attracted radio listen- 
ers in droves in San Jose, Calif. Entitled 
"Vendetta De Michoacan," the song re- 
counted a real-life feud between two fa- 
milies from the Pacific Mexican state of 
Michoacan who were fighting over con- 
trol of the drug trade in their small 
town. TTie feud had accounted for doz- 
ens of murders, including an ambush in 
which 17 persons died. 

A smash regional hit, "Vendetta De 
Michoacan" was receiving heavy rota- 
tion on Spanish radio stations in San 
Jose, until they began getting calls ask- 
ing them to stop playing it. Callers said 
many members of the feuding families 
had moved to nearby Redwood City, 
and the song was inflaming passions. 

Guillermo Prince, program director 
of KLOK-AM San Jose recalLs a female 
relative of a station staffer asking that 
the rotation of "Vendetta" he "slowed 
down, because there was some relatives 
of the people mentioned in the corrido. 
One day when the song was being 
played, the relative ran into someone 
who said, 'Hey, there's your cousin's 
song again.' " 

Prince notes that airplay — and ten- 
sions — gradually cooled. " 'Vendetta' 
was just like every song: It lasted five 
or six weeks, and it came down," he 
says. 

At times, the ties between corrido- 
singing nortena bands and drug traf- 
ficking are more than purely musical. 
Last July, several members of Los Hur- 
acanes Del Norte were injured when a 
car bomb exploded outside a Guadala- 
jara hotel. The hand was playing a party 
for family members of Raphael Caro 
Quintero, one of Mexico's most notori- 
ous ding dealers who now is in prison. 
A rival drug gang was suspected in the 
attack. 



Despite their sullied reputations in 
some quarters, corridos have helped 
nortena music become more popular 
than ever. Los Tigres Del Norte, I>os 
Huracanes Del Norte, and Los Inva- 
sores De Nuevo Leon sell millions of 
records and play to thousands of fans 
from Mexico City to Minneapolis. In 
1994, for example, Los Tigres Del Norte 
headlined a Cinco de Mayo festival in 
Los Angeles that drew 100,000 specta- 
tors. Mexican record labels, particularly 
indie imprints, have benefited, as well, 
from corrido-singing nortena acts. 

Mexico City-based indie Musivisa, for 
whom Los Tigres Del Norte record, as 
well as indie labels, such as Disa, DLV. 
MCM, located in the northern Mexican 
city Monterrey, have long dominated 
the rural-rooted sounds called "musica 
popular." Nortena, ranchera, and banda 
are among the leading components of 
musica popular. 

Monterrey is recognized within the 
industry as a stronghold for nortena 
acts, some of which are not necessarily 
corrido -based. For example, Disa's 
homegrown act Nortehos* Clan has 
drawn rave reviews for "Nortenos De 
Corazon I\iro," a nortena package con- 
taining cover songs of hits by pop super- 
star Luis Miguel. 

LABEL INTEREST 

The multinational labels, perhaps be- 
latedly, have taken notice of nortena's 
growth as part of the overall upswing of 
musica popular. 

In 1994, Warner Music Mexico de- 
buted a new label, Raza, which is "dedi- 
cated to musica popular," says label di- 
rector Lydia Satazar. Though based in 
Mexico City, Raza has placed its promo- 
tion director in Monterrey. EMI Music 
Mexico is negotiating to acquire DLV, 
home of Los Invasores De Nuevo I .eon 
and Leones De Norte, as well as the 
deep catalog of nortena icon Ramon 
AyaJa Sr. 

EMI president Mario Ruiz says EMI 
is going to open a separate office in 
Monterrey. "We think that norteno is 
going to expand," says Ruiz. "It has 
gone over from the lower class to the 
middle class. It's accepted as original 
Mexican music." 

Sony maintains an office in Monter- 
rey, staffed with an A&R representive. 
BMG International's VP Latin, North 
America, Jesus Lopez says he is rear- 
ing complet ion on a deal to sign two nor- 
tena acts, adding, "I have plans to sign 
five or six acts of this genre." 

Salazar says Raza recently signed a 
nortena act. "This is the first 'grupo 
norteno' signed to Warner," says Sala- 
zar. "We are confident that nortena 
groups are very strong throughout 
Mexico." 

But Salazar says she is not looking 



for corrido-rooted nortena artists, since 
many corridos will not get played on 
Mexican radio — especially in Pacific 
states such as Sinaloa and Culiacan 
where the drug operations are most 
prevalent. Salazar says "the govern- 
ment does not want to encourage" drug- 
related activities through radio airplay. 

Salazar expects romance-oriented 
nortena acts will prosper in the coming 
years. 

While KLOK's Prince acknowledges 
that he stays clear of overly violent cor- 
ridos, he notes that when he airs a two- 
hour weekly show of hardcore corridos 
"the listeners love it 

"Everybody likes songs that mention 
the small town where they come from 
and to feel like a tough guy from that 
town," he says. "They can say, *Oh I 
come from the same town as that tough 
guy so don't mess with me.' " 

Mexican immigrants, many of whom 
migrated to central California, have 
provided much of the cross-pollination 
that took nortena from the California 
cantinas to Mexican stadiums. Nor- 
tena's Mexican fan base now stretches 
to Pacific states Guerrero and Michoa- 
can, far from the Mexico-U.S. border, 
thanks to returning immigrants whose 
first contact with nortena likely occured 
at a Los Tigres Del Norte dance in Ca- 
lifornia's Central Valley. 

"Immigrants here come and go," says 
Franco, who has lived in San Jose for 
the past 15 years. "They come here, buy 
their [nortena] music, and they go back 
to Mexico, and they play it there. It has 
been a kind of free promotion." 

Such grass-roots marketing says Ser- 
vando Cano, manager of top nortena 
artists Ayala and Los Invasores Del 
Norte, has made nortena a universal 
music idiom in the Latino markets. 

"It's no longer music from a certain 
territory," says Cano. "It's now more in- 
ternational music." Several years back 
Los Tigres Del Norte became the first 
nortena act to play Central America. 

Manuel Pena, a University Of Texas 
professor who wrote a book on the his- 
tory of nortena music, says nortena took 
root in the mid-lHOGs w r hen Czech and 
German immigrants settled in northern 
Mexico ami south Texas, bringing with 
them the button accordion and polka. 
Mexicans on both sides of the border 
later integrated the accordion and polka 
with the bass, drums, and an oversized 
guitar called Ixijo sexto. 

When vocals were added to the music 
in the 1950s, the songs were based on 
the idea that the only reason a man was 
to love a woman was so he could become 
really inebriated w-hen she became un- 
faithful. The songs contained an honor- 
able, frontier sort of violence: People 
who were killed deserved their fate, 
even though such occurences were rare. 



"If you sing a corrido about people 
getting killed, and people are dancing to 
it, it does seem a little incongruous," 
says Pena. 

For decades, nortena remained 
ensconced in a region bounded by Mata- 
moros and Monterrey in Mexico, and 
Corpus Christi and San Antonio in the 
U.S. By the 1970s, however, the music 
was spreading along the Mexico-U.S. 
border, as well as further into the inte- 
rior of both countries. 

Around the same time, Los Tigres 
Del Norte was a struggling act that be- 
gan embracing contemporary societal 
themes, such as drug smugglers, cor- 
rupt police officers, stool pigeons, and 
brash mojados, or wetbacks. Older nor- 
tena artists eschewed such topics in or- 
der to remain popular with small-town 
dance audiences. 

Los Tigres Del Norte, in fact, exem- 
plify the persona and growth of the new 
nortena direction. Like many of their 
nortena peers, the quintet, known to 
their fans as Los Tigres, emigrated to 
San Jose in 1968 while still in their 
teens. The band soon started playing in 
bars and small business openings in San 
Jose and may have remained another 
nondescript cantina band were it not for 
the early-TOs hit "Contrabando Y Traic- 
ion," a song that changed the group and 
nortena music forever. 

"Contrabando" relates the story of an 
illegal Mexican alien and a Chicana 
from Texas who are smuggling mari- 
juana from Tijuana to Los Angeles. 
When they finish the job in L.A., the 
man says he plans to visit his girlfriend 
in San Francisco. However, the Chicana 
is in love with her partner and, in a jeal- 
ous fit, shoots him in a dark Hollywood 
alley, disappearing with the ill-gotten 
cash. 

Like many Los Tigres' songs to fol- 
low, "Contrabando" is now a nortena 
classic covered by dozens of artists. The 
tune's two characters, Emilio Varela 
and Camelia La Tejana, have become 
cultural icons for many Mexicans. 

"Contrabando" was important be- 
cause it was the first song that chroni- 
cled the nascent drug trade between 
Mexico and the U.S. "It w r as like a film." 
says Hernandez. "Plus it was the truth 
of what was happening in those years. 
It came out at exactly the right moment. 
It spoke of the total chaos that is drug 
trafficking." 

The success of "Contrabando" dem- 
onstrated to other Mexican acts that 
there was a huge market for songs 
about the exploits of dope dealers, 
whom many immigrants at the time 
were seeing first-hand as they crossed 
the border. A slew of drug songs were 
recorded over the next 16 years, many 
of which were tailor-made for sequels. 

"Contrabando" was followed a few 



years later, in the early 70s, by Los 
Tigres' "Ya Encontraron A Camelia" 
(They Found Camelia), a narrative 
about the drug mafia looking for the 
money heisted by Camelia. 

Since their initial smash, Los Tigres 
have dominated nortena becoming one 
of the top-selling acts in the Latino mar- 
ket. Further, it is a sign of how far nor- 
tena has come that Los Tigres are 
among the most influential binational 
bands. They recorded 25 albums, filmed 
18 movies, and won a Grammy Award 
in the Mexican-American category. 

'They obviously struck a very re- 
sponsive chord in the lives of hundreds 
of thousands of immigrants," says Pena 
"Their musk is the epitome of the immi- 
grant experience.'' 

Despite their enormous popularity, 
Los Tigres have never lost their mexi- 
canidad, or Mexicanness, even though 
they live in the U.S. The band members 
constantly return to Mexico, speak 
rough-hewn English, and are only casu- 
ally aware of the goings-on outside the 
insulated immigrant community. 

Conversely, the band is keenly aware 
of its audience's lifestyle and personal- 
ity. In the 1980s, as Mexico's economy 
unraveled and immigration mush- 
roomed, Ixks Tigres recorded a string of 
Mexican pride tunes about mojados. 
The songs held subtle political under- 
tones sympathetic to the tribulations of 
Mexican immigrants, further tethering 
the band to fans in both countries. 

Franco's "La Jaula De Oro" (The 
Gold ('age) — a poignant expression of 
the Mexican immigrant's ambivalence 
toward his adopted country — was Los 
Tigres' most significant tune of that era 
After seeing large numbers of immi- 
grants from war-torn Central America 
spill into the UJ3. in the early "80s, Los 
Tigres recorded another Franco tune 
"Tres Veces Mojado" (Three Times A 
Wetback), about a refugee from El Sal- 
vador who emigrates first to Mexico, 
then to the U.S. 

Jesus Martinez, a political science 
professor at Santa Clara University, 
WTote a doctoral dissertation on the 
Mexican community in the Silicon Val- 
ley. 

One chapter of his work w"as dedi- 
cated to Los Tigres, whom he says, 
"reached a new status when they fo- 
cused on immigrant-related issues. That 
gave them a degree of seriousness that 
other groups didn't have at the time." 

In an effort to blaze new musical 
trails and maintain their 18-25 audience, 
Los Tigres again are altering their lyri- 
cal and musical style, a move certain to 
be monitored by the band's nortena eon- 
temporaries. While other acts continue 
to focus on violence and the drug trade, 
Los Tigres have been distancing them- 
selves from those themes. 

Rather, Los Tigres now perform 
slow-paced boleros and bouncy cumbias 
more romantic than raucous in nature. 
Observing that nortena in the '60s and 
70s was directed toward "adults who 
drink," Hernandez says that the Los 
Tigres' ability to move with the times 
has allowed the band to perform for 
"the children of the people to whom the 
music was sung before." 

In recent years, younger Mexican 
music fans have graritated toward cor- 
ridos recorded in another musical style 
rooted in German-flavored instrumenta- 
tion, banda. Still, songsmiths such as 
Bello insist that the oom-pah flavored 
banda owes much to nortena. 

"Banda needs nortena," says Bello, 
who has been writing material for sev- 
eral bandas lately. "Many of the hits 
that banda has are hits {lone first in the 
nortena style." 
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Confab '95: A Time For Hot Topics 
And Change 



BY JIM BESSMAN 



ven apart from its first visit to 
San Diego, NARM's 37th annual 
mm confab at the San Diego 
Convention Center promises to 
be unusually exciting — if not of 
pivotal importance — on other 
counts. There will be hot topics 
to be sure, including source- 
tagging and record clubs. But 
the principals involved in the 
planning of this year's gather- 
ing feel that things will be fun- 
damentally different this time, 
and that what goes down in San 
Diego may well determine the 
FutUK Of the trade organization 
itself. 

"What's so exciting about this 
particular NARM is that it's a 
transitional convention," says 
-John Salstone, co-owner of 
M.S. Distributing and conven- 
tion chairman. "We've had 
pretty much the same conven- 
tion the last four, five, six 
years, and it was time for a 
change." 

Hence the 37th NARM's 
deep focus on the group's rea- 
son for being: product "We've 
recognized that what the labels 
and attendees like the most 
about the conventions is exposing and 
breaking new product — and getting 
people excited about music again," 
continues Salstone. "That's what 



we're trying to hit on at this particular 
convention. But we've also realized 
that each of the six major distributors 
and the indies all had different ideas 
of how they wanted to approach the 



m 
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The 

Supersection 



NARM executive director I'am Horovitz 



convention, so we wanted to create an 
environment for people to do what 
they wanted to do in the trade-prod- 
uct presentations, or if they wanted a 
circus, or to rent an aircraft carrier, 
they could do that, too — with the 
focus as much as possible staying on 
the music." 
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ADAPTING TO THE 
ENVIRONMENT 

Wherehouse Entertainment head 
and reigning NARM president Scott 
Young is equally excited about this 

"Business overall is up, but at 
the same time, all retailers 
who report publicly talk about 
how margins are being 
squeezed so badly. So we'll 
explore how to run our busi- 
nesses in that environment, 
as well as how the industry 
adapts to new consumer- 
pricing levels." 
—Scott Young, NARM president 



year's convention, though his feelings 
are somewhat tempered by concern 
over the state of the retail industry. 
"Business overall is up, but at the 
same time, al! retailers who report 
publicly talk about how margins are 



being squeezed so badly," says 
Young. "So we'll explore how to run 
our businesses in that environment, 
as well as how the industry adapts to 
new consumer-pricing levels. So it's 
exciting and scary — and a 
tough line to walk some- 
times." 

NARM's executive director 
Pam Horovitz echoes Young's 
comments and expects that 
such concerns will be the 
topic of intense public and 
private conversations during 
the convention. "I think many 
retailers showed good, solid 
unit-sales this holiday season, 
but there's a lot of concern 
about margins," she says. "It 
isn't an official topic of con- 
versation for us, but retailers, 
having addressed whatever 
they can do in terms of effi- 
ciencies and buying controls 
and aggressive marketing 
within their own companies, 
look to extend that dialog 
with the suppliers." 

Of course, continuing dis- 
cussion on source tagging is 
all but promised. "I'm sitting 
between committee recom- 
mendations and a board vote, 
so from the Association 
standpoint, we continue to 
aggressively seek source tagging," 
notes Horovitz. "This will be the sec- 
ond convention since we made that 
initial recommendation to suppliers: 
We made it in Orlando, didn't have it 
by San Francisco, and here we are 
still plugging away, but I hojw there's 
continued progress." 

Indeed, Young hopes that by con- 
vention's end. there will Ih? some gen- 
eral industry-wide agreement on elec- 
tronic article-surveillance issues, "so 
we all know where we are and can 
take some actions." 



RESEARCH ON CLUBS 

Another burning issue — record 
clubs — will be dealt with in a seminar 
that Horovitz predicts will be of spe- 
cial interest to the music community 
because it will involve a research pre- 
sentation. 

"For quite awhile, record clubs have 
been the source of concern to retail- 
ers, who have been particularly irri- 
tated about promotional come-ons 
like eight-CDs-for-a-penny offers — 
but there hasn't been much hard data 
available." she says. "We'll present 
the first real benchmark data about 
the record-club member and his buy- 
ing habits vis-a-vis retail, so we think 
the topic will be of interest not just to 
the retail community but to the clubs 
themselves, to see if what we got 
matches what they got internally. It 
will be of interest to labels who deal 
with clubs as well as retail, and to 
artists-who sign deals with labels, 
who in turn sell their music to clubs 
and retail " 

Horovitz also anticipates continued 
interest in retail consolidation as well 
Continued on page :>ti 
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FutureNARM 



Amid retail consolidation and labels' cost- 
consciousness, members pop the question: 
Are conventions a place to exchange ideas 
and conduct business, or a mere "shmooze- 
fest"? 



■ BY ED CHRISTMAN 

Like Arabs to Mecca, the 
music industry annually 
converges for the National 
Assn. of Recording Merchandisers 
convention to discuss industry 
issues. Although the tradition has 
lasted for some 86 years, this year 
the viability of the convention itself 
will be a part of the dialog when 

In preparing for the 
NARM convention, each of 
the majors spends any- 
where from $500,000 to 
$1 million to stage product 
presentations and fly in 
and house label and 
distribution staff. 



NARM convenes in San Diego. 

The NARM convention has 
become an issue because of the 
exorbitant amount of money spent 
by the six majors to stage product 
presentations, among other rea- 
sons. In preparing for the NARM 



Moreover, over the last few 
years, instead of having meetings 
piled up one on top of another at 
the NARM convention, each of the 
majors has taken it upon itself to 
hold account meetings right before 
the convention. In setting up those 
meetings, majors travel to their 
branches and invite in major 
accounts for private meetings 
where issues are fully discussed. 
The combined impact of account- 
consolidation and the pre-NARM 
meetings has detracted from the 
Importance of the NARM conven- 
tion. 

"The NARM convention has 
been reduced to one big shmooze- 
fest," complains one senior distrib- 
ution-executive with a major. "And 
quite frankly, we don't think the 
kind of money we spend at NARM 
is well s|K>nt there anymore." 

A sales executive with a large 
independent label adds, "1 get the 
feeling that we are at that conven- 
tion as a meal ticket. Labels are 
associate members of NARM, who 
funds the convention. To my way 
of thinking, it is crazy to fund 
something and then only be an 
associate member." 

ZONES AND GREAT SHOWS 

In an effort to get value for their 
money, some of the manufacturers 
are eschewing traditional product- 




"A lot can Ih iwcompti.thcd (itt \AI{M/, "says Mini time's Scott Glcasnn. 



convention, each of the majors 
spends anywhere from $500,000 to 
§1 million to stage product presen- 
tations and fly in and house label 
and distribution staff. While those 
costs might have been justified 
when the industry was fragment- 
ed, with the consolidation of the 
retail, rack and one-stops sectors, 
the major music-manufacturers 
feel that they can more effectively 
reach account buyers through 
direct marketing efforts. 



presentations this year and are fol- 
lowing in the steps of PGD, which 
last year nightly hosted the PGD 
Zone — a club set up in the hotel 
that featured developing acts from 
the labels distributed by PGD. 

This year, for example, BMG 
Distribution will host what it is 
calling "The Greatest Musical 
Show On Earth," in place of a 
product presentation. 

But even with these changes. 
Continued on page HQ 
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Source-Tagging, Downsizing 
Issues To Be Heard At NARM 



GET N ARMED: If there's one thing 
that never fails to get Track's hlood 
circulating, it's the annual NAHM 
extravaganza, and this year's conven- 
tion, which kicks off this week (Feb. 
22-2')) in San Diego, promises to be a 
humdinger. In addition to plenty of 
good music and controversial issues 
for attendees to talk about, it has one 
other distinguishing feature: This 
year's convention may be the last one 
in its current format. Music suppliers 
and the National Assn. of Recording 
Merchandisers board of directors 
have been holding conversations on 
ways to change it. In fact, that proba- 
bly will be one of the topics at this 
year's confab. 

The big reason behind the move to 
change the conven- 
tion's format is ^ ^ m 
money. With retail 
consolidation, music 
manufacturers say 
they are no longer 
getting a bang for 
their buck at the 
meeting and want to 
deep-six the expen- 
sive product presentations. In fact, 
with the exception of Sony and WEA. 
the other distributors already have 
jettisoned the product presentations 
and instead will host artist showcases. 
But even that is a costly proposition, so 
enjoy it while it lasts. 

Another key issue sure to be floating 
throughout the convention is source 
tagging. Believe it or not. the initiative 
to have record labels place an elec- 
tronic article surveillance tag at the 
point of manufacture is still alive. At 
last look, manufacturers said that they 
favored source tagging. It would take 
the rest of this column and probahly 
next week's column as well to give the 
blow-by-blow account of how the two- 
year-old initiative got to its present 
status, so w r e'll cut right to the chase. 
The NARM board is urging manufac- 
turers to begin source tagging CDs 
first and to worry about other enter- 
tainment software formats later. As 
pail of that recommendation, NARM 
is standing by its selection of the 
acousto-magnetic technology. 

The Recording Industry Assn. of 
America will hold a meeting on the 
topic at the convention. As it stands 
now, each of the major distributors has 
put forth a different set of issues to be 
resolved, but, despite the potential 
obstacles, NARM executive VP Pam 
Horovitz says she is cautiously opti- 
mistic that source tagging will become 
a reality. 

"We are rolling along predicated on 
the assumption that everyone wants to 
do it," she says."We have actually initi- 
ated discussions with a few companies 
on how to roll out a test of how source 
tagging the CD might work." Camelot 
will be one of the retailers participat- 
ing in the test, she adds. 

Two other hot issues sure to be 
touched upon at the convention wilt be 
the price war and record clubs. The 
former has been at the forefront of 
conversation for more than a year, and 
there appeal's to be no letup in sight. 
Record clubs are always a hot topic at 



RETAIL 
TRACK 

by Ed Christman 




NARM, but this year the discussion 
might be in a different light. Instead of 
emotion fueling the talk, this year's 
debate should be more informed 
because NARM will present the 
research results from the study it com- 
missioned on record clubs. 

And, of course, after all the talk, 
music will win the day. NARM expects 
more than 40 acts to perform during 
the course of the convention. The 
artists whom Track is anticipating see- 
ing include the Mavericks, Joe Ely, 
Matthew Sweet, the Chieftains, 
Radney Foster, Joan Osborne, Love 
Battery, Naughty By Nature, and, 
yes, Foreigner. 

The performances will take place in 
various settings. PGD will host the 
second incarna- 

tion of the PGD 

Zone each night 
of the conven- 
tion. The Zone 
will kick off 
W e d n e s d a y 
night with 
Chely Wright, 
Dishwalla, and 
PJ Harvey. Other nights will feature 
performances by (Jino Vanelli, Vybe, 
Montell Jordan, Rusted Root, Kim 
Richev. Martin Page, Steve Kolander, 
and 4 P.M. 

Right before the PGD Zone opem, 
BMG Distribution is threatening to 
unleash the "Greatest Musical Show 
on Earth." Rick Uleiweiss, BMG 
Distribution senior VP of marketing, 
says he is leaving his laser-light show 
at home, but the action from the carni- 
val midway that BMG is creating will 
more than make up for it. "It will be 
like a total carnival, with games and 
lots of drawings for people to win won- 
derful electronic equipment. We will 
have sumo wrestling and provide din- 
ner, drinks food, and fun," he says. 

Among the acts playing on the mid- 
way are Becky Barksdale, Chris 
Duarte Group, From Good Homes, 
Tina Moore, Timbuk^i, and Lari White, 
as w r ell as the Chieftains, Sweet, and 
Foster. 

I f ni Distribution will host a showcase 
Saturday night. In addition to Ely and 
the Mavericks, the GRP All-Star Band 
and David Arkenstone will perform, as 
will comedian Craig Shoemaker. 

The indie showcase is Thursday 
night, and among those scheduled to 
perform are Laura Love, Howard 
Hewett, as well as Foreigner and 
Naughty By Nature. 

The convention will begin with a 
Walt Disney Records presentation of 
"Pocahontas & Rhythm Of The Pride 
Lands." Disney generally puts on a 
spectacular presentation at the Video 
Software Dealers Assn. annual con- 
vention, but this is the first time 
NARM attendees will witness the 
Disney magic firsthand. 

WEA and Sony haven't yet released 
details of their product presentations; 
Cema is having its event, which is invi- 
tation-only, on a boat Cema senior VP 
Joe McFadden declined to specify who 
is performing because the schedule is 
still being finalized, but he did say that 
the boat is big. 
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Dream with a princess, 
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down Main Street U.S.A. 
with Mickey Mouse. Now 
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Brought to you by Wall 
Disney Records, this beauti- 
fully packaged two volume 
collection brings together 50 
all-time favorite Disney 
songs from movies, television 
shows, and theme parks. 
Included in each volume arc 
early favorites ranging from 
Pinocchio and Snow While, 
to today's hits from Beauty 
and the Heast, AUultlin, and 
The Lion King. 



A comprehensive and ongoing 
marketing campaign includes 
an advertising insert with a 
consumer rebate offer placed 
in over one million Lion King 
home videos, a nationwide 
syndicated radio trivia 
contest, a national Procter & 
Gamble promotion in 
September, and more! 



Look lor this classic year- 
round performer u> hit 
shelves March 28th. 




Records 




COMPACT DISCS • CASSETTES • ACCESSORIES 

Over 900 Major 
And Independent Labels 
In Stock! 

► Orders shipped overnight 

t> New Release and Top 100 always at a discount 
»> Computerized order processing verifies what's in 
stock Instantly! 

► Huge in-stock inventory 

► EDI Capable 

Toll Free: 800-388-8889 
FAX: 203-798-8852 



54 



BILLBOARD FEBRUARY 25, 1995 



The packaging is uniquely 

space age. Maybe that 
explains its gravitational pull. 




Fuji's redesigned line of audiocassettes and today's enthusiastic music lovers seem to have a strong attraction to each other. Maybe it's the 
realistic, crisp sound of Fuji's advanced Double Coating technology. Or the product configuration and price points that are right for every 
consumer — from our top-rated DR-1 to the exceptional new Fuji Z. Or the value-added promo packs and eye-catching displays. What- 
ever the reason, wait until you see how many customers gravitate toward your registers. B|U|I| FUJI. A new way of seeing things? 
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not just place mag- 
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to order regulate 
constantly based on 
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We hope to see you at NARM in San Diego on Feb. 22 - 24, 1995, Booth* 626 
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FUTURENARM 

Continued from page 5J 

some still question the viability of the 
convention in its present format. "In 
between golf sessions, there can be a 
lot of business accomplished," jokes 
Sean Gleason, GM at Seattle-based 
Miramar. But tackling the topic more 
seriously, he notes, "NARM has 
become a difficult place to conduct 
business. It's a place where you talk to 
people and then tend to tell them you 
will get back to them after NARM." 

Even Tom Silverman, chairman of 
New York-based Tommy Boy 
Records, agrees. "Historically, 
NARM has been the most important 
music-industry meeting I attended," 
he notes. "But the NARM convention 
has become too formulaic. Maybe an 
annual meeting isn't the answer any- 
more. I don't think NARM can func- 
tion like the Grateful Dead, who come 
around once a year. Maybe NARM 
needs to be like the Rolling Stones, 
who tour every three years, and each 
tour carries the threat of being the 
last one." 

But Billy Emerson, chairman o£ 
Malveme, N.J.-based INDI and a for- 
mer NARM president, argues, "We 
had some 20-odd conventions before 

"I am a big fan of the NARM 
convention. It's a place where 
ideas are exchanged. Also, I 
use it to meet many people 
that I would otherwise not 
see. I use it to hear and see 
great music." 

— Howard Appelbaum, 
Kemp Mill Music 

the product presentations were even 
thought of. Then, over the last year, 
the product presentations took on u 
life of their own." Even if the majors 
don't want to spend the kind of money 
they now shell out for NARM, the 
convention serves a purpose, accord- 
ing to Emerson, who states that 
"There are always common issues 
that need to be addressed." 

Howard Appelbaum, executive VP 
at Beltsville, Md.-based Kemp Mill 
Music, says, "I am a big fan of the 
NARM convention. It's a place where 
ideas are exchanged. Also, I use it to 
meet many people that I would other- 
wise not see. I use it to hear and see 
great music, and I enjoy meeting peo- 
ple I do business with in a relaxed 
environment. When I come back, I am 
infused with ideas and energy, which 
is a result of the environment of 
NARM." 

IMPORTANT FOR SMALL 
VENDORS 

Jim Bonk, president of North 
Canton, Ohio-based Camelot Music 
and a former NARM president, 
states, "Over the years, NARM has 
served the industry well. In the early 
days, it served as a venue to shape the 
industry and that's what we did. It's 
an annual meeting where you can 



meet with your ven- 
dors, and it is espe- 
cially important for 
the smaller ven- 
dors." But having 
said that. Bonk says 
it is "time for a 
change," in the 
NARM format. That 
change should be 
discussed by its 
members, he adds. 

Current NARM 
president Scott 
Young has some 
ideas on the topic. 
Young, president of 
Wherehouse En- 
tertainment, says, 
"The NARM con- 
vention does a lot of 
good things. If one of 
the goals of NARM 
is to enhance rev- 
enues, one way is to 
create high-level vis- 
ible exposure . . . 
something that is 
consumer-oriented 
and that could spot- 
light major new 
releases." 

In moving in that direction, Young 
suggests that NARM should link up 
with the Recording Industry Assn. Of 
America to create a spruced-up con- 
vention. For example, Young sug- 
gests that if the spring convention, 
which is tactical and release-oriented. 




NARM president Scott Young 



were switched with the fall confer- 
ences, which are strategic, then 
maybe the NARM convention could 
be used as a platform that the media 
could attend, which would provide a 
forum to hype and sell more music to 
the consumer and increase industry 
revenues. ■ 



CONFAB '95 

Continued from pege ~t>i 

as the new technologies impinging 
upon retailers. 'There will be a major 
business-session devoted to multime- 
dia," she says. "You can't pick up a 
magazine article without seeing 'CD- 
ROM' or any series of alphabet let- 
ters! One of our missions for the con- 
ventions has always been to help keep 
our membership apprised of new 
goings-on." 

But with all the changes going on in 
the industry, it's no surprise that the 
role of NARM — and the convention 
itself — will also be subject to scruti- 
ny. 

"Again, I feel that this will be a tran- 
sitional convention," says Salstone. 
"NARM conventions in the future will 
be more of an event, maybe including 
consumers, along the lines of country 
music's Fan Fair." 

Adds Horovitz, "Even though the 
presentations of music and artiste to 
the retail trade is critical, if an addi- 
tional benefit from consumer expo- 
sure can be derived, obviously, it 
should he exploited." 

To this end, NARM has hired the 
New York public-relations firm Ken 
Sunshine & Associates to help 
increase the group and the conven- 
tion's visibility. 

RESCHEDULING AND 
CONSUMERS 

There's also talk of changing the 
nature of the conference and its 
scheduling, with Horovitz suggesting 
a move to a fall date — with a higher 



consumer-profile — may be in order. 

It all comes down to the elemental 
question posed by Young: "Is it time 
to re-examine the role of NARM?" 

As Horovitz notes, NARM is now a 
"mature organization," having been 



I feel that this will be a transi- 
tional convention. NARM con- 
ventions in the future will be 
more of an event, maybe 
including consumers, along 
the lines of country music's 
Fan Fair." 

—John Salstone, HARM '95 
convention chairman 



founded in 1958. "I don't know if that 
puts us in a mid-life crisis, but if we're 
to stay successful, we will need peri- 
odic re-evaluations of who we repre- 
sent and what we're trying to do. So 
this year's convention will be its own 
unique animal, not like last year's, 
and probably not like next year's. 
We'll all be attending the presenta- 
tions and seminars with a critical 
eye — but we welcome that because 
the feedback will steer us on a good 
course for the future." I 
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NATIONAL POST-STREET DATE 
ADVERTISING & PROMOTION 
GENERATING MILLIONS OF 
CONSUMER IMPRESSIONS! 



Radio Shon in the I .S. 



MM I NIQUELY TARGETED PRE-SCHOOL 
PROMOTION Bllnkv Bill Classroom 



HOTION BHnkt Bill Classroom 
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Doing Good In The 'Hood 

Small freestanders are bucking the superstore trend with catalog, 
community service and cost-efficiency. 



BY DON JEFFREY 



While most of the attention in 
entertainment retail these 
days is on the superstore ami 
the megastore, some retailers are 
sticking with another, less flashy, 
strategy for growth — the small neigh- 
borhood store. 

Location, location, location are still 
the most important virtues for the 
success of ventures like this — 



whether the stores are freestanding 
or in a strip mall — but retailers pur- 
suing this plan point out other ele- 
ments in the equation. 

They assert that smaller stores can 
effectively compete with the big guns 
through commitments to deep catalog 
and customer sen-ice. They also say 
that attention to community service is 
good for business. 

"It is essentially our strategy to 
have neighborhood stores," says Bill 
Thom, president of Harmony House, 



most of whose 37 (Michigan and Ohio) 
stores are freestanders. "It's coat- 
efficient to run these kinds of stores." 

Although the average size of a 
Harmony House store has grown 
from 4,000 square feet to 6,000-to- 
7,000 square feet in recent years, its 
focus has not expanded beyond 
recorded music. Home video, video 
games and CD-ROM are not part of 
the mix. The chain's slogan is "Music 
Is All We Do." In fact, Harmony 
House has even gone deeper into 



3 



music specializa- 
tion with the 
opening of two 
classical-only 
stores in one mar- 
ket. Each of these 
outlets stocks 
25,000 CDs. 

"We have very 
deep selection in 
that size of a 
store," says Thom 
of his typical 
neighborhood out- 
let. "We're aware 
of what sells." He 
says the company 
stocks more than 60,000 SKUs (stock- 
keeping unit**) of CDs and cassettes in 
its system. The average inventory at 
cost is $350,000. 

Harmony House opens only a hand- 
ful of stores a year because executives 
are careful about the kinds of loca- 
tions in which they'll do business. 
"We're patient And we do not borrow 
money to grow," says Thom. 

The executive recognizes the value 
of the superstore, but maintains that 
it is not the strategy for Harmony 




Harmony House's Bill Thom 




Blockbuster's Gerald Weber 

House to follow. "It didn't make sense 
to open superstores in this market," 
says Thom. "We already had the mar- 
ket well-covered. You open too many 
stores, it starts to cannibalize busi- 
ness.** 

"They've got the size and the inven- 
tory," he says of superstores, "but in a 
lot of cases, they're missing a certain 
element — a knowledgeable staff or 
being in touch with the community." 

YEARBOOKS AND 
SCHOLARSHIPS 

Giving something back to the com- 
munity in which the company does 
business is a common refrain among 
retailers who operate neighborhood 
stores. Harmony House does things 
like buying ads in student yearbooks, 
donating to charitable organizations 
and sponsoring scholarships. 

National Record Mart, a 140-unit 
chain based in Carnegie, Penn- 
sylvania, is also a believer in commu- 
nity service. "We're increasingly get- 
ting involved at the grass-roots level, 
in businesses and schools, with joint 
promotions and activities," says 
Julian Van Erlach, VP of operations. 

Commenting on neighborhood 
stores, he says, "We are doing them. 
It's our belief that there's a strategic 
niche out there for 8,000-to-I0,000- 
square-foot, principally music, 
stores." 

Van Erlach says the concept works 



particularly well in markets with a 
population between 300,000 and 
600,000, such as Harrisburg and 
Reading, Pennsylvania, and Rich- 
mond, Virginia. "We can grow prof- 
itably in non-mall venues in power 
strips. That's what we're targeting," 
he says. 

Some factors Van Erlach looks for 
in selecting sites are strip malls with 
significant anchors, traffic averaging 
40.000 vehicles a day and nearness to 
a major access road. 

He knows other chains are opening 
or planning to open superstores in 
many of the markets National Record 
Mart is in, but he sees a silver lining in 
that cloud of competition. "When a 
Media Play goes up, it takes share 
away, but it's expanding the market- 
place, creating sales." 

Like other chain executives who 
believe in the neighborhood store con- 
cept, Van Erlach stocks deep catalog 
despite the relatively small size of his 
stores. Like Harmony House, 
National Record Mart achieves that 
by focusing primarily on music. But 
National Record Mart takes that one 
step further, merchandising mostly 
CDs. "We're not phasing out tapes," 
insists Van Erlach. "We're meeting 
customer preferences." 

BOTH SIDES OK THE STREET 

Some chains are pursuing a double- 
barreled expansion strategy — super- 
stores for some markets and neigh- 
borhood outlets for others. 

Gerald Weber, president of music 
for 540-store Blockbuster Music, says 
the concept of neighborhood stores is 
"alive and well" in the former Turtles. 
Music Plus and Sound Warehouse 
outlets Blockbuster has acquired in 
the past few years. But he adds that 
the new superstores the company has 
been opening (at 15,000 square feet) 
have been "outperforming" the small- 
er units "dramatically." 

Blockbuster's freestanding stores 
(5,000 to 7,000 square feet) carry 
about 20,000 SKUfl of product, says 
Weber. 

The principal advantage of neigh- 
borhood stores, according to Weber, 
is that "If they're well-operated, 
there's strong loyalty on the part of 
the customer. They're the conve- 
nience store of the music industry/' 

Ivan Lipton, president of 15(i-unit 
Strawberries/Waxie Maxie, says the 
company continues to open 4,000-to- 
fi,500-squ are-foot stores, as well as 
larger outlets, but he declines to talk 
about the neighborhood concept, cit- 
ing competitive reasons. "As a strate- 
gy, we think it works or we wouldn't 
be doing it," he says. ■ 



MANNHEIM STEAMROLLER 
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Introducing 




Protective 
CD liners 




Take a Closer Look. 



All CO wallets and organizers are not alike. In fact, many can cause 
ink transfer from the CD graphics onto the vinyl sleeves. Not so with 
Case Logic. Our organizers feature ProSleeve 1 " technology, with a 
special polymer material that eliminates ink transfer and is safe for CDs. 
They have separate pockets for discs and liner notes, a thumb-cut for easy 
access, and a soft inner lining that protects the delicate optical surface 
of CDs. And like all Case Logic products, they come with a lifetime warranty. 
But then that's just what you'd expect from the quality leader. 




CD 



Case Logic offers CO organizers with ProSleeve™ 
protective CD liners that hold 12, 24,36,48, 72 and 100 CDs. 
They're perfect for all CD formats, including CD-ROM. 



Everywhere there's music. 

Case Logic. Inc. 6303 Dry Creak Pafkway, Longmonl Colorado 80503 
Telephone 303-530-3000/ Toll Free m-W iUO 
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NARM Convention 

Schedule Of Events 

(Inhumation accurate as of press time.) 

TUESDAY, FEBRUARY 21 



9AM-N00N 

NARM Board of Directors Meeting 
11AM-SPM 

Early Bird Registration 
1-3PM 

Independents Meeting 
3-6:30PM 

NARM/RIAA Merchandising 
Committee Meeting 



3:3D 5:30PM 

One-Stops Meeting 

WEDNESDAY, FEBRUARY 22 

9AM NOON 

Retailers Meeting 

9AM 5PM 

Registration 

N00N-6PM 

Trade Show 




Keynoter Jtiek Engster 



12:30-2:30PM 

Rack-Jobbers Meeting 

3-7PM 

International Attendees Meeting & 
Reception (By limitation Only) 

6-7PM 

Independent Retailers Reception 
7:30 10:30PM 

BMG Distribution's "Greatest Musical 
Show On Earth" 

10:30PM 

"PGD Zone2" hosted bv PGD 



THURSDAY, FEBRUARY 23 

8:30-10:30AM 

Grand Opening Session 
Rreakfast & Special Presentation host- 
ed by Walt Disney Records 

• Featuring "Pocahontas" & "Rhvthm 
Of The Pride Lands" 

• Convention Chairman's Welcome: 
John Salslone. M.S. Distributing 

• Keynote Address: Jack Eugster. 
The Musicland Gmup 



11 :00AM -2: 3 0 PM 

Trade Show & Meetings (Lnneh 
Available in Comvnlion Center) 

NO0N-2PM 

Canadian Retailers Luncheon (All 
Canadian Retailers limited) 

3-6PN 

"It's All About Music" presented by 
Sony Music Distribution 

MM 

NARM Scholarship Foundation Party 
featuring 'Tastes & Sounds From 
Around The World" & music-video 
compilations courtesy of Putomayo 
World Music 

8:30-10PM 

Independent Product Presentation..A 
Different Thing 

10PM 

"PGD Zone2" hostel by PGD 



FRIDAY. FEBRUARY 24 
8-9AM 

Member* Breakfast & Annual Meeting 




m BONJOVI VANESSA WILLIAMS DONNA SUMMER 
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9:15-11 :30AM 

General Session 

• San Diego Symphony courtesy of 
Naxosof America, Inc. 









■ 















The San Diegn Symphony 

• State of the Association Message: 
Scott Young, Wherehouse 
Entertainment 

• Featured Presentation: Enter- 
tainment In The Cyber Zone 

• Moderator: Jim McCullaugh. 
MnltiMedia Merchandising 
Magazine 

11:3MM-2:30PM 

Trade Show & Meetings (Lunch 
Aiwihible in Convention Center) 

NOON- 1:30 PM 

Classical-Music Committee Luncheon 
Meeting 

3-6PM 

Special Presentation by WEA Corp. 
6:30-8:30PM 

"Store Managers' Bash" hosted by 
Tower Records 

8:30-11:30PM 

Cema Distribution's "Come Sail With 
The Stars" (By Invitation Only) 



11 

"PGD ZoneT hosted by PGD 
SATURDAY, FEBRUARY 25 
9AM 12:15PM 

Breakfast Seminars (See Registration 
F ortnfor Topics and Presenters) 

10:45-12:15PM 

"America's Sold On Country: Are You 
Getting Your Share?," presented by CMA 

12:30-2PM 

Advertising Awards Luncheon (By 
Initiation Only) 

12:30-2PM 

Classical Music Month "95 Kick-Off 
Luncheon (By Invitation Only) 

tm-mrn 

Special Session: Record-Club Research 
Results 

7-11 m 

Awards Banquet & Showcase hosted 
by Uni Distribution & NARM 

11:30PM 

"PGD Zone2" hosted by PGD ■ 



Successful Music Merchandising 






Introducing the midline MARKET 
fixtures from LIFT. 

Better visuals and user friendly 
access result in faster turnover. 
With a capacity of 800 CDs or 
900 cassettes, these fixtures also hold 
all jewelbox only keepers. 

Also available: the DISCPLAY 
& NEW MARKET lines. 



LIFT DISCPLAY, INC., 115 River Road, Edgewater, NJ 07020, Phone 201/945-8700, Fax 201/945-9548 



LIFT 

Systems with future. 
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This Summer, 




7i«l«joI«l<in.r*« 



Records 

PRESENTS 




SOUNDTRACK 




A New Musical Legend Is 
About To Be Made. 




A great American story. 
Breathtaking Disney animation. 
Music by Academy Award-winning 
composer Alan Menken and 
Grammy Award-winning lyricist 
Stephen Schwartz. These are the 
makings of the next legendary 
soundtrack in the tradition of 
Disney's greatest film musicals. 
Walt Disney Records proudly 
presents the Poahonm 
soundtrack - a listening 



experience destined to touch the 
hearts of people of all ages. 
Plus there's a collectible line of 
audio book and tape products that 
let children read, sing and play 
along with Pocahontas 
and her friends. 
Children will discover 
Pocahontas is a musical 
legend that will light up 
their imaginations for 
years to come. 




Backed by Halt Disney Records' Largest 
Marketing Campaign Ever 

Consumers Save Up to $8.00 with Special Soundtrack Rebate Offers from 
MATTEL? CARNATION® and WALT DISNEY RECORDS. 

e 

Audio offer in over 7MM Burger King Kids Meals. 

0 

Special offers on 3MM apparel hangtags and in over zMM Pocahontas products. 

e 

Disney offers drive purchase of Pocahontas and other Walt Disney Records titles. 

0 

Massive National TV, Print and In-Store Advertising. 

0 

Hit single radio airplay, music video, and more. 
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Beyond LA's Shadow, A 
Talent-Rich Place In Hie 
Sun Heats Up 



A GLIMPSE AT 
COUNTY 



BY GEORGE VARGA 



1 ■ ntil recently, the talent-rich San 
E I Diego music scene was more 
%m notable for the many gifted 
artists who were forced to leave town 
than for those who stayed behind. 
With Los Angeles just 120 miles 
away, musicians seeking fame, for- 
tune or just a shot at a record or pub- 
lishing deal had no choice but to head 
north. The drain of eclectic talent that 
resulted saw the departures In the 
1960s of such notable local heroes as 
soon-to-be Byrds bassist Chris 
Hillman (who played in local blue- 
grass favorites the Scottsville 
Sqtrfrre] Barkers), progressive-jazz 
saxophonist Arthur Blythe, R&B 
singer J.J. Jackson (19(i(i's "But It's 
Alright") and future Moby Grape 
singer-bassist Bob Mosley. And in 
Tijuana, just 17 miles from downtown 
San Diego, young Mexican guitarist 
Carlos Santana came up playing blues 
and rock in area clubs before moving 
with his family to San Francisco. 
Other San Diegans who migrated in 
the '60s included drummer John 
Guerin. singer-songwriters Michael 
Franks and Tom Waits, pop hit- 
makers Gary Puckett & The Union 
Gap and thud-rock pioneers Iron 
Butterfly. 

Among the more notable artiste who 
lived in, and then left, San Diego prior 
to the '00s were jazz sax great Harold 
Land and R&B pioneer Joe "The 
Honeydripper" Liggins. Frank Zappa 
spent his freshman and sophomore 
highschool years in San Diego in the 
mid-1950s, dramming in a local R&li 
group called the Ramblers and get- 
ting his introduction to 12-tone music 
from Mission Bay High School 
teacher Robert Kavelman. 

Between the 1970s and the '90s, the 
list of prominent musical expatriates 
grew to include avant diva Diamonds 
Galas, singer-songwriter Stephen 
Bishop (whose 1977 hit "On And On" 
was reworded to remove its San Diego 
references) and conte m porary Chris- 
tian singer Sandi Patti. Music critic- 
turned -film-director Cameron Crowe 
in the late '70s enrolled at Clairemont 
High School to surreptitiously gather 
material for his book-turned-movie 
"Fast Times At Ridgemont High." 

Then there were country-rock 
songstress Rosie Flores; guitar 
shredder Jennifer Batten (Michael 
Jackson), ubiquitous studio bassist 
Nathan East, classical piano prodigy 
Gustavo Romero and R&B singer 
Chante Moore — and a quietly charis- 
matic singer and surfer named Eddie 
Vedder, who moved to Seattle to join 
what became Pearl Jam. (The Pearl 





Have roots. 



Jam-inspired Stone Temple Pilots 
often played in San Diego as Mighty 
Joe Young, but most of its members 
had moved north by the time the 
Pilots formally began.) 

LOVE IT OR LEAVE IT 

"San Diego has always had a lot of 
very talented musicians and good 
bands," says John D'Agostino, who 
from 1975 to 1991 was pop critic for 
the weekly San Diego Reader. "It was 
just accepted after so many years of 
bands not making it that they would 
have to leave town. So a lot of musi- 
cians left and were no longer associat- 
ed with San Diego. Or they stayed 
here and didn't achieve much." 

"There was no way to get anywhere 
tn the music business without going to 
Los Angeles," agrees singer-writer 
Jack Tempehin, whose many credits 
include wilting or co-writing such hits 
as the Eagles' "Already Gone" and 
"Peaceful Easy Feeling" (the latter 
inspired by "various women in San 
Diego and a car ride to El Centro"). "I 
kept hying to find a way to do it with- 
out going to L.A., but you had to back 
then. I moved there in 1976 and moved 
back to San Diego in the early '80s." 

The situation began to improve in 
the mid-'SOs. It was then that three 
enterprising local roots-rock acts — 
the Beat Farmers, the Paladins and 
Mojo Nixon — proved it was possible 
to have a national recording and tour- 
ing presence while continuing to live 
in San Diego. "We stayed right here; 
up in L.A. they tell you what to do!" 
says Nixon. "You miss the L.A. par- 
ties and hanging out and stuff. And 
that's probably good, because we can 
get in plenty of trouble down here." 

But even before the alternative- rock 
explosion that has brought unprece- 
dented national attention to San 
Diego in the past two years, an 




increasing number of musicians of all 
styles began opting to live here with 
little or no detriment to their careers. 
Witness reggae-pop band Big 
Mountain, heartland rocker (and erst- 
while "ABC In Concert" TV host) 
Robert Vaughn, heavenly-voiced neo- 
folkie Jewel Kilcher (whose debut 
album is due Feb. 28 on Atlantic), 
jazzy singer-songwriter Joy Eden 
Harrison (whose debut album was 
released Feb. 7 on Bizarre/Planet) 
and punk- and country-tinged folk- 
rockers The Rugburns (a January EP 
on Bizarre/Planet). 

"It's nice to have the proximity of 
Los Angeles without having to live 
there," says bluesy singer-writer- 
pianist A.J. Croce, 23. whose second 
album, 'That's Me In The Bar," is due 
next month on Private Music. "San 
Diego is also a great place because of 
the number of great musicians who 
live here.*' 

A partial list of this group includes 
such distinguished local residents as 
singers Frankie Laine and Patti Page, 
the famed Romero classical guitar 
family, soul legend Ike Turner (now 
heading a new Revue) and singer- 
songwriter J.J. Cale. Longtime King- 
ston Trio member Nick Reynolds left 
town upon joining the group in 1958, 
but has since returned, while Janet 
Jackson, one of the county's most 
famous and reclusive residents, 
recently put her Rancho Santa Fe 
estate up for sale for $3.95 million. 
And attar master Ravi Shankar quiet- 
ly ojM'ned an Indian-music school two 
years ago in northern San Diego 
County, where he is periodically visit- 
ed by ex-Beetle George Harrison. 

MOODY'S MOOD 

San Diego is also home for a coterie 
of acclaimed jazz artists. Their ranks 
include saxophonists James Moody 
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and Charles McPherson, guitarists 
Barney Kessel and Allan Holdsworth, 
and flutist Holly Hofmann — who also 
books the Horton Grand Hotel's 
Palace Bar, San Diego's only jazz club 
that regularly features national and 
international talent 

Unfortunately, most of the top jazz 
artists rarely perform in the city they 
call home. "To live here is wonderful, 
and there are a lot of fine musicians 
here, but San Diego doesn't support 
the arts, to be honest," says Moody, 
who played just one local date in 1994. 
"It seems as if people don't support 
jazz in San Diego, and the reason is 
because of what's being aired on these 
radio stations that play elevator music 
and call it 'jazz.' " 

Malcolm Falk, talent buyer for 
Solatia Beach's 20-year-old Belly Up 
Tavern club, agrees that San Diego 
faces challenges other markets do 
not — and not just for jazz. "The San 




A.J. Croce will perform at NARM. 



Diego music scene is constantly chal- 
lenged by the San Diego lifestyle," 
says Falk, whose Mac Entertainment 
Group recently launched Ocean Aid, a 
series of international environmental 
fund-raising concerts. "The lifestyle is 




Neo-folkie Jewel Kilcher 

geared toward being outdoors, and 
l>eople are typically more physically 
active. Hence they don't go out as 
much at night I think jxniple in L.A. 
pay more attention to entertainment" 

SYMPHONY TO THE FAR EAST 

The audience support in San Diego 
for other mediums — classical music, 
opera, theater, performance art — 
(Umliiuml im fxu/c (Hi 
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Compact Disc Technology 
Meets Technicolor Quality. 




Technicolor 

OPTICAL MEDIA SERVICES 
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TALENT-RICH PLACE 

Continued from page 6. r > 

varies from erratic to very strong. 
The San Diego Opera celebrated its 
30th anniversary in January. The 68- 
year-old San Diego Symphony, which 
will perform at the opening of the 
NARM convention at the San Diego 
Convention Center, this month 
releases its second all-Berlioz album 
for the Hong Kong-based Naxos label. 
The symphony's first tour of Korea 
and Taiwan is planned for late spring. 

"I think the arts in San Diego are 
really emergent. I guess the best 
word for a newcomer is 'surprising,' " 
says Michael Tiknis, who became the 
symphony's executive director in 1993 
after serving in the same capacity for 
the Buffalo Philharmonic. "If you go 
to the Old Globe Theatre or the La 
Jolla Playhouse, or the opera or sym- 
phony or some of the smaller reperto- 
ry playhouses, you're surprised that 
people don't know how good they are 
and that they still think of San Diego 
as a 'sunny beach town.* " 

MUSICALLY PRO-ACTIVE 
MAYOR 

One area that has built a strong 
momentum on its own in San Diego is 
the film and TV market. 'The growth 
that we've had is phenomenal, espe- 
cially in this economy," says Wally 
Schlotter, head of the San Diego Film 
Commission. "And it's nice to have a 
vote of confidence from the city to 
explore some markets that we haven't 
before, like the music industry." 

In late 1994, San Diego Mayor 
Susan Golding announced the launch- 
ing of the film commission's music 
committee, which is designed to pro- 
mote San Diego as a "growing and 
vibrant center" for live music, record- 
ing and the making of music videos. 

"I cannot picture a real city without 
a strong face of art and culture," 
Golding says. "It provides this city's 
ambience and soul, and makes it an 
exciting place to live. What is exciting 
about San Diego today is that we're 
being [nationallyl recognized as a 
place where music is happening." 

What's happening musically in 
America's sixth largest city is any- 
thing and everything. San Diego's 
diverse musical offerings are docu- 
mented in such local music publica- 
tions as Slatntn, Step Jazz, .100", 
Genetic Disorder and dozens of 
fanzines. And the fifth annual San 
Diego Music Awards, to be held Aug. 
7 at Spreckels Theatre, will feature 
local jierformers vying in a record 25 
categories. 

A CRYPT AND A COAT 

National press coverage has, since 
1993, focused on such alternative-rock 
leaders as Rocket From The Crypt, 
Drive Like Jehu, Lucy's Fur Coat and 
aMiniature [sic J. But the popularity of 
Latin and acid jazz is growing steadi- 
ly, thanks to such fine area artists as 
guitarist Jaime Valle, Afro Rumba, 
the Greyboy Allstars and guitarist 
Evan Marks (whose Verve/Forecast 
debut album is due in March). 

Equally noteworthy are such local 
pop-jazz and World Beat-oriented 
artists as Fattburger, Hollis Gentry 
and soukous band Bitoto (finalists in 
Musician magazine's 1994 national 



talent competition). 

Country standouts include Fastgun, 
Unbridled, Prairie Fire and the 
Savery Brothers, while the bluegrass 
scene boasts such nationally heralded 
musicians as multi-instrumentalist 
Dennis Caplinger and guitarist Mark 
Rounds. 

BLUES, FOLK AND 2IM) 
COFFEEHOUSES 

San Diego also has a vibrant blues 
scene, headed by such standouts as 
local patriarch Tomcat Courtney, 
slide guitarist Fred Heath and vocal/ 
guitar powerhouse Billy Thompson, 
now working on an album project with 
veteran producer Skip Drinkwater. 

Rapidly gaining prominence is the 
city's overflowing talent pool of 
singer-songwriters, some of whom 
have the potential to make a national 
impact. In addition to the aforemen- 
tioned Jewel Kilcher and Joy Eden 
Harrison, this group includes Cindy 
Lee Berryhill (whose fourth album is 
due this fall on Cargo/Earth Music) 
and Pippi Bernstein, who has a devel- 
opment deal with Gold Mountain man- 
agement. 

"At one point around 1959, we had 
13 coffeehouses in San Diego that fea- 
tured live music, and we thought 
there couldn't possibly be more than 



debut album, "Morning Wood," the 
group's popularity has soared to the 
point that it regularly fills the Belly 
Up Tavern, the 600-capacity Solana 
Beach club that last year celebrated 
its 20th anniversary of presenting 
local, national and international acts. 

CASBAH A MECCA 

San Diego's club scene includes 
myriad other outlets for live music, 



Beat Center in Middletown has an 
official capacity of 400, but often 
attracts larger crowds to hear local 
and international reggae, ska and 
African music acts. The center will 
this year become a dual-pronged 
operation when it opens a multicultur- 



streets of the Gaslamp Quarter have 
also been the site of San Diego Street 
Scene, a civic musie-and-food festival 
that draws up to 60,000 fans for two 
consecutive nights of music on 13 
stages, all but a few outdoors. 
Produced by Rob Hagey, last year's 




Jazz guitarist Barney Kessel 




Belli/ Up Tavern, Solana Beach 

that," recalls Lou Curtis, who pro- 
duced the San Diego Folk Festival 
from 19b"7 to *87 and now produces the 
annual Adams Avenue Roots Festival. 
"At last count there were nearly 200 
coffeehouses in the county." It was at 
one of these java-and-music locales, 
the 50-capacity Inner Change in 
Pacific Beach, that Kilcher attracted a 
bevy of major label talent scouts in 
1993 before signing with Atlantic. 
Other coffeehouses that feature 
singer-songwriters and acoustic musi- 
cians include Java Joe's in Ocean 
Beach, the Wikiup in North Park, 
Cafe Italia in Middletown and 
Zanzibar in La Jolla. 

"The coffeehouse boom has gone 
hand in hand with the growth of the 
acoustic scene in this city," says Joy 
Eden Harrison. "The mutual support 
among musicians in the acoustic scene 
separates them from any other city in 
which I've lived." 

The Rugburns, now a four-man 
band, began life as an acoustic duo 
playing the coffeehouse circuit. 
Buoyed hy the local success of its 1994 



from alternative-rock mecca The 
Casbah and the blues-dominated 
Blind Melons (both 200-capacity 
venues) to the half-as-large, all-styles- 
welcome A Better World and the 294- 
capacity Dream Street in Ocean 
Beach, which features metal, reggae 
and alternative rock. 

Two of the largest San Diego clubs, 
both featuring national and local tal- 
ent of varying styles, are the 699-seat 
New Bacchanal and the 470-seat 
Coach House San Diego. The 400- 
capacity Spirit in Bay Park w as to San 
Diego's New Wave music scene in the 
late '70s and early '80s what The 
Casbah is to alternative rock now. 
Today, the Spirit features predomi- 
nantly local rock bands. 

MULTICULTURE IN 
BALBOA PARK 

The Spirit is located close to San 
Diego's two most prominent all-ages 
music venues. SOMA Live, also in Bay 
Park, has a capacity of 1,500 and fea- 
tures local and national punk, alterna- 
tive, metal and ska bands. The World 
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al music and arts center in Balboa 
Park. 

Largely abandoned and dilapidated 
just a decade ago, downtown San 
Diego is now r teeming with restau- 
rants, clubs and live-music venues 
that range from funky to elegant. The 
adjacent Croce's and Croce's Top Hat 
have capacities of 144 and 150 and fea- 
ture mainstream jazz and R&B, 
respectively. Both are operated by 
Ingrid Croce, the since-remarried 
widow of folk singer Jim Croce and 
the mother of A.J., who cut his teeth 
playing jazz and blues in his mother's 
downtown clubs in the now-thriving 
Gaslamp Quarter. 

Other notable Gaslamp Quarter 
clubs include the acid-jazz-happy Ole' 
Madrid (capacity: 650), the raucous 
alternative-rock favorite Bodie's 
(capacity: 1(10), the live-blues and 
canned-disco Club Fifth Avenue 
(capacity: 250) and Club E, an 8,000- 
square-foot dance club that is part of 
the trendy new E Street Alley com- 
plex. 

CROW AND CRAY AT 
STREET SCENE 

Each September since 1984, the 



Street Scene featured Buddy Guy, 
Robert Cray, Sheryl Crow and 
Richard Thompson, among some 70- 
plus acts. 

Hagey is expanding this year's 
event to three days, regardless of 
whether plans reach fruition to stage 
a competing festival a month after 
Street Scene that would be modeled 
after the famed New Orleans Jazz & 
Heritage Festival. 

STONES AT THE STADIUM 

Although it was used only three 
times last year for concerts, San 
Diego's largest concert venue is Jack 
Murphy Stadium, home of the AFC 
champion Chargers football team and 
the currently inactive Padres baseball 
team. The B0,750-seat stadium last 
year hosted sold-out concerts by Pink 
Floyd, the Eagles and the Rolling 
Stones, promoted by, respectively, 
Avalon Attractions of Los Angeles, 
Barry Fey of Denver and Bill Silva 
Presents of San Diego, the city's 
largest concert promotion company. 

The city's second-largest outdoor 
venue is the bayside SummerPops 
Bowl at Embarcadero Marina Park 
Continued on page 7J 
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Contemporary 
Storage for 
VHS Tapes 



Laserline's home video storage family features 
contemporary designs that hold from 10 to 48 
regular and Disney VHS tapes in individual slots for safe 
organized storage. The VHS 10 is ideal for growing libraries. 
The angled design of the VHS25 Tower allows easy viewing of all 
video tape titles. The compact VHS24 Spinner and VHS48 Spinner 
rotate to allow easy access to the entire library. 




VHS48 SPINNER 



LASERLINE 



CREATIVE POINT INC 

4121 Clipper Court, Fremont. CA 94538 USA 
CA 5 10.659.8222 Outside CA 800.323.8222 

® registered trademarks of Creative Point, Iik Made in USA 
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Delta Music Inc. 

2500 Broadway Ave., Suite 3S0 
DIGITAL Santa Monica, California 90404 
* t^OKt (310) 453-9504 



The 

CD Listening 
Stations 

Interactive 
Point-Of-Purchase Systems 
Featuring RELIABLE Top-Quality Components 
Full One Year Warranty Included 

Leasing Option Available 

Model CDLS 212 



Disc Capacity 

12 Titles/Unit 

Dimensions 

56"H x 25.5"W 
x 23.25"D 

Product 
Capacity/Unit 

96 CDs 

Control Panel 
Features 

VFD Screen 
Disc Select 
Track Select 
Stop 
Volume Control 
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Model CDLS 106 



Disc Capacity 
6 Titles/Unit 
Dimensions 

59"H x 19"W 
x 23.5"D 

Product 
Capacity/Unit 

48 CDs 

Control Panel 
Features 

VFD Screen 
Disc Select 
Track Select 
Stop 
Volume Control 



Model CDLS 101 
Single Disc 
Listening Bar 
Wedge 




Model CDLS 406T 
6 Disc 
Tabletop Model 



Modular Components (without fixture) available 
Many Different Models and Colors to choose from 

Coming Soon: Video, CD-ROM. Audio Hooks, Video Games.. 

Developed By HIGH LEVEL MARKETING 

Los Angeles, California (818) 769-7700 
See Us At NARM Booth 405 - 407 
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RETURN OF THE LISTENING POST 

A long-dormant fixture of '50s and '60s record-stores is back — as a 
highly personal in-store sampling system. Retailers swear by the posts, 
which one survey claims show an 85% positive sales-impact where 
used. 



BY TRUDI MILLER 
ROSENBLAUM 



In the '50s, almost every record 
store had a listening post (or 
''booth," as the isolated stations 
were called), where customers could 
play a record before deciding to buy 
it. As the years went by, listening 
booths went the way of malt shops 
and poodle skirts. But in the past few 
years, they have made a huge come- 
back. No longer a mere record-player, 
today's posts are firmly rooted in '90s 
technology, with CD disc changers, 
digital sampling, computerized data- 
bases and in some cases, the ability to 
encode demographic information 
about the customer. To paraphrase a 
recent car commercial, this is not your 
father's listening post. 




User-friendly Telescan unit 

"Listening posts are fantastic for 
sales," says Bill Thorn, president of 
the Harmony House chain, based in 
Troy. Mich. "In-store play has always 
been a great merchandising tool: 
artists like George Winston were 
absolutely launched through in-store 
play. But you can only play one disc at 
a time that way. With listening posts, 
customers can be introduced to a 
tremendous variety of music." 

"There's definitely an effect on 
sales," agrees Jeff Clifford, VP of 
store operations for the Miami-based 
Spec's chain. "We've done tests where 
we've put a title on the listening post 
in just a few stores and seen sales of 
that title skyrocket, but only in those 
stores." 

Lew Garrett, VP of purchasing for 
Camelot Music, notes, "Customers 
love them. And virtually everything 
we've ever put on our listening post 
has had an increase in sales." In a 
recent Macey Lippman Marketing 
survey, 85% of retailers with listening 
posts noted a positive impact on sales. 



CENTERS, BARS AND COMBOS 

So, what kind of posts are these 
stores using? Answers range from a 
single CD player to a multi-CD setup 
to an i-station with 37,000 digital sam- 
ples to a "listening bar" where cus- 
tomers can play any CD they want. 
Some stores work with record compa- 
nies to promote developing artists on 
the posts; others choose featured 
artists independently of the labels. 
Some stores create their own listen- 
ing centers; some sign on with firms 
specializing in retail listening posts 
(see sidebar), and many employ a 
combination of styles. 

HMV, for example, has both i-sta- 
tions and endcap listening posts in its 
seven U.S. stores. "The i-station 
enables people to listen to 80% of the 
product we have in stock," says Rob 
Goldstone, VP of marketing. 'Then 
we have dozens of single-CD posts, 
each featuring a different title. 
There's a definite strategy to choos- 
ing the artiste: it's not for sale to the 
record companies, it's totally up to our 
knowledgeable staff to select w hat 
they think people will like. We try to 
break a few new pieces of music every 
month: we wouldn't put Pearl .lam on, 
because people know what they sound 
like. It's perfect for artists people 
haven't heard of, or artists that 
haven't put anything out in several 
years." 

As for the i-station, Goldstone says, 
"The great feature is that it recom- 
mends other artists. If someone lis- 
tens to Bonnie Raitt, it will say, *You 
might also like k.d. lang or Melissa 
Etheridge.' That definitely increases 
sales. Customers love it; there's 
always long lines at the i-station." 

WORKING WITH LABELS 

Milford, Mass. -based Strawberries 
also has a mixture in its 155 stores, 
using single- and multi-disc Telescan 
players and i-stations. Unlike HMV, 
Strawberries works with the labels to 
create promotions for developing 
artists on the listening posts. 

Best Buy of Bloomington, Minn, 
also uses Telescan, with posts in 147 
of its 204 stores. The older stores have 
endcap units with six CDs, the newer 
ones have 70 to 100 single-disc posts 
throughout the store. "From what we 
saw, [Telescan's units] were the most 
indestructible and reliable. We had 
originally built some ourselves, but 
they got beat up quite a bit. Telescan's 
are also about the easiest for the cus- 
tomer to use, very user-friendly," 
says VP of visual merchandise Greg 
Maanum. "We also like its portability; 
it's not big and bulky, so we can easily 
move it throughout the department" 

Featured artists are chosen with a 
combination of label input and buyer 
discretion. Jeff Abrams, Best Buy VP 
of merchandising for entertainment 
software, cites Del Amitri as an exam- 
ple of a band that benefits from listen- 



ing post exposure. "Here's a group 
that has two semi -successful albums, 
but it's the type of band that if no one 
hears them, there's no pent-up 
demand for them," Abrams says. 
"People don't seek them out, but they 
like them when they hear them." 

In contrast to these chains, Budget 
Tapes & CDs in Missoula, Mich, is a 
single store with several ordinary, 
store-bought CD players with head- 
sets. Customers can listen to any CD 
they want. Side 1 Music in Richmond, 
lnd. has a similar svstem, but with 




Versatile Intimeh i-xt-atiori 



one drawback, says president Duke 
Ward — "If we don't get timely in- 
store play copies, we can't let the cus- 
tomer play it; we don't open shrink- 
wrapped retail copies." 

That's not a problem in Blockbuster 
Music's 550 stores. "We have a sam- 
pling bar in every store where a cus- 
tomer can bring any CD, and we'll 
ojwn it up and play it for them," says 
Gerald Weber, president of the music 
division. 'The customer doesn't touch 
the CD. If they don't buy it, we just 
put it in an import bag and resticker 
it" 

Blockbuster Music stores also have 
between 10 and 80 listening stations, 
which are preprogrammed: a 
"Soundcheck" station with 12 devel- 
oping artists, a Top 20 wall and coun- 
try, jazz and classical stations with up 
to five titles each. "Customers love it; 
I'd say close to 50% of music sampled 
at the posts is purchased," says 
Weber. 

Blockbuster's posts are designed in- 
house. The company has also created 
Music Boss, an in-house database sys- 
tem through which customers can 
cross-reference titles and artists. 

STORE-CUSTOMIZED POSTS 

Spec's in Miami, with 59 stores, uses 
ECI's 10-disc posts. 'They were able 
to turn things around very quickly. 
Continued on page 7Jj 
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He came to your 
stor« with only 
one thing on his 
mind. H© wanted a 
CD. He didn't 
want to hear 
'we' re out of 
it." 

If you were out. 
| he could' ve done 
something 
drastic 
He'd probably 
have gone to 
another store. 
Horse, he might 
have never cone 
back 



SOUTHWEST 
WHOLESALE 



mm 



NARM '95 - 



SAN DIEGO 



A BILLBOARD EXPANDED RETAIL SECTION 



TALENT-RICH PLACE 

Continued from fHiijc (Hi 

South. It has a capacity of 5,200 and is 
the summer home of the San Diego 
Symphony, which last year performed 
56 conceits there. Working in affilia- 
tion with the symphony, local promot- 
er Silva produced 24 non-orchestral 
shows at the SummerPops site last 
year by artiste as varied as Santana, 
James Taylor and Dr. John. 



i 



20,000-SEAT AMPHITHEATER 

Combined attendance for all 
SummerPops shows was over 200,000, 
and Silva — who has an exclusive con- 
tract with the symphony to book pop 
concerts at the site — plans to do even 
more such shows there this year. He is 
alsu currently working on developing a 
20,000-capacity amphitheater, the loca- 




What Security 
Packaging Should Be 




euro. Customer-friendly 

Packaging Checkpoint 
SAFER products allow quick, 
convenient checkout. 

_ Unobstructed View 
of Graphics 

SAFER products' 
open design gives 
full view of original 
package artwork. 




Rotec tion for All 
Types of Entertain- 
ment Media 

Available In a variety 
of sizes to protect 
audio cassettes, CDs, 
DCCs, game 
cartridges, and 
minidiscs. 



V*ost-effective 
Deterrence 

SAFERSaredn 
inexpensive method 
to prevent shoplifting. 
Compatible with all 
EAS systems. 



The Clear Solution - MW SAFERS from Checkpoint 

Call TODAY (800) 257-5540, ext. 2362 for your FREE Sample Pack! 
(Ask about our innovative FortKnox'" product for video game protection.) 

Chert/point s 7 ho Q n g."^. 1 Snfef System 
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World Beat Center, Middletottm 

tion of which now seems likely to be 20 
minutes north of downtown in Poway. 

The third -largest venue here, San 
Diego State University's Open Air 
Theatre, has been exclusively booked 
since 1983 by L.A.'s Avalon At- 
tractions, w p hich staged 12 concerts 
there* last year, including shows by 
Green Day, Steve Miller and Kenny 
G. SDSU recently approved a con- 
tract that allows Avalon to continue 
exclusively booking the facility (5,122 
seats with bleachers, 4,840 without) 
through the end of 1996. 

Both Avalon and Silva are expected 
to pursue a contract with SDSU for 
booking rights to the school's soon-to- 
be-built 12,000-seat arena, which was 
recently approved by nearby home- 
owners, who had been litigating 
against its construction for the past 
six years. Avalon this month signed a 
non-exclusive contract with Arena 
Group 2000, the lease-holder of the 
29-year-old, 15,000-capacity San 
Diego Sports Arena. 

POP-JAZZ PREFERENCE 

"Although it's a large city with a 
large fan-base," observes David Swift, 
Avalon's San Diego representative, 
"it's very difficult at times to gauge 
what the people like, with the excep- 
tion of pop-jazz, which is probably 
stronger here than in many markets 
in the U.S." 

The strength of pop-jazz with San 
Diego concert fans has helped make 
Humphrey's Concerts By The Bay on 



Shelter Island one of the most suc- 
cessful annual concert series in town. 
The 1.200-seat venue regularly hosts 
performances by George Benson, Al 
Jarreau, Manhattan Transfer and 
others. Humphrey's has drawn audi- 
ences of between'90,000 and 100,000 
for each of the past six years. 

Another venue of note is down- 
town's 2,255-seat Copley Symphony 
Hall, the indoor home of the San 
Diego Symphony. The nearby San 
Diego Concourse is home to two 
venues, the 2,992-seat Civic Theatre 
(home of the San Diego Opera) and 
the 4,500-seat Golden Hall, both of 
which are also used by outside pop 
promoters. 

Downtown's under-used Spreckels 
Theatre has a capacity of 1,456, while 
the newly opened California Center 
for the Arts, Escondido, is a 12-acre, 
$74 million arts center housing a 
1,500-seat concert hall and a 4 00- seat 
theater. And just last month, the 
University of California at San Diego 
opened its Recreation, Intramural, 
Athletic Complex (or RIMAC), a 
5,000-seat facility that will be used for 
concerts and lectures as well as sport- 
ing events. 

TECHNO-POP IN TIJUANA 

Only one San Diego-based promot- 
er, Ruben Seja, regularly stages con- 
certs in Tijuana, where for the past 
decade he has presented such artists 
as Los Lobos, Tito Puente and Celia 
Continued on page HO 
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alternative CD package 
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• Award winning design 

• Integrated top spine graphics 

• Four panels retained graphics 

• 37% less plastic than jewel box 

• High level consumer acceptance 
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Queens Group, Inc. 718 457 7700 
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RETURN OF THE LISTENING POST 

Continued frum page 70 

and customized it 
so it didn't look 
exactly like every 
other store. It looks 
like Spec's," says 
Jeff Clifford, VP of 
store operations. 
'They put our logo 
on it, and we were 
able to use our own 
formica fixtures 
with their electron- 
ics." Spec's also has 
a four-headphone 
computerized kiosk 
with 60-second dig- 
ital samples of CDs, 
designed by Zencor 
of Pompano Beach, Fla. 

Bill Thorn of Harmony House (37 
stores) swears by High Level Mar- 
keting's systems. "It gives the cus- 
tomer full access to the disc, including 
volume and the opportunity to skip 
around the tracks and go back and 
forth between CDs, but without 
access to the player itself," he says. 
"The hardware is very heavy-duty. 
It's been a great merchandising tool." 
Each store has an average of four 
posts with 12 titles each. 

CHANGING CUSTOMERS' 
BUYING HABITS 

Chris Hopson, senior VP of adver- 
tising and marketing for the yO-store 
Tower Records chain, based in West 
Sacramento, Calif, also uses High 
Level Marketing's system. "We like 
the 12-play system, the opportunity to 
listen to more than one disc. We like 
the quality and durability of their sys- 
tem." says Chris Hopson, senior VP of 



Post Haste 




A quick-reference guide to listening-station makers 



advertising and marketing. "We have 
anywhere from eight to 50 posts per 
store." Tower's developing-artists 
program showcases 96 titles through- 
out the chain, chosen jointly with the 
record labels; the rest of the post's 
titles are picked at the local store 
level, with the manager and buyers 
coordinating with the advertising 
staff on local promotions. 

Hopson finds that rather than 
increasing sales, listening posts 
change buying habits. "A customer 
may come in to get one CD, but after 
listening to a new artist on the post, 
buy that CD instead," he says. "It 
doesn't increase our incremental 
sales, but it does get the customer 
interested in listening to new 
artists." 

In addition to listening posts, count- 
less stores, including Tower, use the 
Muze system, which is not a listening 
post but rather a database cross-ref- 
erencing 100,000 albums. ■ 



I n choosing a listening post, stores 
I have a variety of options. Here is 
a rundown of firms that create lis- 
tening posts for music retailers: 

BC1 of New Jersey offers 21 
types of listening posts, ranging 
from single-CD to 100-CD players. 
The posts play full songs from the 
actual discs, and each has a disc and 
track display; the record stores 
decide what discs are featured, and 
the customer can choose which 
tracks to listen to. Posts are cus- 
tomized in different colors and 
sizes, with a full-color logo of the 
store. Prices range from $499 to 
$1499. Currently, ECI machines 
are used in about 2,500 locations, 
says president Bob Crozer. 

High Level Marketing of Los 
Angeles has systems including one- 
CD and six-CD tabletop units, a six- 
title wall unit, free-standing sta- 
tions with six or 12 titles, and a rack 
of 48 or 9t> copies of the CDs that 
people can buy after listening. 
Prices range from $500 to $3,500; 
the most popular unit is a free- 
standing 12-title unit with 96 copies 
of the CDs. costing $2,500. Cur- 
rently, several hundred stores are 
using High Level's product, says 
president Ken Rubin, including 
Tower Records. Harmony House. 
Streetside and House of Blues. 

lntouch Group of San Francisco 
sells the i-station, a free-standing 



machine that offers up to five 30- 
second digital samples from each of 
37,000 albums, plus full-color music 
videos and reviews. Customers can 
select by artist, title, new release 
list or Billboard charts. After the 
customer has heard the song, the i- 
station asks him or her to rate it 
and also suggests other similar 
artists the customer might enjoy. 
Customers need an i-card to use the 
system; the card gives the machine 
demographic data each time it is 
used. This data is used by lntouch 
and record companies to formulate 
marketing plans. The system is 
ujxlated monthly, and stores rent 
the machine for about $300 a 
month. The i-station is currently in 
200 to 300 stores, including Where- 
bouse, Strawberries. Camelot and 
HMV. 

Telescan of Menlo Park. Calif, 
has several styles ranging in price 
ban $495 to $1795. There's a wall- 
mounted single-CD player the size 
of a long-box; a 10-CD player avail- 
able in free-standing, endcap or 
statwall style; chart-oriented sta- 
tions that play 20-second digital 
samples of three songs from each of 
40 or 100 top-selling albiuns (select- 
ed by studying data front Billboard 
and SoundScan and input from 
retailers), plus specialty and promo- 
tional titles, updated monthly for an 
additional $25 to $32 a month, with 
the machine available in free-stand- 



ing, endcap or slatwall style. 
There's also a music- video version 
and an audiobook version, and a 
system called The Source, combin- 
ing Trade Service Corp.'s Phonotog 
and Videolog databases with cross- 
referenced information on 180,000 
albums and 30-second sound sam- 
ples of hundreds of tracks from the 
top 100 albums. The Source costs 
$2,900 to $4,900. with monthly up- 
dates at $90. Telescan's machines 
are used in several thousand stores, 
says sales and marketing VP 
Michael Brachman, including 
Musicland. Sam Goody. Disc 
Jockey ajid Best Buy. 

Muze of Brooklyn. N.Y. does not 
play music, but does offer a data- 
base of 100,000 albums, cross-refer- 
enced by performer, song title, key 
word in song title, album title or 
specialized category. There are 28 
specialized categories including 
musical genre, format and record 
label, with each category broken 
into as many as 40 subsets to nar- 
row and Speed the search. Classical 
information is accessed by compos- 
er, conductor, ensemble, genre, 
soloist, label, instrument or key 
title-word. Muze is free-standing, 
needing only an electrical outlet, 
and can be integrated into a store's 
POS system to display current 
inventory. Stores pay $5,000 tn 
$ti.000 for the machine." plus $1,000 
a year for the monthly software 
updates. More than 1.000 stores use 
Muze, including Blockbuster 
Music, Peaches, Tower Records, 
Trans World. Best Buy and 
Harmony House. — T. M. R 



Could This Be Your L15&&£s8j& Store of the 90 s? 



Why not? Telescan is the leader in interactive marketing ! 




See Telescan at NARM '95, Booth #505. Arrange an appointment at NARM or at 
our San Francisco showroom. For free catalog & information call: 1-800-835-7072 

teleSGan 828 Mahler Rd. Burl ingame, California 9401 0 • voice 41 5-692-8700 fax 41 5-697-91 45 
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Finally, Retailers Get Smitten By "CD 
ROMance" 

On the floor, customers try and buy In the boardrooms, the chains 
gang strategizes over the right mix of titles, price and packaging. 



BY STEVE TRAIMAN 



What a difference a year makes — or 
even the last six to eight months — in 
the multimedia software marketplace. 
For CD-ROM especially, and to a less- 
er degree 8D0 and CD-i, demand for 
titles is expanding at a modest pace. 
More important, a growing number of 
retail music chains and independents, 
and their multimedia locations, are 
testing the waters and finding that an 
increasing number of customers are 
shopping — and buying. 

The reasons are simple. Last year, 
an estimated 18.4 million computer 
systems were sold, more than one- 
third with CD-ROM drives. The num- 
ber of multimedia homes ranges from 
12 million upward, and more families 
are spreading their multimedia wings 
every month. The interest is wide- 
ranging, from games and "edutain- 
ment" to interactive music and action 
adventure, with the new CD Video 



full-length movies on the not-distant 
horizon. 

The "CD-ROMance," as some call it, 
is hardly epidemic, except for the 
wealth of titles flooding the market- 
place. And it's definitely "caveat emp- 
tor" or buyer beware, as an escalating 
amount of consumer complaints relat- 
ing to installing games, children's 
titles and other software has been 
reported by retailers and distributors. 
The problem is that each game or 
other program has its own unique 
demands on the computer operating 
system, complicated by the many vari- 
ations of software and hardware in the 
marketplace. 

Despite these "growing pains," a 
cross-section sampling of the industry 
during the January Winter CES in 
Las Vegas demonstrates heightened 
CD-ROM interest. Commentary 
includes Baker & Taylor (BAT) En- 
tertainment, Ingram Entertainment, 
Good Times Interactive, Blockbuster 
Entertainment, Camelot Music, the 




Sega-CD kiosk 



Musicland Group/Media Play, Tower 
Records & Video, Spec's Music, 
Hastings Books, Records & Music and 
Anderson Merchandisers. 



BLENDING OF THE 
5-INCH FORMAT 

"What were once different for- 
mats — music, video, animation, game 
play — are blending into one 5-inch CD 
component, and it's very exciting," 
emphasizes Carl Mann, VP, market- 
ing, for B&T Entertainment. He sees 
a developing interest in many 
accounts and notes that, through the 
recent fourth quarter and holiday sea- 
son, "Our stores that gave CD-ROM 
decent visibility and exposure, and 
kept inventory in stock did very well. 
If the format and titles were buried in 
a corner, sales probably were lost." 
Mann sees the release of CD-ROM 
interactive titles by more front-line 
artists like Bob Dylan, who recently 
joined Peter Gabriel, Prince, David 
Bowie and others, as opening up the 
format to more music stores. He also 
sees an increasing demand for a 
broader range of titles, with "market 
penetration of hardware still the dri- 
ving force, and as we grow closer to a 
'critical mass,' the right mix of titles is 
the key." Among hits this past year, he 
noted Good Times' "Doom II," "Myst" 
and Sirius' "5-foot, 10-pack" that 
"combines the best of merchandising 
techniques with solid product." The 
firm's new Franklin, N.J., warehouse 
for Eastern U.S. distribution opened 
just in time for the expanded multime- 
dia interest 

A 33% INCREASE 
At Ingram Entertainment, David 
Balfour, multimedia manager, saw his 
CD-ROM accounts increase by more 
than 33% the last quarter, with more 
than 100 video accounts added to the 
multimedia mix. He also reported an 
upturn in interest from the firm's 
supermarket chains, with a typical 



CD-ROM increase dramatically last 
year, far beyond our expectations," he 
observes. "About 50% of all software 
sales in the fourth quarter were CD- 
ROM, although only 45% of about 187 
SKUs (format titles) were this format 
CD-ROM should increase to 55% this 
quarter, to 65% next quarter and up to 
90% by year-end." He acknowledged a 
lower increase in SKUs but expects 
Wal-Mart to increase shelf space by 
mid-year. 

From a publisher's standpoint, 
"Doom II" has been a runaway hit the 
No. 1 title in most locations. "We 
found we were selling more CD-ROM 
versions than 3.5-inch floppies despite 
the fact that our disk version was not 
full multimedia enhancement Most of 
our titles this year will be only CD- 
ROM," says Chaimowitz. He noted 
that the title was purchased by both 
Tower Records & Video and the 
Musicland Group for its Media Play 
and On Cue locations. "We'll see more 
and more music stores enter the CD- 
ROM market this year, and we antici- 
pate working with them very closely," 
he emphasized. 

LISTENING TO MID-AMERICA 

For the Musicland Group, Paul 
Ramaker, division merchandise man- 
ager, hardlines and computer soft- 
ware, notes that Media Play had been 
with 3DO and CD-i from their incep- 
tion, using the kiosks and demos pro- 
vided by their respective manufactur- 
ers with encouraging response. With 
over 1,000 computer software titles in 
a typical location, CD-ROM expanded 
to at least 300 SKUs by year-end, up 
significantly from about 100 titles a 
year ago. At CES, he anticipated 
going through the show and seeing 
everything, but had a cautionary note 




Panasonic Real 3DO Multiplayer 

location carrying about 50 CD-ROM 
titles. Since grocery stores usually 
don't jump in with new products, he 
feels they're phasing out older car- 
tridge-game formats for the newer 
CD-based software. The company's 
larger distribution center in Kansas 
City, Kan., is now handling multime- 
dia software, shifted from its former 
Dallas location. 

For Good Times Interactive, Ron 
Chaimowitz, recently named presi- 
dent and CEO, notes his firm's unique 
position as a publisher of top-selling 
titles ("Doom II") and supplier of com- 
puter software to mass merchants 
Wal-Mart, Caldor and Phar-Mor, 
among others. "At Wal-Mart, we saw 



on the glut of CD-ROM titles, among 
others. "There's not enough shelf 
space for all the content and distribu- 
tors are getting hit with a lot of 
returns," he says. "Unless you get 
realistic on inventory, all you have is 
dead stock and a bottom-line liability." 

Ramaker sees the key question "Is it 
really interactive?" as vital — as is the 
need to use industry resources for 
buying decisions on new titles, includ- 
ing advice from major labels or distrib- 
utors. "As penetration in homes grows, 
what *mid-America' wants to see — and 
do — will determine the direction of the 
market for CD-ROM and other new 
CD formats," he believes. 

Continued on page 78 



BUYER & SELLER OF rnyc 
OVERSTOCK & CUT-OUT ~y - 
CD-RONS 




Call Jack Rose or Dave Roger 
II 20 W. Exchange Ave., Chicago II. 60609 
Tel: 312 376-8432 • Fax 312 376-8468 
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New from Compton's NewMedia! 

CD-ROM titles that make 
'< musk, movies and sales! 



Stop by Compton's 
booth at NARM (#101-203) 
and our beautiful yacht 
at Gate 3- F dock. 




March Release - Order Now! 



Rock 'n Roll Your Owir 

Turn your computer into a music- 
making playground! 

• Anyone regardlcs* ot age or ahilm 

can mix ihcir nun music 
• 8 original songs with unique graphics and video, 

• Add your own vocals or jound effects 

for a unique mix. 

BACKED IV A NATIONAL CONSUMER 
SWEEPSTAKES ■ CONSUMERS CAN 
WIN A FENDER GUITAR AND 
OTHER EXCITING PRIZES!' 



Available Now 




Secrets of StarGate™ 

Experience the tlirill 
of movie-making! 

•Based on MGM/UA's 
blockbuster epic "StarGare"." 
• 40 minutes of breath -taking 
special effects. 
• Interviews w ith actors and director. 



March Release - Order Now! 



Haight-Ashbury 
in the Sixties! 

Rare music and video, 
plus "value -addeds," 

make this CD-ROM a 
one-of-a-kind trip! 

* Collectible packaging and FREE 
poster designed bv Grateful Dead 
album artist Alton Kelly, 

• Hours ot music bv the Grateful Dead, 
Janis Joplin, Jefferson Airplane and more! 

• Rare film and video clips depicting key 
events such as the first Human Be-fa. 

• Interviews with key I laight-Ashbury 

personalities like Timothy Ltarv 
and Allen Cohen. 



March Release - Order No 



ReElectJFK 

What if JFK had lived? 

•Intriguing role playgame when? 

plavers becomes JFK 
• I 'ntque sound interface that lets 
players talk to the characters. 
• Actual newscasts of 46 events from 1964 
will attract non- traditional gamers too! 

SUPPORTED WITH A MAJOR CONSUMER 
ADVERTISING CAMPAIGN INCLUDING 
ELECTRONIC ENTERTAINMENT, COMPUTE 
AND NEWMEDIA MAGAZINES! 



Available Now ! 



Stock up now with 
Compton's Entertainment 
CD-ROM Superseliers. 

Call vour Compton's NewMedia 
Sales Representative today! 



soar 



Compton's 
NewMedia 



\ 92009 



2320 CaminoVidaRoble, Carl: 
800/862-2206 
Outside the l?.S. and Canada FAX 619/929-2628 



Yes Active 

Interact with the band Yes and 
their latest album Tali! 

• An insider s view un the band's 
latest album. 

• Recorded performances. 
■ Interviews with band members. 
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"CD ROHAHCB" 

Continued/mm i>age 76 

BLOCKBUSTER'S 
BULLISHNESS 

"After our successful test of interac- 
tive software in about 55 Bay Area 
Blockbuster stores last year, we're 
going to expand to about 35 more in 
the first quarter," reports Mike van 
der Kieft, director of business devel- 
opment. "They'll be geographically 
dispersed to validate the results of our 
test, and we're determining the loca- 
tions based on these profiles." The 
chain will continue to support MPC 
and Macintosh, CD-ROM, Sega CD, 
Panasonic 3DO and Philips CD-i for- 
mats, he says. Most important, direct 
mail has provided very effective feed- 
back from Blockbuster's computer- 
ized list of PC and Mac customers. 



"We're alerting them to the availabili- 
ty of CD-ROM and other computer 
software in specific locations, and they 
get a certain sense of 'belonging' as a 
Blockbuster customer." 

At CES, van der Kieft's main inter- 
est was in CD-ROM and getting a 
reading on holiday business for hard- 
ware vendors like 3DO and CD-i, "to 
find out how these equipment plat- 
forms fared," as he puts it. Based on 
results from the new group of multi- 
media locations, Blockbuster will con- 
tinue its rollout through *95, he says. 

CD-ROM IN 90 TOWER STORES 

For Tower Records & Video, "Sega 
CD did quite well over the holidays, 
including the new 32X upgrade sys- 



tem, and game rental has been a key 
factor in building sales," according to 
John Thrasher, VP, video purchasing 
and distributing. About 55 of the 90 
stores were carrying mostly CD-ROM 
by year-end, up significantly from 
about 15 last June. He points to a need 
for more riay-and-date release on all 
software versions of games or other 
programs, to take advantage of 
national publicity, among other fac- 
tors. At CES, he planned to take a look 
at CD Video progress, observing that 
the VSDA Retail Advisory Committee 
was very enthused over Sony progress 
on a movie-length 5-inch CD. "We'll 
have CD-ROM in all 90 stores by the 
end of the first quarter," Thrasher 
promises, "with our buyer, Vicky 



DEEPEST 




In The Business 

120 

• J-K^000 Titles in Stock and Counting... 

• Same Day Shipping 

• Custom Inventory Services 

• Special Order Programs 

Three-time winner of NARM's 

One Stop Of The Year 



Valley Record Distributors, Inc. 

For more information and to receive our 800-page catalog 
Call Toll Free: 800.845.8444 Fax Toll Free: 800.999.1794. 
Outside U.S. call: 916 661.6600. 




Dylan CD-ROM is a format -opener. 



Mehring, doing an excellent job in 
working out the inventory mix for 
each location." 

"We've tried limited CD-ROM titles 
at 30 to 40 of our 59 stores," reports 
David Mainline, senior VP, marketing 
and merchandising, for Miami-based 
Spec's Music. "Those related to music 
seem to sell well, and we've tried some 
children's titles as well, but it's too 
early yet to call it a success." The chain 
has started a customer database and 
begun tracking with questions as to 
what type of programs they want. 
"With more music-related CD-ROM, 
it's becoming another format in our 
initial run, and we're not into CD 
games yet," he notes. Pricing is a key 
concern, particularly with Spec's com- 
petition in Florida from Media Play, 



Sega CD that can provide immediate 
results, or other new product lines — 
anything unusual to generate more 
volume." His main concern is packag- 
ing — "every which-way, from a deck 
of playing cards to a box of Wheaties. 
We really need some standards to 
maximize store display utilization," he 
maintains. He does see CD video as a 
logical extension for Camelot, one of 
the biggest CD audio accounts in the 
country, and he hopes to get a look at 
both the Sony/Philips and Time 
Warner/Toshiba 5-inch DVD (digital 
video disk) movie formats. Multimedia 
will be integrated into the new 
Superstores and larger mall stores, 
"as you need space for an adequate 
presentation and to showcase invento- 
ry for your customers." 

TRIAL RENTALS AND A 
FULL-TIME BUYER 

At the 100 Hastings Books, Music & 
Video stores, "We got into CD-ROM 
in mid-'93 and went full tilt," recalls 
Vinnie Lo Sasso, director of purchas- 
ing. "We saw there were more and 
more CD-ROM drives being sold, and 
we also started early with Sega and 
Nintendo game rentals. We have Sega 
CD in about 20 stores, but it's been a 
little slow. Now we've added hardware 
systems, with opportunities to rent on 
a trial basis as well." The chain just 
hired its own full-time game buyer. 
Bill Pennington, from one of its retail 
outlets, to backstop Anderson 




"Doom If" mum one of '94 's big It its. 

Blockbuster, Circuit City and Best 
Buy, among others. "We're working 
with both Ingram and Baker & Taylor 
for purchasing power, as the key is 
what price you can sell CD-ROM for in 
the face of intensifying competition," 
says Hainline. "In the future, we'd 
possibly buy direct for better mar- 
gins." At CES, his prime goal was to 
look at how the new multimedia for- 
mats were doing, but he does expect 
they'll play an increasingly important 
role at Spec's. 

CAMELOTS LOGICAL 
EXTENSION 

With about 410 stores and a growing 
number of Camelot Music Super- 
stores, "We're testing CD-ROM 
through this year," notes Lon Garrett, 
VP, purchasing. 'There's still a learn- 
ing curve with our customers, and 
when the 'big six' get into the format 
more actively, there'll be more appli- 
cation for retailers like us." At CES, 
he was looking for one or two interac- 
tive game systems, "something like 



Merchandisers, which purchased par- 
ent Western Merchandisers in 
Amarillo, Tex., last year. 

With close to 200 CD-ROM SKUs at 
year end, the category has grown over 
75% this past year, with both MPC 
and Macintosh platforms. Pennington 
notes that multimedia is very price- 
sensitive, with the chain doing good 
business on $9.99 shareware-type pro- 
grams, as an example. Anderson, 
which had supplied Wal-Mart and 
Sam's Clubs prior to Good Times 
Interactive taking over, now handles 
distribution to the Hastings locations, 
notes purchasing director John 
Styron. "We take our direction from 
them, but we expect to service multi- 
media to some of our other accounts 
this year as well." 

As Baker & Taylor's Mann 
observes, "All these CD-ROM titles 
are driving an initial interest in the 
marketplace. As more consumers 
start to enjoy the format, they're 
returning for more, and that's good 
news for all retailers." ■ 
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NO OTHER BRAND 
YIELDS HIGHER 
PERFORMANCE. 




For quality that's second to none, turn to Maxell. Whether it's blank audiotapes, 
blank videotapes, floppies or accessories, Maxell has a complete range of products 
that satisfy your needs. When it's important, trust Maxell to deliver higher 
performance. No other brand comes close. 



maxell 

TAKE YOUR SALES 
TO THE MAX 




DIMS Maxell Corporation ol America 
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Cruz at the Auditorium de Municipal, 
Centra Cultural and other venues. 
The increasingly diverse Tijuana 
music scene is home to a variety of 
promising artists, from the teehno- 
pop-oriented Bostich and ska-funk 
hand Tijuana No to the Latin and 
World Beat-oriented Kumara and 
three rock groups recently featured 
on the "Trinchera Norte" compilation 
album — Mexican Jumping Frijoles, 




Promoter BUI Silva 



Posicion Uustre and La Borrasca. 

"San Diego's proximity to Tijuana 
gives it a spin very few other large 
American cities have," notes Moss 
Jacobs of the Los Angeles-based 
Goldenvoice concert-promotion com- 
pany. "If we were to erase the border, 
the combined San Diego/Tijuana met- 
ropolitan area is a huge place, and it's 
a very viable market for entertain- 
ment." 

STUDIOS, TOGS AND 
"HOT TRAX" 

San Diego is also the home to a 
growing number of record companies, 
including the alternative-rock cham- 
pioning Cargo, Immune, Scheming 
Intelegensia and Vinyl Com- 
munications. And for more than 48 
years, San Diego has been the bead- 
quarters of Phonolog, the world's 
largest music-reference catalog. 

The leading recording studios arc 
scattered throughout the county. 
They include Big Fish, Hit Single and 
DoubleTime, all of which are favorites 
for alternative-rock sessions; Sea- 
coast for jazz and commercial voice- 
overs; Signature Sound for more elab- 
orate, big-budget dates; Studio West 
fur jingles and spoken-word sessions; 
and Fanfare Recording for mostly 
Continued on jxiqe SI 



ALL YOU EVER LOV 

TOGETHER IN ON 

TIME WARNER PRESENTS 




Culled from 1 0/000 hours of concert 
and archival footage. 
204 interviews with rock's giants. 
1 ,807 fascinating clips. 
250 memorable songs from 260 live, 
in concert vignettes. 
The only comprehensive work of its kind. 

A MAJOR TV EVENT - EVEN BIGGER IN THE UNCENSORED HOME VIDEO VERSION! 
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) ABOUT ROCK 'N' ROLL, 

HISTORIC VIDEO SERIES! 



WHY YOU GOTTA STOCK THE ROCK! 

• HUGE BUILT-IN AWARENESS: with over 
450-million impressions among Men 1 8-49; 
reaching 90% of the U.S. this March. More 
exposure via Time/Life's direct-response TV spots 
blanketing the nation now through February. 

• BIGGER AND DIFFERENT FROM TV: 

unedited, uncensored and each video is 7 to 18 
minutes longer. 

• PERFECTLY TIMED FOR PEAK SALES, streeting 
just 4 days after the final telecast. 

ROCK SOLID RETAIL SUPPORT! 

• 2-week national radio campaign in the top-50 
markets. 

• National print campaign delivering over 
67-million impressions among Men 1 8-49. 

• The History of Rock 'n'Roll Series Brochure 
in each VHS and Series Trailer at the start 
of each program. 

•Colorful POP, including a Free Poster. 

THE DEFINITIVE HISTORY-TOD AND PLAYED 
BY THE PERFORMERS WHO MADE IT! 

VOL 1: ROCK 'N' ROLL EXPLODES #13850 

VOL 2: GOOD ROCKIN' TONIGHT #13851 

VOL 3: BRITAIN INVADES, AMERICA FIGHTS BACK #13852 

VOL 4: PLUGGING IN #13853 

VOL 5: THE SOUNDS OF SOUL #13854 

VOL 6: MY GENERATION #1 3855 

VOL 7: GUITAR HEROES #13856 

VOL 8: THE 70S: HAVE A NICE DECADE #1 3857 

VOL 9: PUNK #13858 

VOL 10: UP FROM THE UNDERGROUND #13859 



48-UnitVHS Merchandiser 
|68K"Hxl7)FWx14K"D| 




8 Units/2 Facings Each of Vols. 3 and 8. #13871 
4 Units/ 1 Facing Each of the Other 8 Volumes. 

Deluxe 10-Cassette VHS Slipcase Set: #13870 $159.92* 
Crank It on Laser Disc! 

Deluxe S-Platter Laser Disc Box Set: #13870 $199.98* 

Street Dates: Cassette - March 2 1 

Laser Disc - 2nd Quarter 1995 

Order Due Dates: Cassette/Laserdisc - March 1 

Coior/Approx. 560 Mins. STEREO NOT RATED 

•Suggeited Lis) Price per Couette/M«ltipa<fc/DtM Set. .Oe*edCoptioned ay It* 
National Captioning Institute. CI99S Warner Home Video. 
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Christian-related sessions. 

In addition, there are several major 
San Diego music-production compa- 
nies. The most prominent is Pat- 
terson, Walz And Fox, which created 
the theme music for "The CBS 
Evening News" and the music lihrarv 
for "NBC 2000," which is used daily 
network-wide. 

In a related field, Sony recently 
opened a CD-ROM publishing divi- 
sion in San Diego, which could help 
fill the partial void created by the 
recently announced downsizing of 




"Hot Tnw" 'promoter David La 



industry leader Compton New Media 
Inc. 

Video production companies have 
experienced growth, while the coun- 
ty's sole urban-music video show. 
"Hot Trax," has built a sizable cable- 
TV audience and has won two 
Billboard Music Video Awards. The 
local success of the show, produced by 
David Law and airing Friday and 
Saturday nights on all but one area 
cable service, is especially notable 
since San Diego's only urban-music 
radio station switched to an alterna- 
tive-rock format last year. 

"We started in 19H(i, and since then 
we've grown and built credibility," 
said Law, who is now seeking to air his 
show nationally. "There are [urban] 
artists from here working in L.A., and 
that's the problem — everyone here 
wants to go to L.A." 

While that may be true for R&B- 
oricnted San Diego performers, the 
opposite appears to be the case for 
many others. 

"The music scene is excellent, but 
more and more musicians are moving 
down here because of the quality of 
life, and commuting to Los Angeles 
when they need to," notes former Ray 
Charles Orchestra trumpeter Mitch 
Manker, now" a member of A.J. 
Croce's band. "If you want to raise a 
family and live in a neighborhood 
where you feel comfortable, this is the 
place to be. Everything else is a 
bonus." 

(George Varga is the pop music 
critic for the San Diego Union- 
Tribune atid Copley News Service.) 
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Alternative Action 

Hard Work And Non-Hype Characterize 
The Bands And Labels In A Super-Active 
Underground 



■ BY GARY HUSTWIT 



■^he past two years have been 
I exciting ones for San Diego's 
I suddenly burgeoning "alterna- 
tive" music scene. Over a dozen major 
and independent label signings have 
brought the city national attention, 
but most local musicians seem less 
interested in A&R-darling status and 
more interested in making San Diego 
a consistent, music-producing city. 

Several factors have contributed to 
the city's new-found success. The 
1991 arrival of Headhunter Records, a 
subsidiary of Cargo Records, the 
Montreal-based label and distributor, 
marked the first time a label with 
truly international distribution and 
promotion was based in San Diego. 
Headhunter skimmed the cream of 
San Diego's musical talent unop- 
posed, leading to the signings of 
Rocket From The Crypt, Drive Like 
Jehu, fluf, Three Mile Pilot, Creedle, 
Heavy Vegetable, Uncle Joe's Big '01 
Driver, Drip Tank and a dozen others. 
The Casbah, a small venue started by 
local promoter Tim Mays, provided 
bands a place to perform and mingle 
in a city starved for good clubs. The 
Independent Music Seminar, now in 
its fourth year, gave local bands the 
opportunity to meet other musicians 
and labels from all over the country. 

Among the bands recently signed to 
big labels, many have released 
albums, toured and met with positive, 
if moderate, results. Drive Like Jehu 
gained critical and commercial suc- 
cess with their Interscope debut, 
"Yank Crime." Interscope also re- 
released Rocket From The Crypt's 
second Headhunter record, "Circa: 
Now!," and Rocket is about to record 
a new full-length album, their first in 
over two years. aMiniature (Restless), 
Inch (Seed/Atlantic), Lucy's Fur Coat 
(Relativity) and Rust (Atlantic) have 
all released solid debut records for 
their respective labels and are all 
preparing second efforts. Head- 
hunter's Three Mile Pilot was recent- 
ly picked up by DGC, which has just 
released the band's "Chief Assassin 
To The Sinister." 

NO "SAN DIEGO SOUND" 

How have all these signings affected 
the bands? 

"The press and the hype have tailed 
off, and the bands who got signed are 
realizing that it is not a magic ticket," 
says The Casbah's Mays. "They still 
have to work hard, even to keep their 
following in San Diego." 

David Stampone, music writer for 
the weekly Reader, remarks, "1 don't 
think that there's a pronounced dif- 
ference, but the bands here are much 
more conscious that they have to get 
radio, press and tour. I don't think 



that it's changed the music, but then 
again no one has been able to come up 
with a pat definition of the 'San Diego 
sound' anyway." 

MORE VENUES AND LABELS 

What's San Diego's next move? 
While the debate rages on about what 
the major-label attention and media 
exposure will do to the city's music in 
the long run, a new crop of young 
bands and an influx of indie label 
start-ups are laying the foundations 
of a solid musical future for this town, 
which has historically suffered when 
musicians defected to nearby Los 
Angeles. The successful artists are 
now staying in San Diego, and this has 
inspired new bands to follow in their 
footsteps. There are also more origi- 
nal music venues than there have ever 
been in the city's history. The results 
of these influences are clearly visible 
in the amount of quality new music 
that is being produced (see sidebar). 

One of the most encouraging signs 
of San Diego's musical growth has 
been the proliferation of small inde- 



pendent record labels. Dozens of new 
imprints have sprung up in the past 
two years, and they are releasing 
music not only from San Diego bands, 
but from artists all over the country. 
Labels like Goldenrod, Silver Girl, 
Standard, Negative, Gravity, Liquid 
Meat, Trademark, Poptones, Deluxe, 
Red Eye and Immune have joined 
more established indies like 
Scheming Intelligentsia, Vinyl 
Communications and Headhunter to 
put out records that only a few years 
ago would have gone unrecorded and 
unreleased. 

"What started out as a two-label 
town four years ago has blossomed 
into too many to count," says Kevin 
Chanel, owner of Scheming Intel- 
ligentsia. Since 1985, Scheming has 
released more than 30 records, rang- 
ing from the low-fi jazz outings of 
Donald Wilson to the first record 
from aMiniature, who have since 
signed to Restless. "It's pretty much 
the same thing that happens to any 
town as soon as a couple bands 
Continued on jxige 86 



Who's Next? 

Six Alterna-Picks To Click 




Chinchilla: 

Don't call 
them cuddle- 
core. Chin- 
chilla is more 
than punk 

and more than pop. Four women 
who cut their teeth in some of San 
Diego's best bands before form- 
ing this supergroup. Musical tal- 
ent galore, plus singer Sioban 
Dixon's vocal range is simply 
amazing. Just finished a 7" for 
Goldenrod. 

Tanner: Ex- 
members of 
S.D. gods Fish- 
wife, Tanner is 
full-throttle 
punk that can 
slam on the 
brakes and put 
your face through the windshield, 
smiling. The band just finished 
recording a full-length album and 
is currently deciding what label to 
put it out through. They plan to 
torn- constantly during '95. 



Three 
Mile 
Pilot: 

Bass, 
drums. 






voice. A ground-breaking sound of 
structured, trance-like melodies 
peppered with exotic-sounding 
instrumentation. This is what 
punk-rock might sound like if it 
had originated in the Middle East, 
or outer space. Three Mile Pilot 
gets my vote to potentially be the 
most spiritually influential band to 
emerge from San Diego. 

Creedle: 

Another 
local band 
that should 
inspire 

other musicians through its tech- 
nical virtuosity. Creedle mixes 
punk, jazz, anthem-rock and 
bird-calls into something totally 
unique. The only band I have 
ever seen that can cover 
"Stairway To Heaven" and not 
come off sounding like jerks. 
Their new album was just 
released on Headhunter. 

Heavy 
Vegetable: 

At times 
discordant, 
at times 
tunefully 

brilliant Heavy Vegetable's 

Continued, on \xuje 86 
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Touch the screen. Give it a WOUTCL ^ nalne • 
Muze will tell you the rest. Artists, Groups. 
S"fc SLUTS. Directors. Writers. Stories. Get the answer 

instantly. Music. Videos. And now UOO^S. 
The interactive revolution is happening in retail sales. 

Muze it don't lose it. 
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A BILLBOARD EXPANDED RETAIL SECTION 



Retail Detail 

SD's independent music-shops move fast to serve intrepid disc-hounds 
and unreconstructed vinyl junkies. 



BY CHRIS MORRIS 



There's no shortage of chain music 
outlets — Tower, Sam Goody, 
Wherehouse — in the San Diego 

area. 

But the city that has become known 
in recent years as a hotbed of alterna- 
tive musical activity is home to a num- 
ber of independent retail stores that 
reflect the cutting-edge tastes of the 
town. 

San Diego's best-known indigenous 
retail operation is undoubtedly Off 
The Record, which comprises two 
stores — a 3,200-squ are-foot location 
on Fifth Avenue in Hillcrest and an 
1,800-square-foot storefront on El 
Cajon Blvd. near San Diego State 
University. 
Off The Record has been in business 



the store has a Beatles museum and a 
hard-rock museum on site. Says 
Aberbom, "We've got all kinds of cool 
little doodttb here — [IfJ we don't sell 




Keying into the collector in El Cajon 




Best*knmwi: Off The Record 

for 18 years. Co-owner Richard 
Horowitz, who runs the SDSU store 
(its original location), is partnered with 
Phil Galloway, who is in charge of the 
Hillcrest outlet, in business for five 
years. 

"There's a pretty significant differ- 
ence in the two stores," Horowitz says. 
"Our Fifth Avenue store has a huge 
selection of techno and dance and 
house vinyl 12-inches...Also, their indie 
7-inch selection is phenomenal. [The 
SDSU store] has developed a big rep- 
utation for out-of-print LPs." 

Blue Meannie Records in El Cajon 
also started up 18 years ago. Co-own- 
ers Alex Aberbom and Gary Shrum 
operate the 2,500-square-foot location. 

"We key into the collector," says 
Aberbom, who adds that about a third 
of the store's sales are derived from 
vinyl. 'There are still a lot of jukebox 
people out there. ..We've seen new 
vinyl blow out like crazy. I've still got a 
lot of CD-holdout people [as cus- 
tomers]." 

BIRTH OF THE USED 
Blue Meannie began life principally 
as a used-record store, and it still does 
a healthy business in recycled music, 
as well as alternative rock, hard rock, 
imports and t-shirts. Working off its 
'Tellow Submarine"-inspired name, 



"We're a pretty full-service store," 
Russell says. "We've been pigeonholed 
as an alternative store.. .We're really 
strong in reggae — we're one of the five 
or 10 strongest reggae 
stores on the West 
Coast. We're also a real 
strong blues store." 

Russell attributes the 
longevity of Lou's to 
several factors. "We 
have a really good 
selection," he explains. 
,( We're super-eompeti- 
tively priced. We're 
very strong with the 
young kids; we bring in 
a lot of independent 
stuff and 7-inch sin- 
gles. We're responsive 
to our customers' 
needs, and we special- 
order stuff." 

LOU LEAVES, ASYLUM 
ARRIVES 

Another Encinitas store, Sound 
Asylum, has been something of a ben- 
eficiary of the success of Lou's: Owner 
Curtis Wibe opened his shop in 
October 1991 in a 1,200-square-foot 
location vacated by Russell. "This was 
an established location, so that made it 
easier," Wibe says. 

Wibe characterizes his store as "60% 
to 70% alternative, but what is alterna- 
tive?" He says his clientele shows 
brand loyalty to such labels as Sub 
Pop, Lookout, and Sympathy For The 
Record Industry. 

But — perhaps surprisingly — he also 
caters to a baby-boomer audience and 
sells a lot of mainstream music from 
the '60s and '70s. "We sell a lot of 
Crosby Stills, a lot of Joan Baez, and 




e-store chain: Lot 



'em, we put 'em up." 

Lou Russell founded Lou's Records 
in February of 1980. His 4,000-square- 
foot Encinitas location is his third; 
Lou's began life as a tiny 385-square- 
foot operation in a Cardiff shopping 
center. The current shop is housed in 
two buildings, one containing new 
releases and offices, the other used 
records and shipping. 



bands that pull from that, like Sheryl 
Crow," Wibe says. 

Defining the ongoing appeal of indie 
stores in his community, Off The 
Record's Horowitz says, "Indepen- 
dent retailers are able to move much 
more quickly on what's going on musi- 
cally, and people love it, because 
they're finding what they're looking 
for." ■ 
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1 ]■><• San Diofto Film Commission 
is pleased to welcome live NARM ( invention 
to San IDiej'o is proud to announce the 
formation of a 

Music Committee 
to promote production and growth ol the 
Music Industry in San Diego 
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SATURDAY MORNING 
WAS NEVER LIKE THIS! 



THE NEXT WAVE OF EXPLOSIVE AND 
PROVOCATIVE ANIMATED FEATURE FILM? 
FROM STREAMLINE PICTURES' AWARD 
WINNING VIDEO COMICS SERIES. 




4 



.*-"*G«l AM i! CftlltS \ 



1 



7* 



3x3 EYES 

rlRFECT COLLECTION 




X 



Cat* 91213. 110 min. P 



19. 



98 



RETAIL PRICE 




#90883, 60 min. P 




Cot .1 90893.118 men. P 



AND DON'T FORGET THESE RECENT VIDEO COMICS RELEASES! 

AKIRA • VAMPIRE HUNTER D • THE PROFESSIONAL • FIST OF THE NORTH STAR • DIRTY PAIR: AFFAIR ON NOLANDIA • ROBOTECH II: THE SENTINELS 




AVAILABLE NOW 
SEE US AT BOOTH 325 

©1994 Orion Home Video All Rights Reserved 
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RADIO: Adventurous Programming From 
An Explosive "Laboratory Market" 

San Diego tvas the market where modern rock was mass-appeal even in 
the years between MTV and Nirvana. It ivas one of the first places with 
jazz and hard-rock success stories. Is it something in the air? 



BY SEAN ROSS 



■ n the '60s and '70s, the history of 
I radio programming was often 
I made in places that rarely become 
convention host cities. One possible 
reason why markets like Fresno or 
Omaha have been such radio hot-beds 
throughout the years is that they had 
fewer competing entertainment choic- 
es in the pre-cable-days, allowing 
radio to take on a greater role in lis- 
teners* lives. 

That being the case, San Diego is a 
rarity — a large market that was still 
sufficiently laid-back for radio to shine 
for the last four decades. Before L-A/s 
KHJ, it was San Diego's KGB that 
showed that Bill Drake's "Boss 
Radio" worked in the big city, and it 
was rival KCBQ that showed that the 
Boss could be beaten. 

More recently, San Diego was the 
market where modern rock was mass- 
appeal even in the years between 
MTV and Nirvana. It was one of the 
first places with jazz and hard-rock 
success stories. It was also one of the 
markets where the long-postulated 
'70s oldies format finally made the 
leap to reality 18 months ago. 

In fact, if one sure test of any labo- 
ratory radio-market is that it has 
more than one outlet for the hot new 
formats, then it is telling that San 
Diego currently has two modern rock- 
ers and had, until recently, two '70s 
outlets. 

The two modern rockers are 
XETRA-FM ("91X," 91 .1 ) and XHRM 
("The Flash," 92.5). 91X was one of the 
few early-'80s KROQ clones to survive 
the format's first boom/bust cycle. It 
did so by leaning rock, long before 
guitar rock became modern's predom- 
inant flavor, and throwing in occasion- 
al Who and Genesis tunes. Being so 
mainstream, 91X hardly seemed vul- 
nerable on its right, but The Flash has 
cut into 91X with lots of the '80s music 
that most other modern-rock stations 
are jettisoning now. 91X has, accord- 
ing to most locals, tightened up 
recently, but they're still likely to be 
the station playing Oasis while The 
Flash plays "Send Me An Angel" by 
Real Life. 91 X recently surprised the 
market by becoming the San Diego 
home of Howard Stern. 

70S ROCK AND A HARD PLACE 

The two '70s-based outlets are 
KCLX (102.9) and, until recently, 
KCBQ-FM (105.3). In summer '93, 
when the '70s oldies format was still 
just something that everybody talked 
about, KCBQ-FM invoked its her- 
itage as the high-energy Top 40 rock- 
er of the early 70s for an oldies format 
built on '70s and early '80s pop titles. 
In recent months, however, it has 
made a transition toward classic rock, 
leaving the mainstream 70*8 to former 



classic-rocker KCLX, now known as 
"The Beach." That station recently 
unveiled a new lineup including mar- 
ket veteran Gene Knight in the after- 
noons. 

KCLX's format change leaves 
KCBQ-FM pitted against KGB 
(101.5), the market's heritage rocker 
and the one-time home of the San 
Diego Chicken. Although most of its 
kin also relied heavily on classic rock 
in the late '80s/early *90s, KGB made 
the unusual move of declaring itself a 
classic-rock station. Recently, KGB 
unveiled a new morning show, its for- 
mer wakeup service having defected 
to "Real Rock" KIOZ (102.1). "Rock 



Before L.A.'s KHJ.it was 
San Diego's KGB that showed 
that Bill Drake's "Boss Radio" 
worked in the big city, and it 
was rival KCBQ that showed 
that the Boss could be 
beaten. 



102" was one of the first crunchy FMs 
when hard rock rebounded in the 
early '90s. Like most of its former 
brethren, it has made the move away 
from hair bands in favor of the harder 
alternative outfits. 

TARGETING TIJUANA 

"Rock 102" is licensed to northern 
San Diego County and still has some 
signal problems through San Diego 
itself. KKOS (94.9), the market's adult 
progressive station, is also a north 
county license. Its signal has kept it 
from being a major factor in San 
Diego thus far, but it is reportedly 
planning a frequency swap that would 
make it more of a player. Normally, 
KKOS would be San Diego's most 
eclectic rocker, but that honor goes to 
XHMOR (98.9). Tijuana's "More FM" 
is a fascinating mix of English- and 
Spanish-language rock. It's not tar- 
geted at this side of the border, where 
English music with Spanish DJs has 
never really clicked, but at Mexico 
where that type of format is more 
common. 

Given its proximity to the border, 
you'd expect San Diego to have a 
Spanish -language powerhouse along 
the lines of L.A.'s KLAX, but it 
doesn't. The Spanish-speaking popu- 
lation is smaller and, by most 
accounts, more assimilated. Spanish 
AC XLTN (104.5) and banda-leaning 
XHKY (99.3) both have only about two 
2% of the market. 

That being the case, the real 
Tijuana-based powerhouse is XHTZ 



(90.3). With San Diego not having had 
an urban station per se for the last two 
years, "Jammin' Z90" fills both the 
Top 40/rhythm and urban holes for 
the market and is, at this writing, now 
No. 2 in the market. It's also one of the 
most musically aggressive "churban" 
outlets in the country. You'll hear a lot 
of records on Z90 that you won't hear 
most other places. 

HOT TOP 40 AND EDGY AC 

XHTZ's competition on the Top 40 
side is KKLQ (106.5). A Top 40 power- 
house in the late-'80s and early-'90s, 
Q106 has rebounded in recent years 
since wresting morning stars Jeff & 
Jer away from KFMB-FM (100.7). 
Stylistically, Q106 is one of the broad- 
est major-market Top 40s, but it's no 
match, in terms of variety, for KFMB- 
FM, now known as "Star 100.7." Like 
its predecessor, "B100*," Star is one of 
those stations that obliterates the line 
between hot AC and adult Top 40. 

If it's AC, what is "Let The Music 
Play" by Shannon doing there? If it's 
Top 40, what about those Eagles 
oldies? On Saturday nights, Star 100.7 
plays disco oldies, as does The Beach. 

It's also worth noting that San 
Diego's two "soft AC" stations — 
KYXY (96.5) and KJQY (103.7)— are 
also pretty edgy. KYXY, which bills 
itself as "soft and contemporary," is a 
tick harder than KJQY, which still 
plays an occasional Barry Manilow 
record, but they're both harder than 
what you'd expect from the format. 
That probably has something to do 
with the success of KIFM (98.1), one 
of the NAC format's consistent pow- 
erhouses and one of the NAC stations 
that leaned away from new age and 
toward jazz long before "Smoooth 
Jazz" became the rallying cry for the 
format. 

Although both soft ACs had good 
winter books, KJQY and KYXY are 
now under the same ownership, 
prompting speculation that one of 
them will change formats, either 
going to "male AC" or going country 
against long-time market leader 
KSON (97.3). Apart from suburban 
KOWF (92.1), KSON hasn't had 
direct competition in a decade, mak- 
ing it one of the few incumbent coun- 
try stations that co-opted the "Today's 
Hot Country" position. Like most 
other country stations, KSON has put 
more oldies back in the mix recently. 
Unlike a lot of other country stations, 
they've managed to do so without sac- 
rificing energy. 

And if it's energy you want, try 
oldies KBZT (94.9). If KCBQ-FM 
signed on by harking back to its early 
70s presentation — something it has 
since downplayed — KBZT is a jingle- 
for-jingle mockup of Bill Drake-era 
KGB. KBZT out-Drakes L.A.'s 
KRTH (which is no mean feat consid- 
ering that Drake consults KRTH). ■ 



ALTERNATIVE ACTION 
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become popular." 

INTERNET SURVIVAL 

There has definitely been an explo- 
sion of records coming out on small 
labels in San Diego, but will these 
labels survive for long? In order to 
effectively market their music, many 
labels here are turning to the 
Internet, the international computer 
network, to make new contacts, sell 
records and find new talent. 

Keith York, co-owner of Silver Girl 
Records, has found that electronic 
mail is the best way to conduct his 
label's business. "Just about every 
aspect of running our label has been 
affected by the 'Net," he explains. "I 
talk to radio-station music directors, 
DJs, writers, editors, other indies, 
majors, distributors, you name it." 
York says that Silver Girl receives 
about 20 e-mail messages per day; 
many of them are catalog requests 
which he simply e-mails back. "It's 
like free long-distance phone calling." 

Never before has San Diego been so 
entrenched in the nation's under- 
ground- music network, and the city's 
bands seem destined to get more of 
their music and ideas out to the rest of 
the world. But many hope that along 
with increased national acceptance, 
the level of creativity will also contin- 
ue to rise. 

"The one thing I hope," the Reader's 
Stampone says, "is that the bands 
don't lose the sense of wild adventure 
and experimentation that making 
music and records really can allow 
for." 



(Gary Hustwit directs San Diego's 
annual Independent Music Seminar 
and is the author of the books 
"Releasing An Independent Record" 
and "Getting Radio Airplay. " He is 
president of Rockpress Publishing 
and Incommunicado Press.) 



SIXALTEHSA-PICKS 

Continued from page 82 

always-creative songwriting and 
unique vocal arrangements have 
made them a band to watch, but, as 
with anyone who is breaking new 
ground, their music can be misunder- 
stood by lazy listeners (also true for 
Creedle and Three Mile Pilot). Their 
first full-length is out now on 
Headhunter. 

No Knife: 
Straight-ahead 
punk with mel- 
odies that can 
burrow into 
your brain and 

stay in there for days. A young band 
with a big sound and future. A full- 
length record on Goldenrod is in 
the works. 

Other Bands To Watch: 

Clikitat Ikatowi, Chune, Uncle 
Joe's Big '01 Driver, Sugartwin 
Reverb, Loraine, Radio Wendy, 
Blink, Unwritten Law, Drip Tank, 
Rugburns, fluf, Boilermaker, 
Physics.— G.H. ■ 
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GREATEST HITS 


164 


36 


38 


CHICAGO A 

prppi^r i. BROS i')9A'i 9H 


GREATEST HITS 1982-1989 


177 


37 


37 


AC. DC A 

;■ L/.r .'). i . •-. . . 


BACK IN BLACK 


97 


31 


34 


OFFSPRING 

EPITAPH 5/.i:i* 9 38 ',:) 981 


IGNITION 


5 


39 


49 


BARRY WHITE • 

CASABiANCA '-. IL..-'iJ . ).yB . 1.98 


GREATEST HITS VOLUME 1 


3 


40 


39 


BILLY JOEL A' 

COLUMBIA 40121 1 5 98 Eli /6 92 


GREATEST HITS VOL. 1 & II 


196 


41 


40 


VARIOUS ARTISTS DISNEY CHILDREN'S FAVORITES VOLUME 1 

WAL" Nil Mi- I6 9K1I 9Bi 


13 


42 


42 


REBA MCENTIRE A 

'.' .) I), 1- 1 ',8 .. !)". 


GREATEST HITS 


1 2 


43 


47 


ALICE IN CHAINS A 

COLUMBIA A60/5 ' -l- ' . )' 


FACELIFT 


62 


44 


43 


LYNYRD SKYNYRD A 


BEST-SKYNYRD'S INNYRDS 


74 


45 




THE BEATLES A 


1967 1970 


J 7 


46 


41 


VIOLENT FEMMES A 

SLASH 73S45AVAP.NER BROS. l9.9frlS.9fl) 


vi oi ent femmes 


66 


47 


48 


BONNIE RAITTA 


LUCK OF THE DRAW 


41 


48 


46 


THE BEATLES A' 

I7.P ini JU^i'.li'Mlh 9- 


ABBEY ROAD 


58 


49 




SOUNDTRACKA 

MOTOWN 6062' ' 98 ] 9E 


THE BIG CHILL 


5 


50 




MELISSA ETHERIDGE A 


BRAVE AND CRAZY 


1 



Catalog albums are older tides which have previously appeared on The Billboard 200 Top Albums chart 
and are registering significant sales. • Recording Industry Assn. Of America (RIAA) certification for sales 
of 500,000 units. A RIAA certification for sales of 1 million units, with multimilhon sellers indicated by 
a numeral following the symbol. Most albums available on cassette and CD. 'Asterisk indicates vinyl LP 
is available. Most tape prices, and CD prices lor WEA and BMG labels, are suggested lists. Tape prices 
marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. 
■ indicates past or present Heatseeker title. £1995. Billboard/BPI Communications, and SoundScan, Inc. 
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► DAR WILLIAMS 
The Honesty Room 

PRODUCERS; Dar Williams. Adam Romberg & Oavc Sertz 
Rizot & Tie 28 1 6 



JJ Featured m Music To My Bant, 
Jan. lis 

► THE JAYHAWKS 
Tomorrow The Green Grass 

PRODUCER: Geonje DnhDUliH 
American 43006 

Jayhawks' guitar-driven rock'n'roll is a 
shade lighter on the country tinge than on 
prev ious set (1992's "American Town Hall"), 
but flush with the same plaintive, high- 
lonesome harmonies and sharply jangling 
edge that make this Minneapolis band one 
of the countr>'-rock brand's finest. Opening 
with enough hooks to land a whole, new 
school of fans, standouts "Blue" and "I'd 
Run Away" are unabashedly romantic, pop- 
leaning beauties. Stripped-down "Over My 
Shoulder" and pumped-up "Ten Little 
Kids," with backing vocals from Victoria 
Williams, are other highlights, though this 
set really has no lows. Even a cover of 
Grand Funk Railroad's "Bad 
Time" — honest — works in the hands, of this 
ever more impressive band. 

★ cake 

Motorcade Of Generosity 

PROOUCER: Cake 
Capricorn 42035 

Not your everyday five-piece, Cake's 
lineup includes a trumpet player whose 
sounds figure squarely into this otherwise 
unpeggable band and a vocalist whose 
relaxed singing style would never be 
accused of being good, but which is just 
great in context. The context? Call it 
perhaps roots rock with a twist. This 
Sacramento band's roots seem as firmly 
planted south of the border ("Comanche" 
and "Up So Close") as in something akin to 
Southern country, ("Ruby Sees All," 
"Pentragram," and "Jesus Wrote A Blank 
Check") and are all tangled up with a loose 
garage-band sound and alternative-leaning 
lyrical bent. "Jolene," which melds rock 
seamlessly into the picture, and hooky 
"Haze Of The Love" are the tunes to beat 
from a band that's hard to describe, but easy 
to listen to. 

if VARIOUS ARTISTS 

Music From And Inspired By The Promised Land 

EXECUTIVE PROOUCER: Anttany Geften 
Columbia 66969 

A deeply moving, richly evocative 
compendium, this two-disc set complements 
the TV series about the massive mid -20th 
century migration of African-Americans 
from the deep South to the industrial North. 
The music is both vintage and newly 
recorded, running the gamut from 1927 
recordings of Bessie Smith's "Backwater 
Blues" and Blind Willie Johnson's "Dark 
Was The Night— Cold Was The Ground" 
through a 1963 take on "My Home Is In The 
Delta" by Muddy Waters, and up to more 
recent recordings by bands such as Earth, 
Wind & Fire and Public Enemy. Powerful 
both in scope and impact, this is an album 
to live with, 

* THE TRAGICALLY HIP 
Day For Night 

PRODUCERS: Man Howard & the Tragcalty Hip mm Mark 

Vreehen 

NWfcH7B 

Despite Canadian band's success on its 
home soil, that same degree of fervor has 
yet to take root across the border. Its 
fourth, full-length album, which topped the 
Canadian chart last fall in its MCA release, 
offers new reason to wonder, why not? 
Leaning heavily toward the rocking edge of 
its trademark country/jangle-pop/rock 
equation (or toppling right over, as on 
breakneck garage/grunge sparkler "Fire In 
The Hole"), the Hip sound stronger than 
ever and ready for wider acclaim. Even lead 
singer Gordon Downie's quivering vocal has 



SPOTLIGHT 



slash'^nakepit 




it's £jv~c o'clock, ^omevvbere 



SLASH'S SNAKEPPJ 

It's FTve O'Ciock Somewhere 

PRODUCERS. Mike Ctmh & Slash 
GeftMi 24730 

Guns N' Roses axe-slinger Slash makes 
an impressive solo debut at the helm of 
a four-piece outfit that shines as much 
for his guitar playing as for Eric Dover's 
gritty lead vocals. Material aims at a 
hard-rock audience, with crossover 
potential at album rock and even hard- 
leaning top 40 outlets. The grandiose 
first single, "Beggars & Hangers-On," is 
the most GN'R -inspired track on the 
alhum, reminiscent of "November 
Rain." Other rockers with lethal 
potential include the bluesy "Neither 
Can I," "Dime Store Rock," "Monkey 
Chow," and "What Do You Want To' 
Be." Also of note is "Back And Forth 
Again," a power ballad that showcases 
Slash's softer side. A mighty debut that 
proves — to the possible detriment of 
GN'R — that Slash can cut it on his own. 



settled down in a more effective, and 
affecting, shiver, set off deliciously in 
seductive "Grace, Too." Other powerhouse 
in a sturdy lot is "Nautical Disaster." 

LITTLE AXE 

The Wolf That House Built 

PRODUCERS. Adrian Sterwood k Stup McDonald 
OKerVEptc 64254 

Alumni of the Sugar Hill Gang and 
Tackhead reunite to fashion this experiment 
in deep grooves. Intertwining samples of 
Howling Wolf, Lead Belly, and other blues 
legends into tracks of swirling, bass-heavy, 
ambient dub, the Little Axe crew has 
created a strange, new music that does more 
than simply pay tribute. Though prosaic 
lyrics and bland singing cause the more 
ambitious vocal numbers to stumble 
slightly, the instrumentals and tracks that 
are sample-driven are sterling stuff. MVP 
goes to monster bassist Doug Wtmbish, 
formerly of Living Colour, who reunites 
here with old Tackhead mates. 

PETE MAURA KENNEDY 
River Of Fallen Stars 

PRODUCER. Pete Kennedy 
Green Linnet 2116 

The Kennedys sing of "jangle poets" in the 
lilting, title track, and it's an apt description 
for this duo. Muscular acoustic guitar, 
affecting story song lyrics, and Maura's 
pure vocal colored with darker harmonies 
define the broad boundaries of an alluring 
set. More folk-edged than folk, songs like 
"House On Fire," "Chelsea Embankment," 
and "Same Old Way" stretch cleanly into 
Byrrisian pop territory, while "Spirit 
Compass" adds a Celtic flair. 



JAZZ 



► CYRUS CHESTNUT 
The Dark Before The Dawn 

PRODUCER: Yves Beajvats 
Atlantic Jazz 82719 

Newest release from young piano savant 
Cyrus Chestnut is a solid, enjoyable, 
traditional trio set — the perfect follow-up to 
his auspicious 1994 debut. Best of 



SPOTLIGHT 




CINDY MORGAN 
Under The Waterfall 

PRODUCER Mark Hammond 
Wont 7019444504/601 

Since receiving the best new artist 
accolade from the Gospel Music Assn. in 
1993, Cindy Morgan has become one of 
Christian music's leading ladies, and 
this, her third Word release, amply 
demonstrates why. She has a warm, 
evocative voice capable of delivering 
energetic dance pop, midtempo romps, 
and tender ballads with equal aplomb. 
She's also a gifted songwriter, as 
evidenced by the beautiful ballad "Last 
Days." Other outstanding cuts include 
"Painted A Rainbow," "Golden Rain," 
"Reaching With His Love," and "I Know 
You." All in all, "Under The Waterfall" 
is a mature, satisfying project from one 
of the genres brightest talents. 



Chestnut's compositions include the bright, 
bluesy "Call Me Later," the entertaining, 
Bach-based "Baroque Impressions," the 
snappy, uptempo "Kattin'," and the heavily 
modal "Steps Of Trane," a stepchild of 
Coltrane's "Giant Steps." His solo-piano 
passages are reserved for cover material; 
the classic gospel theme "Is It Well (With 
My Soul)" and a stark, dramatic "My Funny 
Valentine." 

► KEVIN EU BANKS 
Spiritalk 2, Revelations 

PRODUCER Kevin Eubanks 
Blue Note 30132 

This sharp new release from Kevin Eubanks 
should stir more interest in the exciting 
young guitarist (and reluctant TV 
heartthrob), whose profile is further 
heightened by Branford Marsalis' 'Tonight 
Show" hiatus. Sharing the spotlight with 
brother Robin on trombone and flautist 
Kent Jordan, Eubanks flies highest with the 
smart, funky strains of "Faith," the sinuous 
sweetness of "Like The Wind." the light, 
lovely melody of "Whispers Of Life," and 
the gentle beauty of "Passing," which 



VARIOUS ARTISTS 
Chess Rhythm & Roll 

COMPILATION PROOUCER: Andy McKae 
MCA/CIwm 9352 

One of the pre-eminent independent labels 
of all time. Chess Records ruled the 
Chicago blues, R&B. and rock'n'roll 
circuit in the T>0s and 'tiOs, issuing 
landmark sides by such trail blazers as 
Chuck Bern'. Jackie Brenston, Bo 
Diddley, Muddy Waters, HowlbV Wolf, 
and Ktta James. Four-disc set distills that 
period into a jukebox-ready hit 
collection — "Rocket 88," "Sincerely," 
"Mayhellene." "See You Later Alligator," 
etc. Reissue specialist Andy McKaie does 
a typically suj)erb job unearthing rare and 
previously unavailable gems by the likes 
of the Four Tops, the Moonglows, and 
Paul Gayten, creating a product that suits 
collectors and initiates alike. 



SPOTLIGHT 





ALEX CHILTON 

A Man Called Destruction 

PRODUCER: AJex Chilton 
Anient 1507 

America's favorite underground idol is 
still at it, almost 30 years after scoring 
with the Box Tops. New album is a sort 
of homecoming, as it revives the long- 
dormant, Memphis-based Ardent 
imprint (launched by Chilton's seminal 
outfit. Big Star). As always, Chilton 
shows his mastery of song form, most 
lucidly on "Devil Girl" and 
instrumentals "Boplexity" and "It's 
Your Funeral" — the latter a New 
Orleans-styled funeral march. The artist 
demonstrates equal flair for selecting 
covers, highlights being Jimmy Reed's 
"You Don't Have To Go"; "II Rihelle," a 
spirited Italian rockabilly tune; and 
Brian Wilson's "New Girl In School," 
which is given the full Beach Boys 
treatment. A big, luminescent star in a 
dark sky. 



features the shimmering, simultaneous solos 
of the Eubanks brothers and Jordan. 
Rubanks goes solo-acoustic on neoclassical 
themes "Earth" and (with flute 
accompaniment) "Moon." 

► JOEL0VAN0 
Rush Hour 

PRODUCERS: Joe Lovano & Guntner Schuitef 
Blue Not* 29269 

There's something for everyone on tenor 
master Joe Lovano's much-anticipated date 
with compo«n'cor>ductor/arranger Gunther 
Schuller, who is a veteran of many "serious- 
music-meets-jazz" collaborations. Lovano's 
brilliant reedsmanship can be nestled in 
warm strings on "Angel Eyes" and 
Ellington's "Prelude To A Kiss," or blown 
out in front of an augmented big band on 
Mingus" "Peggy's Blue Skylight," Monk's 
"Crerjuscule With Nellie," and Schuller's 
manic, megabop "Rush Hour On 23rd 
Street," The set also includes a smaller 
ensemble on Ornette Coleman's "Kathline 



THE COMMODORES 

The Best Of The Commodores 

COMPILATION PRODUCER; A! Quagl**' 
Motown 31453 0358 

Quintessential '70s funk machine 
produced a series of smash singles and 
albums before fading from the 
spotlight after lead singer Lionel 
Richie's departure in 1982. Among 
them are such funk'disco masterpieces 
as "Brick House" and "Machine Gun," 
as well as tender ballads like "Easy" 
and "Three Times A Lady" — which 
foreshadowed Richie's laLer success as 
a romantic balladeer. Two-disc 
anthology culls those and other hits 
from the Motown years (1972-1985). 
Although the Commodores still record 
and perform, their glory days are 
behind them and gloriously captured 
on this set. 



Gray," two Lovano duets with soprano 
vocalist Judi Silvano, and solo sax on 
Strayhorn's "Chelsea Bridge." 

ANDREA MARCELU 
Oneness 

PRODUCER Andnsa Ma reel I i 
Upsttch 89018 

Drutnmer/clarinetist Andrea Marcelli also 
serves as composer, arranger, and producer 
on this synth-soaked contemporary jazz 
foray awash in atmospheric riffing. With a 
memorable crew that includes Mike 
Mainieri, Ralph Towner, Allan Holdsworth, 
Chuck Loeb, and Mitchel Forman, 
highlights include the wild soloing on "You 
Have To Wait," the bright, bouncy 
ambience of "Song For You," and the 
clarinet/percussion fantasia of 'The Dance 
Of The Soul." The lovely clarinet/piano duet 
of "Clouds" is further sweetened by 
Towner's fleet-fingered fretwork. 



LATIN 



-A- PUERTO RICAN POWER 
El De Mas Potter . . . 

PRODUCER: rune listed 
MP. 6144 

Veteran P.R. trumpeter Luisito Ayala 
returns with his famed ensemble, delivering 
another formidable salsa stomp headed by 
neat Colombian-glazed salsa entries 
"Resbala Mojado" and "La Feria De Cali," 
plus straight-up winners "Solo Gmmigo," 
"El Corazon Partido En Doe," and "Ando 
Buscando Un Amor." 

3 X (TRES EQUIS) 
Atrewte 

PRODUCER; Kenny Reyes 
Soho Latino/Sony 81484 

Solid label premiere by versatile Nuyorican 
rap trio grafts lighthearted verses of male 
bravado onto a smorgasbord of dancehall, 
house, merengue, and junglefied grooves. 
PDs on the East Coast and Puerto Rico will 
find room for "Mueve Esa Cosa," 
"Martillo," and "Aprovecha." 



COUNTRY 



► TRISHA YEARWOOO 
Thinkin 1 About You 

PRODUCER: Garth Fundo, Hairy Stmson 
MCA 11201 

Once again, for her fourth album, young star 
Trisha Yearwood and producer Garth 
Fundis have managed to unearth an 
exceptional bunch of ballads. Grelchen 
Peters' "On A Bus To St Cloud" and Kim 
Richey's Those Words We Said" are the 
kind of high-drama ballads this singer can 
really wrap her formidable vocal cords 
around. As usual, however, when the tempo 
picks up, as it does on the Waylon-ish The 
Restless Kind," Yearwood tends to lose her 
footing. As good a singer as she is, 
Yearwood gets lost when the smoke gets too 
thick. 



CLASSICAL 



-A- BILL FRISELL 
Go West 

PROOUCER: Lee Townand 
Elektra Nonesuch 79350 

With this set of music for the classic Buster 
Keaton film "Go West," Bill Frisell has 
crafted one of his finest, most evocative 
albums. Evincing his best qualities as both 
guitarist and composer, he harvests 
melancholy Americana from deceptively 
modest, episodic themes. Coloring the 
scenes with acoustic as well as his 
trademark electric, Frisell produces 
strangely cinematic motifs on guitar, and his 
rhythm cohorts — longtime bassist Kermit 
Driscoll and drummer Joey Baron — provide 
abundant narrative drive. Superior as 
stand-alone listening, "Go West" is joined by 
the more programmatic "High Sign/One 
Week," another Keaton soundtrack album 
by Frisell out simultaneously via Elektra 
Nonesuch. 



VITAL REISSUES 



SPOTLIGHT: Releases deemed by the review editors to deserve special attention on trie basis of musical merit and Billboard chart potential. VITAL REISSUES: Rereieased albums of special artistic, archival, and commercial interest, and outstanding collections 
of works by one or more artists. PICKS i ► i New releases predicted to hit Ihe top half of the chart in the corresponding format. CRITIC'S CHOICES (*) : New releases, regardless of chart potential, highly recommended because of their musical merit. 
MUSIC TO MY EARS (JO) i New releases deemed Picks which were featured in the "Music To My Ears" column as being among the most significant records of Ihe year. All albums commercially available in the U.S. are eligible. Send review copies to 
Paul Verna Billboard 1515 Broadway, New York. N.Y. 10036, and Marilyn A. Gillert, Billboard, 1515 Broadway, New York, N Y. 10036. Send country albums to Peter Cronin, Billboard, 49 Music Square W., Nashville, Tenn. 37203. 
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► TLC Red Light Special (4:40) 

PR00OCER Babytace 

WRITER. Babytace 

PUBLISHERS ECAF/Sony Songs. BMI 

LaFace 4097 (Co BMG! (cassette sir^le) 

Babyface-helrned follow-up to the trio's 
massive "Creep" is a slow'n'slinky R&B 
ballad that merges the producer's trademark 
lush romance with the streetwise sass that 
has framed the act's biggest hits— which is 
no small feat. Direct lyrics are voiced with a 
youthful vigor amid sheets of caressing 
synth lines and fluid, funk guitar riffs. 
Factor in an instantly memorable, sing-along 
chorus, and you have the ingredients of a 
sure-fire, airwave-saturating hit. 

► ANNIE LENNOX No More I Love You's »:50) 

PRODUCER; Stephen Upson 
WRITERS: D. Freeman, J Hughes 
PUBLISHERS: Am ousCar ecrs BMG , BMI 
Arista 2804 <ao BMG) (cassette singlel 

It has been roughly three years since 
LeUHH graced the world with her 
incomparable voice. On this peek into her 
upcoming "Medusa" opus, she picks up right 
where she left off floating fluttering phrases 
over a sea of atmospheric synths and strings 
that are [impelled by a subtle, shuffling beat. 
Track builds to a dramatic musical climax 
that perfectly suits the declarative tone of 
the lyrics. Single successfully fits into the 
mold of current trenrls, while aLso providing 
a refreshing respite from the same old thing. 
It's a smash. 

•jf DIGABLE PLANETS Dial 7 (3:58) 
PRODUCER: not listed 
WRITER: not listed 
PUBLISHER net listed 

Pandulum 14323 lan Crma) (cassette singtel 

Unkjue hip-hop trio delivers a smooth and 
clever funk jam that a armed with a wicked 
hook that sticks to the brain upon impact 
Mekling an easy-going, sing-along chorus 
with well-measured rhymes, track also will 
appeal to listeners who want more than jock- 
grabbing prose in their hip-hop. Will kick 
best at peak volume over top 40 airwaves. 

95 SOUTH Rodeo (4 36) 

PRODUCER Bass Methanes 
WRITERS Da S.WAT Team 
f*jaLISML»ft. LKwnloW ■ , . - . . M 

Rip-It 9502 (CD single) 

95 South is on a roll. The Miami bass duo is 
clearly emerging as the leader of chant-rap 
anthems. The act's latest single contains the 
now-mandatory abundance of booty-bumpin' 
beak and hyper-driven hass drojis, hut also 
plenty of high-pitched, hoarse squeals and 
funk}' foot stompin'. Country hass. anyone? 

SHEENA EASTON My Cher* I , 

PRODUCER: Denny Ownte 
WRITERS: A. ArmatD. W Wellman 
PUBLISHER not listed 
MCA 3309 <cA> Uni) (cassette singlel 

Easton previews her forthcoming album of 
the same name with a swinging ballad that 
sways with lush, retro-R&B rhythms. 
Easton 's voice sounds as strong as ever, and 
producer Denny Diante surrounds her with 
brassy horns and swirling backing vocals. In 
all. it's a solid contender for top 40, AC, and 
urban-level play. 

JIMMY CLIFF FEATURING LEBO M Hakuna Matata 

(3 50) 

PRODUCERS Jay Rrfcm, Fabian Cooke, Mart Manona 
WRITERS T. Rice. E. John 
PUBLISHER: Wonderland. BMI 
Walt Disney 09800 (cassette sngje) 

An Elton John tune from "The Lion King" 
is refashioned for the Walt Disney Records 
album. "Rhythm Of The Pride 
Lands" — which consists of material culled 
from, and inspired by, the hit film. Cliffs 
pop-framed reggae style anchors the 
infectious, toe-tapping track, which sounds 
primed for immediate multiformat airplay. 

EV I DANCE Tell Me 0 J ■ 
PROOUCER: not I sled 
WRITERS: R Audet. K McKems 
PUBLISHER: Key In Lock. SOCAN 
Flu 001 [CD singlel 

It is a small wonder that there have not been 
more singles exploring the media-saturating 



CXJ, Simpson trial. This funk'hip-hop novelty 
item — written and recorded by a prison 
guard, no less — takes the ex-football player's 
side, asking for understanding while laying 
out the details of his Life. Single is well- 
produced and is waiting to be plucked for top 
40 pity. 



R & B 



VYBE Take It To The Front (3 49) 

PRODUCERS: Sornethin' for The People 
WRITERS: W.J. Young, R. Holiday, C Wilson 
PUBLISHER Junkte Funk. BUI 
Island 6922 Icassette single) 

Does urban radio need another troupe of 
harmonizing females? Not unless they serve 
the kind of attitude and energy this 
charismatic act does. Cushioned hacking 
vocals supixirt a solid lead {lerfnrmance that 
works well against the track's clicking hip- 
hop beat. Deserves a close listen from R&R 
and pop radio programmers, 

HOWARD HEWETT I Wanna Know You (4:181 

PRODUCERS: Monty Seward. Howard He*et! 
WRITER: M. Seward 
PUBLISHER Dacara. ASCAP 
Caltfwr 2012 (CO single) 

Hewett deserves far more radio attention 
than he has been getting in recent days. The 
tkle coukl easily turn with the onset of thus 
grandly produced K&B ballad, which 
balances a reliably strong and oh-so-soulful 
vocal with slk-k, jazzy keylwtards and light 
acoustic stnimming. Icing on the cake is a 
chorus that is as catchy as it is romantic. 
Listen closely. 



COUNTRY 



► BROOKS & DUNN Little M ISS Hcnky Tonk 

PRODUCERS Scott Hendricks. Don Cook 
WRITER: R Dunn 

PUBLISHERS: Sony Tr»Showt>iiiy, BMi 
Arista 2790 ico BMG) 17-ncti singe) 

One of country's premier duos kicks the jam 
on thus ode to a barroom queen. Not only is 
this a nice taste of B&D's rockier side, but 
it appears to include the first use of the term 
"buckle bunny" in a country song. 



NEW & 
NOTEWORTHY 

BLESSID UNION OF SOULS I Believe I3 : 45) 

PRODUCER: Emow 
WRITERS E Sloan, J Pence, Emmie 
PUBLISHERS EMLToshaStapi'D Bernstein. ASCAP 
EMI 19957 (Co Cema) (cassette single) 

This is an uplifting ballad about 
interracial love that should l»e heard for 
its keen musical texture, as well as its 
positive lyrical message. An 
encumbered vocal dives deep into the 
depths of racial hate, lioldly voicing the 
triumph of love over ignorance. Serene 
piano strokes and sweeping synthesizer 
stabs form oiiulent orchestration, which 
attacks the serious theme with a 
conquering musical spirit An 
outstanding track destined for 
widespread success. 

PHARAO I Show You Secrets !4tI5) 

PRODUCER: DJ Stevie Steve. Alexander Hawking 
WRITERS. DJ Steve Steve. A_ Hawking, M D. Thomas. 
Tomcat 

PUBLISHER: not listed 

Columbia 6*67 (co Sony) (cassette saigte) 

German pop/dance smash already has 
begun to earn heavy play from top 40 
unci rhytlim -crossover radio stations in 
Chicago and Los Angeles. Pairing of 
lovely Indian singer Kyra I'harao and 
rapper Dean Thomas sparks with 
chemistry. She flutters over a frenetic 
pop/rave groove with an angelic quality, 
while Thomas' guttural rhymes are a 
fine anchor to the track's glossy synths. 
Given pop radio's ongoing interest in 
Ixxincv dance ditties from arts like 
Corona and Real McCoy, this single 
looks like a sbr»o-in for sizable success. 



► MARTINA McBRIDE Where I Used To Have A 

Hart (3.50) 

PRODUCERS Paul Wortey, Ed Sea,; Martina McBnde 
WRITER: C BickfianJI 

PUBLISHERS Hayes StreetCntig BicWwdt, ASCAP 
RCA 62948 (cA) BMG) (7 inch sugle) 

McBride's soaring voice takes center 
stage on this heartbreak ballad, thanks to 
a tastefully sparse, acoustic arrangement. 
And everything here, from the song to 
McBride's phrasing, is remarkably 
reminiscent of Bonnie Haiti's earlier 
work. 

► DOUG STONE Faith In Me, Faith In You pj 221 

PRODUCERS James Stroud, Doug Stone 
WRITERS D Loggins, T. Bruce 
PUBLISHERS WB/8ig Tractor/ Avalon Way, ASCAP 
Columbia 77837 Ico Sony) (7-incn single) 

Here's another song of inspiration from a 
singer who does 'em better than most. 
Things start out on the quiet side until a 
full blown choir kicks in to give this single 
a real evangelical fervor. 

► TRACYBYRD The Keeper CH The Stars <4 i 51 

PRODUCER. Tony Brawn 

'.v-' TERS D : M-iyo, ' S'aK-, 

PUBLISHERS Songs Ot Polygram ln(*mat>onaVPal Time' 

New HavervPuipri, BUI 

MCA 54988 (CO Urn) (7 inch single) 

Byrd tips his Stetson to that big Trail 
Bobs in the sky on this good ol' fashioned 
ballad. It is a simple sentiment, and 
Byrd's heart-in -hand sincerity is just what 
this pledge of love needs to put it over the 
top. 

JEFF CARSON Yeah Buddy 12 27) 

PRODUCER. Chuck Howard 
WRITERS M Sanders. B Regan 
PUBLISHERS MCA/AM R'S-erra Home. ASCAP 
Curb 1111 (7 mch smeiel 

It is getting mighty crowded on those 
country airwaves — but look out, here 
comes another good oT boy. A line singer 
and a slick-and-rowdy country production 
are overshadowed here by an utterly 
forgettable song. 



DANCE 



► MICHAEL WATFORD Happy Man (8:09) 
PRODUCER Cnarles Oockins 
WRITERS Giant. L. Nea M Watford. E Perei, M. 
Cameron 

PUBLISHERS SmacMn'/MCA. BMI Tan, ASCAP 
REMIXCR CMrles Dockins 
EastWest 9136 U 2 inch ungle) 

East West plumbs through Watford's 1998 
eponymous debut and pulls out this roof- 
raising house anthem, Producer Charles 
Dockins keeps the groove firm and fast, 
while [Jacking the arrangement with lots 
of ear-catching keyboard effects and 
percussion breaks. Watford's 
performance is playful and romantic, 
bouncing comfortably off a rousing, 
gospel-spiced clique of backing singers. 
Several fresh mixes will keep club DJs on 
point, while the edit is tight enough to 
make radio crossover plausible. 

HARRY BEAR FEATURING TANIA McCRAY Like A 
Woman (no timing iistedl 

PRODUCER: Harry Bear 
WRITER H Bear 

PUBLISHER Oream Research, BMI 
T1A 0001 112 inch singlel 

L'p-and-coming producer Bear displays 
solid potential for major club success with 
this pop/house mover. He coats a 
muscular bassline with energetic 
percussion rolls and the kind of melody 
that mainstream DJs regularly program. 
Singer Tania McCray brings a sultry, 
star-powered tone to song, adding to its 
overall accessibility. Contact: IJ05-761- 
3549. 

2 IN A ROOM Ahoca! (Now!) (6:47) 

PRODUCERS: Danny "Hal-day" Vargas, Vet or Vargas 
WRITERS: D Vargas. V Vargas, R Vargas. E Ovalles 
PUBLISHER Dose RocW60 Watts/Cutting, ASCAP; Kiss 
ConiVCaslle Boy.'lt's Time. BMI 
RE MIXERS; Danny "Holiday" Vargas. Victor Vargas 
Cutting 332 (CD single) 

It has been a hot second since "Wiggle It" 
set the world on fire, but this stomping 
Latin/hip-house anthem could meet with 
similar success. The track skittles with an 
organ-grinding pop/house groove, while 
the Wepa Man chants and raps in both 



Spanish and English. A variety of mixes 
smoke and are dandy for club and 
crossover radio programming. Contact: 
212-607-49001 



c 



► J ANN ARDEN Could I Be Your Girl (433) 
PRODUCER: Ed Cherrwy. Jann Anton 
WRITER: J A Richards 

PUBLISHERS: PrXvGram Songs/Girl On The Moon 8M1 
A4M 8396 (Co PGDI ICD single) 

Arden already has enjoyed much- 
deserved success in her native Canada 
with this and several other songs from her 
fine "Living Under June" collection. 
Working with a crisply produced 
arrangement that is chock full of 
accessible shuffle beats, Arden weaves 
literate prose and the kind of brain- 
sticking chorus that demands repeated 
radio spins. Single should start building 
an audience at AC radio, where smarter 
music is often embraced quickly; top 40 
approval could follow shortly thereafter. 

>V THE WORKS Andrew (no timirw listed) 
PRODUCER Steven Plump 
WRITER: C Hendnckson 
PUBLISHER J. Gait 
Neat 02 (cassette single! 

Intriguing new act offers a strong, 
introspective pop ballad that is 
occasionally reminiscent of Joshua 
Kadison's "Jesse." Composer George 
Hendrickson displays a solid ear for 
enduring melodies and touching prase, 
which the band (along with producer 
Steven Plump) executes to fine effect. 
Single would provide a lovely interlude to 
anv AC plavlist it graces. Contact: 914- 
85G-3252. 

TRAMAINE HAWKINS Who's Gonna Carry You ho 

': i ms listedJ 

PRODUCERS: Ere Nelson. Marty Patch. David Pach 
WRITERS: E Nelson, D. Scanlon 
PUBLISHERS Zomba Enterprises/PSO. BMI 
Coktmbia 6793 ico Sorry) (CD promo) 

Hawkins has long been a source of 
wonderfully crafted inspirational music, 
and this single from her Columbia set "To 
A Higher Place" more than delivers. The 
difference between this track and her 
previous material lies in the glossy pop 
tone of the arrangement — which clearly 
positions the artist for potential 
mainstream crossover. Hawkins' intense 
and moving style keeps things from 
getting too mucky, and the track builds to 
a thoroughly satisfying conclusion. 



ROCK TRACKS 



► BRUCE SPRINGSTEEN Murder Incorporated 

(4:33) 

PRODUCERS: Bruce Springsteen, Jon Landau. Chuck 

Ptotkin, Steve Van Zancn 

WRITER: B. Springsteen 

PUBLISHER: Bruce Spnngsteen. ASCAP 

Columbia 6947 Ic'o Sony) (CD promo) 

Lyrically compelling rocker is one of 
several new tunes recorded with the E 
Street Band for the Boss' upcoming 
greatest hits package. Concertgoers will 
recognize this cut from the set List of his 
most recent tour. The chemistry between 
Springsteen and his longtime cohorts is 
intact — so much so that you will be 
wishing for a permanent reunion. At this 
point, this edgy, guitar-driven jam will not 
be available as a commercial single, 
though it appears likely that several 
formats beyond the targeted album rock 
radio will be pounding this one within 
seconds. 

► SIOUXSIE I THE BANSHEES 0Baby<3i9) 

PRODUCER John Cale 
WRITER: not listed 
PUBLISHER: noi listed 
Getfen 4708 (cassette Single) 

Siouxsie returns in good form, 
surrounded by a spinning atmosphere of 
slanted beats, go-go guitars, and 
careening keyboards. Produced by John 
Cale, this track shows the band continuing 
its evolution toward more radio-friendly 
pop material. The pioneering modem 



rock act could see a second lop 40 
breakthrough, as a new generation of 
listeners have not yet discovered the 
band. 

if JEFF BUCKLEY Last Goodbye (a 161 

PRODUCER: Aivjy Wallace 
WRITER: J Buckley 

PUBLISHERS. Sony Songs/El V*>|ito. BMI 
Columbia 6844 (cA> Sony) (CD promo) 

This is a stunning union of provocative 
rock and carnal orchestration. A swirling, 
sonic atmosphere is shaped by Buckley's 
quavering delivery, which could probably 
court a dead tree. It is a potent brew of 
sensual, thought- provoking soul that 
deserves a chance of pop success following 
its run at rock radio. 

MARILYN MANSON Unchbox <4;31) 

PRODUCER. Not listed 

WRITERS: Manson. Bertowritz. Gem 

PUBLISHER Dinger & Ol'ia'Beal Up Vour Mom. BMI. 

Onward, PRS 

Nothing/lrttencope 95806 (CD single) 

Ever thought of using your lunch box as 
a deadly weapon? Marilyn Manson has 
and even recorded a song about it With 
foul-mouthed lyrics and an ahundance of 
screechy guitar feedback, modern rock 
radio may have to pass unless an 
adequate edit surfaces. The bonus cut a 
cover of Gary Numan's 1979 track "Down 
In The Park" is better. Produced by Trent 
Keznor, it contains an eerie sample from 
John Carpenter's cult film "Prince Of 
Darkness." 

GRANT McLENNAN Simonet Perry n o?) 

PRODUCER: John Keane 

WRITER G. McLennan 

PUBLISHER Incomptcte. BMI 

BcctJrs Banquet 6036 Ic'o Atlantic) (cassette single) 

The former Go-Betweens singer 
continues with his earthy solo 
explorations. Though there is no new- 
musical ground broken here, the 
accomplished guitar work and 
unpretentious vocal delivery is harmless 
enough. At the very least, this rootsy 
effort should establish McLennan as a 
musician's musician. 




KING TEE Way0irtTherei*3b) 

PRODUCER Da' Mic Prrjresa 
WRITERS Da Mic Prolesa, Kir« Tee 
PUBLISHERS MCAVRrrythm Ja/z/Dope Deal 
MCA 32S8 (c/o Uni) (12-inch single) 

King Tee sounds like he is lost in space in 
this drafty, scant rap. The atmosphere is 
spare, as an uncertain tempo tick tocks 
slowly through experimental sounds, 
including elements of jazz and a laid-back, 
almost sinister style that even Snoop 
Doggy Dogg would approve of. The 
prowling rap lurks in its own piano-looped 
universe, with no hint of its ultimate 
destination. This trip is the real deal. 

SKEETARANX I Like (4:06) 

PRODUCERS Bobby la La Serra. Edmond 'Fingers'* 

Jones Jr. 

WRITERS: E. Jones. B La Serra, R McCoy 
PUBLISHERS B la TuneVMisam. ASCAP 
WeeoeOVNervoos 20123 [1? inch single) 

Hip-hop/reggae artist Skeeta Ranx flexes 
and stretches his vocal prowl over a 
hyperkinetic beat that should keep 
clubgoers jumpin'. Effortless vocals by 
Tanya Nash add a melodic balance to Kanx's 
choppy vocal pounce. The swift speed is 
dizzying, but true fans of the genre will like 
the deliberate disorientation. 

MATLOCK Nice We Nice (3,57) 

PRODUCERS: Henty K, Dr Marshall. One Up Crew 
WRITERS: Mattock, Henry K. Dr Marshall 
PUBLISHERS: 310 WwWvPow Wow. ASCAP 
Pow Wow S00 (12-HKfi ungle) 

Do not confuse this Matlock with the 
television character, played by Mr. Andy 
Griffith. While this Matlock makes music 
that is clearly murderous, he does not solve 
actual crimes. However, the sprinting pulse 
on this track does assault a faltering 
bassline with intense Carribean - flavored 
l>eats. Is that a crime? Only if you do not 
investigate it. 



PICKS (►) I New releases with the greatest chart potential. CRITIC'S CHOICE 1*1 i New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights, new and 
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send 
copies lo Larry Flick, Billboard, 1515 Broadway, New York. N.Y. 10036. Country singles should be sent to 8illboard, 49 Music Square W.. Nashville. Tenn. 37203. 
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Emerald City. Producer Clyde Brooks has been working with unsigned duo 
Richards & Spring at Emerald's Studio B in Nashville. Shown, from left, are 
session musician Jonathan Yudkin; band member Gary Richards; Brooks; band 
member Suzanna Spring; and engineer Rocky Schnaars. (Photo: Terri Houck) 



How Stone Roses' Producer 
Brought Album To Blossom 



I BY ZENON SCHOEPE 



PRO 



LONDON — For producer Simon 
Dawson, 15 years of experience was 
distilled into one mammoth project 
when he stepjied into the producer's 
shoes for the majority of the latest 
Stone Roses album, "Second Com- 
ing," on Geffen Records. 

Released a good five years after the 
band's debut — a delay due in part to 
a protracted contractual dispute — 
"Second Coming" was 14 months in 
the making and was 
by no means drama- 
free. Original pro- 
ducer John Leckie 
was succeeded by 
Paul Schroeder, who 
then had to leave 
91 I I due to other produe- 

0 I IT l ' on GonmitoiMits. 
H I k Dawson, who had 

I ^ been engineering 
[j LL the project at Rock- 
Is Hi Wl field Studios in Mon- 
mouth, Wales, was 
asked to take over. 

In order to bring the record to frui- 
tion, Dawson drew on his apprentice- 
ship as a live sound engineer with 
such act.* as UB-IO, King Sunny Ade, 
Om Osboume, and the Stranglers — 
which suited the Stone Roses' live ap- 
proach — as well as on his experience 
with producers like Pat Moran. Andy 
Partridge, and Steve Lipson. 
"Despite the amount of time taken, 

1 never got bored," says Dawson, add- 
ing that the Roses are "very experi- 
mentational and exciting people to 
work with." 

Pail of the appeal for Dawson cen- 
tered on the band's overwhelming de- 
sire to jam, and although most songs 
were written before the Roses arrived 
in Roekfield, ideas continued to flow 
thick and fast over the 14-month resi- 
dency, with Dawson on keyboai*ds. 

"On one occasion, we jammed for 
three hours solid on a straight blues. 



0 



and it's all on DAT, and it sounds bril- 
liant," he says. 

To capture the sjiontaneity of the 
sessions, Dawson arranged the band 
for live recording in a way that re- 
mained virtually unchanged for the 
duration of the project: drummer 
Reni's kit in the livest part of Studio 
2 and the corri- 
dor beside it 
used as amhi- 
ence; screened - 
off guitar and 
bass amplifica- 
tion for John 
Squire and 
Mani, respee- 
dawson lively; and 

singer Ian 
Brown in the vocal booth with his own 
collection of Groove Tube tube mics. 

"We tried to keep even-thing up on 
the desk all the time so we could sim- 
ply drop back to whatever we wanted 
to do," says Dawson. "Overduhs did 
come into it, but one of the reasons 
why the album is so diverse is that 
some of the songs were very live — 
'Daybreak* has only two little over- 
dubs." 

Recording was done on 48-traek an- 
alog SM 99(» tape through Studio 2's 
Neve VR coasole with Flying Faders. 
"I like to keep everything that I possi- 
bly can, like all vocal and guitar per- 
formances, and use the automatic to 
comp things so we're building the mix 
as we record," says Daw son. Also, 'Vi- 
tal" ICQ settings were stored in the 
desk recall bank for essential loops. 

"It was important that when Bill 
Price came to do the mix, a lot of the 
settings and cuts were there for him 
to stall: working with," says Dawson, 
who adds he was pleased to leave the 
mixing to someone else. 

"By that time, 1 was really close to 
the whole thing, and I liked the idea 
of somebody with really good ears 
coming in and turning it into a rec- 
ord," he says. 



Studio Morin Heights Reaches Far 

Quebec Facility Embraces Int% Local Acts 



I BY PAUL VERNA 



When the proprietors of the 
world-renowned Studio Morin 
Heights needed more space, they 
went into the Far Side. 

At least, that's how studio man- 
ager Judy Smith describes the fa- 
cility's expansion into an area that 
once was used as a video shooting 
studio. Dubbed the Far Side be- 
cause of its location at the end of a 
long corridor adjoining the main 
building, the new studio has 
pumped new life into the 20-year- 
old Quebec recording mecca, once 
home to such superstars as the 
Bee Gees, Bryan Adams, Cat Ste- 
vens, Celine Dion, Keith Richards, 
Michael Bolton. Rod Stewart, the 
Police, and Rush. 

Primarily, the Far Side has af- 
forded local artists with modest 
budgets the opportunity to work in 
a studio known for churning out 
world-class hits. Equipped with an 
Otari RADAR 24-track hard-disc 
recorder, the Far Side is techno- 
logically advanced, yet financially 
affordable. The day rate is approx- 
imately $700, or less than half of 
the rate for the main room, which 
is equipped with SSL and Neve 
consoles. 

Consequently, such up-and-com- 
ing acts as D"A*D (formerly Dis- 
neyland After Dark), Beau Dom- 
mage, and the Fuel Dogs have 
recorded at the Far Side since it 
opened late last fall. The Fuel 
Dogs are a local act that financed 
their own project. 

"That's a really good example of 
how they were able to — with their 
own financing — put an album to- 
gether," says Smith of the Fuel 
Dogs. "We definitely see that as 
the wave of the future. They just il- 
lustrated it." 



EUR0S0UNDS 



Smith says that Studio Morin 
Heights has witnessed the indus- 
try's shift from three-month lock- 
outs and seemingly infinite budg- 
ets to shorter projects with limited 
funding. 

"I think we'd be able to survive 
without it, but it opens us up into 
a market that we've never had be- 
fore: the middle-budget zone," 
says Smith of the Far Side. "It def- 
initely enhances us and gives us 
much more flexibility." 

Studio Morin Heights was 
founded 20 years ago as Le Studio 
by Montreal entrepreneur Andre 
Perry, who had gained notoriety 
when he recorded the John Len- 
non sit-in that yielded "Give Peace 
A Chance." 

When Perry decided to move his 
four-track setup away from Mon- 
treal in the fall of 1974, Morin 
Heights was an obvious choice, 
since he already owned a lake in 



A ail ii nni hif Zetmu SvIhk'/m' on the 
European />m audio industry. 

U.K. 

Metropolis studios in Lon- 
don has put in PMC BB57XBD moni- 
toring in its Studio C following the in- 
stallation of two similar systems in its 
mastering facility last year. The BBS 
8-way system features 5kW of Brys- 
ton and PMB amplification and a 14- 
lbot folded transmission line bass- 
loading system. Similar systems are 
to be fitted in the three new rooms of 
the Town House's refurbished mas- 
tering facilities in London. 

SWEDEN 

Swedish radio has bought the 

24th Neotek Elite broadcast console. 
The 40-input desk, which has 8 stereo 
inputs, custom patch bay. and raodi- 
fied lalkback, has been installed at 
Gavle Radio in Solna. Neoteks also 
have gone to MTV Sweden. 



the area. Thus, Le Studio became 
one of the first residential record- 
ing facilities in the world. 

After Perry retired in the early 
'90s, Studio Morin Heights changed 
hands briefly before being acquired 
two years ago by L'Equipe Spectra, 
an entertainment concern that 
manages local artists like Beau 
Dommage, Michele Rivard, Paul 
Piche, and Jim Corcoran; owns 
such prominent local venues as the 
Spectrum and the Olympia; and 
sponsors the Montreal Jazz Festi- 
val. 

"Historically, our clients have 
wanted to be isolated." says Smith. 
"They wanted to do their own 
thing; they didn't want to be both- 
ered with anybody. They wanted 
to be in their own space and have 
control over it." 

That's still true today, adds 
Smith. Groups like Rush continue 
(Continued OH next page) 




Studio Morin Heights' Far Side is a veritable control room with a view, offering 
producers and engineers a hi-tech environment in a natural setting. 



AUDIO TRACK 



NEW YORK 

MrSICMASTERS RECORDING ARTIST Johnny Johnson was at Clinton 
Recording Studios tracking an upcoming project with producer/guitarist Jimmy 
Vivino. Steve Rosenthal recorded the project on the classic Neve 8078. Guest 
artists included Phoebe Snow. John Sebastian. Steve Jordan, and Max Wein- 
berg. 

NASHVILLE 

UURB RECORDS ARTIST Kfanbar Clayton was at Soundstage working on her 
sophomore project for the label. Producer Steve Keller and engineer John Jazscz 
worked behind the SB-input SSL G Series console ... At Emerald Sound Studios, 
producer Mark Bright was working with RCA Records artist Andy Childs on 
the singer's second album for the label. Herb Tissin engineered the sessions . . . 
At Emerald Sound Studios, producer Mark Bright was working with RCA Rec- 
ords artist Andy Childs on the singer's second album for the laliel. Herb Tissin 
engineered the sessions. 

OTHER LOCATIONS 

RELATIVITY RECORDING ARTIST Joe Satriani was at Fantasy Studios in 
Berkeley, Calif., working on his upcoming release. First engineer John Cuniberti 
was assisted by second engineers Richard Duarte and Stephen Hart ... At 
Windmark Recording in Virginia Beach. Va., the Pixies Three i-ecently finished 
recoitling their reunion project Skip DeRupa oversaw the sessions from U'hind 
the SSL 4040E console. 

Please send material for Audio Track to Peter Cnniin. BUtboard, -J.9 Music 
Si/uare IV., Nashcilie, Teuu. -i7J<).i; fax; 615-JJO-OV^. 
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-ill be next? 



documented fact that the 
Alesis ADAT* Digital Recording System 
has played a pivotal role in a huge number 
of chart successes over the past twelve 
months. In fact, we count seven titles 
that have hit 
number one 
on various 
Billboard 
charts! > 



# 


CHART 


• 


HOT 100 


• 


DANCE/CLUB 


• 


DANCE/12" SALES 


• 


RAP 


• 


R&B 



While all 

this success 
could go to 

our heads, we take a more modest 
approach toward our own promotions. 
After all, we don't do endorsements, so 
it's not like we give this stuff away. And 
we don't sell direct to the artist. Alesis 
utilizes an exclusive dealer network 
that continually provides the 
professional support you 
need to stay focused on 
i making hit music. 

Many people ask us, 
"Can you tell me who 

^ uses ADAT to make their 

records? I'm sure you have a 
list." In fact, you read about these artists 
every day in major musical publications. 
Our decision not to do traditional 
endorsements keeps our pricing at an 
always affordable level for everyone. 




We'd really love to know 
"Who will be next?". We know it's 
inevitable that the next ADAT hit is just 
around the corner. We invite you to write, 
call or e-mail Alesis and let us know about 
your ADAT story. We can offer you exposure 
via the Alesis First Reflection, our company 
publication, which is distributed to over a 
quarter-million musicians and dedicated 
fans of our technology! They'd love to 
hear about your current projects. 

Thousands of professionals have made 
ADAT their choice for digital multitrack 
recording and mastering. 

Are we counting you? 





Contort Man Nathan, AJeta National Promotion Manager 3630 rtoUJrtgt Avenue. 
Los Angeles, CA 90016. Phone. (310) 559-4530. E-mail: AliCOfWAJesitl. UM.com 
• Aleut and ADAT are registered trademarks of AJesn Corporation. 
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newsline... 

THE (RISING) COST OF DOING BUSINESS: The rising cost of raw materi- 
als continues to force increases in the price of bulk tape. Following price 
hikes by 3M last fall in its analog and digital tape products, BASF and 
Fuji have just announced similar increments (Billboard, Nov. 5, 1994). 
BASF is raising the price of its mastering and bulk duplicating analog 
tapes by as much as 8%, effective March 1, says director of sales and 
marketing Terence O'Kelly. Fuji Photo Film U.S.A., meanwhile, is rais- 
ing the prices of all its VHS videotape products manufactured and mar- 
keted in the U.S.; increases range from 5% to 7.5%, according to a com- 
pany statement. 

PRODUCERS HONORED BY NARAS: Producers Mike Berniker, Bruce 
Lundvall, Richard Mohr, Dave Grusin, and Larry Rosen received 
A& R/Produeers Awards from the New York Chapter of NARAS at an 
annual ceremony Jan. 24. 



STUDIO MORIN HEIGHTS 

(Continued from preceding page) 

to do most of their tracking work 
at Studio Morin Heights, taking up 
residence in the guest house at the 
other end of the lake and shutting 
off access to any potential intrud- 
ers. 

In addition to its impressive clien- 
tele, Studio Morin Heights boasts a 
couple of significant industry firsts. 
According to Smith, it was the first fa- 
cility in North America to install a 
Solid State Logic console, now an in- 
dustry standard for high-end track- 
ing and mixing. Also, it was among 
the first studios to beta-test the RA- 
DAR system, which was developed by 
Vancouver-based Creation Technol- 
ogies and licensed and distributed bv 
Otari. 



Billboard. 



STUDIO ACTION 

PRODUCTION CREDITS FOR BILLBOARD'S NO. 1 SINGLES (WEEK ENDING FEBRUARY 18, 1995) 


CATEGORY 


HOT 100 


R&B 


COUNTRY 


MODERN ROCK 


RAP 


TITLE 

Artist/ 

Producer 

(Label) 


CREEP 

TLC/ 

D. Austin 

(Laface/Arista) 


BABY 

Brandy/ 
K. Crouch 
(Atlantic) 


MY KIND OF GIRL 

Collin Raye.. 
J. Hobbs, J. Seay 
P. Worley 
(Epic) 


WHEN 1 COME 
AROUND 
Green Day/ 
R. Cavallo 
(Warner Bros.) 


BIG POPPA/ 

WARNING 

The Notorious B.I G. 

(Bad Boy) 


RECORDING 

STUDIO(S) 

Engineerts) 


D.A.R.P. 
(Atlanta, GA) 
Alvin Speights 
Leslie Brattiwaite 


STUDIO 56 
(Los Angeles) 
Booker T. Jones III 


THE MONEY PIT 
(Nashville) 
Ed Seay 


FANTASY 
(Berkely, CA) 
Neil King 


HIT FACTORY 
(New York) 
Rick Travali 


pcrnpni wr 

KLLUKUINU 

CONSOLE(S) 


SOL 0U30C.U 


TriHon* 8flR 

i riceni oud 


Tnr an t ftfl 

i riFjeni ou 


pieve o i uo, 1 
Trident Series 80 


Maim WDP 

neve vrtr/ 
SSL4000G 


MULTITRACK/ 

2-TRACK 

RECORDER(S) 

(Noise reduction) 


Otari MTR100 


Alesis ADAT 


Mitsubishi X-850 


Studer A800 


Studer 800 


STUDIO 
MONITOR(S) 


Custom TAD 


JBL 


KEFC55 


Custom Augsperger 

UREI813 

Sierra HidleySMIII 


Augsperger 
Yamaha NS10 


MASTER TAPE 


3M 996 


Ampex 489 


Sony 


Ampex 499 


Ampex 499 


MIX DOWN 
STUDIO(S) 
Engineers(s) 


D.A.R.P. 
(Atlanta, GA) 
Alvin Speights 


STUDIO 56 
(Los Angeles) 
Booker T. Jones III 


THE MONEY PIT 
(Nashville) 
Ed Seay 


DEVONSHIRE 
(Los Angeles) 
Jerry Finn 


HIT FACTORY 
(New York) 
Rich Travali 


CONSOLE(S) 


SSL4056G 


Neve VR60 


trident 80 


Neve 8128 
with Flying Faders 


NeveVRP 


MULTITRACK/ 

2-TRACK- 

RECORDER(S) 

(Noise reduction) 


Studer A827 


Alesis ADAT 


Mitsubishi X-850 


Studer A827 


Studer A800 


STUDIO 
MONITOR(S) 


Custom TAD 


JBL 


KEFC55 


Custom Augsperger 


Augsperger 
Yamaha NS10 


MASTER TAPE 


3M996 


Ampex 489 


Sony 


Ampex 499 


Ampex 467 


MASTERING 

(ALBUM) 

Engineer 


HIT FACTORY 
MASTERING 
Herb Powers 


BERNIE GRUNDMAN 
Brian Gardner 


GE0RET0WN 
MASTERS 

Denny Pureed 


GATEWAY 
Bob Ludwig 


HIT FACTORY 
Calton Bafts 


PRIMARY CD 
REPLICATOR 
(ALBUM) 


DADC 


WEA 

Manufacturing 


Sony 

Manufacturing 


WEA 

Manufacturing 


BMG 

Manufacturing 


PRIMARY TAPE 

DUPLICATOR 

(ALBUM) 


Sonopress 


WEA Manufacturing 


Sony 

Manufacturing 


WEA 

Manufacturing 


BMG 

Manufacturing 



C 1995. Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Album Rock. Modern Rock. Rap. Adult 
Contemporary & Dance appear In rotation. 
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At U.S. Optical Disc, we'l 
handle all your replication 
projects— CD-Audio, CD-Rom or 
Multimedia— the same way time 
after time: flawlessly, faithfully 
and fast. And our mastering 
services are second-to-none. 



Call today, and discover our 
commitment to delivering 
quality on time... every time. 



Headquarters (Sanford, ME): 
207-324-1124 

Nashville Office: 
615-321-DISC (3472) 



U.S. Optical Disc Inc. 




Committed to delivering quality on time 1 

n/\Iro 
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Increased Distribution Options Provide Opportunities 



Anything Seems Possible, As Labels Choose National Distributors, Regional Specialists, 
Doing It Themselves, Taking On Others — Or Any Combination 



BY ED CHRISTMAN 



m lthough regional distribution bar- 
m\ ners continue to he broken 
J \ down, the trend toward exclusive 
national distribution is winding a 
m I crooked road as market forces 
Lontiiuie 10 [mil the independeni label and 
distnbution sector in many different direc- 
tions. 

Up until 18 months ago. independent 
labels largely were thumbing their noses at 
the prospect of national distnbution. a 
concept that was mainly getting lip service 
solely from distributors. But in the last 
year, more labels are moving away from 
regional distnbution to sign exclusive 
national deals. 

Even as some labeU head in that direc- 
tion, however, other labels an" moving to 
sell directly to major account*, assigning 
distributors to handle the smaller 
accounts That strategy has been decned 
by some distribution executives as skim- 
ming the cream oil the top and leaving 
crumhs on the table 

Further, two ol the independent labels 
that eschewed independent distribution 
altogether and sold directly to accounts, 
arc now touting their capabilities as dis- 
iributing labels in an attempt to sign on 
other labels. A third independent nod is 
proposing that its distribution arm can 
form the basis for a jointly owned distnbu- 
tion company and Ls seeking lo lure other 
labels to the idea 

Still other independent labels that spe- 
cialize in punk music luive recently tasted 
success, following in the footsteps of 
Kpuaph Records. These new labels, mainly 
california-based, use a number ol distribu- 
tors, who can sell wherever they want, 
without regard for tern tones or assigned 
accounts. 

GOING NATIONAL 

Although it took a while to ignite, 
observers agree that national distnbution 
has quickly become a force in the indie sec- 
tor Johnny Philips. VP at Selcct-O-Hus. 
says, "l don't quite understand it. but the 
turnaround that a lot ol the labels have 
taken in the last year is unbelievable. " 

Another distribution executive with a 
company that has national capabilities 
agrees. "We are no longer finding it liard to 
convince people tliat national distnbution 
is the way to go." he says. "We now discuss 
the ments of particular dismhunon (com- 
panies!." 

In Older BO meet that need, a number of 
companies now claim national dislnbution 
rwptWBrirr. including INDI in Sccaucus, 
N.J.; M.S. in Hanover Park. 111.; Navarre, 
in New Hope, Minn ; RF.P Co. in 
Bloomingion. Minn.. ALC Music Dis- 
tribution in Rockndge. Conn.; DNA In 
Cambridge, Mass.; Koch in Wesibury, 
N Y ; .Allegro in Portland. Ore.; and RED, 
ADA and Caroline, all in New York. 

THE DIRECT APPROACH 

But not all label* are flocking to national 




RANDALL JAMAIL OF JUSTICE 

distributors Some labels are following in 
the footsteps of Tommy Boy Records, 
which sells direct to the -*0 largest 
accounts in the U.S. and uses independent 
distnbutors to sell smaller accounts and 
leading independent oudets. 

Among the labels that sell direct, with 
their sales efforts supplemented by indie 
distributors, are Profile. American 
Gramaphone. InterSound, 1LS and GTS. 

Traditionally, distributors are an impor- 
tant tool for labels. They ha\r a sales force 
in place and can provide market penetra- 
tion. Also, thq' can)' the credit nsk in sell- 
ing to accounts. 

Bui with retail consolidation, labels have- 
to look at the kind ol value that their dis- 
tributors are supplying, suggests Mike 
Delicti. VP of sales at Omaha. Neb -based 
American Gramaphone. "Consolidation 
diminishes the importance ol having a 
number ol people in the street, so I can 
handle the business with a small number ol 
people," he states. 

So far, American Gramaphone sells direct 
to only three major accounts: Handleman, 
Camelot Music and WaxWorks. "We go in 
and lalk solely about our product, and with 
the care we give our line, the sales growth 
has been substantial" at each direct 
account, says Delich. "When u comes to 
marketing. 1 don't think any layer of distn- 
bution can expect to handle it as effective- 
ly as we can .As a label, we have to take a 



DUNCAN HUTCHISON OF AEC HUSIC DISTRIBUTION 



lot of the marketing responsibility our- 
selves." 

But American Gramaphone still wants to 
remain important to us distnbutors. so it 
cut back on its distnbution network, mov- 
ing from six distnbutors to three. "We will 
ask them to service smaller accounts and 
some major accounts, and. of course, they 
have fill-in responsibility." Delich explains 

LABEL AS DISTRIBUTOR 

While labels such as Profile move toward 
embracing direct sales, imprints such as 
Pnonty. TYT and Justice have always han- 
dled iheir own sales. Priority has formed 
Priority Distribution, which handles eight 
impnnts under its umbrella The company 
specializes in urban music, rock and metal. 

Bob Grossi, senior VP of distribution at 
Los Angeles-based Priority, says, "We have 
an unusual dtsmbution setup. It isahybnd 
oflering the best ol all possible worlds." 

The company's own sales staff sells direct 
to most major chains and rackjohbers, 
which allows Priority, in the words of 
Grossi. to "control our own destiny with 
advertising nd promotion." In addition, 
the company uses a regional network ol 
distributors to sell to grassroot accounts 
Libels going through Priority Distnbution 
sign with the company, which then picks 
sub-distnbutors. 

At T\T. label president Steve Gottlieb 
says his company is in discussion right 



now with | lahel with which it is seeking to 
cut a distribution deal. "We certainly don't 
want to become a distributor, but we do 
believe our very focused tight distribution 
can benefit a couple of more labels," he 
says. "The difference between us and du>- 
tnbution companies is that we really regard 
distribution as being in the service of the 
arnst as opposed to being just a pipeline 
through which product flows. Distribution 
is an essential pan of the product mix." 

In anticipation of signing on a label. TAT 
has set up regional-sales and radio-promo- 
tion offices in Chicago, Atlanta, San 
Francisco and Lot Angeles. Also, the com- 
pany is significantly expanding its New- 
York stall 

In Houston. Randall Jamail, president ot 
self-distributed justice, is taking a different 
tack "There are probably about eight or 1 2 
labels OUl (here thai would love to own 
their own distribution company." he 
states. "I would like to put together a small 
manageable group and create a cooperative 
relationship with distribu tion o w ners h ip 
divided among ihe labels" 

Such a "cartel" would create a strong crit- 
ical mass at retail, with distribution profitJ 
divided among the labels. With a labels- 
owned distribution company. Jamail 
points out, "you wouldn't run into the 
problem of the distributor trying to add 
more labels to grow. The incennve would 
be to grow from within " 



SPREADING THE WEALTH 

Another trend that is Impacting distribu- 
tors aa* the non-exclusive agreements they 
have with a lot ol labels specializing in 
punk music "The labels have adopted a 
Brett Gurewitz philosophy." says an inde- 
pendent distnbution executive. (Gurewitz 
is the owner ol Epitaph, which uses RED, 
Caroline. ADA and Cargo, among other 
distributors.) "But ihe major difference 
that these labels have to understand is that 
F.pitaph protects its distributors It spends 
lor advertising supporting lis distributors." 

Corey Rusk, owner of T ouch And Go. 
says, "We do and we don't" pro t ect the 
label's distributors "To me. the point of 
non-exclusive distnbution is that it pro- 
motes co m p etiti o n and makes sure no one 



"We certainly don't 
want to become a 
distributor, but we do 
believe our very 
focused tight distrib- 
ution can benefit a 
couple of more 
labels," says TVT's 
Steve Gottlieb. 



gets lazy." But, he adds, "We protect our 
labels. We have a gix»d computer system, 
and we are not going to let them overbuy. 
Abo, when it makes sense, we back them 
with advertising dollars " 

While distnbutors ol punk music have it* 
wrestle with non exclusive arrangements, 
regional distributors have to worry about 
the encroachment on their business by the 
trend lor labels to sign exclusive national 
deals anoVot sell direct. Furthermore, 
changes at music retail also are creating 
unanticipated changes in independent dis- 
lnbution. 

One of the things lueling the drive to 
national distribution, according to 
observers, is consolidation of retail 
accounts. And as chains are bought up, 
leaving fewer mega-chains in their wake, 
Ontaiaii on page l is 
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International Relations 



U. S. Indies Look Abroad For Outlets, Outposts And Outstanding Talent 




BY GERRIE LIM 





/n an increasingly crowded held, 
many U.S. indies have learned 
thai how well you play the gloh- 
al game comes down 10 how well 
you make the two critical deci- 
sions: i housing the best possible overseas 
partner, one who will go to bat beyond the 
call ol duty, and finding territories that 
support im he marketing beyond conven- 
tional expectations 

When both partner and territory syncr- 
gize, exceptional results occur. Alligator 
Records, tor in^taiue. stici.csstully sold the 
blues to latin America. The Chicago label 
saw its 1 l W4 overseas incursion reaping an 
impressive -10% ol total volume sales, 
sparked by its two-and-a lull yen relation 
ship with Argentine distributor DBN, 
which impons Alligator CDs and manu 
bciures cassettes there, along with co-pro- 
moting tours ot Alligator artists 1 he latter 
function is apparently unusual lor most 
distribiitors. who usually regard tours as 
money losers traught with hassle 

"We made wise choices," says Robert 
DePugh, Alligator's director ol licensing, 
who connected with DUN through a 
California based broker At that time. 
Alligator had already been doing l atin 
Ameman business, through a five-year 
direct export deal with Warner Music in 
Brazil "I ook lor people who are well- 
established, have good credit references 
and display enthusiasm for your music." 
advises DePugh. who attended the 
MIDEM convention in France recently to 
acquire licensees for such far-flung regions 
as Greece and India 

IT'S WHO YOU KNOW 

"It all has to do with your connections," 
says Bob Feldman, owner of singer/song- 
wnter label Red 1 louse Records in St. Paul, 
Minn. His most successful territory out- 
side Europe is Taiwan — despite the fact 
that his folk-based product is entirely lync- 
driven and most Taiwanese don't speak 
English. Feldman discovered his Tai- 
wanese distributor, Chi-Lin Music, at a 
NAIRD convention in Washington and 
now exports 1 5 lilies there. 

"They're a very aggressive company." 
say's Feldman. "They've been wonderful 
about promoting our records, including 
placing color ads in magazines there.*' 

Language barriers, often the blight of 
overseas business, arc no hindrance with 
the right partners in place. Some U.S. 
indies have carved niches with jazz and 
blues in Japan. "We even have exclusive 
distributors in Japan for blucgrass," says 
Chris Cote, director of exports at Rounder 
Records, the Cambridge. Mass. roots- 
music label. "The Japanese are very good 
at amassing enormous amounts of arcane 
knowledge." 

Japan and Korea are the key foreign mar- 
kets for Los Angeles-based indie Drive 
Entertainment, which currently is devel- 
oping a children's-music project for 
export — the (Canadian tno Sharon, Lois&r 




While most indies 
engage in supplying 
U.S. product to 
foreign markets, 
some also see the 
international scene 
as a viable talent- 
scouting pool. 



BAD RELIGION MADE GOOD CONTACTS FOR EPITAPH IN EUROPE. 



Bram, featured on Nickelodeon's "The 
Elephant Show Sharon. lxus<Sr Bram will 
soon teach English as a second language to 
children in Japan, via an interactive multi- 
media format. Drive's music CD-ROM 
"Cyber Boogie With Sharon. Lois &i Bram" 
was released in the U.S. this past 
September. 

"TooLs for teaching English are a multi- 
billion-doilar business (in Asia|," says 
Stephen Powers, Drive's founder and 
CEO. "I'm also told that reissues work 
well there." 

Drive currently offers a 5 1 -title reissue 
line of blues, jazz and country artists 
dubbed the Drive Archive; several of these 
recordings were licensed from Europe "If 
there's an obscure live European recording 
of John Ire Hooker out there, I'll find it." 
says Powers, who attends MIDEM to 
acquire them 

For many U.S. indies, Europe is still the 
premier market and Germany the premier 
target. German-bom Heinz Geisslcr, presi- 
dent of roots-music label Watermelon 
Records in Austin, Tex., licenses his entire 
product line in Europe through the 
Dutch-based distributor Munich Records. 
Regarding the focus on Germany, Geisslcr 
theorizes, "I think it's because Germany is 
just so much the opposite of the U.S. It's 
half the size of Texas, with really no coast- 
line or deserts or open spaces to speak of. 
Folk music is often about the open spaces 



of America. The music is perceived as 
romantic and exotic in Germany " 

Bui the genre that the Germans embrace 
most is one thai transcends language by 
sheer visceral force. "Germany is our 
largest territory for the more aggressive 
punk rock." says Jeffrey Zimmitti, export 
manager of Triple X Records, the Los 
Angeles alternative-rock label that first 
brought the world Jane's Addiction. Tuple 
X now sells 40% of its total product in 
Europe; Germany alone accounts for 
25% "Their culture is actually relatively 
conservative," says Zimmitti, "so they 
tend to cut loose in their buying habits." 

BRANCHES ABROAD 

Germany's importance may even war- 
rant office space, as us the case with Sub 
Pop Records, the Seattle label venerated in 
the wake of Nirvana as principal purveyors 
of grunge. Sub Pop Media GmbH, located 
in Beverungen. near Berlin, coordinates all 
of Sub Pop's sub-licensing deals. 

"Our main market overseas is definitely 
Europe," says Jonathan Poncman. presi- 
dent ol Sub Pop When the English press 
proclaimed the grunge revolution — long 
before flannel became fashionable — 
Poneman opened a London promotions 
office. "Certain realities exist about the 
importance of the U.K. market." says 
Poneman, "and London needs special 
Conlmucd on page 98 




LICENSED FROM AUSTRALIA'S MUSHROOM RECORDS. IS MAMMOTH'S BIGGEST GLOBAL HIT. 
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CRAIG CHAQUICO "ACOUSTIC PLANET" wo) 

The stunning Grammy-nominated follow-up to 1993's 
Acoustic Highway (#1 New Age Album/Billboard's 1994 
Indies Spotlight). 

Over 100,000 sold since November, 1994. 



Breathtaking guitar music isn't all we offer 
But we try very hard to make sure that every Higher C 
record has the same artistic integrity, and clear and 1 
production values, that you'll find on these flit releas 

Maybe that's why we have been Billboard's II Indep 
New Age label for four years in a row. 



OTTMAR LIEBERT "NOUVEAU FLAMENCO" pm 

Where it all began for Ottmar. The heart and soul of the gypsy 
guitar captured in this award winning classic. Certified gold, 
with over 1 .2 million sold worldwide. In its fifth year on 
Billboards' New Age chart. 

NAHM's Best-Selling Independent New Age Recording 
1991, 1992, 1993 & 1994. 



NEAL SCHON "BEYOND THE THUNDER" dm 

The renowned guitarist of Journey and Santana explores 
new textures in this lush, melodic album. Let Neal take 
you beyond the frenzy of the storm to a quieter place. 

In stores March, 1995. 



SPRING 1995 RELEASES 



'As in music, so in life ' 



CUSCO / Deuter / Steve Kindler / Lara & Reyes / Opafire 
Shahin & Sepehr / Tim Timmermans / 3RD Force 



HIGHER OCTAVE MUSIC 

23715 W. Malibu Rd„ #358. Malibu, CA 90265 

(310)589-1515 fax (310)589-1525 

homusik@aol.com 

Exclusive Distributor for Nightingale Records N^\lRD 



Copyrighted material 
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RYKODISC SELLS DAVID BOVIE'S INTERNA TIONA LLY REVERED BACK CATALOG. 



INTERNATIONA!. RELATIONS 

Continued from gggg 96 

massaging. " 

In a similarly strategic move, the Los 
Angeles aliernaiive-roek label Epitaph 
Records recently opened ils European 
office in Amsterdam, spurred by the cur- 
rent success ol its band Offspring (1 mil- 
lion copies of the album "Smash" were 
sold outside the USX "Over 50% or our 
business is now in Furope," says Andy 
Kaulkin, marketing director of Epitaph 
"Brett (Gurewitz. owner/founder of 
Hpuaph] went to MIDF.M and found our 
distributors there. Plus, he played in [LA 
punk band] Bad Religion, and they toured 
Europe a lot. so he also established con- 
tacts that way." Epitaph's Amsterdam out- 
post serves to coordinate the company's 
deals with a consortium of European dis- 
tributors. 

Europe's beachhead status has certainly 
piqued rabid interest. Last month. 
Rounder Records launched its own 
European distribution company, Con- 
tinental Record Services, based in the 
Netherlands, which now warehouses the 
Rounder group of I 4 labels for pan- 
European dLstnbution. 

Mammoth Records, the Carrboro, N .C.- 
based alternative-rock label, recently 
announced the opening of its London 
office to oversee European licensing. "This 
will alter the landscape there for us," 
declares Jay Faires. Mammoth's president. 
"I'm projecting our European sales will 
triple this year." 

Overseas sales figures, however, are 




DRIVE'S SHARON, LOIS A BR AM 



known to wildly fluctuate, no small 
thanks to wildly fluctuating foreign cur- 
rencies. "It's always hard to say." says Jerry 
Leibowitz. international marketing man- 
ager of Salem, Mass , eclectic indie 
Rykodisc. "However much gross you did, 
the net could well be significantly differ- 
ent — especially after factoring in advances 
and royalties " 

Rykodisc s advances and royalties are 
substantial, given its big sellers in repack- 
aged back-catalog albums of such globally 



revered artists as Frank Zappa, David 
Bowie. Jimi Hendrix and Elvis Costello. 
Beginning this Apnl. it will ambitiously 
issue and export remastered versions of 
the entire Zappa catalog. "(Zappa's) sub- 
stantial body of work had nor previously 
been marketed in many territories and cer- 
tainly not in a coordinated manner," 
explains Leibowitz. who adds that the 
intrepid company "will shortly consum- 
mate a deal in India." 

THE IMPORT BUSINESS 

While most indies engage in supplying 
U.S. product to foreign markets, some 
also see the international scene as a viable 
talent-scouting pool. "It's always been 
important to me as an A&R source," says 
Mammoth's Faires, who notes that the 
most successful artist in his label's six-year 
history is the Australian band Frente!, 
whose "Marvin The Album" (licensed 
from Australia's Mushroom Records) 
recently went gold in Canada and even 
charted in Asia (No. 1 in Singapore and 
No. 2 in the Philippines). 

Sub Pop's Poneman, who signed four 
new Canadian groups (Hardship Post, 
Jale, Zumpano and Eric's Trip), finds 
Canada "very underappreciated." 

And in the somewhat marginalized gen- 
res of ambient and techno/dance, sourc- 
ing music from elsewhere is typically the 
norm Moonshine Music, a young Los 
Angeles indie, maintains a branch in 
London for this express purpose. "We're 
the largest independent company that 
licenses European dance and techno 
product for the U.S.." says Stephen Levy. 



president of Moonshine. "Our goal is to 
compile street trends that are being 
missed, like ambient and acid jazz." In 
just under three years, Moonshine has 
released 20 compilations of ambient, 
techno/dance and acid jazz — 70% of 
which comes from Europe. 

Even in the New Age/contemporary 
instrumental genre, it's possible to sell the 
proverbial coals to Newcastle. Access 
Music, in Pctaluma. Calif., signed 
Japanese pianist Tadamitsu Saito to an 
exclusive contract and now exports him 
back to Japan, shipping 10.000-unit 
orders. 

Sukay Records, in San Francisco, discov- 
ered its biggest overseas market m Japan 
and Hong Kong — a novel scheme in that 



Sukay is an all-Andean label, releasing 
music from Bolivia, Peru and Ecuador. "1 
think it's the sound of the flute," says label 
owner Quentin Howard. "The kena flute, 
which dates back to 3000 B.C.. has the 
same wailing, haunting sound of the bam- 
boo flutes of Asia." 

It's all somewhat hair-raising perhaps, 
for the international game is won only 
after all those jewel boxes have crossed 
through time zones and airport terminals 
and banknotes have changed hands. Why- 
do these indies stay the course and DOM 
the fray? "It's exciting to get a feeling of 
cultural invigoration," says Sub Pop's 
Poneman. "That's what 1 look forward to. 
and that's what keeps me in the busi- 
ness." ■ 



AL4817 
K0K0 
TAYLOR 

Force Of 
Nature 

1995 
Grammy 
Nominee! 

AL4818 
CHARLIE 
MUSSELWHITE 
In My Time 

1995 
Grammy 
Nominee! 



AL4802 
BUDDY GUY 
& 

JUNIOR WELLS 
Atone 
A 

Acoustic 



AL4752 
ALBERT 
COLLINS 

Cold Snap 







r r 


















■ - 



* III \K) II 

•'^ Miissii\viii 






ALL05/6 
THE 

ALLIGATOR 
RECORDS 

20th Anniversary 
Collection 




mi % 

4 Ef -dm 



From the finest 
new releases to the 
most consistent selling 
catalog, 

ALLIGATOR 

is the blues 

more people choose. 




Alligator 



CDs & Cassettes 



IT .11 




Proudly independent 
lor 24 years 



Available From These Fine 
Independent Distributors: 

Action Music Sales • Associated 
Disliibcitors • Bayside Distributors • 
Big Stale Distributing * California 
Record Distributors * Encore 
Distributors * MS Distributing • 
Music Craft Distributors * Old Fogey 
Distributing • Record Depot • 
Select 0 Hit; - Silo Distribution- 
Tant Enterprises • The REP Company 



naIrd 



98 



BILLBOARD SPOTLIGHT 



BILLBOARD FEBRUARY 25. 1995 




re**. 



CUSTOMER 



RLVTSl 



'juMtft (WWW www- 



LABELS 






Art* WEKcJusr cerr/* 

WAPMPt) UP 



I ndlilels 



Successful Specialists 



Standout Indies Climbed To The Top By Carving Niches And Forging Indentities 



BY CHRIS RUBIN 



Given the economics of the music 
industry, it's amazing that any 
independent labels can survive. 
Most of the successful indies 
have carved out a distinct niche 
for themselves, finding something the 
majors weren't doing and establishing a 
signature sound and a strong identity — 
whether it's punk, new age or rap. 

SMASH HIT 

With its multi-platinum sales of 
Offspring's "Smash," Epitaph challenges 
the majors on their own turf, proving ilut 
the potential of independents is virtually 
unlimited Label president Brett Gurewitz 
was barely eking out a living working for 
others in the music business when he 
decided to start his own company 
Gurewitz went from borrowing a few thou- 
sand dollars in 1 987 DO anticipated sales of 
10 million units in 1995 with bus punk- 
rock label 

He sees the small size of the label as one 
ol the keys to its success. "We're struc- 
tured differently from the majors — very 
artist-oriented," says Gurewiiz "I'm hop- 
ing to never have more than 1 5 releases 




EPITAPH'S OFFSPRING 



per year, to be able to devote the proper 
attention to each." 

The lure of the majors and their big 
money is powerful, and many bands and 
labels eventually make the leap. Recently, 
Rancid nearly departed Epitaph for Epic 
but reconsidered, Gurewitz thinks, 
because of the family atmosphere of his 
label, which is home to a mere baker's 
dozen of bands 

Gurewitz sees three elements to his suc- 
cess: hard work, the right decisions and 
good luck. "All you can do," he says, "is do 
the right things, and then there's still the 
element of chance. Epitaph tries to remove 
some of that random element by smart 
business practices. 

"While bands are signed because people 
at the label like the music, extensive mar- 
ket research is used to sell what they 
have," he continues. "We have a remark- 
able database so that we can know the 
right stores for our artists, and it's the same 
with press and radio and venues and direct 
marketing. We collect data like mad and 
use it." 

THE INDIE KING 

Walt Disney Records doesn't have quite 
Contimitd mi 




SMALL LABELS HAVE BIG HITS TOO. 



We wont to pike a big hit with you, 
no matter what size your label is. 

At DM1, we know that small labels have small 
budgets too. But that's cool with us. we started building 
our reputation for meeting "impossible" schedules for 
some of the biggest labels in the business when they 
were small, when we were small. That's how we grew to 
to be the largest independent CD manufacturing company 
in the U.S. 

So give us a call for a quote on your next project. 
Because no matter how small your company is. you can 
afford to grow big with us. 




Disc Manufacturing, Inc. 

We never mat o « h e d u Ic we never met. 

New York, N.Y. (212) 599-5300 / Fax: (2 1 2) 599-3227 
Burbank, CA (818) 953-7790 / Fax: ( 818) 953-7791 



Ry the way, where's Myron? Help us find him at NARM and 
win a prize. For details come to BOOTH 510. 
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Continued from j\igc 100 

the same struggle as other independents 
do to find goixl matenal. From "Aladdin" 
to "The Lion King." potential chanbustcrs 
arc handed to the label on a synergistic sil- 
ver (make that multi-platinum) platter by 
the studio's movie division. The label, 
which got its start in 1956 as Disneyland 
Records, had a good year in 1994. with 
four releases on the charts and nine 
Grammy nominations for "The Lion King. " 

Yet. while almost anyone could have had 
a hit with "The Lion King." few could have 
realized sales of 7 million copies. "We have 
a great ability to cross-promote and find 
parrner tie-ins," says Carolyn Mayer Beug. 
senior VP of entertainment and education- 
al productions. "Whatever corporate tie- 
ins are available, we're there. We do way 
none than going to a record retailer. " 

Beug hopes to do the same for other stu- 
dios and their soundtrack releases. "We're 
ready and able to try and match the suc- 
cess of 'Lion King.'" While the labels main 
franchise is soundtracks to the studio's 
animated films. Beug sees beyond thai. 
"We're looking to expand the label," she 
says. "It would be stupid not to." Aiming 
for an adult audience. Disney will soon be 
releasing "Rhythm Of The Pridclands," an 
African-thcmed recording by Lebo M.. 
who was involved in the "Lion King" proj- 



RAPPING UP DANCE 

Rap label Tommy Boy was founded in 
1981. and though the label was purchased 
by Time Warner in 1986. it maintains 
independent distribution, rounder and 
chairman Tom Silverman previously ran 
Disco MEWS (which became Dunce Music 
Report) and started following rap bade in 
1980. His early access to the scene, defi- 
nitely a case of being m the right place at 
the nght time, has paid off: Naughty By 




raw boy's house of pain 



Nature has sold more than 1.5 million, 
and, Silverman says proudly, "We have 
broken someone every year to gold or plat- 
inum, starting with De La Soul, then 
Digital Underground. Queen Latifah and 
House Of Pain." 

Silverman says the key for independents 
is to "stay focused on whatever it Is you're 
doing. You can't release 50 records a year 
without aiming into a factor)'. And reflect 
the consumer you serve; it's not an ego 
exercise." He suggests finding an area that 
the major labels aren't already in. "See 
what they can't sec — or find an area that's 
so minor they don't want to be bothered 
with it. The major labels tried to mecha- 
nize it like Henry Ford, but what works for 
cars doesn't necessanly work for music." 

TOP PRIORITY 

Today, Priority Records is a major force 
in rap. However, the label began as 
many have — by putting out compilations, 
everything from rock to country to disco 
Priority's first rap release was Eazy-F., and 
the label continues to pursue cutting-edge 
acts. 

Label president and founder Brian 
Turner has a reputation for taking chances, 
and dial's kept him on the receiving end of 
tapes from front-line rap managers. Priority 
is looking in new directions as well, mak- 
ing inroads into rock with Magnapop and 
Sons Of Elvis. 

Prior to starting his label, Turner had 
been working at Capitol Records and 
made a distribution deal with them "I 
knew 1 had a shot for six months," he 
recalls. "If 1 didn't make money. I'd be out 
of business." Turner assessed his skills in 
the creative area and hired others, includ- 
ing partner Mark Cerami, for finance and 
marketing. "1 told them, 'Just do what 
you've been doing before at your other 
jobs." The first release. "Kings Of Rap." 
sold 200,000. and the label went on to 
Continued on pdffl [27 




Nobody Does It Better! 



MEMPHIS 

1981 Fletcher Creek Dr. 

Memphis, TN 381 33 

Ph.901-388-1190 

Fax 901-388-3002 

Tiffany Rubio - Buyer 

Tim Auvenshine - Sales Rep. 



NASHVILLE 

Lee Ann McCain 
725 McKays Court 
Brentwood. TN 37027 
Ph./Fax 61 5-661 -9586 



ATLANTA 

Ted Williams 
950 Memory Lane 
Lawrenceville, GA 30244 
Ph./Fax 404-925-0463 



MIAMI 

Barry Moskovitz 
9103 Vineyard Lake Drive 
Plantation, FL 33324 
Ph./Fax 305-452-4507 



TEXAS 

Joe Kulesa 
6403 Tempest 
Arlington. TX 76017 
Ph./Fax 817-467-5363 



New Accounts Contact: 
Kathy Gordon 901-388-1190 

Sales Manager: 

Mark Maynard 901-388-1 190 

New Labels Contact: 

Johnny Phillips 901 -388-1 190 
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COMPACT DISCS: CD. CD ROM, CD-I 
CD -ONE-OFFS 
DIGITAL EDITING & MASTERING 
AUDIO CASSETTE DUPLICATION 
GRAPHIC DESIGN AND PRINTING 



CALL TOLL-FREE 

800-527-9225 

FOR A FREE BROCHURE 




W 37 JOHN GLENN DR. BUFFALO. NY 14228 

(800) 527-9225 • (716) 691-7631 • FAX (716) 691-7732 



r— f FIND OUT WHY QUALITY ORIENTED 
INDIE & MAJOR LABELS 
CHOOSE ESP FOR THE MANUFACTURE OF k 
THEIR CD, CD-ROM, & AUDIO CASSETTES 




GRAHAM PARKER 
12 Haunted Episodes 

12 all-new studio recordings Irom 
the acclaimed rock & roll veteran. 
National tour begins in March. 



DAR WILLIAMS 
The Honesty Room 



"A stunning debut. . . Won 't sit 
this one out"- The Boston Globe 
"The hottest young performer on 
the New England lolk horizon' - Billboard 



CUFF RICHARD 

The Cliff Richard Collection 

All the greatest hits Irom 1976-1994 available on 
CD in the U S for the first time Includes Devil 
Woman. Suddenly and We Don't Talk Anymore. 




git* 



MERLE HAGBARB 

Lonesome Fugitive: The Merle 

Haggard Anthology 1963-1977 

The definitive collection from the original master 
recordings on 2 CDs or 2 cassettes. 



BOBBY WOMACK 
The Poet 

The 1981 album featuring the original version o 
If You Think You're Lonely Now 



n/vIrd Exclusively distributred by 1 -800-332-7553 
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Give Them One Good Region 



Local Labels Congregate 

In Cities Where Talent Gathers 



BY RICK CLARK 



Jl ustin. Chapel Hill, Chicago, 
Mm Minneapolis and Seattle have 
M I been, and continue io be, 
^^^^ proven hotbeds of great new 

M m music Supporting each of these 
communities is ■ network ol homegrown 
indie labels, some ol which have stayed 
resolutely underground, while others have 
branched out with sizable major-label affil- 
iations Billboard talked to a number of 
these labels for a read on their roles in their 
Respective markets. 

AUSTIN-TATIOUS LABELS 

Country and roadhouse rock and blues, 
as well as great singer songwriters have all 
been part of Austin's musical legacy. And 
there's also a healthy alternative commu- 
nity in this capital city. 

Trance Syndicate, founded by Buttholc 
Surfers drummer King Coffey, has 
arguably become Texas' preeminent 
upstart indie label to watch. 

"Trance used to be just one sound, 
which was really noisy and underground." 
says Trance's Craig Stewart. "But now we 
have really branched out to including 
artists like Roky Erickson and a band 



Kim Wilson, Doug Sahtn and Doyle 
BramhaJl — people like thai." The label's 
biggest-selling title is Doyle Bramhall's 
"Bird Nest On The Ground." which ha> 
sold more than 75,000 copies so far 
Antone's also has two specialty sister 





HAWOWS SQUIRREL NUT UPPER 



called the A C. Acoustics from Glasgow, 
Scotland." Currently, the jewel of Trance's 
roster is Bedhead, a remarkable Dallas 
quintet whose releases include 1994 s 
nchly ambient "What Fun Life Was" and 
the literally titled "4songCDEP19:10." a 
live to 2-track recording done inside a 
church. 

One of Austin's most famous blues 
clubs is Antone's. It was a love of blues 
and a desire to record the best regional 
and national talent who played there that 
motivated Clifford Antone to start the 
Antone's label. Over the years. Antone's 
has released titles by blues greats like 
Memphis Slim. James Cotton. Snooky 
Pryor and Pinetop Perkins. 

"We have had to evolve, because many 
of our older artists are passing away," says 
Antone's CEO Harry Friedman. "Our 
direction will continue to be blues or 
blues-esque. but we have got to grow with 
the times. So we have artists Sue Foley, 



ANTONE'S DOYLE BRAMHALL 

labels: Dos, which fea- 
tures Texas-style country 
or roots rock like Stephen 
Bruton and Glen Clark, 
and the harder rock-ori- 
ented DMZ, which has 
Billy White, King Friday 
and former Sony act 
Dangerous Toys. 

The Texas singer/song- 
writer tradition, particu- 
larly in Austin, was what 
motivated the formation 
of Watermelon Records, 
whose acts include 
Alejandro Escovedo and 
Don Walser. 

Says Heinz Geisslcr, co- 
owner, with John T. 
Kunz, of Watermelon 
Records. "Chicago had 
Frying Fish, the Northeast 
had Rounder, and there 
was Kaleidoscope on the West Coast. 
Meanwhile, there was no label here in 
Texas specializing in the singer/songwriter 
area Nanci Griffith had to go from Austin 
to Rounder Records to get her stuff 
released. That is really one of the reasons I 
started Watermelon Records. " 

Upcoming Watermelon releases featur- 
ing regional artists include Santiago 
Jimenez Jr and Monte Warden 

GET HE TO THE CHAPEL HILL 

Chapel Hill, N.C., has produced a 
steady stream of artists — Superchunk, 
Corrosion Of Conformity, Juliana 
Hatfield, Dillon Fence and others. The 
quality and abundance of new talent 
spawned numerous pronouncements that 
the university town was "the next Scatde 

Meanwhile, local labels like Merge, 
Flavor Contra, Detox and Jesus Christ, are 
springing up in response to the mulnpfy- 

( >'.-l[IMu'J .HI J\Wt i' qS 
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#1 INDEPENDENT LABEL 

OF THE 90'S 

PRIQRITV 

RECORDS 

N ARM'S LABEL OF THE YEAR 
1990 • 1991 • 1993 • 1994 

OUT NOW.,, 

ICECUBE 
"BOOTLEGS & B-SIDES" 

LIL 1/2 DEAD 
"THE DEAD HAS ARISEN" 

_ MCH FOR,,, 

FRI DAY THE ORIGINAL MOTION PICTURE SOUNDTRACK , E-A-SKI, MACK 10, 
THE BUMS, RALLY RAL, CUTTY RANKS, ICE CUBE & DR, DRE ■ "HELTER SKELTER" 

pr||rity 

10 YEAR ANNIVERSARY 




OPTIMAX 

TEL (800) 228-6988 
FAX (909) 598-3867 



* /'remastering I Encoding 

* Mastering I Galvanic 

* Glass Mastering 

* Replication 

* 5 Color A liilnColor Printing 

* Complete Packaging 



NEW VERNON RECORDINGS 



MAIDS OF GRAVITY 

MARCH 21 



THE VERVE 

JUNE 20 



TRENT01S 

NEW YORK CITY 



MUSIC INDUSTRY SERVICES 
ARTISTS AND CORPORATIONS 



MICHAEL TRIMMER ^ 2 1 2.9 2 4.0 3 7 0 



Visit 

Naxos of America 
at Narm (Booth 116) 

or visit us 
at Manchester 11 
meeting room 




CRUZ 




■ ^ 



GOODBYE HARRY 
"Food Stamp B-BO" 

CRZ037 (CA/CD) 

Tasty popcore featuring 

former members of 
ALL and TREEPEOPLE. 

On tour this Spring 
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JJOLLINS ALONG; Dl has received an 
#1 update on the independent label set up 
by Henry Rollins, whfcfa the Rollins Band 

vocalist unveiled to us early last year when it 
was still on the drawing board (Billboard, 
Feb. 26, 1994). 

The label will be known as 213CD (the 
name is a gloss on the name of Rollins' book 
publishing company, 2.13.61). It will bow 
March 15 with "Language," a solo album by 
Rollins Band guitarist Chris Haskett. and 
"Live In Europe 1989," a collection of read- 
ings by the amazing Hubert Selby Jr. , author 
of such major works of fiction "Last Exit To 
Brooklyn" and "The Demon." 

These albums will be followed in early 
April by "Surface-To-Air Serpents," a solo 
effort by Excnc Ccrvcnka ofX, and "Critical 
Mass," a new set by the Matthew .Shipp 
Quartet. (Both artists are represented in 
other Rollins ventures: Ccrvenka has pub- 
lished two hooks on 2. 1 3.61 . while an earli- 
er album by pianist Shipp has just been 
released by Infinite Zero. Rollins' Warner 
Bros.-distnbuted reissue label with Rick 
Rubin.) 

2 1 3CD will be distributed by a nerwork of 
rock-onenied indies, including Caroline. 
Dutch East, Twin Cities, and RED, as well as 
book distributors that currently handle 
2.13.61 titles. 

When the new label was in the planning 
stages, it wasn't neccssanly concen-ed as an 
independent venture, Says Gary I, Rollins' 
nght-hand man at 2 13.61, "We'd been toy- 
ing with the idea of going with one or these 
major-owned independents, but with these 
we thought 11 would be better if we did u 
ourselves. We have control and we know 
who we're dealing with." 

He adds, "We're still punk rock." Good 
deal, we say. 

^RIGATO: We wanted to wish Ichiban 
*M Records in Atlanta a happy 10th anniver- 
sary, but the company has done a pretty dog- 
gone good job ol celebrating its own nativity. 

This week, a fairly spiff)' full-color booklet 
hit Dl'sdesk, detailing all you'd ever want to 
know about the decade-old Label. 

For those ol you who don't know. Ichiban 
was founded in 1985 by chairman/CEO 
John Abbey and president Nina Easton. 
Abbey had already launched the U.K.'s 
Blues & Soul magazine, which today is one 
of the most solid publications surveying 
black music. He met Easton, then head of 
public relations and promotion (or CBS 
Records in Scandinavia, while on tour with 
the Reddings in the land of the midnight 
sun, 

The pair later met in Atlanta and estab- 
lished Ichiban as a home for such R&B acts 
as William Bell, Clarence Carter, and 
Curtis Mayficld, who wen label-less at the 
rime. Thus, an EnglLshman and a native of 
Finland put together a company that today is 
a significant fount of the best American nip 
and R&B around. 

Ichiban s handy canned history, which 
also includes a rait of testimonials from retail- 
ers, distributors, and radio types (and ]our- 
nalists like Billboard's Ed Christman andJ.R 
Reynolds), comes complete with a 1 5-rrack 
CD that looks back on memorable hits by 
such label acts as Carter. Bell. M.C. Breed, 
Slave, 95 South, MC Shy-D, and up-and- 
coming rock unit Deadeye Dick. 

Clearly, Ichiban-whkh in recent years has 
flown its entire staff to Switzerland and 
Mexico for company meetings-is a company 
that knows how to toss a party. 
Congratulations to John. Nina, and the 
whole staff. 
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by Chris Morris 

Inc.. rang us up ro says that rapper Eric B. 
has inaugurated a new label, 95th St. 
Recordings, which will be distributed 
through INDI. The imprint takes its name 
from the recording facility the musician oper- 
ates in New York 

You may remember Enc B. as half of the 
rap team of Eric B. & Rakim. which enjoyed 
several top-selling albums in the late "80s 
and early '90s on 4th & Broachvay. Uni. and 
MCA 

FUG WAVING: Ask Uda Husik if she's 
artistically schizophrenic, and she'll say. 
"Definitely. Perhaps even mentally. 1 have 
very distinct parts of my personality." 

But the Washington. DC. -based 
singer/songwriter/guitarist adds. "I'm not 
going to do a country record. " 

That said, the different sides of Husik's 
musical makeup are on display on a pair of 
very different albums "Joynde." due from 
Caroline March 7, is a more rock-derived 
work that emphasizes Husik's harmonized 
vocals and a guitar-oriented presentation. 
Last year's "Evening At The Grange." on 
Caroline's Astrahvcrks imprint, was a collab- 
oration with English electronic musician 



Beaumont Hannant that demonstrated 
more experimental tendencies. 

A comparison of the song "Star." from 
"Joyride," and its hip-hop relative "Starburst 
7." on "Grange."" will give listeners an idea of 
Husik's wide musical range. 

Husik. who came out of the active D C. 
musical matrix to cut three albums for 
Kramer's Shimmy Disc, admits she was an 
anomaly in her hometown: "1 never fit in 
with the dominant music scene, because it 
was the Dischord scene ... (my music] just 
wasn't punk" 

Her music is a distinctive blend of diverse 
influences, from the Velvet Under-ground 
to Marianne Faithfull and even Kate Bush. 
The masic on "Joyride" is especially impres- 
sive-insistent yet dreamy, brimming with 
lovely melodies and spiked with outbursts of 
guitar noise, some of which is produced by 
an infrequently used device, the E-bow. 
which allows for nearly infinite sustain. 

"This guy Mike Fellows used |an E-bow) 
playing in one of Ian Mackaye's early bands. 
Embrace," Husik says. "I loved it and asked 
him what the hell it was." 

While Husik can't duplicate the lush har- 
monies on "Joyride" in hershowsCLive, Em 
greatly diminished." she says), she will front 
a hard-rocking trio on the road this fall; in 
the intenm, she'll be working on songs lor a 
late-'95 solo follow-up album. 

With an avenue for her more ethereal side- 
on the Caroline subsidiary, she says. "I 
couldn't have a better situation. I think my 
next rock record will be much more that, 
now that I know I can do the more dreamy 
stuff [on the Astrahvcrks] 
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1NG THERE: Chris Joyce, executive VP 
of Independent National Distributors 




ESSENTIAL REFERENCE GUIDES 

1. International Buyer's Guide: The worldwide music & video 
business-to-business directory jampacked with record & video co's, 
musk publishers, distributors & more $109 

2. International Talent & Touring Guide: The source for U.S. & 
international talent, booking agencies, facilities, services & products. $85 

3. Record Retailing Directory: Detailed information on thousands of 
independent music stores & chain operations across the USA S125 

4. International Tape/Disc Directory: Alt the info on professional services S 
supplies for the audio/video tape/disc industry $45 

5. Nashville 615/Country Music Sourcebook: The most comprehensive 
resource of business-to-business listings for the Nashville region & country music 
genre. S50 JH 

6. International Recording Equipment & Studio Directory: All the facts on 
professional recording equipment, studios, & equipment usage. SSCT $40! 

7. International Latin Music Buyer's Guide: The essential tool for finding 
business contacts in the Latin music market. $60 

Mail In this ad with chatlc or money order or call today! 
For fart Mrvlco call: 1-800-223-7524 Or 1-8O0-344-7119 

In NY call (212) 536-5174. In NJ call (908) 363-4156. 
Billboard Directories, P.O. Box 2016, Lakewood. NJ 08701 

Please add 14 per directory (or shipping ft handling {110 for international orders) 
Add appropriate tales tax in NY, Ni, CA. TN, MA. It, PA ft OC. Orders payable in U S funds only 
All sales are final 



The Classical Music Source 

Naxos ol America 
1165 Marlkress Road 
Cherry Hill, NJ 08003 
609-751-4744 

navIrid 



SST RECORDS. DISTRIBUTOR FOR: 

SSICRUZ, NEW ALLIANCE 

CALL: 310 430-7687 
FAX: 310 430-7286 
WRITE: P.O. BOX 1, LAWNDALE. CA 
90260 USA 

Memo** Ol Y7 

NAIRD 
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Alias Records. 2815 Woal OSve Ave BufDenK. CA 91505 



A &R INQUIRIES: 
1 800 649 8634 
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ONE GOOD REGION 

ing band population. 

"There are about 70 bands playing in 
ihis area, and [here aren't enough clubs for 
everyone to play regularly." saysjeuison 
Records owner Todd GoSS. Jettison has 
put out 35 releases, including those by 
Picasso Trigger and Blue-Green Gods. 
"It isn't that competitive between lo- 
cal labels," Goss continues. "Mac 
McCaughan, ol Supcrchunk, gave me all 
sons of advice when I started my label and 
helped me out a lot." 

Merge Records, nin bySuperchunk lead- 
ers Laura Ballance and Mac McCaughan, 
was founded in 1984 and ha_s put out 
almost 80 releases. Superchunk s 
"Foolish" is currently Merges best-selling 
title. 

Mammoth Records is building a major 
studio facility in Chapel Hill for label 
bands, and it will also be a place to check 
out new talent and attract producers But 
label owner Jay Faires cautions againsi any 
compansoas to other talent hot spots. "To 
call something "the next scene' puts too 
much pressure on bands and everything 
else Bands should develop at their own 
pace." says Faires. whose recent releases 




MAHNQWS DILLON FENCE 




TOUCH AND GO'S THE JESUS LIZARD 



include Dillon Fence's excellent "Living 
Room Scene." 

"We just signed a Chapel Hill band 
called Squirrel Nut Zippers, who are amaz- 
ing. The female lead singer sounds like 
Billie Holiday." Faires continues. "We 
have a lot of soundtrack possibilities lor 
them, and 1 think that is where they can 
really start to build a career." 

CHICAGO, CHICAGO 

With such regional anists as Veruca Salt, 
Liz Phair, Smashing Pumpkins. Everclear, 
Figdish. Loud Lucy, The Lupins. Triple 
Fast Action, Urge Overkill and others 
landing major-label deals, there is much 
talk from outsiders about Chicago being 
the hoi musical scene. However, most local 
indie labeLs will say there is a toad of great 
music in the Windy City simply because 
millions of people live there. 

Regardless, Chicago has always made 
significant contributions in music, from 



rock, pop. blues and )azz 10 folk. And the 
city's indie labels reflect that diversity. 

"There are a large number of talented 
artists in Chicago, but to label ll as a 
'scene' per se, is a bit simplistic," says 
Minty Fresh owner and Geffcn regional 
A&tR person Jim Powers, whose band 
Veruca Sail has achieved enormous mod- 
ern-rock and college-radio success. "I 
think that people here are generally very 
supportive of each other, but there isn't a 
shared aesthetic Everybody is doing their 
own thing." 

One organization trying ro create a dialog 
with all the region's diverse labels is The 
Independent Label Festival, which serves 
as an information resource and puts on an 
annual indic-label showcase in Chicago 
This year's event will be held July 28 to 29 
at Columbia College and at more than 20 
participating clubs throughout the city. 

Chicago's rich talent pool also has 
attracted indie labels from other areas. 



BRUCE IGLAUER OF ALLIGATOR 

One such label is Thrill Jockey, whose 
roster includes The See And Cake, 
Freakwater. Gaunt and Tortoise. Says 
Ret una Richards, "1 started Thrill Jockey a 
couple of years ago in New York. I moved 
to Chicago last August, because all my 
bands are in the Midwest — and most are 
from Chicago." 

One Chicago indie label that receives 
enormous praise is Touch And Go, one of 
Continued on piige i 10 
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ONE GOOD REGION 

Continued from pagf 1 08 

the largest totally independent label and 
dtstnbunon systems in the country, han- 
dling labels like Skin Graft, Drag City, 
Trance, Invisible. Quartersuck and Merge. 
Touch And Go's releases include titles by 
Butthole Surfers, Die Kreuzen, the 
Meatmen. Urge Overkill, Killdozcrand the 
Jesus Lizard, among others. 




FLYING FISH'S JASON EKLUMO 

"We are all friends with the bands." says 
Scott Giampino of Touch And Go. "We 
don't really have contracts. It is all verbal 
agreements, and our royalty situation is 
pretty much 50-50." 

"Touch And Go is like the flagship 
Chicago label. They have integrity, and 
when they say they are going to do some- 
thing they do it." says Patnck Monaghan. 
whose Carrot Top Records has released 
titles by Frank Orrall from Poi Dog 
Pondering, garage-country band The 
Handsome Family and the Coctails, an 
eclectic quartet that incorporates every- 
thing from free jazz to smart ambient gui- 
tar-rooted pop/rock. Carrot Top also dis- 
tributes the Coctails' Hi-Ball Records, as 
well as Sweet Pea and Minneapolis label 
Generator. 

Another significant Chicago indie is Wax 
Trax, which made its name during the 
1980s as a premier industrial-music label, 
with such homegrown acts as Ministry and 
My Life With The Thrill Kill Kult, as well as 
numerous overseas bands. Formed m 
1981 by Jim Nash and Dannie Flesher, 
Wax Trax celebrated 1 3 years of success 
with the three-CD anthology called "Black 
Box."Since 1993, Wax Trax lias been mar- 
keted and distributed by TVT Records out 
of New York. 

Flying Fish, another regional label, ica- 



G£HERA TOR 5 BALLOON 6UY 

aires a wide-ranging roster of organic, pn- 
manly acoustic, music Its first artist, 
signed 20 years ago, was Chicago 
jazz/blues pianist Erwin Heifer. Today. 
Flying Fish connnues to mine the region 
with releases by Michael Smith, Jason 
Eklund and others, as well as artists from 
all over the globe. 

Chicago has always enjoyed an endless 
stream of great blues music. Two of the 
genre's most successful indie labels, 
Delmark and Alligator, operate from there 

Delmark's blues roster is almost entirely 
regional, as are three-quarters of its jazz 



artists. Currently. Delmark is putting out 
the second album by Reginold R. 
Robinson, a critically acclaimed young 
local ragumc composer. 

"This isn't a coincidence diat Alligator is 
in Chicago. I am not a native of Chicago. 1 
came to Chicago because it has the most 
active live- performance blues scene of any 
dty in the country," says Alligator founder 
Bruce Igiauer. "With Delmark and Blind 
Pig in Chicago, as well as labels like 
Rounder and its subsidiary Bullseye, Black 
Top and Antone s. we compete for the 
OmimucJ on puiy 1 M 



COMING IN MAY H 
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Barry Adamson (/) 

Simon Bonney LU 

Nick Cave (/) 

and The ^ 

Bad Seeds qj 

Einsturzende j 

Neubauten qj 
Meat Beat 

Manifesto 

New Fads JJ> 
The Prodigy 
Rancho Diablo 

Renegade ^ 

Soundwave Q 

Rosa Mota <9 



Juno Reactor 
Plastikman ^ 
Tresor 

Thirty Ought Six «■ 
Toenut 3 



Mute Records is also the home of Depeche Mode, Erasure, 
Nitxer Ebb, Balanescu Quartet, Dlamanda Galas, 
Laibach, Miranda Sex Garden, and Wire. 

Mute Corporation 1 40 West 22nd Street. Suite 10A New York, NY 10011 
Tel: 21 2-255-7670 
Fax: 212 -255-6056 
E-Mail: mute-0mute.com 
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Upside Records 

The greatest sliced thing since gorgenzola... 
Cheese Graters Association of America 

Audio Technically very stimulating... 
Audio Technical Vernacular Society 

An intensely magical experience... 
Society of Semi Retired White Rabbits 

A catharsis... 
National Internal Medical Journal 

Who the hell is PopeHusic? 
International Trademark Union 

..they screwed me. I wouldn't give a rat's ass to 
anything associated with Pope Nusak... 

Former PopeMusic Artist 

...blah. blah. blah, magnificent, blah. blah, best 
music on the face of the blah. blah, stunning, 
blah, state of the blah. blah, couldn't stop blah, 
blah. blah, fine perfornianblah. blah, trans 
parency up the blah. blah, can't say enough. 

blah. blah. 
Journal ol Rambling Reviewers 



PopeMusic is a new 
record company with a 
whole new slant on 
things. We combine 
audiophile quality with 
artistic excellence. Our 
marketing prowess will 
open eyes. Our repetoire 
is second to none. 



STOPTHEBULLSHIT 



P. n -j^-j- Ok so we are a new Record company. And we do have some 

• I OP L Member of fresh ideas. We're getting some great press so far. So give us a 

MUSIC N/uRD call and we'll send you back some samples and press. 

(201) 825-7900 (201) 825-0493 fax ^ ^ about quotes _ 



OUR 
FIRST 
LOVE 

MUSIC. 

OUR 
PASSION 

CLIENTS, 

Exclusive 
marketing, 
promotion & 
distribution 
for New Age, 

Fusion, 
Smooth Jazz, 
Adult Alternative, 
World Music... 



'/,./ — iAULTlMIDIA 

New Sounds S.r.l. 
Via Zara, 20 - 20052 Monza (Ml) Italy 
Phone 039/2004233 - 2000623 - 2004691 
Fax 039/2001432 

(from U.S. A you have to dial 011+39+39 + tel/fax) 
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Indies Through The Ages 





Highlights Of The Past 50 Years 


BY CHRIS MORRIS 





^tf^ver the last half-century, indie 

M I Labels have helped sei ihe course 
m Miox the history of the record 
B B industr> f . While the 10 imprints 
profiled below by no means rep- 
resent the alpha and omega of indies 
through history, each left its own indelible 
stamp on the business and deserves kudos 
for breaking significant new artistic or 
commercial ground. 



LABEL: Verve Records 
FOUNDED: 1944 by Norman Granz in 
New York 

ARTISTS: Ella Fitzgerald. Billie Holiday. 
Oscar Peterson, Dizzy Gillespie, Roy 
F-ldndge, Louis Armstrong, Count Basic. 
Sarah Vaughan. Lester Young. Bill Evans, 
Stan Getz 

SIGNIFICANCE: Formed by concert 
promoter Granz initially as a label outlet 
for his "Jazz At The Philharmonic" pro- 
ductions, Verve (originally known as 
Norgran and Clef, before taking its final 
handle in the mid-' 50s) became synony- 
mous with lop-of-the-line mainstream jazz 
recordings through the '50s and '60s. 
Following his sale of the label to MGM 
(which is today part of the PolyGram fam- 
ily) in 1 960. Granz produced and released 
more exceptional jazz on his Pablo 
imprint (now owned by Fantasy). 




LABEL: Specialty Records 
FOUNDED: 1945 by Art Rupe in Los 
.Angeles 

ARTISTS: Little Richard. Larry 
Williams. Lloyd Price. Roy Milton, Percy 
Mayfteld, Joe and Jimmy Liggins. Guitar 
Slim 

SIGNIFICANCE: The history of rock V 
roll (or R&B and gospel, for that matter) is 
unimaginable without the contributions 
of Specialty'. The label's frequent forays 
into the studios of the deep South for tal- 
ent resulted in such frenetic classics as 
Little Richard's early piano- pounding hits 
and blues immortals like Guitar Slim's 
"The Things 1 Used To Do." Started anew 
in the '80s by Rupc's daughter. Specialty's 
formidable legacy is being well-mined by 
Fantasy, which owns its library of masters. 



|atlaimtic| 

LABEL: Atlantic Records 
FOUNDED: L947 by Ahmet Ertegun and 
Herb Abramson in New York 
ARTISTS: Ray Charles. Ruth Brown. Big 



Joe Turner, the Drifters, the Coasters, The 
Modern Jazz Quartet, John Coltrane. 
Ornette Coleman, Aretha Franklin. 
Buffalo Springfield 

SIGNIFICANCE: Begun as a jazz label, 
Atlantic quickly became a major fount of 
rhythm & blues (the term itself was 
coined by key executive Jerry Wexler), 
releasing revelatory music by soloist 
Charles and seminal groups like the 
Drifters. The company also released cru- 
cial, forward-looking jazz recordings by 
Coltrane and Coleman: set the tone for 
'60s soul with Franklin's classic albums 
and its distribution of Stax Records; and 
tapped into the defining rock music of 
the late '60s. Purchased by Warner 
Communications in 1968, it became a 
keystone of today's WTiA powerhouse. 




LABEL: Sun Records 
FOUNDED: 1952 by Sam Phillips in 
Memphis 

ARTISTS: Elvis Presley. Jerry Lee Lewis. 
Johnny Cash, Roy Orbison, Car! Perkins, 
Charlie Rich. Howlin' Wolf. Jackie 
Brenston, Junior Parker 

SIGNIFICANCE: Originally a recording 
service that licensed blues and RczB mas- 
ters (including Brenston's "Rocket 88," 
considered the first rock n' roll single by 
many historians) to indie labels. Phillips' 
operation became the great crucible of 
rockabilly and rock 'n' roll in the '50s. It 
brought Elvis Presley to the world and 
introduced a host of artists who success- 
fully fused strains of country and R&B 
into a new, pacesetting sound. Few labels 
can honestly claim to have midwifed the 
rock 'n' roll revolt; this is one of them. 



MOTOWN* 



LABEL: Motown Records 
FOUNDED : 1 959 by Berry Gordy in 
Detroit 

ARTISTS: the Suprcmes, the Miracles, 
the Four Tops, the Temptations, Marvin 
Gaye. Stevie Wonder. Gladys Knight & 
The Pips. Junior Walker &r The All Stars, 
the Marvelettes, Martha & The Vandellas 

SIGNIFICANCE: Started as a minimally 
capitalized venture by songwriter Gordy. 
Motown and its family of labels went on to 
define pop-soul during the '60s. using a 
talented staff ot producers, songwriters 
and musicians to grind out hit after hit. By 
the end of the decade, artists like Gaye 
and Wonder took their own route, adding 
revolutionary wrinkles to the fabric of 
R6?B. Now owned by PolyGram. Motown 
developed perhaps the most luminous 
history of any American indie. 




LABEL: Stax Records 

FOUNDED: 1960 by Jim Stewart and 
Estelle Axton in Memphis 

ARTISTS: Otis Redding. Sam & Dave. 
Booker T. & The MG's. Eddie Floyd, 
Jonnic Taylor. Rufus & Carla Thomas, the 
Staple Singers. Albert King, the Mar-Keys, 
the Bar- Kays 

SIGNIFICANCE: The Southern soul label 
of the '60s. Stax (which was distributed by 
Atlantic during us indie epoch) cannily 
mined the Bluff City's native talent, mating 
its stable ot stomping soul shouters with its 
crack house band, the MG's. and such 
homegrown writing talent as Isaac Hayes 
and Da\id Poner. The firm was brought to 
the ground by disastrous fiscal mismanage- 
ment in the 70s, but its vibrant legacy has 
been brought back home in a series of 
Atlantic and Fantasy reissues. 




LABEL: Rounder Records 

FOUNDED: 1970 by Ken Irwin. Bill 
Nowlin and Marian Lcighton-Levy in 
Camhndge, Mass. 

ARTISTS: George Thorogood & The 
Destroyers, Ted Hawkins. Charles Brown. 
Alison Krauss, Tabu Ley Rochereau. hun- 
dreds more 

SIGNIFICANCE: As just the short list 

above suggests. Rounder is among ihe 
most eclectic imprints in existence. 
Kicking off business with an initial release 
by banjoist George Pegram, the label 
delved into just about every imaginable 
avenue of Amencan music — and a variety 
of offshore styles as well. Thorogood's 
breakthrough in the late 70s supplied a 
new commercial impetus for the compa- 
ny, which today boasts an enormous cata- 
log and its own independent distributor- 
ship. Distribution North Amenca. 




LABEL: .Alligator Records 
FOUNDED: 1971 by Bruce Iglauer in 
Chicago 

ARTISTS: Hound Dog Taylor. Son 
Seals, Koko Taylor. Lonnie Brooks, Albert 
Collins. Lonnie Mack, Roy Buchanan. 
Johnny Winter, L'il Ed & The lmpenals. 
Little Charlie & The Nightcats, Dave Hole 

SIGNIFICANCE: Formulated as a home 
lor hitherto-unrecorded Windy City blues 
artists. Alligator metamorphosed into 
an award-winning label devoted to the 
Contmut-d on fXige 1 14 



112 



BILLBOARD SPOTLIGHT 



BILLBOARD FEBRUARY 25, 1995 



Would You Believe Over 600 Years Of 
Experience In Independent Distribution^ 
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indi convention '94 

Los Angeles. California 



Experience o» Tradition ®* Integrity 
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INDEPENDENT NATIONAL DISTRIBUTORS, INC. 
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Q> Dutch East India Trading k 




The beautiful voice of one of Ameixo's foremost 
Norhre recording artists meets roe genius of mis 
renowned pianist and composer. 

...fhe benchmark for other (ontemporary 
Native American releases.exquisilely 
gentle, breathtakingfy beautiful.. .not 
to be missed ■ p . i. I»s& 

... emerges as a Native American version 
of Inyo. -MHxwrd Magoiint Jan 78 9S 



PETER KATER wim I Carlos Nakai 



How The West Was Lost, Vol 2 

The breottakmg soundtrack to the AG owotd winning mini- 
series Volume One wes *6 lot Itie yew, Blboanl New Age 
chart, 1993. Notional weekly broodcas! continues on the 
Discovety Chonne! ttuough Motch 20. 

flits collaboration brings oat Holer's best, oni Hakoi's 
ploying ts soothing, mystical oni ethereal. Simply put. 
Hater's soumhrodi is stvrming. Sapeib. -Dictj linen 

Aiso: Hoi w Wbi Wis lost. Vn I ISD/SC 801 1 
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ONE GOOD REGION 

Continued from gggt 1 1 O 

attention of those artists, but the competi- 
tion is way friendly. " 

MINNEAPOLIS HAXIHUS 

Before Seattle became a dominant music- 
force, there was Minneapolis. In a sense, 
many of Seattle's biggest bands owe a lot of 
their influences to Twin City bands like 
Hiisker Dii. the Replacements and Soul 
Asylum. These da>*s. Minneapolis seems a 
little more subdued, but a closer look still 
reveals an active music community. 

Significant regional labels include 
Twin/Tone, Medium Cool, Clean, Big 
Money. Prospective, Omnium. Am- 
phetamine Reptile and East Side 
Digital. 

Twin/Tone, founded in the early '80s 
and now distnbuied by Restless, contin- 
ues as one of the area's longest-lived 
indies. The original home of ihe 
Replacements and Soul Asylum, it today 
boasts a subsidiary in Medium Cool and 
dismbutes Clean. Medium Cool numbers 




FLY DADDY'S CARDINAL 




EMPTY RECORDS' STEEL WOOL 

among its artists lormcr Replacements gui- 
tarist Slim Dunlap and the much- 
acclaimed Athens, Ga., smger-songwnter 
Jack Logan (whose two-CD debut. "Bulk," 
was one of 1994's critical hits). Clean, 
the onetime home of the now-defunct 
Trip Shakespeare, has garnered atten- 
tion of late with its debut offering from 
Polara. 

.Among the hottest bands coming out of 
Minneapolis is Balloon Guy. a quartet that 
has released several 7-inch singles on the 
Generator label and has just signed to 
Capitol. Smattcnng, a local supergroup 
made up of members of Balloon Guy. 
Polara and Mountain Singers, is putting 
out a new album on Generator 

The producer for Smattenng and Balloon 
Guy is Ed Ackerson, whose group Polara 
has just released its debut on Clean. 
Ackerson has also produced releases by 
Minneapolis bands the Hang Ups, 
Hovercraft and many others. 

Indie label Amphetamine Reptile has 
local bands like Cows. Hammerhead and 
Love 666. Nevertheless, its biggest success 
has been the first release by New York 
band Helmet, which sold more than 
40,000 units. Am Rep continues to have 
vinyl rights lor the Helmet catalog. 

"The only reason a label like mine has 
been around since 1086 is largely due to a 
Helmet, and one or two other bands thai 
helped support the other things thai sold 
less," says Am Rep's Tom Hazclmycr. 



THE GREAT NORTHWEST 

"This really shouldn't be a great place to 
be. but it really sull is a great place to go 
out and see bands." says Meghan Smith of 
Empty Records, a Seattle label that has put 
out 25 releases, including titles by Gas 
Huffer and Steel Wool. Smith's amaze- 
ment is echoed by many music people in 
the Seattle area. How could a place so 
utterly exploited continue to produce such 
vital talent? 

The endlessly documented success sto- 
nes of bands like Nirvana. Pearl Jam. 
Soundgarden, Hole and many others are 
largely due to a vibrant visionary- indie label 
community and solid local radio and 
media support. It's a textbook example of 
regionalism at its productive best. 

"It is a good situation for the groups, 
because there are so many labels that, if 
one label is a little too booked, chances are 
G>mirnu\. on puge 127 



THROVGH THE AGES 

Continued from i 12 

documentation of a variety of blues styles 
from around the nation. The label revital- 
ized the career of Texas bluesman Collins; 
released new music by such blues-guitar 
titans as Mack. Buchanan and Winter, 
and began tapping the best of the interna- 
tional blues scene with its signing of 
Australian slide master Hole. Still a vital 
independent presence in '95. 



field diva RuPaul and West Coast rap giant 
Coolio. Owned by Warner Bros., Tommy 
Boy continues to distribute most of its hits 
independently. 



SUB 
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LABEL: Tommy Boy Records 

FOUNDED: 1982 by Tommy Silverman 
in New York 

ARTISTS: Afrika Bambaata &r Soul 
Sonic Force, Digital Underground. House 
Of Pain. Naughty By Nature. Queen 
Latifah, RuPaul, Coolio 

SIGNIFICANCE: Rising out of the NYC 
underground. Tommy Boy made us first 
major impression with the groundbreak- 
ing rap single "Planet Rock"by Bambaata 
Over the years, the company has 
remained on the cutting edge of rap and 
dance music, scoring major commercial 
coups with such recent signces as left- 



LABEL: Sub Pop Records 

FOUNDED: 1986 by Bruce Pavitt in 
Seatde; partner Jonathan Poneman joined 
company in 1987 

ARTISTS: Green River, Mudhoney. 
Nirvana. Soundgarden, Tad, Afghan 
Whigs. L7. Pond. Velocity Girl. The 
Reverend Horton Heat, Big Chief, Love 
Battery. Combustible Edison. Sunny Day 
Real Estate, the Spinanes 

SIGNIFICANCE: The outgrowth of an 
Olympia. Wash., rock fanzine called 
Subterranean Pop. the Sub Pop label quick- 
ly became the home of many of die city's 
best-known and most successful grunge 
rock bands (many of whom were eventual- 
ly lured into the major-label fold). In the 
intervening years. Pavitt and Poneman have 
looked ourside of the Puget Sound area for 
the company's cutting-edge acts; its latter- 
day success is reflected in its involvement 
with Warner Music Group on both the dis- 
tribution and label sides. B 
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Don 1 1 miss out I 

Available on Griffin Music! 

Limited edition 15,000 die cut pack 
with full length picture disc and 
7" vinyl GCB-357-2 



Pie sent at ion walnut wooden box 
etched with an exclusive portrait of 
David Bowie with full length picture 
disc GCD-384-0 




■ 



3 track 



CD single GCD-382-2 



Look for these titles coming up 
on Qiiffin Music! 



Iggy Pop and The Stooges 

Mick H 




on 



David Bowie 

John Cougar Mellencamr; 




For distributor information call or fax: 
Griffin Music 

P.O. Box 87587, Carol Stream, IL, 60188-7587 
Phone: (708) 858-7801 • Fax: (708) 858-7806 
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Keepin' it in 
the family! 



EARTH MUSIC 
F1STPTJPPFT 
GRILLED CHEESE 
HEADHUXTfcR 
PATOIS 

EE-CONSTRICTION 

4901-906 Moroni BLVD. San Diego. CA 92117-3234 
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> NATIONAL AND REGIONAL independent dance music distribution 
>- EXCLUSIVE with many labels 

> DROP SHIPMENTS TO CHAINS In reacting areas 

V FAST relum approval and processing 

► NO COMMISSIONED SALESPEOPLE 

► CLOSE TO THE STREET wo solicit product with consumer demand 



LIAISON DISTRIBUTION 

WHERE DANCE MUSIC BECOMES MAINSTREAM 
product <•«/* tkt paH t(unK part 



Charting The Best Indies 



BY EEOFF HAYFIELD 



Sorting Independently distrib- 
uted titles from those thai are 
not has been the stickiest chore 
each year when the chart depart- 
ment assemhles the recaps lor 
Billboard's annual Indies Spotlight. But 
this time, that procedure was less compli- 
cated than n had been in previous years. 

There arc still plenty of hybrid situations 
afoot — five of the six major conglomerates 
have planted their feet in the indie camp 
in one way or another. But the reason that 
compiling this year's charts was easier 
than it was in. say. 1993 or 1994. is 
because independent labels were more 
commuted to singular dismbution paths 
In the not-too-distani past, labels like 
Next Plateau and Big Beat would send 
some titles through independent clistnbu- 
lion. oihers through majors (the former 
through PGD. the latter through WEA). 
But this year, those labels pnmarily used 
the majors' pipelines. 

The standings of the titles in these 
recaps are confined to titles thai were sold 
through independent distributors. The 
label standings only reflect each compa- 
ny's performance in ihe indie sector. 
Promotional assistance by a major does 
not disqualify a title from the indie recaps, 
but if even one configuration of the title in 
question was sold through a major, it is 
excluded from the charts, and points from 
those titles do not count toward the label 



rankings 

One hybnd hears explanation: ihe cas- 
sette single of 20 Fingers' "Short Dick 
Man" was sold by Zoo through BMG. but 
all maxi singlc configurations of that title 
were sold through indies. Thus, it is 
included in the Top Indie Dance Maxi- 
Singles list, but does not qualify for the 
other singles recaps. 

The charts in this spotlight represent a 
52-week penod. from the Jan 29. 1994, 
issue of Billboard through the Jan. 2 1 , 
1995, issue. Because this year's Indies 
Spotlight was published earlier than bat! 
year's, there is a three-week overlap 
between these recaps and the ones that 
were published in the 1994 edition. 

In addmon to the categories thai were 
published in the 1994 Spotlight, we have 
added Top Indie Reggae Albums and Top 
Indie Reggae Labels. The Top Indie 
Classical categories combine titles that 
appeared on each of Billboard's three bi- 
weekly lists: Top Classical Albums. Top 
Classical Crossover and Top Off-Pncc 
Classical. 

The recaps are compiled by the same 
methodologies thai were used io calculate 
the Year In Music recaps in ihe 1994 year- 
end issue: 

» The charts based on I he Billboard 
200, Top R&B Albums. Hoi Rap Singles, 
Hot Dance Maxi-Singles Sales. Top Jazz 
Albums. Top Contemporary Jazz Albums 



and Top Reggae Albums are compiled 
from the actual SoundScan numbers for 
the weeks each title appeared on those 
charts Similarly, the classical recaps are 
hased on The Billboard Classical 50. 

• For the Hoi 100 and Hot R&rB Singles 
lists, gross impressions from Broadcast 
Data Systems are combined with accumu- 
lated SoundScan unit sales and weekly 
small-market radio playlist points. .As with 
the above-mentioned sales recaps, titles 
only receive points for the weeks they 
appeared on the charts. 

* The Top New Age and Top World 
Music charts were not converted io 
SoundScan methodology until December 
1 994 Therefore, the recaps for these caie- 
gones are based on a point system, deter- 
mined by accumulating weekly points, 
which are assigned io each album for each 
week on the chart The point values are 
established in a complex inverse relation- 
ship to the chart position. 

The coniinued vitality ol the indepen- 
dent sector is reflected by the fact that two 
of the No. 1 titles in these recaps were not 
lust the lop-selling indie records on their 
respective charts, but beat out all inajorv 
disrnbuted competitors, too. The sound- 
track from "The Lion King" ruled over all 
comers on The Billboard 200 in the 
February- to- February calendar. while 69 
Boyz's "Tootsec Roll" rolled past the 
majors' tides on Hot Rap Singles I 



Top Billboard 200 Indie 
Albums 

Pos. TITLE — Artist — Label 

1 THE LION KING— Soundtrack— 
Wall Disney 

2 SMASH — Offspring — Epitaph 

3 CREEPIN ON AH COME UP (EP)~ 
Bone Thugs N Harmony — Ruthless 

4 LETHAL INJECTION— Ice Cube- 
Priority 

5 IT TAKES A THIEF — Coolio— 
Tommy Boy 

6 THE LION KING SING-ALONG 
(EP|— Soundtrack Cost— Wall Disney 

7 NINETEEN NINETY QUAD 
69 Boyj— Rip-It 

8 SAME AS IT EVER WAS — House Of 
Pain — Tommy Boy 

9 MTV PARTY TO GO, VOLUME 5— 
Various Arlisls — Tommy Boy 

1 0 BOOTLEGS & B-SIDES— Ice Cube- 
Priority 

1 1 SOMETHIN' SERIOUS — Big Mike— 
Rap-A-Lot 

1 2 IT'S ON (DR. DRE 1 87UM) 
KIILA (EP)-Eozy-E-Ruthless 

13 THE CHRONIC— Dr Dre— Death 
Row/lnterscope 

14 SWING BATTA SWING — K7 — 
Tommy Boy 

15 JOCK ROCK VOLUME 1-Vorious 
A/lists — Tommy Boy 

1 6 MTV PARTY TO GO. VOLUME 6 
Various Artists — Tommy Boy 

17 BACK AT YOUR ASS FOR THE 
NINE-4— The New 2 Live Crew— Luke 

1 8 WHOOMP! (THERE IT IS)— log 
Team— Life 

1 9 OLD SCHOOL — Various Artists- 
Thump 

20 THE SUN RISES IN THE EAST— Jeru 
The Domain — Payday 




•THl LI0H KING": TOP BILLBOARD 200 MOIt ALBUM 



21 CONCRETE ROOTS— Dr Dre— Triple X 

22 ALADDIN-Soundtrock-Walt Disney 

23 UNCLE SAM'S CURSE — Above The 
Low— Ruthless 

24 DANCE MIX U.S.A.-Various Artisls- 
Radikal/Quolity 

25 A FAMILY CHRISTMAS— John Tesh— 
GTS 

26 ON THE OUTSIDE LOOKING IN— 

Eightball & MJG— Suave 

27 DANCE MIX U.S.A., VOL. 2— Various 
Artists— Radikal/Quolity 

28 FILE UNDER: EASY LISTENING— 
Sugar — Rykodisc 

29 THE ULTIMATE CHRISTMAS 
ALBUM — Various Arlisls— Collectibles 

30 EAR TO THE STREET— Conscious 
Daughters — ScaHoce 



31 GANGSTA FUNK — 5th Word Boyz— 
Rap-A-Lot 

32 FUNKAFIED — MC Breed— Wrap 

33 SHOCK OF THE HOUR— MC Ren- 
Ruthless 

34 MICKEY UNRAPPED— Various Artists- 
Walt Disney 

35 NO TOYS FOR O.J.: KEVIN AND 
BEAN— Various Artists — KROQ 

36 FUNKY LIL BROTHA — 2 Low— 
Rap-A-Lot 

37 OLD SCHOOL VOLUME ll-Various 
Artists — Thump 

38 GUERRILLA FUNK-Poris— Priority 

39 ENDANGERED SPECIES— Lynyid 
Skynyrd — Capricorn 

40 HARDCASTLE — Paul Hardcastle — JVC 

' i. ' ': : , . 1 ; 



CONTACT TOM OP BECKY: LIAISON RECORDS, I IMC. 

9445 Washington Blvd. North, Suite K, laurel, MD 20723 
Phone: 1 800-841 -6201 / Fax: 1 -301 776-4566 
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For Natioml or Regional 
Independent Distribution 




Consistent Performance 
Financial Stability 



6405 Muirfield Drive 
Hanover Park, II 60103 
(708) 582-2888 • (800) 688-3383 
Fax (708) 582-3388 



35-37 36th Street 
Long Island City, Yt 1 1 106 
(718) 392-1930 • (800) 673-4787 
Fax (718) 392-2760 



7252 Remmet Ave., Suite 202 
Canoga Park, CA 91303 
(818) 704-5200 
Fax (818) 704-0777 



870 Market St., Suite 638 
San Francisco, CA 94102 
(415) 362-4570 
Fax (415) 362-4564 



962-970 Spice Island Dr. 
Sparks, NV 89431 
(702) 358-8400 
Fax (702) 358-9658 



I nd 



DISTRIBUTION OPTIONS 

Cggfggjgi fjmn gag 95 

the survivors, in wholly unrelated initia- 
tives, appear (0 be searching lor waj-s to 
CUI back 00 vendors. 



i le 



Some of the big chains, like Tower 
Records .'Video, Blockbuster Music and 
Cameloi Music, have been trying DO get 
away from multiple suppliers and prefer DO 
buy from a larger national distributor. 
Consequently, some regional distributors 



s 



have seen their business diminish with 
those accounts. 

Bui others say that regional distnbutors 
remain healthy thanks to the vibrancy of 
the independent-label sector. "There are a 
lot ol new independent labels being started 



by people who had been anists. in produc- 
tion, or with a major label." says RliD's 
Becker "Punk is the new music lor young 
white males, and rap is the new pop music. 
The indie sector is really healthy right now, 
with a lot of great music being produced 
for it and plenty of great opponumry avail- 
able there." 
Duncan Hutchison, CEO ol AtC Music 



Distribution, argues there will always be a 
place lor regional distributors. .As a distnb 
utor, "you have to have labels that are ROC 
exclusive or not national if you want to be 
in touch with the labels that are happening 
tomorrow." he says. "That is where the 
new talent is coming from h doesn't 
always come from existing labels with 
national distribution deals ." ■ 



■ > 4 





Stern's Music presents the latest from 

EARTHWORKS 



The people who first introduced Ladysmith Black Mambazo, Mahtathini & the Mahotella Queens and the Soul 
Brothers to the world beyond South Africa are back with more great music from the jumping, jiving townships. 




DARK CITY SISTERS 
AND FLYING JAZZ QUEENS 
STEW31CD 

They were the most popular female groups 
in South Africa in the 1960s, and their sweet and 

sassy jive vocal harmonies still echo in the 
township sounds of today. At long last, 
American listeners can enjoy them too. 




THE SOUL BROTHERS, 
JUMP AND JIVE 
STEW33CD 

Stomping gumboot rhythms, swirling 
Hammond organ, buttery saxes, and those 
honey-dripped voices; the unmistakable 
and irresistable sound of the most popular 
South African band of all time. 



4 TASTE OF THE INDESTRUCTIBLE 
BEAT OF SOWETO 
STEW32CD 

The best of the acclaimed 
Indestructible Beat of Soweto series. 
Choice selections of Mahlathini 
& the Mahotella Queens, 
the Soul Brothers. Abafana Baseqhudeni, 
Steve Kekana and other mbaqanga 
7. stars of the "70s and '80s. 




598 Broadway, New York, NY 10012, USA 
Telephone: (212) 925 1648 
Fax: (212) 925 1689 




These and many other Earthworks 
and Stem's Africa recordings 
are available at all 
good record stores. 



BARKING PUMPKIN - From The Vaults Of Frank Zappa 
BIDDUIPH - Historic Classical Records 
CHALLENGE - A New Jazz label From The Netherlands 
GLOBAL VILLAGE - Traditional Jewish And Klezmer Music 
HAT HUT - Premier Jazz And New Music From Switzerland 
MAD KAT - San Francisco's Own Jazz Vocal Label 
R0M0PH0NE - Classic Opera Recordings From The Early 1900s 
TIMELESS - Renowned Jazz Label From Holland 
WOLF - Austria's Premier Chicago Blues Label 
WORD MUSIC - The Most Romantic Poems Ever Spoken 
X-DOT PRODUCTIONS - Progressive World Music 



N/URD 





Reasons 

Why Bayside 

Distribution Is Your Best 
Choice For Independent 
Music. 

2609 Del Monte St 

W. Sacramento. CA 95691 

Contact: Doug Cox (ext 2255) or 

Glenn Devery text 25ai 

1(800) 525-5709 
1(916)373-2548 
Fa* 1(916) 373-2511 
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BILLBOARD 200 

i "p'lmjin'J from rn.ty ] 16 

Top Billboard 200 India 
LoboU 

Pos. LABEL (No. Of Charted Albums) 

1 WALT DISNEY (4) 

2 EPITAPH (1) 

3 TOMMY BOY (7) 

4 PRIORITY (5) 

5 RIP-IT f 1 ) 

6 RAP-A-LOT 13) 

7 THUMP (2) 

8 UFE(l) 

9 PAYDAY (I | 

10 NPG|1) 

11 TRIPLE X (1) 

12 GTS(l) 

13 RADIKAL (2) 

14 QUALITY [2! 

15 SUAVE (1) 

16 RYKODISC 

17 CAPRICORN (3) 

18 COLLECTIBLES 111 

19 SCARFACE (1) 

20 WRAP (1 1 



Sn 

Top Billboard 200 Indie 
Distributing Labels 

Pas. DISTRIBUTING LABEL (No. Of 
Charted Albums) 

1 WALT DISNEY (4) 

2 EPITAPH |1) 

3 TOMMY BOY 17! 

4 PRIORITY (12) 

5 RELATIVITY (6) 




1M HOST tUUTinil SltL IN TH£ 
HOtLO" IS THE TOP HOT 100 lHOlt S1H0LC. 

Top Hot 100 Indlo SlngUi 

Pos. TITLE — Artist — Label 

1 THE MOST BEAUTIFUL GIRL IN THE 
WORLD— ?■— NPG 

2 FANTASTIC VOYAGE — Cootio — 
Tommy Boy 

3 TOOTSEE ROLL — 69 Boyz — Rip-H 

4 THUGGISH RUGGISH BONE — Bone 
Thugs N Harmony — Ruthless 

5 BOP GUN (ONE NATION)— Ice Cube 
Featuring George Clinton — Priority 

6 NEW AGE GIRL (FROM DUMB AND 
DUMBER) — Deodeye Dick— Ichibon 

7 YOU KNOW HOW WE DO IT — Ice 
Cube — Priority 

8 WHOOMPt (THERE IT IS)— Tog 
Team— Life 

9 SOMETHIN' TO RIDE TO (FONKY 
EXPEDITION) — Conscious Daughters— 
Scarfoce 

10 WHAT'S UP-DJ M,ko— ZYX 

1 1 TAKE IT EASY— Mad Lion— Weeded 

1 2 ZUNGA ZENG—K7— Tommy Boy 

13 FUNK DAT/WHY IS IT? — Sogot — Moxi 

14 I'LL BE LOVING YOU — Collage — Viper 

1 5 YOUR LOVE IS SO DIVINE— 
Miranda — Sunshine 

1 6 REGULAR THANG — Ovis — Restless 

17 GET READY FOR THIS— 2 Unlim.ted- 

GmtitiufJ on pmy 120 







Preitiastering, mastering, replicating, printing, and packaging your 
compact disc is only the beginning. Kao does all of this. And as a global 





company, Kao can get your disc anywhere in this world you want it to be 






The Kao Entertainment Group 
call 1.800.525.6575 or fax 1.717.392.7897 



KAO 

INFOSYSTEMS 
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BILLBOARD SPOTLIGHT 



119 




...an unusual blend 
of care and artistry in 
presenting the music 
of the American 
Indian. 

Davtd P. McAJIestet 
ED+JCWUSICOLOG* 



THOMAS APPELL 




QUALITY RECORDINGS OF TRADITIONAL 
AMERICAN INDIAN MUSIC SINCE 1966 

Call or Write for Catalogue or 
Over 100 Titles in Slock. 
Box 472-B • Taos • New Mexico 87571 
505 776-2953 / Fax 505 776-2804 



We'll be at NARM '95! 



N/\lRIZ> 




K ofh jt Breen 

Adult Conl Country N©v* Age 

Seeks Investor To Finance Start-Up Of 
Independent Record Label. Realistic 
Plan for 575M Net Worth In 5 Years. 

CaM (714)492-3320 



LA VISTA 
HOTHEADS 

BIG HATE 

COMING IN '95 



FLIP RECORDS 

133 WEST BROADWAY NEW YORK NY 10012 
TEL 212 925 2527 FAX 212 925 2507 
11908 VENTURA BUD STUDIO CITY CA 91604 
TEL. 818 762 5648 FAX 818 762 8224 




Mislc Distribution 



YOUR INDEPENDENT COMPETITIVE EDGE 



BED HOT LABELS ' 

TOUCH a. GO 
- EPITAPH • 
ARTERY • 
THERMOMETER 

• GRIFFIN 
•ATAVISTIC • 
BIO CAT • RPM 

• BIO MONEY • 
BIZARRE/ PLAN 
ET • 

BLOODSHOT • 
CARROT TOP • 
CDM • CHOKE • 
CLEAR VIEW • 
COM-FOUR • 
MUNSTER • 
YODR CHOICE 
LIVE SERIES • 
DOSSIER • 
PARAGORIC - 
ONE LOUDER • 
LE SILENCE DE 
LA RUE ■ 
RADIOPAQUE • 
CROSSTALK • 
DB • DELMORE 

• DISCIPLINE • 
EL RECORDO * 
ENGINE/ BLACK- 
OUT • IDIOT 
SAVANT - 
LAKESHORE 
JAZZ • PREMO- 
NITION* 
LEVIATHAN • 
LONOPLAY • 
LOCOMOTIVE • 
SCAT • PCP • 
RADIAL • 
CRYPT • MEAT- 
KINO • MINTY 
FRESH • MIR- 
ROR • MOLTEN 
METAL PRO- 
DUCTIONZ • 
MORDAM • 
ALLIED • 
ALTERNATIVE 
TENTACLES • 
AMPHETAMINE 
REPTILE ■ 
AMITY • BAC- 
CHUS 

ARCHIVES • 
BROKEN 
REKIDS • 
DIONYSUS • DR. 
STRANGE • 
EMPTY • 
ESTRUS • FLIP- 
SIDE ■ HELL 
YEAH • KILL 
ROCK STARS • 
JADE TREE • 
KIRBDOG • SEE- 
LAND • 
SHREDDER • 
SYMPATHY FOR 
THE RECORD 
INDUSTRY • 
VINYL COMMU- 
NICATIONS • 
WORLD WAR 3 • 
WRONO • 



ThoSe oLd MAJorS JuST DOnT HaVE 
t Ha T mUCh FiRe Power L eFT in TheiR 
"biG gunS" aNymorE 




SotHeY DisGuisE 
tHems ELVES As iNdiEs TrYin" 
to LoOk HiP...(GoObEr maY Be UgLy, 
But hE ailMT sTjpiD) 



BuTwHen tHat ReaLLY HOT 

inUEPenDenl xStaFFjgi HitS 
thE StrEEtS !■ I 
& ThE mAjoRs 

wAnlMa gEt it ^'MtTWtf I 





iT's ToO LaTe!! 
We AlreadY 
DiD it ! 

FEEDBACK 



FEEDBACK. Inc. Music Distribution 
P.O. Box 5098 Glendale Heights, II. 00139 
local: 708-545-9100 Fax: 708-545-9191 
Phono toll Iroo: 
1-800-326-3472 



RED HOT LABELS ! 

LOOKOUT • 
MATADOR • 
RIGHTEOUS 
BABE RECORDS 

• PRAVDA • ONE 
HAN'S CEILING 

• PLATYPUS • 
MUD /PARASOL* 
PROJEKT:DARK 
WAVE • 
HYPERIUM • 
HYPNOBEAT • 
COLD MEAT 
INDUSTRY • 
DOROBO • TE88 

• HIC SUNT 
LEONES • 
FLABBERGAST • 
80UNDQUEST • 
SCREAM • 
EXTREME 
MUSIC • RELIC 

• PROPULSION • 
PUNCTURE • 
ROCKAMUNDO • 
ROCK THE 
NATION > ROIR 

• LAGOON REG- 
GAE • ROIR 
EUROPE DANC 
ETARIA • NEW 
ROSE BLUES 
CLASSICS • 
AMERICA'S 
JAZZ GREATS • 
ROTTEN 
RECORDS • 
SILENT • SONIC 
NOISE • 
SCHOOLKIDS 
RECORDS ■ 
SPINART • S8T • 
CRUZ • NEW 
ALLIANCE • 
ISSUES • 
SOUTHERN • 
ADULT SWIM • 
BLUURG • 
CRASS • DESO- 
TO • DISCHORD 

• DUBIOUS 
HONOR • EXIT 
FILMS • 
HIMALAYAN • 
NOISEVILLE • 
PUSMORT • 
SHANGRI-LA 
SIMPLE 
MACHINES • 
SKENE • SPIG- 
OT • TEXAS 
HOTEL • T.K. • 
THRILL JOCKEY 

• TINKER 
STREET PRO- 
DUCTIONS • 
SKIN GRAFT • 
QUARTERSTICK 

• DRAG CITY • 
INVISIBLE • 
MERGE • 
TRANCE 

Uimbir 

naIrd 




BONE THUGS N HARMONY: 'CSEEPIH OH AH COME UP' IS THE TOP IHOIE StB ALBUM. 




•T : "THE MOST BEAUTIFUL OWL IH THE WWL0" IS THE TOP IHOIE HAM SINGLE. 



HOT 100 

Continued from pajy 1 19 
Rodikal 

18 I'VE BEEN THINKING ABOUT YOU— 

Jocelyn Enriquez — Classified 

19 KITTY KITTY — 69 Boyz— Rip-ll 

20 I GOT CHA OPIN— Block Moon- 
Wreck 



Top Hot 100 Indie Labels 

Pos. LABEL (No. Of Charted Singles) 

1 TOMMY BOY (3| 

2 NPG (1) 

3 RIP-IT (2) 

4 PRIORITY (3) 

5 RUTHLESS (?) 

6 ICHIBAN |1| 

7 LIFE |2] 

8 SCARFACE 1 

9 ZYX(l) 

10 WEEDED (1) 



Top Indie R&B Albums 

Pos. TITLE — Artist — Label 

1 CREEPIN ON AH COME UP (EP)— 

Bone Thugs N Harmony — Ruthless 

2 LETHAL INJECTION — Ice Cube- 
Priority 

3 SOMETHIN' SERIOUS — Big Mike— 
Rap-A-Lot 

4 NINETEEN NINETY QUAD — 69 



Boyz— Rip-It 

5 BOOTLEGS 8, B-SIDES — Ice Cube- 
Priority 

6 SOMETHIN' TO BLAZE TO — Top 

Authority — Solor 

7 ON THE OUTSIDE LOOKING IN 
Elghtball & MJG — Suave 

8 IT TAKES A THIEF— Coolio— Tommy 
Boy 

9 OLD SCHOOL — Various Artists- 
Thump 

10 UNCLE SAM'S CURSE — Above The 
Law — Ruthless 

1 1 THE SUN RISES IN THE EAST— Jeru 
The Damaja — Payday 

1 2 THE CHRONIC— Dr Dre— Death 
Row/lnterscope 

13 FUNKAFIED— MC Breed— Wrap 

1 4 BACK AT YOUR ASS FOR THE 
NINE-4— The New 2 Live Crew— Luke 

15 IT'S ON (DR. DRE 187UM) KILLA 
(EP)— Eazy-E— Ruthless 

16 EAR TO THE STREET — Conscious 
Daughters — Scarf ace 

1 7 COMIN' OUT HARD — Elghtball & 
MJG — Suove 

18 ENTA DA STAGE — Black Moon- 
Wreck 

1 9 GANGSTA FUNK — 5th Ward Boyz— 
Rop-A-Lot 

20 SAME AS IT EVER WAS — House Of 
Pain — Tommy Boy 

21 THE WORLD IS YOURS — Scarfoce — 
Rop-A-Lot 

22 HEAT 4 YO AZZ— Celly Cel— Sick 
Wid' It 

23 FUNKY UL BROTH A — 2 Low— 
Rop-A-Lot 

24 RUTHLESS BY LAW — R.B.L. Posse— 
In-A-Minute 

25 SWING BATTA SWING — K7 — 
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We finished it in 24 hours. 




Tommy Boy 

26 OLD SCHOOL VOLUME II— Various 
Artists — Thump 

27 BEGGIN' AFTER DARK— H -Town — 
Luke 

28 CONCRETE ROOTS— Dr. Dre— Triple X 

29 ANOTHA LEVEL OF THE GAME — 

West Coast Bad Boys— No Limit 

30 AUTOPSY — C-BO — Awol 



Top India RAB Album Label* 

Pos. LABEL (No. Of Charted Albums) 

1 RUTHLESS (6) 

2 PRIORITY (7) 

3 RAP-A-LOT02) 

4 TOMMY BOY (7) 

5 RIP-IT (2) 

6 SUAVE [J] 

7 THUMP (4; 

8 LUKE (3) 

9 SOLAR |l| 
10 WRAP 3 



1 



RITY 



10 YEAR ANNIVERSARY 

Tap Indie R&B Album 
Distributing Labels 

Pos. DISTRIBUTING LABEL (No. Of 
Charted Albums} 

1 PRIORITY (22) 

2 RELATIVITY (10) 

3 TOMMY BOY (7) 

4 RIP-IT (2) 

5 SUAVE (2! 

Tap Indie R&B Singles 

Pos. TITLE — Artist — Label 

1 THE MOST BEAUTIFUL GIRL IN THE 

WORLD — <?■ — NPG 

2 TOOTSEE ROLL — 69 Boyz— Rip-It 

3 FANTASTIC VOYAGE -Coolio— 
Tommy Boy 

4 THUGGISH RUGGISH BONE — Bone 
Thugs N Harmony — Ruthless 

5 YOU KNOW HOW WE DO IT-lce 
Cube — Priority 

6 TAKE IT EASY— Mod Lion— Weeded 

7 BOP GUN (ONE NATION)— Ice Cube 
Featuring George Clinton — Priority 

8 SOMETHIN' TO RIDE TO (FONKY 
EXPEDITION) — Conscious Daughters— 
Scarlace 

9 I GOT CHA OPIN— Black Moon- 
Wreck 

10 (WHY IS IT?) FUK DAT/— Sagat— Maxi 

1 1 THIS LOVE IS FOREVER — Howard 
Hewett— Caliber 

12 NO GUNS, NO MURDER— 
Rayvon — VP 

1 3 BUCKTOWN— Smif-N-Wessun— Wreck 

14 KITTY KITTY — 69 Boyz— Rip-ll 

15 BACK SEAT (WIT NO SHEETS)- 
H-Town — Luke 

16 WHERE I WANNA BE BOY 
Missjones — Step Sun 

17 COME CLEAN— Jeru The 
Damojo — Payday 

1 8 ZUNGA ZENG — K7 — Tommy Boy 

19 I WANNA BE YOURS— Trellini— Luke 

20 DON'T FRONT — Missjones — Step Sun 

Continugrfoti 122 




Hot new release? Last 
minute re-mix? Com- 
I pose yourself. We realize 
that sometimes you 
have to act fast. So. for 



v , flexible scheduling, high- 

SI 



speed glass mastering, 
extended-play CDs and 
alternative packaging, 
Call Nimbus for manufac- 
turing in the U.S. or U.K. 
Even when you need it 
Jrbmorrow, your projec- 
ts still music to our ears 

A\ZY\\?\SS 

\ manufacturing inc. 



i 



ufactiirer independents depend on. 



st Sales (800) 451 -8725 West Coast Sales (800) 625-3; 
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COMING MARCH 7th 



Now Available 




NmterP 

99 WAYS TO VIE 




Tha Bomb Single 
"When They Gone" 

HUGE STREET BUZZ 
RADIO PLAY 

KMEL - KSJS - KPLX 
WUSL • KPOO - KSSU 
WQMKG 

LOOK FOR NEW VIDEO 

"When They Gone" 



-WoslCogrtfcxxJBoyi- ' 



c The Gtiatio'i Try" Ic 



BorO LA RALLY RAL (ram lh»*>WH»l (grrtc*" Sound Track 
i. Mem ■ 1 i ...^ . ; , ■ ... 

<fl ■ S*n MM -Cartwrn. MWI • 41* «! MM • '*■ 4»S «J D>>0 
J hay - Mm ■ MlHStAJtn - ROCK ROTTOM 



Martin 
Simpson 

English acoustic guitar virtuoso 
Martin Simpson's new release, 
Smoke & Mirrors, presents 
inspired acoustic electric 
performances showcasing 
Martin's legendary 
fiery fingerpicking, 



Smoke & Mirrors 
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Top Indie R&B Singles 
Labels 

Pos. LABEL (No. Of Charted Singles) 

1 RIP-IT |5) 

2 NPG ( 1 ) 

3 TOMMY BOY (7) 

4 PRIORITY [4] 

5 RUTHLESS |3] 

6 WEEDED [I] 

7 WRECK (4) 

8 LUKE IB] 

9 SCARFACE (2] 
10 STEP SUN (2) 



69 ton-, -tootsee soil- is the top indie sap single. 




HAD LION: 'TAKE IT EASY' IS THE TOP INDIE DANCE HAXI-SINGLE. 



Tap Indie Rap Singles 

Pos. TITLE— Artist — Label 

1 TOOTSEE ROLL — 69 Boyi— Rip-It 

2 FANTASTIC VOYAGE — Coolio — 
Tommy Boy 

3 THUGGISH RUGGISH BONE— Bone 
Thugs N Harmony — Ruthless 

4 TAKE IT EASY — Mad Lion— Weeded 

5 YOU KNOW HOW WE DO IT- 
Ice Cube — Priority 

6 BOP GUN (ONE NATION)— Ice Cube 
Featuring George Clinton — Priority 

7 SOMETHING TO RIDE TO— 
Conscious Daughters — Scarface 

8 WHOOMP! (THERE IT IS) — 
Tog Teom — Life 

9 I GOT CHA OPIN— Black Moon- 
Wreck 

10 BUCKTOWN/LET'S GET IT ON- 

Smil-N-Wessun— Wreck 

11 FREAKS/I-IGHT (ALRIGHT) 

Doug E. Fresh — Gee Street 

12 COME CLEAN — Jeru The Domaio— 
Payday 

13 BLACK SUPERMAN— Above The Law- 
Ruthless 

14 KITTY KITTY— 69 Boyz— Rip-It 

15 WARRIOR'S DRUM — King Just — 
Black Fist 

16 REAL MUTHAPHUCKKIN G'S 
Eazy-E — Ruthless 

17 WHUTCHA WANT?— Nine— Profile 

1 8 NO GUNS, NO MURDER — 
Royvon — VP 

19 PIMP OF THE YEAR— Dru Down— 
Relativity 

20 SHORT SHORTS-Roheem 
The Dreom — Life 



Tap Indie Rap Labeb 

Pos. LABEL (No. Of Charted Singles) 

1 RIP-IT (3) 

2 RUTHLESS 14) 

3 PRIORITY (6) 

4 TOMMY BOY 1 7) 

5 WRECK (5] 

6 LIFE (51 

7 WEEDED (1) 

8 SCARFACE (2) 

9 RELATIVITY (4| 
10 PAYDAY (4) 



Tap Indie Dance Maxi- 
Singles Sales 

Pos. TITLE— Artist— Label 

1 TAKE IT EASY— Mod Lion— Weeded 

2 SHORT DICK MAN— 20 Fingers 
Feoturing Gillette— OJ World 

3 BUCKTOWN/LET'S GIT IT ON 
Smif-N-Wessun— Wreck 

4 FREAKS/I-IGHT (ALRIGHT)— 
Doug E. Fresh — Gee Street 

5 TOOTSEE ROLL— 69 Boy!— Rip-It 

6 FANTASTIC VOYAGE — Coolio — 
Tommy Boy 

7 WHAT'S UP— DJ Miko— ZYX 

8 BUCK EM DOWN — Black Moon- 
Wreck 

9 BOP GUN (ONE NATION)-lce Cube 
Feoturing George Clinton — Priority 

10 WHY IS IT? (FUK DAT) — Sagat — Moxi 

1 1 NO GUNS, NO MURDER— Royvon— 
VP 

12 I LIKE TO MOVE IT — Reel 2 Real 
Feoturing The Mod Stuntman — Strictly 
Rhythm 



Release date: April 17 




lliun.Urlitrd 



Thunderbird Records 345 Lake Avenue Suite F Santa Cruz, CA 95062 
408-479-7170 Fax 408-479-7448 email: tbird@netcom.com 



r of MAlRD 



Be sure to look for other new lliunderbird releases In April, 
induding Alisa Fineman, City Folk and Tiran Porter / \ 
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ITZHAK PEBUUH I OSCAR PETESSON: SIDE BY SIDE" IS THE TOP INDIE JAZZ ALBUM. 



Top Indie Dance Labels 

Pas. LABEL (No. Of Charted Singles) 

1 WEEDED {?) 

2 WRECK 

3 TOMMY BOY (6) 

4 DJ WORLD (1) 

5 GEE STREET 1 1 1 

6 RIP IT . 

7 STRICTLY RHYTHM (4) 

8 PRIORITY (3} 

9 VP (4) 

10 PAYDAY |4) 



Tap Indie Jaix Albums 

Pos. TITLE— Artist — Label 
1 SIDE BY SIDE — Itzhak Perlman/Oscar 
Peterson — Telarc 

Civitirjiu J l"i 12-i 



13 ELTRAGO (THE DRINK) — 

2 In A Room— Cutting 

14 I GOT CHA OPIN -Black Moon - 
Wreck 

15 THE MOST BEAUTIFUL GIRL IN THE 
WORLD — f — NPG 

16 GIVE IT UP— The Goodmon— FFRR 

17 SHOOT TO KILL— Mod Lion— Weeded 
1 8 WARRIOR'S DRUM — King Just- 
Black Fill 

1 9 PROMISE ME— Lil Sujy— Metropolitan 

20 GUCCI DANCE LIVE— Sam The 

Beast — Siren 



>UNTI# MUSIC: 





GET READY FOR THE 
NEW 

QUEEN OF THE 
HONKY TONKS 

m KATIE 
TRICKETT 

Order Now 

|||gTHE NEXT TIME" 

Produced by Chad Watson 

For Details on Master 
Licensing or Distribution 
I World Wide Contact: 

LAWSON RECORDS 

9507 Santa Monica Blvd. 
Suite 205 

Beverly Hills, CA 90210 
(310) 276-5913 Phone 
(310) 305-0065 FAX 
Henry Fenenbock 




WISHPLANTS Coma 

06R 21033 
"The band thai could be bigger than 
Pearl Jam" (Metal Hammer 1994) 
3 UK charted too 20 tilts makes mo 
WishPlanls anything but Comatose 




XYMOX HeadClouds 

OBR 28004 
Former 4ALV Polygram artists Xymox 
returns with their strongest and best 
disc «i years neadctouds" A head 
pounding array ot subtle rhythms and 
fusion pulsating back beats and eth- 
nical vocal melodies guaranteed to 
turn any dance floor into a mass ol 
gyrating sweaty Flesh. 



ALTERNATIVE CHOICES FOR AN ALTERNATIVE NATION. 



BEST Of \ OF NOISE 




ART OF NOISE Best Of 
OBR 21027 
Previously unreieased, The Best of 
AON has shipped 25,000 since It's 
Nov. 1994 release and Is still ship- 
ping This classic collection by AON 
is a must. 




BLACKBART Bootleg Breakout 

OBR 00101 
Former Bus Boy & Grammy winner 
Brian O'Neal delivers a set ol West 
Coast rock just this side ol heaven 
Finely crafted mixiure ot rock and bal- 
lads makes this a strong contender at 
retail and radio 




THE JAM Setting Sons 
OBR 25006 
Classic reissue from the famed UK 
Punk/Mod Rockers The Jam. teat. 
Paul Weller. CD Ptc. Disc release, 
(org. LP afl work) 




GREEN ON RED Best Of 
OBR 21021 
Previously unreieased collection ol 
irve tracks combined with classic stu- 
dio tracks. From veteran rockers 
Chuck Prophel and Oan Stewart. 



Off-Beat Records is distributed by the following fine distributors 




HIPPOPOTAMUS Butter 
OBR 28100 
Somewhere between George Clinton 
and Fishbone lies Rippopotamus. A 
combination ol Funk. Punk & undeni- 
ably strong tracks has made them 
one of the years strongest entries in 
the college market. The Spindoctors 
with more guts. 



,f CK BRUCE BAND 



JACK BRUCE BAND How's Tncks 

OBR 25007 
Classic reissue from Cream's Bassist 
Jack Bruce, mixes a tine blend ol Jazz 
fusion and Rock. Available as CO Pic 
Owe. (ong, LP an work) 




MUSK DISTRIBUTION 



SHIPPING IN 1995 ON 
COMPACT DISC 

Southside lohnny and the 
Asbury Jukes 
Barclay lames Harvest 
The Jam 

Captain Beefheart 

Boomtown Rats 

Sham 69 

Jade Warrior 

Visage 

The Shirts 

Hawkwind 

Junior Delgado 

VanDer Graff Generatior 

China Crisis 

Rick Wakeman 

AND ON VINYL 

John Coltraine 
lames Gang 
Golden Earring 
T-Bone Walker 
Lynyrd Skynyrd 
The Jam 
Ohio Players 
Parliament 
Velvet Underground 
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JAZZ 

Continued from pmy 123 

2 JUST YOU, JUST ME — Dove Brubeck- 
Telarc 

3 LATE NIGHT BRUBECK— Dove 
Brubeck — Telorc 

4 WARM & TENDER— Chorlie Watts- 
Continuum 

5 SANTA'S BAG: ALL-STAR JAZZ 
CHRISTMAS — Various Artists— Telorc 



6 A TRIBUTE TO BING CROSBY — 

Met Torme — Concord 

7 A JAZZY CHRISTMAS IN DIXIE 
The Highway Jazzmen — Loserlighl 

8 THE ORIGINAL JAZZ MASTERS 
SERIES VOLUME l-Vorious Artists — 
DA 

9 A CONCORD JAZZ CHRISTMAS— 

Various Artists — Concord 
10 VINTAGE YEARS — Mel Torme/George 
Shearing — Concord 



Top Indie Jazz Labels 

Cos. LABEL (No. Of Charted Albums) 

1 TELARC (5) 

2 CONCORD [5| 



3 CONTINUUM (11 

4 LASERLIGHT 01 

5 DA (I) 

Tap Indie Contemporary 
Jazz Albums 

Pos. TITLE— Artist— Label 

1 SAX BY THE FIRE— John Tesh Project— 
GTS 

2 HARDCASTLE— Paul Hordcastle— JVC 






AURA RECORDS - a division of dura Entertainment 

ProudlLi Presents.. Tommy James'™* GIVE IT DLL 
from the forthcoming album. H NIGHT IN BIG CITY 

717.431.0444 
#flU2020 




r.v ■■ ■> ., ■ :l 
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Seventh Heaven Records 

is proud to present 
their debut rock release 




For more information: Dianne Caron 360.398.2846 

P.O. Box 28190 Bellingham, WA 98228 

E-Mail: 7heaven@pacificrim.net 
Internet: http://olympic.pacificrim.net/~7heaven 



WORLD 
DOMINATION 

iiill^lgl£|!|§ 

Low Pop Suicide 

Sky Cries Mary 

Stanford Prison Experiment 

The Psyclone Rangers 

Latimer 

The Elastic Purejoy 
Noah Stone 
Lizard Music 




For ■ frrc World Domination catalog, 
send a jac stamp to World Oominatiofi: 

po box 8097 

UHlVtftSAI CUT STATION 

Nonh Hull /wood, ca 91608 

E-mail us at: 

wo*1tW*vn*a>n«ii;oiri.com 

Check out our Web home page at: 

http :// under pou nd . net , Worlddom / 
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TESH: "SVUr IY WE FISE" IS THE TOP 

nwi coHTEMnmtr jazz album. 

3 THE QUIET REVOLUTION— 

Ronny Jordon— 4th & B'Woy 

4 SPIRITS— Grl Scott-Heron — TVT 

5 THE SUN DON'T LIE — Marcus 
Miller — PRA 

6 THE J AZZMASTE RS — The Jazzmasters 
Featuring Paul Hordcastle — JVC 

7 REFLECTIONS — Peter White — 
Sin-Drome 

8 DOLL— Keiko Matsui— White Cat 

9 SQUARE ONE— Gary Taylor- 
Morning Crew 

10 WHERE IS LOVE— Bobby Caldwell— 
Sin-Drome 




Top Indie Contemporary 



Pos. LABEL (No. Of Charted Albums) 

1 GTS(l) 

2 JVC (2) 

3 4TH & 8 'WAY (1) 

4 SIN-DROME (2) 

5 TVT(11 



Top Indie Classical Albums 

Pos. TITLE — Artist — Label 

1 MYSTICAL CHANTS — The Choir Of 
Vienna— Special 

2 ROMANTIC CLASSICS-Vorious 
Artists — Madacy 

3 NUTCRACKER— Berlin Symphony 
(Wohfert) — Laserlight 

4 20 CLASSICAL FAVORITES — Various 
Artists — Madacy 

5 HOOKED ON CLASSICS: VOL. 1 — 
Royal Philharmonic (Clark) — K-Tel 

6 HANDEL: MESSIAH HIGHLIGHTS — 
Various Artists — Laserlight 

7 PACHELBEL CANON & OTHER 
WORKS— Wurflemberg Orchestra- 
Vox Allegretto 

8 GREAT FANTASY — Cincinnati Pops 
(Kunzelj — Telorc 

9 GREGORIAN CHRISTMAS: 
CHANTS & MOTETS-Scholo 
Hungarico — Laserlight 

10 LOVE'S ILLUSION- Anonymous 4— 
Harmonia Mundi (France) 

11 SO CLASSICAL MASTERPIECES 
Various Artists — Madacy 

1 2 SONGS OF ANGELS — Robert Shaw 
Chamber Singers — Telorc 

1 3 VERY BEST OF MOZART — Various 
Artists — Cameo Classics 

14 AN ENGLISH LADYMASS — 
Anonymous 4 — Harmonia Mundi 
(France) 

1 5 ON YOOUS NIGHT — Anonymous 4— 
Harmonia Mundi (France) 
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THE CHOIR OF VICHHA'S "MYSTICAL CHANTS" IS THC TOP IHOIC 
CLASSICAL ALBUM. 



1 6 GOLD — Luciano Pavorotti — Deja Vu 

1 7 GREGORIAN CHANTS — Various 
Artists — Laserlighl 

18 GERSHWIN: RHAPSODY IN BLUE 
Budapest Philharmonic Orchestra 
(Sandor) — Laserlight 

19 HITS OF THE BEATLES — Royal 
Philharmonic (Clark) — First Choice 

20 TREASURY OF GREGORIAN 
CHANTS— Monks Of Benedictine 
Abbey — Modacy 



Top Indie Classical Labels 

Pos. LABEL (No. Of Charted Albums) 

1 MADACY (27) 

2 LASERLIGHT (7) 

3 SPECIAL (1) 

4 HARMONIA MUNDI (FRANCE) (3) 

5 TELARC (3) 



black moon 



l wreck records 



1995 

7t ?*r 7tr * * 7V7*r 



mad lion 



★ 



weeded records j 



smif-n-wessun 



records ) 




kit t i. 



funkmaster flex 



nervo 



(and coming up J) 
( ^rl996 



rreck reco rds J 

sail 



'•/// 




**j skeeta ranx Q 



\ weeded records ) 



1S01 Broadway. Suite 1314.B. NY. NY 10036 
'| 212-730-7160 (ph) 212-730-7210 (fu) I 



lady apache 0 



y we efed records ) 




1 



Elektra 



[ATLAMTtCl 





1 




LTERNATIVE 

ISTRIBUTION 

LLIANCE 




SIRE 



NEW YORK • LOS ANGELES • MINNEAPOLIS 
ATLANTA • CHICAGO ■ SAN FRANCJSCO ■ MIAMI • AUSTIN ■ SEATTLE 
PALTlAAORE • P0STON • CLEVELANP • ST. LOOlS 
I (800) 23i-3232 
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MUSIC DISTRIBUTORS 



DIST. 



■All 




FOR ALL YOUR 
DISTRIBUTION NEEDS 

SALES • PROMOTION 
MERCHANDISING 

EAST COAST DISTRIBUTION 
Independent. . .and proud of it! 



Main Office: 
1400 Aliceanne Street 
Baltimore, MD 21231 

(410) 675-7855 
FAX (410) 675-1102 



New York 
(800) 259-9392 



Atlanta 
(800)291-7781 



.simply the best! 



Cross Three 
i 3 r e cords 




Prowl To Re l»uV|).'wl>'iil 

1706 Grand Avenue 
Nashville, tn 37212 

9SO Second Street 
Santa Monica, CA 90403 
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CLASSICAL 

Cgwtinugd fegw gggg 123 

6 K-TEl (2) 

7 VOX ALLEGRETTO 1 1 1 

8 CAMEO CLASSICS 5) 

9 MCR CLASSICS (5| 
10 DEJA VU (1) 




"CELTIC TWILIGHT" 
NEW AGE ALBUM. 



IS THE TOP imn 



Top Indie New Age Albums 

Pos. TITLE — Artist — Label 

1 CELTIC TWILIGHT— Various Artists- 
Hearts Of Space 

2 TURN OF THE TIDES — Tangerine 
Dreom — Miramar 

3 NOUVEAU FLAMENCO — Ottmar 
Liebert — Higher Odave 

4 GUITAR PASSION — Charo — 
Universal Wove 

5 ACOUSTIC PLANET — Craig 
Chaquico — Higher Odave 

o A DAY IN THE LIFE-Donny Wright— 
Moulin D'Or 

7 A FAMILY CHRISTMAS — John Tesh— 
GTS 

8 SUNDAY MORNING COFFEE II— 

Various Artists — American Gramophone 

9 MANDALA K.taro Do™ 

1 0 TO RUSSIA WITH LOVE— Mannheim 
Steamroller — American Gramophone 



A4 



Higher Octave 



Top India New Age Labels 

Pas. LABEL (No. Of Charted Albums) 

1 HIGHER OCTAVE (9) 

2 HEARTS OF SPACE (2) 

3 AMERICAN GRAMAPHONE (4) 

4 GTS (3| 

5 MIRAMAR (2) 



Tap Indie World Music 
Albums 

Pos. TITLE— Artist— label 

1 TALKING TlMBUKTU-^Wi Farko Toure 
With Ry Cooder— Hannibal 

2 AYE — Angelique Kid jo — Mango 

3 HOPE— Hugh Mosekela— Triloka 

4 ISLAND ANGEL— Alton— Green Linnet 

5 THE MANSA OF MALI - A 
RETROSPECTIVE — Salif Keito— Mango 

6 THE WORLD SINGS GOODNIGHT— 
Various Artists — Stiver Wove 

7 TRANCE PLANET — Various Artists- 
Worldly Music 

8 PROSE COMBAT — MC Soloar— Cohibo 

9 ZEN KISS — Sheila Chandro— Reol 
World 

10 A MEETING BY THE RIVER— Ry 

Cooder & V.M. Bhatt— Waterlily 
Acoustics 



1 * *y 




ALI FARKA TOURE AK0 HI COOOER: "TALKING TIMBUKTU" IS THE TOR IHOIE WORLD MUSIC 
ALBUM. 




BARRINGTON LEVY IS INCLUDED ON "BIG BLUNTS. " THE TOR INDIE REGGAE ALBUM. 



4fr 



Top Indie World Music 
Labels 

Pas. LABEL (No. Of Charted Albums) 

1 MANGO |8) 

2 HANNIBAL (4) 

3 TRILOKA (3) 

4 GREEN LINNET (2) 

5 SILVER WAVE II) 



Top Indie Reggae Albums 

Pos. TITLE — Artist — Label 

1 BIG BLUNTS— Various Artisls — 
Tommy Boy 

2 ALL SHE WROTE— Choko Demus 8, 
Pliers — Mango 

3 BEST OF REGGAE — Various Artists— 

K-Ttl 

4 REGGAE GOLD 94— Various Artists- 
VP 

5 BEST OF DANCEHALl REGGAE — 



Various Artists — Priority 

6 FIRST POSITION^Mcga Banton — VP 

7 LETHAL RIDDIMS '94 DANCEHALL 
EXPLOSION— Various Artists— Relativity 

S DANCEHALL MASSIVE— Various 

Arlisls — November 
9 DANCEHALL MASSIVE 2— Various 

Artists — November 
10 REGGAE CHRISTMAS FROM STUDIO 

ONE — Various Artists — Heartbeat 



TbmmY* 



Top Indie Reggae Labels 

Pos. LABEL (No. Of Charted Albums| 

1 TOMMY BOY (1) 

2 MANGO (1) 

3 VP (2) 

4 K-TEL (I) 

5 NOVEMBER (2) 
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PRIORITY'S MAGHAPOP 

SVCCZSSFVL SPECIALISTS 

CimfiimeJ from pag? 102 

pioneer West Coast gangsta rap. 

Says Turner, "Of the guys we started 
with— the other labels — there are none left 
The)''' re out of business or sold off. The most 
important thing for me is staying indepen- 
dent That's what keeps me apart — being 
an independent that will do SI 00 million In 
sales." 

HIGHER AUTHORITY 

Higher Oeiave is probably the best- 
known indie label for New Age and con- 
tempo rary-instni mental music, with more 
than 00 releases by 15 artists- — including 
Ottmar Liebert and Craig Chaquico — on its 
roster. President Matt Marshall staned the 
label nearly a decade ago. "We saw a niche 
happening and lelt that New Age music was 
going to be a new category." he recalls. "We 
did research to see it we wanted to be man- 
agement or what, and felt there was room 
tora label." 



HIGHER OCTAVE'S OTTMAR LIEBERT 

Marshall grew up in the entertainment 
industry, working as a talent agent and run- 
ning a management firm, among other jobs, 
and brought those skills and relationships 
to this label. "I have strong experience and 
hired great people, a strong team," he says. 

Instead of spending money on promo- 
tional names. Higher Octave chose to invest 
in packaging and promo CDs. "We tried to 
do what a major would do," says Marsliall 
"We send records out to lots of radio and 
press and do lots of promotion." 

Marshall, who seeks a balance between 
the mainstream and alternative markets, 
notes, ""We're at Tower and Virgin , as well as 
at Bodhi Tree and other altcmarm' oudets. " 

Regarding die basic rules of running his 
company. Marshall says, "It's show busi- 
ness: pan show, part business. And it's 
important to know what the business is 
We're .in independent, not a major There's 
no room for ego. There are lots of players in 
the industry, and you must know where 
you stand." H 



ONE GOOD REGION 

Continue J jrom jxijy If 4 

there is another new label that will pick 
them up," says Bruee Pavitt, who, with 
Jonathon Poneman. formed the region's 
most successful indie. Sub Pop. 
"With the number of [so-called] 
alternative' bands being signed to 
majors, it has really become a lottery — 
and everyone is buying tickets. As a 
result, there are twice as many bands, 
so there are more potential rewards to 
be had," says C/Z Records' Daniel 



House, whose label has put out 80 
releases so far, including artists like 7 
Year Bitch and Built To Spill. 

C/Z's first release, in 1 985. was called 
"Deep Six" and featured Soundgarden. 
Skin Graft and The Melvins. It not only 
was the earliest significant document of 
the emerging scene, but was a major 
inspiration for the genesis of Sub Pop. 

"We always felt that the music could 
potentially be commercial. The name 
Sub Pop was built on the premise that 
very cool indie music could be popular 
if given the opportunity." explains 



Pavitt, whose label has not only built a 
lucrative catalog, but also continues to 
have point participation on the entire 
Nirvana catalog. 

Most recently. Sub Pop sold a 49% 
interest in the label to the Warner 
Music Group U,S. for a reported 
amount of over $20 million, as well as 
creating a publishing arrangement with 
PolyGram. 

Sub Pop distributes numerous labels, 
including Super Electro (a garage punk 
label owned by Caryn Palmier and 
Mudhoney's Steve Turner). Fly Daddy 



(which features arty pop duo Cardinal 
and the Moles) and Pop Llama, which 
is releasing the debut album by current 
major-label attention -getter the 
Presidents Of The United States Of 
America. 

Beyond Seattle, Washington cities 
like Bellingham and Olympia. as well 
as Portland, Ore., and Boise, Idaho, arc 
enjoying very productive scenes 
with indie labels such as K Records, 
Skinnic Girl. Kill Rock Stars, Top 
Drawer. Chainsaw, Atlas, Candy Ass 
and Estrus. ■ 




DISTRIBUTED LABELS 

ACOUSTIC DISC '• ALLIGATOR RECORDS • ANTONE'S RECORDS • ARIWA • BABY 

BOOM • BETHLEHEM • BLUE PLATE • CMP RECORDS • COUNTRY MUSIC 
FOUNDATION • DAKOTA ARTS • DEJADISC • DGC/REP • DISCOS DOS CORONAS • 
DOS • DM2 • ELLIPSIS ARTS • ESD • EVIDENCE MUSIC • FOUR WINDS • FRONTIER • 
GLORIOUS MUSIC • GRAMA VISION • GRAPEVINE • GRATEFUL DEAD • GREEN 
LINNET • HANNIBAL • HIGHER OCTAVE • HOSANNA! MUSIC • ICE RECORDS • 
INFINITE ZERO • INTEGRITY MUSIC • INTERCORD • JVC MUSIC • LIVING MUSIC • LL 
MUSIC OF THE WORLD • NEW ALBION • NEW WORLD RECORDS • NIGHTINGALE • 
OH BOY • ONION RECORDS • PUTUMAYO • RAS • REAL MUSIC • REDBIRD • RED 
PAJAMAS • RELAXATION CO. • ROCKERS • RYKODISC • SALSOUL • SOUND RX • 
TRIED & TRUE • WATERMELON • XENOPHILE 



The REP Company 

9650 NEWTON AVENUE SOUTH ■ B LOOM I N GTON , MN 5543 1 
PHONE 800. 547. 7715 FAX 800.423.4741 
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The Enter*Active File 



■ BY MARILYN A. GILLEN 

NEW YORK— Windham Hill, Curb, 
and Rykodisc are among the latest rec- 
ord companies to have put down stakes 
in the World Wide Web. And like their 
fellow online homesteaders — from 
Warner, Sony, and Atlantic to Ameri- 
can, Geffen, and Caroline — each has a 
distinct blueprint for building a pres- 
ence in this bustling cybemabe. 

Not that they're not keeping up with 
what the Joneses are doing. 

"In our research, we've found that 
your top users, for larger companies, 
are your competitors, and then people 
within your own company, and then 
your customers," says Terry Myerson, 
president/CEO of commercial Web-site 
developer Interse, which developed 
Windham Hill's site in conjunction with 
the label. "This offers a wealth of infor- 
mation — from new signings to upcom- 
ing releases and label news — that 
would not necessarily be available any- 
where else," says Myerson. 

"It's not so much competition as curi- 
osity," says Brad Holliday of the intra- 
industry user phenomenon. Holliday 
handles progressive marketing at Curb 
and also designed the label's still-evolv- 
ing Web site (http://www.curb.com), 
which has been taking increasingly im- 
pressive shape since December. "This 
is new to everyone, so there's no set for- 
mula yet. It's interesting to see what 
the other guy's doing." 

The Windham Hill site, which offi- 
cially launches this month after two 
months of low-profile testing, already 
has seen numerous fellow label resi- 
dents stop by to say hi, according to 
richly detailed user data compiled by 
Interse. One such label visitor left a 
message in Windham Hill's open-forum 
E-mail section complimenting its de- 
sign — and directing browsers to its own 
nearby site. "We didn't put in a link for 
them," Myerson deadpans. 

Such a "link." which sends users with 
a click of the mouse to other online 
sites, has been set up in conjunction 
with Web-site IIJMA; users clicking on 
the label's logo there are transported 
into the Windham Hill home page. 
Other links, in and out, are being ex- 
plored. "It keeps you from just preach- 
ing to the converted." says Ray Gattin- 
ella, Windham Hill VP of marketing. 

RYKODISC PROMO 

Intersite links are key to the early 
World Wide Web strategy of Rykodisc. 
which has only a "home page" up thus 
far ( http://www.shore.net— rykodisc ), 
although it has a "full-blown site" on 
Delphi. 

"Basically we're set up on the Web 
right now as a gatekeeper — to direct 
people to other sites that will interest 
them," says Lars MuiTay, Rykodisc's 
manager of special projects and the la- 
bel's online point person. "Soon, very 
soon I hope, we will be adding more of 
our own content in the form of audio- 
and videoclips within our site." 

A current Rykodisc online Sugar pro- 
motion keys into the label's multisite 
aesthetic. Tied to the release of the 
video for the band's newest Rykn sin- 
gle, "Gee Angel," the promotion is a 
scavenger hunt that sends users bounc- 
ing through a variety of Usenet "alt." 
newsgroups looking for clues. Winnei*s 
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Individual artist pages in the Windham Hill site include biographies, audioclips. 
and videoclips. 



ENTERTAINMENT INDUSTRY NEWS OF INFO SYSTEMS, VIDEO GAMES & RETAIL-TECH MEDIA 



Labels' Web Sites Reflect Innovation ffiWS 

IN A DEVELOPMENT WORLD in 
which content is king and creative pro- 
perties are being co-developed for 
multiple platforms from films to 
games to books, it makes sense that 
promotions for the various products 
also would become increasingly inter- 
twined. 

Following on the heels of last year's 
ground-breaking home-video/CD- 
ROM cross-promotions for "Blown 
Away" and other film-based proper- 
ties (in which trailers on the videos 
teased the game, and games sported 
trailers for the videos), Compton's 
NewMedia is trying a promotional tri- 
ple play for its "Secrets Of Stargate" 
CD-ROM — linking the interactive title 
not only with the home-video release 
of the film from which it is derived, but 
with a related TV show as well. 

Compton's is teaming with NBC 
and LIVE Home Video for the cross- 
promotion, which is keyed to the 
March 14 home-video release of the 
MGM/UA film "Stargate" by LIVE 
Home Video. Compton's CD-ROM 
"The Secret Of Stargate" offers a be- 
hind-the-scenes look at the making of 
that film; it launched last October in 
conjunction with the film's theatrical 
release. 

The home-video release will contain 
a two-minute trailer at the beginning, 
highlighting both Compton's CD- 
ROM and the NBC-TV show "Earth 
2," which shares a similar science-fic- 
tion theme. In turn, a 60-second ad 
teasing the release of the home video 
will air during the TV show. Other 
links include a sweepstakes promoting 
the TV show and video, for which 
Compton's will provide 1,000 copies of 
its CD-ROM as prizes, cross-teases on 
point-of-purchase materials, and joint 
radio advertisements. 

AcTIVISION IS TARGETING a de- 
cidedly undertargeted demographic — 
women — as part of its extensive mar- 
keting campaign for the interactive 
strategy game "Shanghai; Great Mo- 
menta." 

The campaign, which kicks off in 
March, will include a direct-marketing 
effort keyed to "female-targeted" TV 
stations, including Lifetime and Nick 
at Night, according to Activision CEO 
Bobby Kottick. Beginning in April, 60- 
second spots for the game will appear 
on those stations and will include an 
800 phone number that viewers can 
call to order either a free demo of the 
CD-ROM or a discounted copy of the 
complete game ($39.95 plus S&H, 
rather than $49.95). Those who buy 
the free demo also get a $10 rebate 
coupon toward purchase. 

The free demo also will be made 
available through a tie-in with 
Keebler; those sending in two bar 
codes from select hags of the snacker's 
Chacho's Tortilla Chips will get the 
demo and a $5 rebate coupon good to- 
ward purchase of the game. 

Select female computer buyers also 
will be targeted in a direct-mail pro- 
motion, through which the demo disc 
and a $10 coupon will be sent to them 
automatically beginning in April. 

The game, which combines live-ac- 
tion and animation, is hosted by "Joy 
Luck Club" actress Rosalind Chao. 



receive a variety of Sugar ma"chandise. 

FULL-BLOWN SITES 

Windham Hill (windham.com) and 
Curb fall more cleanly into the "full- 
blown" site category, boasting such of- 
ferings as downloadable audio- and vi- 
deoclips, biographies, interviews, and 
chat areas within dedicated sites. 

For Windham Hill, the overarching 
focus of its approach is translating the 
strong connection — indeed affection — 
customers seem to have for the label in 
the digital domain, says Gattinella. 

Gattinella characteiizes that connec- 
tion as a strong "brand identity" that he 
sees as rare in the music industry. 
"Most people think in terms of artists 
and not labels — Mariah Carey and not 
Sony," he says. "But people feel like 



they know, and U*ust, us." 

The site is broken down into four sec- 
tions: Quick Tour; Our Music; Tune In; 
ami Keep In Touch, which contains an 
online registration form and survey. 
Users who complete the survey will find 
a Windham Hill CD sampler and cata- 
log in their mailboxes (the actual, old- 
fashioned ones) within a week. 

"If you are a new artist, like me, peo- 
ple don't know who you are, but they 
know that they like music on Windham 
Hill," says label artist and online con- 
vert Jim Brickman, whose debut album 
was released last spring. "So this gives 
them a (bran to browse — and hopefully 
to discover you." 

Brickman, whose background in- 
cludes composing such classic ad jingles 
as GTE's "We bring good things to 



life," has a unique perspective on the 
medium. "I have seen how critical mar- 
keting can be to the success of a pixxl- 
uct," he says, "and as an artist, 1 know 
the value of forging a connection with 
your audience. This facilitates both." 

Windham Hill artists also benefit 
from radio station listings in the "Tune 
In" area (with phone numbers for re- 
quests) and listings of tour sites both 
large and high school -auditorium small. 

Online sales are not yet part of the 
equation, although an 800 number for 
placing orders is a constant, if nonintru- 
sive, presence. "Right now, we're more 
interested in creating excitement at re- 
tail," says Gattinella. 

In more unique applications of the 
arena's i>otential, Gattinella says duel- 
ing album cover concepts may be 
posted online to let users choose and 
works in progress test-marketed. 
Brickman says he is struck with the 
idea of uploading a snippet of an emerg- 
ing idea to see how it flies. 

COUNTRY ROADS 

Curb Records* site is similar in many 
ways but unique in that it is one of a 
handful of country -music pioneers. 
"There's a good amount of overlap be- 
tween country-music fans and online 
users," says Holliday. "It's following a 
little more slowly, maybe, than other 
music, but it's definitely following." 

The site's main interface is a graphi- 
cal jukebox, through which usere can 
access artists' pages and audio- and vi- 
deoclips. There also are artist inter- 
views, as well as "Music City" news. 

Holliday says there will be a pre- 
mium put on getting up the "hottest and 
newest" music and videos. 

"We're also looking to put some 
smaller files up," he says, noting the 
sometimes great lengths of time it can 
take to download longer video files — up 
to 15 minutes with a 14.4 modem. 

That same recognition is going into 
the site as a whole, Holliday says, with 
plans for a text-only option. "We want 
people to be able to access information 
even if they can't get all the jazzy 
graphics and video." 

Holliday also has put up a complete 
label catalog and will soon post an 800 
number for direct ordering. 



Sci-Fi Themes Push Interactive's Outer Limits 

Virgin's 'Daedalus Encounter' Explores New Markets 



NEW YORK — Science fiction has, as 
someone once said of beezball, been 
bery hery good to CD-ROM develop- 
ers. So it's no surprise to see a strong 
slate of such themed releases on tap 
for spiing and summer. "It translates 
well, and it's familiar," says John 
Evershed, co-founder and executive 
producer of San Francisco-based soft- 
ware developer Mechadeus. whose 
forthcoming "Daedalus Encounter" 
fills the sci-fi bill nicely. "In the early 
days at least, it leaves you free to con- 
centrate on developing the title and 
not on having to jump that extra hur- 
dle of explaining the actual concept to 
consumers." 

"The Daedalus Encounter," which 
will have a worldwide launch in April 



for PC, Macintosh, and 3DO platforms 
via Virgin Interactive Entertainment, 
goes well beyond formula, however, 
mixing in the equivalent of a feature- 
length film (with more than two hours 
of video) into a story line of eye-pop- 
ping graphics that enables the user to 
explore strange worlds — all the while 
struggling to avert destruction. 

Starting as one of the two live-ac- 
tion characters with whom the player 
interacts while navigating the story is 
the actress Tia Carrere. Evershed be- 
lieves her presence will help his three- 
CD title stand out in a crowded sci-fi 
pack and also bring in a wider audi- 
ence than might otherwise buy a CD- 
ROM game. 

"She appeals to a younger audience 



and also a broader one than that core 
CD-ROM gamer market," says Rus- 
sell Kelban, VP of marketing for Vir- 
gin Interactive. "We see this as a per- 
fect product for all the new users who 
have come into the market this year." 

Virgin Interactive, which acquired 
the title as part of a larger deal to buy 
the software publishing assets of Me- 
dia Vision, will therefore take an ag- 
gressive approach to marketing it, 
Kelban says, including sending a pro- 
motional trailer and posters to re- 
tailers and holding a "Hollywood- 
type" premiere this spring. 

Mechadeus, meanwhile, will be busy 
working on its next title. "A comedy," 
says Evershed. "We'll see how that 
goes." 
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I lMK'S t'P: In digital videodiscs 
as in life, you can't be too rich or too 
thin. Or too outpoint;. 

That's the impression we took 
away from demonstrations of the 
Sony/Philips and Toshiba/Time 
Warner systems. The rival D\T) for- 
mats were displayed se|>arately to 
the New York trade press in recent 
weeks, and if success goes to the one 
witli the smoothest pitch, Toshiba, 
Time Warner was the clear winner. 

•Sony's off-the-reeord presenta- 
tion included comparisons that 
showed its DVD equal or superior to 
laserdisc and VHS tape. But many 
of the details and much of the confi- 
dence that underpinned the TTW 
talk were lacking to this observer, 

TTW brass, led by Warner I lome 
Video president Warren Lieber- 
farb. Craved publicity, creating for 
t he moment the aura of a retail win- 
ner. At the core of their pitch; 
TTW's .(i millimeter disc, half the 
thickness of the Sony/Phili]* CD, 
out|>erforms anything else, a |x>int 
underscored in the DVD-vs.-Iaser- 
dise coni|KUTsun. 

The disc's chief drawback is that 
it's flimsy, so T/TW decided to bond 
on a second CD — "and that added 
another 5 gigabytes" of recording 
capacity, said Toshiba's Koji Hue. 
Lieberfarb suggested using the 
added 135 minutes for the bottom 
half of "an old-time double bill." 

Disc pnxluction, illustrated by a 
brief videA, wasn't seen as a prob- 
lem. "We have made several hun- 
dred thousand," said WEA Manu- 
facturing's Joe Vaydn. 

TTW presenters emphasized re- 
pcahxQy that thinness Is » virtue, in 
tenns of audio and video clarity, and 
thiit then* version of the future will 
keep retail in shape for the coming 
battle against over-the-air services. 
Lieberfarb said that while home 
video was secure in the U.S.. then.' 
wen signs in Europe that hi-tech 
television was hurting store traffic. 

Lieberfarb claimed DVD had 
been designed to fit into "the look 
and sound" of TV "15 yean from 
now." How do Time Warner and To- 
shiba know they're tracking the cor- 
rect specifications and price? Inter- 
views with 1,600 households hel|>ed, 
he said. 

Sony and Philips presumably have 
done consumer research, but they're 
not talking about results — feeding 
the suspicion that consumer's will 
have to evaluate one DVD format. 



NCI Survey Cites Caption Glitches 

Are Vid Suppliers Aware Of Complaints? 



■ BY EILEEN FITZPATRICK 

LOS ANGELES — The hearing im- 
paired can have trouble communicating 
with others in the everyday world. Now 
it appears the National Captioning In- 
stitute is having similar trouble with the 
home video industry. 

Despite an NCI survey that indicates 
61% of deaf and hearing-im|>airetl con- 
sumers experience problems with cap- 
tions, program suppliers and duplica- 
tors say they rarely, if ever, receive 
complaints. Their position runs counter 
to that of Blockbuster, which has 
bought 2,500 caption decoders from 
NCI on the strength of the survey. Nei- 
ther party will discuss the transaction's 
dollar value (decoders normally sell for 
$130 apiece). 

Demand attracted Blockbuster. 
Based on the data it collected, NCI 
projects closed -caption consumers 
among the 25 million deaf and hearing 
impaired rent cassettes GO million times 
a year and purchase 9 million copies of 
the 5,000 titles treated since 1981. Yet 
few copies perfoim properly, often ex- 
hibiting no captions or ones that are il- 
legible on screen, NCI says. 

But suppliers or duplicators maintain 
the problem isn't as severe as the sur- 
vey indicates. "We can guarantee a 
product through our quality control sys- 
tems," says a source at duplicator Rank 
Video Services, which services Colum- 
bia TriStar, Paramount, FoxVideo, 
LIVE, and MCA/Universal. 

"We've never heard about a com- 
plaint," he adds, "but that doesn't mean 



there aren't a few once in a while." Fin- 
ished copies are checked at least twice 
and often three times, aecoitiing to du- 
plicators. 

Vendors agree they rarefy hear about 
closed -captioning glitches. "Occasion- 
ally, we have a problem and give a con- 
sumer a new tape when it's reported," 
says MCA/Universal Home Video VP of 
technical operations Mike Fitzgerald. 
"We haven't had that many complaints, 
and it's certainly not 60ft." 

Others such as Buena Vista, LIVE, 
and Turner don't know what NCI is re- 
ferring to. "I think if our product had 
problems, we'd hear about it," says 
Buena Vista Home Video VP of public- 
ity and special events Tania Moloney. 
"Consumers aren't shy about calling us 
about a number of things," including 
this Issue. 

NCI's conclusions were drawn from a 
direct-mail questionnaire sent in De- 
cember to 595 randomly selected hear- 
ing-impaired consumers. Each had ac- 
cess to closed -captioned programs 
either through a set-top decoder or a 
display-ready television set 

Executive director of public relations 
Don Thieme, defending the survey, says 
NCI receives about a dozen letters each 
month specifically complaining about 
video problems. "I don't find it shocking 
that there's a disparity between our sur- 
vey and supplier comments," he says. 
"But the survey puts hard quantitative 
numbers on what we've always known," 

Blockbuster will hive a chance to ver- 
ify the conclusions. Its program, which 
began Feb. 1, allows consumers to test 




The Garden's Hardbody Crop. Flash Distributors and Coliseum Video flexed 
their entertainment muscles with a January party at New York's Madison Square 
Garden. As part of the festivities, retailers and their kids got to see World Wrestling 
Federation stars in a scheduled match. Two of the WWF contestants were Alundra 
Blaze, second from left, and Shawn Michaels, right, posing with Coliseum's Neil 
Moss, left, and Steven Scavelli. president of Flash. 



closed-caption titles on decoders in- 
stalled in 2,500 stores. The service will be 
advertised through a promotional spot 
scheduled to run on in-stone monitors. 

Suppliers have a vested interest in 
monitoring the rate of in-store failures. 
They pay NCI an average of S2.000 fier 
title to close-caption a video and another 
§300 for the master copy, which goes to 
the duplicator. 

Closed captioning also is done by Las 
Angeles-based Captions, which did not 
take j>art in the NCI survey. Captions 
knows of consumers who have reported 
problems. "Some say the video box said 
it would be captioned and it wasn't," 
says sales manager Robert Troy. "But 
it doesn't happen that often, and it could 
have happened on a tape they rented 
three yean ago." Troy says he was una- 
ware of the NCI study. 

The root of the problem may He in 
consumer VCRs. Fitzgerald speculates 
that the general wear and tear on any 
VCR can throw off tracking specifica- 
tions required to view closed captions. 
"If the tracking specs start to come out, 
it does make a difference," he says, in 
turn making on-screen images hard to 
read. 



'Kids First!' List 
Of Preferred Vids 
Aids Retailers 

■ BY TRUDI MILLER ROSENBLUM 

NEW YORK— If Disney can estab- 
lish a brand name in children's en- 
tertainment, would it be presumptu- 
ous of the Coalition For Quality 
Children's Video to do the same? 

Not according to the Coalition, 
which says its "Kids First!" direc- 
tory of recommended titles from 22 
vendors is just the ticket for re- 
tailers seeking to generate more 
sales in that genre. And retailers are 
agreeable to that suggestion. Sun- 
coast Motion Picture Co. will begin 
a "Kids First!" campaign in 375 
stores starting April 1. 

The Suncoast move follows on the 
heels of a Kmart test of the cam- 
paign, promised implementation of 
the "Kids First" program by several 
video specialists, and discussions be- 
tween the Coalition and the Trans 
World Music chain. 

"A lot of customers ask us all the 
(Cotitiiiittd on j)iujv Li J) 



TOP 40. 




The girl next door has grown up and she's better than ever. 
Playboy's Fabulous Forties. It's a loving tribute to the 
timeless beauty of women in their forties - sexy, 
sophisticated and ready to bring you fabulous sales. 

□ 

PLAYBOY HOME VIDEO 

B 1995 Playboy. All Rights Reserrad. 



BILLBOARD FEBRUARY 25, 1995 



129 



Home Video 



Billboard, 



Turner's Pumping Up 
Its Promotional Focus 



SHELF 
TALK 



by Eileen Fitzpatrlck 



I URNING UP THE PROMOS: 
After offering such mundane prod- 
uct as made-for-cable movies and 
CNN news specials, Turner Home 
Entertainment releases are becom- 
ing a hot commodity for cross-pro- 
motions. 

Within the last six months, Tur- 
ner has nabbed an exclusive with 
Target Stores for distribution of "In 
Search Of Dr. Seuss," and a deal 
with Mattel Toys for a Scarlett 
O'Hara Barbie doll, among others. 

Next month, Kellogg's Cereals 
will advertise Turner's "Covert Bai- 
ley's Smart Ex- 
ercise" on more _ — — ^ 
than 30 million 
boxes of Spe- 
cial K and will 
feature the ti- 
tle, due in 
stores March 7, 
in its advertis- 
ing. 

In an offbeat March promotion, 
exclusive to Wal-Mart, Madison Av- 
enue Lighting & Fan Co. will give 
away a "Flintstones" cassette with 
the purchase of its newly created 
"Flintstonc" fan. 

"Some of the promotions have 
been unusual, but we'll take the 
business anytime, as long as it 
doesn't conflict with our retailers," 
says Turner director of marketing 
Vito Mandato. 

According to Mandato, one of the 
reasons Turner has pumped up its 
promotional focus is that the com- 
pany is better equipped to pursue 
opportunities. "Now we have the 
people, the product, and the ability 
to get these deals," he says. 

Since Turner hired executive VP 
Stuart Snyder in 1993, the home 
video division has grown from a 
skeleton staff of about five to more 
than 40. Distributing New Line 
Home Video product has also im- 
proved Turner's profile. 

New Line handles marketing of 
its own titles. As the selling agent. 
Turner is riding on the success of 
Jim Carrey's 'The Mask," expected 
to continue with Carrey's "Dumb 
And Dumber" this summer. 

It's not bad for a company whose 
biggest hit at one time was high- 
lights of the Gulf War. 

DoNT BLINK: Saban Home En- 
tertainment has pulled 10 titles 
from "The Mighty Morphin Power 
Rangers" series off the market. 

Retailers only had until Feb. 17 to 
put in their last orders for "Power 
Rangers," volumes 1-5, and "The 
Green Ranger Series," volumes 1-5. 
To date, Saban says it has sold a to- 
tal of more than 14 million units at 
$12.95 suggested list. 

Saban is running a monthlong 
"last chance to collect" consumer 
promotion to boost sales of the de- 
parting episodes. Consumers who 
purchase any two of the titles will 
receive a free Power Rangers action 
figure, valued at $7, by mail. 

Proof-of-purchase tabs and the 
cash-register receipt must be post- 




marked by March 15. An in-store 
merchandiser touting the promo- 
tion is available. 

Saban isn't saying how long the 
titles will be on moratorium, but a 
new Power Ranger series will arrive 
in stores March 28. Called "The 
White Ranger Series," it includes 
"Goldar's Vice-Versa," "Where 
There's Smoke There's Fire," and 
"Rocky Just Wants To Have Fun." 
The price remains $12.95. 

BlCT DEAL: FoxVideo is rush- 
ing to cash in on the second wave of 
''Forrest 
^ M 1- ^ _ Gump" fever, 
expected to 
heat up around 
Oscar time and 
the movie's 
video release 
April 27. 

For a limited 
time, Fox will 
offer "Big" for $9.98. The movie 
earned "Gump" star Tom Hanks 
his first Oscar nomination back in 
1983. Dealers have until April 3 to 
order at this price, with the street 
date set for April 25. 

Paramount Home Video has priced 
"Gump," a shoo-in Oscar winner, at 
$22.95 suggested list. 

Also due from FoxVideo, on April 
4, is "The Pagemaster," at $22.98. 
The film was a major disappointment 
for both the studio and producer 
Turner Pictures, which spent about 
five years on the project, FoxVideo 
is using corporate synergy to gener- 
ate sales for the animated/live-action 
feature, which has grossed $12 mil- 
lion in the U.S. since its November 
release. 

Consumers who purchase the title 
and either "Baby's Day Out," "Fern- 
gully," or "Once Upon A Forest" will 
receive a $5 rebate from Fox. And 
packed inside each "Pagemaster" 
cassette is a $5 rebate for the video 
game of the same name and for Fox 
Interactive's "The Tick." 

In addition, "The Pagemaster" 
cassettes will offer a sneak preview 
of "The Mighty Morphin Power 
Rangers," a Fox property scheduled 
for release this summer. 

Pirates walk the plank: 

Year-end statistics from the Motion 
Picture Assn. of America show a 40% 
increase in pirated videocassette sei- 
zures. 

In 1994, the organization nabbed 
425,896 cassettes and 2,352 record- 
ers, a 90% increase over 1993. Con- 
victions were up from 164 in 1993 to 
244, and court-ordered restitutions 
rose to $412,959, five times the 1993 
total. 

While crediting law enforcement 
agencies, MPAA president Jack Va- 
lenti also recognized the trade organ- 
ization's "Bounty For Pirates" pro- 
gram, which was instituted last July. 

It rewards up to $15,000 to people 
who tip off the MPAA about illegal 
duping labs, provided the leads result 
in the subsequent arrest and convic- 
tion of suspected pirates. 
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TITLE 


Copyright Owner 
Manufacturer, Catalog Number 


Principal 
Performers 
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Rating 


ii 
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1 




3 


THE MASK 


*■ * * No. 1 * * * 

New Line Home Video 

Turner Home Entertainment N401 1 


Jim Carrey 


1994 


PG-13 


19.9B 


2 


2 


13 


SPEED 


Twentieth Century-Fox 
FoxVideo 8638 


Keanu Reeves 
Dennis Hopper 


1994 


R 


1998 


3 




If, 


SNOW WHITE AND THE SEVEN 
DWARFS 


Walt Disney Pictures 

Walt Disney Home Video 1 524 






G 




4 


4 


7 


THE LAND BEFORE TIME II 


Universal Cartoon Studios, Inc. 
MCAAJniversal Home Video 82 1 42 


Animated 


1994 


G 


1998 


S 


14 


2 


PENTHOUSE: SWIMSUIT 2 


Penthouse Video 

A'Vision Entertainment 50784-3 


Various Artists 




NR 




6 


8 


4 


A TROLL IN CENTRAL PARK 


Warner Bros. Inc. 

Warner Home Video 16100 


An i mated 


1994 


G 


1999 


7 


9 


:i 


EAGLES: HELL FREEZES OVER A 


Geffen Home Video 39548 




1994 


NR 


24 98 


8 


h 


12 


PLAYBOY: 1995 VIDEO PLAYMATE 
CALENDAR 


Playboy Home Video 
Uni Dist. Corp. PBV0767 


Various Artists 


1994 


NR 


1995 


9 


10 


13 


NIRVANA: LIVE! TONIGHT! 
SOLD OUT!! A 


Gerfen Home Video 3954 1 


Nirvana 


1994 


NR 


24 98 


10 


5 


19 


JURASSIC PARK O 


Amblin Entertainment 
MCA/Universal Home Video 82061 


Sam NeiM 
Ljuij Dcm 


1993 


PG-13 


24 98 


U 


7 


13 


TOMBSTONE 


Hollywood Pictures 
Hollywood Home Video 2544 


Kurt Russell 
Val Kilmer 




D 


1999 


12 


12 


48 


VflNNI- 1 IUF AT THF ArRHPni 1^ A ! 


Private Music 
8MG Video 82163 






NR 




13 


11 


12 


PI AVROY- HIRI <; OF HOCITFR^ 


Playboy Home Video 
Urn Oist. Corp. PBV0768 


Vanous Artists 


1994 


NR 


19.95 


14 


17 


3 


ROLLING STONES: LIVE AT 
THE MAX 


PolyGram Video 8006332193 


Rolling Stones 


1991 


NR 


1995 


15 


NEW ► 


FOUR WEDDINGS AND A FUNERAL 


Gramercy Pictures 

PolyGram Video 8006317693 


Andre MacDowell 
Hugh Grant 


1994 


1 


19 95 


16 


18 


II 


SADE: LIVE CONCERT HOME VIDEO 


Epic Music Video 

SMV Enterprises 19V50114 


Sade 


1994 


NR 


1998 


17 


13 


7 


DISNEY'S SING ALONG SONGS: 
CIRCLE OF LIFE 


Walt Disney Home Video 3491 


Animated 


1994 


NR 


1299 


18 


21 


3 


DAZED AND CONFUSED 


Universal City Studios 
MCA/Universal Home Video 81495 


Jason London 
Rory Cochrane 


1993 


| 


19 98 


19 


20 


24 


RESEVOIR DOGS 


Live Home Video 68993 


Harvey Keitel 
Tim Roth 


1992 


R 


14 98 


20 


19 


4 


PLAYBOY'S WOMEN OF COLOR 


Playboy Home Video 
Uni Dist. Corp. PBV0772 


Various Artists 


: 595 


NR 


19 


21 


16 


14 


Inc. FLINlSrUNbS 


Amblin Entertainment 
MCA/Universal Home Video 42 1 50 


John Goodman 
Rick Moranis 


1994 




1998 


22 


25 


23 


Ink J ItNUKb IN LUNLtnl A 


Atlantic Records Inc. 

A'Viswn Entertainment 50822 3 


Caneras. Domingo. 
Pavarotti (Mehta) 


1994 


NR 


9K 


23 


15 


8 


GINGER LYNN ALLEN'S LINGERIE 
GALLERY: PT. 2 


Peach Home Video 
Uni Dist. Corp. 7004 


Various Artists 


1994 


NR 


j Si 


24 


26 


12 


IANFT lArK^ON- IfiNFT A 
JHrlLI JMLr\jUri. JMnc 1 v 


Yfirain Until- UiHcn 7770fi 

virgin Music vioeo / / /jo 


Janet Jackson 


1994 


NR 


19.98 


25 


NEW ► 


GARGOYLES THE MOVIE 


Walt Disney Pictures 

Walt Disney Home Video 3936 




1994 


NR 


19.99 


26 


31 


65 


ALADDIN 


Walt Disney Pictures 

Walt Disney Home Video 1662 






G 




27 


22 


20 


THE NIGHTMARE BEFORE CHRISTMAS 


Touchstone Pictures 
Tauchi'.one Horn: V ilt-Li 2601 






PG 




28 


28 


4 


SARAH MCLACHLAN: FUMBLING 
TOWARDS ECSTASY LIVE 


Arista Records Inc. 
BMG Home Video 15729 


Sarah McLachlan 




NR 




29 


RE-ENTRY 


THE BOB MARLEY STORY • 


Island Video 

PolyG*an ViCec 4400823732 


Bob Marty And The Waders 




NR 




30 


32 


S 


THE BRAVE FROG 


Hemdale Pictures Corp, 
Hemdale Home Video 7098 


Animated 


I'-nj'-i 


G 




31 


30 


12 


PLAYBOY: SECRETS OF MAKING 
LOVE. VOL. II 


Playboy Home Video 
Urn Dist. Corp. PBV0477 


Various Artists 


: ■vi '. 




19 95 


32 


24 


22 


CI CCDI TCC IU CCATTI C 

3Lt.trLc.39 IN 3tA 1 1 Lt 


TnStar Pictures 

Columbia TnStar Home Video 52413 


Tom Hanks 
Meg Ryan 


1993 


PG 


:■■ J 1 : 


33 


34 


2 


Dl HfU BAY WAI 1 IUC 1 


Wax Trax 

TVT Records 72213 


Various Artists 


1995 


NR 


1998 


34 


NEW ► 


PLAYBOY CELEBRITY CENTERFOLD: 
PATTI DAVIS 


Playboy Home Video 
Urn Dist. Corp. PBV0774 


Path Davis 


1995 


NR 


1995 


35 


NEW ► 


PENTHOUSE: KAMA SUTRA II 


Penthouse Video 

A'Vision Entertainment 50786-3 


Various Artists 


1995 


NR 


29.95 


36 


23 


11 


WOODSTOCK '94 


PolyGram Diversified Ent. 
PolyGram Video 8006333673 


Various Artists 


1994 


NR 


2495 


37 


27 


46 


MY FAIR LADY: 30TH ANNIVERSARY ♦ 


FoxVideo (CBS Video) 8166-30 


Rex Harrison 
Audrey Hepburn 


1%4 


G 


24 98 


38 


35 


9 


PENTHOUSE: PARTY WITH THE PETS 


Penthouse Video 

A'Vimou i ntc-tii rrTisn! bOh-fjH-.l 


Various Artists 


1994 


\R 


1995 


39 


39 


4 


THE LITTLEST VIKING 


Hemdale Pictures Corp. 
Hemdale Home Video 7192 


Kristtan Ton by 
Per Jansen 


1989 


PG 


19 95 


40 


40 


44 


AN AFFAIR TO REMEMBER 


Twentieth Century-Fox 
FoxVideo 1240 


Cary Grant 
Deborah Kerr 


1957 


NR 


998 



# R1AA gold cert for sates of 50.000 units or $1 million in sales at suggested retail. A RIAA platinum cert, lor sales of 100.000 units or $2 million in sales at suggested 
retail. ♦ ITA gold certification for a minimum of 125.000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25.000 units and SI 
million at suggested retail for non theatrical titles. O ITA platinum certification lor a minimum sale of 250.000 units or a dollar volume of S18 million at retail for theatrically 
released programs, and of at least, 50,000 units and S2 million at suggested retail for nonmeatncal Mies c 1 995, BiUboarcfc'BPI Comrnuntcatiorts. 
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John Denver, "A Portrait," 
Cherry Lane Video ( Hal 
Leonard), 60 minute*. 
$19.95. 

A beautifully paced mix of 
behind-the-scenes 
narrative, archival 
performance clips, and 
music videos. It should 
please those who like the 
singer's music and his 
politics. To frame it all, 
Denver faces the camera 
wiili the Rockies at his back 
and tells about his early 
attraction to music and the 
stories behind such songs as 
"Rocky Mountain High," 
"Matthew," "Calypso," 
"Flying For Me," "Raven's 
Child" (inspired by the 
Exxon Valdez disaster and 
what it showed "about the 
the arrogance of power and 
greed"), and "What Are We 
Building Weapons For" 
(which Denver calls "the 
best piece of work I've done 
in my career"). He also gives 
the background of his first 
music video, "Don't Close 
Your Eyes Tonight," and of 
his recording and video of 
Jimmy Webb's "Postcards 
From Paris." Lightening up 
the project are old clips of 
the then haystack-haired 
balladeer doing comic 
routines from his TV 
specials with Dick Van 
Dyke, George Gobel. Doris 
Day, and the Muppets. 
Denver also alludes to an 
upcoming movie and a tour 
of China and the Far East. 
The video soundtrack opens 
with "Annie's Song" and 
closes with "Leavin* On A 
Jet Plane." 

"Classical Encounters: 
Mozart — A Little Night 
Music," RCA Victor (212- 
930-4941). 83 minutes, 
$12.98. 

In the tradition of Leonard 
Bernstein's engaging 
videotaped classical music 
lessons comes this first 
edition in a series of 
unintimidating and 
entertaining programs, 
which so far includes the 
works of Mozart and 
Tchaikovsky. Pianist, 
scholar, and UCLA 
professor Robert Winter, 
shown giving one of his 
highly successful lectures, 
provides a casual, often 
humorous context to the 
music of Mozart. As if to 
give credence to the 
educational background, 
video features complete 
performances of various 
compositions by artists on 
the BMG Classics roster. 
Winter's obviuun delight in 
his work makes this 
"Classical Encounter" one 
of a kind for adults and 
children alike. Bravo. 



CHILDREN'S 



"Madeline At Cooking 
School," Golden Book 
Video, 25 minutes, $12.95. 

This latest "Madeline" 
release is a pure culinary 
delight. When the cook who 
cares for the feisty little 
French girl and her friends 
falls ill, the girls attempt to 



keep the kitchen running as 
usual — much to the chagrin 
of an esteemed lunch guest 
who enrolls them in the 
cooking school. After plenty 
of humorous trial and error, 
they become skilled in the 
art of fine French cuisine. 




Beside learning all the 
baker's secrets, Madeline 
displays the ultimate in good 
taste when she opts to fail 
her final when she gives her 
prize bird to a pair of poor 
children who ask for a 
handout rather than to her 
teacher to be judged. 

"Nursery Kaps With 
Mama Goose," Golden 
Book Video, 25 minutes, 
$12.95. 

This rapping, rhyming, 
primarily animated take on 
13 different classic nursery 
rhymes is hip in every sense 
of the word. Conceived by 
the Cole trio of Natalie and 
her twin sisters Casey and 
Timolin, program presents a 
unique means of hitting 
home such children's titles 
as "Humpty Dumpty," 
"Jack And Jill," "Peter 
Piper," "Simple Simon," and 
more, via upbeat music 
videos. Although the video is 
geared toward a preschool 
audience, older children and 
parents may find 
themselves tapping along to 
the beat. 



HEALTH FITNESS 



"Kathy Smith's Power 
Step Workout," 
Body Vision, 60 minutes, 
$19.95. 

A full-bodied workout that 
demands at least a 
moderate fitness level and 
agility with the step 
accompaniment. Smith's 
"Power Step" program was 
created to enable 
participants to burn even 
more fat and calories than 
the average step routine. 
The incorporation of jumps, 
hops, and — if the home 
audience feels up to it — 
running into the workout 
allows for maximum 
creativity and muscle 
power. Although viewers 
have the option of toning the 
routine down — power 
stepping or doing a regular 
step program — the moves 
still require a pretty fit 
participant. For those who 
are up to the challenge, a fun 
and results-oriented 



workout awaits. 



DOCUMENTARY 



"In Service To America: 
A History Of Women In 
The Military," Dane 
Hansen Productions (800- 
546-8871), 60 minutes, 
$29.95. 

The story of women in the 
military extends from the 
infamous Molly Pitcher of 
the Revolutionary War 
through the women who 
served during Desert 
Storm and continue to serve 
in all branches of the 
Armed Services. This 
comprehensive 
documentary includes a 
complete scrapbook of 
archival photos and films 
accentuated by interviews 
with historians, experts, 
and a myriad of military 
women who share their own 
accounts and insights. Also 
available from Dane 
Hansen are "We Were 
There," the dramatic 
account of the Jewish 
liberation after World War 
II as told by the liberators 
themselves, and "Forgotten 
Heroes," a documentary of 
the U.S. Marine Corps in 
Korea. 



stories in candid interviews. 
To make the subject more 
approachable. Turner 
divides the tribes into 
different geographic regions 
of the country, each of which 
is covered in one of the six 
videos. 



INSTRUCTIONAL 



"First Time Home Buyers 
Manual: A Financial 
Break Down Of The 
Entire Home Buying 
Process," National Real 
Estate Productions Inc., 
60 minutes. 




"The Native Americans," 
Turner Home 
Entertainment (404-827- 
2890). $9.98 each, $59.98 for 
six-video set. 
An overview of the history 
and current status of the 
500-plus Native American 
tribes makes for both an 
exhaustive and exhilarating 
agenda. Archival footage is 
used to recreate the story of 
various triumphs and 




struggles, but the most 
compelling testimony comes 
via members of the tribes 
themselves who share 
personal memories and 




Video Previews is a weekly look at new titles at sell-through prices. 
Send review copies to Catherine Applefetd, 3817 Brighton Court, 
Alexandria. VA 22305. 



Geared expressly toward 
the 20- and 30-something 
generation, this mits-and- 
bolts guide to purchasing a 
first home is highly 
informative and easy to 
understand. A 
representative from a New 
Jersey mortgage company 
imparts his knowledge of 
the current real estate 
market and the best ways to 
obtain a good mortgage, 
while a fictional couple 
demonstrates what it goes 
through to get there. The 
narrator covers a gamut of 
home-buying issues, from 
the basics of defining the 
principal and interest 
components of a mortgage, 
to the difference between a 
condo and a co-op, to 
explanations of points, down 
payments, and mortgage 
insurance. It's time well 
spent. 

"Children Saving 
Children: Drowning 
Emergencies," Valiant 
Educational Videos (800- 
266-2159), approximately 
20 minutes, $19.95. 
First in a new series aimed 
at imparling critical 
lifesaving skills to children, 
often the only ones around 
in times of crisis, concerns 
itself with what to do in 
drowning emergencies — 
specifically, when another 
child stops breathing due to 
a swimming mishap. 
Following guidelines 

published by the American 
Medical Association, the 
program outlines and 
demonstrates specific 
situations (a preteen who 
doesn't know how to swim 
falling in the pool, a toddler 
panicking in deep water, 
etc.) that lead to other 
children performing CPR 
and other forms of rescue 
breathing. The training is 
critical; unfortunately, it is 
not portrayed in a manner 
that will particularly appeal 
to its intended audience. 
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1 


: 


4 


TRUE LIES ■ R ■ 


Twentieth Century-F<M 


Arnold Schwarzenegger 

Jam* Lee Curtis 


2 


3 


3 


THE MASK (PG-13) 


New Line Home Video 

Turner Home Errtertaiwnent N401 1 


Jim Carrey 


3 


2 


7 


THE CLIENT {PG-13] 


Warner Bros Inc. 

Warner Home Video 13233 


Susan Sarandon 
rommy Lee Jcir*s 


4 


6 


4 


WOLF (ft) 


Columbia Pictures 


Jack Nicholson 






Columaia TnStar Home Video 7 1 153-5 


Michelle Ptaffer 


5 




7 


BLOWN AWAY <R) 


Metro GoWwyn -Mayer 
MGM.UA Home Video 105129 


Jefl Bridges 


6 


25 


2 


CLEAR AND PRESENT DANGER IPG 13) 


Paramount Pictures 
Paramount Home Video 32463 


Harrison Ford 
,v en DaFoe 


7 


i; 


3 


THE SHADOW (PG-13) 


Universal City Studios 
MCA/Unwersal Home V-deo 82O07 


Alec Bald* n 
Penelope Ann Miller 


8 


S 


7 


RENAISSANCE MAN (PG-13) 


touchstone Pictures 
Touchstone Home Video 2754 


Danny DeVrto 


9 


/ 


ID 


MAVERICK IPG) 


Warner Bros. Inc. 

Warner Home VxJeo 13374 


Mel Gibson 
Jo*e Foster 


10 


8 


12 


WHEN A MAN LOVES A WOMAN (R! 


Touctistone Pictures 
Touchstone Home Video 9030 


Meg Ryan 
Andy Garcia 


11 


9 


7 


1 LOVE TROUBLE (PC) 


Touchstone Pictures 
loix-^-ie tcrre V ^ 


Julia Roberts 
Nick Nolte 


12 


10 


13 


SPEED tB 


twentieth Century-Fax 
FojkVideo 8638 


Kear . Ref'<K 
Dennis Hopper 


13 


33 


2 


IT COULD HAPPEN TO YOU (PG) 


TnStar Pictures Nicolas Cage 
CotumtM TnStar Home Video 72813 Budget Fonda 


14 


12 


4 


AIRHEADS (PG-13) 


Twentieth Century-Fen 
FctVideo 8602 


Brendan Eraser 
Adam Sandier 


lb 


19 


3 


TRIAL BY JURY (ft) 


Morgan Creek Productions Inc 
Warner Home Video 13575 


Joanne Whii*f • urn 
Armand Assante 


16 


14 


5 


NORTH (PG) 


New Line Home Video El jai Wood 
Columbia TnStar Home Video 71163 Bruce Willrs 


17 


17 


7 


BABY'S DAY OUT (PG) 


Twentieth Century -Feu 
FonVideo 8639 


Joe Marrtegna 
Lara Flynn Boyle 


18 


13 


15 


GUARDING TESS (PG-13) 


TnStar Pictures Shirley MacLame 
Columbia TnStar Home Video 78703 Nicolas Cage 


19 


37 


2 


KILLING ZOE (R) 


Live Home Video 69988 


Enc Stoltz 
Julie Del pi 


20 


\b 


12 


BEVERLY HILLS COP III (ft) 


Paramount Pictures 
Paramount Home Video 322 1 9 


Eddie Murphy 


21 


% 


12 


WYATT EARP (PG-13) 


Warner Bros. Inc 

Wa'vet Hoi-icV ■)«, •/)] 7? 


Kevin Cosine* 
Dennis Qua id 


22 


18 


24 


FOUR WEDDINGS AND A FUNERAL (Rl 


Gramercy Pictures 

PolyGram Video B0063 1 7693 


Andie MacDowell 
Hugh Gram 


23 


23 


ia 


WITH HONORS (PG-13) 


Wame' Bros Inc. 

Warner Home Video 13079 


Joe Peso 
Brendan Fraser 


24 


22 


31 


LITTLE BUDDHA (PG) 


Miramax Films 

Miramax Home Entertainment 2548 


Keanu Reeves 
Budget Fonda 


25 


20 


13 


CITY SLICKERS II IPG-13) 


Columbia Pictures Billy Crystal 
Columbia TnStai HomeVnJeo 71193 Jack Patance 


26 


2; 


6 


SPANKING THE MONKEY 


New Line Home Video Jeremy Dawes 
Columbia TnStar Home Video 73853 Alberta Watson 


27 


Z4 


IS 


SIRENS (ft) 


Miramax Films 

Miramax Home Errtertainment 2557 


Hugh Grant 
Tara Fitzgerald 


28 


26 


11 


GETTING EVEN WITH DAD (PG) 


Metro-Goidwyn- Mayer 
MGM'UA Home Video 104976 


Macau lay Culfcin 
Ted Danson 


29 


a 


15 


THE COWBOY WAY (PG-13) 


Universal Dry Studios 
MCA'Uniwrsal Home Video 42151 


Woody Harrelson 
Kieter Sutherland 


30 


2] 


17 


THE PAPER (R) 


Universal Crty Studios 
MCA'Universal Home Video 82005 


Michael Keaton 
Gwnn Close 


31 


30 


6 


THE LAND BEFORE TIME II (G) 


Universal Cartoon Studios, Inc. 
MCAUniversal Home Video 82142 


Animated 


32 


NEWp- 


COLOR Of NIGHT (R) 


Hollywood Pictures 
Hollywood Home Video 2550 


R-iiir A, is 

Jane March 


33 


:s 


7 


WAGONS EAST! (PG-13) 


Live Home Video 69991 


John Candy 
Rm hard Lewis 


34 


31 


a 


WHITE (ft) 


Miramax Films 

MbMVJB Home Entertainment 3039 


Zbtgniew Zamachowski 
i. if Delpy 


3b 


NEW* 


ROSWELL (PG-13) 


Republic Pictures Home Video 3508 


Martin Sheen 
Kyte MacLachlan 


36 


32 


u 


DREAM LOVER <M> 


Gramercy Pictures 

PolyGram Video 8006304453 


James Spader 
Madchen Amick 


37 


NEW* 


THE SILENCE OF THE HAMS (R) 


Cabin Fever Entertainment 1 12 


Billy Zane 
Joanna Pacula 


38 


35 


Li 


THE FAVOR (R) 


Onon Pictures 

Orion Home Video 1275 


Elizabeth McGovem 
Harley Jane Kozafc 


39 


NEW* 


LITTLE GIANTS (PG) 


Amblin Entertainment 
Warner Home V«rJeo 16200 


Rick Morams 
EdO-Neih- 


40 


40 


i 


BELLE EPOQUE IR) 


Sony Pictures Classics Jorge Sam 
Columbia TriStar Home Video 79373 Fernando Fernan 



♦ ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail 
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 
nontheatneal titles ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least. 50,000 units and 
$2 million at suggested retail for nontheatneal titles, c 1995, Billboard/BPI Communications. 
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Lucasf ilm, Voyager Win Laser Beams 



L 



SER BEAM WINNERS: Hie Laser 
Disc Assn. has given its 1995 Laser 
Beam Awards to two recipients: the Lu- 
casfilm THX laserdisc program and 
Voyager's Criterion Collection. 

Laser Beams go to people or compan- 
ies who "keep the light focused on laser- 
disc," says the LDA. The THX quality- 
control program has helped boost the 
format in both performance consistency 
and popularity with consumers. And Cri- 
terion has led Uie way in creating laser 
special editions, which have become im- 
portant cultural contributions in their 
own right, as well as significant extra 
business for the studios. 

Lueasfilm and Criterion will be hon- 
ored at a special ceremony March 1 at the 
Shutters On The Beach Hotel in Santa 
Monica, Calif. Film critic Leonard Mal- 
t in was last year's Laser Beam honoree. 

PlONEER will launch LIVE's "Star- 
gate" CTHX, AC-3, widescreen or pan- 
scan, $44.98) on laserdisc with Dolby 
multichannel sound on March 14. The 
sci-fi thriller with James Spader and 
Kurt Russell offers Dolby Surround 
stereo on standard laserdisc players and 
five channels of digital audio plus a sub- 
woofer on the new generation of AC-3 
players. 

Laserdisc keeps sounding better and 
better, as evidenced by the first AC-3 ti- 
tle on the market, Paramount's "Clear 
And Present Danger" (THX, wide or 
pan-scan, $44.98). While the sound and 
picture of the Tom Clancy thriller, star- 
ring Harrison Ford, James Earl Jones, 
Willem Daibe, and Anne Archer, are 
outstanding with a regular laser setup, 
the audio is even more powerful if you've 
got an AC-3 player and receiver. 

Remastered favorites: Pio- 
neer is releasing remastered versions of 
10 movies on disc, all in wide or pan- 
scan. "An Officer And A Gentleman," 
"Witness," "Running Man," and "Air 
America" were set for January, "Ordi- 
nary People," "Heaven Can Wait," "Up 
In Smoke," "Terms Of Endearment," 
"Fabulous Baker Boys," and "Reds" are 
on the slate for February. All of the 
above will list for $39.98, except for the 
$44.98 "Reds." 

PrICE REDUCTIONS: In more news 
from Pioneer, the laser distributor has 
introduced a new "midline" catalog of 
low-priced discs, with most set at $24.96. 
To kick it off, prices have been reduced 
permanently on more than 80 movie ti- 
tles, including "Bob Roberts," "Carrie," 
"The Elephant Man," "Kafka," "Ram- 
bling Rose," "Reservoir Dogs," 
"Straight Out Of Brooklyn," "Two 




by Chris McGowan 

Jakes," and "Wayne's World." Pioneer 
says it will add more titles to the midline 
catalog every two months. 

Columbia tristar wui bow the 

comedy "Blankman" (wide, $34.95), with 
Damon Wayans and Robin Givens, on 
March 7. And don't miss these recent 
noteworthy releases: Mike Nichols' 
"Wolf," with Jack Nicholson and Mi- 
chelle Pfeiffer (wide, $39.95); "Belle 
Epoque" (wide, $34.95); and '*GerminaL" 
with Gerard Depardieu (wide, $39.95). 

MpI HOME VIDEO has released two 
TV -movie horror tales on laserdisc: 
"Frankenstein," with Robert Foxworth 
and Bo Svenson (1973, $34.95), and 



"The Strange Case Of Dr. Jekyll & Mr. 
Hyde," with Jack Palance and Den- 
holm Elliot (1968, $34.95). 

LuMTVISION's "Inside Hawaiian Vol- 
canoes" (CAV, $29.96) is a notable new- 
addition to the Denver-based label's 
"Smithsonian Laserdisc Collection." 
This 25-minute featurette takes the 
viewer on a tour of lava flows and volca- 
noes and affords a rare glimpse of the 
inner workings of the Earth. 

ImAGE launches "A Simple Twist Of 
Fate," with Steve Martin (wide, $39.99), 
and "Wes Craven's New Nightmare," 
with an audio commentary by director 
Wes Craven (wide, extras, $39.99), on 
March 28. Also coming this spring: a 
special edition of "The Day The Earth 
Stood Still," an uncut "Chushingura" 
(wide, $69.99), and a "Gunga Din" collec- 
tor's edition (extras, $59.99) with an ex- 
tensive supplementary section. Woody 
Allen's "Bullets Over Broadway" has 
been postponed until late May. 



KIDS FIRST!' GUIDES VID RETAILERS 

(Continued from page 129) 



time, 'Is this a good movie for kids?' or 
What do you recommend?,' " says Sun- 
coast president Gary Ross. "So for us, 
this is a consumer program that the cus- 
tomers have asked for, although not 
necessarily by name. It comes down to 
being able to offer an alternative choice 
for kids* viewing, helping the customer 
understand that these are acceptable, 
nonviolent titles." He expects the cam- 
paign to become a permanent program. 

The campaign is being underwritten 
by National Video Resources, an initia- 
tive of the Rockefeller Foundation that 
helps high-quality productions gain 
greater visibility in the marketplace. 

Suncoast's participation represents a 
triumph for the nonprofit Coalition, 
formed in Santa Fe, N.M.. in 1991 to 
identify outstanding children's titles 
and create merchandising campaigns to 
allow parents to easily recognize these 
titles in stores (Billboard, Jan. 29, 1994). 
'This is the first time that a national re- 
tail chain has made all of the 'Kids 
First!' titles easily available to the con- 
sumer,*' says Coalition president Ranny 
Levy. 

The value of the "Kids First!" pro- 
gram is that it draws attention to lesser- 
known quality titles. Levy says. "This is 
a very hit-driven business, so conse- 
quently many fabulous children's pro- 
grams fall by the wayside. 

"So if it's not a feature film, if it's not 
on TV, if it doesn't have Mickev Mouse- 
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ears on the box, parents don't know 
what it is. The 'Kids First!' project gives 
'brandedness' to those titles that would 
get lost in the marketing jungle." 

The Suncoast program has several 
facets. Ten-by-8-foot signs in the chil- 
dren's section will feature the "Kids 
First!" logo and the phrase "Look for 
this symbol for quality children's video." 
Pamphlets wfll be available explaining 
the program and listing every title 
endorsed by the Coalition, with recom- 
mended ages and price information. 
Endorsed titles in-store will be flagged 
with a "Kids First!" sticker. 

Suncoast did not separate the "Kids 
First!" titles into a special section be- 
cause that would be too confusing for 
customers, says Archie Benike, manag- 
ing director of marketing. "Most of 
these titles are in categories that have 
already been clearly defined in our 
stores, whether it be the family section, 
the animation section, the educational, 
or the spiritual. People are used to those 
familiar sections. This way, they can 
browse the way they always do, but 
they'll notice the TCids First!' sticker." 

Separating the videos would also be 
confusing because, as Ross points out, 
'There are many other acceptable kids 
titles that are not necessarily part of the 
Kids First!' program, such as Disney." 

The list is not all-inclusive because it 
is limited to titles that studios submit 
for review. "I don't know why [Disney] 
hasn't submitted anything. Maybe they 
feel they don't need to, since Disney al- 
ready has such a strong presence in the 
marketplace," says Levy. 

Of the 375 titles endorsed by the Co- 
alition, Suncoast stores on average 
carry about 60%. Benike says, "It varies 
from store to store, based on each 
store's sales and demographics." Gener- 
ally, the titles not carried are "from 
smaller vendors we don't have contact 
with, or are titles not big enough for 
placement in all our stores," Ross says. 
All "Kids First'" videos will be available 
via Suncoast's 24-hour toll-free number. 

"Kids First!" is not a familiar name 
to most parents, but header cards and 
pamphlets will educate them about the 
(Continued on next page) 
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★ * NO. 1 ★ * 

LIVE AT THE ACROPOLIS A 

Private Music BMG V-deo 82163 


Yartm 


IF 


15 SB 


2 


2 


12 


HELL FREEZES OVER A 

Geffen Home Video 39548 


Eagles 


If 


M ■ 


3 


3 


20 


BARBRA-THE CONCERT A 

CoiumDia Music Video SUV Enterprises 24 V501 1 5 


Barbra Streisand 


If 


M M 


4 


4 


13 


LIVE! TONIGHT! SOLD OUT!! A 

GetVn Home Video 39541 


Nirvana 


IT 


?< <* 


5 


s 


71 


OUR FIRST VIDEO A* 

DujUta> V deo BMG Kidl 30039 J 


Mary-Kate & 
Ashley 0 sen 


Sf 


12 91 


6 


7 


24 


THE 3 TENORS IN CONCERT 1994 A' 

Atlantic Records Inc WamerVrjiori Erte«1»irtment 50822-3 


Carreras. Domingo. 
Pavarotti (Merita) 


LF 


29 9i 


7 


( 


22 


BOYZ II MEN THEN II NOW • 

Motown Home Video PotyGram Video 8006326553 


Boyz II Men 


IF 


ins 


8 


10 


12 


WOODSTOCK "94 

PffyG'OT D'vers lied I it PolyGrarr Video 3006333673 


Various Artists 


LF 


21* 


9 


8 


13 


JANET • 

Virgin Muvc Video 77796 


Janet Jackson 


IF 


1991 


10 


9 


4 


LIVE AT THE MAX 

.11 Video 8006332193 


Rolling Stones 


If 


am 


11 


11 


43 


LIVE 

Curb Video 177706 


Ray Stevens 


If 


it >■ 


12 


12 


12 


LIVE CONCERT HOME VIDEO 

Epic Music Video SMV Enterprises 19 V501 14 


Sade 


IF 


!«•* 


13 


15 


15 


BIG ONES YOU CAN LOOK AT • 

Geflen Home Video 39546 


Aerosmrth 


LF 


24 48 


14 


14 


95 


COMEDY VIDEO CLASSICS A 

Curb Video 177703 


Ray Stevens 


If 


LESS 


15 


13 


16 


THE GATE TO THE MIND'S EYE A 

Mlramar images inc. BMG Video 80101 3 


Thomas Dolby 


il 


19 Si 


16 


17 


139 


THIS IS GARTH BROOKS A' 

Liberty Home Video 40038 


Garth Brooks 


If 


21 91 


17 


IS 


38 


THE SIGN • 

Ansta Records Inc. BMG Video 15728 


Ace Of Base 


SF 


SSI 


18 


18 


68 


LIVIN'. LOVIN'. & ROCKIN' THAT JUKEBOX A 

Anna Records Inc. 6 West Home Video 1 5725-3 


Alan Jackson 


If 


am 


19 


20 


18 


WAR PAINT- VIDEO HITS 

BMG Video 66284 


Lorrie Morgan 


SF 


I29i 


20 


19 


16 


CROSS ROAD • 

PtilyG'am Video 8006367773 


Bon Jovi 


If 


15 9! 


21 


22 


13 


THE RECORD COMPANY MADE ME DO IT 

Columbia Musk Video SMV Enterprises 12 VS01 16 


Mary Chapin Carpenter 


a 


1298 


22 


21 


128 


REBA IN CONCERT • 

MCA Records, inc. MCA Music video 10380 


Reba McEnbre 


if 


1198 


23 


25 


7D 


GREATEST HITS • 

MCA Records. Inc. MCA Musk Video 10932 


Reba McEntjre 


If 


I99» 


24 


24 


63 


LIVE SHIT: BINGE A PURGE 

Elektra Entertainment 5194 


Metallica 


LF 


fuss 


25 


26 


38 


INDIAN OUTLAW • 

Curb Video 77708 


Tim McGraw 


LF 


Ml 


26 


23 


(3 


MAR 1 AH CAREY A 

Columbia Music Vidto SMV Enterprises 1 9 V491 79 


Manati Carey 


LF 


19 91 


27 


27 


21 


SABOTAGE 

Capitol Video 77787 


Beastie Boys 


LF 


16 98 


28 


30 


24 


KISS MY A** • 

PolyGram Video 8006323093 


Kiss 


If 


19 9i 


29 


39 


95 


DELICATE SOUND OF THUNDER A 1 

Columbia Music Video SMV Enterprises 24 V-49019 


Pink Ftoyd 


IF 


?(9S 


30 


21 


15 


1 SEE IT NOW 

WamerVision Entertainment 50744-3 


Tracy Lawrence 


LI 


12 91 


31 


33 


105 


1 STILL BELIEVE IN YOU A 

MCA Records, mc. MCA Music Video 10679 


Vince Gill 


SF 


9 SB 


32 


29 


12 


FIELDS OF GOLD, THE BEST OF STING 1984-1994 

MM Video PoryGram Video 4400896233 


Sting 


LF 


19 9! 


33 


36 


38 


£UU TV: LIVt rnvM SYDNEY 

Island Video PoryGram Video 8006313733 


US 


L' 


19 9b 


34 


49 


19 


SECRET WORLD LIVE 

Getteri Home Video 39547 


Peter Gabnel 


L> 


21 SB 


35 


RE-ENTRY 


BUILDING THE HOUSE Of LOVE 

A&M Video PoryGram Video 44008962 1 3 


Amy Grant 


If 


iss; 


36 


RE-ENTRY 


VI EUPHORIA 

Virgin Musk Video 77788 


Smashing Pumpkins 


If 


15 SB 


37 


34 


44 


KICKIN' IT UP • 

WamerVtsion Entertainment 50656-3 


John Michael 
Montgomery 


SF 


12 SB 


38 


32 


29 


THE HOME VIDEO • 

Amla'liFac:.- Ret nr:V. BVV, Vulm ?57?7 


Tom Braxton 


LF 


12 SB 


39 


39 


105 


BEYOND THE MIND'S EYE A 1 

Miramar Images Inc. BMG Video 7233380018-3 


Jan Hammer 


LF 


998 


40 


RE-ENTRY 


LIVE AT THE EL MOCAMBO • 

EpK Music Video SMV Enterprises 19 V-491 1 1 


Steme Ray Veughan 


If 


1Mb 



□ RIAA gold cert, for sales of 25,000 units tor video singles; • RIAA gold cert, tor sales of 50.000 units tor SF or 
LF videos; A RuVA platinum cert, lor sales ol 50.000 units lor vwjeo singles; A RIAA platinum cert, for sales of 
100,000 units lor SF or LF videos; O RIAA gold cert for 25.000 units for SF or LF videos certified prior to April 1 , 
1991; ♦ RIAA platinum cert, tor 50,000 units lor SF or LF videos certified prior to April 1, 1991. LF long-form. 
SF Short-form, vs Video single CI 995. Biilboard/BPI Communications 
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'KIDS FIRST!' 

(Continued from preceding page) 

program, says Benike. "The more expo- 
sure we give it, the more the brand rec- 
ognition will come. I think the strength 
of the program will be the catalog of 
'Kids First!' titles. It's a tool we can 
hand to them. They can take it home 
and look through it" 

For its part, the Coalition will sup- 
port the campaign with "a huge mail- 
ing" to consumer publications and par- 



enting magazines, says Levy. 

Levy is setting up similar programs 
with some independents around the 
country, including Salzer's in Ventura, 
Calif., and Plaza Video outside New 
York City. Last year, Kmart did a 30- 
day "Kids First!" trial program in 800 
stores and plans to repeat it this fall, 
Levy says. She also is talking to Trans 
World Music about a possible campaign. 




MCA Offlffl 

■ - — VIDCO 



TOUCHSTONE 
HOME VIDEO 



VDEO 



HOME VIDEO 




PHILIPS <A 



ft 



^ LasetOstim 
klYM Sony Music 

I PION EER 
lARTlSTS: 



LssseXarsoker 



U| PIONEER. Ofi PIONEER 




(800)642-6453 

Ph: (305) 477-1561 Fx: (305) 477-1464 



WIDEST MUSICAL SELECTION • NUESTRA ESPECIALIDAD SON LOS L.D. & IMPORT CD'S. 



■ Enter The Future of- 



Digital Entertainment with 

LASERS 



UNLIMITED, INC. 

Wholesale Distribution of 

Laser Video Discs, CD-I, CD's, CD-V, CD-ROM, Videos, Accessories, etc. 
p/usCD-l and CD-ROM Hardware 

• Competitive Pricing! • Family Owned & Operated! 
• Outstanding Service! • Excellent Fills! 

1643 Fenimore Rd. • Hewlett, NY 1 1557 Tel : 51 6-295-1 91 0 • Fax: 51 6-569-1 266 



— 



Home Video 



billboard. 



FOR WEEK ENDING FEBRUARY 25, 1995 



Top Laserdisc Sales 


i 


o 

I 

5 


WKS. ON CHART 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 

-ryr\K Copyright Owner Principal 
Manufacturer, Catalog Number Performers 


°£ 

: • 


M 


il 
h 








★ * * No. 1 ★ ★ ★ 








1 


24 


3 


THE SHADOW 


Unhrersat Oty Studios 
MCA/Urtrversai Home Video 42 1 97 


Alec Baldwin 
Penelope Ann Miller 


1994 


PC-13 


34 98 


2 


1 


13 


SPEED 


Twentieth Century-Fox 
Image Entertainment 8638 


Keanu Reeves 
Dennis Hopper 


1994 


1 


2998 


4 
J 


NEW ► 


CLEAR AND PRESENT DANGER 


Paramount Pictures 
Pioneer LDCA, Inc. 32463 


Harrison Ford 
Willem Da Foe 


1994 


It 


4498 


1 


2 


17 


JURASSIC PARK 


Amblin Entertainment 
MCA/Universal Home Video 4 1829 


Sam Neil) 
Laura Dem 


1993 


PG-I3 


4498 


5 


4 


7 


BLOWN AWAY 


Metro-Gold wyn ■ Mayer 
Pioneer/Image Ent. ML105129 


Jeff Bridges 
Tommy Lee Jones 








e 

0 


3 


15 


SNOW WHITE AND THE SEVEN 
DWARFS 


Walt Disney Pictures 
Image Entertainment 1524 


Animated 


1937 


G 


2999 


•J 


6 


7 


THE CLIENT 


Warner Bros Inc 

Warner Home Video 13233 


Susan Sarandon 
Tommy Lee Jones 








g 


14 


34 


TOTAL RECALL 


Carolco Home Video 

Pioneer LDCA, Inc. 68901 WS 


Arnold Schwarzenegger 








g 


5 


7 


MAVERICK 


Warner Bros. Inc. 

Warner Home Video 13374 


Mel Gibson 
Jodie Foster 








10 


RE-ENTRY 


THE RUNNING MAN 


TnStar Pictures 

Pioneer LDCA, Inc. 1260 


Arnold Schwarzenegger 








11 


N EW ► 


LIFEFORCE 


MGMAJA Home Vtdeo 
Pioneer/Image Ent. ML105117 


Steve Raiisback 
Peter Firth 


1985 


R 


34 98 


12 


11 


1 


THE NIGHTMARE BEFORE CHRISTMAS 


Touchstone Pictures 
Image Entertainment 3603 


Animated 


1993 


K 


2999 


13 


10 


21 


ALADDIN 


Walt Disney Pictures 
Image Entertainment 1662 


Animated 


1992 


C 


49 99 


14 
11 


9 


31 


TOMBSTONE 


Hollywood Pictures 
Image Entertainment 2544 


Kurt Russe i 
Val Kilmer 


1993 


R 


4999 


13 


15 


27 


WITNESS 


Paramount Pictures 
Pioneer LDCA, Inc WS1736 


Harrison ForrJ 
Kelly McGiHis 


19SS 




39-95 


16 


12 


7 


EAGLES: HELL FREEZES OVER 


Geffen Home Video 
Image Entertainment 3061 


Eagles 








■l 
i/ 


13 


21 


THE CROW 


Miramax Films 

Image Entertainment 3034 


Brandon Lee 


1994 




3999 


18 


NEW ► 


ROLLING STONES: LIVE AT 
THE MAX 


PoiyGram Video 

Image Entertainment 2968-6 


Rolling Stones 








19 


NEW ► 


TRUE LIES 


Twentieth Century-Fox 
Image Entertainment 8640-85 


Arnold Schwarzenegger 
Jamie Lee Curtis 


1994 


11 


49 91 


20 


8 


3 


HARD BOILED 


The Criterion Collection 
The Voyager Company 1 397 


Chow Yun-Sat 
Tony Leung 


1993 


II 


124 95 


21 


NEW ► 


WOLF 


Columbia Pictures 

Columbia TnStar Home Video 7115-6 


Jack Nicholson 
Michelle Pferffcr 


1994 


I 


3995 


22 


7 


5 


RENAISSANCE MAN 


Touchstone Pictures 
Touchstone Horn* Video 275't 


Danny DeVito 


1994 


PG-13 


3999 


23 


17 


7 


THE SOUND OF MUSIC ♦ 


Twentieth Century- Fox 
Image Entertainment 4267 


Julie Andrews 
Christopher Piummer 


1965 


G 


124 9! 


24 


18 


21 


SCHINDLER'S LIST 


Amblin Entertainment 
MCAAWwal Home Video 41927 


Liam Neeson 
Ben Kingsiey 


1993 


■ 


44 91 


25 


19 


5 


THE LAND BEFORE TIME It 


Universal Cartoon Studios, Inc. 
MCAAJmversal Home Video 42 1 42 


Animated 


1994 


G 


24 98 



♦ ITA gold certification for a minimum of 125,000 units 
least 25,000 units and $1 million at suggested retail for 
volume of $18 million at suggested retail for theatrically 
cal titles. 0 1995. BiMboard/BPI Communications, 



or a dollar volume dollar of $9 million at suggested retail for theatrically released programs, or of at 
nontheatncal titles. - ITA platinum certification for a minimum sale of 250,000 units or a dollar 
released programs, and of at least. 50,000 units and $2 million at suggested retail for nontheatri- 




HIS W [ I K. 



& J £ Following just two weeks after 

I ^^^^^ f the release of their first boxed set, 
V y Spanky and his gang are back with 

^^^^^^r The little Rascals: Volume $ 
(ID2789CF; $124.99). This remastered set 
of rare Rascal's classics totals a whopping 431 minutes 
of non-stop laughs, all hosted by Leonard Maltin of TVs 
"Entertainment Tonight". And if it's laughs you're 
after, be sure and drop in on Ralph, Alice, Ed and 
Trixie for The Honeymooners: Volume 1 (8127-80; 
$124.98) from FoxVideo. This 5-Disc set features the 
first 19 episodes of ihe classic television comedy and 
will be followed by \Uume2 (8128-80; $124.98), which 
contains an additional 20 episodes! 



On the subject of classics, the Criterion Collection CAV 
edition of Powell and Pressburger's acclaimed 
adaptation of The Red Shoes (CC1401L; $124.95) 
recently danced into stores; it's a winner! Featuring 
audio commentary from star Moira Shearer, director of 
photography Jack Cardiff (who personally supervised 
the transfer), Martin Scorsese and others, this stellar 
Technicolor epic contains all of the bonus extras that 
Criterion discs have become known for. It remains 
today, 47 years later, the 
definitive three-strip 
Technicolor production 
of all time. ..and a great 
story to boot! 



ENTERTAINM ENT 

"The Finest In LaserDiscs"* 
(818) 407-9100 



What you don't know ' 

CAN hurt you 

Don't gel ca\i(fiU in the dark. Notivalk 
Distrilmtors Inc. Offers discounts up to 

38°/o °" /•""'''"""" loser disc titles. 
GET THE FACTS 
CALL US TOLL FREE AT 

1 (800) 877-6021 



nORWALk 



Norwalk Distributors Inc. 
I 193 Ki loll wood Circle 
Alinllenn. CA 028O1 
(8001 877-602 I »I7 1 41 005-81 1 I 

J 



,s >„„■,«•.. ^ FAX (714) 095-0423 



DISCOUNTS STARTING AT 30%-WHY WOULD YOU BUY ANYWHERE ELSE? 
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Call Jeff Serretta NY Stat* - 212-536-5174 
Billboard Classified -1515 Broadway 
Now York, NY 10036 

FAX YOUR AD 

212-536-5055 



CALL TOLL FREE: 1-800-223-7524 

Regular Classified: $5.20 per word, minimum order: $105.00 
DISPLAY CLASSIFIED: 
1"-1 Issue $1 46 00 PER 

r- 3 Issues 134.00 PER 

1"- 13 Issues 127.00 PER 

V 26 Issues 119.00 PER 

r- 52 I mum reverse ADVERTISEMENTS: $18.75 06.00 PER 
POSITION WANTED: $70.00 PER COLUMN INCH 
BOX NUMBER: $20JXVRAOK> HELP WANTED: $08.00 PER INCH 
CLASSIFIED ADVERTISING IS NON-COMMISSIONABLE 



**REAL ESTATE TO THE STARS** 
For Real Estate Information call Laura Rlvchun 
In NY (212) 536-5173 

Real Estate To The Stars 
$70.00 par inch 



SERVICES 



SERVICES 



SERVICES 







TDK PRO SA BULK 

CUSTOM LOADED 




LENGTH 


PRICE - 




C-10 


$0 30 


HIGH BIAS COBALT I 




C-20 


$0.36 


CASSETTES I 




C-30 


$0 42 






C-40 


$0.46 


MM! 




C-45 


$0 48 




C-50 


$0 52 




C-60 


SO 56 


cTTDK 




C-70 


$0 64 


1) WEST 3M> STREET 
NEW YORK. NEW YORK 10011 




C-80 


$071 




C-90 


$076 


TELEmONE: 212 7U 7lt>0 * PJMPJ 3171 




CUSTOMER pick -up, MESMNOER OR MAN. ORDER 
WE CARRY ALL BRANOS OF RECORDMO SUPPLIES AMD ACCESSORIES 



PROFESSIONAL RECORDING AND DUPLICATING SUPPLIES 



CUSTOM 

audio CASsrm Ma 

1 HUn . - 12s MH 




a BASF 



3M 



A'JLti'J/ 
lILll'J 



AMPEX 



&TDK 



maxell 



SONY 



SHAT3 



ON CASSETTE PRINTING PRINTED LABELS & J- CARDS SHRWK WRAPPING 



CALL FOR ■' 764 5fh Avenue, Brooklyn, New York 11232 • XIDC 
OUR FREE t In r4*w York Tek^hone: (7181 369-8273 <I>ff«lf\«9 

CATALOG |T| 24 Hour fax (7181 369-8275 T5 



TOLL FREE 1-800-538-2336 



Bulk CD S 



as low as 



750 



From your CD Master 
& label film. 



Also, retail-ready, full-color CO S Cassette packages available - including 
pre-mastering. graphics layout, typesetting, color-separation & printing. 

CALL FOR OUR CATALOO! 

EUROPADISK, LTD. 1-800-455-85135 

75 Varick Street. New York, NY 10013 • FAX (212) 966-0456 



Ami 



THE ONLY NUMBER YOU NEED FOR 
DESIGN AND MANUFACTURING 



THE LEADING MANUFACTURING SERVICE FROM THE UK 
NOW IN THE UNITED STATES 



FALL SPECIAL OFFERS FOR 
CD'S & CASSETTES 

1.000 CO Albums • Gkssmesler • Two Coloui On Body 
Piml ■ Four Page Booklet And Tray Card 4 X 1 Colour « 
Jewel Box • Shtmk Wrap 

$1750 

(From CD Fhmdy Master and Composite printers Film) 
1.000 Cassettes 
Running Master ■ Label Plate • 1 Colour Print On Cassette 
Insert* * Norelco Bo* • Shrink Wrap 

$925 

(From Dat Or Jape And Composite Filma) 

• Full Type Selling And Design Sonnee 
• Alt Editing And Packaging Requirements 



A TO Z MUSIC SERVICES IMC 

105 DUANE STREET - SUITE S2B 
TRIBECA TOWER ■ MY - MY10007 
TELEPHONE <JI3i Mfru*S3'73 
FAX ,ltl> M OST* 



COMPACT DISCS • 95 < EACH 



(Sulk (mm font CD. ready inuilii and Uml posiftW) minimum 1000 

Com piers CD and Cauene Prxkogei Available in quantities of 250/500/ 1 000 

1-800-874-4174 

CALL FOR A QUOTE 
Distal Mortaring Syitanu * Diyrtul Audio DupscoBon * CompotBr Grophio 



NATIONAL TAP 

1110-48rh Avenue North - NarrvW*. 



ISC 




■4SS-440S 



PROMOTION 

National promotion, distribution and 
marketing of the highest caliber. In 
business 25+ years. 
RCt RECORDS, IMC 
4721 Trousdale Dr. Nashvife, TN 37220 
(615)833-2052 • Fax (615)833-2101 
1|80Q)737-»7»a 




COMPACT DISCS 



1000 for $1990 



REFIBENOCD DELUXE 2-COLOR 
jS PACKAGE LABEL 



PACKAGE INCLUDES CLASS MASTER. CD'S 
IN JEWEL BOXES, 4-PAGE COLOR BOOK 
AND INLAY CARD, smiWCttrRARKD. 
YOU SUPPLY DAT MASTER OR 1630 
f:NI5HED PRINTER'S NEGATIVES ANO 
FILM LABEL POSmWtSl 



E 



Ma 



CUSTOM SERVICE 

1015 Isabel Stratt, Burbartk, CA 91510 
1-800423-2936 TEL; 213*49-4671 FAX: 811)569-3718 



AUDIO/VIDEO CASSETTE 
COMPACT DISC'CD ROM 

DUPLICATION 



AiWMG. we ofler re rarest cjjasty CcrroactDecCO 
ROM, and Mo &*teo Cassette o^atatonrffie 
rdustry Let us he*? yrju w*. the most professorial 
and Bienttest service to pjutta you and your 
project every step ot fie way 

nAIRD ViXH 

Complete services include; 



SHIP OH DIN FBI FX UHBT 

WMClRK -• 317-353-1113 
Z 1 . rdaaxat N 46?3S FrU 317-353-0750 



'-J 
— I 

cc 

I — 

c5 



MASTERING •»»»»»»»»»»»»»»»»»»»»■ 

— — ——— ' REPLICATION 
PRINTING 

TOTAL PACKAGING 
GRAPHIC DESIGN STUDIO 

■ ii POSTERS 
PERSONALIZED EXPERT SERVICE 



COMPLETE CD AND CASSETTE 



The Power 
ol Excellence 

212 - 333 - 5953 



330 WEST S8IH SI NEW YORK, N Y 10019 



300 CASSETTES 

- COMPOSI TE NE G S FROM YOUR CAMERA READY ART 

- CASSETTE RUNNING MASTER 

• TEST CASSETTE 

• APEX PRINTING ON CASSETTE A 

- IOOO aj ONE-COLOR INSERT (SOO FOR REORDER) 

- NOREICO BOX CELLO WRAPPED "^Ba^BT^ 

WtOWM R Ar^lYtlME S3BS . ' . "' • W *^ 

1 OOO 4-COiOJI CJkBBMTTmm SS9« 

• CASSETTE RUNNING MASTER 

- TEST CASSETTE 

- APEX PRINTING ON CASSETTE 

• 3000 x 4-COLOR INSERTS I I OOO EXTRA FOR REORDER] 

- NORELCO BOX SHRINK WRAPPED 

REOROH ANYttML S7SO 



-mm 

JL ins 



Ask for our free brochure" 



Rainbo Records and Cassettes 

1718 tt/kte Ititt Santa Monica. CA 90404 ■ BIB 829 )476 • Fm |1I0| 828-8765 



CUSTOM COMPACT DISCS 

Affordable single copy CDs starling at 
J35. Write, call or fax for information. 
46 PRODUCTIONS 
42W557 Hawk Circle. St Charles, IL 60175 
TEL (800) 650 5423 
FAX (800) 203 1725 



QUALITY ! 



F flf E CATALOGUE or SPECIAL QUOTE. CALL 
ALIGNED AUDIO 1 - 800 - 869 - 6561 
or 718 - 788 - 6969 FAX 718 - 499 - 0421 



FOR COMPLETE COMPACT DISC, 
CASSETTE & RECORD MANUFACTURING ■ 



QCQ (800)859-8401 



OCA IK. 1 2S32 SPfMG UtOVE AVE i CIKHHATI OH 45225 
(513) 681-8400 • FAX 1513} 681-3777 



BUM Off I KCBS0KS 



Cam Far Free Catalog 

(800) 355-4400 >• 



Ml nun im* laMMta t 



And «_ 



BASF CHROME SUPER MAXELL XLII 



WE CAUY A IT'LL PBODLCT I IN I OF 



<4VDIO, VIDEO 
^DIGITAL TAPES, 

1-800-221-6578 



AMPEX 
BASV 

MAC MEDIA 
MAXK1X 
rXMYMATBIX 
BBAsPEaTM 
PANCAKES A C-t'S 
>OllELCO. JEWEL, rt)Lt BOXIJI A LWm KE-F-I.S 



DISCOVER VISA MASTERCARD AMEX 
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SERVICES 



FOR SALE 



HELP WANTED 



HELP WANTED 



ROCK MUSIC BBS! 

. ROCK ONLINE 

1 800 ROCK WEB! 

Modem (212)647-8660 
Special Access Code 

"ROCK ONLINE" 
For 45Min. FREE Trial! 

Broadcasting Sound 
Over The Internet 
Telnet: maglc.webb.com 
HTTP://www. webb.com 




PRODUCTIONS, INC , 



' CASSETTE 
'&CD COMBO 
PACKAGES' 



CALL TOLL-FREE 

U8O0-5Z7>9225 A 

FOR A FREE 
BROCHURE 



-M 



il j i mi furl 1 1 1" i i isc 

• CD. Cassette • Video Duplication 
• Full Graphics 



CALL FOR OUR BROCHUHE 

1-800-737-7624 




(ALL TOLL FREE! 



1 -800-APD-DISC 

1-800-273-3472 APD tjuahty CD I cassette 
/rafutfo services include Prating cover design 
warehousing gad storage Onrajtrt s can help jm 
tmtim I mtui gutrnttti Call today far yvur 
bet esbmitt snd cataJoque 




mnmmun n: 



EQUIPMENT 
FOR SALE 



LIFTDISCPLAY 

- Used less than a year. 
BIG DISCOUNT 
- Cass, CD & Storage units 

Call (909) 394-9457 



MUSIC DISTRIBUTOR 

So. FL. Sales 2.3 mil. Net 220K. 
Assets 75K. Over 300 Nat l Accts. 
Established 10 yrs. Price 595K + Inventory. 

Sunbelt mi l Realty Inc. 
1 SOD - 700 - 3352 



IXXWEST PRICE! 

• CD's • LP's • Tapes * 
• Cut-Outs • Over Slocks • 
• Budget - Midline * 
' Call For Your Free Catalog Today! 
MUSIC WORLD 

(«W TonneUe Ave.. N. Bergen, NJ (17047 
Tel: (201) 662-7600 Fax:(201)6fi2-«060 



SAMPLING S£LLS// 

Largest U.S. mfr. ol Listening Posls 
guarantees you will sell Murr Music 
with our systems. Call MOW about 
_ t our FREE test program. 

Hi telescan 

I-HOO-H35-7072 



Buy direct and save 1 While other people are 
raising their prices, we are slashing ours Major 
label CO's, cassettes and LP's as low as 50C 
Your choice from the most extensive listings 
available For tree catalog call (609) 890-6000. 
FAX: (609) 890-0247 or write 
SCORPIO MUSIC, INC. 
P.O. BOX A 
TRENTON, NJ 08691-OOZO 



hpMM. ■ N..v. M.l.i ■ Pw»* • JM, • Mai 

Campus Records 

fhokwlt Dninbutor of 
Dvirtratu / Oimlocfti" * 

Lata. M HUB 

1S18I 783 MM 
(5181 783 6753 FA 



we 



7 or a Unique Bland of Independent and 
Major Labrl Cloitouii and Ovrntocks 



DON'T BUY CUTOUTS! 

Until You See Our Catalog 
Of Great Cassettes and CD'S 

TARGET MUSIC DISTRIBUTORS 
7925 NW 66 th ST., DEPT J 
MIAMI. FL 33166 



roNi"*] Phon.r (305)591-2188 
FU ! (30S) 591-7210 



■ — 

Jewel Boxes ■ CD Blisters 
Securitv Packaging 
E j PlMtUc & Paper Sleeves 

V Price (Juris • Mailers • Dividers 



l"i:MJJIimAN!/.THI.'rH 



Thv JeHelmasttr" I'ackacinj; S 



l.tl* tlFSl i k X I.. .: 

rcUikr> di divlribulitrv I 




CD v Tapev LP- 

• AC-'ewWICS * I' -I ' 1 ■ , ■ 

ERFORMAIXICE 
DISTRIBUTORS 

•> 0*k St. rVlFM Bri HMtMMCH Ml IIBQO 1 

IH1UU S4V JUU4 ha*:>yuU-^4^-tiUS4 



ACCESSORIES 



PRO SING Karaoke 

tFreeCalalog: World'slargcst 
selection AIIBrandsolcquiprnent 
CDtG LO's Vocal Elitn.na.ors 
m W-V Players Speakers. Mies 
CSP P O BOX 1 106 
,\JU» Bhdgevievu IL 60455 
/TVJijMV i noo aoo &■*>,(, 



HMV 



RECORD 
STORt-S 



NOW'S THE CHANCE TO GET ON BOARD THE 
FASTEST MOVING RECORD RETAILER AROUND! 

HMV- THE HIP, SERVICE ORIENTED RECORD RETAILER IS LOOKING TO FUEL 
IT'S RAPID EXPANSION WITH STORE MGRS, DEPARTMENT MANAGERS, 
AND DEPARTMENT SUPERVISORS WHO CAN HIT THE GROUND RUNNING 
AND WHO POSSESS: 

-Proven business management skills 
-Ability to train and develop staff 
-Creative merchandising techniques 
-Knowledge ot P&L management 

IN RETURN, WE OFFER EXCELLENT COMPENSATION AND BENEFITS, 
RELOCATION PACKAGES AND OPPORTUNITIES FOR GROWTH. PLEASE 
FAX COVER LETTER/RESUME AND SALARY HISTORY TO R. MENTZINGER 
203-969-0144. E0E 



I MV...JUST ANOTHER RECORD STORE... \ I Ml RIC 



PRODUCT MANAGER 

Major record company seeks 
motivated product manager for 
assigned acts. Must have 3 to 5 years 
experience, strong interpersonal, 
organizational and communication 
skills. Responsibilities include: 
developing and implementing 
marketing plans and artist timelines 
and coordinating special projects and 
promotional events 
Please fax resume to: 
Human Resources Department 
213/954-0143 



AIR TALENT 

New national classical radio network 
seeks personable, warm, bright, 
interesting on-air talents to host fast- 
paced 24 hour format. Exciting and 
challenging. Knowledge of classics 
preferred. Competitive salary and 
benefits. E.O.E. 

Send demo tape te: 
SW Networks 
Classica 

1370 Avenue of the Americas 
New York, NY 10019 



Tn« Reporter 

1995 BLU-BOOK 

Your Direct Pipeline to Film. 
TV and Video Production, with over 
30,000 listings in 30O-plus 
categories, including: 

• Executive rosters, plus crew, 
talent & agent listings 

• Pre and post-production 
companies, studios, sound 
stages, equipment, marketing, 
distribution, accounting, catering, 
transportation and much more! 

IT'S HOLLYWOOD'S ROLODEX! 
Only $59.95 

ipus. srtpcrrg. n-nttng I jpfXcXtt fUU UrC 

To order, call 213-525-2150. 
or fax 213-525-2387 



Editor 
MUSIC 
COPY CHIEF 

Do you know how to edit promotional 
music copy to excite and sell to our 
audience? Have you got the skills to 
direct, motivate and challenge our staff 
wirters at this premier entertainment/ 
marketing company? Then this 
opportunity will be music to your ears. 

We're looking for a Copy Chief who 
knows all kinds of music from grunge 
to gospel to oversee our busy editorial 
dept. You must have solid business 
exp. (preferably in direct marketing) 
that includes working knowledge of 
publishing production, copy and art in 
an electronic (MAC) environment. 

If you have the talent to make good 
copy sound great, forward your resume 
with salary requirement to: 

BHA Box 139, 555 Madison Ave,. 
16th fir, New York, N.Y. 10022. 
[DC 



Successful management company 
looking for a bright, music loving, 
hardworking person for management 
position. Macintosh Computer knowledge 
a plus. Great opportunity. 
Box 8216, Billboard Classified, 
1515 Broadway, NYC, NY 10036 



ATTORNEY 

Manhattan any seeks personable, independent 
t/t or p/t business affairs associate tor 
representation ot music Industry interests. 
Drafting. WordPerfect 5.1 skills required. 
Minimum of 1 year music law experience 
desired Send resume, salary requirements and 
writing samples to: Box 8214, Billboard 
Classdred. 1515Broadway.NYC,NY10036 



Successful NYC-based music/kids/special 
inf arts home video label is 11 years old & 
still expanding. We need sls/mktg. people 
with video/music exp to sve existing retail 
accts & develop new mkts. Career opty. 
Great pkg: sal + com + ben. Fax resume to 
V.I.E.W. Video at 212-979-0266 or call 
212-674-5550 See us at NARM Booth #106 



A&R ADMINISTRATION 
MANAGEMENT 

Major record company seeks 
motivated, self starting individual to 
oversee recording budgets. Must 

have a minimum of 2 years 
experience, strong interpersonal, 
organizational and communication 

skills. Responsibilities include: 
administering recording budgets: 
ensuring accuracy of all recording- 
related payments: submitting 
AFTRA and AFM sessions 
contracts for payment; supervising 
the Sessions Coordinator. 

Please fax resume to: 
Human Resources Department 
213/954-0143 



DIRECTOR OF MARKETING 

Successful independent jazz/urban label 
located in Los Angeles is looking to expand 
it's creative team with the addition of a 
Director of Marketing. Ideal candidate will 
be self motivated with experience in co-op 
and consumer oriented advertising. 
Marketing director responsibilities may 
include coordination of Publicity and Art 
Departments. Computer skills helpful, 
people skills a must. Send resume to: 

Box 8215, Billboard Classified 
1515 Broadway, NYC, NY 10036 



MANUFACTURING Expanding Record 
Plant seeks additional OPERATIONS MGR for 
vinyl pressing facility in No. Calif. Hands-on 
position involving all aspects ol producing 
high quality LPs. Prior exp nec. Salary 
commensurate w/exp Xtnt benefits. Resume 
to P.O. Box 1657. Sebastopol. CA 95473 



HIGH STREET/WINDHAM HILL 

Seeks National Head of Publicity. Must have 
proven track record and strong media 
relabons. Established label experience and a 
strong love of great music desired. Send 
letter, resume and salary history to: Sally 
Albert. Box 9388. Stanford, CA 94309. 



POSITIONS WANTED 



WIRED FOR SOUND 

Composer/Gudar player - late 20's - 
Film/song writing credits U.S.C. Music 
Grad balanced wrth 6 yrs. strong business 
B.G. as exec, w/mort. & invest, firm seeks 
opportunity to work wAop (Creative Talent 
in Music Field. (213) 852-0444.) 



BUSINESS 
OPPORTUNITIES 



INDEPENDENT SALES REPS WANTED! 

New line of Licensed Rock Art 
Products. T-Shirts, Tie-Dyes, 
Stickers & More . . . 
For more info: call 
Violet Rose Graphix 
Golden, CO (303) 278-9662 



(Continued on page 1J6) 
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FIXTURES 



WANTED TO BUY 



COMPUTERS 



FACTORY DIRECT 

• CD|EWELBOX STORAGE 
CABINETS. In Stock Now. No 
Wailing. Choice ol colors. 2 sizes 

2 drawer. 570 Capaciiy. S234 

3 drawer, 855 Capaciiy. S289 



Pnces INCLUDE locks. Textured 
steel construction. 



'CD JEWELBOX SHELE, 2-TIER. 

Gridwall. Slalwall. Pegboard. 8 
lacings, capacity 64. 25" long, 
double tier Black, while, grey. 
Ad|ustable dividers. "Flip-thru" 
browsing Use lor CD-ROM 



Architectural Merchandising Floor 
Plans at no cost or obligation. 



>|EWEL BOX OR LONG BOX 
COMPACT DISC DISPLAYERS 
•AUDIO CASSETTE DISPLAYERS 
• LASER DISC DISPLAYERS 
'VIDEO CASSETTE DISPLAYERS 
•ELECTRONIC ARTICLE 
SURVEILLANCE SYSTEMS 



✓ * NEW! V V 



• COMIC BOOK DISPLAYERS 
•TRADING CARD DISPLAYERS 
•COLLECTIBLES DISPLAYERS 

For Gridwall. Slatwall. Pegboard. 
•GLASS SHOWCASES 



Stocked in Chicago, Baltimore, 
Los Angeles, and London, England 



Free 100 Page Color Catalog 

f.800»433»3543 

Ask for Jim McFarland 

Fax: 213 624-9022 



APPAREL 



LICENSED MUSK APPARREL 
"OVER lOO ARTISTS" 
CALL FOR FREE CATALOG 
DEALERS ONLY 

1 800 328 0308 



COLLECTIBLES 



BEATLES PHOTO 

Rare, never before published 17"x 22" gloss 
photo, taken during the production of their 
LElfJBE album. Suitable for framing. Excellent 
quality. Send check or money order for S19.95 
plus S2. Shipping & Handling, to Selective 
Collectibles. 7014 13th Ave.. Bklyn, NY 11228 

Tel. 718-368-2224 Foreign Orders Inquire 
LIMITED SUPPLY 



TAPES 



sentryJJstems 



A New Generation ol Reusable 
Software Security Packaging 

• Seven Models - Including a 
double CD Package 

• Adapts to all EAS Technologies 

• Increase Profits by Reducing 
Theft 

Call or Write Today tor Brochure 
and Samples 



C & D Special Products. Inc. 
309 Sequoya Drive 
Hopkinsville. KY 42240 
West Coast 
800-366-4923 

1-800-922-6287 



SM1TH.AL5 

AND COMPANY 




WE BUY 

NAME BRAND MERCHANDISE 



> AudioBooks >viileo Games 

> Consumer > computers 

E ectronics ^ compact Discs 

> videos r,,,««„ 

> Laser Discs >Cas5ettes 



(516)420-8300 

FOX: (516)420-8455 



"We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's." No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890-6000. 



WE BUY! 

CD'S/LP+12" VINYLS/ 

VHS&LD'S 
WANTED SUPPLIERS 

SFC MUSIC PUBLISHERS, INC. 

PHONE: 81-3-5489-6621 / 
FAX: 81-3-5489-7305 
38- 1 0. DAGAWA SHffiUYA-KU, TOKYO 1 50 JAPAN 



$ $ WANTED $ $ 

Gold, Platinum Record Awards. Grammy. 
MTV Awards. Artists Contracts. 

COLONY RECORDS. 
1619 Broadway. NY. NY 10019 
Phone (212) 265-2050 Fai (212) 956-6009 
CALL ALAN GROSSBARDT 



CASH -CASH -CASH 

Top $ paid on CD's, Cassettes, 

LP's, Music Books, Rock 
T-shirts. No quantity too big or 
too small. Call 201-662-7600 or 
Fax: 201-662-8060 



NOVELTIES 



MUSIC MERCHANDISE 

The Qrraiest variety ul licensed product around' 
POSTERS T-SHIRTS. STICKERS PATCHES 
CAPS, JEWELRV TAPESTRIES BUTTONS ETC 
Same day sMpcMig NO mmimums 
GET IT ALL WITH ONE CALL"' 
DEALERS ONLY • 1 -8D0-24B-223B ■ CALL FOR CATALOG 
ZUACHARS POSTERS INC 
(305) 886-2238 1 FAX (305) 888-19241 
791 1 WW 11 SVE. SUITE 102 MEDLEY FL 33166 
SERVICE 15 OUR #1 GOAL' 



Music Software, Inc. 

Choosing the right software is serious business 
So. talk to Music Software before you decide 

Cost effective Retail POS solutions and 
One Stop/Distributors Software 

800-877-1634 

Voice: (S16) 627-3308 F»: (516) 627-6252 



RecordTrak 

^■^■^^^^^^1 Inventory Management 

For Record Stores 

■ESP* 800-942-3008 



YSL COMPUTER SYSTEMS 
MEAN MORE PROFIT! 

Call or fox today 'o *ee why YSL ts undent- 
ably trie leader in compofef systems for 
music and v»deo retailers or>d wholesalers 
We buill 20+ years of music and video in- 
dustry experience into our computer systems 
to Kelp rnorVe your business more profitable 

YOUNG rrSflMS UNITED pW , 40 4| 449 0338 
Fax (4041 840-9723 
AwlroliL KM, 338 2477 

6185 BuFOfO r+*r> SW C-t0fk Norcrott. G* MOT I 





POSitive Choice! 

Complete POS / Inventory 
Control tor ALL your lecord 






store needs! Available In 
user selecible English or 
Spanishl 




EXEC/ENTERTAINER ESTATE INCLUDES 

custom furnishings and decor. 5800+ 
SF. 211 rolling acres. 25 min. from 
Nashville, TN $1.9 M 

Dobson & Johnson 

Carolyn Jordan 615 298-9800 x259 



WHO CAN SAVE THIS SLEEPING BEAUTY? 
THE UPTOWN THEATRE 
Chicago. Illinois 

A castle outside Spain! Tremendous size 1 Exquisite 
beauty! Covers a city block land 46.000 SQ It . 

4,381 seats. HISTORIC LANDMARK 1 ! 
TAX break incentives SI B million only Sold 'as is" 
Ah MM MM 7II/IM-Z1U 

RE/MAX on tie Siora 
340 IBdji Road. Wtlmeltc, II 60091 



To order a 
BILLBOARD 
DIRECTORY 
Call 
Toll Free 
1 (800) 223-7524 



Update 



LIFELINES 



BIRTHS 

Girl, Hannah Marie, to Dave and 
Brenda VVitzig, .Tan. 18 in Chicago. He 
is Midwest regional director for Cema. 

Boy, Alexandre James, to Doug and 
Cheryl Breitbart, Jan. 30 in New 
York. He is president of Centurion 
Records, VP of CD-ROM company Cy- 
bertour Inc., and an entertainment at- 
torney. 

Girl, Grace Catherine, to Tim and 
Monica Fought, Feb. 1 in Indianapo- 
lis. He is account executive at WFMS 
Indianapolis. 

Girl, Hannah Catherine, to Billy and 
Cathy Dean, Feb. 7 in Nashville. He 
is a country artist on Liberty Rec- 
ords. 

MARRIAGES 

Chris Poteat to Michele Linsalata, 

Feb. 18 in Atlanta. He is warehouse 
manager for Uni Distribution there. 
She is senior assistant manager for 
Blockbuster Music. 

DEATHS 

Art Taylor, 65, Feb. 6 in New York. 
Taylor was a pioneering bebop drum- 
mer (see Blue Notes, page 4(1). He be- 
gan his career in the late '40s in New 



York, joining a group that included 
Sonny Rollins, Jackie McLean, and 
Percy Heath. In the '50s and early '60s, 
he recorded approximately 100 ses- 
sions for the Blue Note and Prestige la- 
bels, performing with such jazz greats 
as Charlie Parker, John Coltmne, Bud 
Powell, Coleman Hawkins, Miles Davis, 
Thelonious Monk, Art Farmer, Gene 
Ammons, Donald Byrd, and Stanley 
Tiirrentine. He is heard on many cele- 
brated albums including Coltrane's 
"Giant Steps" and Davis' "Miles 
Ahead." He also led groups and rec- 
orded under his own name. 

He moved to France in 1963 and 
lived there until 1970, when he moved 
to Belgium. During this period, he pub- 
lished the book "Notes And Tones," a 
collection of interviews with other jazz 
musicians. He returned to New York in 
1980, and in the late *80s he performed 
regularly with his hand Taylor's Wall- 
ers, which recorded for the Enja and 
Verve labels. The band featured young 
artists including Jacky Terrason, Marc 
Gary, Abraham Burton, and Willie Wil- 
liams. Taylor is survived by his daugh- 
ter, Sylvie. 

Send information to Lifelines, do Bill- 
board, 1515 Broadway, Hth Floor, 
New York, N.Y. 10Q36 within six weeks 
of the event 



CALENDAR 



FEBRUARY 

Feb. 22-25. 37th Annual NAHM Convention. 

San Diego Marriott and Convention Center, San 
Diego. 609-596-2221. 

Feb 25-28. Audio Engineering Society 98th 
Convention. Palais de Congres. Pans. 212-661- 
8528. 

Feb. 27. NARAS MusiCares "Person 01 Die 
Year" Dinner Honoring Tony Bennett. Universal 
Hilton. Los Angeles. 310-392-3777. 

MARCH 

March 1. 37th Annual Grammy Awards. 

Shrine Auditorium. Los Angeles. 310 392-3777. 

March 1-4, Country Radio Seminar, Opiyland 
Hotel. Nashville. 615-327-4487. 



March 8-12. ITA 25th Anniversary Spring 
Seminar on "The Converging World 01 Enter- 
tainment Information and Delivery Systems," 

Westin Mission Hills Resort. Rancho Mirage. Calif. 
212-643-0620. 

March 13, Soul Train Music Awards, Shrine 
Auditorium. Los Angeles. 310-858-8232. 

March 20-26. Canadian Music Week '95, var- 
ious locations, Toronto. 416-695-9236. 

March 21-25, Winter Music Conference. Fori 
tainbleau Hilton. Miami. 305-563-4444. 

March 22. American Jewish Committee 1995 
Music-Video Division Human Relations Award 
Dinner, honoring Alliance Entertainment Corp. co- 
president/COO Jerry Bassin. Plaza Hotel. New 
York. Lenny Myron. 212-751-4000 x338 



GOOD WORKS 



Easter seal, telethon: The 

National Easter Seal Society is launch- 
ing a new "theme" segment approach 
to its Easter Seal TV fund-raising ef- 
forts, which are being broadcast live 
March 4 and 5 from the Pasadena Civic 
Auditorium. Music-oriented segments 
will include "Soul Celebration," featur- 
ing the Commodores and the Spin- 
ners; "Music City Round-Up," featur- 
ing Trisha Yearwood, Su/.y Bogguss, 
the Gibson Miller Band, among oth- 
ers; "Lift Your Spirits," featuring Ken 
Medema; and "Great Entertainers," 
with artists to be announced. The Na- 
tional Easter Seal Society is a non- 
profit, community-based health agency 
dedicated to helping people with disa- 
bilities achieve independence. For 
more info, contact Karen Shein at 212- 
T27-8444 or fax 212-727-9006. 

FlGHTING AIDS; LIFEbeat, the 
music-industry group fighting AIDS, 



will honor Spin magazine publisher 
Bob Guccione Jr. at a fund-raising 
"Power Breakfast" at Barney's mad. 61 
restaurant in New York March 9. Tick- 
ets are $250 each and can be purchased 
by calling LIFEbeat at 212-245-3240 
... In another LIFEbeat project, 
Warner Bros, band Pomo For Pyros, 
along with Ned's Atomic Dustbin, 
Biohazard, Face To Face, and the 
Goats, will headline WARP's second 
annual "Board AID" fund-raiser March 
15 at Snow Summit Ski Resort in Big 
Bear, Calif. Last year's event raised 
more than $50,000 for organizations lo- 
cated in major metropolitan areas 
heavily affected by AIDS. Prior to the 
event, a kickoff concert of alternative 
artists will be held March 12 at the Pal- 
ladium in Los Angeles featuring An- 
thrax, the Mighty Mighty Bosstones, 
and KORN. For more info, contact 
Jody Miller or Susan Burkat 212-532- 
4099. 
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Joel Whitburn's! 

TOP POP 

SINGLES 

1955-1993 

An Artist- By- Artist Listing 01 Every I 
Title To Debut On The "Hot 100" | 
& Billboard's Pop Singles 
Charts From January 1, 1955 
Through December 31, 1993. 

Size: 7"x9V 4 " 
Hardcover or softcover. 
912 pages. 




5 « ■ 



I 



j Joel Whitburn's 

POP 
HITS 

1940-1955 

An Artist- By-Artist and Year- 
By-Year Listing Of Every Title 
To Debut On Billboard's 3 Major 
Pop Singles Charts — "Best 
Sellers In Stores," "Most Played 
In Juke Boxes" And "Most 
Played By Disk Jockeys" - From 
January 1, 1940 Through 
December 31, 1954. 




Size: 7" x 9V4" 
Hardcover. 
Over 350 pages. 




p.o Box 200 

Menomone. Foils, Wl 53052-0200 
TfUphooc: 414 251-5*08 
Fox; 414-251.9452 



In Celebration of Billboard's 
100 Years of Publication 



The Only Books 
That Provide 
The Complete, 
Hit-By-Hit 
History Of 
Billboard's Most 
Cherished Charts 



CALL, WRITE OR FAX 
FOR A FREE CATALOG 

Complete, book-by- 
book descriptions, with 
sample pages, of our 
comprehensive line of 
music reference works 
on Billboard's Pop. 
Albums. Country. 
R&B. Adult Contem- 
porary and Video 
charts. 



TOGETHER, THESE TWO BOOKS COVER EVERYTHING THERE 
IS TO KNOW ABOUT EVERY POP SINGLE EVER CHARTED . . . 

• Chart debut date • Peak chart position • Total weeks at 81 in 2 • Total weeks charted 

• Label and record number • RIAA Platinum/Gold Record certification • Pictures of Pop's All- 
Time Top Artists • Artist's ranking among Pop's All-Time Top Artists • Artist's peak year of chart 
popularity • Highlighted top hits • Record price guide • and much more. 

ACCURATE, WELL-RESEARCHED BIOGRAPHIES chronicle the lives and careers of most Pop 
artists and groups. 

DETAILED TITLE TRIVIA NOTES provide information on many Pop records. 

PLUS AN ALPHABETICAL SONG TITLE LIST & MANY ADDITIONAL SPECIAL SECTIONS 




ZIP POM*) Coo* 




Record Research Inc. 

Atln: Dept. AN. P 0 Box 200. 

Menomonee Falls. Wl 53052-0200 

Phone 414-251-5408 

fai 414-251-9452 



Radio 




5,000 Religious Broadcasters Meet 

Times Have Changed, But Message Hasn't 



Top 40 Is Top Listener Format In Survey 

News, Talk, NIT Categories Round Out The Top Four 



who's Who. For a recent taping of FOX-TV's "New York Undercover," radio 
jocks from all over the country were flown in for mass cameos. In front row, from 
left, are Sam The Limo Man, WPOW Miami; Michael DeLorenzo, "New York 
Undercover ": Bruce Barber, WPLR New Haven, Conn. Second row: Al Sylk, 
WAMO Pittsburgh; Tony Fields, WKKV Milwaukee; Big Mike Johnson, WXYV 
Baltimore; Casper. WPGC Washington, D.C.: Shelly Wade, KBXX Houston; 
Lankford "the Man" Stephens, W2AK Cleveland; Guy Black, WTLC Indianapolis; 
Alfredas, KJMZ Dallas; Mason, WJLB Detroit; Eric Mychaels, KMJM St. Louis. 
Third row; Mike Reeves, WMTX Tampa. Fla.; Nate Quick. WPEG Charlotte, N.C.; 
Kid Cruz. WXXL Orlando, Fla.; Albie Dee, WPGC Washington. DC; Golden Boy, 
WUSL Philadelphia; Double Barrel! Daryl, KMEL San Francisco; Bill Abbate, 
WBCN Boston; Brian Smith, WPLR; Tone E Flye, KDWB Minneapolis: Eric 
Powers, KUBE Seattle. Back row: Frankie "Hollywood" Rodriguez, WBBM-FM 
Chicago; and Benji Esponoza, WBBM-FM. 



■ BY DEBORAH EVANS PRICE 



NASHVILLE — Beliefs mingled 
with business, and tradition met 
technology, as thousands of regis- 
trants gathered at the 52nd annual 
National Religious Broadcasters 
Convention at the Opryland Hotel in 
Nashville Feb. 11-14. Radio and tel- 
evision broadcasters from around 
the world met for educational ses- 
sions, committee meetings, a sam- 
pling of the latest in Christian enter- 
tainment, and to check out one 
another's wares in the exhibit hall. 

The theme of the gathering was 
"An Unchanging Message To A 
Changing World," and educational 
seminars covered a wide range of 
topics, including management eth- 
ics, selling solutions vs. selling spots, 
the state of Christian music, legal is- 
sues that concern Christian broad- 
casters, and the new information su- 
perhighway and its effects on 

'The technology is 
continually 

changing, and we 
need to stay on the 
cutting edge of that' 

religious broadcasters. 

"One of the biggest things we're 
seeing is the increased feeding of 
programs via satellite," NRB chair- 
man Robert Straton said of the 
changes religious broadcasters are 
making in their practices. "Some of 
the largest broadcasts like 'Focus 
On The Family,' which is now on 
about 2,200 stations, and many, 
many others are sending the pro- 
grams via satellite feed ... I think 
with the refinement of radio — with 
digital and DAT and the cleaner 
sound — it's becoming more and 
more evident we want to keep up 
with the industry and have our pro- 
grams as clean as a whistle. I think 
the industry is pushing us to make 
a better product." 

Concern for creating a better 
product by keeping up with all the 
current technological advances was 
also evident in the exhibit hall, 
where NRB director of conventions 
and exhibits Michael Glenn reported 
a resurgence in broadcast-equip- 
ment vendors. According to Glenn, 
approximately 20% of the exhibit 
hall (41 booths) consisted of equip- 
ment manufacturers and suppliers. 
One quarter of those exhibitors 
were newcomers to N RB. 

"There's a lot of talk about all the 
things that are happening digitally, 
people making conversions from 
tape to digital automation and satel- 
lite systems," Morningstar Radio 
Network program director Rich 
Tiner said. "There's a big buzz about 
people coming of age technologi- 
cally." 

Greg Johnson, program director 
at WCVO Columbus, Ohio, agreed. 



"Our own station just recently ad- 
vanced into the computer opera- 
tion," he said. "We're about halfway 
there . . . Sound quality is a large 
concern of mine. The technology is 
continually changing, and we need 
to stay on the cutting edge of that 
and stay up to date as much as possi- 
ble." 

MONEY A PRIMARY CONCERN 

To be able to afford that technol- 
ogy, money is a prime concern to re- 
ligious broadcasters, and several of 
the education sessions dealt with 
sales and fund raising. 

Radio members comprise 73% of 
the NRB's 818 members, and the 
majority of those are noncommer- 
cial stations. For the benefit of those 
broadcasters, there was a noncom- 
mercial round-table discussion that 
addressed fund-raising and manage- 
ment issues. For commercial sta- 
tions there were two "Mini Sales 
Boot Camp" sessions: one titled 
"Selling Solutions vs. Selling Spots" 
and the other billed as "Overcoming 
Format Objections to Get the Sale." 

During the latter session, Salem 
Radio's Bob Bounds urged sales 
people to be competitive with secu- 
lar stations by utilizing the same 
tools and communicating on the 
same level. "We need to encourage 
our sales people to speak the same 
language — using terms like sales 
point, self talker, [and] back list in- 
ventory," he said. "If our sales peo- 
ple aren't speaking the same lan- 
guage, they won't get the time of 
day" from potential advertisers. 

In addition to educational semi- 
nars and exhibit-hall action, this 
year's NRB participants were en- 
tertained by some of Christian mu- 
sic's top talent, including Ricky 
Skaggs, Bill Gaither, Janet Paschal, 
Susie Luchsinger. Friends IV, Mi- 
chael W. Smith, and Phillips, Craig 
& Dean. In addition to the music of- 
ferings, there were numerous guest 
speakers including Jack Hayford, 
Elisabeth Elliot, and Dr. Adrian 
Rogers, who provided a stirring, 
opening-night message encouraging 
broadcasters to stand by the truth. 

NO PLATFORM FOR PRESIDENT 

One speaker not present was 
President Clinton, and the NRB 
made it pointedly clear he was not 
invited. A statement issued to the 
press read: "In recent years, it has 
been the decision of the National 
Religious Broadcasting (NRB) lead- 
ership to invite the President of the 
United States to address the annual 
convention. This has always been a 
nonpartisan choice, with both Re- 
publican and Democratic presidents 
participating. However, for the 1995 
convention, it is the decision of the 
NRB executive committee that no 
invitation will be extended. During a 
White House briefing with Baptist 
leaders and religion journalists in 
October, President Bill Clinton reit- 
erated his position on the issues of 
abortion and homosexuality by 
claiming the Bible is 'ambiguous' 



about them. Statements such as 
these reaffirm our decision to with- 
hold an invitation to address our 
convention from the President . . . 
We cannot give a platform to a 
leader who so aggressively supports 
and puts forth policies and positions 
which are blatantly contrary to 
scriptural views." 

Participants at NRB obviously 
represented broadcasting's most 
conservative side, but in talking to 
attendees, it was obvious the theme 
of the convention rang true — the 
message being conveyed doesn't 
change, but the messengers are 
moving into the '90s. 

Preregistration was up signifi- 
cantly from 1,900 last year to 2,400 
at the same point this year, and on- 
site registration was also brisk. At 
the close of the day on Monday, paid 
registration was at 3,969, and NRB 
officials expected total attendance to 
top 5,000 by the end of the conven- 
tion. 

Next year's National Religious 
Broadcasters Convention will be 
held Feb. 3-6 in Indianapolis. 



■ BY PHYLLIS STARK 



NEW YORK— For major-market 
radio listeners, top 40/rhythm ap- 
pears to be the format of choice. A 
new study of national format 
trends, conducted by Chicago- 
based ratings company AccuRat- 
ings, found that format to be the 
favorite among nearly 40,000 ma- 
jor-market listeners surveyed. 
It was followed in the study by 



the news and talk formats, which 
scored second and third place, re- 
spectively, and news/talk (a sepa- 
rate format that combines ele- 
ments of both), which was the 
fourth most popular among the 12- 
plus audience. Rounding out the 
top 10 were: mainstream R&B, 
Spanish, top 40/mainstream, old- 
ies, modern rock, and album rock. 

If the news, talk, and N/T cate- 
gories had been combined, the to- 



tal share would have been the top 
format in the study. Similarly, if 
mainstream country and new 
country had not been divided into 
separate genres, the country for- 
mat would have placed third in 
ranking. As separate entities, 
mainstream country ranked No. 
11, while new country was No. 18. 

Not surprisingly, the Accu Rat- 
ings study found the burgeoning 
'70s oldies format and the much- 
ballyhooed modern rock format to 
be the fastest growing of the 35 
formats tracked for audience pref- 
erence. 

Broken down into individual 
demographic groups, top 40/ 
rhythm remained No. 1 among 
teens and 18- to 24-year-olds, but 
relinquished that slot to Spanish in 
the 25-34 demo, oldies in the 35-44 
and 45-54 demos, and news in the 
55-64 and 65-plus age groups. 

The study examined radio-lis- 
tening behavior, by format, of con- 
sumers in eight of the top 10 radio 
markets during the summer 1994 
Accu Ratings survey period. The 
markets included in the study are 
New York, Los Angeles, Chicago, 
San Francisco, Philadelphia, De- 
troit, Dallas, and Boston. The 
Accu Ratings data is based on in- 
terviews with 39,980 radio listen- 
ers. 

The National Format Trends 
study was set to be presented, 
with a limited run of 200 copies dis- 
tributed Feb. 16, at the Radio Ad- 
vertising Bureau conference in 
Dallas. 




California Dreamln". Mercury recording artists and album alternative favorites 
Lowen & Navarro recently visited KSCA Los Angeles for an in-studio performance. 
Pictured, from left, are Don Coddington, Mercury promotion; Dan Navarro; KSCA 
PD Mike Morrison; MD Merilee Kelly; band manager Mike Gormley: Eric Lowen; 
and band member Phil Parlapiano. 
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Radio One Launches Two-Satellite Modern Rock Format 



LOS ANGELES— Avon, Colo.- 
based Radio One is embarking on an 
aggressive marketing campaign to 
potential affiliates for its 24-hour 
modern rock format called Format 
One, which officially bowed in 
October. The company also is gear- 
ing up for the debut of its new hot 
country format in April. 

Radio One originally syndicated a 
24-hour album alternative format, 
but opted to flip to modern rock be- 
cause of the format's growth poten- 
tial, says Radio One managing part- 
ner Cliff Gardiner. 

"We did a good bit of research, 
and it looked like alternative rock is 
really gaining in popularity faster 
than AAA," he says. 

The format's core artists are 
R.E.M., U2, Sting, Pearl Jam, and 
Talking Heads. 

Here's a sample afternoon-drive 
hour: "Bang And Blame," R.E.M.; 
"Love My Way," Psychedelic Furs; 
"Plush," Stone Temple Pilots; "Un- 
der The Bridge," Red Hot Chili 
Peppers; "Hold My Hand," Hoot ie 
& the Blowfish; 'Walk On The 
Ocean," Toad The Wet Sprocket; 
"No Excuses," Alice In Chains; 
"Possession," Sarah McLachlan; 
"People Are People," Depeche 
Mode; and "Walking On The Moon," 
the Police. 

"This month we're starting to 
market to affiliates, and we're get- 



ting a much better response with 
the alternative offering," Gardiner 
says. 

The advantage Format One has 
over Major Network's modern rock 
offering "The Exxit" is that Format 
One has a second satellite to feed 
four to five localized custom bits to 
affiliates per hour, says Gardiner. 

"It's the only way to really localize 
other stations," he says. "We charge 
a higher affiliate fee, but we also of- 
fer a menu with traffic, news, 
weather, commercial production, 
and we monitor transmitters." 

Gardiner says if affiliates pick up 
all selections on the menu, the fee is 
approximately $4,000 a month. 

Format One's five Colorado affili- 
ates, all owned by Gardiner and po- 
sitioned as "The Mountain," are 
KIDN Steamboat Springs, KKYY 
Gunnison, KSMT Breckenridge, 
KSNO Aspen, and KZYR Vail. The 
other two affiliates are KSKI-FM 
Sun Valley, Idaho, and KMGW 
Casper, Wyo. 

As for the hot eountry format, it 
will be offered in the same way as 
the modern rock format with the 
second satellite feed for better local- 
ization. 

AROUND THE INDUSTRY 

The legendary Wolfman Jack is 
offering to pay $5,000 for old air- 
checks from his work at XERF-AM 



PJ 



by Carrie Borzillo 

in Mexico. It seems with his upcom- 
ing Time Warner book this summer, 
there is heightened interest in re- 
covering his early tapes. The latest 
affiliates for his Liberty Radio Net- 
work show include WGGR Indiana- 
polis and WAWC Syracuse, Ind. 
Also, check him out on FOX-TV's 
"Married With Children" on Sundav 
(19). 

Ludlow Porch, formerly with 
WSB-AM Atlanta, is offering his 
own weekday talk show via his 
newly created FunSeeker's Net- 
work. The midday show had been 
airing on approximately 40 stations 
in the Southeast on Galaxy VI, and 
beginning March 1 it will be availa- 
ble on Galaxy IV transponder three. 
The show is broadcast live from 
Suw r anee, Ga., home of the Atlanta 
Falcons, where fans can see the 
show live while dining at the Falcon 
Inn and Conference Center restau- 
rant. 

To bring in affiliates, Porch is of- 



fering to wash their managers' cars. 

M.II Broadcasting's "Bedtime 
With Barney" moves up from Sun- 
day evenings to five nights a week 
on'WDOZ Detroit. The show cele- 
brates its first anniversary this 
month. 

Public Radio International's 
"Marketplace" opens shop in Ger- 
many with a bureau in Berlin. Caro- 
line Wyatt, who reported from Ger- 
many for BBC World Service 
Television, will head up the office. 

Broadcast Programming is offer- 
ing affiliates a 15-hour '70s edition of 
the classic Drake-Chenault "History 
Of Rock And Roll" program, hosted 
by Bill Drake. BP production man- 
ager Mark Ford, who produced the 
original, edited and reformatted the 
'70s version. It is available on reel 
tape and CD. 

SportsFan Radio Network added 
23 new affiliates, including KENO 
Las Vegas, WDEL Wilmington, 
Del., and WLVL Buffalo, N.Y. 

WKGF-AM Arcadia, Fla., has 
dropped its southern gospel format 
for Morningstar Radio Network's 
Christian country music format, 
"High Country." Meanwhile, 
WKGF-FM dropped its satellite-de- 
livered Christian AC format for 
Morningstar's "Pure AC" format. 

In addition, WLKX Forest Lake, 
Minn., flips from ABC/Satellite Mu- 
sic Network's country format to 



Morningstar's "Today's Christian 
Music" format. 

Former KRTH Los Angeles AE 
Nancy Brazil joins MediaAmeriea 
as Managing Director, Western re- 
gion, while former ABC Radio Net- 
works research analyst Marty 
Boettcher joins the company as 
manager of affidavit retrieval. Also, 
Susan Garone, MediaAmerica's 
VP, research, adds VP duties in the 
company's media services depart- 
ment. 

KNAC Los Angeles weekender 
Michelle Parisi joins Global Satel- 
lite Network as an affiliate rela- 
tions rep. She's also looking for a 
part-time air shift and can be 
reached at 310-264-0388. 

Lori Martin leaves her associate 
producer post at National Public 
Radio's "E-Town" to join KBCO 
Denver as promotion director. She 
replaces Melissa Mizer, who exits 
to be promotion director at sister 
station KHOW Denver. 

"E-Town" is looking to fill Mar- 
tin's job, which mostly entails book- 
ing artists and handling public rela- 
tions. 

Roger Wolski joins Radio Spir- 
its Inc., which produces old-time ra- 
dio programs and recordings, as 
digital editor. He was a program 
producer at Bonneville Broadcast- 
ing. 
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Funkmaster Flexes Across U.S., Globe 

Hot 97 DJ Covers Radio, Clubs, Studios & Charts 



Irs a RARE AIR personality who can say he's heard in 
this country's top two radio markets, all over the U.K., and 
in parts of Japan as well. Funkmaster Flex can rightfully 
make that claim. 

A top-rated performance during his six-night-a-week DJ 
job at WQHT (Hot 97) New York led to a deal about six 
months ago to also host a two-hour Friday night show at 
sister station KPWR (Power 106) Los Angeles. That show 
is done live, via satellite, with popular KPWR morning men 
the Baka Boyz. The Power gig was quickly followed by 
deals for a twice-monthly show on the 
U.K.'s BBC radio network and a 
weekly show on Japan's Bay FM. 

As if that wasn't enough to keep the 
27-year-old talent busy, he also contin- 
ues to be a popular club jock, a sought- 
after record producer, and a recording 
artist in his own right. 

Under the moniker Funkmaster 
Flex & the Ghetto Celebs, he recently 
released his first single on Nervous 
Records, "Nuttin But Flavor," which 
also features Biz Markie, Charlie 
Brown from Leaders Of The New 
School, and 01' Dirty Bastard from 
Wu-Tang Clan. He also has produced 
records for Rayvon, Simply-E, Funk- 
doobiest, missjones, and Christopher 
Williams. 

In addition, he is working on a com- 
pilation album for LouoYRCA Records 
that will feature a mix of his live DJ 
work, licensed old school records, and 
new records from whom he calls 
"known artists" that he has produced. 
There is no release date yet for that 
unfinished project 

As a DJ, Flex is heard on Hot 97 
from 10 pjn.-midnight Monday-Thurs- 
day, 10 p.m.-2 a.m. Friday, and 6-10 
p.m. Saturday — and he's No. 1 in each one of those slots. 

"When I came to New York in October 1993 . . . the hip- 
hop audience that I spoke to on the street always told me 
they were only listening when Flex was on," says Hot 97 
PD Steve Smith. "He had only been doing his weekend 
shifts. I immediately took him to six days a week . . . He's 
been a very strong weapon for Hot 97 in solidifying our 
hip-hop position." 

Smith also says he relies on music advice from Flex, who 
spent two years doing A&R at Profile Records. 

Funkmaster Flex got an inauspicious start in the busi- 
ness: carrying records for his idol Chuck Chillout at 
WRKS (Kiss FM) New York. He got his first break one 
day when Chillout couldn't make his shift and Flex was 
sent as his replacement. Flex says the station's then PD, 
Tony Gray, "didn't know me from a can of paint" and said 
"I could play for five minutes and if he liked it I could stay. 
I played three hours. It was probably the worst show I've 




FUNKMASTER FLEX 
Air Personality 
WQHT New York 
KPWR Los Angeles 



ever done." 

When Chillout moved to erosstown WBLS, he brought 
Flex with him to help spin records on his weekend show. 
But when both Chillout and Flex were fired, another idol, 
market legend Red Alert, hired Flex as a substitute host 
back at WRKS. There, he began to spin records at a lot 
of street parties and "a lot of rap clubs where the Spanish 
kids were going, like Club 2,000 and Emerald City." After 
building a solid base among the Hispanic audience, he was 
hired for a weekend shift at Hot 97, which was targeting 
a Hispanic audience at the time. 

Today, Flex continues his club DJ 
work at places like the Palladium and 
Tunnel, believing that club experience 
enhances his radio shows. 

"Most DJs . . . use the clubs as a 
stepping stone, and when they make it 
in their careers stop doing the clubs," 
Flex says. "I always thought that was 
a weak point. I increased my club (ex- 
posure] when I got the radio show. It 
makes you be so cutting edge. You get 
an instant reaction on a record." 

He also is constantly doing his own 
informal audience research by working 
the phones on his radio show and talk- 
ing to kids on the street about what 
they're listening to. 

"I was one of the first rap DJs in 
years to really work the phones for the 
listeners," he says. "We open up the 
lines every 15 minutes for requests. It 
just keeps me real. As they want it, I 
know." 

Flex chooses all the music on his ra- 
dio show, and many of his picks might 
surprise people who have never heard 
him on the air. 

"A lot of people have me down as a 
rap DJ, but IVe had a lot of R&B and 
reggae records and ballads break out of my show. Espe- 
cially in my weekday shows, I try to play a lot of different 
kinds of music," he says. "The format you play in the club 
is kind of what people want to hear on the radio. They don't 
want to hear too much of any one thing." 

Flex cites Red Alert and Chillout as two of the most in- 
fluential people in his life, alongside Hot 97*s Smith and 
his manager, Jessica Rosenblum of Stress Entertainment, 
who "brought me up to the Bronx from downtown when 
no one was checking for me." 

Ironically, Flex once again works at the same station as 
Red Alert, who moved to Hot 97 a few months ago. Flex 
says of his hero, "He's a great person, a person I've 
learned a lot from and a person with no ego. Even when 
we were directly in competition with each other when he 
was at Kiss and I was at Hot and on at the same time, we 
always played together in the clubs, and there was never 
any animosity." PHYLLIS stark 



NAB Lobbies For Minority Tax Certs 



I BY BILL HOLLAND 



WASHINGTON, D.C.— With a House 
vote expected shortly, the National 
Assn. of Broadcasters has joined the 
NAACP and several other minority 
groups in the fight to save the FCC's 
minority tax-certificate program, al- 
ready voted down in House committee. 

House Democrats also plan to oppose 
the bill. 

The program, which allows a com- 
pany selling a broadcast or cable sta- 
tion to a minority to defer capital gains 
payments, could be abolished in a 
House vote after the Ways And Means 
Committee voted 26-10 to nix the com- 
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mission program Feb. 8 in an unusually 
quick legislative fast-track procedure 
(Billboard, Feb. 18). 

The measure must also pass in the 
Senate, where heavier opposition is 
predicted. 

Before the program was initiated 17 
years ago, minorities owned fewer than 
40 radio stations; today, minorities own 
260 radio stations. 

The bill was hurriedly introduced af- 



ter some lawmakers were angered by 
the high-profile sale of Viacom's cable 
systems for $2.3 billion to minority-run 
Mitgo. Viacom could save (and Uncle 
Sam would lose) about $400,000 in taxes 
in the deal. 

The issue also attracted conserva- 
tives eager to kill programs they feel 
have "racial or ethnic criteria reminis- 
cent of apartheid," as former FCC gen- 
eral counsel Bruce Fein, a conservative 
Republican, testified at the committee 
hearing. 

If passed by the House, the repeal 
would be retroactive to Jan. 17, days 
before the Viacom/Mitgo deal was 
(Continued on page 11,2) 
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— BY ERIC BOEHLERT 



NOT MANY FOLKS, especially songwriters, 
would suggest television today is particularly 
stimulating. But Dave Matthews found inspira- 
tion from a binge of channel surfing. The result, "What 
Would You Say," is No. 29 on the Modern Rock Chart 
"It was kind of a reaction to a headache night," says 
Matthews. "Surfing my cable channels and finding no 
satisfaction, no redemption on the television, and imag- 
ining growing old and shriveling up and becoming a 
skeleton with a remote control in my hand . . . Just pag- 
ing through. So it's kind of a thin song that really came 
out of a parade of images and noises." 

For Matthews, channel surfing, no matter how 
unpleasant, is like a trip to the dentist You can't avoid 
it, "It's a male thing; just flip and flip. I can do it for a 
couple hours. I could probably do it for 30 if I had to. 



Then I'd fall asleep and wake up with a screeching 
headache as if I'd smoked all the bongs in the world. 
But instead all I could say was I saw a couple seconds 
of i Love Lucy,' The Flintstones,' and a bunch of com- 
mercials," 



at 
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"II" l was trying 

to make too 
much sense out 
of it. I'd cer- 
tainly l» e a 
liar.** — 0o« Motthem 



The song, he says, "stalled as random images from 
the television. Then I made it into where I started 
thinking about just different pictures of people, differ- 



ent angles of people, and then I was wondering about 
the idea of putting yourself in other people's shoes. So 
it all tied up to a big soup; a three-and-a-half minute 
soup of sensible nonsense or nonsensible sense. 

"If I was trying to make too much sense out of it, I'd 
certainly be a liar. A lot of the songs on the album have 
more of a line or a really solid feeling; more of a story or 
at least a feeling to portray. This song is much more 
schizophrenic." 

Not that fans don't have endless interpretations of iL 
"I'm jait waiting for a few more people to come up and 
tell me what they think the song is about There's a lot 
of sex. People think a lot of things are about sex. 
Hopefully, someone will walk up to me and tell me 
'What Would You Say* is about (having sex], and Fll be 
like, 'Oh, OK. Just like the rest of them. Great' " 
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» mpi • ','i'.: 

VIRGIN 


CD 


9 


14 


9 


GOT ME WRONG 


ALICE IN CHAINS 

COLUMBIA 


10 


8 


10 


5 


HIGH HEAD BLUES 


♦ THE BLACK CROWES 

AMERICAN REPR Sr. 


QD 


14 


16 


10 


LET HER CRY 


♦ HOOTIF 8. THE BlOWriSH 

AT.A.VII 


12 


11 


8 


10 


UNGLUED 

PCHPLE 


STONE TEMPLE PILOTS 

ATJVN'IC 




15 


19 


5 


THE MAN WHO SOLD THE WORLD ♦ NIRVANA 

MTV UVUGGED IN NEK TOR* DGCGEFFEN 




20 


27 


3 


LIGHTNING CRASHES 


♦ LIVE 

RADOACTlv'L'WCA 


IS 


12 


9 


28 


INTERSTATE LOVE SONG 

- 


♦ STONE TEMPLE PILOTS 

ATLANTIC 










★ * * AlRPOWER* * * 


CUD 


24 


30 


3 


LOVE SPREADS 

SECOND COMING 


♦ THE STONE ROSES 

: 


GD 


21 


28 


3 


EVERYTHING ZEN 

SUTEEN S T CNE 


♦ HUSH 

TRAJMAIN'EPSCCPE 


18 


13 


11 


11 


THANK YOU ♦ JIMMY PAGE & ROBERT PLANT 

iJ-^'E" . tM'V FAQE S RC3ERT F..ANT UNlEDOEO ATLANTIC 


19 


16 


18 


5 


WALK ON WATER 

BIG ONES 


♦ AEROSMITH 

LUFFED 










* * * AlRPOWER* * * 


(D 


25 


24 


5 


GOTTA GET AWAY 


♦ OFFSPRING 
EPITAPH 


(ID 


22 


21 


]5 


PLOWED 

HOMING PI'IATA 


♦ SPONGE 

.VjA- 


22 


19 


15 


17 


YOU DON'T KNOW HOW IT FEELS ♦ TOM PETTY 

WILOFiOWERS WARNER E1RCS 


23 


23 


23 


22 


SELF ESTEEM 


♦ OFFSPRING 

EPITAPH 


24 


18 


17 


23 


I ALONE 

•drawing jcaaer 


♦ . '.'!_ 

RADIDAC'IVLMCA 


(25) 


27 


26 


6 


CORDUROY 


PEARL JAM 

la - 


© 


30 


31 


4 


HIP TODAY 

WAITING FC« THE PU'lCHL NE 


♦ EXTREME 
AAM 


27 


17 


13 


17 


MY WAVE 


♦ SOUNDGARDEN 

MM 


@ 


33 




! 


BEGGARS S, HANGERS-ON 

IT'S FIVE OCLOCK SCMEWHEHE 


SLASH'S SNAKEP1T 
GEFF EN 


29 


28 


25 


20 


ABOUT A GIRL 


♦ NIRVANA 

J.C GE-ET, 


CD 


36 




2 


CAN'T STOP LOVIN' YOU 


VAN HAL! '1 

. 'I . 


31 


31 


34 


23 


WHAT'S THE FREQUENCY. KENNETH? ♦ R E M. 

MONSTER FVARNER BROS 


32 


29 


22 


17 


COVER ME 

. Ii ■ 


♦ CANDLEBOX 
',!A'.E"IL> ;.|-.-L .vaaneI-' E^lA 


® 


NEW* 


1 


UNDER THE GUN 


FOREIGNER 

GENEHAMAHHTTHM AAEAR /PRIORI!* 


34 


34 


36 


6 


LEARN TO BE STILL 


EAGLES 

l^-FE'. 


35 


32 


32 


8 


SPARKS WILL FLY 


ROLLING STONES 

VIRGIN 


® 


40 




3 


THE SEVENTH SEAL 


VAN HALEN 

WARNER BROS 


37 


35 


35 


: 


BUDDY HOLLV 

WEEiER 


♦ WEEZER 

DGCGEFFEN 


CD 


NEW* 


1 


CLEAN MY WOUNDS 


♦ CORROSION OF CONFORMITY 

: ji jmii ■■ 


® 


NEW* 


1 


WHAT WOULD YOU SAY 

LNOER THE TABLE AND DREAMING 


♦ DAVE MATTHEWS BAND 

RCA 


CD 


NEW ► 


1 


LIVE FOREVER 


♦ ' AS 

EPIC 
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Modern Rock Tracks 


. £ 




r. 5 


Ii 


TRACK TITLE ARTIST 

ALEWM TITLE HF ANY] LABEL Lis* A l-..i.'.g label 


CD 


1 


9 


5 


★ ★ * No. 1 * * * 

LIGHTNING CRASHES I m* it No l ♦ LIVE 

THROWING COPPER RADrOACTiVLMCA 


CD 


3 


4 


8 


LIVE FOREVER ♦ OASIS 


CD 




'. 


1- 


EVERYTHING ZEN ♦ BUSH 

'"■''. ' V THAMMAIN'ERSCC'"- 


4 


1 


1 


13 


WHEN I COME AROUND ♦ GREEN DAY 

0OOKIE Rr=Rlsr 


5 


2 


3 


10 


LOVE SPREADS ♦ THE STONE ROSES 

;E::lt.[: ::::'.( NC, GEFFEN 


6 


5 


2 


13 


BETTER MAN PEARL JAM 

v.TALOCiV EPIC 


CD 


9 


15 


8 


THE MAN WHO SOLD THE WORLD ♦ NIRVANA 

MTV UNPLUGGED N NEW »0RK L:G ,:■-:'. 


8 


6 


5 


11 


SOUR TIMES ♦ PORTISHEAD 


9 


'■ 


: 


1- 


GOTTA GET AWAY ♦ OFFSPRING 

SMASH EPITAPH 


cm 


i: 


i: 


6 


SHE'S A RIVER ♦ VP l r M 


u 


10 


10 


6 


STRONG ENOUGH ♦ SHFRYI CROW 

TUESDAY N T.HT MUSIC "II B 


® 


1: 


18 


6 


HERE 8. NOW ♦ L ETTERS TO CLEO 

MELRLLSE PLACE THE MUSiC GlANT 


13 


11 


12 


8 


ODE TO MY FAMILY ♦ THE CRANBERRIES 

'.J N-Ej 'C ARGUE LTJ 


® 


. 


23 




PLOWED ♦ SPONGE 

ROTTING PINATA 


® 


NEW ► 


1 


* * * AlRPOWER* * * 

DOWN BY THE WATER ♦ PJ HARVEY 

TO BRING YOU MY LOVE : -r- 


® 


18 


21 


4 


GEL ♦CO 'I'. I in 

" T RF IFRKV BOYS" SOUNDTRACK ATLANTIC 


17 


13 


14 


12 


CORDUROY PEARL JAM 

v'lIA.OGT fPti; 


18 


14 


8 


1? 


BUDDY HOLLY ♦ WEEZER 

WEEZER OGGGEFFEN 


19 


16 


17 


9 


UNGLUED STONE TEMPLE PILOTS 

■•-I.-.M 


® 


23 


30 


3 


* * * AlRPOWER* * * 

NOW THEY'LL SLEEP ♦ BELLY 

KING SFftEj'REPRISE 


® 


22 


27 


8 


* * * AlRPOWER* * * 

BRIGHT YELLOW GUN ♦ THROWING MUSES 

UNlYFJtSJTY S PC REPRISE 


® 


21 


20 


5 


* * * AlRPOWER* * * 

NUMBER ONE BLIND VERUCA SALT 

AMERICAN TH^HS MINTF FRESHTXiOGEFFEN 


23 


19 


16 


12 


SHE DON'T USE JELLY ♦ I HE FLAMING LIPS 

-aavi.>ia- ---or.- -he aa-e.a"E -east WARNER BROS 


® 


25 


31 


4 


I SAW THE LIGHT ♦ THE THE 

'•*•••"•*>• «"•** 


® 


26 




2 


O BABY ♦ SIOUXSIE & THE BANSHEES 

THE RAPTURE GE'FEN 


® 


28 


36 


3 


LITTLE BASTARD ASS PONYS 

ELECTRCROCAMUS-C A$M 


® 


37 




2 


STAR 69 R E M 

" '. WARNER BROS 


28 


24 


26 


5 


WHIP SMART ♦ LIZ PHAIR 

WHIPSUART EMTADOR.ATULN! 


® 


33 




2 


WHAT WOULD YOU SAY ♦ DAVE MATTHEWS BAND 

t ,[ r- IHE -n?Ll •'•'■ - L •■'.' RCA 


30 


27 


28 


12 


GOT ME WRONG ALICE IN CHAINS 

COLUMBIA 


31 


2C 


13 


14 


BANG AND BLAME ♦ R EM 

MOJ>OT|p 


QD 


29 


34 


4 


HOLD ON ♦ SARAH MCI ACHL AN 

F 1MB. ING TOWARDS ECSTASY ARISTA 


® 


39 




2 


GOING SOUTH » WOLFGANG PRESS 

F'JNHV UTTLE DEMONS AAEVWARNtR BRO^ 


3-1 


>:. 


29 


22 


ZOMBIE ♦ THE CRANBERRIES 

NO NEED TO ARGCE ISLAND 


® 


35 




2 


CRASH THE 95 MIX ♦ THE PRIMITIVES 

"DUMR AFJD DUMBER" SOUNDTRACK RCA 


® 


RE-ENTRY 


; 


SALVATION ♦ RANCID 

: ^ FPITAPH 


® 


36 | 37 


3 


ASKING FOR IT HOLE 

Vf THRm: ( GH "HIS .l ; .GL ; -EN 


® 


NEW ► 


1 


INFECTED ♦ BAD RELIGION 

j i a a nge A' '"An fiction Atlantic 


® 


NEW ► 


1 


WONDERFUL ADAM ANT 

ATir.r.ERFl. CAPITOL 


® 


RE-ENTRY 


2 


VIOLET • HOLE 

.1 T-II-. ,h JGCGEFFEN 



CompiM 

Ot«i 



Inxni ra)twn«l wmi* 



of vrphiy vjoortd by BnjMc-W DjU SfvarrB 1 Radio Ttw* « 
uvei I fie pnwut aveek. regirdleu of tfij't mwri 



» dwowrtM '.j Ihow ftitrti vatiitn oii.nn 3X1 <y 



1 4(y. 7 * Songt rafiMd by rumbtw of rxipc;c*s 
ro IMOjWti Hot*) bNlnl tone. ♦ VirJeoctp Ma«blrt> < 



I9-W. ftllttMM'BPI QxrmuniutxitK 



\ra®@i, 




Week of Februarys. 1995 

© Can't Stop Lo«n" Vou / Van Halen 

(2) Here To Stay / Pal Metheny Group 

CD Stiktyaki / 4 RM 

® Miihala/Antffo Donalds 

® Stillness In Time / Jamiraquai 

© Promise Ma NottiHig / Repercussions 

© If I Only Knew / Tom Jones 

® Sunny Day/Baha Men 

® Creep/ TLC 

& Dream Away / Babyface & Usa Stansheld 

0 The Sweetest Days / Vanessa Williams 

©Take A Bow/ Madonna 

& Lucas With The Lid Off I Lucas 

Q She's A River / Simple Minds 

© Sweet Lave / Sandy Reed 

© Best 01 My Love / C J Lewis 

© Delicious / Shampoo 

Here Comes The Hotstepper / Ini Kamoze 
@ Shama /Zhane 
<d When We Dance I Sring 
& Be Happy / Mary J. Blige 
© On A Bus To St Cloud / Tnsha Yearwood 
& Until Vou Come Back To Me / Paul Young 
& Whatever/ Oasis 
'.y Ticket To Hamn / Lisa Nilison 
® Weiting For You / Think Twice 
© I'll Be On My Way / The Beatles 
H For Your Love / Stevie Wonder 
3 Biggest Part Of Me / Take E 
® Sure /Take That 
® Ode To My Family/Cranberries 
® I Will Always Love You I Take 6 
® Kisekino Hoshi/ 

Keisuke Kuwale & Mr Children 
® Jau In The House / Count Basic 
® If You Love Me / Brownstone 
® tf You Want / Luciena 
© Make It Easy On Yourself / Amar 
® All ll Takes / Hanne Boel 

Free / Carroll Thompson 
® WIio'll Be The Fool Tornght/ 

Ricky Peterson 
& Beauty / Mmako Yoshida 
© I Can See Clearly Now / Man Priest 
& Bang And Blame /REM 
& You Are So Beautiful / Kenny Rogers 
© La Vie En Rose / Nadege 
9 U Wilt Know / B M U (Black Men United) 
® Where's Your Love Been / 

Heliocentric World 
@ Get Over It/ Eagles 
® I Know/Oionne Farris 
® Micky 5' En Balance / Fabian 
Selections can be heard on 
"Pioneer Tokio Hot 100" 
every Sunday 1 PM-5 PM on 
flW JAPAN/ 81 J fit in TOKYO 



8I.3FM l-WAVE 
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Talent Agent Indicted On Fraud Charge; 
Colo., Ind., Ratings Books To Be Reissued 



newsline... 

LOU MAHACEK is upped from GM of WXBM Pensacola, Ala., to VP of parent 
company Calendar Broadcasting- Dave Cobbs has been named station man- 
ager at WXBM. 

BILL BRADY has been named station manager at WRKL White Plains, N.Y. 
He previously was OM/PD at WQBK-AM Albany, N.Y. Also, Kathleen Joh- 
ansen joins WRKL and sister station WRGX (X107) as director of market- 
ing and promotion. She previously held that position at WMTR-AM/WDHA 
Morristown, N.J. 

JOE SCHWARTZ exits as VP/GM at WAFX/WNOE Norfolk, Va., to become 
CEO at Bengal Communications, owners of KHTZ-FM/KTEG-FM/KDZZ- 
AM Albuquerque, N.M. 

ARSO RADIO CORP. is purchasing WRIO Ponce, Puerto Rico, from Family 
Broadcasting Inc. for $1.5 million. Arso, which also owns and operates the 
Salsoul Radio Network, WNEL/WPRM San Juan, Puerto Rico, and WIVA 
Mayaguez, Puerto Rico, begins operating WRIO under a local marketing 
agreement. 

OTHER STATION SALES: WOLL West Palm Beach, Fla., from Lappin Com- 
munications Inc. to OmniAmerica Group, owner of crosstown WEAT-AM- 
FM, for an undisclosed price. 



Embattled Chicago radio talent agent 
Saul Foos has been indicted by a U.S. 
attorney and charged with defrauding 
clients — including scores of jocks — of 
$7.2 million through an age-old pyra- 
mid money scheme. 

According to The Chicago Sun- 
Times, among those bilked of bucks 
were former WGCI-FM jock Tom 
Joyner, John Landecker of WJMK, 
Robert Murphy of WLS-FM, Fred 
Winston of WPNT-FM, and Irene 
Mojica of WGCI. As for recovering 
any money, Winston told the newspa- 
per he'd probably recoup his lost 
$250,000 "when hell freezes over." 

During a bankruptcy hearing last 
May, Foos admitted spending other 
people's money. "Before I knew it, it 
had gone on and on, and it was impos- 
sible to stop it," he said. (Billboard, 
June 4, 1994.) 

Foos faces a maximum of 60 years 
in prison. 

In other news, Arbitron announced 
it is reissuing two ratings books from 
the fall 1994 survey period: Denver 
and Lafayette, Ind. 

The new Denver book, out Tuesday 
(21), will correct a diary assignment 
problem involving KXPK (the Peak). 
Diary mentions that should have been 
ascribed to KXPK went uncredited, 
says Arbitron VP of communications 
Thorn Mocarsky, who notes that 
proper crediting procedures were fol- 
lowed, but that those procedures 
"didn't accommodate this situation." 

In Lafayette, two diaries were in- 
correctly assigned to the wrong 
county designations, a i*esult of what 
Mocarsky calls "human error." 

In sad news. Bob Lindner, veteran 
newsman of WMYF/WERZ Ports- 
mouth, N.H.. and his wife. Jacque- 
line, lost their home, possessions, and 
pet cat in a Feb. 8 fire that gutted the 
Structure. Fire officials estimate the 
damage at 3100,000. 

A relief fund has been established 



WASHINGTON ROUNDUP 

(Continued from page 140) 
struck. 

RADIO OWNERS OK DEREG BILL 
While NAB's TV board squabbled 
throughout the week about a Senate 
broadcast deregulation proposal, NAB 
radio-station-group owners continued 
to express enthusiasm over the possibil- 
ity of further industry consolidation and 
greater ad revenue that might come 
from repealed station ownership limits 
and greater leasing agreement leeway. 

The NAB might be faced with lobby- 
ing both points of view to lawmakers on 
Capitol Hill. 

The FCC already has announced 
plans to ease radio/TV cross-ownership 
rules and lower thresholds for waivers, 
but its reforms are not as extensive as 
those in the Senate proposal. 

KMPC/KLIT FINED S20K 

The FCC. following up on complaints 
from the NAACP, the National Black 
Media Coalition, and the National His- 
panic Media Coalition, has fined Golden 
West's just-about-to-be-sold KMPC 
and KLIT (now KSCA) Los Angeles 
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by Phyllis Stark 

with reporting by Eric Boehlert 
and Brett A twood 



for the Lindners. Donations can be 
sent to the Bob and Jacqueline 
Lindner Fire Fund, c/o First New 
Hampshire Bank, 154 Water St., Exe- 
ter, N.H. 03833. 

PROGRAMMING: WMXV VP QUITS 

Ten-year WMXV (Mix 105) VP/ 
programming Bob Dunphy has sub- 
mitted his resignation. He will stay 
through the end of the book, and after 
that can be reached at 908-390-5679. 

WABC New York PD John Main- 
elli has announced plans to exit the 
station in April to take what he calls 
a "major hiatus." No replacement has 
been named. 




Sean Ross ex- 
its the PD job at 
WGCI-AM Chi- 
cago to join Bill- 
board's sister 
publication. Air- 
play Monitor, as 
editor. He previ- 
ously was A&R 



bisbee manager at Pro- 

file Records. 
Matt Bisbee is upped from produc- 
tion director to the newly created posi- 
tion of director of programming and 
production at WLUP Chicago. He has 
been with the station for 16 years. 

Maxx Myrick is upped from MD to 
PD at WVAZ (V103) Chicago. He re- 



$20,000 for "deficient overall recruit- 
ment efforts" in attracting minorities, 
finding the stations failed to contact mi- 
nority "specific sources" for almost half 
their vacancies. 

In the Feb. 13 announcement, the 
commission also found that "minorities 
were absent from a significant number 
of the licensee's applicant pools." 

The commission, however, found "no 
evidence of discrimination" in hiring 
practices and renewed the license of the 
stations. 

The FCC action means that the Gene 
Autry-owned Golden West's sale of 
KMPC to Capital Cities/ABC will go 
through, but that the seller must first 
pay the fine. 

FIELDS VOWS TO CLEAN FCC'S HOUSE 

Rep. Jack Fields, R-Texas, the new 
House Telecommunication Subcommit- 
tee chairman, has vowed to call for a re- 
view of FCC policies and procedures 
and scrutinization of its budget re- 
quests. 

Fiekls said in a recent speech to telco 
industry members: "It's house-cleaning 



places former OM Ron Atkins, now 
PD at WAMO Pittsburgh, where he 
succeeded Hurricane Dave Smith, 
who exited. Jamillah Muhammad 

moves from producer to assistant MD 
at V103. 

Gary Moss, six-year PD at KWNR 
Las Vegas, exits to become PD at 
KIKK-FM Houston March 6. He suc- 
ceeds Carl Geisler, who's now morn- 
ing man there. KWNR VP/GM Mike 
Ginsburg is looking for a replacement 
and wants T&Rs. 

Beverly Tilden, station manager at 
WEEI Boston, moves into the newly 
created position of director of sports 
marketing for WEEI and American 
Radio Sports. Her station manager 
duties will be divided. She will con- 
tinue to handle marketing and is 
searching for a PD for WEEI. 

WQFM Milwaukee PD Jim Mur- 
phy has resigned, and promotion di- 
rector Terry Splide is filling in duties 
in the interim. The VP/GM slot also 
remains open following the departure 
of Al Brady Law last year. 

New Honolulu adult alternative sta- 
tion KUCD began 24-hour operation 
Feb. 14. Mahlon Moore is handling 
mornings, while part-timer Sheila 
"Kailani" Miles is promoted to mid- 
days. KQMQ crosstow r n weekender 
Steve Hunter joins afternoons. 
KRTR crosstown evening host Mike 
Murry joins nights. 

WKSE Buffalo, N.Y., PD Brian 
Burns moves to the PD chair at 
WDCG Raleigh, N.C. He replaces 
Brian Bridgeman, now at WEDJ 
Charlotte, N.C. 

KTFM San Antonio, Texas, APD 
Cliff Tredway is upped to PD, replac- 
ing Jamie Hyatt, who exits. 

KHTY (¥97) Santa Barbara, Calif., 
segues from mainstream top 40 to 
modern rock-leaning top 40. 

NETWORK NEWS: "SMOOTH FM" 

SW Networks was set to launch its 



time." 

CLAUD Y UPPED AT NAB 

Lynn Claudy has been promoted 
from VP to senior VP of the NAB's sci- 
ence and technology department. 

Claudy, who has been with the NAB 
since 1988, succeeds Michael Rau, who 
now works for EZ Communications as 
VP of new technology. 

U.N. HEAD AT NAB LAS VEGAS 

United Nations Secretary General 
Boutros Boutros-Ghali will address a 
dinner for international broadcasters at 
the NAB annual convention in Las Ve- 
gas April 12. 

Boutros-Ghali will speak at NAB's 
fourth annual International Broadcast- 
ing Leadership dinner at the Mirage 
Hotel. 

FCC chairman Reed Hundt and four 
other commissioners also are planning 
to attend the convention. Hundt missed 
last year's convention because he was 
attending a world telecommunications 
conference in Argentina with Vice Pres- 
ident Al Gore. 



first 24-hour format, "Smooth FM," 
Feb. 16. The network claims the adult 
alternative format will have affiliates 
in 15 of the top 100 markets, including 
Seattle, Jacksonville, Fla., and 
Albany, N.Y., although call letters 
were not being disclosed at press time. 
It also claims to have signed overseas 
affiliates in Russia, Brazil, and the 
Caribbean. 

"Smooth FM's" on-air lineup is 
morning host Haneen Hunter, for- 
merly of KOAI Dallas; midday host 
Jim Fitzgerald, formerly of Unistar 
Radio Networks; WXRK New York's 
Maria Milito afternoons; night host 
Joe Davis, formerly of WHTZ and 
WYNY New York; and overnight host 
Rav Langert, formerly of WALK and 
WKJY Long Island, N.Y. Weekend- 
ers are Paul Cavalconte, formerly of 
WDRE Long Island; WQCD New 
York's Holly Levis; Chris Frohne, 
formerly of WRCN Long Island; and 
Claire Stevens, formerly of WHTZ. 

In other SW Networks news, 
KOAI PD Tom Miller says his sta- 
tion will not be carrying the adult al- 
ternative show "Personal Notes 
With Dave Koz" despite a press re- 
lease issued recently by the network 
touting the Dallas station as an affil- 
iate. 

Lou Severine, former ABC Radio 
Network sales executive, has 
formed Global Media, a new market- 
ing and sales company that will rep- 
resent syndicated radio and televi- 
sion properties. The New York- 
based company will have offices in 
Los Angeles and in the Chicago/De- 
troit area. Initial clients include ra- 
dio companies Global Satellite Net- 
work and Cutler Comedy Network. 

PEOPLE: TOWER OF POWER 

WBBM-FM (B96) Chicago morn- 
ing show producer Ric Tower adds 
APD duties. 

Former KYAK Anchorage, Ala- 
ska, PD Daryl Webster joins 
KMPS Seattle as MD/promotion co- 
ordinator. He replaces former MD/ 
evening jock Card Ann Strader, 
who exited. Also, Karen Maclssac 
is upped from promotion director to 
the newly created position of opera- 
tions director at KMPS. 



WHPT Tampa, Fla., part-time 
jock Mike Stuart is elevated to MD, 
replacing Kevin Mitchell, now at 
WRHQ Savannah, Ga. 

WZZO Allentown, Pa., morning 
man Keith Moyer adds MD duties, 
replacing Todd Heft, now at WCCC 
Hartford, Conn. 

WRCX Chicago afternoon host 
Terry Gibson is out. His replace- 
ment, WMMR Philadelphia late- 
night jock Chip Horaneck (aka Lou 
Brutus), begins March 6. 

WHTZ (Z100) New York's Chio 
The Hitman segues to nights at 
WIOQ (Q102) Philadelphia. 

KKLQ San Diego APD/MD Ray 
Kalusa adds the same duties at sis- 
ter KIOZ, replacing Peg Tollard, 
who exits. 

Mike Ondayko moves from 
mornings at WRXR-FM Augusta, 
Ga., to mornings alongside the Byrd 
at WIYY (98 Rock) Baltimore. 
WRXR-FM PD Jeff Sanders is ac- 
cepting T&Rs. 

KBCO Denver afternoon jock Oz 
Medina moves to mornings, replac- 
ing the exiting Ira Gordon. 

Mike McGowan takes over 
nights at WTIC-FM Hartford, 
Conn., replacing Dana Lundon, 
now at WZEE Madison, Wis. 
McGowan was last MD/joek at 
WKCI New Haven, Conn. 

Buzz Jackson, last at WRMF 
West Palm Beach, Fla., is the new 
afternoon jock at WROO Jackson- 
ville, Fla. He replaces Tom Mur- 
phy, who moved over to local sister 
station WSTF for mornings, where 
he bumped Pete Hansen, who exits. 

Joe Logan, former KSSN Little 
Rock, Ark., PD, takes over middays 
at WZZK Birmingham, Ala. 

WQBJ/WQBK-FM Albany, 
N.Y., has set the lineup for its new 
modern rock format. Former 
WZRQ Albany OM Cliff Nash joins 
as MD/midday host. PD Ron 
Bowen will handle afternoons. Ni- 
kki Neal from WRXS Ocean City, 
Md., will host nights. Dan Binder 
from crosstown WWCP joins as 
production director. Remaining in 
place are the syndicated Howard 
Stern morning show and overnight 
jock John Clark. 
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MIDSIZE MODERN RADIO PROVES ITS SAVVY 

(Continued from page 5) 



In recent months, scores of for- 
mat singles have been embraced at 
medium- and small-market stations, 
while being given a wait-and-see at- 
titude at major-market counter- 
parts, helping to debunk the myth 
that the format is programmed from 
the top down. In time, some of the 
singles won over big-city program- 
mers, others did not. And while the 
theories behind the trend are as nu- 



merous as the players involved, la- 
bels will no doubt continue to follow 
whatever plavlist daylight thev can 
And. 

Program directors and promotion 
staffers warn against generalizing, 
but there does seem to be a musical 
rule of thumb emerging: Loud, fast 
sounds rule in the big cities, while 
poppier, older-skewing offerings 
stand a better shot in the outskirts. 
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Broadcast Data Systems 


Complied from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service to 
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Among singles recently getting 
early, substantial, small-town air- 
play were Aimee Mann's "That's 
Just What You Are," Ween's 
"Voodoo Lady," Throwing Muses' 
"Bright Yellow Gun," the Dave 
Matthews Band's "What Would You 
Say," Jeff Buckley's "Last Good- 
bye," the Mighty Mighty Bosstones' 
"Kinder Words," Dada's "All I Am." 
Sarah McLachlan's "Good Enough," 
and Sam Phillips' "Baby I Can't 
Please You." (One interesting case 
of geographic — as opposed to mar- 
ket size — acceptance was Dink's 
"Green Mind," which found a home 
almost exclusively at Midwestern 
outposts in Chicago, Detroit, Min- 
neapolis, Cincinnati, Milwaukee, 
and Kansas City, Mo.) 

WE'RE IN HIPPIE LAND' 
To be sure, playlists from both 
large- and small-market stations 
are remarkably similar, with hits in 
Chicago most likely becoming hits 
in Las Vegas, and vice versa. But, 
more and more discrepancies are 
popping up between the two. The 
difference may revolve around the 
simple fact that listeners in certain 
types of markets have different 
tastes. 

"Geographically, we're in hippie 
land," says WEQX Albany, N.Y., 
PD Alexa Tobin, describing the sta- 
tion's upstate New York and Ver- 
mont surroundings. Therefore, she 
says it makes sense that the groovy 
sounds of the Dave Matthews Band 
work well for Tobin and not for her 
former employer, WFNX, located in 
much more cosmopolitan Boston. 
Tobin is not surprised that the 
band's sound was embraced early on 
in places like Des Moines, Iowa, 
Columbus, Ohio, and Augusta, Ga., 
where stations target laid-back au- 
diences like Tobin's. 

Sometimes listener preference is 
simply tied to a specific market. For 
instance, although it did not chart 
nationally, the manic horns of 
"Kinder Words" by the Mighty 
Mighty Bosstones scored a heavy 
rotation hit at KXRK Salt Lake 
City. That, says station MD Sean 
Ziebrath, is because "Utah is a huge 
market for ska." 



Other contributing factors: 
Smaller market stations, with few er 
competitors on the dial, can spread 
out and try to attract older listeners 
through more varied — some would 
say softer — sounds (i.e., Mann), 
whereas major-market outlets zero 
in on the 18-24 demo and the harder, 
punk sounds that attract those lis- 
teners. Also, smaller stations spin 
more new records each week, there- 
by opening up the playlist possibili- 
ties. 

CREATING A STORY 

Winning converts at small mar- 
kets and moving up to major ones is 
nothing new to radio promotion. For 
years, a favorite strategy of label 
staffers working R&B, top 40, al- 
bum rock, adult contemporary, and 
country has been to land a fistful of 
smaller stations, sell records re- 
gionally through touring and air- 
play, and then present evidence of 
that success to major-market PDs, 
who are traditionally more conserv- 
ative about the songs they include 
on their playlists. 

Occasionally, that method of "cre- 
ating a story" has been applied to 
modern rock. But since only a cou- 
ple dozen modern rock outlets exist- 
ed just five years ago, it was tough 
for promotion people to pick and 
choose among the handful of smaller 
stations. 

And the fact is, unlike competing 
music formats, today's major-mar- 
ket modern rock PDs are among the 
most aggressive and daring in the 
business in terms of playing new- 
music. "It's not like KROQ [Los An- 
geles) waits around to see what 
works" for other stations, says John 
Cohen, director of alternative pro- 
motion and marketing at Columbia 
Records. Indeed, the modern rock 
chart is littered with recent exam- 
ples of obscure acts (Offspring, 
Veruca Salt) catapulted to stardom 
thanks to major stations taking 
chances; chances unheard of in oth- 
er formats. 

Like most in the business, Cohen 
says that when a single is released 
he would "love to get major-market 
airplay and break an act wide open. 
But I'm realistic. Not everything is 



[right fori KROQ out of the box." 
For those that don't win over format 
heavyweights right away, another 
route to the airwaves does exist. 

The Throwing Muses' single, 
"Bright Yellow Gun," traveled just 
such a path. For the week ending 
Jan. 22, the song had 30 Broadcast 
Data Systems-monitored stations 
on the record, good enough to place 
it inside the top 40 on the Modern 
Rock Tracks chart. Yet aside from 
the band's hometown outlet, 
WFNX, not one modern rock sta- 
tion in the top 25 markets had the 
single in heavy or medium rotation. 
But in the remaining smaller BDS- 
monitored markets, seven were 
spinning "Bright Yellow Gun" be- 
tween 14-20 times a week, and four 
more were enthusiastic enough to 
play it 20-plus times a week. Two 
weeks later, the song had climbed to 
No. 22 with Los Angeles, Detroit, 
Seattle, Houston, Washington, 
D.C., and others w f ere warming to 
the single. 

GOOD ENOUGH' CROSSOVER 

McLachlan's "Good Enough" was 
another interformat crossover. For 
the week ending Sept. 18, 1994, the 
song was soaring with 30-plus spins 
a week in out-of-the-way places like 
Augusta, Ga., Austin, Texas, and 
Rochester, N.Y., while ignored in 
metros such as Chicago, Dallas, 
Minneapolis, and Phoenix. One 
month later, those big cities all were 
airing "Good Enough," which, with 
their help, climbed to No. 16 on the 
Modern Rock Tracks chart. 

Not every small-town success 
wins converts across the board, 
though. Phillips' "Baby I Can't 
Please You," supported in Memphis, 
Albany, N.Y., and Columbus, Ohio, 
couldn't translate to major markets. 
But Dawn Hood, senior director of 
alternative promotion at Virgin, 
says the label was "thrilled" with 
the largely medium- and small-mar- 
ket modern rock response to 
Phillips. 

She says, "We put her on the map 
as an artist modern rock will pay at- 
tention to for her next release," 
something the label had not been 
able to do prior to last year. 



VIDEO RETAILERS HEDGE 1 ST-QUARTER BUYING 

(Continued from page 10) 
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inventory control effort (Billboard, 
Feb. 11). 

Retailers say Buena Vista has 
since "relaxed" the policy. Buena 
Vista was unavailable for comment. 

Most distributors say it is highly 
unlikely Buena Vista will repeat its 
"Snow White" experience with 
"The Lion King." 

"Kids can't get enough of this ti- 
tle," says one distributor who pre- 
dicts the title could sell as many as 
30 million units. "It's a must-have 
video, and 'Snow White' wasn't." 

Distributors also say Paramount 
Home Video has set a realistic goal 
of 8 million-10 million units for 
"Forrest Gump," despite its bare- 
bones marketing campaign. The ti- 
tle arrives in stores April 28. 

Paramount will spend $10 million 
in television ads, which is less than 
half the amount spent by other stu- 
dios on titles with comparable box- 
office grosses. 

Despite any problems during the 
fourth quarter, distributors and re- 
tailers point out that sales during 
that period were much better than 



the year before. Chains such as 
Tower Video, Suncoast Motion Pic- 
ture Co., and Best Buy say they 
didn't have excess inventory prob- 
lems. 

"We'd love to have that kind of 
Christmas again." says Suncoast 
president Gary Ross. 

Other industry observers say 
without the pressure of "Jurassic 
Park" and "Snow White," the mar- 



ket has settled down. 

"The problem in the fourth quar- 
ter was that you had two huge titles 
out at the same time," says a rack- 
jobber executive. "If they stood 
alone, each would have done better, 
but the returns are acceptable." 

Assistance in preparing this story 
was provided by Seth Goldstein in 
Ne w York. 



VIDEO CHAIN CHOICES ON BUYING SPREE 

(Continued from page 10) 



converts from among his three- 
dozen franchisees. Several are ex- 
pected to join the Choices fold with 
the Palmer-owned stores, which 
should grow to 50 this year; others 
likely will sign on later. 

Palmer itself wasn't able to make 
the acquisitions necessary to gain 
the critical mass required for a pub- 
lic offering. One alternative was to 
stand pat. However, says a video in- 
dustry executive close to Balner, 
"Something has got to get Peter off 



center. He had to get out or get in- 
volved." Choices, according to this 
source, "is probably good for Peter 
and good for Maioriello." 

Staying involved could be a prob- 
lem, however. Choices and three un- 
identified chains, with combined an- 
nual revenues of $19 million, have 
decided not to merge. Ross would 
not say why, but observers point to 
questions about financing and 
shortcomings uncovered by due dili- 
gence as possibilities. 
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U.S. MUSIC BUSINESS JUMPS 20% TO $12 BILLION IN 1994 

(Continued from, page 5) 



member record companies. 

Indeed, while the music manufac- 
turers are celebrating their 1994 re- 
sults, music retailers are warning 
that the good times may not last. The 
concern is that unsold inventory, cou- 
pled with the reduction in profit mar- 
gins from retail price wars, will wors- 
en the health of music retailers and 
eventually hurt the entire industry. 

Lew Garrett, VP of purchasing for 
404-store Camelot Music, says, "The 
euphoria some of our label and distrib- 
ution partners are enjoying is perhaps 
providing a false sense of security." 

Dave Mount, president of WEA, 
which leads all music distributors in 
market share, says he shares the 
"concerns" of retailers. 'The differ- 
ence between the SoundScan and 
RIAA numbers is the size of the 
pipeline. The pipeline expanded last 
year faster than consumer sales, 
which caused inventory to back up." 

Gerald Weber, president of 560- 
store Blockbuster Music, agrees that 
"there's a lot of base inventory sitting 
there that hasn't gone through," but 
he puts an optimistic spin on the mat- 
ter. "The inventory is out there being 
exposed to the customers." 

The RIAA's survey, undertaken by 
the accounting firm KMPG Peat Mar- 
wick, includes data from the six major 
record companies and from large in- 
dependents like Walt Disney Re- 
cords. These sources represent 90% 
of all music sales, according to the 
RIAA. To capture the rest of the mar- 
ket, the trade organization relies 
upon a formula devised by SoundScan 
for estimating sales from stores that 
don't report to it. 

Although industry pundits have 
predicted that direct selling of music 



will overtake retail sales, the RIAA's 
figures indicate that that scenario is 
far in the future. Net shipments of 
music by direct means — through 
record clubs, mail order, and TV 
sales — were valued at $1.5 billion last 
year, a 26% increase from $1.2 billion 
the year before. But direct selling's 
share of the overall music market 
edged up to only 12.5% in 1994 from 
12% in 1993, which softens fears that 
retail's share is rapidly eroding. 

RIAA chairman Jay Berman says, 
"Go back the last two or three years 
and there are some noticeable in- 
creases in [direct selling's] share. In 
1994 the rate of increase stabilized." 
WEA's Mount says, "Our retail base 
is expanding faster than the direct 
route." He adds that electronic means 
of music delivery are "a ways down 
the road." 

CD SHIPMENTS UP 33.6% 

As for formats, the CD continued to 
widen its lead over cassettes. Accord- 
ing to the RIAA figures, last year net 
shipments of CDs were 662.1 million, 
33.6% higher than in 1993, while their 
dollar value rose 30% to $8.46 billion. 
Full-length CDs accounted for 59% of 
total unit shipments last year, com- 
pared to 51.8% the year before. 

However, the average value of a 
CD fell to $12.78 in 1994 from $13.14, 
which was surprising since many la- 
bels raised suggested list prices dur- 
ing the year. Some sources attributed 
the lower average price to a glut of 
budget CDs in the marketplace. 

Net shipments of album-length 
cassettes showed a slight increase of 
1.7% to 345.4 million in 1994, while 
their value went up 2.1% to $2.97 bil- 
lion. Albums on tape accounted for 



Music Industry Scorecard: Jan. -Dec. 1991-94 


MANUFACTURERS' UNIT SHIPMENTS 




(MILLIONS NET AFTER RETURNS) 












% Change 




1991 


1992 


1993 1994 


■93-94 


CDs 


333.3 


407.5 


495.4 662.1 


+33.6% 
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-7.9% 


LPs/EPs 


29.4 
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63.9 
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9,024.0 10,046.6 12,068.0 


+20.1% 


Source: RIAA Market Research Committee 







30.7% of all shipments in 1994, down 
from 35.5% the previous year. 

The change in the CD/cassette ra- 
tio varies with the record company. 
Jim Caparro, president of PolyGram 
Group Distribution, which handles 
such labels as Mercury, Island, Mo- 
town, and A&M, says cassettes 
amounted to about 20% of sales in dol- 
lars last year, a decline from 23% the 



year before. In units, the format mix 
at PolyGram is 50% CDs to 26% cas- 
settes. 

John Burns, president of Uni Dis- 
tribution, which sells product from 
MCA, Geffen, and Liberty, says, "Our 
CD/cassette ratio has always been 
different from the RIAA mix because 
of the mix of product we have. We're 
strong in country and black titles." 



Traditionally, country and urban are 
strong cassette markets. 

Vinyl staged a comeback in 1994, 
but many observers believe it is not 
indicative of a long-term trend. They 
say a few big sellers like Pearl Jam's 
"Vitalogy," the LP version of which 
was released before CD and cassette, 
spiked the overall numbers. Unit 
shipments of vinyl LPs rose 58.3% to 
1.9 million from 1.2 million the year 
before; the dollar value increased 
67.9% to $17.8 million from $10.6 mil- 
lion. 

One prominent casualty in 1994 
was the singles market. Combined 
net shipments for CD, cassette, and 
vinyl singles dropped 5.9% to 102.1 
million units last year, as dollar value 
fell 4.3% to $378.2 million. Only seven 
singles sold more than 1 million units, 
whereas there were 15 million-sellers 
in 1993. However, the CD single 
showed a 19% gain over 1993 to 9.3 
million units. 

. Music video was flat last year. 
Units rose 1.8% to 11.2 million from 
11 million; dollar value went up 8.3% 
to $231.1 million from $213.3 million. 
But the configuration seems to have 
settled onto a comfortable level after 
disappointing years in 1991 and 1992. 
Much was expected of music video af- 
ter 1990, when shipments jumped 
50% to 9.2 million units, thanks large- 
ly to three multiplatinum videos by 
New Kids On The Block. The next 
two years, shipments fell back to 6.1 
million and 7.6 million units, respec- 
tively. 

MiniDisc and digital compact cas- 
sette are included in the figures for 
CDs and cassettes, respectively, but 
their totals were not considered sig- 
nificant and were not broken out 



'94 U.K. Album Sales Peak; 
Almost 177 Mil Shipped 



■ BY JEFF CLARK-MEADS 

LONDON — More albums are being 
bought in the U.K. than ever be- 
fore — and the singles market is 
healthier than at any time since 
1987. 

Figures released Feb. 16 by the 
British Phonographic Industry 
show a record total of 176.9 million 
albums were shipped to stores in 
1994, an increase of 15.2% over the 
previous year. The value of the mar- 
ket rose 17% to $1.28 billion. 

The number of singles delivered 
to stores rose 12% to 63 million— 30 
million of which were CDs — with 
value up 15% to $153 million. The to- 
tal of singles units shipped is the 
highest in seven years. 

BPI chairman Rupert Perry sug- 
gests the record year is due to three 
factors: "We're now coming out of 
recession, there's a greater con- 
sumer confidence than there has 
been previously, and there were 
more new artists broken last year 
than in the previous three years," he 



says. "I monitor how many new 
artists come through, and last year 
there were not only more of them 
but they broke bigger." 

Perry also regards the retail 
achievement of 1994 as particularly 
impressive because for the first 
three months of the year the record 
industry was still under investiga- 
tion by the government's Monopo- 
lies & Mergers Commission. 

The BPI notes that the figures 
were assisted by the greater pene- 
tration of CD players in the U.K., 
which rose during 1994 from 43% of 
households to 56%. A total of 116 
million CDs were shipped in 1994, 
up 25%, while total cassettes were 
flat at 56 million units. 

The organization says that ap- 
proximately "3 million homes ac- 
quired a [CD] player for the first 
time, and this will have accounted 
for much of the growth in CD album 
sales." 

The exchange rate used in this sto- 
ry is $1.56 to the pound sterling. 



STEVEN CURTIS CHAPMAN LEADS DOVE NOMINATIONS 

(Continued from page 14) 



the week, but a date has not been set 

Target is the lead sponsor for the 
awards show, which caps Gospel Music 
Week activities in Nashville. Hosts and 
performers for the event have not yet 
been named. 

Nominations were made in a total of 
34 categories. Here is a partial list: 

Song of the yean "America Again," 
Carman; "Children Of The World," 
Tommy Sims, Amy Grant, Wayne 
Kirkpatrick; "Creed," Rich Mullins, 
Beaker; "For Future Generations," 
Dave Clark, Mark Harris, Don Koch; 
"God Is In Control," Twila Paris; 
"Heaven In The Real World," Steven 
Curtis Chapman; "I Pledge Allegiance 
To The Lamb," Ray Boltz; "I Surren- 
der All," Dave Moffitt, Regie Hamm; 
"Jesus Will Still Be There," Robert 
Sterling, John MandevUle; "My Life Is 
In Your Hands," Kathy Troccoli, Bill 
Montvilo; "Say The Name," Margaret 
Becker, Charlie Peacock; "Teach Me 
To Love," Steve Green, Lamelle Har- 
ris; "We Believe In God," Amy Grant, 
WesKing. 

Songwriter of the year: Charlie 
Peacock, Ray Boltz, Steven Curtis 
Chapman, Twila Paris, Wayne Kirk- 
patrick. 

Male vocal ist of the yean Bryan 
Duncan, Clay Crosse, Gary Chapman, 
Lamelle Harris, Steven Curtis Chap- 
man. 

Female vocalist of the yean Amy 
Grant Christine Dente, Kathy Troccoli, 
Sandi Patty, Susan Ashton, Twila Paris. 

Group of the year: 4HIM, Susan 
Ashton, Margaret Becker, Christine 
Dente, DC Talk, Newsboys, Point Of 
Grace. 

Artist of the year: 4HIM, Amy 



Grant, Point Of Grace, Steven Curtis 
Chapman, Twila Paris. 

New artist of the yean Cheri Keag- 
gy, Clay Crosse, East To West, Michael 
Sweet, Rebecca St James. 

Producer of the yean Brown Ban- 
nister, Charlie Peacock, Michael 
Omartian, Steve Taylor, Wayne Kirk- 
patrick. 

Metal album: "Passafist" Passafist 
R.E.X.; "Pet The Fish," Wish For 
Eden, Tooth & Nail; "Scarecrow Messi- 
ah," Bride, Star Song; "southpaw," Pre- 
cious Death, Metro One; "The Quintes- 
sential One Bad Pig, Volume I," One 
Bad Pig, Diadem; "Vanishing 
Lessons," Tourniquet Intense. 

Rock album: "Don't Censor Me," 
Audio Adrenaline, ForeFront "Going 
Public," Newsboys, Star Song; 
"Goldie's Last Day," PFR, Vireo; 
"Michael Sweet" Michael Sweet, Ben- 
son; "Swing, Swang, Swung," 
Guardian, Pakaderm/Myrrh. 

Contemporary album: "Beyond A 
Dream," Twila Paris, Star Song; 
"Heaven In The Real World," Steven 
Curtis Chapman, Sparrow; "House Of 
Love," Amy Grant Myrrh; "Slow Re- 
vival," Bryan Duncan, Myrrh; "The 
Ride," 4HIM, Benson. 

Inspirational album: "Allegiance," 
Ray Boltz, Word; "Beyond All The 
Limits," Larnelle Harris, Benson; 
"Find It On The Wings," Sandi Patty, 
Word; "Lifeline," Phillips, Craig & 
Dean, Star Song; "Where Mercy Be- 
gins," Steve Green, Sparrow. 

Southern gospel album: "A Taste 
Of Heaven," Florida Boys, Canaan; 
"Chapter X Live," the Bishops, Morn- 
ing Star; "Good OI' Gospel," the Cathe- 
dral Quartet the Kingsmen, the Speer 



Family, the Singing Americans, J.D. 
Sumner & the Stamps Quartet Crystal 
Sea; "High And Lifted Up," the Cathe- 
dral Quartet, Canaan; "Homecoming 
Hymns," Ben Speer, Kirk Talley, Ann 
Downing, George Younce, Karen Peck 
Gooch, Tanya Goodman-Sykes, Henry 
& Hazel Slaughter, Joel & LaBreeska 
Hemphil, Star Song; "Renewed," Gold 
City, RiverSong. (A tie necessitated six 
nominees in this category.) 

Country album: "Brian Barrett," 
Brian Barrett, Star Song; "Closer To 
The Fire," Michael James, Reunion; 
"Drawing Pictures," Brent Lamb, Gen- 
esis; "Give What It Takes," MidSouth, 
Warner Alliance; "The Door," Charlie 
Daniels, Sparrow. 

Contemporary black gospel al- 
bum: "Champion Of Love," Alvin 
Slaughter, Glorious; "Join The Band," 
Take 6, Warner Alliance; "Matters Of 
The Heart," Commissioned, Benson; 
"Mercy," Andrae Crouch, Warner Al- 
liance; "The Live Experience," Helen 
Baylor, Word. 

Traditional black gospel album: 
"In This Place," Kim Stratton, Glori- 
ous; "Live At GMWA," Shirley Caesar, 
O'Landa Draper & the Associates 
Choir, the Rev. Milton Brunson & the 
Thompson Community Singers, Word; 
"Live," Carlton Pearson & the Higher 
Dimensions Choir, Warner Alliance; 
"Personal Inspirations;" Stephanie 
Mills, Gospo-Centric; "Songs Of The 
Church — Live In Memphis," Albertina 
Walker, Benson. 

Short-form music video: "Big 
House," Audio Adrenaline, ForeFront; 
"Cash Cow," Steve Taylor, Warner Al- 
liance; "Luv Is A Verb," DC Talk, Fore- 
front "Shine," Newsboys, Star Song. 
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RESTLESS' POLARA REFLECTS NEW MINNEAPOLIS SCENE 

(Continued from jygge 22) 



bum. The discerning ear may detect 
the blend of drum machines with 
live licks, while funky effects pedals 
wreak havoc on traditional sounds. 
In addition, the keyboard aficionado 
found many uses on the album for 
his collection, which includes a 
Farfisa, a 70s Moog. a Roland D-20, 
and a Wurlitzer. 

All of these sounds came together 
in a series of catchy postpunk/anti- 
grunge melodies that have been per- 
meating the Minneapolis alternative 
airwaves for the past six weeks, as 
Restless hones in on the band's 
home turf. 

Modern rock KREV Minneapolis 
picked up on three tracks immedi- 
ately upon receipt of the album: 
"Counting Down," "Letter Bomb," 
and "Source Of Light" are popular 
with the station's listeners, while 
the latter track appeared on 
KEGE's "Minneapolis Modern 
Rock, Volume I" sampler (Billboard, 
Feb. 4). 

"[Polara] is a vital part of the local 
music scene," savs John Lassman, 



PD at KEGE (The Edge). "And 
their track was one of the best on 
the CD. Audience reaction was very 
favorable." 

Lassman says Polara could reach 
audiences outside of Minneapolis, 
much as its predecessors Soul Asy- 
lum, Husker Dii, and the Replace- 
ments did. "I don't see any reason 
why this band can't break out as 
well," he says. 

Steve Danuser, assistant manager 
at Minneapolis-based Applause 
Records concurs. (Applause is one of 
seven stores in the St. Paul, Minn.- 
based Cheapo Records chain.) 

"There is a definite progression 
[in Ackerson's work] toward a sound 
that could be embraced by a wider 
audience," Danuser tells a reporter 
even as the Polara CD plays in the 
background. "There are definitely 
some tracks that radio could pull off 
this record that should create de- 
mand for it at retail in other cities." 

Local anticipation was high for 
the album release, the retailer 
notes, and though management at- 



GRAMMY LAUNCHES CYBERCAST' 

(Continued from page 14) 



based Internet marketing and ser- 
vices company On Ramp Inc., which 
is handling the computer event by 
agreement with NARAS. 

The online coverage will take sev- 
eral forms. Already on the World 
Wide Web are a series of pages cen- 
tered on the show, which include a 
list of nominees, particulars on the 
"1995 Grammy Nominees" album, a 
sweepstakes to win a trip to the 
show, and other related facts, pho- 
tos, and tidbits. 

Beginning next week and continu- 
ing through March 2, On Ramp will 
be posting continuously updated 
Grammy Week information on the 
Web site (http://metaverse.com). 
Curry says there will be hourly news 
reports, digitized photos taken at 
various events and parties, down- 
loadable videochps from rehearsals 
and elsewhere, and a live chat forum 
through which users can request 
specific information from the "play- 
by-play guys" manning the line. 

Anyone with a computer, modem, 
and Internet capability will be able 
to access the Web pages, Curry 
says. 

Simultaneously, from Feb. 28- 
March 2, On Ramp will be uploading 
a live 2-1-hour video feed document- 
ing everything from rehearsals, to 
showtime backstage activity, to 



postshow parties. Curry says. The 
feed, utilizing a video-conferencing 
program developed by Cornell Uni- 
versity, can be accessed over the In- 
ternet by computer users who have 
high-speed modems. Those with a 
fairly standard 14.4 modem will get 
only the live video feed, Curry says. 
Users with a higher-end 28.8 modem 
will get audio along with the video. 

"We're giving a whole different 
view of the Grammys," Curry says. 
"The award show's great, but it will 
be cool to be able to watch an artist 
walk offstage, and then turn to your 
computer and see them as they go 
backstage to get interviewed. It 
picks up where TV leaves off." 

Greene says this Grammy Week 
event is only a first step in NARAS' 
broader online plans to establish a 
permanent Internet site in which 
"music people can come together 
and debate issues and glean infor- 
mation." 

"Grammy Online is a concept we 
have been exploring for some time," 
he says, "in terms of creating a 
method of not only communication 
between the members, but also of 
disseminating articles and editorials 
and information to the entire music 
community." An announcement con- 
cerning the establishment of such an 
Internet site is expected in May. 




Double Platinum With A Silver Bullet. EMI Music Canada executives present 
Bob Seger with a double platinum plaque representing Canadian sales of more 
than 200.000 units for his "Greatest Hits" album. Shown, from left, are Ontario 
sales manager John Toews: sales representatives Greg Malta, Tula Stewart, and 
Dave Street; VP of sales Al Andruchow; Seger; VP of promotion Peter Diemer; 
media relations coordinator Mariann Girard; promotion representative Angie 
Bazzana; VP of A&R Tim Trombley; and marketing manager Paul Church. 



tempted to negotiate an in-store ap- 
pearance at one of its outlets, Po- 
lara's out-of-town obligations took 
precedence. 

In late January and early Febru- 
ary, the band performed club dates 
in New York, Chicago, St. Louis, and 
other midwestern markets to set the 
stage for the album's release. Col- 
lege radio, independent retail, and 
press outlets in several key markets 
already have been primed with the 
fall 1994 and January 1995 releases 
of two seven-inch singles, originally 
recorded on the Generator label, fol- 
lowed by the January release of the 
full-length Polara album. 

The group returned to hometown 
Minneapolis in mid-February to 
prepare for its Feb. 17 album re- 
lease party at 7th Street Entry, a 
club at which Ackerson once mixed 
sound. Two major features in local 
music publications were timed to 
come out in conjunction with "Po- 
lara." 

Plus, the album hit streets just as 
Restless debuted its own 



tabloid/fanzine "Slurp," which in- 
cluded an oversized, black-and- 
white poster of the band. The maga- 
zine shipped to clubs, high schools, 
and retail outlets nationwide earlier 
this month with a heavy saturation 
in the Minneapolis market. 

Rich Schmidt, Restless VP of 
marketing and promotion, says the 
label now plans to build upon the 
"organic buzz" created in Minneapo- 
lis by servicing college and alterna- 
tive radio outlets with a four-song 
promotional EP featuring radio- 
friendly edits of tracks on "Polara." 
Schmidt says he expects the EP will 
be released commercially in late 
summer. 

Ackerson's notorious affection for 
wacky gadgets manifests itself in 
the band's debut video for the em- 
phasis track "Source Of Light." The 
clip, directed by Tim Ruteli, utilizes 
footage shot on a child's Fisher 
Price video camera. Live perfor- 
mance clips and scenes reeled in 
Ackerson's own living room were 
lensed on 16mm and super-8 film. 



The video ships to regional and na- 
tional outlets Feb. 24. 

As Ackerson prepares for the 
April launch of a national club tour, 
he is cautiously optimistic about his 
band's prospects for wider acclaim, 
but he is confident that Minneapolis 
will continue to garner the respect 
of music lovers everywhere. 

"Minneapolis was stuck on the 
heartlands rock trip — the flannel 
rock scene — for a while," he says. 
"But there's an identifiably differ- 
ent thing going on now, and bands 
are coming out from under the shad- 
ow of the Replacements and Husker 
Dii. There's a much more level play- 
ing field now." 

Many of the bands on the rise are 
acts that Ackerson hopes he has 
time to produce, even as his sched- 
ule as Polara front man grows more 
demanding. 

"I have to remember that I feel 
real nervous when I'm idle: It bugs 
me," says Ackerson. "I just keep re- 
minding myself that this is what I 
want." 





Billboard's 100th Anniversary Issue 
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the invention of the player piano, nickelodeon and 
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music, and every sub-genre in between inside this close to 300 page centennial 
edition. The most absorbing social history of entertainment ever put between 
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EAST MO BEE MAf- iCl 10) FT i BAD BOY 7-9012 AfiiSIA 


® 


46 


46 


24 


GET READY FOR THIS ♦ 2 UNLIMITED 

P L r:- E P nr." riSTER IR.SLIJNGARD.P.WI'.DE.J » DECOSTER;. ICI IT i RADIKAL 15535'CRiT^UE 


49 


38 


34 


23 


TURN THE BEAT AROUND IFROM 'THE SPECIALIST') • ♦ GLORIA ESTEFAN 

E ESTEFAN JR L DERMER F JACKSON G .'TISOlv C ' :C i.^tSI. EM M'.KlN t PH." S<.HiN;)TtvAx ' vF 


® 


54 


59 


5 


HOLD ON ♦ JAMIE WALTERS 

5 TYRELL ■_ l'"tL. - 5 A . .',^1 ■<■■ if;. A 1 1 AN Tit ti?. ; 4:j 


47 


48 


42 


27 


NEW AGE GIRL (FROM 'DUMB AND DUMBER") ♦ DEAD EYE DICK 

F.LEBLANC (C.GUIUOTTEJ (Cl IV) (XI ICHIBAN 232 




NEW ► 


1 


* * * Hot Shot Debut * * * 

FOE THA LOVE OF $ ♦ BONE THUGS N HARMONY FEATURING EAZY-E 

YELLA 1 BONE. EAZY-E. YELLA) (CJ (Tl 1X> RUTHLESS 554QWIATIV1TY 


49 


47 


39 


21 


PRACTICE WHAT YOU PREACH • ♦ BARRY WHITE 
B WHITE.G LEVERT.T NICHOLAS (B.WHITE.G.LEVERT.E T NICHOLAS! (Cl IX) AAM 0778 



COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PLAYLISTS, AND RETAIL AND RACK SINGLES SALES 
COLLECTED, COMPILED, AND PROVIDED BY SoundScan 

■ ■■■■II 



THIS 
WEEK 


LAST 

WEEK 


2 WKS 

AGO 


z 

S t- 
«5 
Si 


TITLE 

PRODUCER ^ 


ARTIST 

LABEL t N J Mftf - luSTfi flu! Nfi L ARE I 


50 


43 


41 


40 


WILD NIGHT ♦ JOHN MELLENCAMP WITH ME'SHELL NDEGEOCELLO 

J MELLENCAMP.M WANCHIC IV MORRISON) IC) <V) (XI MERCURY B58 738 


l3l ) 


74 




2 


* * * Greatest Gainer/Airplay * * * 

YOU GOT IT (FROM 'BOYS ON THE SIDE') ♦ BONNIE RAITT 
0.WA5(R.0RBIS0N.T.PETTY.J.LYNNE1 (C)ARISTA 1-2795 


52 


50 


53 


10 


WHUTCHA WANT? 


♦ NINE 

:Ci(T", IXiPROTILE 5426 


53 


55 


62 


3 


SOUR TIMES (NOBODY LOVES ME) 

«WISHtAl) iBAp-POW.GIf.fiUNS UTLEY SCHI'H t, BftCGK? TlJRNCRI K 


♦ PORTISHEAD 

■ GO 1 : : i" i' '.ml '. B57 ...■■'.: 


54 


53 


40 


15 


FOOLIN' AROUND 

R.KELLY (R.KELLVJ r ■ 


♦ CHANGING FACES 

SPOILED - E: .. BEAT ^. l .'.ATLANTIC 


55 


61 


68 


11 


SHE DONT USE JELLY 

>< ' . v r.r, - .". - U ,'ERSLE" 't-r FLAMING lips: 


♦ THE FLAMING LIPS 

_ > WARNER BROS 18131 


56 


60 


64 


4 


MAD IZM 

•iV'; ONE H GHfEN.V MORGAN. fiRS ONE! 


♦ CHANNEI : IVE 

iCMItCAMTOL 58313 


57 


67 




2 


SHE'S A RIVER 

K.F0RSEY5IMFLE MINDS !J iFSR C.BUK.h LLI 


♦ SIMPLE MINDS 

(CjiXI VIRGIN 38467 


58 


63 


57 


4 


TOUR 

S.BROWN, OYNAM IK DUG IC BAILEY, R.WALTERSI 


CAPLETON 

' SXiNH :■ . pa 


59 


71 


76 


3 


DREAM ABOUT YOU/FUNKY MELODY 

5TEV1E B.1 KATAS 1 1 UTM 1 D AUCSUWKJ.STCVII H 


♦ STEVIE B 
tea THUMP 2205 


60 


51 


51 


12 


KITTY KITTY 

THE BASS MECHANICS (OA' SWAT TEAMI 


♦ 69 BOYZ 

(C) (Ml IT) Of) RlP-rT6921 


61 


56 


56 


16 


BRING THE PAIN 

PRINCE RAKEEH IC SMiTH.S OIGGS; 


♦ METHOD MAN 

■ c: iM T DEF jam hi- 1 h'h -.t-4 :m an;. 


62 


66 


66 


10 


PROMISE ME 

l. - ■ | SPINET, 


LIL SUZY 

iCl IMHTllXi METROPOLITAN 301 


63 


57 


49 


17 


BE HARPY 

:t LOMH' I ■ '1 : P. lit " I t 1 ■-. Li MP!- 'H i 1 - 


♦ MARY J. BLIGE 

(C) (Tl UPTOWN ^-492 '.'MCA 


64 


62 


7D 


6 


WHINEY, WHINEY (FROM "DUMB AND DUMBER") 

*kLI UNt BLUODUVILLI Wt ■ ■ 


♦ WILLI ONE BLOOD 

(C) (X) RCA 64265 


65 


NEW ► 


1 


BROOKLYN ZOO 

OL LI PTV BASTARCHR ,ON£Sl 


CL DIRTY BASTARD 

(CUT! IK) ELEKTRA 64477'TfG 


66 


NEWI> 


1 


SHOOK ONES PART II 

MOBB DEEP (K MUCH I A T JOHNSON! 


♦ MOBB DEEP 


67 


59 


58 


15 


1 NEVER SEEN A MAN CRY (AKA 1 SEEN A MAN DIE) 

B.JCRCAN.N C IOE iB lORDAN„ JOHN SON rM DEHN] 


♦ SCARFACE 

(Cj (Dl !T. RAP-A-LOT -ivlt 1 NOC TRYBE 


68 


85 




2 


1 BELIEVE 

EMOSIAIE SLOAN. J . PENCE. EMOSIAl 


BLESSID UNION OF SOULS 

(C EM15B320 


69 


58 


55 


10 


BAD REPUTATION 


♦ FREEDY JOHNSTON 

ElEKTRA , 


70 


64 


71 


8 


(SHE'S GOT) SKILLZ 

G.ST CLAIR, T, O'BRIEN IG.ST CLAJR.T O BRIENI 


♦ ALL-4-0NE 

(C) ITI ■%) BLITZ2 87223/ATLANTIC 


71 


65 


63 


12 


ALWAYS AND FOREVER 


♦ LUTHER VANDROSS 


72 


73 


83 


5 


WOMAN TO WOMAN 

DJQUIH.G ARCHIE JEWELL IJ BANKS. E MAR'CN H TH«PENI 


♦ JEWELL 

ICI DEATH ROW Wjl8ViNTERSCC*E 


© 


NEWI» 


1 


THANK YOU ♦ BOYZ II MEN 

BOYZ II MEN.D AUSTIN !M : , tAZZW '■ MOF^ii.W M[:t'pir '■ r: '."-;',fA-. [i A.,--, it, .;: n ' mm: "AT, m.' i 274 


74 


78 


74 


9 


1 APOLOGIZE 

B.J. EAST MONO A BAntP t 1 lAMMXAU 'Li XAMrt- . 


♦ ANITA BAKER 

-l -aa ..■■(, 


75 


79 


79 


7 


AGE AIN'T NOTHING BUT A NUMBER 

P. ti.t.LY IP •If.-LYI 


♦ AALIYAH 


76 


NEW|> 


i i 


1 LIVE MY LIFE FOR YOU 

R NEVISON ILEVERTY SNARE 1 


FIREHOUSE 

iCl EPIC 77812 


77 


72 


69 


7 


NIKA 

SUPFR DJ Cl AfK '.FN" iQ RUff iSlEY BROTHERS C lAbPCR' 


♦ VICIOUS 

ICI IMKT: EPIC STREET T7B04 T£PIC 


78 


75 


72 


5 


DREAMER 

LIVIN' JOY ILIVIN' JOYI 


♦ LIVIN' JOY 

!CI !MuT! :»■ MCA 54922 


79 


88 


90 


3 


WHERE 1 WANNA BE BOY 

RON G 1' i N! ■-■ P Hi nv 1 - 


♦ MISSJONES 

.:: t sT^rM.t. 7.A-: 


to 


80 


67 


19 


LIVING IN DANGER 

T . E K M AN , P . ADC BR A TT (JOKER, BUDDHA) 


♦ ACE OF BASE 

IC! IMI IT) IKl ARISTA 1-27'j4 


11 


76 


81 


4 


TAKE YOU THERE 

PROCK iP.PHILUPS.C PEN', K BURKE. A f ELDER. N ) WIGHT i 


♦ PETE ROCK & CL. SMOOTH 

ICl IT) ELEKTRA MtMC&O 


82 


82 


75 


19 


BREAKDOWN ♦ FU-SCHNICKENS 

R KiRKPATRICK " *- - .h- h| t i,l-'.>"ii ■ • H-i'Pii • ■ . ■ M-'| I- 1 - . .1 . : MA\ i 1 . ' JIVE 42244 


'83; 


83 


89 


3 


RODEO 

1HE BASS Mt CHAN ICS ■' SWAT ' I [l M i 


♦ 95 SOUTH 

(C> [MUD !*i RIP-IT 9511 


84 


81 




2 


CAN 1 STAY WITH YOU 

BABYFACE . BAB y f ACf ! 


♦ KARYN WHITE 

" : WARNER BROS laOC^ 


85 


70 


60 


14 


SHAME (FROM "A LOW DOWN DIRTY SHAME") 

■ 1 T THOMAS :.l tlNCM.R CROSSI 


♦ ZHANE 

ICI IT) 1X1 MOLLYWOOO 42269.'JIVE 


86 


69 


65 


10 


PIMP OF THE YEAR 

ANT BANKS ID \SOf.,A MCONT-THOMASi 


♦ DRU DOWN 

(Cl (T) RELATIVITY 1223 


87 


77 


77 


6 


COCKTALES 

SH0RTY8(TSHAW.SH0RT» Hi 


♦ TOO SHORT 

ICI(T) DAfriffiOuS 4."'2*5 J JIVS 


88 


94 




t 


THINK OF YOU 

SEAN V- THOMPSON I' -- -IN ;■ 1'. ■.!■-" F.ANSU -ATMC'S: 


♦ USHER 

(C) (Ml IT) (X) LAFACE 2 i09i ARISTA 


89 


89 


92 


3 


MOVE IT LIKE THIS 

J GARDNER. K7 (It7 - GARDNER J 


♦ K7 

(Ml <T> no TOMMY BOY S33* 


90 


84 


86 


4 


FAT BOY 

20 FINGERS IM MOHRj F LORES. 0 ESTEVEZl 


MAX-A-MILLION 

I M : IT' i.X I S O S IDOf,' 


91 


91 


78 


19 


(1 COULD ONLY) WHISPER YOUR NAME 

T FREEMAN H r,-. i ■ .- " " ,1 


♦ HARRY ■ i',NIL> JR. 

:-jljm& .■ 


® 


NEW»» 


1 


1-LUV 

STUDIO TON IE STEVENS W fit' TEMO'l L.CING.C CASHi 


♦ E-40 (FEATURING LEVITl) 

,CJ lT: S*CK AID IT 42289 JIVE 




NEW ► 


1 


THIS IS HOW WE DO IT 

□ PIERCE, M JORDAN (M. JORDAN. 'J PIERCE R WALtfRSi 


♦ MONTELL JORDAN 

;Ci Ad 1 • Mf PA 851 ->.n'.s ivn: 


94 


NEW* 


1 


CAN'T WAIT 

- -T,':.-| - - [ PMi \ I- \ '.-.1 1 h A -A^T.Vi 


♦ REDMAN 

L ' HAL 851 "'".'"■ " <-'."' 


95 


92 


85 


4 


SUPA STAR 

DJ PREMIER ■ J hEAT>i i f f i DfP.. 


♦ GROUP HOME 

.Cl PAYDAY 127 IJ]9*TR» 


96 


93 




2 


HOW DID 1 GET BY WITHOUT YOU 

M, SHIPLEY 1 1 /.A I; V bf'Bu.f i-fZli 


JOHN WAITE 

(C) (Dl IMAGO 25091 


97 


90 


80 


12 


DOLL PARTS 

p.. 


♦ HOLE 

lOiVi DGC I9371iGEFFEN 


98 


95 


95 


6 


THAT'S JUST WHAT YOU ARE 

M.OENNEEN I A.MANN, 1 BR jNi 


♦ AIMEE MANN 

ICI !0) GIANT 25DB6IMAG0 


99 


87 


73 


13 


DO YOU SEE 

WARREN G (W GWi'i 6 CARTER 1 G SCOMBEI 


♦ WARREN G 

(Cl (T) VIQLATOR/RAL 893 962 ISLAND 


100 


86 


61 


18 


WHEN WE DANCE 

H.PADGHAM. STING ISTINGI 


♦ STING 

(C) <V) (X) AAM 0846 



(^2) Recofffi vnrh the greatest airplay and sales gains tins week. ♦ViOeoclip availiOiliTy # Recording Industry Asm. 01 America IRlAA) certihtation for sales ot 500,000 units. A RIAA certification fw sales of 1 millon units, wif/n add*tion»l million inrjkatod by a numeral W owing the symbol Calalcg run bar is for cassette 
nn0i *Aalen5> ir>0.catfs L'JlJiog cumber s tor cassette maxi-singie; tegular cassette single unaviiUt*.. IC) CmmWb single iva4lWily IDl CD singlr avanaii. ify (Ml CityMtltw mam-vie* ayailarniity, IT) Vmyl nmi-smge availability IV) Vinyl single awaiiab ity (X) CD (Tiam-sige availability ^ 1995, B'l-Doartli'BP' Co-nmiinicai 
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Billboard. 



FOR WEEK ENDING FEBRUARY 25, 1995 



HOT100A-Z 



Billboard 



Hot 100 Airplay. 

Compiled from a national sample ol airplay supplied by Broadcast Data Systems' Radio Track service. 
199 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impres- 
sions, computed by cross-referencing exact times of airplay with Arbitron listener data. This data 
is used m the Hot 100 Singles chart. 
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t 
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TITLE 

ARTIST (LABEC'E FTRIBL'TING LABL L 




i 
■' 

T 


i 


i 

S 


TITLE 

ARTIST (LA8EUDISTRIBUTING LABEL) 


r 


1 


11 


* * NO. 1 * * 

TAKE A BOW 

.:'. 


38 


34 


25 


ALL 1 WANNA DO 

SHERYl CROW IAAW 


39 


37 


5 


WATER RUNS DRY 

II Ml N IMOIOWN) 


2 


I 


a 


ON BENDED KNEE 

BOYZ II MEN r/.'N 


40 


IS 


40 


WILD NIGHT 

JOHN MELLENCAMP (MERCURY) 


3 


4 


23 


VOU GOTTA BE 

DESREE MUSIC: 




11 


41 


J 


LIVE FOREVER 

OAS :■ IFPICI 


4 


5 


12 


CREEP 

TLC LAFACLAR ! IA: 


42 


11 


221 


YOU WANT THIS 

JANET JACKSON (VIRGlNI 


5 


1 


?J 


ANOTHER NIGHT 

REAL MCCOY ARISTA 




43 


30 


2E 


I'LL STANDBY YOU 

PRETENDERS (5.1- f V, ARNEt: BRD5.I 


J 


! 


IS 


HOLD MY HAND 

HCOTIE A THE BLOWFISH (ATLANTIC! 




44 


52 


7 


BIG POPPA 

THE NOTORIOUS Bt G (BAD BOY/ARISIAl 


X 


S 


22 


WHEN I COME AROUND 

GREEN DAV.HFPR 




4b 


44 


11 


1 MISS YOU 

'l l i.i i AR ■ A 


8 


6 


21 


ALWAYS 

FWN JDVi V - 




46 


42 


16 


1 ALONE 

LIVE (RAOIOACTIVEMCA: 


9 


9 


a 


I'M THE ONLY ONE 

'.(■ .AJfl-tlF: .-.r.F" 




47 


42 


19 


GET READY FOR THIS 

,' UNI IM TFD RAD KALCRITIGUE: 


To 


15 


5 


STRONG ENOUGH 

SHERYL CROW (AAMI 


41 


42 


22 


ZOMBIE 

' : L ' : . AT.: 


n 


14 


3 


IF YOU LOVE ME 

BROWNSTONE iMJJ.'EPlCl 


49 


13 


4 


THE MAN WHO SOLD THE WORLD 

NIRVANA (DSC GE ; I .'■ 


12 


12 


24 


SUKIYAKI 

4PM (NEAT PI ATEAU'lONDON ISLANDI 


35 


56 


7 


EVERYTHING ZEN 

BUSH (TRAUMATNTERSCOPEI 


13 


10 


22 


HERE COMES THE HOTSTEPPER 

IN KAMCZE (COLUMBIA) 


3 


53 


6 


HOUSE OF LOVE 

AMY GRANT WITH VINCE GILL IAAMI 


14 


13 


1? 


BETTER MAN 

PEARL JAM'Fit: 


52 


41i 


3 


CONSTANTLY 

MMATURF (MCA) 


IS 


11 


13 


THE RHYTHM OF THE NIGHT 

CORONA i •' ' :C. 


53 


46 


14 


IF YOU THINK YOU'RE LONELY NOW 

K CI NAILEY Cf JOOEC1 (MERCURTI 


"16 


23 


5 


IKNOW 

DONNE fAftRIS(COll.'MBlA) 




31 


5; 


4 


GEL 

COLLECT FYE SOUL (ATLANTIC) 


u 


18 


i 


CANDY RAIN 

W.jU FOR REAL IUPTCWN.MCAI 




55 




1 


YOU GOT IT 

ftONMI FL6 TT .AR':-a: 


1! 


16 


21 


1 WANNA BE DOWN 

BRANDY IATLANTC) 




96 


51 


21 


SECRET 

MADONNA MAVERICKStRE. WARNER BROS.) 


IS 


22 


11 


YOU DONT KNOW HOW IT FEELS 

- jr.- -LP* l.VARNFH BHOS 




57 


52 


2 


FREAK LIKE ME 

ACINA MTJWAKD Ml AH M .'. : .'.: : 1 FFC 


20 


20 


II 


IN THE HOUSE OF STONE AND LIGHT 

MARTIN PAGE (MERCURY) 




i! 


53 


9 


LOVE SPREADS 

THE STONE ROSES (GEEFEN) 


21 


17 


13 


BEFORE 1 LET YOU GO 

H-.ACkSTRFFT ."I ' "u:'[ 


T5 


6(3 


9 


MISHALE 

ANORU DONALOS (CAPITOL) 


2 


26 


17 


EVERY DAY Of THE WEEK 

JADC (G4ANT1 


BO 


55 


; 


SOUR TIMES 

TOR-IStiEAC ICO! P<SCS'L0'O.!Vi:::.A(,ni 


23 


24 


14 


BUDDY HOLLY 

WEEZER (DGCGEFFEN) 


61 


50 


22 


TURN THE BEAT AROUND 

GLORIA ESI E F ATI C.RFSCFNT MOCN 


24 


19 


23 


I'LL MAKE LOVE TO YOU 

hut. ' MEN (MCTO'.VN 




62 


59 


42 


UNTIL 1 FALL AWAY 

GIN BLOSSOMS (ASM! 


E 


22 


4 


IF 1 WANTED TO 

MELISSA EIHERIDCE ;:SLANO) 




63 


52 


2 


PLOWED 

SPONGE .'.' ™ . 


26 


27 


3 


RED LIGHT SPECIAL 

ILC (lAFACEJARISTAl 




624 


— 


1 


COMEBACK 

LONOONBEAF 1 RADlOACTlYE) 


2J 


21 


15 


THE SWEETEST DAYS 

VANESSA WILLIAMS IWINGMERCURTl 




65 


53 


2 


ODE TO MY FAMILY 

THE CRANBERRIES IISLANDl 


21 


22 


9 


LOVE WILL KEEP US ALIVE 

EAGLES (GtFFEN 




66 


54 


3 


HOLD ON 

AM' : >VAI '1- IAN 


23 


35 


7 


RUN AWAY 

REAL MCCOY (ARISTA: 




67 


1 = 


5 


SHE'S A RIVER 

SIUPIE MINDS (VIRGIN! 


a 


19 


3 


EVERLASTING LOVE 

GLORIA ESTEFAN EPIC I 


6B 


24 


19 


ALLISON ROAD 

SIN BLOSSCMS 


31 


13 


12 


MENTAL PICTURE 

ION Sf CADA 


69 




1 


THANK YOU 

ROYZ II MEN MOTOWN) 


32 


23 


38 


100% PURE LOVE 

■:-:VSTA. WATERS il/E«CLCY 


70 


62 


13 


FELL ON BLACK DAYS 

SOUNDGARDEN (AIM. 


33 


ill 


4 


BABY 

SHANDY .All AM :T! 


71 


71 


25 


SELF ESTEEM 

OFFSPRING T- TAPH! 


34 


35 


25 


INTERSTATE LOVE SONG 

STONE TEMPLE PILOTS (AILANTIO 


7? 




1 


DOWN BY THE WATER 

PJ HARVEY (ISLAND: 


35 


33 


6 


I'M GOIN' DOWN 

MART J BLIGE (UPICWN.MCAI 


78 


22 


33 


BASKET CASE 

GREEN DAY REPRISE 


36 


.8 


14 


BANG AND BLAME 

R E M (WARNER BROS ( 


L4 




1 


THIS LI L" GAME WE PLAY 

SUBWAY IFEAIURING 702) (BlV T 


31 


43 


4 


LIGHTNING CRASHES 

LIVE (RAOIOACTIVljMCA) 


75 


24 


2 


NOTHING LEFT BEHIND US 

R ('HARD FAARX CAPTC'l 



O Records with the greatest gam, 1995 &ilboerd/0Pl Com rmm cations. 



HOT 100 RECURRENT AIRPLAY 



1 


2 


12 


IF YOU GO 

.ON SECADA ISBTOEMH 


2 


1 


33 


FOUND OUT ABOUT YOU 

GIN BLOSSOMS IAA.M 


3 


3 


11 


MR JONES 

COJNTING CROWS (DGGSEPFEN) 


4 




1 


WHEN CAN 1 SEE YOU 

BA8YFACE 1FP1O 


5 


4 


9 


COME TO MY WINDOW 

MF1ISSA ETHERiDGE .ISLAND 


E 


6 


12 


DON'T TURN AROUND 

ACE Of BASE (ARISTA) 


7 


S 


80 


TWO PRINCES 

SPIN DOCTORS (EPIC! 


8 


7 


5 


FAR BEHIND 

CANOU2BOX IMAVERICKSIREWARNFR FiROS .) 


9 


12 


30 


THE SIGN 

ACE OF BASE (ARISTAI 


10 


9 


2 


DECEMBER 1963 

FOUR SEAS, INS i i HH 


11 


6 


12 


YOU MEAN THE WORLD TO ME 

TON: BRAAFON (LAFACEARISTA) 


12 


14 


7 


BUT ITS ALRIGHT 

HIIEY LEWIS A THE NEWS lELEKTRAEEG! 


13 


15 


23 


STAY (1 MISSED YOU) 

LISA LDEB A NfNE STORIES I RCA) 



14 


10 


14 


SHINE 

COLLECTIVE SOUL (ATLANTIC) 


15 


11 


19 


PRAYER FOR THE DYING 

SEAL IZTT SIRE'WARNER BROS 1 


16 


10 


25 


BABY 1 LOVE YOUR WAY 

BG MOUNTAIN IRCA! 


17 


18 


60 


HEY JEALOUSY 

GIN BLOSSOMS (A&M: 


18 


20 


55 


NO RAIN 

BLIND MELON (CAFTTOL 


19 


19 


36 


ALL THAT SHC WANTS 

ACE OF BASE 1 ARISTA) 


20 


13 


3 


WHATS THE FREQUENCY, KENNETH? 

R E M WARNER BROS : 


21 




.8 


BACK & FORTH 

AAL YAH iBLAL'F.O. OOMi .'I'.'f 


22 




1 


1 BELONG TO YOU 

TCNI BRAJTON HAFACF.'ARlSTAl 


23 


22 


14 


FANTASTIC VOYAGE 

COOL □ (TOMMY BOTI 


24 


24 


40 


BECAUSE THE NIGHT 

1C OOO MANIACS ELEKIRA'EEG: 


25 




14 


CAN YOU FEEL THE LOVE TONIGHT 

EI.'ON ICHN i'F-CL . TV.OCD: 



H 



87 



TITLE (Publisher - Licensing Org ) Sheet Music Dttt 

38 100% PURE LOVE (easement Boys, ASCAP/C -Water. 
ASCAP/Polygram lul l. ASCAP/Famo,is, ASCAP) HI 

92 1-LUV (Zomba. BMl/T-40 BMl/Tone Only, BMI/Full 
Keel. ASCAP/Royaland Cash, ASCAP) 

75 AGE AIN'T HOTHIHG BUT A NUMBER (Zixnba, 
BMI/Tt Ketly, 8MI) WBM 

39 AUIWANMADOlWB.ASCAPiWarner-IameTiane. 
ASCAP/Old Crow, BMtylgnorant, ASCAP/Zen Ol Iniqurty. 
ASCAP/Almo, ASCAP/Canvas Mattress, ASCAP) WBM 

71 ALWATS AND FOREVER iRodsones. ASCAP/Almo. 
ASCAP) WBM 

11 ALWAYS (Polyfiram Inl'l, ASCAP/Bon km. ASCAP) HL 

4 ANOTHER NIGHT (Copyright Control) 

5 BABY (Human Rhythm. B Ml/Young Legend, 
ASCAP/Ecstasoul, ASCAP/Chrysalis. ASCAP) 

69 BAD REPUTATION (Iroubfc Tree. 6MVEM &xkmA BMD HI 

29 BANG AND BLAME (Night Garden. BMI/Wamw- 
Tamedane, BMD HI 

15 BEFORE I LET YOU GO (Donrii ASCAP/?omba, 
ASCAP/MCA, ASCAP/Tadei. ASCAP/Davey Pooh. 
ASCAP/Chauncey Black, ASCAP) HLWBM 

63 BE HAPPY (MCA. ASCAP/Mary J. Blige. ASCAP/Dooch. 

ASCAPrTwelv« And Urdei, ASCAP/Justm Publtslurg 

Co., ASCAP/EMI April. ASCAP) HL 
13 BIG POPPA/WARHIHG (Ten Tee. ASCAP/Jtistin 

PuUsttine CO , ASCAP/EMI April ASCAP) HL 

82 BREAKDOWN (Zomba. BMl/CPMK. BMI/Saja, 
BMI./Ttoutmait . BM1) WBM 

61 BRING THE PAIN (Caraers-BMG. BMVRaa Sharp, BMD H 
65 BROOKLYN 200 (Wu-Tang. BMO 

6 CANDY RAIN (IMI April, ASCAP/E-Z-Duz-lt, 
ASCAP/WB, ASCAP/Eveie, BMI/Twsrve And Under. 
ASCAP/Slam U Well. BMD WBM/HL 
CAN I STAY WITH YOU (Ecaf. BMl/Sony. BMD ML 

94 CAN'T WAIT (Enck Sermon. ASCAP Tunky Noble. 
ASCAP/Stone City, ASCAP/National League, 
ASCAP/CoW Chilm, ASCAP/WB. ASCAP) 
COCKTALES Cornba, ASCAP/Srand. BMlZnmba. BMI) WBM 

21 CONSTANTLY {EMI April. ASCAP/M.llhill. BMVJesse 
Panel, BMt/Teran Seal, BMI) HL 

2 CREEP (EMI April, ASCAP/D A R P , ASCAP) HL 
97 DOLL PARTS (Mother May I, BMI) 

99 DO YOU SEE (Warren G ASCAP/Colgems-EMI, 
ASCAP/OiUO Itself. ASCAP/Tjclreme, ASCAP) HI 

59 DREAM ABOUT YOU/FUNKY MELODY (B And It Is. 
BMIAivtuslunan. BMI) 

78 DREAMER (MCA ASCAP) HL 

31 EVERLASTING LOVE (Rising Sons BMl/EMI 
Blackwood, BMI) HL 

20 EVERY DAY OF THE WEEK (Armato, ASCAP/lrving. 
BMI/Litlle Jerafd Jr , BMI/hi-Ju Bee, BMI) WBM 

90 FAT BOY (Tango Rose, ASCAP! 

41 FOE THA LOVE OF $ (Ruthless Attack. 
ASCAP/Oollar7 N Sense, BMI/D.J Telia, BMI) 

54 FOOLIN' AROUND iZomba BMD WBM 

32 FREAK LIKE ME (Hanes. Hill And ValenUne. ASCAP) 

43 GET DOWN (For la Far, ASCAP/Jushn Publishing Co. , 
ASCAP/EMI. ASCAP) HL 

44 GET READY FOR THIS (Any Kmd 01 Musk, 
ASCAP/MCA. ASCAP) HI 

24 HERE COMES THE HOTSTEPPER (FROM READY TO 
WEAR) (Salaam Remi. ASCAP/Plne, PRS/lor«itiide. 
BMI/Wng BMV9 Sounds, BMI) WBM 

10 HOLD MY HAND (EMI April. ASCAP,. Monica's 
Reluctance To Lob. ASCAP) HL 

46 HOLD ON (Tyre*. SMITH) Blackwood. BMt'Ivnes Walhirs. 
ASCAP/Kewi Saggar ASCAP/Aferw, ASCAP) HLWBM 

37 HOUSE OF LOVE (Sony Cross Keys, ASCAP/Tree. 

BML/Greenoerg. BMI/Warneradrve. BMD WBM.HL 
96 HOW DID I GET BY WITHOUT YOU (Sony. BMLWild 

Crusade, ASCAP/Dingei & CMIie. BMtiMark Sparo. 

BMI/Bu£. ASCAP) HL 
74 I APOLOGIZE (AD Bate s. BMI Heritage Hd ASCAP/WB 

ASCAP.Onsha, ASCAP/Paisasy Park. ASCAP) WBM 
68 I BELIEVE (EMI. ASCAP/Tosha, ASCAP/Shapira 

Bernstein & Co.. ASCAP) HL 

91 (I COULD ONLY) WHISPER YOUR HAME (Papa's- 
June. fi Ml/Clean -Con BMD 

22 IF I WANTED TO/LIKE THE WAY 1 00 (MIE. 
ASCAP/Almo, ASCAP) WBM 

8 IF YOU LOVE ME (Slone lam. ASCAP/Ness. Nrtty & 
Capone, ASCAP/Onslta. ASCAP/WB. ASCAP/Brown 
Girt. ASCAP/Nigtrt Rainbow. ASCAP'Slow Flow, 
ASCAP;TMI April, ASCAP) HL/WBM 

18 IF YOU THINK YOU'RE LONELY NOW (FROM 
JASON S LYRIC) (Abkco, BMIyMoreil. BMI) 

19 I KNOW (Sony. BM^Trankly Scartell, BMI/lnsufaras 
BMI/GMMI. ASCAP) HL 

76 I LIVE MY LIFE FOR YOU (Sony. ASCAP.Wocka- 
Wocka. ASCAP) 

30 I'LL MAKE LOVE TO YOU (Sony. BMl/Ecaf. BMI) HL 

40 I'LL STAND BY YOU (Hynde House ot Hits. ASCAP.'Ow 
Banks. ASCAP/lenV Awake ASCAP/Tom KeHy, ASCAP) HL 

27 1 MISS VOU (3 Boyz Front Newark, ASCAP/ Polygram 
Int l. ASCAP/Sure Light, BMI) HL 

17 I'M THE ONLY ONE (MLE, ASCAP/Almo, ASCAP) WBM 
67 I NEVER SEEN A MAN CRY (AKA I SEEN A MAN DID iN- 

The Water. ASCAP.fMI Btekwcod, BMLSIraight Cash. BMD HL 
26 IN THE HOUSE OF STONE AND LIGHT (EMI Virgin 

ASCAP/Martin Page. ASCAP) HL 

28 I WANNA BE DOWN (Human Rhythm. BMIrYouug 
Legend, ASCAP/Chrysalis, ASCAP) WBM 

(0 KITTY KITTY (Down Low, ASCAP/Orop Science, ASCAP) 
80 LIVING IN DANGER (SVfiivi^.fllACw^-B^RM'W 
56 MAD IZM (Channel Live, ASCAP/ American. ASCAP) 
MENTAL PICTURE (Foreign Imported, BMI) WBM 
MISHALE (WB BMI/4 MW. ASCAP/Zorrta. ASCAP) WBM 
89 MOVE IT LIKE THIS (Third & Lei BMVBIue Ink, 
BMI/Tee Girl. BMWomba, BMI) 

47 NEW AGE GIRL (FROM DUMB AND DUMBER) (NAG, 
BMI/Songs 01 PolyGram BMI) HL 

77 NIKA (Don Vicious BMVBovina. ASCAP/EMI April. 
ASCAP) HL 

3 ON BENDED KNEE (Flyte Tyme ASCAP/EMI April. 
ASCAP) WBM 

86 PIMP OF THE YEAR (Topic Gold. BMI/Douole D, 

BMI/Hariem, BMI/O.TVO Itself, BMI, August Moon. BMD 

49 PRACTICE WHAT YOU PREACH (Seven SMI/Super. 
8MI/Div»ded. BMi/Zomtja. BMIMarner- Tamerlane. 
BMI/Ramal, BMI) WBM 

62 PROMISE ME (Play Trie Music, ASCAP/Victor F , 
ASCAP/Tony Casale, ASCAP) 

16 THE RHYTHM OF THE NIGHT (Genu, SamWarner 
U.K.. Sare/lntersong. PRS) WBM 

83 ROOEO (Downlow Quad. BM(/Orop Science, BMI) 

42 SECRET (WB. ASCAPAVobo Girl. ASCAP/EMI April. 
ASCAP/D A.R P ASCAP) HL/WBM 

85 SHAME (FROM A LOW DOWN DIRTY SHAME) 
(Unichappell. BMUMitls & Mils, BMI) HL 
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FOR WEEK ENDING FEBRUARY 25, 1995 



Hot 100 Singles Sales 

Compiled from a national sample of POS (point ot sale) equipped retail stores and rack outlets which report 
number ot units sold to SoundScan. Inc. This data rs used in the Hot 100 Singles chart. So ndScan 
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38 


30 


26 


YOU WANT THIS70 S LOVE GROOVE 

JANET JACKSON 'VIRGIN: 
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BABY 

BAWDY TMUWTC) 3 wf.s at ', 
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28 


25 


1 NEVER SEEN A MAN CRY 

SCARFACE 1 RAF' ALOTflYOO TflYBE 
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12 


CREEP 

TLC (LAFACEARISTA) 




40 


35 


16 


BRING THE PAIN 

METHOD MAN : 1 1 AM RA . l^LANC; 
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o 1 CANDY RAIN 

0 . SOUL FOR REAL M 




41 


46 
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HOLD MY HAND 

HCOTiF A THE BLCWFISH (ATLANTIC 
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10 


TAKE A BOW 

MATJCYINA '.■' ,■ . :. i BRL'j 




42 
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SHOOK ONES PART II 

MOBB OELPiLL'JO RCA 
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12 


IF YOU LOVE ME 

BRLTWI.STONE iTAJJEF'li. 




43 
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1-LUV 

E-40(J(VE) 


( 


5 


25 


ANOTHER NIGHT 

REAL MCCOY (ARISTAI 
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21 
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THINK OF YOU 

USHER LAF ACE ARISIA, 
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BIG POPPA/WARNING 

THE FvOTCifilCUS B I G (BAD BOY/ARISTA) 
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33 


21 


U WILL KNOW 

BM Ll (BLACK MEN CMTED: KtEF- MR. 


"8 
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IF YOU THINK YOU'RE LONELY NOW 

K Cl HAILEY OF JODECI (MERCUR* 




46 


22 


29 


FLAVA IN YA EAR 

CRAIG MACK t '. 
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14 


ON BENDED KNEE 

BL -7 i MEN '.("l .vr. 




42 


54 
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1 APOLOGIZE 

AN TA BAKER (FLEKTRA'E EG] 
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1J 


1» 


SUKIYAKI 

4RLI ..Mil PIATEALUONDOF.TSLAN! 




4S 
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1 KNOW 

DIONNE FARRI5 (COLUMBIA 
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13 


21 


SHORT DICK MAN 

?0 FITIGERS IS O S.'ZOOI 




49 


42 


15 


BE HAPPY 

MART J SLICE JFTG/.N MCA 
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14 


6 


THIS UL' GAME WE PLAY 

SUBWAY IBIY 1O140TCTWN) 




50 


41 
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NIKA 

VICIOUS (EPIC STRFR.'EPIC) 


u 
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BEFORE 1 LET YOU GO 

BLACKSTREET r.' i. 
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44 


21 


TURN THE BEAT AROUND 

GLORIA EE'EFAT. i CRESCENT MOON 


14 


22 


14 


CONSTANTLY 

IMMATURE (MCA) 




52 


.12 


23 


I'LL MAKE LOVE TO YOU 

BOY? II MEN iMOTOVJN 


15 


11 


12 


TOOTSEE ROLL 

69 bot2 (Rip-rr) 




53 


22. 
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TOUR 

CAPLETON (SIGNET RAl 


15 


22 
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STRONG ENOUGH 

S'lFRVL OMNWIAtM) 




54 


43 


13 


DO YOU SEE 

WAMKHftmbtATOnRAL/iSLANDj 


17 


25 


13 


YOU DONT KNOW HOW IT FEELS 

TOM fEl-v '.-I ' 




55 


SO 
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RODEO 

95 SOUTH IRIP ITI 


18 


17 


21 


ALWAYS 

BON JOVI MERfuR'! 




56 


46 


, , HOUSE OF LOVE 

| AMY GRANT WITH VINCE GILL AAW 


19 


23 


12 


YOU GOTTA BE 

DES'REE ESC MUSIC) 
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42 


22 


1 BELONG TO YOU HOW MANY WATS 

TONI BRAXTON ILAFACE'ARISTA 


20 


25 


11 


1 MISS YOU 

N II U lARISTA 




58 


42 


22 


SECRET 

MADONNA IMAYEROLSIREWARNER BROS ) 


21 


18 


21 


PRACTICE WHAT YOU PREACH 

BARRY YiXlTE A T. '-( 




532 
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NO HOOK 

SHAQU ILLS O'NEAL (IIVET 


22 


36 
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FREAK LIKE ME 

ABINAF+LTYIARD IMFCCA DCMfASTWEST'EEGl 




60 


S7 


'2 


SYMPATHY FOR THE DEVIL 

guns N' ROSES :geffen: 


23 


19 


22 


THE RHYTHM OF THE NIGHT 

CORDIS EASTWESI LEj 




111 
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CANT WAIT 

REDMAN ML SLANl: 


24 


21 


9 


GET DOWN 

CRAIG MAC* IBAL: BOY AHISIAj 




62 


52 


22 


PLAYAZ CLUB 

RA P P:N A TAT ICHRTSALISCMI: 


25 
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FOE THE LOVE OF $ 

RONE THUGS (1 KARMCNV I -.. ; 




63 


65 


4 


EVERLASTING LOVE 

. GLCRIA ESTEFAN EPIC 


26 


23 


7 


WHUTCHA WANT? 

NINE (PROFILE! 




.64 


•24 


2 


FOR A CHANGE 

NFAl MCT T v :a'( .',(,T " 


22 


27 


24 


THE SWEETEST DAYS 

VANESSA Wll L IAWS IWINC WERCURY) 




65 


42' 


4 


ISHE'S GOT) 5KILLZ 

ALL A-ONE ■.'.' ATLANTIC- 


2B 


24 


23 


FOOLIN' AROUND 

Cl -il*., NG FACES LPDILEB RCTTE\'BIG BEAT) 




66 
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BANG AND BLAME 

REM (WARNER BROS ) 


2_9 


Si 


5 


MAD IZM 

CHANNEL LIVE CAFITOL: 




67 


56 


12 


SHAME 

JHANE . 


'30 


37 


10 


EVERY DAY OF THE WEEK 

JADC GlANh 




68 


55 


18 


I'M THE ONLY ONE 

MELISSA ETHERIDGE .ISLAND 


a 


22 


22, 


THUGGISH RUGGISH BONE 

BL'NE ThUGS (. HAHMT 'o' .H . 'Hit,::. 




69 


53 


23 


1 WANNA BE DOWN 

BRANDT (ATLANTIC: 


1.32. 
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BROOKLYN ZOO 

□ 1 i: riy BASTARC ll HA FFG 




70 


(12 


26 


REDNECK STOMP 

F ft r l ;,<y,:,RTt.Y ' 


33 


22, 


13 


KITTY KITTY 

69 BOTZ RIP IT' 




'1 




1 


SHE DONT USE JELLY 

THE FLAMING LIPS .'..:-> : BROS ! 


34 


221 


22 


NEW AGE GIRL 

TiEAIlEV; [ilT- II " HT.". 




72 


60 


7 


AGE AINT NOTHING BUT A NUMBER 

AAl (YAH (filACKGROUNO-'JIYE: 


35 


31 


i 


WOMAN TO WOMAN 

JEWtU 1 DEATH F:i ,V iVf ■.:,. .FT 




73 


21 


12 


TILL YOU LOVE ME 

REBA MCENTIRE (MCA. 


36 


32 


5 


CAN 1 STAY WITH YOU 

TAHYN ,',H|T( ,V/.R.,fH 




24 


56 


2 


WHINEY, WHINEY 

WILLI ONE BLOCO'RCA 


32 


34 


£ 


COCKTALES 

TOO SH04TT IJIVE) 




75 


70 


79 


WHOOMP! (THERE IT IS1 

'Au TEAM iLt'LBELLMAHKi 



O Records with the greatest gain, ft 1995. Billboard/BPI ComniunicBttons and SoundScan, Inc. 



SHE OOH'T USE JELLY (Lovely Sorts Of Death. 
BMI/FMi Black wood, BMI) HL 
SHE'S A RIVER (EMI Virgin, ASCAP) HL 
(SHE'S COT) SAILL2 (Sonecase. BMD WBM 
SHOOK 0HES PART II (Juvenile Hell ASCAP) 
SHORT DICK MAN (Tango Rose, ASCAP) 
SOUR TIMES (NOBODY LOVES ME) (Chrysalis. 
BMI/£nsi£n. BMI) WBM 

STRONG ENOUGH (Warner- Tamstane. BMtCW Ow 
BMl^oait ASCAF/Zen Of Inqnty. ASCAPAlrna A3CAP/rVB. 
ASttPCarw* MaBress. ASCAP/48/1 1. ASCAP! WBM 
SUKIYAKI (Toshiba. BMI/EMI Blackwood, 
BMlBeechvraod. BMI) HL 

SUPA STAR (FMI April. ASCAP/Gifted Pearl, ASCAP) 
HL 

THE SWEETEST DAYS (Spirit Line. B Ml/Longitude, 

BMI/8ig Mystique. BMI/EMI Virgin. BML'Kajzoom, 

ASCAPjTamotJS, ASCAP) WBM.'-Hl 

TAKE A BOW (Ecaf, BMl/Sony. ASCAP/WB. 

ASCAP/WebO Girl. ASCAP) WBM/HL 

TAKE YOU THERE <Pete Rock. ASCAP/Smooth 

Flowing. ASCAP,.1>ie Step Beyond. BMI) 

THANK YOU (Black Panther. BMI/VanMrpool. 

BMI/Aynan. BM(/Shawn Patrick, BMlTnsign. BMI/EMI 

Apnl, ASCAP/D AR P.. ASCAP) 

THAT'S JUST WHAT YOU ARE (Aimee Mann. 

ASCAP/You Can't Take It With You. ASCAP) 

THINK OF YOU (Chuck L»1e. ASCAP/Storvm, 

ASCAP/Chyna Baby. BMt'Janice Combs. BMI/EMI 

Blackwood, BMI/UR-IV. ASCAP/Check Man. 



ASCAP/WB. ASCAP) HL 
93 THIS IS HOW WE DO IT (Mo Swang. ASCAP/0|i S. 

BMI;T)ef American. BMI) 
25 THIS UL' GAME WE PLAY (Divided. BMWomba, 

BMI, 'llama I. BMlWaraer-Tameriane BMD WBM 
36 TOOTSEE ROLL (Downlow Quad. BMI) 
58 TOUR (Del Amancan Songs. ASCAP) 
45 TURN THE BEAT AROUHD (FROM THE SPECIALIST) 

(Unichappell, BMI) HL 
10C WHEN WE DANCE (Magnetic, PRSRegatta. 

BMI/lrvmg. BMD HL 
79 WHERE I WANNA BE BOY (Potential. BMI/M.ssjones, 

BMI/Ron G. BMD 
64 WHINEY. WHINEY (FROM DUMB AND DUMBER) 

(Willi One Blood. ASCAP/Famous. ASCAP/Davrd 

Banner. ASCAP/Iay Boy. BMI/Gofderi Rule Music. BMD 

HL 

52 WHUTCHA WANT? (Protoons, ASCAP/Pretty Helen. 
ASCAMjcksftot Lyircs. ASCAP) 

50 WILD NIGHT (WB AS CAP/Caled on ra Soul. ASCAP 1 
WBM 

72 WOMAN TO WOMAN (Irving BMI) WBM 
14 YOU DON'T KNOW HOW IT FEELS (Gone Gator, 
ASCAP) WBM 

51 YOU GOT IT (FROM BOYS ON THE SIOE) (Orbisongs, 
BMl/Gone Gain. ASCAP/EMI Virgin. BMI) HL/WBM 

7 YOU GOTTA BE (Sony. BMD HL 
35 YOU WANT THIS/70 S LOVE GROOVE (Black Ice. 
ASCAP/Stone Agate, BMI,-Tlyte Tyme. ASCAP/lobete. 
ASCAP/EMI April. ASCAP) WBM 
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BILLBOARD FEBRUARY 25. 1995 



HOT 100 

SINGLES SPOTLIGHT. 



by Dave Elliott 

MaDONNA'S "Take A Bow" (Maverick/Sii-e/Warner Bras.) builds on last 
week's explosive gain and becomes her 11th No. 1 Hot 100 song. Although only 
No. 4 in sales, "Bow" is No. 1 in airplay by a wide margin and wins overall. It was 
a close victory, however, over TLC's "Creep" {La Face/Arista), which was down 
in overall points this week. "Bow" will most likely rack up at least a couple more 
weeks at No. 1. Next in line for the top spot is Brandy's "Baby" (Atlantic). It con- 
tinues at No. 1 in sales, but to challenge for No. 1 overall it needs several weeks 
of significant airplay gaias like this week's biggest gain on the entire chart. It's 
top 10 in monitored airplay at WHJX Jacksonville, Fla., WHHH Indianapolis, 
and KZHT Salt Lake City. Right behind Brandy is Soul For Real's "Candy 
Rain" ( Uptown/MCA). Its sales continue to surge, taking the third-biggest sales 
gain on the chart and making major airplay jumps at WWKX Providence, R.I., 
KGGI San Bernardino/Riverside, Calif., and KBXX Houston. As expected, 
Brownstone's "If You Love Me" (MJJ/Epic) moves into the top 10, jumping 
from No. 11 to 8. "Love" makes the second-biggest sales gain on the chart and 
the second-biggest overall gain. It is No. 1 at KDON Monterey/Salinas, Calif., 
WJMN Boston, and KCAQ Santa Barbara, Calif. 

BeLOW THE TOP lO, Sheryl Crow's "Strong Enough" (A&M) follows 
Brownstone as the third-biggest overall gainer on the chart, fueled in pail by 
the third-biggest airplay increase on the chart. The song is now No. 1 at WHYT 
Detroit and No. 3 at WHTZ New York. Next week's chart looks likely to have 
the tightest top 10 in weeks, but "Strong" has a strong chance of becoming 
Crow's second top 10 single. The biggest point gainer on the entire chart is K- 
Ci Hailey (of Jodecii with "If You Think You're Lonely Now" (Mercury). The 
song explodes in sales this week, its first full week in stores, debuting at No. 8 
on the Hot 100 Singles Sales Chart and shooting up 34 places overall to No. 18. 
"Lonely" is top 10 in airplay at KPWR Los Angeles, KZFM Corpus Christi, 
Texas, and KMEL San Francisco. Subway's "this Lil' Game We Play" (Biv 
10/Motown) makes the fourth-biggest overall point gain on the chart, based on 
the fifth-biggest airplay and fifth-biggest sales gain on the chart. The song has 
been on the chart four weeks and has posted a top five overall increase each 
week since its debut "Game" jumps 11 points on the chart to No. 25 and is top 
10 at KBXX Houston, WPGC Washington. D.C., and WERQ, Baltimore. 
Rounding out the top five biggest gainers this week is Dionne Farris' "I Know" 
(Columbia), which jumps eight notches and enters the top 20 this week at No. 
19. "Know" is reporting early top 10 ranking at KRBE Houston, WFLZ Tam- 
pa, Fla., and KKLQ San Diego. 

ThIS WEEK'S Greatest Gainer/Sales Award (for records below the top 20) 
goes to Adina Howard's "Freak Like Me" (Mecca Don/East West). It's actual- 
ly the fourth-biggest sales gainer on the chart, "Freak" is already No. 1 at 
XHTZ San Diego and top 10 at WQHT New York and KZFM Corpus Christi, 
Texas. The Greatest Gainer/Airplay Award goes to one of this year's Grammy 
Award nominees, Bonnie Raitt, with "You Got It" from the "Boys On The Side" 
soundtrack (Arista). The Roy Orbison remake posts the second-biggest radio 
gain on the chart and jumps from No. 74 to 51. "Got" has top 10 airplay at 
WTMX Chicago, KKLQ San Diego, and WIVY Jacksonville, Fla. 
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WHAT 1 NEED 

CRYSTAL WATERS (MERCURY) 
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KEEP CIVIN' ME YOUR LOVE 

CI ::t HH SION .CiXUMEUAJ 


3 
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NO HOOK 

SHAQUILLE O'NEAL IJIVtl 


4 


15 


2 


MR. PERSONALITY 

GILLETTE ON THE ATTACK IZOOI 


9 


1 


9 


LICK IT 

ROUIAISOS 1 
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4 


6 


NUTHIN' BUT FLAVOR 

FUNKMASTER FiXX 1 WRECK. 1 NERVOOSI 


7 




] 


NEVER FIND SOMEONE LIKE YOU 

KEITH MARTIN (RUFFHOUSEjCOlUMBIA) 
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2 


FOR A CHANGE 

NEAL MCCOY [ATLANTIC! 


1 


14 


2 


REMEMBER WE 

DA BUSH BABEES (REPRISE) 


10 
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DADDY'S HOME 

SPANISH FLY (UPSTAIRS) 


11 


8 
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WHY YOU WANNA PLAY ME OUT? 

THICIA COVINGTON (COLUMBIA) 


12 


11 




HOW 1 LOVE HIM 

CYNTHIA (TOMMY BOY) 


13 


S 




LOOK WHAT LOVE HAS DONE 

PATTY SMYTH (MCAI 
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TITLE 

ARTIST IIARFl.mSTRmuTING LABELi 
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LET'S GET IT ON 

SHABBA RANKS (EPIC) 


15 


19 


4 


YOU CANT MAKE A HEART LOVE . . 

GEORGE STRAIT (MCAI 


16 


13 


2 


GET LIFTED 

KFITH MURRAY [JFYE) 


1? 


12 


6 


HEAD LIKE A HOLE 

NINE INCH NAILS (NOTHIN&TVT.INTERSCOPfJ 


IS 
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BOXERS 

MORRISSFY (SiRF/WARNER BROS 1 


19 
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MAMA I'M IN LOVE 

CCOUO (TOMMY BOYl 


20 


24 
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RELEASE YO' DELE 

METHOD MAN (DEE JAMIRAUISLANDl 


21 




1 


LET HER CRY 

HOOTIE A THE BLOWF1SH (ATLANTIC) 


22 




1 


COTTON EYE JOE 

RE ONE* (BATTERY! 


23 


10 


3 


OHH YEAH 

ROTTIN RAZKALS (ILLTOWNMAD SOUNDSI 


24 




1 


IS IT ME 

MONTECO TURNER (MCAI 


25 




1 


WONDERFUL 

ADAM ANT ICAPITOLI 



Subttina UixWf lists the top 25 singles under No. 100 
which hawe not yei charted. 



FRANCE'S VICT0IRES HONOR NEW FACES 

(Continued from page 12) 



nation, with new faces and such fresh 
musical styles as rap, Algeiian rai, and 
funk taking the lion's share of trophies. 
Among the newer acts capturing 
awards were nippers MC Solaar (best 
male act and best video) and I AM (band 
of the year); female singers Enzo Enzo 
(best song and best female act) and 
Rachel des Bois (female new-comer); 
funk band Sinclair (upcoming band); 
pop singer De Palmas (upcoming male 
act); Voce de Corsica (traditional al- 
bum); Eric Serra (soundtrack); and rai 
superstar Khaled (best Francophone 
act). 

The rap victories were particularly 
notable as the genre only moved into 
the mainstream in 1994. Receiving their 
awards, both MC Solaar and IAM said 
their Victoires were dedicated to all the 
young rap acts in France. 

One of the evening's highlights was 
the celebration of Khaled, the Algerian 
rai star who lives in France and cannot 
perform in his native country. Receiv- 
ing his Victoire for best Francophone 
act, Khaled dedicated it to "all the 
youngsters who try to do cultural activ- 
ities and play music in Algeria." 

Few veteran acts received Victoires. 
Francis Cabrel, who was nominated 
twice and whose Columbia album 
"Samedi Soir Sur La Terre" was 1994's 
best seller here, took just one aw ard 
(best album), while other superstars— 
including Alain Bashung (four nomina- 
tions), Veronique Sanson, and Jean- 
Jacques Goldman — went home with 
nothing. 

As for record companies, PolyGram 
won six Victoires, Sony Music three, 
Virgin/Delabel two, BMC. two, and EMI 
(via Chrysalis) one. Independent labels 
Olivi, Dreyfus Jazz, and Quelques 
Notes/Saphir took one each. 

Organized by TV production compa- 
ny Telescope Audiovisuel, the 10th edi- 
tion of the Victoires was broadcast live 



on public channel France 2 and 
throughout the world on TV5. 

Special awards were presented to 
Eddy Mitchell for the biggest concert 
attendance in 1994 (400,863 tickets sold) 
and to Patricia Kaas for best export al- 
bum. Kaas' "Je Te Dis Vous" on Colum- 
bia/Sony Music sold 1 million copies out- 
side France. Tributes were paid to 
singer Claude Nougaro; author and 
lyricist Pierre Delanoe; singer/ 
composer Didier Barbelivien; film- 
score composer Maurice .Jarre, who re- 
ceived a Victoire from his son Jean- 
Michel Jane. 

The media came under attack at var- 
ious times during the evening. IAM 
front man Akhenaton urged TV chan- 
nels "to change so that French music 
doesn't end up like a private club or a 
clubhouse," referring to the current 
lack of music programming on TV. Ra- 
dio stations also were targets. TV per- 
sonality Nagui, who co-hosted the 
evening, invited "FM stations to take as 
many risky stands as full-service sta- 
tions do." 

A week prior to the pop/variety Vic- 
toires, the second annual classical music 
awards were presented. Korean con- 
ductor Myung-Whun Chung, who was 
ousted a few months ago as musical di- 
rector of the Paris Opera of la Bastille, 
redeemed himself with three awards: 
best conductor, best lyrical production 
(Shostakovitch's "Lady Macbeth" re- 
leased on DG), and best recording of a 
French work (Olivier Messiaen's 
"Eclair Sur L'au-dela"). Other winners 
included violin player Patrick Fonta- 
narosa (best solo player), pianist Marie- 
Josephe Jude (best new talent), and 
William Christie (best baroque record- 
ing for Rameau's "Grands Motets" on 
Erato). Also, conductor John Eliot Gar- 
diner was honored for best contribution 
to French music by a foreign aitist or 
orchestra. 



The classical celebration won critical 
praises for the quality of the perfor- 
mances and the diversity of the winners. 
Kevin Keinmann, director of PolyGram 
Classics in France, w r ho had reserva- 
tions after attending the first aw-ards 
ceremony, said it w : as "a good event that 
has improved over last year." He says 
that this prime-time celebration of clas- 
sical music on television was "positive 
for classical music in general," but 
would like to see "a little less decorum 
and more simplicity." 

The award winners are picked by a 
jury of 2,500 industry professionals. 
Here is a complete list of pop/variety 
Victoire winners: 

Male act: MC Solaar (Polydor). 

Female act; Enzo Enzo (RCA/BMG). 

Song of the year: "Juste Quelqu'un 
De Bien," Enzo Enzo (RCA/BMG). 

Album of the year: "Samedi Soir Sur 
La Terre," Francis Cabrel (Columbia). 

Band of the yean IAM (Delabel). 

Upcoming male act: De Palmas 
(Chrysalis). 

Upcoming female act: Rachel des 
Bois (Barclay). 

Upcoming band: Sinclair (Virgin). 

Video of the year "Nouveau West- 
ern," MC Solaar (Polydor). 

Francophone act or band: Khaled 
(Barclay). 

Concert Eddy Mitchell at the Casi- 
no/Olympia/Bercy tour. 

Instrumental album: "Jonasz En 
Noires Et Blanches," Jean Yves d'An- 
gelo (Quelques Notes/Saphir). 

Jazz album: "L'accordeoniste," Mar- 
cel Azzola (Verve); "Conference De 
Presse," Michel Petrucciani & Eddy 
Louiss (Dreyfus Jazz). 

Traditional music album: "Poly- 
phonies," Voce de Corsica (Olivi Music). 

Soundtrack: "Leon," Eric Serra (Co- 
lumbia). 

Concert promoter Corida. 



NEW ACTS GRAB THE SP0TUGHT AT GERMANY'S ECH0S 

(Continued j mm pone 12) 



Nine, each, won prizes at the ceremony 
in the Bavaria Film And TV Studios 
here, which will be transmitted on na- 
tional television Feb 21. 

All these acts sprung from relative ob- 
scurity to national, and sometimes inter- 
national, success during 1994, the period 
for which the aw^ards were given. 

At the same time, stalwarts such as 
Marius Muller-Westernhagen gave the 
youngsters a run for their money. Two 
years ago Westernhagen earned three 
awards for his 1992 "JaJa" album, and 
this year he captured the Echo for best 
national male artist, while his record 
company, WEA Germany, won the best- 
marketing of the year prize for his 1.5 
million-unit-selling album "Affenthe- 
ater" (Monkey Theater). 

Most of the Echo awards were based 
on sales data from chart compilers Me- 
dia Control reported during the Jan. SI, 
1994-Jan. 31, 1995, period, making the 
awards more of an indication of national 
tastes than of industry opinions. 

Marusha, the Berlin techno D.I 
turned recording artist, beat competi- 
tion from established artists such as 
Nena and Pe Werner and took home the 
best national female artist award. Her 
album "Raveland" on Low Spirit/Motor 
Music is one of the growing number of 
techno albums crossing over into main- 
stream sales success, and her award was 
a vindication of the growing power of 
Germany's dance productions. 

Klaus Jankuhn, producer of 
Marusha's album, as well as other Berlin 
bleep makers like Westbam, reinforced 
the techno takeover by winning the pro- 



ducer of the year award. 

Another Berlin act, Lucilectric, front- 
ed by the charismatic Lucille van Org, 
won the best single award for "Mad- 
chen," a catchy song about chatting up 
guys. Lucilectric performed its latest 
single "Warum?" (Why) at the awards. 

Six Was Nine, a Virgin signing, won 
the newcomer prize and performed its 
international hit single "Drop Dead 
Beautiful." 

For Intercord act I*ur, the long, hard 
slog through venues in Germany's 
smaller towns paid off, and this year the 
band won national band of the year. 

The runaway worldwide success of 
Enigma's album "The Cross Of 
Changes" won the act and its producer 
Michael Cretu the award for most suc- 
cessful German production abroad. 

On the international front, the cere- 
mony had significant prestige by getting 



Bryan Adams to personally pick up his 
award for best international male artist 
Mariah Carey did a live link-up to say 
thanks for receiving best international 
female artist honors. 

Both of these awards offset the disap- 
pointment shared by Echo's organizers 
and guests when Pink Floyd failed to ap- 
pear to receive best international group 
honors. 

Selig, the 70s-style, hard-rock band 
from Hamburg, was cited in the best 
videoclip category by a jury of industry 
experts. The video for its single "Wenn 
Ich Wollte" (If I Wanted To) was direct- 
ed by Rene Eller. 

Best dance single award went to Mag- 
ic .Affair for "Omen III," a massive Ger- 
man and European crossover hit 

This year's edited highlights will be 
shown in a 45-minute program to be 
broadcast by national TV station ZDF. 



Only one CD packaging company 
is in the Inc. 500 

Ranked among the fastest-growing privately held companies. 
Univenlure has grown over 1.400% in live years by ottering 
patented Safely-sleeve packaging, a wide variety of options, and 
speedy service. Shouldn't you see what all the fuss is about? 

Svc your disc manufacturer or call us fur details. 
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THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS ON 
CHART 


m DTI CT TJTI U 

AKIIbl MILL 

LABEL '. NUMBE REDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT fOR CASSETTL'CO) 


PEAK 
POS HON 


1 


1 


2 


9 


★ ★ * No. 1 ★ * ★ 

GARTH BROOKSA' 1 LIBERTY 29689 1 10 98'-] 5.98) 7weeta*ND 1 THE HITS 






3 


5 


24 


BOYZ II MEN A MOTOWN 0323 (10.98/16 98) II 




3 


2 


1 


3 


VAN HALEN WARN[R BROS. 45760* 110 98/16.98I BALANCE 




LD 


4 


3 


53 


GREEN DAY A" REPRISE 45529*'WARNER BROS (9 9&'15 96) IB DOOKIF 


2 


- s - 


5 


4 


14 


EAGLES A' GtfUN 2*.'2S c 2.98/1 7.9B) HELL FREEZES OVER 






6 




13 


TLC A LAFACE 26009'ARISTA (1 0.98/ 16.98) CRAZYSEXYCOOL 




CD 


11 


12 


31 


HOOTIE & THE BLOWFISH A rosrucn or a d uirwu 
ATLANT.C8261JAGU09815981BB CRACKED REAR VIEW 


? 


8 


8 


7 


12 


PEARL JAM A* EPIC 66900* [HUB £0/16.98) VITA LOGY 


1 


9 


10 


9 


19 


THE CRANBERRIES A' ISLAND 524050 <10.98V16.98> NO NEED TO ARGUE 


6 


CD 


12 


11 


39 


OFFSPRING A' EPITAPH 86432* (B.g&'U 981 ■ SMASH 


4 


u 


9 


10 


11 


MARY J. BLIGEA uptown 11156*/WCAU098/1598) MY LIFE 


7 


QD 


17 


16 


42 


LIVE • RADIOACTIVE lM97*yMCA(10.98V15.9B) THROWING COPPER 


12 


QD 


16 


15 


50 


SHERYL CROW A ; MM 540126 19.9815.98) B TUESDAY NIGHT MUSIC CLUB 


8 


14 


14 


13 


15 


NIRVANAA'r0GC24727*tfEfFEN (10 98^6.98) MTV UNPLUGGED IN NEW YORK 


1 


15 


13 


17 


16 


MADONNA A MAVERlC*t$lRE 45767/WARNER BROS. 110.98/16 98) BEDTIME STORIES 


3 


16 


7 


6 


3 


TOO SHORT DANGEROUS41553/JIVE(10.98yi5.98} COCKTAILS 


6 


17 


15 


14 


15 


TOM PETTY A 3 WARNER BROS. 45759* {10.98/16.981 WILDFLOWERS 


8 


QD 


37 




2 


* ★ ★ Greatest Gainer ★ * * 

^ni INnTRAPK flBKTA icijB nn ufl/ifi <uti RfiV^ ON TMF CI nF 
juunu i nHi*n hkio i a lo/flo i w.yof i o wi duto \J\ * inc o i u c 


li 


(J9J 


13 


22 


73 


MELISSA ETHER IDGE A iSlASD 848660 '10 98/15 98) YES 1 AM 


16 


(W) 


21 


18 


16 


BOB SEGER & THE SILVER BULLET BAND pdfatcct uitq 
CAPITOL 30334 (10 98/15 98) bKtAltbl Mlli 


8 


{2V) 


19 


19 


27 


WEEZERA DGC2462MEFFEN(10.98,'1596!|fli WEEZER 


16 


[22) 


22 


25 


47 


TIM MCGRAW A 1 Curb 7765919.98/15.98) NOT A MOMENT TOO SOON 




23 


20 


23 


37 


Cm lUnTDAfU A ' iu*i t rucKiru cnoca nn aor ^ oat TUX 1 IfiM LflNn 

bUUNU 1 NALK A WALT DISNEY 60858 1 10 98/17 98) 1 ML UUN MnHj 




24 


25 


21 


15 


AEROSMITH A'' GEFFEN 24716 1 12 98/17 98) BIG ONES 


6 


QD 


26 


30 


20 


RDAunV A ati iwTir Q^£i nrAfr i o Qflj i ^ qbi R RANDY 


25 


26 


24 


24 


3 


tuc ruiPFTAIN^ art i/imriR f.nt& nn twuir, out THF 1 ONft Rl ACK V/PII 
iriL \~ti i cr inirij hla viu i un ^ti\}c ,10 ■.«&' 1 1> jo i 1 nc Lviiu DLn^>\ vc.il 


24 


27 


23 


20 


20 


RkE«Mi A' WARNER BROS. 45740* (10,96/16,98) MONSTER 


1 


28 


30 


37 


31 


BONE THUGS N HARMONY A'' .„..„... ... „-,, r , 

RuTtslMStL*"*!;" «L 98i 3B CREEPIN ON AH COME UP (EP) 


12 


29 


28 


26 


1) 


BON JOVI A' MERCURY 6J6013 (10.98 EQ'16 981 CROSSROAD 


8 


30 


29 


27 


14 


SADE A EPIC 66686 110 98 EGV16.98) BEST OF SADE 


9 


31 


27 


32 


64 


ACE OF BASE A' arista 18740 (9 98113.981 THE SIGN 


1 


32 


32 


42 


5 


BROWNSTONE MJJ 57827/EPIC (10 98 E0>15 981 FROM THE BOTTOM UP 


32 


33 


33 


28 


18 


SOUNDTRACK A MCA 1 1 103* 110.98/16.981 PULP FICTION 


21 


QD 


jS 


48 


22 


THE NOTORIOUS B I.G # BAD BOY 73COOVARISTA (9 98'15 98) READY TO DIE 


15 


35 


31 


29 


36 


STONE TEMPLE PILOTS A' ATLANTIC S2607-/AC. (1098/16 981 PURPLE 


1 


36 


36 


33 


19 


BARRY WHITE A ss« Hons nc 9S1698) THE ICON IS LOVE 


20 


37 


35 


40 


61 


DroSSS^t^lM ALJGUST & EVERYTHING AFTER 


4 


vA B _ ■ 


41 


60 


50 


YANNI A ? PRIVATE MUSIC B21 16 110 98/15.98) LIVE AT THE ACROPOLIS 


5 


39 


40 


34 


17 


GLORIA ESTEFAN A wni n mf thru i mf kkc mf 

EPIC &6»5(10 98EO'16 9B> H0U> ™*~ THmLL ME ' WSS ME 


9 




N E 






* * * Hot Shot Debut* * ★ 

EXTREME A&M 540327(9,98/15 98) WAITING FOR THE PUNCHLINE 






50 


52 


15 


DES'REE 550 MUS*C 64324/EPIC (9.98 E0/15.98IB1 1 AIN'T MOVIN' 


41 


42 


42 


35 


24 


THE TRACTORS A arista !B7?b (9 98/15 981 BB THE TRACTORS 






52 


44 


27 


IFFF FcTiX WORTHY A „. ., . „. . 

1S?™ », S * B V0U M ' GHT K * RE ° NECK ' F - 


40 


QD 


53 


71 


3 


SAWYER BROWN C0RB 77689110 98115 981 GREATEST HITS 1990-1995 


44 


45 


39 


11 


9 


*"ni INITniAril » rranuRii»(7qi (in on rn.iA am RFAHY TfT WFAR (PRFT-A-PHRTFRl 


29 


46 


34 


36 


17 


SOUNDTRACK A DEATH RCJWflNTERSCOPE 9?484/AG (10 98/16 98) MURDER WAS THE CASE 


1 


47 


43 


45 


22 


ANITA BAKER A ELEK1RA6156S/EE0 [10.98/16.981 RHYTHM OF LOVE 


3 


48 


51 


39 


66 


CANOLEBOX A ! MAVERIC^IRE 45313.WARNER BROS. 19 98 15 98) 0 CANDLEBOX 


7 


49 


44 


41 


6 


SOUNDTRACK 550MUSIOtPICS0UWrfUX669447EJV(10.98£Cvl6.98) HIGHER LEARNING 


39 


50 


45 


49 


26 


THE JERKY BOYS • select 9241 l- AG (10.98,15 981 THE JERKY BOYS 2 


12 


QD 


58 


54 


33 


ALAN JACKSON A' arista 18759 no «*-.s 98, WHO 1 AM 


5 


52 


49 


38 


14 


«M54 G o 2 69,l0 9 & l6 98i FIELDS OF GOLD - BEST OF STING 1984-1994 


7 


53 


46 


43 


12 


ICE CUBE • PRIOR.TY 53921' (10 9815 981 BOOTLEGS & B-SIDES 


19 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


si 

5o 


ARTIST TITLE 

LABEL « NUMBER/DISTRIBUTING LABEL ) SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 


PEAK 
POSITION 


54 


57 


55 


] 17 


KENNY G A' ARSTA 18646 (10.98/I5.98f 


BREATHLESS 


2 


55 


48 


46 


17 


SCARFACE A RAP-A-lOT 39946*jN00 TRYBC (10 98/15 9B) 


THE DIARY 


2 


56 


54 


50 


49 


MIMF IKJTH WAN Q A 
NINt INLM NAILj A 

MjTHIWiTVT INTEftSCOPE 92346,'AG ! 1 0.98' 16.98) 


THE DOWNWARD SPIRAL 


2 


57 


55 


47 


49 


SOUNDGARDEN A' ASM 540198' ( 10.98/1 6.98) 


SUPERUNKNOWN 


1 


58 


61 


68 


20 


CLAY WALKER • GIANT 24582/WARNER BROS. (10.98/15.98) 


IF 1 COULD MAKE A LIVING 


50 


(3D 


65 


51 


10 


THE BEATLES A* APPIE 3I7967CAPrT0L U5 9*31.98) 


LIVE AT THE BBC 


3 


60 


56 


57 


13 


METHOD MAN • :09&1698) 


TICAL 


4 


61 


60 


76 


33 


69 BOYZ RIP-IT6901 (9.98/15 98 1 BB 


ININLIttN NINLIYUUAL) 




62 


64 


70 


42 


REBA MCENTIREA' MCA 10994(10 98.1598) 


KtAD MT MIINU 




63 


62 


64 


8 


SOUNDTRACK RCA 66523 19.98/15.98) 


UUMo AND UUMDtK 


62 


f ca\ 


68 


!1 


g 


SOUNDTRACK SONY CLASSICAL 66301 (9 98 E<J'15.98> 


imnnaTA, uui mien 
IMMUKIAL DtLUVtU 


64 


65 


63 


63 


14 


GEORGE STRAIT A MCA 11092 0 0.98/15.98) 


LEAD ON 


26 


66 


47 


59 


20 


SOUNDTRACK A MERCAJRY 522915 (10 9B Ea'16,9B) 


JASON'S LYRIC 


17 


67 


59 


67 


34 


BLACKSTREET • INTERSCOPE 92351/AG 110.98/15.98) 


BLACKSTREET 


52 


68 


69 


104 


3 


NEAL MCCOY Atlantic 82727/ag Cl0.9ai5 961 


TO'.; GOTTA I OVF THAT 


68 




85 


92 


5 


BUSH TRAUMA'INTERSCOPE 92531/AG ( 10.9ft'l 5.98» SB 


SIXTEEN STONE 


69 


:7T; 


78 


79 


29 


JOE DIFFIEA EPIC 64357 110 98 EQ^.gS) 


THIRD ROCK FROM THE SUN 


33 




67 


62 


19 


MARY CHAPIN CARPENTER A 

COLUMBIA 64327 (10 98 E<jj16 981 


STONES IN THE ROAD 


10 


72 


66 


88 


44 


ALL-4-0NE A-' BUTZ2/ATLANTK 82588/AG (10,98/15.96) 


ALL-4-ONE 


7 


73 


74 


78 


36 


WARREN G A' VIOLATOR^AL 523335*,0SLAND (10.98/15.98) 


REGULATE.. .G FUNK ERA 


2 




86 


77 


25 


AMY GRANT A A&M 540230(10.98/16.96) 


MOUSE OF 1 OVF 


13 


75 


80 


66 


32 


SOUNDTRACK A EPIC SOUNDTRAX 66329'EPtC (15.98 E0V24.981 FORREST GUMP 


2 


TC 


72 


53 


22 


ERIC CLAPTON A J LXIOVREPRISE 45735.WARNER BROS. (10.9 


&16.98I FROM THE CRADLE 




77 


70 


98 


66 


CELINE DION A 1 550 MUSIC 57555AP1C (1098 EO/16.98) 


THE COLOUR OF MY LOVE 


i 


71 


71 


56 


14 


JIMMY PAGE & ROBERT PLANT A Atlantic 62706-.agO4.98,'19 98) NO QUARTER 


i 


QD 


98 


90 


19 


DAVE MATTHEWS BAND UNDER THE TABLE AND DREAMING 

RuA. b6449 i fJ-Sct' 1 £i 


34 


80 


73 


61 


20 


BROOKS & DUNN A ARtSTA 18765(10-96/15.98) 


WAITIN' ON SUNDOWN 


15 




•: 


97 


36 


VINCE GILL A MCA 11047 (10.98/15.981 


WHEN LOVE FINDS YOU 


6 


GD 


88 


84 


5 


PORTISHEAD GO 1 DISCS/LONDON 528553/ISIAND {10 98/1598) 


SH DUMMY 


82 


83 


81 


58 


10 


VANESSA WILLIAMS • WING 5261727MERCURr (10.98 EG/16 98* THE SWEETEST DAYS 


57 


84 


75 


81 


91 


THE JERKY BOYS • SELECT 61495VAG (10.9&/15 9b: SB 


THE JERKY BOYS 


75 


85 


76 


87 


76 


MARIAH CAREY A ' COLUMBIA 53205* 110.98 EO/16.98) 


MUSIC BOX 


1 


86 


83 


69 


21 


LUTHER VANDROSSA LV57775'.tPIC()0.98E0;i6.98l 


SONGS 


5 


Kol ) 


N EW ► 


1 


SIMPLE MINDS GOOD NEWS FROM THE NEXT WORLD 


87 


88 


77 


65 


12 


VARIOUS ARTISTS tommy but i 109(696/15 98) MTV PARTY TO GO VOLUME 6 


54 


89 


89 


82 


65 


TOM PETTY & THE HEARTBREAKERS A 

MCA 10813 :l0 9a'l7 98) 


GREATEST HITS 




90 


87 


85 


20 


ALABAMA • RCA 6641Q (10.98/1598) 


GREATEST HITS III 




91 


84 


'31 


70 


SALT-N-PEPA A' NEXT PLATEAUIONDON 828392*/lSLAND (10. 


»16 98l VERY NECESSARY 


4 


92 


79 


it 


3 


SOUNDTRACK SELECT/AT LANTlC 82708/AG 110.98/16.98) 


THE JERKY BOYS 


79 


(3D 


% 


93 


183 


METALLICA A* ELEKTRA eUU-.'EEG (10.9B/15.981 


METALLICA 


1 


94 


82 


103 


83 


TONI BRAXTON A*' LA/ACE 26007/ARISTA 19.96/15.98) 


TONI BRAXTON 


1 


95 


5: 


35 


3 


HANK WILLIAMS, JR. CURBMCG 7769Q I CURB(]0 9& I 1798) 


HOG WILD 


91 


96 


90 


74 




HOLE • OGC 2463MJEFFEN (10.98/15 981 


LIVE THROUGH THIS 


52 


97 


93 


75 


i 


THE STONE ROSES GEfFEN 24503 (10 98/16.981 


SECOND COMING 


47 


QD 


103 


125 


49 


THE MAVERICKS • MCA 10961 t99a/]598)BJfl 


WHAT A CRYING SHAME 


54 


99 


99 


120 


11 


• KIRK FRANKLIN AND THE FAMILY 


99 


SB) 


107 


124 


27 


IMMATURE • MCA 11068 19 98/15 981 BB 


PLAYTYME IS OVER 


88 


101 


94 


80 


16 


VARIOUS ARTISTS TOMMY BOY 1 100(10.98/15 96) 


JOCK ROCK VOLUME 1 


79 


102 


97 


102 


23 


GERALD LEVERT • EASTWtST92416/EEG 110.98/16.98) 


GROOVE ON 


18 


(ED 


124 


129 


36 


TRACY BYRD • MCA 10991 (10.98/15.98) 


NO ORDINARY MAN 


93 


QD 


112 


115 


35 


DAVID BALL • WARNER BROS. .5 98) 


THINKIN' PROBLEM 


53 


105 


105 


33 


165 


PEARL JAM A" EPiC 47857" HQ.9& EOv'16 981 ID 


TEN 


2 


106 


111 


107 


39 


JOHN BERRY • UBERPf 80472 (9.98/13 96) BB 


JOHN BERRY 


85 


CTJI) 


114 


114 


55 


JOHN MICHAEL MONTGOMERY A' ATLANTIC 82559/AG (10.98/15,98) KICKIN' IT UP 


1 


108 


95 


96 


91 


JANET JACKSON A* VIRGIN 87825 110 98/16.98) 


JANET. 


1 


109 


110 


110 


171 


NIRVANA A' OGC 24425*/GEFFEN (10.98/15.98) 


NEVERMIND 


1 



C3 Albums with the greatest sales gains this week. •Recording Industry Assn 01 America IRTAA) certification for sales of 500,00 album units (250,000 for EPs). A RIM certification for shipment of 1 million units (500,000 for EPs), with multi platinum titles indicated by a 
numeral following the symbol. 'Asterisk indicates LP ts available. Most tape prices, and CD prices for wea and BMG labels, are suggested lists. Tape prices marked LQ. and all other CO prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer 
shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseetter Impact shows artists removed from Heatseekers this week, Bj indicates past or present Heatseeker title. *■ 1995, Billboard/BPI Communications, and SoundScan. Inc. 
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ARTIST TITLE 

label & number/distributing label (suggested ust price or equivalent for cassettexoj 


PEAK 
POSITION 


HO 


106 


113 


89 


THE CRANBERRIES A FVFRYRODY Fl SF K noiNfl IT SO WHY CAN'T WF 7 
ISLAND 5U156 H'J 98 taib«gH tVtHU,UU " tLSt IS UUIWj 1 1. SU WMT LAIN 1 Wt. 


18 


111 


108 


106 


33 


PAM TILLIS • ar S'» 18758 (9 9S.T5 SB: SWEETHEART'S DANCE 


51 


112 


109 


81 


13 


FRANK SINATRA v iol Miry I19S.U98 DUETS II 


9 


53) 


115 


105 


52 


NUT*" "a^S* M'lsMlM FUMBLING TOWARDS ECSTASY 


50 




119 


137 


5 


WADE HAYES Columbia 6MI? (7 98 Evil 96) ■ OLD ENOUGH TO KNOW BETTER 


IM 


115 


101 


117 


18 


THUG LIFE INTERSCOFt923«MG(9 9a'15 98l VOLUME 1 


42 


116 


100 


72 


17 


VERUCA SALT • misty fresfvdgc 24732/geffen no 9&'lb 98) rjg AMERICAN THIGHS 


69 


(ED 


NEW ► 


1 


VARIOUS ARTISTS GRAMMY 67043TOLUMBIA (10.98 EQ'I7.98) 1995 GRAMMY NOMINEES 


117 


118 


102 


83 


9 


SMIFNWESSUN WKtuK 2O0S-.NERYOU.S (9 98/15 981 SAH SHIMN 


59 


<ss> 


132 


150 


19 


JADE GIANT ?45SaWARRLR BROS (10 9415 981 MIND, BODY & SONG 


80 


(120) 


151 


163 


J 


* * * Pacesetter ★ ★ * 

OASIS EPiC 66431 1 9 98 Ed' 1 5 98)11 DEFINITELY MAYBE 


120 


121 


113 


100 


19 


MEGADETH A Capitol 29004 no 98116.98) YOUTHANASIA 




122 


121 


112 


31 


ROLLING STONES A . rc. ?)782- do 98,16 99i VOODOO LOUNGE 


2 


(123) 


142 




71 


YANNI A ppivat£ MUSIC 82 106 110 9ft 1 16 96) IN MY TIME 


24 


(12T) 
\i±ZJ 


131 


1?? 


260 


PHANTOM OF THE OPERA HIGHLIGHTS 


46 


12S 


116 


94 


4 


PAT METHENY GROUP geffen 24729 (10 98/16 .981 WE LIVE HERE 


,-; j 


126 


117 


108 


6 


i 98, B TRANSMISSIONS FROM THE SATELLITE HEART 


108 


127 


104 


109 


12 


SPICE 1 • J(VE 41547 (10.9&15 .98) AMERIKKKA'S NIGHTMARE 


22 


128 


128 


131 


21 


TRACY LAWRENCE • ATLANTIC S265iVAGa0.9B<! 5.98) 1 SEE IT NOW 


28 


129 


122 


121 


117 


SOUNDTRACK A-' arista 18699- n 0.98/1 5.981 THE BODYGUARD 


| 


130 


120 


111 


48 


DtNbUIL 1 IN t MUNKs Ur bAN 1 U UUMINliU Ut blLUb A CHANT 

ANGEL 55158 (10 98' ] i Ml 


3 


131 


123 


119 


208 


ENIGMA A' (*ARlSMA86224/VlRGIN [9,98713-98) MCMXC A D. 


h 


3D 


149 




2 


RANCID EPITAPH 86434* (9.98/15 981 B LET'S GO 


132 


133 


125 


139 


6 


LARI WHITE RCA 66355 19 98 15 58l BB WISHf S 


125 


3D 


139 


119 


24 


^S?Z£i FS^!*^ PAVAROHI (MEHTA) A THE 3 T£N0RS |N CONCERT 1 99-1 

ATLANTC B26.'I, I AG 114 9B 1 ,9 98J 


4 


3D 


157 




2 


SPONGE WORK 57800/COLUMBIA (7.98 EQ/1 1 .98) BB ROTTl NG PI N ATA 


135 


3D 


156 


185 


4 


4 P.M. NEXT PUTWU/l0ND0N8285797lSU*ND(109a'15.98lB NOW'S THE TIME 


136 


137 


134 


126 


49 


PINK FLOYDA ; COLUMBIA64200M10.98EG<'16.9Si THE DIVISION BELL 


1 


138 


118 




64 


SNOOP DOGGY DOGG A' DEATH ROWilNTERSCOPE 92279','AG 110 98,1 5.98) DOGGY STYLE 


1 


139 


135 


177 


3 


SUBWAY BIV 10 530354,'MOTOW\ |9 9R'B W) BB GOOD TIMES 


135 


140 


136 


135 


72 


□ era m r c mt i op a : ., ,- , , rj-.-r . , n ao ,\c no- f^BFATP^T MITQ \IC\\ 1 IMF TWO 
KLun IVH-Lri 1 mt A ML* I'ffJi IL -J-a la.yu. 1 untH 1 to 1 nil o VULUnn L 1 VV\J 


5 


141 


138 


128 


96 


GIN BLOSSOMS A' AIM 5403 [9.98/13 981 ■ NEW MISERABLE EXPERIENCE 


30 


142 


130 


123 


12 


REDMAN • RAL 523839MSLAND (I0.9a i6 981 DARE IZ A DARKSIDE 


13 


3D 


RE-ENTRY 


47 


ADAM SANDLER • THEY'RE ALL GONNA LAUGH AT YOU 

WARNER BROS A5393 (7 941 1 98) QQ 


129 


144 


127 


101 


19 


SMASHING PUMPKINS A virgin 39834- (9.98/13 981 PISCES ISCARIOT 


4 


3D 


NEW ► 


1 


VARIOUS ARTISTS maoacy 3338 15 98 9 98i A NME FOR ROMANCE 


145 


146 


126 


133 


16 


CRAIG MACK BAD BOT 73001 '.'ARISTA (9.98/15 981 PROJECT: FUNK DA WORLD 


21 


147 


129 


133 


4 


THE ROOTS HOC 2470&SEFFEN (10 9S.15Jb.SE DO YOU WAN 1 MORE'" "' 


104 


148 


137 


118 


17 


QUEENSRYCHEA EMI 30711* I109ai6.98l PROMISED LAND 


3 


149 


141 


153 


52 


FAITH HILL A WARNER BROS 45389(9.98/15 981 BB TAKE ME AS 1 AM 


59 


150 


140 


140 


73 


NIRVANAA'DGC246O7'(GEFFEN(10.98/16.98l IN UTERO 


1 


191 


150 


161 


4 


SOUNDTRACK 1 FTSFNT)^ OF THF FAI 1 

SONY CLASSiCAL't' . ' X'M:~RA< -;,»,().; E- 7. > 1 0 '78 £G,T 7 '78 


150 


192 


152 


148 


54 


BLACKHAWK • ARISTA 18708 (9 98/15.981 BLACKHAWK 


98 


3D 


160 


143 


18 


GEORGE WINSTON • Windham hill 1 1157 (10 98/16 981 FOREST 


62 


194 


148 


145 


126 


QUEEN A HOUYWO0O6l265(l0.98/l6 98l GREATEST HITS 


11 
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155 


144 


172 


10 


SOUNDTRACK WORK66207/COUJM6IAI10 98EO216 98) THE MASK 


3D 


(2D 


171 


151 


le 


BARRY MAN 1 LOW • ar sta 1877; (10 98/16 981 SINGIN' WITH THE BIG BANDS 




137 


133 


178 


78 


BABYFACE A epic 53558- 110 9BE0/16.98I FOR THE COOL IN YOU 


16 


158 


143 


132 


81 


SMASHINGPUMPKTNSA'virgin88267-I998T598) SIAMESE DREAM 


10 


(SD 


161 


159 


38 


JON SECADAA S6K29272/EMI (10.96/16.96) "LAKI, SOUL & A VOICE 


21 


cm 


164 


141 


20 


BARBRA STREISAND A Columbia 66109 (22 98 EO'29 981 THE CONCERT 


10 


161 


154 


165 


126 


GEORGE STRAIT A' MCA 10651 (10 98/15 981 PURE COUNTRY (SOUNDTRACK) 


6 




175 


181 


17 


DIAMOND RIO arista 18745 (9 96/15 981 LOVE A LITTLE STRONGER 


100 


(ID 


NEW ► 


1 


ALISON KRAUSS rounder 325- (9.98/15 981 ■ NOW THAT I'VE FOUND YOU 


163 


164 


153 


13S 


37 


SEAL A ZII.-SIRE 45415/WARNER BROS (10.98)15 961 SEAL 


20 


165 


165 


164 


11 


DOUGSTONEEPlC668O3H 0 98Eai5 98i GREATEST HITS VOLUME 1 


142 


166 


163 


156 


169 


ENYAA' REPRISE 26775/WARNER BROS. (10 98)15,98) SHEPHERD MOONS 


17 


167 


159 


158 


25 


PATTY LOVELESS • EPIC641B8(9.98 [0'16.98> WHEN FALLEN ANGELS FLY 


. ) 


(ODD 


176 


193 


19 


CLINT BLACK • RCA 66419 110 96/16.98) ONE EMOTION 


3/ 


169 


IM 


180 


7 


TYPE O NEGATIVE ROADRUNNER 9100- 19 98,16 98) ■ BLOODY KISSES 


150 


(no) 


186 


147 


31 


HARRY CONNICK, JR. A Columbia 64376 ( 10 96 EQ/16.98) SHE 


16 


(ED 


178 


134 


14 


KEITH MURRAY THE MOST BEAUTI FULLEST THING IN THIS WORLD 

7IVE 41555'(;o,9a)5 951 


34 


(2D 


197 


189 


34 


wmVois^s/"*^™) THE LI0N KING SING-ALONG (EP) 


40 


173 


181 


183 


46 


M° «?™ C 2 «* WW NE» BROS ,9.9*15 98, DAZED AND CONFUSED 


70 


174 


162 


146 


52 


ENIGMA A CHARISMA 39236/VIRGIN (10.98/16.98) THE CROSS OF CHANGES 


q 


175 


167 


157 


37 


BEASTIE BOYS A CAPITOL 26599- 110.96)15.98) ILL COMMUNICATION 


1 


176 


180 


168 


51 


JOSHUA KADISON • sbk S092OEMI (10 98/16.961 ■ PAINTED DESERT SERENADE 


69 


177 


179 


182 


40 


S^^«S™lu M B,«,9.98E»13.98, RETURN T0 P00H C0RNER 


65 


178 


145 


134 


22 


GLADYS KNIGHT wca ',0946 no 98/15.96) JUST FOR YOU 


53 


179 


187 


166 


15 


THE BLACK CROWES • AMERICANjflEPRISE 43000','WARNER BROS U0.9&T6.98I AMORICA 


11 


180 


158 




2 


95 SOUTH RIP-IT 9501- (10.98)16.98) ONE MO' GEN 


158 


(181) 


NEVv> 


t 


HOWARD HEWETT CALIBER 21008 (9 98/14 981 ITS TIME 


181 


182 


184 


171 


20 


TOBY KEITH • POIYDOR 523407,'AiM 110 9815.98) BOOMTOWN 




183 


155 


152 


25 


CHANGING FACES • SPOILED ROTTEN/BIG BEAT 92369*,'AG (9 98/15 981 CHANGING FACES 




184 


173 


144 


10 


SSKIImi 98, THE UNPLUGGED COLLECTION VOLUME ONE 


97 


185 


190 


1/9 


129 


ERIC CLAPTON A' DUCKIRERRISE 45024*/WARNER BROS 110.96/15.96) UNPLUGGED 


1 


186 


169 


155 


38 


TOAD THE WET SPROCKET • j'Jr ■ : ■ L'. . ■. '/- DULCINEA 




187 


146 


142 


12 


CHANTE MOORE slas 11 157/MCA(10 9&'15 9B) A LOVE SUPREME 


64 


188 


185 


1/4 


55 


Al IPF IM ru AIAJQ A ' mi nuaiA R7£7a- ,7 ae f(yi , aai IAP OF Fl IFQ f FP1 
HLIL.L Irl L.nHIHoA uULUMUJA 5/628 I /.9b tU 1 1.96/ 7AI1 VJr rLlto (LrJ 


1 




RE-ENTRY 


121 


^"mfc 0 *,^, A L0T AB0UT LIVIN ' (AND A UTTLE ' B0UT L0VE) 


il 
lj 




RE-ENTRY 


11 


BLUES TRAVELER MM 540265 (9.98/15.961 FO..R 


54 


191 


198 | 187 


20 


LITTLE TEXAS • WARNER BROS 45739(1098/1598) KICK A LITTLE 




(HD 


NEW»> 


1 


SHENANDOAH LIBERTY 31109 (109815.98)0 IN THE VICINITY OF THE HEART 


192 


193 


177 


173 


112 


STONE TEMPLE PILOTS A' Atlantic B24I8/AG(9 96/15 96) H CORE 


3 


194 


172 




65 


R. KELLYA'JWE.U527iloaai5 98) 12 PLAY 


2 


195 


168 


175 


76 


GARTH BROOKSAUiBERTYao857<!098/l6 98l IN PIECES 


1 


196 


188 


197 


IE 

75 


RAGE AGAINST THE MACHINE A RirF «r-AiMlTTHF uaphinf 
- ::„,., >-.Wk-** m RAGE AGAINST THE MACHINE 


45 


197 


196 


199 


30 


COOLIO A tommy BOY 1083* (1 1 9B/I5.98) IT TAKES A THIEF 


8 


3D 


RE-ENTRY 


240 


VAN MORRISON A' THE BEST OF VAN MORRISON 

*X'DOR. 3-1:97)! A/,',1 ;n [a '.5 7;^ 


41 


3D 


RE-ENTRY 


41 


BONNIE RAITTA' CAPITOL81427I10 98,'16.98I LONGING IN THEIR HEARTS 


1 


200 


191 | 


i. 


H-TOWN LUKE 212* (10.96117.96) BEGGIN' AFTER DARK 


153 



TOP ALBUMS A Z (LISTED BY ARTISTS) 



Anna Bake* 47 
David Ball 104 
Beast* Bcrys 175 
The Bearjis 59 

Benedictine Monks 01 Santo Domingo 

DeSrios 130 

John Berry 106 

Cml Black 168 

The Black Crowes 1 79 

Biackhawk 152 

Blackatreet 67 

Mary J. Blige 1 1 

Blues Tr aveier 1 90 

Bon Jovi 29 

Bone Thup N Harmony 28 
Boyz I Mei 2 
Brandy 25 



Ton i Braxton 94 
Brooks & Dunn 80 
Garth Broc*s 1.19% 
Brownslone 32 
Bush 69 
Tracy Byrd 103 

Candletoa* 48 
Martah Canty 85 
Mary Cnapin Cjrperrter 71 
Catreras. Dorninap, PavarotJi (McMb) 
134 



Changina Faces 183 
The Owftaiitt 26 
trK Clapton 76. IBS 
Harry Corwuck, Jr. 170 
Coolio 197 
Counting Crows 37 
The Cranberries 9. 110 
Sheryl Crow 13 
Dave Matthews Band 79 
Des'ree 41 
Diamond Rn ]6? 
JoeOifhe 70 
Celine Dwn 77 



Enigma 131, 174 

Enya 166 

Qtorift Estefan 39 

Melissa Ethendge 19 

Extreme 40 

The Flaming U*s 126 

Joff Foxworthy 43 

Kenny G 64 
Warren G 73 
VmceGrll 81 

C,r, r :'.■-; rr. [ i 1 

Amy Grant 74 
Green Day 4 
Wade Hayes 114 
Howard Hewett 181 
Faith Hill 149 
Hc*e 96 

Heat* & The BJowrish 7 
H-Town 200 



The Jerky Boys 50.84 
Joshua Karjtson L 76 
TabyKeitti 182 
R. Kelly 194 

Kirk Franklin And The Family 99 

Gladys Knight 178 

Alison KratrSS 163 

Tracy Umrrence 128 

Gerald Levert 102 

Little Teus 191 

Live 12 

Kenny Loggms 1 7 7 
Patty Loveless 167 

0-3(6 V3L. 

Madonna 15 
Barry Manilrr* 1 56 
TheMavencks 9S 
Neal McCoy 68 
Refea McEntire 62. 140 
Tim McGraw 22 
Sarah McLachlan 313 
Megadeth 121 

Ml-.l III".: ■'.■! 

Method Man 60 

John Michael Montgomery 107 



Chante Moore 187 
Van Morrison 198 
Kerth Murray 171 

Nine Inch Nails 56 
Nirvana 14. 109. 15 
The Notorious B I G. 
Oasis 120 
Offspring 10 
ORIGINAL LONDON CAST 

Phanlom 0< The Opera Highlights 

124 

Jimmy Page* Robert Plant 78 
Pat Metheny Group 125 
Pearl Jam 8. 105 
Tom Petty 17 

Tom Petty k The Heartbreakers 89 

Pink Floyd 137 

Portishead 82 

Queen 1 54 

Quttnstyche 148 

R.EM 27 

Rage Agamst The Machine 196 
Bonnie Raitt 199 
Rancid 132 



Redman 142 
Rolling Stones 122 
The Roots 147 
Sade 30 
SaJlNPepa 91 

Adam SarxMr 1 43 

Sawyer Brown 44 

Scarf ace 55 

Seal 164 

jonSecada 159 

Bob Seger & The Silver Bullet Band 

20 

Shenandoah 192 

Simple Minds 87 

Frank Sinatra 112 

Smashing Pumpkins 144, 158 

Smif-N-Wessun 118 

Snoop Doggy Dogg 138 

Soundgarden 57 

>-.I.IN-T-^^K 

The Bodygiiard 129 
Boys On The Side 18 
DaJnd And Confused 1 73 
Dumb And Dumber 63 
Forrest Gump 75 
Higher Learning 49 



Immortal Beloved 64 
Jason s Lyric 66 
The Jerky Boys 92 
Legends Qt The Fail 151 
The Lion King 23 
the Mask 159 
Murder Was The Case 45 
Pulp Felon 33 

Ready To Wear (Pret-A-Poripr] 45 
SOUNDTRACK CAST 

The Uon King Sing-Along IEP] 

172 
Spice 1 127 
Sponge 135 
Sting 52 
Doug Stone 165 
The Stone Roses 97 
Stone Temple Pilots 35.193 
George Strait 65.161 
Barbra Streisand 1 60 
Subway 1 39 



TheTradors 42 
Type 0 Negative 



169 



117 



Van Halcn 3 

Luther Varvjross 66 

VARIOUS ARTISTS 
1995 Grammy Nomirv 
Jock Rock Volume 1 101 
MTV Party To Go Volume 6 88 
A Time For Romance 145 
The Unpegged Collection Volume 
One 184 

VerucaSalt 116 

Clay Walker 58 
Weewr 21 
Barry Whrte 36 
Lari White 133 
Hank Williams, Jr. 
Vanessa Williams 83 
George Winston 153 



yanni 38. 123 
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STEVE WINWOOD GETS 'FINER' WITH ISLAND BOXED SET 

(Continued frum page 12) 



in his successful solo work. 

"We evaluate our catalog on a pe- 
riodic basis to identify anything that 
is legitimately of value to the con- 
sumer and can be presented in a new 
or impressive or significant way, and 
this was certainly one of the projects 
that deserved to exist," says Island 
VP of marketing Matt Stringer. 

CLAPTON CONNECTION 

The 63- track anthology was com- 
piled by PolyGram Group Distribu- 
tion VP of catalog development Pe- 
ter Levenson, who also produced the 
Grammy-w'inning Eric Clapton 
"Crossroads" boxed set. In fact, 
Levenson says "Crossroads" laid 
the groundwork for "The Finer 
Things." 

"In many ways, 'Crossroads' was 
the first draft for the Winwood [pro- 
ject]," he says. "If you look at the 
two artists side by side, the pacing is 
so similar, it's frightening some- 
times. One has Yardbirds, one has 
Spencer Davis. One has (John] May- 
all and Cream, one has Traffic — and 
then they're together in Blind Faith. 
So as I was working on ['The Finer 
Things'), I felt, 'We've sort of done 
this before, haven't we?* And that 
helped a bit." 

The connections between Win- 
wood and Clapton — and their re- 
spective boxed sets — are so deep the 
rendition of the blues standard 
"Crossroads" that appears on "The 
Finer Things" was originally pre- 
pared for the Clapton collection, but 
shelved until now, says Levenson. It 
was recorded in 1966 by Eric Clap- 
ton & the Powerhouse, featuring 
Winwood on vocals, and is arranged 
much like the version Clapton later 
made famous with Cream. 

Generously illustrated with pho- 
tos of every stage of Winwood's ca- 
reer, "The Finer Things" is annotat- 
ed by John McDermott, author of a 
recent book on Jimi Hendrix. Leven- 
son says McDermott was fortunate 
to interview late Winwood producer 
Jimmy Miller and Miller protege - 



Eddie Kramer — both of whom fur- 
nished the writer with vital session 
information for the liner notes. 

While the Winwood set does not 
feature as many previously unre- 
leased selections as other compila- 
tions of this nature, it does offer 
some raritieB, including an electric 
version of the Blind Faith classic 
"Can't Find My Way Home," which 
will be serviced to album rock, adult 
alternative, and AC radio as the fo- 
cus track of a 15-cut sampler, says 
Stringer. That promotional CD is 
scheduled to be serviced March 6, 15 
days before the release of the box. 
Stringer says Island is preparing 
giveaway promotions at key stations 
in those formats. 

A BROAD SCALE PROJECT 

The marketing plan for "The Fin- 
er Things" is straightforward, 
geared toward obtaining optimum 
price and positioning at retail, in- 
store play, and listening-booth 
placement. The latter "isn't some- 
thing you always do with boxed sets, 
but it certainly drives home the 
point that we're making about how 
broad scale (this project] is," says 
Stringer. 

Randy Morris, director of pur- 
chasing for Miami-based Spec's Mu- 
sic, says the Winwood box "will do 
really well. They've sent out a sam- 
ple on the product, and it's a really 
good collection." 

The media campaign for "The Fin- 
er Things" has yet to be finalized, 
says Stringer, but he confirms that a 
special promotion with VH1 is in the 
works, as well as TV buys on cable 
networks CNN and E!. 

On the print side, says Stringer, 
Island has received commitments 
for features and reviews in major 
publications and plans ad buys 
aimed at a broad, 18-49-year-old de- 
mographic. 

Despite a strong interest in Win- 
wood's music. Island's efforts are 
hampered by the artist's lack of par- 
ticipation in the promotion of the 



project or by a current album or tour 
to ignite sales. 

Winwood, who just completed a 
world tour with Traffic in support of 
the reunited group's "Far From 
Home" album, is taking a short 
break before starting work on his 
next solo project, says his manager, 
Ron Weisner. The artist has been 
signed to Virgin Records worldwide 
since 1988, when he left Island, says 
Weisner. 

Even without Winwood to pro- 
mote "The Finer Things," Island 
will ship at least 50,000 units in the 
U.S. and another 50,000 in the rest 
of the world, according to Stringer. 
List-priced in America at $49.95 for 
the CD version, the box will be re- 
leased simultaneously in most major 
international markets, including 
Canada; all of Western Europe, with 
an emphasis on the U.K., France. 
Italy, Germany, and the Nether- 
lands; most of Asia, including Hong 
Kong; and the larger markets in 
Latin America and Africa. 

Because "The Finer Things" was 
completed before "Far From Home" 
was released, no material from that 
Traffic album appears here. The 
compilation's most recent recording 
is "One And Only Man," from Win- 
wood's 1990 Virgin record, 
"Refugees Of The Heart." 

Asked why Island waited so long 
to release "The Finer Things," 
Stringer says, "We could have re- 
leased it in the fall [of 1994], but our 
attitude was that we could get more 
attention during the first quarter or 
the beginning of the second quarter 
than we could in a glut of boxed-set 
and superstar releases in the fourth 
quarter." 

He adds that "The Finer Things" 
will have "a shelf life and some his- 
tory over the course of the year, and 
we can still take advantage of the 
holiday season with retail pro- 
grams." 

Assistance hi preparing this story ivas 
provided by Trudi Mi/ler-Rosenbtum. 



PRIORITY'S 'FRIDAY' FILM SETS OFFER RAP, OLD-SCHOOL R&B 

(Continued from page 2$) 



created sets from the movie. 

"Old School Friday: More Music 
From The Motion Picture" will fea- 
ture previously recorded tracks that 
still are being selected. Turner says 
the album is being released far 
enough from the original soundtrack 
that there won't be any confusion 
between the two. 

The marketing strategy for the 
second album will piggyback on the 
original "Friday" soundtrack and 
the film. In addition to its own ad- 
vertising campaign, the album also 
will be promoted at low-rider car 
shows in April. 

No singles are planned for the in- 
spired-by album. 

Priority also is planning to release 
two companion old-school compila- 
tion albums to sell to retailers as a 
"package deal." 

Turner says, "We'll rack the in- 
spired-by album in the compilation 
and soundtrack areas of retail. We 
look at the release of the companion 
albums as a marketing opportunity 
for the major chains." 

Violet Brown, urban music buyer 
for Torrance, Calif.-based 350-store 
Wherehouse Entertainment, sees a 
combination of factors affecting 
"Friday" sales: "We expect the 'Fri- 



day' soundtrack album to do well 
based on the artists featured on the 
album, the theme of the film, and its 



actors. The [inspired-by] album will 
sell more on the merits of its music 
than the film or anything else." 




Multifaceted Priority artist Ice Cube, left, appears on the label's soundtrack for the 
film "Friday;" he also co-wrote the script with rapper DJ Pooh, and stars in the 
film. Dr. Dre, right, contributed to the soundtrack with "Keep Their Head Ringin ," 
the album's first single. 
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50-VOLUME BLUES VAULT SERIES LAUNCHED 



by Geoff May field 

CONTINUING THEMES: Advances by developing artist* and soundtracks 
continue to impact the charts in 1995*s early going. With the theatrical release 
of "Boys On The Side," sales on that film's stellar all-women soundtrack ex- 
plode from good to great (37-18), notching The Billboard 200*8 Greatest Gain- 
er. The title debuted last week with almost 24,000 units; this week, the single- 
week tally almost doubles, to roughly 47,000. Representing new talent is 
Hootie & the Blowfish, who parlay a "Late Night With David Letterman" 
appearance into a top 10 slot (11-7). The band registers a 29% gain in unit 
sales, the thin! largest percentage increase among the 200 titles on last week's 
chart. 

LlGHTS, CAMERA, ACTION: Aside from "Boys On The Side," another 
soundtrack bulleting on The Billboard 200 thus week is "Immortal Beloved" 
(68-64) which also reigns over Top Classical Albums for a fourth week. The top 
50 positions also are lined with soundtracks that paced sales earlier this year, 
"Ready To Wear" (No. 45) and "Higher Learning" (No. 49), and two that made 
much hay in 1994, "The Lion King" (No. 23) and "Pulp Fiction" (No. 33). The 
chart also sports a bullet for the "Lion King Sing-Along" EP (197-172). You 
also must figure the re-entry of Adam Sandler's comedy album (No. 143) ben- 
efits from his box-office-topping "Billy Madison." Will the Oscar nominations 
affect album sales? Yes, indirectly, inasmuch as studios are either rereleasing 
or expanding screens for four of the five films nominated for Best Picture. 

In WITH THE NEW: Hootie & the Blowfish and sophomore band Live 
(17-12), a recent "Saturday Night Live" Iieneficiary, are prime examples of 
how the first quarter's climate can aid the growth of developing acts. Both rise 
to new chart peaks, with No. 7 Hootie ringing up almost 82,000 units for the 
week, and Live pulling close to 62,000 units. Now keep your eye on Des'Ree 
(50-41), whose Feb. 11 stop on "SNL" should impact next week's chart. In the 
meantime. Oasis flags the Pacesetter award with a 42% sales gain (151-120), 
while Bush (85-69), Dave Matthews Band (98-79), Nashville sophomore Tra- 
cy Byrd (124-106), Rancid (149-132), Sponge (157-135), and 4 P.M. (166-186) 
each post gains exceeding 20% over prior-week sales. Other developing tal- 
ents who bullet: Weezer (No. 22), Brandy (No. 25), the Notorious B.I.G. (No. 
34), Portishead (No. 82), Wade Hayes (No. 114), and Keith Murray (No. 
171), an eclectic assortment, indeed. 

TlMES THEY ARE A-CHANGIN': On last week's charts, we changed the 
erstwhile Chaos label to the new Work Group logo, reflecting the change in 
Sony Music's structure (Billboard, Feb. 18). In the next couple of weeks, the 
continuing evolution of WEA's imprints will see our \ideo charts change the 
A'Vision moniker to WarnerVision, a consequence of that division's shift from 
Atlantic to Warner Bros. (Billboard, Jan. 21). 

CtlPID'S BOW: The combination of shopping for Valentine's Day gifts and 
the fact that many businesses had a three-day weekend led to an almost in- 
evitable increase in sales over the prior week, up 5.5% (as shown below in Mar- 
ket Watch), but business is practically flat with the comparable 1994 week. Al- 
though the Feb. 13 holiday for Lincoln's birthday did not fall in the tracking 
period, three-day weekends often increase Saturday and Sunday shopping. 
The album that most conspicuously benefits from the spirit of Valentine's Day 
is "A Time For Romance," a budget-priced easy listener from Madacy, which 
bows at No. 145 on The Billboard 200, while Yanni continues to benefit from 
his Valentine's campaign at Target Stores (41-38 and 142-123). On Top Off- 
Price Classical, Pro Arte's "Romance & Roses" rides Cupid's coattails to a de- 
but at No. 4; Valentine's Day also may benefit Teldec's gay-targeted "Sensu- 
ous Classics, Too," which bows at No. 6 on Top Classical Albums. 

HlGH FIVE: Garth Brooks sees a tiny drop of less than 2%, fetching his 
seventh week at No. 1 on The Billboard 200 (150,000 units), while the residual 
effect of the American Music Awards help boost Boyz II Men 3-2 (130,000 
units). Each of the top five albums have one-week sums exceeding 100,000 
units. 
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turned-gospel shouter Rev. Robert 
Wilkins; "1963 Isn't 1962," a '63 ses- 
sion from Aberdeen, Miss., legend 
Booker "Bukka" White; and "Crvin* 
Won't Help You," a 1972 date by the 
rarely-recorded Delta guitar ace 
Houston Stackhouse. 

Future Blues Vault volumes are 
planned from such blues colossi as Big 
Joe Williams, Rev. Gary Davis, Little 
Brother Montgomery, Henry Towns- 
hend, Honeyboy Edwards, Sleepy 
John Estes, Furry Lewis, Scrapper 
Blackwell, Fred McDowell, and John- 
ny Shines, among many others. Sever- 
al artists will be the subject of more 
than one album. 

Rosenthal got his start as a dis- 
cophile and recording engineer during 
the first blues revival of the early 
1960s. 

"It was pretty organic, actually," 
says Rosenthal, who in that era asso- 
ciated with such figures on the 
nascent blues scene as Dick 
Spottsw r ood (founder of Washington, 
D.C.'s Piedmont Records), Tom 
Hoskins (rediscoverer of John Hurt), 
John Fahey (folk-blues guitarist and 
rediscoverer of Bukka White and Skip 
James) and Ed Denson (Fahey's fel- 
low' blues researcher and co-owner of 
Takoina Records'). 

In that era, before classic blues 78s 
were widely reissued on LP, Rosen- 
thal says, "The only way to make 
copies of early 78s, because you 
couldn't afford to buy them, was to 
have a tape recorder. That's as simple 
as it gets. Most of us couldn't afford 
brand-new equipment, but very good 
second-hand semi-professional or pro- 
fessional gear. 

"Shortly after that, as my friends 
actually started going out and doing 
the first round of rediscoveries, the 
only thing we had to add was micro- 
phones. I had an early interest in au- 
dio, anyway, so it was just a natural 
progression." 

Rosenthal, who operated a record- 
ing studio in his parents' basement at 
the time, wound up recording Hurt for 
Piedmont and James for Takoma in 
1964. Several years later, after estab- 
lishing Adelphi in 1968, he began doing 
his own recording in earnest: In 1970, 
for instance, he embarked on a four- 
month field recording trip, which be- 



gan in Chicago with Big Joe Williams 
acting as the primary talent scout. 

Around 1970, Adelphi began releas- 
ing a handful of Rosenthal's own 
recordings and some of the tapes cut 
for Piedmont and Takoma that had lan- 
guished in the vault. Rosenthal says of 
the latter material, "What happened 
was, as we started building our ow : n la- 
bel, a lot of this earlier material that we 
still had in our vaults, because we were 
protecting masters for other people, 
became available for sale . . . We 
bought back our own tapes, basically." 

Adelphi's first release of the mater- 
ial proved to be the right idea at the 

'A lot of this 
earlier material . . . 
became available 
for sale, . . We 
bought back our 
own tapes 9 

wrong time. Rosenthal says, "It was 
the very end — we didn't know it was 
the end at that point — of the blues re- 
vival. It was dropping rapidly. John 
Hurt was dead, Skippy [Jamesl, all 
the performing revival players were 
dead or dying . . . We got seven or 
eight LPs into the release when the 
bottom fell out of the blues market." 

Rosenthal survived the blues de- 
pression during the 70s and '80s by di- 
versifying into other styles of music — 
rock, rock-blues, country, bluegrass, 
jazz, and, much later, reggae (with the 
Sunsplash series of live releases) — 
and by operating a distributorship. 

However, after the Robert Johnson 
reissue scored sales in 1990. Rosenthal 
says, "It became pretty obvious to us 
that there was a bona-fide blues re- 
vival going on . . . We came to a conclu- 
sion about two-and-a-half years ago 
that it was really time [to release the 
Blues Vault material), to get in more 
quickly this time, and not lose it." 

So far, the Blues Vault albums have 
reflected exceptional care in their an- 
notation and packaging: They feature 
notes bv such blues authorities as 



RCA REVITALIZES JAZZ ROSTERS, IMPRINTS 

(Continued from page 12) 

songwriter Omar. They join estab- 
lished artists Candy Dulfer, Warren 
Hill, and Marion Meadows, the latter 
two having just been repositioned off 
the Novus imprint onto RCA. Omar's 
label debut is slated for the spring, 
Bugnon's in the fall. 

Novus is now the imprint for 
straight-ahead jazz, home for Danilo 
Perez, Mulgrew Miller, Vanessa Ru- 
bin, Antonio Hart, and John Pizzarel- 
li. According to Ramey, the label is 
planning to release a live set from the 
late Carmen McRae. "For Lady Day," 
which honors Billie Holiday. Also 
scheduled is a summit meeting of 
jazz's youngest, as-yet-unheralded 
trumpeters. 

The new Groovetown imprint will 
showcase rhythm-based musics, says 
Bacchus. "I don't want to call it acid 
jazz or hip-hop, because labeling them 
is sometimes counterproductive," he 
says. "But it will be music for club play 
or black, urban, or rhythm crossover 
radio." 

Key to the launch of Groovetown 
will be two new signings, the Brooklyn 
Funk Essentials and vibraphonist 



Roy Ayers (Billboard, Feb. 4). They, 
along with fellow hybridists Steve 
Coleman and Maceo Parker, both of 
whom will move from Novus to 
Groovetown, are seen as key figures 
in the development of a burgeoning 
new sound. 

"Roy's work from his Polydor days 
is the sound everyone is currently 
into," says Bacchus. "It's a second ca- 
reer for him, which will be a new start 
for us. With this music, we'll be tar- 
geting a younger audience, not neces- 
sarily the consumers who look only in 
the jazz bins. I can see Roy showing 
up in both the pop and R&B cate- 
gories, as well as jazz. We're open to 
bringing in this new 7 music and having 
it flourish under the jazz umbrella." 
Both Ayers and Brooklyn Funk Es- 
sentials will have their Groovetown 
debuts in the spring. 

Bacchus and Ramey anticipate 
some cross-fertilization of the labels. 
Says Ramey, "We're attempting to 
encourage mainstream listeners and 
nonmainstreamers alike to discover 
t he breadth of this music." 



Spottswood, Robert Palmer, David 
Evans, and Steve LaVere, and pho- 
tography, some of it hand-tinted, by 
Jim Marshall and David Gahr. 

Rosenthal says, "We spent an in- 
credible amount of time working with 
the tapes. One of the major problems 
working with these tapes from the 
'60s is their willingness to self-de- 
struct for no apparent reason . . . The 
tapes are so fragile that [with] many 
of the machines, if you try to put these 
tapes on, when they do a hard right- 
angle turn, you watch the backing go 
one way and you watch the oxide go 
the other way." 

While the initial Blues Vault releas- 
es came slowly because of production 
concerns, Rosenthal says he hopes to 
release three albums per quarter for 
the remainder of 1995, with another 
three or four per quarter for the dura- 
tion. He plans to bring out a second 
Skip James set (focusing on James' 
unique piano style) and albums by 
bluesman-turned-evangclist Rev. 
Gary Davis, guitarist Hacksaw Har- 
ney, and medicine-show performer 
Harmonica Frank Floyd this spring. 

The Blues Vault Series has been li- 
censed for release overseas by Demon 
Records through its Edsel Records 
imprint. 

Incredibly, Rosenthal also is sitting 
on a mountain of film footage shot 
during his 1970 field trip. 

"What goes along with [the record- 
ings] is about 100,000 feet of color 
sound-sync film," he says. "It's some- 
thing in excess of 40 hours. With the 
exception of about 15 minutes that we 
licensed to Mississippi educational TV 
about seven or eight years for their 
production of 'Good Morning Blues,' 
no one's seen any of this before." 

He says Adelphi may create its own 
video line or license the footage out for 
home- video release; he also would like 
to edit the best material into a one- 
hour broadcast show with a possible 
companion interactive CD. 

To date, Adelphi has focused press 
activities for the Blues Vault Series on 
publications like Living Blues and 
other specialist organs, but Rosenthal 
says the label will now move toward 
"more conventional magazines." 

The company intends to support fu- 
ture releases with point-of-sale mate- 
rials like posters and standees, and 
with advertising in the major trades. 

Radio, Rosenthal says with an iron- 
ic laugh, has been a sticking point: 
"We've been doing saturation bomb- 
ing with radio, but it's very difficult. 
The main problem is, although there's 
a lot of radio blues programs, most of 
those programs are really electric 
blues . . . We got back from several of 
the stations, 'We love the stuff, but 
truthfully I don't see how we can work 
it into our blues format.' Of course 
we're saying, 'Wait a minute! You 
have a three-hour blues show, and you 
can't figure out how to work some of 
this material in?* " 

While the efforts to keep a flow of 
Blues Vault product taxes what Rosen- 
thal calls his staff of "two-and-a-half 
(himself, VP Hap Passman, and a part- 
timer), Adelphi is still making an effort 
to distribute royalties to the survivors 
of the label's long-deceased stars. 

"All of these artists that we record- 
ed were given advances at the time, 
both film advances, recording ad- 
vances, et cetera," Rosenthal says. 
"Since most of the artists we recorded 
were either out of Chicago or out of the 
Memphis area, I'm in touch with peo- 
ple in those locales that help track the 
heirs. In some cases, it's been very dif- 
ficult" 
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B'BUSTER SETS AWARDS SHOW 

Blockbuster Entertainment will host 
its first award show, called the Block- 
buster Entertainment Awards, 
scheduled to air June 6 on CBS. The 
two-hour broadcast will include nom- 
inees chosen from the top-grossing 
films, most-rented videos, and best- 
selling albums of 1994. Winners will 
be chosen through electronic ballot- 
ing in Blockbuster's 3,400 video and 
music stores. Consumers may cast 
their votes from March 1-31. 

RIGHT GROUPS OK VIRGINIA BILL 

ASCAP, BMI, and SESAC gave their 
approval Feb. 15 of a pending restau- 
rant music license bill in Virginia 
they hope will serve as an example of 
a mediated bill that could replace 
more restrictive language in 10 other 
state bills. Virginia Senate Bill 858 
calls for electronic repertoire list re- 
quests, on-site ID, and "no deceptive 
acts or practices." Gone are penalty 
and phone-ahead provisions, hard- 
copy lists, and neighboring-fee de- 
mands. The bill goes before the Vir- 
ginia House this week. 

BANNER 1994 FOR ASCAP 

ASCAP registered record receipts of 
$422.7 million last year, an increase of 
approximately 10% over the previous 
year. The performance-right society, 
at its annual membership meeting in 
Los Angeles Feb. 13, also reported a 
14% increase to $231.8 million in dis- 
tributions to writer and publisher 
members. Of the receipts total, 
$319.1 million came from domestic 
sources, and $103.6 million was from 



foreign receipts. ASCAP also 
lowered by about 1%, to 18.099%, the 
percentage absorbed by the cost of 
operating the society in 1994, based 
on domestic and foreign receipts. 

PEARL JAM, MARIAH LIFT SONY 

Sony Music Entertainment's reve- 
nues for the third quarter, which 
ended Dec. 31, rose 4.1% to $1.58 bil- 
lion on the strength of worldwide hits 
like Pearl Jam's "Vitalogy," which 
has sold more than 7 million units, 
and Marian Carey's "Merry Christ- 
mas,** which sold over 6 million units. 
However, U.S. sales were up only 2%. 
The Tokyo-based company says op- 
erating profit for the music group 
'*was down due to such factors as the 
higher yen value." 

TWO SALES EXECS EXIT EMI 

Senior execs at EMI Records are 
likely to have added duties at the Na- 
tional Assn. of Recording Merchan- 
disers Convention in San Diego Feb. 
22-25 — looking for new sales execs. 
On the eve of N ARM, the label let go 
its two senior sales execs, Bob Cah- 
ill, senior VP of field marketing, and 
Dutch Cramblitt, VP of sales. 

SELL-THRU MEETS WEDDING* N0M 

PolyGram Video got an Oscar-sized 
valentine Feb. 14 with an Oscar nom- 
ination for "Four Weddings And A 
Funeral" for best picture. It's the 
first time a title available at sell- 
through has been so honored: "Wed- 
dings" was repriced to $19.95 two 
weeks earlier in a PolyGram Valen- 
tine's Day promotion. Sources say a 



potential Oscar could add 100,000 
units to the estimated 300,000 al- 
ready shipped. Blockbuster, mean- 
while, is taking advantage of family 
ties to bump sales of Oscar favorite 
"Forrest Gump." The chain is giving 
the book "Gumpisms, The Wit And 
Wisdom Of Forrest Gump" to cus- 
tomers preordering the movie, which 
arrives April 27 at $22.95. Viacom 
owns Blockbuster and "Gumpisms" 
publisher Pocket Books. 

ROUNDER OPENS EURO DISTRIBUTOR 

Rounder Records, which is celebrat- 
ing its 25th birthday, has set up a new 
distribution company, Continental 
Record Services, in the Netherlands 
to serve the European Union market. 
The company also will license prod- 
uct for European manufacture, mar- 
ket and promote, and act as sul (pub- 
lisher. 

24-HR MTV IN SOUTH AFRICA 

MTV, South African recording 
star Johnny Clegg, and South 
African media group Primequity 
(Radio 702) have joined to launch 
the 24-hour MTV South Africa in 
1996. Equity in the network will be 
divided between the three part- 
ners with 5% allotted to the Music 
And Youth Development Trust, 
which will serve as a national out- 
reach school of contemporary mu- 
sic aimed at unemployed youth in 
South Africa. Video programming 
will comprise South African music 
with some international program- 
ming and several signature MTV 
shows. 



Madonna 'Takes A Bow' At No. 1 
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by Fred Bronson 



lADONNA IS THE BIG NEWS for the second week in 
a row as "Take A Bow" moves to No. 1 as predicted. It's 
the 11th chart-topper for Ms. Ciccone, which means that 
more than one-thiixl of her 32 chart singles lwve reached 
the top. "Bow" is Madonna's second No. 1 single since the 
Hot 100 was converted to SoundScan sales data and Broad- 
cast Data Systems airplay information. The first was "This 
Used To Be My Playground" in the summer of 1992. 

Madonna is now in fourth place on 
the list of artists with the most No. 1 
singles. Just one notch ahead of her 
and tied for third place are the Su- 
premes and Michael Jackson with 
12 apiece. Can Madonna match their 
status? Easily. In second place is 
Elvis Presley with 17. Will Madonna 
someday match Ehis? Entirely possi- 
ble. In solid first place is the 
Beatles with 20. Could Madonna 
break that record? Very difficult, hut 
not impossible, even if the Beatles were to collect another 
No. 1 with "title to come." the John Lennon track that the 
other three Beatles are completing. Of course, that means 
Madonna would almost have to double her total. It's taken 
her 1 1 years to collect her first 1 1, 

William Simpson of Los Angeles, the first Chut Beat 
reader to have a letter arrive at this column's new London 
address, gays that "Take A Bow" is the ninth Madonna sin- 
gle with three words in the title to top the chart. Simpson 
adds that all 14 of Madonna's three-word title songs have 
made the lop 10. 

And THE HITS" JUST KEEPS ON COMING: Garth 
Brooks shall not Ik* moved — at least, not from the top of 
The Billboard 200. where he has been No. 1 for seven week.-. 
That pate 'The Hits" in a tie with "The Chase" as Garth's 
second -longest running No. 1 allium. "Kopin* The Wind" was 
on top for 18 weeks, and "In Pieces" had a five-week run. 




I HINK TWICE: Those words might be good advice 
to 550 Music regarding which Celine Dion single to re- 
lease next. "Think Twice" slipped away when released 
as the third single from "The Colour Of My Love" after 
"The Power Of Love" and "Misled." It spent only four 
weeks on the Hot 100, peaking at No. 95. It's a different 
story in the U.K., where "Think Twice" is No. 1 and is 
approaching million-selling status. Ironically, "Think 
Twice" is Sony's biggest-selling sin- 
gle since the original "The Power Of 
Love" by Jennifer Rush in 1985. 

One IF BY LAND: "You Gotta 
Be" by Des'ree slips one notch to 
No. 7 on the Hot 100, but she is still 
the sole British representative in 
the top 10. In fact, she is the first 
new U.K. artist to make the top 10 
since Scotland's the Proclaimers 
went to No. 3 with "I'm Gonna Be 
(500 Miles)" in August 1993 (and that song was four 
years old at the time). Des'ree is the highest-ranked of 
six U.K. artists on the Hot 100. The others are Martin 
Page, Portishead, Simple Minds, John Watte, and 
Sting. 

READER'S RIGHT: Rob Durkee of Premiere Radio 
Networks, the first Chart Beat reader to phone in an 
item to the London switchboard, believes that 2 Unlim- 
ited has set a new record, with "Get Ready For This" 
moving up to No. 44 in its 24th chart week. That's the 
longest a single has been on the Hot 100 without mak- 
ing the top 10. Durkee also told Chart Beat to "Check 
Yo Self* when it comes to which song made the biggest 
leap to No. 1 on Hot R&B Singles. Although the Su- 
prcmes did hold the record for many years with the 22- 
1 move of "You Can't Hurry Love," the champ is Ice 
Cube, who moved 44-1 in 1993 with "Check Yo Self" 
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GUIDED BY VOICES DEBUTS ON MATADOR 



(Continued from page 12) 

"I listened to it and I just thought it 
was the greatest thing," Griffin says. 
He was so impressed that he not only 
agreed to distribute some of the 
band's earlier recordings, but he of- 
fered to sign the band to Scat 

The first GBV Scat release was the 
1993 single, "The Grand Hour," which 
was followed by the "Vampire On Ti- 
tus" album (Billboard, March 19, 
1994). Scat had a brief distribution 
deal with Caroline before pacting 
with Matador for manufacturing and 
distribution. 

When GBV played the New Music 
Seminar in the summer of 1993, Pol- 
lard was surprised by the reaction. 
"We received a pretty good response 
to the live show, although we hadn't 
played live for six years," he says. Af- 
ter the show, the band was inter- 
viewed by Everett True from the 
U.K. music publication Melody Mak- 
er. "I thought maybe something was 
going on," Pollard says. "Then it just 
began to snowball, and it hasn't 
stopped yet." 

Following the release of 1994's 
"Bee Thousand," several labels began 
courting the band, including Warner 
Bros., Capitol, and indies Restless 
and Matador. The band still owed 
Seat one record, but Griffin had no 
hard feelings about the band leaving 
the fold prematurely. 

"The band made it clear to me that 
they were ready to move on, and I 
didn't want to hold them back," Grif- 
fin says. "It was beyond my abilities 
and resources to do the right kind of 
job with the new record." 

Pollard narrowed the competition 
down to Warner Bros, and Matador, 
but took seven or eight months to 
make the final decision. The band 
signed with Gold Mountain Enter- 
tainment's Aaron Blitzstein for man- 
agement to aid in arriving at a deci- 
sion. 

In the end, Matador won. Says Pol- 
lard, "Matador has WEA distribu- 
tion, so if we need it, we have it, so we 
get the best of both worlds, and I 
think they will let us do exactly what 
we want to do." 

Although "Alien Lanes" will be 
Guided By Voices' first Matador al- 
bum under an agreement reached 
with Scat, the band is still treating it 
as its final Scat release. 

"It was like the last of the trilogy of 
things we did for Scat. 'Bee Thou- 
sand,' Vampire On Titus,' and 'Alien 
Lanes' all have a similar feel. I felt af- 
ter that, it was time to move on and 
try something different and, maybe, 
go into a big studio." 



Pollard describes the album the 
band is working on as "more slow and 
more anthemic stuff." The album is 
being recorded on 24-track at Steve 
Albini's studio in Chicago and Easley 
Studio in Memphis. "But there's some 
stuff that we're not crazy about, so 
we're going to take it back to a 4-track 
to do the vocals," Pollard says. "We 
get this killer vocal sound with the 4- 
track." 

Still, the new album, tentatively ti- 
tled "The Elying Party Is Here" or 
"The Power Of Suck," is a departure. 
"Most of the songs are between two 
and four minutes," says Pollard. "On 
'Alien Lanes,' most of them are be- 
tween three seconds and a minute- 
and-a-half. I just wanted to cram as 
many crazy pop songs as I could on 
one record. I wanted to create a dou- 
ble album's worth of songs on one 
record." 

Yet the unconventional recording 
technique of "Alien Lanes" provides a 
challenge for Matador. Despite favor- 
able press from such publications as 
Rolling Stone, Spin, Option, and 
Melody Maker, the airplay of GBV 
has almost exclusively been limited to 
college stations. The lo-fi production 
of "Alien Lanes" is unlikely to change 
that. 

Even with its limited radio appeal, 
"Bee Thousand" has sold an estimat- 
ed 30,000 copies, according to Griffin, 
who says that is an impressive num- 



ber for a small label like Scat. 

At the Dayton, Ohio-based Trader 
Vic's, GBV regularly tops both the 
store's charts dedicated to local 
artists, and its larger chart, which ac- 
counts for all the store's sales. "We do 
extremely well with GBV," says man- 
ager Mike Justice, who estimates the 
store has sold 30XMOO copies of "Bee 
Thousand" and up to 1,000 different 
GBV products, including singles, al- 
bums, T-shirts, and posters. 

"There's a lot of momentum al- 
ready there on the mom-and-pop re- 
tail level and at college radio, and the 
last tour did really well," says Mata- 
dor co-president Chris Lombardi. 

To help make "Alien Lanes" a little 
more appealing to radio, the band 
plans to rerecord the album track 
"Motor Away" on 24-track, while it is 
in the studio working on the album 
due this fall, says Matador director of 
radio promotion Kris Gillespie. Seat 
used a similar plan in promoting "Bee 
Thousand." The band rerecorded the 
track "I Am A Scientist" 

To date, Matador says, the band 
has received airplay on 145 college 
stations, including KUSF San Fran- 
cisco and WUOG Athens, Ga. 

"We're not going to commercial ra- 
dio immediately [with the trackj," 
Gillespie says. "They're a relatively 
new band, and it's going to take some 
time. For a lot of commercial radio 
stations, this is the first time that 



they have heard the band, despite all 
the press." 

On the video front, a two-song 
video for "Auditorium" and "Motor 
Away" is planned. Lombardi says the 
clip will be serviced to regional video 
outlets and MTV. 

Aside from the video and the rere- 
corded single, Matador will distribute 
a GBV bottle opener, which reflects 
the band's enthusiasm for beer-drink- 
ing. The promotional item will be sent 
to key retailers and college- radio pro- 
grammers. 

On the tour front, the band will play 
a March 18 showcase with Bettie 
Serveert, Yo La Tengo, and Railroad 
Jerk in Austin, Texas. In April, it will 
launch a full-scale club tour. 

Scat meanwhile, plans to promote 
"Box" with a 24-track, 70-minute 
sampler CD, featuring four to five 
songs from each album. 

"The main thing about Guided By 
Voices, regardless of the steamroller 
of publicity, is that they are a really 
important rock'n'roll band," says 
Griffin. "Ten or 20 years from now, 
they will still matter." 

Pollard remains optimistic about 
GBV's commercial chances: "Maybe 
with the [fall] album we'll get some- 
thing on the Billboard charts. We did 
pretty well on the college charts last 
year, but 'Alien Lanes' is still a lo-fi 
record. I don't know how well a lo-fi 
record can do." 



JAMAICAN CONCERT HONORS MARLEY'S 50TH 



(Continued from page W 

Most acts sang one or two of then- 
own hits, plus at least one of the hun- 
dreds of songs Marley made famous. 

The Jamaican government also 
played its part in the event. Prime 
Minister P.J. Patterson, who joined 
Rita Marley on stage to cut a birthday 
cake, announced that Feb. 6 will be 
Bob Marley Day in Jamaica. And the 
government confirmed it will issue a 
series of four Marley stamps and is 
minting a JA$50 coin with Marley's 
image on it. 

Among the performance highlights 
was an appearance by "Melrose 
Place" actress Vanessa Williams (not 
the noted Mercury Records singer). 
A devoted Marley fan, Williams per- 
formed a lively "Waiting In Vain" and 
an infectious version of "One Drop." 

Reggae veteran Toots Hibbert, still 
one of Jamaica's most dynamic per- 
formers after three decades of mak- 
ing music, burst onstage with a rous- 
ing version of "Three Little Birds" 
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and, to the disappointment of many, 
disappeared almost as dramatically 
as he arrived, after performing the 
number. 

DJ Tony Rebel, a leading force in 
taking Jamaican dancehall music 
away from the often highly sexual and 
violent lyrics that have dominated the 
genre for the past decade, delivered a 
spirited three-number set that culmi- 
nated in "Small Axe." 

But the most solid and satisfying 
performance of the evening was pro- 
vided by Mystic Revealers, one of the 
few serious roots groups to emerge in 
Jamaica in recent years, which won 
over many new fans with powerful 
versions of "Natural Mystic" and "We 
And Dem," before launching into its 
own biggest hit, "Religion." 

Veteran roots group Wailing Souls, 
now just a duo, performed a lively "I 
Shot The Sheriff' and a lovely, slow- 
version of "No Woman No Cry." 

Two of Marley's younger sons, 
Damien and Kymani — now perform- 
ing under the names Junior Gong and 
Maestro, respectively — performed an 
exuberant DJ set in which they took a 
tongue-in-cheek dig at their father's 
nonmusical activities by slipping in a 
line about him being a "bedroom bul- 
ly." They then paid a slightly more se- 
rious vocal tribute to him on "Crisis." 

Ziggy Marley & the Melody Mak- 
ers, the most famous of Marley's off- 
spring, offered a distinctly uneven set 
that included their own "Tumbling 
Down," their father's "War" and 



"Rebel Music," and more-than-pass- 
able versions of "Soul Rebel" — with 
Stephen Marley on vocals — and "Se- 
lassie Is The Chapel." 

The Wailers Band, rated by many 
as the finest in reggae history, was 
given the respect it deserved when 
they came on stage to perform "Posi- 
tive Vibration" and "Get Up Stand 
Up," with Junior Marvin taking lead 
vocals. Other surviving Wailers on- 
stage were bass master Aston "Fami- 
ly Man" Barrett, keyboardist Earl 
"Wya" Lindo, guitarist Al Anderson, 
and percussionist Alvin "Seeco" Pat- 
terson. 

The Wailers were joined by I 
Threes — Rita Marley, Judy Mowatt, 
and Marcia Griffith — for "He's A 
Legend," "Three Little Birds," and a 
rousing "Buffalo Soldier," before 
launching into "One Love" and invit- 
ing all the other performers to come 
back on stage for "Jammin*." 

Williams, Carlene Davis, and two 
members of Mystic Revealers joined 
in, but none of the younger Marleys 
participated in the finale. 

Also performing at the festivities 
were veteran Jamaican Nyabinghi 
drumming group Ras Michael & the 
Sons Of Negus; Dub poet Mutabaru- 
ka; saxophone virtuoso Arturo Tap- 
pin, from Barbados; Davis, one of Ja- 
maica's leading female vocalists; Yami 
Bolo; Third World minus lead singer 
Bunny Rugs; and Jamaica's most fa- 
mous horn player, Dean Fraser. 
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The GRP Solicitation 



GRP ALL-STAR BIG BAND 

Ever re-defining the meaning of an 
All-Star Band, this elite assembly 
features 8.B. King, Chick Corea, 
Dave Grusin, Michael Brecker, 
Tom Scott and Ramsey Lewis 
performing original blues classics 
by John Coltrane, Miles Davis, 
Charles Mingus and Thelonious 
Monk. A not to be missed, truly 
special experience for all fans of 
jazz and blues. 
January 




Tom Scott 

The founder of the famed LA. 
Express, Tom has played with 
scores of great artists including 
Whitney Houston, Michael Jackson 
and Stevie Wonder. His last album, 
"Reed My Lips," was a number one 
contemporary jazz album for six 
weeks and his new album, "Night 
Creatures," is a must have for every 
fan of the genre. 
January 



Spyro Gyra 

Seven years before millions delight- 
ed in the breakthrough of Kenny G's 
"Songbird," Spyro Gyra blazed the 
contemporary jazz trail with their 
classic "Morning Dance." Their 
sound has been a staple of 
contemporary jazz for 1 5 years and 
has sold millions of albums world- 
wide. Their latest album, "Love & 
Other Obsessions" arrives in March. 



Gary Burton 

Three-time Grammy Award winner, 
vibraphonist Gary Burton began 
his playing days with Stan Getz. 
Among his many triumphs is his 
1990 "Reunion" album with Pat 
Metheny which reached # 1 on 
Billboard's Contemporary Jazz 
Chart. Burton presents in March a 
moving duet recording with 
Japan's most renowned pianist, 
Makoto Ozone. 



Nelson Rangell 

A true virtuoso at alto, tenor and 
soprano sax as well as flute and 
piccolo, Nelson Rangell is a gifted 
songwriter and a dynamic live 
performer. His inspired new album 
"Destiny" and his spring and 
summer tours will for certain 
establish Nelson Rangell as one of 
the bright new stars in 
contemporary jazz. 

April 





Chick Corea 

A founding member of the 
legendary band Return To Forever, 
his triumphs have spanned three 
decades and earned him eight 
Grammy s. He's played with Miles 
Davis, Stan Getz, Sarah Vaughn, 
Joe Henderson and Herbie Hancock. 
This fall GRP will release a Chick 
Corea career retrospective boxed set 
along with his eagerly awaited new 
album, "Time Warp." 

JULY 



Maysa 

With her sultry voice blending the 
sounds of soul and acid jazz, 
Maysa has been heard by millions 
in her performances as lead 
vocalist of the internationally 
renowned group Incognito. Maysa 
is currently heard singing 
"Don't Get Any Better Than This" 
on Tom Scott's hot new album 
"Night Creatures" and her 
debut solo album arrives in August. 

August 



Arturo Sandoval 

Revered by the master of trumpet, 
Dizzy Gillespie put it best when 
saying "Arturo has bull chops." 
He's performed with Gloria Estefan, 
The London Symphony Orchestra 
and his recent album "Danzon" is 
nominated for three Grammys. His 
May release "The Latin Train" 
features Latin greats Celia Cruz, 
Louis Enrique, Oscar DeLeon and 
the jazz stylings of Joe Williams. 
May 




Acoustic Alchemy 

The Acoustic Alchemy story began 
when Nick Webb and Greg 
Carmichael auditioned for a live 
entertainment gig on an airline. Since 
that audition, they've sold over two 
million albums and gained a world- 
' wide following of devout fans who 
love to say, "Acoustic Alchemy was 
unplugged.. .before there wos 
unplugged." Coming this fall is the first 
ever Acoustic Alchemy live collection. 

SEPTEMBER 




David Benoit 

Recording for GRP since 1988, 
David Benoit has sold over one 
million albums and has consistently 
topped every Contemporary Jazz, 
radio and retail chart, performed 
sold-out worldwide tours and been 
a Grammy nominee. Benoit's 
compositions have been featured in 
both film and television. Watch 
for a special new album from 
David Benoit this fall. 
September 
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Larry Carlton 

His are some of the most memorable 
guitar riffs in modem radio history, 
gracing the recordings of Steely Dan, 
Joni Mitchell and The Crusaders. His 
compositions include the timeless hit 
"Minute By Minute" and renowned 
scores including Hill Street Blues. In 
April he releases a long awaited 
collaboration with another of the 
world's greatest guitarists, 
(see Lee RHenour) 
April 



Lee Ritenour 

A co-founder of the acclaimed 
ensemble Fourplay, he's played with 
a list of greats including Quincy 
Jones, Whitney Houston, George 
Benson, Barbra Streisand and Sonny 
Rollins. His countless guitar triumphs 
have earned him the moniker 
"Captain Fingers" and in April he 
releases a long awaited collaboration 
with another of the world's greatest 
guitarists, (see Larry Carlton) 
APRIL 




Urban Knights 

A world class one-time event 
featuring Ramsey Lewis, Grover 
Washington, Jr., Omar Hakim, 
Victor Bailey and special guests 
Freddie Hubbard and The Emotions. 
Produced by Maurice White of Earth, 
Wind & Fire fame, this is a musical 
collaboration not to be missed. 
Watch for the Urban Knights tour 
coming this spring. 
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"****" —Rolling Stone 

"One of 1 994's most notable debuts. A." 
— Entertainment Weekly 

"One of the best records of 1 994." —The New Yorker 

"Around the third listen you will be tempted 

to buy five copies for your multi-disc changer and then 

super glue the tray permanently shut." 

— Alternative Press 



"This is some serious boho, Dada shit." —Details 




